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У финансирању “ЕКОНОМИКЕ” учествује
Министарство науке и заштите животне средине Републике Србије

1. Часопис “Економика” покренут је јула 1954. године и под називом “ Нишки привредни
гласник” излазио је до јуна 1957. године, а као “Привредни гласник” до краја 1969. године. Назив
“Наука и пракса” носио је закључно са бројем 1/1973. год. када добија назив “Економика” који и
данас има.
2. Часопис су покренули Друштво економиста Ниша и Друштво инжињера и техничара
Ниша (остало као издавач до краја 1964. године). Удружење књиговођа постаје издавач почев
од броја 6-7/1958. године. Економски факултет у Нишу на основу своје одлуке броја 04-2021 од
26.12.1991. године постао је суиздавач “Економике”. Такође и Економски факултет у ПриШтини
постао је суиздавач од 1992. године. Почев од 1992. године суиздавач “Економике” је и Друштво
за маркетинг региона Ниш. Као суиздавач “Економике” фигурирали су у току 1990-1996. године
и Фонд за научни рад општине Ниш, Завод за просторно и урбанистичко планирање Ниш и
Корпорација Винер Брокер Ниш.
3. Републички секретариат за информације СР Србије својим Решењем бр. 651-126/73-02 од
27. новембра 1974. године усвојио је захтев “Економике” за упис у Регистар новина. Скупштина
Друштва економиста Ниша на седници од 24. априла 1990. године статутарном одлуком потврдила
је да “Економика” има статус правног лица. На седници Скупштине Друштва економиста Ниш од
11. новембра 1999. године донета је одлука да “Економика” отвори посебан жиро-рачун.
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јула 1973. године и Министарства за науку и технологију Републике Србије бр. 541-03-363/94-02 од
30. јуна 1994. године “Економика” има статус научног и ранг националног часописа “Економика”
је поћев од 1995. добила статус међународног економског часописа.
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ИЗДАТЕЛ: Общество экономистов „Экономика” Ниша.
СУИЗДАТЕЛИ: Экономический факультете в Приштине, Факультет в услужни бизнис, Сремска
Каменица, Институт экономики сельского хозяйства в Белград, Факультет промышлеиного
менаджмента, г. Крушевац, Факултет за образовање дипломираних правника и дипломираних
економиста за руководеће кадрове - Нови Сад , Союз экономистов Сербии, Общество экономистов г.
Ниша, Общество бухгалтеров и ревизоров г. Ниша, Общество маркетинга региона г. Ниша.

ГЛАВНЫЙ И ОТВЕТСТВЕННЫЙ РЕДАКТОР
Проф. д.н. Драголюб Симонович
ПОМОЩНИК ГЛАВНОГО И ОТВЕТСТВЕННОГО РЕДАКТОРА
K.н. Зоран Симонович (экономия)
Д.н. Александр Джурич (право)
РЕДАКТОРЫ
Проф. д.н. Драго Цвийанович
Экономический факультет г. Ниш
Институт экономики сельского
Проф. д.н. Славомир Милетич
хозяйства - Белград
Экономический факультет г. Приштина
Проф. д.н. Драган Момирович
Проф.д.н. Александар Андреисвич
Факультет промышленного
Факультет в услужни бизнис, Сремска
менеджмента, г. Крушевац
Каменица
Проф. д.н. Живота Радосавляевич
Проф. д.н. Снежана Джекич

Факултет за образовање дипломираних правника
и дипломираних економиста за руководеће
кадрове - Нови Сад

РЕДАКЦИОННАЯ КОЛЛЕГИЯ
Академик Зоран Лакич, Подгорица
д.н. Слободан Видакович, Сремска Каменица
д.н. Гсза Де Си Тарис, Лугано (Швейцария)
д.н. Иоан Давидовици, Бухарест (Румыния)
д.н. Юурий Князев, Москва (Россия)
д.н. Биляна Предич, Ниш
д.н. Слободан Марковски, Скоплье (Р. Македония)
д.н. Ана Јованович, Белград

Акадс. Сташслав Ссрпйович Яценко, Киев (Украина)
д. н. Радмило Тодосийевич, Суботица
д.н. Ливиу Думитрасцу, (Романия)
д. н. Сречко Милачич, Приштина
д.н. Бранислав Джорджевич, Ниш
д.н. Иван Чарота, Минск, Минск, (Беларусь)
д. н. Милица Вуйчич, Нови Пазар
д. н. Драгутин Шипка, Баня Лука (Р. Сербия)

СОВЕТ ИЗДАТЕЛЕЙ
д.н. Бобан Стоянович, Ниш
д.н. Слободан Цветанович, Ниш
д.н. Душан Здравкович, Ниш
д.н. Боривойе Прокопович, Лесковац
к.н. Бранислав Йованчич, Ниш
д.н. Люубиша Митрович, Ниш
д.н. Христивое Пейчич, Приштина
д.н. Живорад Глигорисвич, Ниш

д.н. София Лиховая, Киев (Украина)
д.н. Йонел Субич, Белград
д.н. Александар Грубор, Суботица
д.н. Петар Веселинович, Крагујевац
д.н. Зоран Аранджслович, Ниш
к.н. Драган Илич, Сремска Каменица
д.н. Бранислав Митрович, Ниш
д.н. Бранко Михаилович, Белград

В финансировании „ЭКОНОМИКИ”участвует Миньистерство наук и защиты
окружающй среды Республики Сербии

1. Журнал „Экономика” начал издаваться с июля 1954 года и под названием „Нишский
хозяйственный вестник” выходил до июня 1957 года, а как „Хозяйственный вестник” - до конца 1969
года. Название „Наука и практика” носил заключительно с № 1/1973 г., когда и получил название
„Экономика”, которое имеет и сейчас.
2. Журнал основали Общество экономистов Ниша и Общество инженеров и техников Ниша
(оставались издавателями до конца 1964 года). Объединение бухгалтеров становится издателем
начиная с № 6 - 7 / 1958 года. Экономический факультет в Нише на основании своего Решения №
04 - 2021 от 26.12.1991 года стал соиздателем „Экономики”. Также и Экономический факультет в
Приштине стал соиздателем с 1992 года. Начиная с 1992 года соиздателем „Экономики” становится
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ОРИГИНАЛНИ НАУЧНИ РАД
Ⱦɪ ȳ. Ʉ. Ʉʃɚɡɟɜ
ȿɤɨɧɨɦɫɤɢ ɢɧɫɬɢɬɭɬ Ɋɭɫɤɟ ɚɤɚɞɟɦɢʁɟ ɧɚɭɤɚ, Ɇɨɫɤɜɚ
OF GENERAL ECONOMIC THEORY
Abstract
The author primarily points out the necessity of a general economic theory.
He also signifies its importance.
The author further analyzes the historical stages of development of the economic regularities.
The object of the author’s interests are the characteristics of capitalism in
the modern stage of socio-economic development. He concludes that the general
economic theory is a synthesis of the overall development of economic science.
In the end, the author advocates a peaceful development of economy.
Key words: general economic theory, capitalism, economic science.

Ɉ ɈɉɒɌɈȳ ȿɄɈɇɈɆɋɄɈȳ ɌȿɈɊɂȳɂ
Ⱥɩɫɬɪɚɤɬ
Ⱥɭɬɨɪ ɧɚʁɩɪɟ ɭɤɚɡɭʁɟ ɧɚ ɧɟɨɩɯɨɞɧɨɫɬ ɨɩɲɬɟ ɟɤɨɧɨɦɫɤɟ ɬɟɨɪɢʁɟ ɢ ɧɚ
ʃɟɧɭ ɫɭɲɬɢɧɭ. Ɍɚɤɨɻɟ ɭɤɚɡɭʁɟ ɢ ɧɚ ʃɟɧ ɡɧɚɱɚʁ.
Ⱥɭɬɨɪ ɧɚɞɚʂɟ ɚɧɚɥɢɡɢɪɚ ɢɫɬɨɪɢʁɫɤɟ ɟɬɚɩɟ ɪɚɡɜɨʁɚ ɟɤɨɧɨɦɫɤɢɯ
ɡɚɤɨɧɨɦɟɪɧɨɫɬɢ.
ɉɪɟɞɦɟɬ ɚɭɬɨɪɨɜɢɯ ɢɧɬɟɪɟɫɨɜɚʃɚ ɫɭ ɤɚɪɚɤɬɟɪɢɫɬɢɤɟ ɤɚɩɢɬɚɥɢɡɦɚ ɭ
ɫɜɪɟɦɟɧɨʁ ɟɬɚɩɢ ɞɪɭɲɬɜɟɧɨ-ɟɤɨɧɨɦɫɤɨɝ ɪɚɡɜɨʁɚ. Ⱥɭɬɨɪ ɡɚɤʂɭɱɭʁɟ ɞɚ ʁɟ
ɨɩɲɬɚ ɟɤɨɧɨɦɫɤɚ ɬɟɨɪɢʁɚ ɫɢɧɬɟɡɚ ɭɤɭɩɧɨɝ ɪɚɡɜɨʁɚ ɟɤɨɧɨɦɫɤɟ ɧɚɭɤɟ.
ɇɚ ɤɪɚʁɭ ɚɭɬɨɪ ɫɟ ɡɚɥɚɠɟ ɡɚ ɦɢɪɧɢ ɪɚɡɜɨʁ ɟɤɨɧɨɦɢʁɟ.
Ʉʂɭɱɧɟ ɪɟɱɢ: ɨɩɲɬɚ ɟɤɨɧɨɦɫɤɚ ɬɟɨɪɢʁɚ, ɤɚɩɢɬɚɥɢɡɚɦ, ɟɤɨɧɨɦɫɤɚ ɧɚɭɤɚ.

ɈȻ ɈȻɓȿɃ ɗɄɈɇɈɆɂɑȿɋɄɈɃ ɌȿɈɊɂɂ
ɇɟɨɛɯɨɞɢɦɨɫɬɶ ɨɛɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ ɢ ɟɟ ɫɭɬɶ
ȼɨɩɪɨɫ ɨ ɬɨɦ, ɹɜɥɹɟɬɫɹ ɥɢ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɬɟɨɪɢɹ ɟɞɢɧɨɣ ɧɚɭɤɨɣ ɢɥɢ ɜɫɟɝɨ
ɥɢɲɶ ɫɨɜɨɤɭɩɧɨɫɬɶɸ ɤɨɧɤɭɪɢɪɭɸɳɢɯ ɧɚɭɱɧɵɯ ɲɤɨɥ, ɡɚɞɚɟɬɫɹ ɫɨ ɜɪɟɦɟɧ
ɩɪɨɬɢɜɨɛɨɪɫɬɜɚ ɜ Ⱥɧɝɥɢɢ ɮɢɡɢɨɤɪɚɬɨɜ ɢ ɦɟɪɤɚɧɬɢɥɢɫɬɨɜ (ɮɪɢɬɪɟɞɟɪɨɜ).
Ɉɫɨɛɟɧɧɨ ɚɤɬɭɚɥɶɧɵɦ ɨɧ ɫɬɚɥ ɜ ɧɚɲɢ ɞɧɢ. Ⱦɟɥɨ ɜ ɬɨɦ, ɱɬɨ ɫ ɫɚɦɨɝɨ ɫɜɨɟɝɨ
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ɜɨɡɧɢɤɧɨɜɟɧɢɹ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɧɚɭɤɚ ɭɬɜɟɪɠɞɚɥɚɫɶ ɢ ɪɚɡɜɢɜɚɥɚɫɶ ɜ ɩɪɨɰɟɫɫɟ
ɩɨɫɬɨɹɧɧɨɝɨ ɫɬɨɥɤɧɨɜɟɧɢɹ ɪɚɡɧɵɯ ɩɨɞɯɨɞɨɜ ɢ ɧɚɩɪɚɜɥɟɧɢɣ ɬɟɨɪɟɬɢɱɟɫɤɨɣ ɦɵɫɥɢ
ɜ ɷɬɨɣ ɨɛɥɚɫɬɢ ɱɟɥɨɜɟɱɟɫɤɢɯ ɡɧɚɧɢɣ. ȼɫɟ ɜɪɟɦɹ ɩɨɹɜɥɹɥɢɫɶ ɧɨɜɵɟ ɬɟɱɟɧɢɹ
ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɦɵɫɥɢ, ɫɬɚɜɢɜɲɢɟ ɩɨɞ ɫɨɦɧɟɧɢɟ ɜɡɝɥɹɞɵ ɫɜɨɢɯ ɩɪɟɞɲɟɫɬɜɟɧɧɢɤɨɜ
ɢ ɩɪɟɞɥɚɝɚɜɲɢɟ ɫɨɛɫɬɜɟɧɧɵɟ ɩɨɞɯɨɞɵ ɢ ɬɪɚɤɬɨɜɤɢ ɩɨɫɬɭɥɚɬɨɜ ɝɨɫɩɨɞɫɬɜɨɜɚɜɲɟɣ
ɬɟɨɪɢɢ. Ɉɛɴɹɫɧɟɧɢɟɦ ɷɬɨɝɨ ɫɥɭɠɢɬ ɧɟ ɬɨɥɶɤɨ ɜɩɨɥɧɟ ɟɫɬɟɫɬɜɟɧɧɵɟ ɪɚɡɥɢɱɢɹ
ɦɟɠɞɭ ɭɱɟɧɵɦɢ - ɷɤɨɧɨɦɢɫɬɚɦɢ ɜ ɩɨɧɢɦɚɧɢɢ ɨɫɧɨɜɧɨɝɨ ɫɨɞɟɪɠɚɧɢɹ ɷɬɨɣ ɧɚɭɤɢ ɢ
ɟɟ ɩɪɚɤɬɢɱɟɫɤɨɣ ɰɟɧɧɨɫɬɢ, ɧɨ ɢ ɪɚɡɧɵɟ ɢɧɬɟɪɟɫɵ ɢ ɡɚɞɚɱɢ ɨɛɳɟɫɬɜɟɧɧɵɯ ɫɢɥ,
ɫɬɨɹɜɲɢɯ ɡɚ ɬɟɦɢ ɢɥɢ ɢɧɵɦɢ ɜɡɝɥɹɞɚɦɢ, ɜ ɤɨɬɨɪɵɯ ɨɧɢ ɢɫɤɚɥɢ ɢ ɧɚɯɨɞɢɥɢ
ɬɟɨɪɟɬɢɱɟɫɤɭɸ ɨɩɨɪɭ ɞɥɹ ɫɜɨɢɯ ɜɩɨɥɧɟ ɩɪɚɝɦɚɬɢɱɧɵɯ ɞɟɣɫɬɜɢɣ.
ɋɟɝɨɞɧɹ ɫɭɳɟɫɬɜɭɟɬ ɜɟɥɢɤɨɟ ɦɧɨɠɟɫɬɜɨ ɪɚɡɧɵɯ ɧɚɭɱɧɵɯ ɲɤɨɥ, ɦɧɨɝɢɟ ɢɡ
ɤɨɬɨɪɵɯ ɩɪɟɬɟɧɞɭɸɬ ɧɟ ɩɪɨɫɬɨ ɧɚ ɭɬɨɱɧɟɧɢɟ ɢ ɪɚɡɜɢɬɢɟ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ, ɧɨ
ɢ ɧɚ ɩɟɪɟɫɦɨɬɪ ɫɚɦɢɯ ɟɟ ɨɫɧɨɜ ɩɨɞ ɭɝɥɨɦ ɡɪɟɧɢɹ ɫɨɛɫɬɜɟɧɧɵɯ ɜɡɝɥɹɞɨɜ. Ⱦɚɠɟ ɜ ɬɟɯ
ɫɥɭɱɚɹɯ, ɤɨɝɞɚ ɪɟɱɶ ɢɞɟɬ ɨ ɫɨɥɢɞɧɵɯ ɢ ɩɥɨɞɨɬɜɨɪɧɵɯ ɬɟɨɪɢɹɯ, ɞɟɣɫɬɜɢɬɟɥɶɧɨ
ɜɧɨɫɹɳɢɯ ɜɤɥɚɞ ɜ ɷɤɨɧɨɦɢɱɟɫɤɭɸ ɧɚɭɤɭ, ɧɟɤɨɬɨɪɵɟ ɢɯ ɚɜɬɨɪɵ ɢ ɩɨɫɥɟɞɨɜɚɬɟɥɢ
ɫɬɪɟɦɹɬɫɹ ɩɪɢɭɦɟɧɶɲɢɬɶ ɡɚɫɥɭɝɢ ɫɜɨɢɯ ɩɪɟɞɲɟɫɬɜɟɧɧɢɤɨɜ ɢ ɩɨɞɨɝɧɚɬɶ
ɨɛɳɟɩɪɢɧɹɬɭɸ ɷɤɨɧɨɦɢɱɟɫɤɭɸ ɬɟɨɪɢɸ ɩɨɞ ɜɵɞɜɢɧɭɬɵɟ ɢɦɢ ɨɪɢɝɢɧɚɥɶɧɵɟ ɢɞɟɢ.
ɉɪɢ ɷɬɨɦ ɱɚɫɬɨ ɩɪɟɞɚɸɬɫɹ ɡɚɛɜɟɧɢɸ ɢɥɢ ɨɬɤɪɵɬɨ ɨɬɛɪɚɫɵɜɚɸɬɫɹ ɧɟɤɨɬɨɪɵɟ
ɢɫɯɨɞɧɵɟ ɨɫɧɨɜɵ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɧɚɭɤɢ, ɤɚɤ ɷɬɨ ɫɥɭɱɢɥɨɫɶ, ɧɚɩɪɢɦɟɪ, ɫ
ɧɟɨɤɥɚɫɫɢɤɨɣ, ɠɟɫɬɤɨ ɩɪɨɬɢɜɨɩɨɫɬɚɜɢɜɲɟɣ ɫɟɛɹ ɤɥɚɫɫɢɱɟɫɤɨɣ ɩɨɥɢɬɷɤɨɧɨɦɢɢ,
ɨɬɜɟɪɝɧɭɜ, ɜ ɱɚɫɬɧɨɫɬɢ, ɬɪɭɞɨɜɭɸ ɬɟɨɪɢɸ ɫɬɨɢɦɨɫɬɢ.
ɇɚ ɪɭɛɟɠɟ XX ɢ XXI ɜɟɤɨɜ ɫɬɚɥɨ ɦɨɞɧɨ ɧɟ ɩɪɨɫɬɨ ɨɬɜɟɪɝɚɬɶ “ɭɫɬɚɪɟɜɲɢɟ”
ɬɟɨɪɢɢ ɢ ɩɨɯɨɞɵ, ɧɨ ɢ ɩɪɟɞɥɚɝɚɬɶ ɜɡɚɦɟɧ ɢɦ ɫɨɜɟɪɲɟɧɧɨ ɧɨɜɵɟ ɤɨɧɫɬɪɭɤɰɢɢ ɢ
ɞɚɠɟ
ɩɚɪɚɞɢɝɦɵ
ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ
ɢ
ɫɨɰɢɚɥɶɧɨɝɨ
ɭɫɬɪɨɣɫɬɜɚ
ɦɢɪɚ.
Ⱦɨɩɨɥɧɢɬɟɥɶɧɵɣ ɢɦɩɭɥɶɫ ɬɚɤɢɦ ɩɨɩɵɬɤɚɦ ɩɪɢɞɚɥɨ ɨɱɟɜɢɞɧɨɟ ɭɫɤɨɪɟɧɢɟ
ɨɛɴɟɤɬɢɜɧɨɝɨ
ɩɪɨɰɟɫɫɚ
ɢɧɬɟɪɧɚɰɢɨɧɚɥɢɡɚɰɢɢ
ɯɨɡɹɣɫɬɜɟɧɧɨɣ
ɠɢɡɧɢ,
ɜɵɪɚɡɢɜɲɟɟɫɹ ɜ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɪɟɝɢɨɧɚɥɢɡɚɰɢɢ ɢ ɝɥɨɛɚɥɢɡɚɰɢɢ ɢ ɩɨɬɪɟɛɨɜɚɜɲɟɟ
ɫɜɨɟɝɨ ɧɚɭɱɧɨɝɨ ɨɫɦɵɫɥɟɧɢɹ. ɉɨɯɜɚɥɶɧɨ, ɤɨɧɟɱɧɨ, ɫɬɪɟɦɥɟɧɢɟ ɩɨɞɨɣɬɢ ɤ
ɪɚɫɫɦɨɬɪɟɧɢɸ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɜɨɩɪɨɫɨɜ ɫ ɛɨɥɟɟ ɲɢɪɨɤɢɯ, ɞɚɠɟ ɮɢɥɨɫɨɮɫɤɢɯ
ɩɨɡɢɰɢɣ. ɇɨ ɨɛɨɪɨɬɧɨɣ ɫɬɨɪɨɧɨɣ ɬɚɤɨɝɨ ɩɨɞɯɨɞɚ ɱɚɫɬɨ ɫɬɚɧɨɜɢɬɫɹ
ɪɚɫɩɪɨɫɬɪɚɧɢɜɲɟɟɫɹ ɫɪɟɞɢ ɧɟɤɨɬɨɪɵɯ ɮɢɥɨɫɨɮɨɜ ɭɛɟɠɞɟɧɢɟ, ɱɬɨ ɤɚɠɞɵɣ ɢɡ ɧɢɯ
ɢɦɟɟɬ ɩɪɚɜɨ ɧɚ ɫɨɛɫɬɜɟɧɧɨɟ ɦɢɪɨɜɨɡɡɪɟɧɢɟ, ɦɚɥɨ ɫɜɹɡɚɧɧɨɟ ɫ ɩɪɟɠɧɢɦɢ
ɮɢɥɨɫɨɮɫɤɢɦɢ ɜɡɝɥɹɞɚɦɢ. ɋɬɨɥɶ ɠɟ ɧɢɝɢɥɢɫɬɫɤɚɹ ɩɨɡɢɰɢɹ ɩɪɢɫɭɳɚ ɢ ɧɟɤɨɬɨɪɵɦ
ɩɪɟɞɥɚɝɚɟɦɵɦ ɷɤɨɧɨɦɢɱɟɫɤɢɦ ɩɚɪɚɞɢɝɦɚɦ.
ɋɜɨɟɝɨ ɪɨɞɚ ɩɨɜɟɬɪɢɟɦ ɫɬɚɥɨ ɬɚɤɠɟ ɩɪɢɜɧɟɫɟɧɢɟ ɜ ɷɤɨɧɨɦɢɱɟɫɤɭɸ ɧɚɭɤɭ
ɧɟɤɨɬɨɪɵɯ ɦɟɬɨɞɨɜ ɢ ɪɟɡɭɥɶɬɚɬɨɜ ɢɫɫɥɟɞɨɜɚɧɢɣ ɢɡ ɟɫɬɟɫɬɜɟɧɧɵɯ ɧɚɭɤ, ɱɚɳɟ ɜɫɟɝɨ
ɢɡ ɮɢɡɢɤɢ, ɯɢɦɢɢ, ɛɢɨɥɨɝɢɢ, ɩɪɢɱɟɦ ɱɚɫɬɨ ɨɧɢ ɨɛɴɹɜɥɹɸɬɫɹ ɨɪɝɚɧɢɱɟɫɤɢɦɢ
ɫɨɫɬɚɜɧɵɦɢ ɱɚɫɬɹɦɢ ɫɚɦɨɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɦɚɬɟɪɢɢ, ɛɟɡ ɤɨɬɨɪɵɯ ɹɤɨɛɵ ɭɠɟ
ɧɟɜɨɡɦɨɠɧɨ ɨɛɨɣɬɢɫɶ. ɉɨɦɢɦɨ ɭɱɚɫɬɢɜɲɢɯɫɹ ɤɨɧɤɪɟɬɧɵɯ ɡɚɢɦɫɬɜɨɜɚɧɢɣ ɢɡ
ɭɤɚɡɚɧɧɵɯ ɧɚɭɤ ɩɨɹɜɢɥɢɫɶ ɰɟɥɵɟ ɧɚɩɪɚɜɥɟɧɢɹ ɧɚɭɱɧɵɯ ɢɫɫɥɟɞɨɜɚɧɢɣ,
ɨɫɧɨɜɵɜɚɸɳɢɟɫɹ ɧɚ ɚɞɚɩɬɚɰɢɢ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ ɤ ɛɭɞɬɨ ɛɵ ɢɦɟɸɳɢɦ
ɜɫɟɨɛɳɟɟ ɡɧɚɱɟɧɢɟ ɩɨɫɬɭɥɚɬɚɦ ɟɫɬɟɫɬɜɨɡɧɚɧɢɹ. ɇɚɢɛɨɥɟɟ ɨɱɟɜɢɞɧɵɦ ɩɪɢɦɟɪɨɦ
ɬɚɤɨɝɨ ɩɨɞɯɨɞɚ ɫɥɭɠɢɬ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɫɢɧɟɪɝɟɬɢɤɚ, ɩɪɢɦɟɧɹɸɳɚɹ ɨɛɳɢɟ
ɫɢɧɟɪɝɟɬɢɱɟɫɤɢɟ ɩɪɢɧɰɢɩɵ ɢ ɦɟɬɨɞɵ ɤ ɢɫɫɥɟɞɨɜɚɧɢɸ ɷɤɨɧɨɦɢɤɢ.
ɇɟ ɨɬɜɟɪɝɚɹ ɩɨɥɟɡɧɨɫɬɶ ɭɝɥɭɛɥɟɧɢɹ ɩɨɡɧɚɧɢɹ ɜ ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɯ
ɨɛɥɚɫɬɹɯ ɡɚ ɫɱɟɬ ɜɵɯɨɞɚ ɡɚ ɩɪɟɞɟɥɵ “ɱɢɫɬɨɣ” ɷɤɨɧɨɦɢɤɢ, ɧɟɥɶɡɹ, ɨɞɧɚɤɨ, ɦɢɪɢɬɶɫɹ
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ɫ ɱɪɟɡɦɟɪɧɵɦ ɭɜɥɟɱɟɧɢɟɦ ɦɟɬɨɞɚɦɢ, ɩɨɞɪɵɜɚɸɳɢɦɢ ɰɟɥɨɫɬɧɨɫɬɶ ɢ ɢɞɟɧɬɢɱɧɨɫɬɶ
ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɧɚɭɤɢ, ɤɨɬɨɪɚɹ ɱɚɫɬɨ ɬɪɚɤɬɭɟɬɫɹ ɨɬɞɟɥɶɧɵɦɢ ɚɜɬɨɪɚɦɢ ɜɟɫɶɦɚ
ɩɪɨɢɡɜɨɥɶɧɨ. ɇɟɜɨɡɦɨɠɧɨ, ɧɚ ɧɚɲ ɜɡɝɥɹɞ, ɫɜɨɞɢɬɶ ɫɥɨɠɧɵɟ ɢ ɧɟɨɞɧɨɡɧɚɱɧɵɟ
ɨɛɳɟɫɬɜɟɧɧɵɟ ɨɬɧɨɲɟɧɢɹ ɢ ɩɪɢɫɭɳɢɟ ɢɦ ɤɚɬɟɝɨɪɢɢ, ɬɪɟɛɭɸɳɢɟ ɝɥɭɛɨɤɨɝɨ
ɤɚɱɟɫɬɜɟɧɧɨɝɨ ɚɧɚɥɢɡɚ, ɤ ɡɚɤɨɧɚɦ ɢ ɜɡɚɢɦɨɫɜɹɡɹɦ, ɫɭɳɟɫɬɜɭɸɳɢɦ ɜ ɧɟɠɢɜɨɣ
ɩɪɢɪɨɞɟ.
ɉɪɟɞɩɪɢɧɢɦɚɸɬɫɹ ɬɚɤɠɟ ɩɨɩɵɬɤɢ ɩɨɞ ɩɪɟɞɥɨɝɨɦ ɭɬɨɱɧɟɧɢɹ ɫɭɳɧɨɫɬɢ
ɩɨɫɬɢɧɞɭɫɬɪɢɚɥɶɧɨɝɨ ɨɛɳɟɫɬɜɚ ɢ ɤɭɥɶɬɭɪɧɨɝɨ ɩɨɫɬɦɨɞɟɪɧɚ ɩɨɞɦɟɧɢɬɶ ɷɤɨɧɨɦɢɤɭ
ɬɪɭɞɚ ɤɚɤɨɣ-ɬɨ ɞɪɭɝɨɣ ɷɤɨɧɨɦɢɤɨɣ, ɤɨɬɨɪɨɣ ɞɚɸɬɫɹ ɪɚɡɧɵɟ ɧɚɡɜɚɧɢɹ ɬɢɩɚ
ɢɧɮɨɪɦɚɰɢɨɧɧɨɝɨ ɨɛɳɟɫɬɜɚ ɢɥɢ ɷɤɨɧɨɦɢɤɢ ɡɧɚɧɢɣ, ɱɬɨ ɩɨ ɫɭɬɢ ɞɟɥɚ ɥɢɲɚɟɬ ɟɟ
ɩɟɪɜɨɧɚɱɚɥɶɧɨɝɨ ɫɦɵɫɥɚ, ɫɜɨɞɹɳɟɝɨɫɹ, ɤɚɤ ɢɡɜɟɫɬɧɨ, ɤ ɜɟɞɟɧɢɸ ɯɨɡɹɣɫɬɜɚ ɫ ɰɟɥɶɸ
ɩɪɨɢɡɜɨɞɫɬɜɚ ɦɚɬɟɪɢɚɥɶɧɵɯ ɢ ɞɭɯɨɜɧɵɯ ɛɥɚɝ, ɫɨɡɞɚɜɚɟɦɵɯ ɬɪɭɞɨɜɨɣ
ɞɟɹɬɟɥɶɧɨɫɬɶɸ ɱɟɥɨɜɟɤɚ ɜ ɩɪɨɰɟɫɫɟ ɨɛɳɟɫɬɜɟɧɧɨɝɨ ɪɚɡɞɟɥɟɧɢɹ ɬɪɭɞɚ,
ɨɛɟɫɩɟɱɢɜɚɸɳɟɝɨ ɟɝɨ ɷɤɨɧɨɦɢɸ ɢ ɪɚɰɢɨɧɚɥɶɧɨɟ ɢɫɩɨɥɶɡɨɜɚɧɢɟ.
Ɉɛɪɚɳɚɟɬ ɧɚ ɫɟɛɹ ɜɧɢɦɚɧɢɟ ɢ ɬɨɬ ɮɚɤɬ, ɱɬɨ ɜ ɪɹɞɟ ɫɥɭɱɚɟɜ ɩɪɟɞɥɚɝɚɟɦɵɟ
ɧɨɜɨɜɜɟɞɟɧɢɹ ɹɜɥɹɸɬɫɹ ɩɨ ɫɭɳɟɫɬɜɭ ɦɨɞɢɮɢɤɚɰɢɹɦɢ ɯɨɪɨɲɨ ɢɡɜɟɫɬɧɵɯ ɡɚɤɨɧɨɜ ɢ
ɤɚɬɟɝɨɪɢɣ ɞɢɚɥɟɤɬɢɤɢ, ɤɨɬɨɪɵɦɢ ɜ ɡɚɩɚɞɧɵɯ ɨɛɳɟɫɬɜɟɧɧɵɯ ɧɚɭɤɚɯ ɩɨɫɬɨɹɧɧɨ
ɩɪɟɧɟɛɪɟɝɚɥɢ ɩɨ ɱɢɫɬɨ ɢɞɟɨɥɨɝɢɱɟɫɤɢɦ ɫɨɨɛɪɚɠɟɧɢɹɦ ɢ ɤɨɬɨɪɵɟ ɬɟɩɟɪɶ ɡɚɧɨɜɨ
“ɨɬɤɪɵɜɚɸɬɫɹ” ɦɧɨɝɢɦɢ ɢɧɨɫɬɪɚɧɧɵɦɢ ɢ ɪɨɫɫɢɣɫɤɢɦɢ ɚɜɬɨɪɚɦɢ ɩɪɢɦɟɧɢɬɟɥɶɧɨ ɤ
ɷɤɨɧɨɦɢɤɟ.
ȼ ɬɚɤɨɣ ɫɢɬɭɚɰɢɢ ɫɬɚɧɨɜɢɬɫɹ ɧɟɩɨɧɹɬɧɵɦ, ɹɜɥɹɟɬɫɹ ɥɢ ɷɤɨɧɨɦɢɱɟɫɤɚɹ
ɬɟɨɪɢɹ ɟɞɢɧɨɣ ɧɚɭɤɨɣ ɢɥɢ ɩɪɨɫɬɵɦ ɦɧɨɠɟɫɬɜɨɦ ɧɚɭɱɧɵɯ ɲɤɨɥ. ȼɨɡɧɢɤɥɚ ɬɚɤɠɟ
ɨɩɚɫɧɨɫɬɶ ɩɪɟɨɛɥɚɞɚɧɢɹ ɨɞɧɨɣ ɢɥɢ ɧɟɫɤɨɥɶɤɢɯ ɬɟɱɟɧɢɣ ɜ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɧɚɭɤɟ ɢ
ɧɟɡɚɫɥɭɠɟɧɧɨɝɨ ɡɚɛɜɟɧɢɹ ɜɫɟɝɨ ɩɪɟɞɲɟɫɬɜɨɜɚɜɲɟɝɨ ɬɟɨɪɟɬɢɱɟɫɤɨɝɨ ɛɚɝɚɠɚ.
ɂɡɥɢɲɧɟ ɫɜɨɛɨɞɧɚɹ ɢɧɬɟɪɩɪɟɬɚɰɢɹ ɨɫɧɨɜɧɵɯ ɩɨɥɨɠɟɧɢɣ ɧɚɭɤɢ ɨɛ
ɷɤɨɧɨɦɢɤɟ, ɩɪɢɜɨɞɹɳɚɹ ɤ ɮɪɚɝɦɟɧɬɚɰɢɢ ɢ “ɪɚɡɦɵɜɚɧɢɸ” ɟɟ ɰɟɥɨɫɬɧɨɫɬɢ,
ɧɚɫɬɨɹɬɟɥɶɧɨ ɫɬɚɜɢɬ ɜ ɩɨɜɟɫɬɤɭ ɞɧɹ ɡɚɞɚɱɭ ɜɨɡɪɨɠɞɟɧɢɹ ɨɛɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ
ɬɟɨɪɢɢ ɤɚɤ ɟɞɢɧɨɣ ɧɚɭɤɢ ɜ ɩɪɨɬɢɜɨɜɟɫ ɦɧɨɠɟɫɬɜɭ ɪɚɡɧɵɯ ɢ ɱɚɫɬɨ ɧɟɩɪɢɦɢɪɢɦɵɯ
ɷɤɨɧɨɦɢɱɟɫɤɢɯ
ɲɤɨɥ.
Ɉɳɭɳɚɟɬɫɹ
ɩɨɬɪɟɛɧɨɫɬɶ
ɜ
ɜɵɹɜɥɟɧɢɢ
ɧɟɤɢɯ
ɮɭɧɞɚɦɟɧɬɚɥɶɧɵɯ ɬɟɨɪɟɬɢɱɟɫɤɢɯ ɡɧɚɧɢɣ ɜ ɷɤɨɧɨɦɢɤɟ, ɥɟɠɚɳɢɯ ɜ ɨɫɧɨɜɟ ɥɸɛɵɯ
ɢɫɫɥɟɞɨɜɚɬɟɥɶɫɤɢɯ ɧɨɜɚɰɢɣ ɤɚɤ ɜ ɩɪɨɲɥɨɦ, ɬɚɤ ɢ ɜ ɧɚɫɬɨɹɳɟɟ ɜɪɟɦɹ.
ɗɬɚ ɡɚɞɚɱɚ ɨɫɨɛɟɧɧɨ ɚɤɬɭɚɥɶɧɚ ɞɥɹ ɪɨɫɫɢɣɫɤɨɣ ɧɚɭɤɢ, ɤɨɬɨɪɚɹ ɩɨɫɥɟ ɤɪɚɯɚ
ɫɨɰɢɚɥɢɡɦɚ ɢ ɩɨɜɚɥɶɧɨɝɨ ɨɬɤɚɡɚ ɨɬ ɦɚɪɤɫɢɡɦɚ ɜɪɟɦɟɧɧɨ ɨɤɚɡɚɥɚɫɶ ɜ ɢɞɟɣɧɨɦ
ɜɚɤɭɭɦɟ, ɤɨɬɨɪɵɣ ɛɵɫɬɪɨ ɡɚɩɨɥɧɢɥɫɹ ɧɚɯɥɵɧɭɜɲɢɦɢ ɫ Ɂɚɩɚɞɚ ɜɫɟɜɨɡɦɨɠɧɵɦɢ
ɬɟɨɪɢɹɦɢ, ɜ ɩɟɪɜɭɸ ɨɱɟɪɟɞɶ ɩɪɟɫɥɨɜɭɬɵɦ “ɦɟɣɧɫɬɪɢɦɨɦ”, ɫɬɚɜɲɢɦ ɝɥɚɜɧɵɦ
ɬɟɱɟɧɢɟɦ ɫɨɜɪɟɦɟɧɧɨɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɦɵɫɥɢ ɜ ɦɢɪɟ ɤɚɩɢɬɚɥɢɡɦɚ. Ɉɞɧɨɜɪɟɦɟɧɧɨ
ɛɵɥɚ ɫɞɟɥɚɧɚ ɩɨɩɵɬɤɚ ɧɚɜɹɡɚɬɶ Ɋɨɫɫɢɢ ɫ ɩɨɦɨɳɶɸ ɆȼɎ ɢ ɞɪɭɝɢɯ ɦɟɠɞɭɧɚɪɨɞɧɵɯ
ɨɪɝɚɧɢɡɚɰɢɣ ɤɪɚɣɧɟ ɥɢɛɟɪɚɥɶɧɵɣ ɤɭɪɫ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɪɟɮɨɪɦ ɩɨɞ ɮɥɚɝɨɦ
ɢɡɜɟɫɬɧɨɝɨ ȼɚɲɢɧɝɬɨɧɫɤɨɝɨ ɤɨɧɫɟɧɫɭɫɚ. Ʉɚɤ ɢ ɜɨ ɦɧɨɝɢɯ ɞɪɭɝɢɯ ɫɬɪɚɧɚɯ, ɷɬɨɬ
ɤɭɪɫ ɢ ɧɚ ɪɨɫɫɢɣɫɤɨɣ ɩɨɱɜɟ ɡɚɲɟɥ ɜ ɬɭɩɢɤ.
Ɋɨɫɫɢɣɫɤɚɹ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɦɵɫɥɶ ɧɚ ɩɪɨɬɹɠɟɧɢɢ ɩɨɫɥɟɞɧɢɯ ɩɹɬɧɚɞɰɚɬɢ
ɥɟɬ ɤɨɧɰɟɧɬɪɢɪɨɜɚɥɚɫɶ ɜ ɨɫɧɨɜɧɨɦ ɧɚ ɨɡɧɚɤɨɦɥɟɧɢɢ ɫɨ ɜɡɝɥɹɞɚɦɢ ɡɚɪɭɛɟɠɧɵɯ
ɭɱɟɧɵɯ ɢ ɧɚ ɤɪɢɬɢɤɟ ɜɨɡɡɪɟɧɢɣ, ɛɟɡɪɚɡɞɟɥɶɧɨ ɝɨɫɩɨɞɫɬɜɨɜɚɜɲɢɯ ɭ ɧɚɫ ɜ ɩɟɪɢɨɞ
ɫɨɰɢɚɥɢɡɦɚ. ɉɪɢ ɷɬɨɦ ɢɡɥɨɠɟɧɢɟ ɡɚɩɚɞɧɵɯ ɬɟɨɪɢɣ ɜɩɨɥɧɟ ɟɫɬɟɫɬɜɟɧɧɨ ɫɨɱɟɬɚɥɨɫɶ,
ɡɚ ɧɟɛɨɥɶɲɢɦ ɢɫɤɥɸɱɟɧɢɟɦ, ɫ ɨɬɤɚɡɨɦ ɨɬ ɩɨɥɢɬɷɤɨɧɨɦɢɢ ɫɨɰɢɚɥɢɡɦɚ ɢ ɡɚɨɞɧɨ ɨɬ
ɜɫɟɝɨ ɦɚɪɤɫɢɫɬɫɤɨɝɨ ɭɱɟɧɢɹ.
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ɉɨɱɬɢ ɜɫɟɨɛɳɢɣ ɢ ɥɟɝɤɨ ɨɛɴɹɫɧɢɦɵɣ ɩɟɪɟɯɨɞ ɧɚ ɩɨɡɢɰɢɢ ɫɨɜɪɟɦɟɧɧɨɣ
ɤɚɩɢɬɚɥɢɫɬɢɱɟɫɤɨɣ ɪɵɧɨɱɧɨɣ ɷɤɨɧɨɦɢɤɢ ɨɬɨɞɜɢɧɭɥ ɜ ɫɬɨɪɨɧɭ ɧɟɦɧɨɝɨɱɢɫɥɟɧɧɵɟ
ɢɫɫɥɟɞɨɜɚɧɢɹ, ɩɨɫɜɹɳɟɧɧɵɟ ɢɡɭɱɟɧɢɸ ɞɪɭɝɢɯ ɨɛɳɟɫɬɜɟɧɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɯ
ɮɨɪɦɚɰɢɣ, ɢ ɡɚɝɥɭɲɢɥ ɢɧɬɟɪɟɫ ɤ ɪɚɡɪɚɛɨɬɤɟ ɨɛɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ,
ɩɪɢɦɟɧɢɦɨɣ ɜ ɨɞɢɧɚɤɨɜɨɣ ɦɟɪɟ ɤɨ ɜɫɟɦ ɢɫɬɨɪɢɱɟɫɤɢɦ ɷɬɚɩɚɦ ɪɚɡɜɢɬɢɹ
ɱɟɥɨɜɟɱɟɫɬɜɚ. Ɇɧɨɝɢɦ ɪɨɫɫɢɣɫɤɢɦ ɭɱɟɧɵɦ ɧɟɨɛɯɨɞɢɦɨ ɩɪɟɨɞɨɥɟɬɶ ɬɪɚɞɢɰɢɨɧɧɨɟ
ɞɥɹ ɧɢɯ ɪɚɡɞɟɥɟɧɢɟ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ ɧɚ ɩɨɥɢɬɷɤɨɧɨɦɢɸ ɫɨɰɢɚɥɢɡɦɚ ɜɤɭɩɟ ɫ
ɧɚɭɱɧɵɦ ɤɨɦɦɭɧɢɡɦɨɦ ɢ ɧɚ ɩɨɥɢɬɷɤɨɧɨɦɢɸ ɤɚɩɢɬɚɥɢɡɦɚ, ɜɨɫɩɪɢɧɢɦɚɟɦɨɝɨ
ɬɨɥɶɤɨ ɤɚɤ ɧɟɫɩɪɚɜɟɞɥɢɜɨɟ ɢ ɡɚɝɧɢɜɚɸɳɟɟ ɨɛɳɟɫɬɜɨ. ȼ ɨɛɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ
ɬɟɨɪɢɢ ɤɚɠɞɵɣ ɨɛɳɟɫɬɜɟɧɧɵɣ ɫɬɪɨɣ ɧɚɯɨɞɢɬ ɩɨɞɨɛɚɸɳɟɟ ɟɦɭ ɦɟɫɬɨ.
ȿɫɬɶ ɢ ɟɳɟ ɨɞɢɧ ɞɨɜɨɞ ɜ ɩɨɥɶɡɭ ɨɛɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ ɜ
ɪɨɫɫɢɣɫɤɢɯ ɭɫɥɨɜɢɹɯ. Ɍɚɤɚɹ ɬɟɨɪɢɹ ɧɟɫɨɦɧɟɧɧɨ ɛɭɞɟɬ ɫɩɨɫɨɛɫɬɜɨɜɚɬɶ
ɩɪɟɨɞɨɥɟɧɢɸ ɢɦɟɸɳɟɣɫɹ ɭ ɧɚɫ ɪɚɡɧɨɝɨɥɨɫɢɰɵ ɜ ɨɛɭɱɟɧɢɢ ɨɫɧɨɜɚɦ
ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɧɚɭɤɢ. ɇɟɨɛɯɨɞɢɦɨɫɬɶ ɫɢɧɬɟɡɢɪɨɜɚɧɢɹ ɜ ɟɞɢɧɨɣ ɬɟɨɪɢɢ
ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɜɡɝɥɹɞɨɜ, ɩɪɨɲɟɞɲɢɯ ɩɪɨɜɟɪɤɭ ɜɪɟɦɟɧɟɦ ɧɟɡɚɜɢɫɢɦɨ ɨɬ ɬɨɝɨ, ɤ
ɤɚɤɢɦ ɬɟɱɟɧɢɹɦ ɧɚɭɱɧɨɣ ɦɵɫɥɢ ɨɧɢ ɩɪɢɧɚɞɥɟɠɚɬ, ɜɵɡɵɜɚɟɬɫɹ ɬɟɦ, ɱɬɨ ɜ
ɪɨɫɫɢɣɫɤɢɯ ɭɱɟɛɧɵɯ ɡɚɜɟɞɟɧɢɹɯ ɫɟɝɨɞɧɹ, ɤɚɤ ɩɪɚɜɢɥɨ, ɩɪɟɩɨɞɚɟɬɫɹ ɬɚɤɚɹ ɧɚɭɤɚ
ɷɤɨɧɨɦɢɤɚ, ɤɨɬɨɪɚɹ ɩɪɟɞɫɬɚɜɥɹɟɬ ɫɨɛɨɣ ɷɤɥɟɤɬɢɱɟɫɤɨɟ ɫɨɛɪɚɧɢɟ ɩɨɫɬɭɥɚɬɨɜ
ɪɚɡɧɵɯ ɲɤɨɥ, ɩɪɢɱɟɦ ɭɩɨɪ ɞɟɥɚɟɬɫɹ ɧɚ ɬɟɯ ɩɨɥɨɠɟɧɢɹɯ, ɤɨɬɨɪɵɟ ɞɨɪɨɝɢ ɫɟɪɞɰɭ ɢ
ɧɚɤɥɨɧɧɨɫɬɹɦ ɬɨɝɨ ɢɥɢ ɢɧɨɝɨ ɩɪɟɩɨɞɚɜɚɬɟɥɹ. ɂ ɯɨɬɹ ɝɥɚɜɧɵɦ ɨɛɪɚɡɨɦ ɢɡɥɚɝɚɟɬɫɹ
ɜɫɟ ɬɨɬ ɠɟ “ɦɟɣɧɫɬɪɢɦ”, ɨɫɧɨɜɚɧɧɵɣ ɩɪɟɢɦɭɳɟɫɬɜɟɧɧɨ ɧɚ ɧɟɨɤɥɚɫɫɢɤɟ, ɨɧ
ɫɞɚɛɪɢɜɚɟɬɫɹ
ɬɟɨɪɟɬɢɱɟɫɤɢɦɢ
ɢɡɵɫɤɚɧɢɹɦɢ
ɬɨ
ɦɨɧɟɬɚɪɢɡɦɚ,
ɬɨ
ɧɟɨɢɧɫɬɢɬɭɰɢɨɧɚɥɢɡɦɚ ɥɢɛɨ ɤɚɤɨɝɨ-ɧɢɛɭɞɶ ɞɪɭɝɨɝɨ ɦɨɞɧɨɝɨ ɧɚɩɪɚɜɥɟɧɢɹ
ɫɨɜɪɟɦɟɧɧɨɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɦɵɫɥɢ. ȼ ɪɟɡɭɥɶɬɚɬɟ ɭɱɟɧɢɤɢ ɢ ɫɬɭɞɟɧɬɵ ɧɚɫɬɨɥɶɤɨ
ɞɟɡɨɪɢɟɧɬɢɪɭɸɬɫɹ, ɱɬɨ ɬɟɪɹɸɬ ɨɫɧɨɜɧɨɣ ɫɬɟɪɠɟɧɶ ɧɚɭɤɢ, ɤɨɬɨɪɭɸ ɨɧɢ ɢɡɭɱɚɸɬ.
ɂɫɩɪɚɜɢɬɶ ɩɨɥɨɠɟɧɢɟ ɦɨɠɟɬ ɬɨɥɶɤɨ ɛɟɫɩɪɢɫɬɪɚɫɬɧɨɟ ɢ ɩɨɥɧɨɟ ɢɡɥɨɠɟɧɢɟ
ɜɫɟɝɨ ɛɨɝɚɬɫɬɜɚ ɦɢɪɨɜɨɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɦɵɫɥɢ ɧɚɱɢɧɚɹ ɨɬ ɟɟ ɢɫɬɨɤɨɜ ɢ
ɡɚɤɚɧɱɢɜɚɹ ɫɨɜɪɟɦɟɧɧɵɦɢ ɟɟ ɞɨɫɬɢɠɟɧɢɹɦɢ. ɗɬɨ ɩɨɡɜɨɥɢɥɨ ɛɵ ɨɬɨɣɬɢ ɨɬ
ɤɚɧɨɧɢɡɢɪɨɜɚɧɧɨɝɨ “ɦɟɣɧɫɬɪɢɦɚ», ɢɦɟɸɳɟɝɨ ɨɞɧɨɫɬɨɪɨɧɧɸɸ ɢɞɟɣɧɭɸ
ɧɚɩɪɚɜɥɟɧɧɨɫɬɶ ɢ ɩɨɬɨɦɭ ɧɟɫɩɨɫɨɛɧɨɝɨ ɜɬɢɫɧɭɬɶ ɜ ɫɜɨɟ ɩɪɨɤɪɭɫɬɨɜɨ ɥɨɠɟ ɜɫɟ
ɦɧɨɝɨɨɛɪɚɡɢɟ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɦɵɫɥɢ. Ƚɥɚɜɧɵɣ ɠɟ ɩɨɪɨɤ ɷɬɨɝɨ ɬɟɱɟɧɢɹ ɫɨɫɬɨɢɬ ɜ
ɬɨɦ, ɱɬɨ ɨɧ ɧɚɩɪɨɱɶ ɥɢɲɟɧ ɤɪɢɬɢɱɟɫɤɨɝɨ ɞɭɯɚ ɩɨ ɨɬɧɨɲɟɧɢɸ ɤ ɤɚɩɢɬɚɥɢɡɦɭ ɢ
ɧɨɫɢɬ ɨɬɤɪɨɜɟɧɧɨ ɚɩɨɥɨɝɟɬɢɱɟɫɤɢɣ ɯɚɪɚɤɬɟɪ. ɗɬɨɬ ɮɚɤɬ ɩɪɢɡɧɚɸɬ ɦɧɨɝɢɟ
ɫɟɪɶɟɡɧɵɟ ɢ ɛɟɫɩɪɢɫɬɪɚɫɬɧɵɟ ɭɱɟɧɵɟ, ɜ ɬɨɦ ɱɢɫɥɟ ɪɚɛɨɬɚɸɳɢɟ ɜ ɡɚɩɚɞɧɵɯ
ɧɚɭɱɧɵɯ ɢɧɫɬɢɬɭɬɚɯ. ɉɨɞɬɜɟɪɠɞɟɧɢɟɦ ɷɬɨɝɨ ɦɨɠɟɬ ɩɨɫɥɭɠɢɬɶ ɫɥɟɞɭɸɳɚɹ
ɤɪɚɫɧɨɪɟɱɢɜɚɹ ɨɰɟɧɤɚ, ɞɚɧɧɚɹ ɩɪɨɮɟɫɫɨɪɨɦ Ƚɚɪɜɚɪɞɫɤɨɝɨ ɭɧɢɜɟɪɫɢɬɟɬɚ,
ɫɨɬɪɭɞɧɢɤɨɦ Ʉɨɥɥɟɝɢɭɦɚ Ȼɭɞɚɩɟɲɬɚ ɢ ɐɟɧɬɪɚɥɶɧɨ-ȿɜɪɨɩɟɣɫɤɨɝɨ ɭɧɢɜɟɪɫɢɬɟɬɚ
əɧɨɲɚ Ʉɨɪɧɚɢ: “ɗɤɨɧɨɦɢɱɟɫɤɚɹ ɬɟɨɪɢɹ ɦɟɣɧɫɬɪɢɦɚ ɨɬɤɚɡɵɜɚɟɬɫɹ ɨɬ ɝɥɭɛɨɤɨɣ
ɤɪɢɬɢɤɢ ɤɚɩɢɬɚɥɢɡɦɚ, ɨɫɬɚɜɥɹɹ ɟɟ ɩɪɟɞɫɬɚɜɢɬɟɥɹɦ ɪɚɞɢɤɚɥɶɧɵɯ ɜɡɝɥɹɞɨɜ. Ⱦɚɠɟ
ɤɨɝɞɚ ɨɧɚ ɩɪɢɡɧɚɟɬ ɧɚɥɢɱɢɟ ɩɪɨɛɥɟɦ, ɨɧɚ ɭɫɩɨɤɚɢɜɚɟɬ ɫɟɛɹ ɜɟɪɨɣ ɜ ɬɨ, ɱɬɨ ɷɬɢ
ɩɪɨɛɥɟɦɵ ɦɨɝɭɬ ɛɵɬɶ ɪɚɡɪɟɲɟɧɵ ɩɭɬɟɦ ɩɪɢɦɟɧɟɧɢɹ ɫɨɨɬɜɟɬɫɬɜɭɸɳɢɯ ɦɟɪ. Ɉɧɚ
ɨɬɪɢɰɚɟɬ ɬɨɬ ɮɚɤɬ, ɱɬɨ ɫɢɫɬɟɦɚ ɦɨɠɟɬ ɢɦɟɬɶ ɜɪɨɠɞɟɧɧɵɟ, ɧɟɩɪɟɨɞɨɥɢɦɵɟ
ɝɟɧɟɬɢɱɟɫɤɢɟ ɞɟɮɟɤɬɵ”.1
1
Ʉɨɪɧɚɢ ə. ȼɟɥɢɤɚɹ ɬɪɚɧɫɮɨɪɦɚɰɢɹ ɐɟɧɬɪɚɥɶɧɨ-ȼɨɫɬɨɱɧɨɣ ȿɜɪɨɩɵ: ɭɫɩɟɯ ɢ ɪɚɡɨɱɚɪɨɜɚɧɢɟ
// Ɇɢɪ ɩɟɪɟɦɟɧ, 2006, ʋ 2, ɫ. 44.
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Ɂɧɚɤɨɦɫɬɜɨ ɫ ɨɛɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɟɣ ɢɦɟɟɬ ɢ ɛɨɥɶɲɨɣ
ɩɪɚɤɬɢɱɟɫɤɢɣ ɫɦɵɫɥ, ɬɚɤ ɤɚɤ ɩɨɡɜɨɥɹɟɬ ɥɭɱɲɟ ɩɨɧɹɬɶ ɞɜɢɠɭɳɢɟ ɩɪɭɠɢɧɵ
ɫɨɜɪɟɦɟɧɧɨɝɨ ɨɛɳɟɫɬɜɚ ɜɨɨɛɳɟ ɢ ɟɝɨ ɪɨɫɫɢɣɫɤɨɣ ɪɚɡɧɨɜɢɞɧɨɫɬɢ ɜ ɱɚɫɬɧɨɫɬɢ,
ɩɪɚɜɢɥɶɧɨ ɨɰɟɧɢɬɶ ɡɧɚɱɟɧɢɟ ɩɪɨɜɨɞɹɳɢɯɫɹ ɭ ɧɚɫ ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɯ
ɪɟɮɨɪɦ ɢ ɢɯ ɜɨɡɦɨɠɧɵɟ ɩɨɫɥɟɞɫɬɜɢɹ ɞɥɹ ɫɬɪɚɧɵ ɢ ɧɚɪɨɞɚ, ɧɚɣɬɢ ɧɚɢɛɨɥɟɟ
ɩɟɪɫɩɟɤɬɢɜɧɵɟ ɧɚɩɪɚɜɥɟɧɢɹ ɤɨɪɪɟɤɬɢɪɨɜɤɢ ɧɚɱɚɜɲɟɝɨɫɹ ɜ 90-ɟ ɝɨɞɵ ɤɭɪɫɚ ɧɚ
ɧɟɨɛɭɡɞɚɧɧɨɟ ɪɚɡɜɢɬɢɟ ɞɟɦɨɤɪɚɬɢɢ ɢ ɪɵɧɤɚ, ɜɵɪɚɛɨɬɚɬɶ ɩɨɞɯɨɞɹɳɢɟ ɞɥɹ
ɪɨɫɫɢɣɫɤɨɣ ɫɩɟɰɢɮɢɤɢ ɩɭɬɢ ɜɤɥɸɱɟɧɢɹ ɫɬɪɚɧɵ ɜ ɫɢɫɬɟɦɭ ɦɟɠɞɭɧɚɪɨɞɧɨɝɨ
ɪɚɡɞɟɥɟɧɢɹ ɬɪɭɞɚ, ɭɫɥɨɜɢɹ ɢ ɮɨɪɦɵ ɟɟ ɭɱɚɫɬɢɹ ɜ ɩɪɨɯɨɞɹɳɢɯ ɜ ɦɢɪɟ ɩɪɨɰɟɫɫɚɯ
ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɝɥɨɛɚɥɢɡɚɰɢɢ ɢ ɪɟɝɢɨɧɚɥɢɡɚɰɢɢ. ɋɥɟɞɨɜɚɬɟɥɶɧɨ, ɨɛɳɚɹ
ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɬɟɨɪɢɹ ɨɬɜɟɱɚɟɬ ɤɚɤ ɩɪɚɤɬɢɱɟɫɤɢɦ ɩɨɬɪɟɛɧɨɫɬɹɦ ɞɚɥɶɧɟɣɲɟɝɨ
ɪɚɡɜɢɬɢɹ ɪɨɫɫɢɣɫɤɨɣ ɧɚɰɢɨɧɚɥɶɧɨɣ ɷɤɨɧɨɦɢɤɢ, ɬɚɤ ɢ ɧɚɫɬɨɹɬɟɥɶɧɨɣ
ɧɟɨɛɯɨɞɢɦɨɫɬɢ ɩɪɟɨɞɨɥɟɬɶ ɱɪɟɡɦɟɪɧɭɸ ɪɚɡɧɨɝɨɥɨɫɢɰɭ ɜ ɬɟɨɪɢɢ, ɝɞɟ ɫɚɦɵɟ
ɩɪɨɞɜɢɧɭɬɵɟ ɢ ɦɨɞɧɵɟ ɧɚɩɪɚɜɥɟɧɢɹ ɫɨɜɪɟɦɟɧɧɨɣ ɤɚɩɢɬɚɥɢɫɬɢɱɟɫɤɨɣ ɧɚɭɱɧɨɣ
ɦɵɫɥɢ (ɨɬ ɫɭɩɟɪɥɢɛɟɪɚɥɶɧɵɯ ɞɨ ɫɨɰɢɚɥɶɧɨ ɨɪɢɟɧɬɢɪɨɜɚɧɧɵɯ) ɫɨɫɟɞɫɬɜɭɸɬ ɢ
ɩɪɨɬɢɜɨɛɨɪɫɬɜɭɸɬ ɫ ɩɪɟɠɧɢɦɢ ɢɥɢ ɦɨɞɟɪɧɢɡɢɪɨɜɚɧɧɵɦɢ ɫɨɰɢɚɥɢɫɬɢɱɟɫɤɢɦɢ ɢ
ɦɚɪɤɫɢɫɬɫɤɢɦɢ ɜɡɝɥɹɞɚɦɢ.
Ʉɨɪɨɱɟ ɝɨɜɨɪɹ, ɧɚɫɬɨɹɬɟɥɶɧɚɹ ɧɟɨɛɯɨɞɢɦɨɫɬɶ ɜ ɜɨɡɜɪɚɳɟɧɢɢ ɤ ɨɛɳɟɣ
ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ, ɤɨɬɨɪɚɹ ɩɪɟɞɫɬɚɜɥɹɟɬ ɫɨɛɨɣ ɫɝɭɫɬɨɤ ɨɫɧɨɜɨɩɨɥɚɝɚɸɳɢɯ
ɧɚɭɱɧɵɯ ɡɧɚɧɢɣ, ɜɩɢɬɚɜɲɢɯ ɜ ɫɟɛɹ ɪɚɰɢɨɧɚɥɶɧɵɟ ɡɟɪɧɚ ɪɚɡɧɵɯ ɬɟɱɟɧɢɣ,
ɨɛɴɹɫɧɹɟɬɫɹ ɫɥɟɞɭɸɳɢɦɢ ɝɥɚɜɧɵɦɢ ɩɪɢɱɢɧɚɦɢ: 1) ɩɨɬɪɟɛɧɨɫɬɶɸ ɜ ɫɜɟɞɟɧɢɢ
ɜɨɟɞɢɧɨ ɧɚɤɨɩɥɟɧɧɵɯ ɡɚ ɜɫɸ ɢɫɬɨɪɢɸ ɱɟɥɨɜɟɱɟɫɬɜɚ ɡɧɚɧɢɣ ɨɛ ɷɤɨɧɨɦɢɤɟ, 2)
ɩɨɥɟɡɧɨɫɬɶɸ ɜɵɹɜɥɟɧɢɹ ɜɤɥɚɞɚ ɤɚɠɞɨɣ ɧɚɭɱɧɨɣ ɲɤɨɥɵ, ɫɨɞɟɣɫɬɜɨɜɚɜɲɟɣ
ɪɚɡɜɢɬɢɸ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ, 3) ɧɟɨɛɯɨɞɢɦɨɫɬɶɸ ɪɚɫɤɪɵɬɶ ɨɛɴɟɤɬɢɜɧɵɣ
ɦɟɯɚɧɢɡɦ ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɞɢɧɚɦɢɤɢ, ɩɪɢɜɨɞɹɳɢɣ ɤ ɩɨɫɥɟɞɨɜɚɬɟɥɶɧɨɣ
ɫɦɟɧɟ ɢɫɬɨɪɢɱɟɫɤɢɯ ɷɬɚɩɨɜ ɪɚɡɜɢɬɢɹ ɱɟɥɨɜɟɱɟɫɤɨɝɨ ɨɛɳɟɫɬɜɚ, 4) ɫɬɪɟɦɥɟɧɢɟɦ
ɩɪɨɧɢɤɧɭɬɶ ɜ ɫɭɬɶ ɫɨɜɪɟɦɟɧɧɨɝɨ ɧɚɦ ɨɛɳɟɫɬɜɚ ɤɚɤ ɧɟɢɡɛɟɠɧɨɝɨ ɷɬɚɩɚ ɧɚ ɩɭɬɢ ɨɬ
ɩɪɢɦɢɬɢɜɧɵɯ ɤ ɛɨɥɟɟ ɡɪɟɥɵɦ ɟɝɨ ɮɨɪɦɚɦ ɜ ɩɪɨɲɥɨɦ ɞɨ ɛɭɞɭɳɟɝɨ ɛɨɥɟɟ
ɫɨɜɟɪɲɟɧɧɨɝɨ ɫɬɪɨɹ.
ɋɚɦɨ ɩɟɪɟɱɢɫɥɟɧɢɟ ɩɪɢɱɢɧ, ɨɛɭɫɥɨɜɢɜɲɢɯ ɧɟɨɛɯɨɞɢɦɨɫɬɶ ɜɨɡɪɨɠɞɟɧɢɹ
ɨɛɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ, ɭɠɟ ɞɚɟɬ ɧɟɤɨɬɨɪɨɟ ɩɪɟɞɫɬɚɜɥɟɧɢɟ ɨ ɬɨɦ, ɤɚɤɨɣ
ɫɦɵɫɥ ɜɤɥɚɞɵɜɚɟɬɫɹ ɜ ɷɬɨ ɩɨɧɹɬɢɟ. ȼ ɧɚɢɛɨɥɟɟ ɩɨɥɧɨɦ ɢɡɥɨɠɟɧɢɢ ɬɟɪɦɢɧ “ɨɛɳɚɹ”
ɜ ɧɚɡɜɚɧɢɢ ɭɤɚɡɚɧɧɨɣ ɬɟɨɪɢɢ ɨɡɧɚɱɚɟɬ ɫɥɟɞɭɸɳɟɟ:
ȼɨ-ɩɟɪɜɵɯ, ɷɬɨ ɬɟɨɪɟɬɢɱɟɫɤɢɟ ɨɫɧɨɜɵ ɷɤɨɧɨɦɢɤɢ ɜɨɨɛɳɟ, ɩɪɢɦɟɧɢɦɵɟ
ɞɥɹ ɜɫɟɯ ɷɬɚɩɨɜ ɨɛɳɟɫɬɜɟɧɧɨ-ɢɫɬɨɪɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ (ɢɫɬɨɪɢɱɟɫɤɚɹ, ɢɥɢ
ɜɪɟɦɟɧɧáɹ, ɨɛɳɧɨɫɬɶ);
ȼɨ-ɜɬɨɪɵɯ, ɷɬɨ ɨɛɳɢɟ ɡɚɤɨɧɨɦɟɪɧɨɫɬɢ ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɢ ɫɨɰɢɚɥɶɧɨɝɨ
ɪɚɡɜɢɬɢɹ, ɤɨɬɨɪɵɟ ɨɩɪɟɞɟɥɹɸɬ ɞɢɧɚɦɢɤɭ, ɞɜɢɠɭɳɢɟ ɫɢɥɵ ɢ ɜɧɭɬɪɟɧɧɸɸ ɥɨɝɢɤɭ
ɩɪɨɢɫɯɨɞɹɳɢɯ ɜ ɨɛɳɟɫɬɜɟ ɤɚɱɟɫɬɜɟɧɧɵɯ ɩɟɪɟɦɟɧ, ɩɪɢɜɨɞɹɳɢɯ ɤ ɩɨɫɬɭɩɚɬɟɥɶɧɨɣ
ɫɦɟɧɟ ɨɛɳɟɫɬɜɟɧɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɮɨɪɦɚɰɢɣ, ɩɟɪɢɨɞɨɜ ɢ ɷɬɚɩɨɜ ɜ ɯɨɞɟ ɬɚɤɨɝɨ
ɪɚɡɜɢɬɢɹ (ɰɢɜɢɥɢɡɚɰɢɨɧɧɚɹ, ɢɥɢ ɷɜɨɥɸɰɢɨɧɧɚɹ, ɨɛɳɧɨɫɬɶ);
ȼ-ɬɪɟɬɶɢɯ, ɷɬɨ ɨɛɳɢɟ ɢɫɯɨɞɧɵɟ ɩɨɥɨɠɟɧɢɹ, ɤɨɬɨɪɵɟ ɞɨɥɠɧɵ ɭɱɢɬɵɜɚɬɶɫɹ
ɩɪɢ ɢɫɫɥɟɞɨɜɚɧɢɢ ɥɸɛɨɣ ɫɨɜɪɟɦɟɧɧɨɣ ɷɤɨɧɨɦɢɤɢ, ɝɞɟ ɛɵ ɨɧɚ ɧɢ ɧɚɯɨɞɢɥɚɫɶ ɢ
ɫɤɨɥɶ ɛɵ ɫɥɨɠɧɨɣ ɢ ɩɪɨɞɜɢɧɭɬɨɣ ɨɧɚ ɧɢ ɛɵɥɚ ( ɝɟɨɝɪɚɮɢɱɟɫɤɚɹ, ɢɥɢ
ɩɪɨɫɬɪɚɧɫɬɜɟɧɧɚɹ, ɨɛɳɧɨɫɬɶ);
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ȼ ɱɟɬɜɟɪɬɵɯ, ɷɬɨ ɬɨɬ ɫɬɟɪɠɟɧɶ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɡɧɚɧɢɣ, ɤɨɬɨɪɵɣ ɹɜɥɹɟɬɫɹ
ɨɛɳɢɦ ɞɥɹ ɜɫɟɯ ɤɨɧɫɬɪɭɤɬɢɜɧɵɯ ɧɚɭɱɧɵɯ ɲɤɨɥ ɢ ɬɟɱɟɧɢɣ, ɫɬɪɟɦɹɳɢɯɫɹ ɩɨɫɜɨɟɦɭ ɩɨɞɨɣɬɢ ɤ ɨɛɴɹɫɧɟɧɢɸ ɫɭɳɟɫɬɜɭɸɳɢɯ ɪɟɚɥɢɣ, ɤ ɜɵɹɜɥɟɧɢɸ ɢ ɨɰɟɧɤɟ
ɧɨɜɵɯ ɦɨɦɟɧɬɨɜ ɢ ɧɟ ɞɨ ɤɨɧɰɚ ɢɫɫɥɟɞɨɜɚɧɧɵɯ ɫɬɨɪɨɧ ɞɟɣɫɬɜɢɬɟɥɶɧɨɫɬɢ ɢ ɬɟɦ
ɫɚɦɵɦ ɜɧɨɫɹɳɢɯ ɫɜɨɣ ɜɤɥɚɞ ɚ ɪɚɡɜɢɬɢɟ ɫɨɜɨɤɭɩɧɨɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ
(ɫɭɳɧɨɫɬɧɚɹ, ɢɥɢ ɫɨɞɟɪɠɚɬɟɥɶɧɚɹ, ɨɛɳɧɨɫɬɶ).
ȼɨɩɪɟɤɢ ɞɚɜɧɨ ɭɬɜɟɪɞɢɜɲɟɦɭɫɹ ɜ ɧɚɭɤɟ ɭɛɟɠɞɟɧɢɸ, ɱɬɨ ɬɟɨɪɟɬɢɱɟɫɤɢɟ
ɢɫɫɥɟɞɨɜɚɧɢɹ ɫɜɨɞɹɬɫɹ ɜ ɨɫɧɨɜɧɨɦ ɤ ɚɧɚɥɢɡɭ ɢɡɭɱɚɟɦɨɝɨ ɦɚɬɟɪɢɚɥɚ, ɜ ɫɥɭɱɚɟ ɫ
ɨɛɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɟɣ ɦɵ ɢɦɟɟɦ ɞɟɥɨ ɩɪɟɠɞɟ ɜɫɟɝɨ ɫ ɧɚɭɱɧɵɦ ɫɢɧɬɟɡɨɦ.
ȼ ɞɚɧɧɨɣ ɪɚɛɨɬɟ ɜɦɟɫɬɨ ɪɚɡɥɨɠɟɧɢɹ ɢɦɟɸɳɟɝɨɫɹ ɦɚɫɫɢɜɚ ɬɟɨɪɟɬɢɱɟɫɤɢɯ
ɪɚɡɪɚɛɨɬɨɤ ɧɚ ɫɨɫɬɚɜɥɹɸɳɢɟ ɱɚɫɬɢ ɫ ɰɟɥɶɸ ɢɯ ɛɨɥɟɟ ɝɥɭɛɨɤɨɝɨ ɢɡɭɱɟɧɢɹ,
ɩɪɟɞɩɪɢɧɹɬɚ ɩɨɩɵɬɤɚ ɫɢɧɬɟɡɚ ɜ ɟɞɢɧɭɸ ɬɟɨɪɢɸ ɦɧɨɠɟɫɬɜɚ ɧɚɭɱɧɵɯ ɲɤɨɥ, ɬɟɱɟɧɢɣ
ɢ ɜɡɝɥɹɞɨɜ. ȼ ɤɚɱɟɫɬɜɟ ɨɛɴɟɤɬɢɜɧɨɣ ɨɫɧɨɜɵ ɬɚɤɨɝɨ ɫɢɧɬɟɡɚ ɦɨɠɧɨ ɧɚɡɜɚɬɶ ɩɨ
ɦɟɧɶɲɟɣ ɦɟɪɟ ɫɥɟɞɭɸɳɢɟ ɬɪɢ ɮɚɤɬɨɪɚ:
1) ɉɨɫɤɨɥɶɤɭ ɜ ɨɫɧɨɜɟ ɥɸɛɨɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ ɥɟɠɢɬ ɬɪɭɞ, ɬɨ
ɝɥɚɜɧɵɦ ɫɬɟɪɠɧɟɦ ɫɢɧɬɟɡɢɪɨɜɚɧɢɹ ɪɚɡɧɵɯ ɧɚɭɱɧɵɯ ɲɤɨɥ ɜ ɨɛɳɭɸ
ɷɤɨɧɨɦɢɱɟɫɤɭɸ ɬɟɨɪɢɸ ɫɥɭɠɢɬ ɤɚɬɟɝɨɪɢɹ ɬɪɭɞɚ, ɹɜɥɹɸɳɚɹɫɹ ɨɫɧɨɜɨɩɨɥɚɝɚɸɳɟɣ
ɞɥɹ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ ɜ ɰɟɥɨɦ ɢ ɞɥɹ ɛɨɥɶɲɢɧɫɬɜɚ ɫɨɫɬɚɜɥɹɸɳɢɯ ɟɟ ɬɟɱɟɧɢɣ.
Ʉɥɸɱɟɜɚɹ ɪɨɥɶ ɬɪɭɞɚ ɜ ɩɪɨɢɡɜɨɞɫɬɜɟ, ɟɝɨ ɦɨɞɢɮɢɤɚɰɢɹ ɢ ɷɤɨɧɨɦɢɹ ɜ ɩɪɨɰɟɫɫɟ
ɩɨɫɬɨɹɧɧɨ ɭɝɥɭɛɥɹɸɳɟɝɨɫɹ ɪɚɡɞɟɥɟɧɢɹ ɬɪɭɞɚ ɮɚɤɬɢɱɟɫɤɢ ɧɟ ɨɫɩɚɪɢɜɚɸɬɫɹ ɧɢɤɟɦ
ɢɡ ɫɟɪɶɟɡɧɵɯ ɷɤɨɧɨɦɢɫɬɨɜ, ɫɨɡɞɚɜɚɹ ɬɟɦ ɫɚɦɵɦ ɩɨɞɯɨɞɹɳɭɸ ɛɚɡɭ ɞɥɹ ɢɧɬɟɝɪɚɰɢɢ
ɪɚɡɧɵɯ ɜɡɝɥɹɞɨɜ ɜ ɟɞɢɧɭɸ ɬɟɨɪɢɸ.
2) Ⱦɪɭɝɢɦ ɫɢɧɬɟɡɚɬɨɪɨɦ, ɫɩɨɫɨɛɫɬɜɭɸɳɢɦ ɟɞɢɧɨɦɭ ɩɨɧɢɦɚɧɢɸ ɞɢɧɚɦɢɤɢ
ɦɢɪɨɜɨɝɨ ɨɛɳɟɫɬɜɟɧɧɨ-ɢɫɬɨɪɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ, ɹɜɥɹɟɬɫɹ ɦɨɬɢɜɚɰɢɹ ɬɪɭɞɚ,
ɦɟɧɹɸɳɚɹɫɹ ɧɚ ɪɚɡɧɵɯ ɟɝɨ ɷɬɚɩɚɯ, ɨɩɪɟɞɟɥɹɸɳɚɹ ɤɚɱɟɫɬɜɟɧɧɵɟ ɪɚɡɥɢɱɢɹ ɦɟɠɞɭ
ɧɢɦɢ ɢ ɩɨɫɬɭɩɚɬɟɥɶɧɭɸ ɢɯ ɫɦɟɧɭ ɜ ɩɪɨɰɟɫɫɟ ɷɜɨɥɸɰɢɢ ɱɟɥɨɜɟɱɟɫɤɨɝɨ ɨɛɳɟɫɬɜɚ
(ɩɨɞɪɨɛɧɟɟ ɨɛ ɷɬɨɦ ɛɭɞɟɬ ɫɤɚɡɚɧɨ ɧɢɠɟ).
3) Ɍɪɟɬɢɣ ɫɢɧɬɟɡɚɬɨɪ ɬɚɤɠɟ ɫɨɞɟɪɠɢɬɫɹ ɜ ɫɚɦɨɦ ɨɛɳɟɫɬɜɟɧɧɨɦ
ɩɪɨɢɡɜɨɞɫɬɜɟ, ɪɚɡɜɢɬɢɟ ɢ ɫɨɜɟɪɲɟɧɫɬɜɨɜɚɧɢɟ ɤɨɬɨɪɨɝɨ ɩɪɢɜɨɞɢɬ ɤ ɩɨɫɬɨɹɧɧɨɦɭ
ɩɨɹɜɥɟɧɢɸ ɧɨɜɵɯ ɦɨɦɟɧɬɨɜ ɢ ɚɫɩɟɤɬɨɜ ɪɟɚɥɶɧɨɣ ɯɨɡɹɣɫɬɜɟɧɧɨɣ ɩɪɚɤɬɢɤ,
ɢɡɭɱɟɧɢɟɦ ɢ ɨɛɴɹɫɧɟɧɢɟɦ ɤɨɬɨɪɵɯ ɜɵɧɭɠɞɟɧɵ ɡɚɧɢɦɚɬɶɫɹ ɜɫɟ ɧɨɜɵɟ ɧɚɭɱɧɵɟ
ɧɚɩɪɚɜɥɟɧɢɹ ɢ ɲɤɨɥɵ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ, ɨɬɬɚɥɤɢɜɚɹɫɶ ɩɪɢ ɷɬɨɦ ɨɬ
ɩɪɟɞɵɞɭɳɟɝɨ ɬɟɨɪɟɬɢɱɟɫɤɨɝɨ ɛɚɝɚɠɚ ɢ ɜɧɨɫɹ ɫɜɨɣ ɜɤɥɚɞ ɜ ɫɨɤɪɨɜɢɳɧɢɰɭ ɭɠɟ
ɧɚɤɨɩɥɟɧɧɵɯ ɡɧɚɧɢɣ ɨɛ ɨɛɳɟɫɬɜɟ ɢ ɟɝɨ ɷɤɨɧɨɦɢɤɟ.
Ɉɛɳɚɹ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɬɟɨɪɢɹ (ɈɗɌ) ɫɪɨɞɧɢ ɚɧɚɥɨɝɢɱɧɵɦ ɬɟɨɪɢɹɦ ɜ
ɥɸɛɨɣ ɞɪɭɝɨɣ ɧɚɭɤɟ, ɫɬɪɟɦɹɳɢɦɫɹ ɩɟɪɢɨɞɢɱɟɫɤɢ ɨɛɨɛɳɚɬɶ ɧɚɤɨɩɥɟɧɧɵɟ ɡɧɚɧɢɹ,
ɱɬɨɛɵ ɞɚɜɚɬɶ ɛɨɥɟɟ ɭɧɢɜɟɪɫɚɥɶɧɨɟ ɢ ɬɨɱɧɨɟ ɨɛɴɹɫɧɟɧɢɟ ɢɡɭɱɚɟɦɵɯ ɹɜɥɟɧɢɣ. Ɉɧɚ
ɧɟɨɛɯɨɞɢɦɚ ɤɚɤ ɞɥɹ ɜɵɹɜɥɟɧɢɹ ɪɚɰɢɨɧɚɥɶɧɵɯ ɡɟɪɟɧ ɜɫɟɯ ɧɚɭɱɧɵɯ ɧɚɩɪɚɜɥɟɧɢɣ ɜ
ɩɪɨɲɥɨɦ, ɧɚɫɬɨɹɳɟɦ ɢ ɛɭɞɭɳɟɦ ɢ ɩɪɢɜɹɡɤɢ ɢɯ ɤ ɢɫɯɨɞɧɵɦ ɢ ɧɟɩɪɟɯɨɞɹɳɢɦ
ɬɟɨɪɟɬɢɱɟɫɤɢɦ ɨɫɧɨɜɚɦ, ɬɚɤ ɢ ɞɥɹ ɩɪɚɜɢɥɶɧɨɝɨ ɩɨɧɢɦɚɧɢɹ ɫɩɟɰɢɮɢɤɢ ɢ ɨɛɳɢɯ
ɱɟɪɬ ɨɬɞɟɥɶɧɵɯ ɷɬɚɩɨɜ ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ, ɞɥɹ ɮɨɪɦɭɥɢɪɨɜɚɧɢɹ
ɡɚɤɨɧɨɦɟɪɧɨɫɬɟɣ ɢɯ ɫɬɚɧɨɜɥɟɧɢɹ ɢ ɷɜɨɥɸɰɢɢ, ɱɬɨ ɩɨɡɜɨɥɹɟɬ ɨɬɤɪɵɬɶ ɧɚɢɛɨɥɟɟ
ɨɛɳɢɟ ɢ ɩɨɫɬɨɹɧɧɨ ɞɟɣɫɬɜɭɸɳɢɟ ɷɤɨɧɨɦɢɱɟɫɤɢɟ ɡɚɤɨɧɵ, ɚ ɜ ɤɨɧɟɱɧɨɦ ɫɱɟɬɟ ɜɵɹɜɢɬɶ ɥɨɝɢɤɭ ɨɛɳɟɫɬɜɟɧɧɨ-ɢɫɬɨɪɢɱɟɫɤɨɝɨ ɩɪɨɝɪɟɫɫɚ.
Ɉ ɜɨɡɦɨɠɧɨɫɬɢ ɢ ɧɟɨɛɯɨɞɢɦɨɫɬɢ ɫɨɡɞɚɧɢɹ ɨɛɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ
ɝɨɜɨɪɢɥɢ ɜ ɫɜɨɟ ɜɪɟɦɹ ɪɚɡɧɵɟ ɭɱɟɧɵɟ. Ɉɫɧɨɜɵ ɠɟ ɬɚɤɨɣ ɬɟɨɪɢɢ ɡɚɥɨɠɢɥ Ʉ.Ɇɚɪɤɫ,
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ɜɵɞɜɢɧɭɜɲɢɣ
ɢɞɟɢ
ɨɛ
ɨɛɳɟɫɬɜɟɧɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɯ
ɮɨɪɦɚɰɢɹɯ
ɤɚɤ
ɜɡɚɢɦɨɫɜɹɡɚɧɧɵɯ ɷɬɚɩɚɯ ɪɚɡɜɢɬɢɹ ɱɟɥɨɜɟɱɟɫɬɜɚ ɢ ɨ ɫɭɳɟɫɬɜɨɜɚɧɢɢ ɧɟɦɧɨɝɢɯ
ɨɛɳɢɯ ɞɥɹ ɧɢɯ ɡɚɤɨɧɨɦɟɪɧɨɫɬɟɣ, ɤɨɬɨɪɵɟ ɦɨɠɧɨ ɨɬɤɪɵɬɶ ɜ ɩɪɨɰɟɫɫɟ ɢɡɭɱɟɧɢɹ ɢ
ɫɨɩɨɫɬɚɜɥɟɧɢɹ ɦɟɠɞɭ ɫɨɛɨɣ ɫɩɟɰɢɮɢɱɟɫɤɢɯ ɡɚɤɨɧɨɜ ɨɬɞɟɥɶɧɵɯ ɮɨɪɦɚɰɢɣ. ȼ
ɫɜɨɢɯ ɪɭɤɨɩɢɫɹɯ “Ʉ ɤɪɢɬɢɤɟ ɩɨɥɢɬɢɱɟɫɤɨɣ ɷɤɨɧɨɦɢɢ” ɨɧ ɩɢɫɚɥ: “ɇɟɬ ɧɢɤɚɤɨɝɨ
ɫɨɦɧɟɧɢɹ ɜ ɬɨɦ, ɱɬɨ ɱɟɥɨɜɟɱɟɫɤɨɟ ɩɪɨɢɡɜɨɞɫɬɜɨ ɜɨ ɜɫɟɯ ɮɨɪɦɚɯ ɢɦɟɟɬ ɢɡɜɟɫɬɧɵɟ
ɧɟɢɡɦɟɧɧɵɟ ɡɚɤɨɧɵ ɢ ɨɬɧɨɲɟɧɢɹ. ɗɬɨ ɢɞɟɧɬɢɱɧɨɟ ɹɜɥɹɟɬɫɹ ɫɨɜɟɪɲɟɧɧɨ ɩɪɨɫɬɵɦ ɢ
ɦɨɠɟɬ ɛɵɬɶ ɫɭɦɦɢɪɨɜɚɧɨ ɨɱɟɧɶ ɧɟɦɧɨɝɢɦɢ ɨɛɳɢɦɢ ɦɟɫɬɚɦɢ”.2
Ɉɱɟɜɢɞɧɨ, ɱɬɨ ɨɛɳɚɹ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɬɟɨɪɢɹ ɧɟ ɨɝɪɚɧɢɱɢɜɚɟɬɫɹ
ɜɵɹɜɥɟɧɢɟɦ ɨɛɳɢɯ ɱɟɪɬ, ɩɪɢɫɭɳɢɯ ɪɚɡɧɵɦ ɮɨɪɦɚɦ ɢ ɢɫɬɨɪɢɱɟɫɤɢɦ ɷɬɚɩɚɦ
ɨɛɳɟɫɬɜɟɧɧɨɝɨ ɩɪɨɢɡɜɨɞɫɬɜɚ, ɚ ɫɥɟɞɨɜɚɬɟɥɶɧɨ, ɩɪɨɢɡɜɨɞɫɬɜɭ ɤɚɤ ɬɚɤɨɜɨɦɭ,
ɧɚɱɢɧɚɹ ɨɬ ɩɟɪɜɨɧɚɱɚɥɶɧɵɯ ɢ ɩɪɢɦɢɬɢɜɧɵɯ ɢ ɡɚɤɚɧɱɢɜɚɹ ɫɨɜɪɟɦɟɧɧɵɦɢ
ɫɥɨɠɧɵɦɢ ɫɢɫɬɟɦɚɦɢ. ȼɵɞɟɥɟɧɢɟ ɜɫɟɨɛɳɢɯ ɢ ɜɟɱɧɵɯ ɷɥɟɦɟɧɬɨɜ ɧɟɨɛɯɨɞɢɦɨ ɞɥɹ
ɬɨɝɨ, ɱɬɨɛɵ ɭɹɫɧɢɬɶ ɢɫɯɨɞɧɵɟ ɨɫɧɨɜɵ ɯɨɡɹɣɫɬɜɟɧɧɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ, ɤɨɬɨɪɵɟ
ɧɟɢɡɦɟɧɧɨ ɩɪɢɫɭɬɫɬɜɭɸɬ ɜ ɥɸɛɨɦ ɩɪɨɢɡɜɨɞɫɬɜɟ ɢ ɨɬ ɤɨɬɨɪɵɯ ɧɟɨɛɯɨɞɢɦɨ
ɨɬɬɚɥɤɢɜɚɬɶɫɹ ɩɪɢ ɢɡɭɱɟɧɢɢ ɥɸɛɵɯ ɦɨɞɢɮɢɤɚɰɢɣ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɫɢɫɬɟɦ.
Ɉɛɳɚɹ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɬɟɨɪɢɹ ɡɚɧɢɦɚɟɬɫɹ ɬɚɤɠɟ ɤɨɧɤɪɟɬɧɵɦɢ ɜɢɞɚɦɢ
ɯɨɡɹɣɫɬɜɟɧɧɵɯ ɫɢɫɬɟɦ, ɫɤɥɚɞɵɜɚɸɳɢɦɢɫɹ ɧɚ ɪɚɡɧɵɯ ɷɬɚɩɚɯ ɪɚɡɜɢɬɢɹ
ɱɟɥɨɜɟɱɟɫɤɨɝɨ ɨɛɳɟɫɬɜɚ, ɢɯ ɨɫɨɛɟɧɧɨɫɬɹɦɢ ɩɨ ɨɬɧɨɲɟɧɢɸ ɞɪɭɝ ɤ ɞɪɭɝɭ ɢ ɤ
ɢɫɯɨɞɧɵɦ ɨɫɧɨɜɚɦ ɩɪɨɢɡɜɨɞɫɬɜɚ. Ⱦɥɹ ɫɨɜɪɟɦɟɧɧɨɣ ɧɚɭɤɢ ɧɚɢɛɨɥɶɲɢɣ ɢɧɬɟɪɟɫ
ɩɪɟɞɫɬɚɜɥɹɸɬ, ɟɫɬɟɫɬɜɟɧɧɨ, ɫɭɳɟɫɬɜɭɸɳɢɟ ɧɵɧɟ ɮɨɪɦɵ ɢ ɬɢɩɵ ɨɪɝɚɧɢɡɚɰɢɢ
ɷɤɨɧɨɦɢɤɢ, ɩɪɟɠɞɟ ɜɫɟɝɨ ɤɚɩɢɬɚɥɢɫɬɢɱɟɫɤɚɹ ɨɛɳɟɫɬɜɟɧɧɚɹ ɫɢɫɬɟɦɚ, ɞɨɤɚɡɚɜɲɚɹ
ɫɜɨɸ ɢɫɬɨɪɢɱɟɫɤɭɸ ɰɟɧɧɨɫɬɶ ɢ ɠɢɡɧɟɫɩɨɫɨɛɧɨɫɬɶ ɧɟɫɦɨɬɪɹ ɧɚ ɟɟ ɢɡɜɟɫɬɧɵɟ
ɩɪɨɬɢɜɨɪɟɱɢɹ ɢ ɞɚɠɟ ɩɨɪɨɤɢ, ɚ ɬɚɤɠɟ ɢɦɟɸɳɢɟɫɹ ɩɟɪɟɯɨɞɧɵɟ ɢ ɫɦɟɲɚɧɧɵɟ
ɦɨɞɟɥɢ. ɗɤɨɧɨɦɢɱɟɫɤɚɹ ɧɚɭɤɚ ɧɟ ɨɝɪɚɧɢɱɢɜɚɟɬɫɹ ɢɡɭɱɟɧɢɟɦ ɪɟɚɥɶɧɨɫɬɟɣ
ɫɟɝɨɞɧɹɲɧɟɝɨ ɞɧɹ, ɚ ɫɬɪɟɦɢɬɫɹ ɬɚɤɠɟ ɧɚɣɬɢ ɜ ɧɟɣ ɪɨɫɬɤɢ ɧɨɜɨɝɨ, ɛɨɥɟɟ
ɩɪɨɝɪɟɫɫɢɜɧɨɝɨ ɨɛɳɟɫɬɜɚ ɛɭɞɭɳɟɝɨ ɢ ɩɪɟɞɫɤɚɡɚɬɶ ɞɚɥɶɧɟɣɲɢɣ ɯɨɞ ɫɨɰɢɚɥɶɧɨɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ.

ɂɫɯɨɞɧɵɟ ɨɫɧɨɜɵ ɨɛɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ
ɂɡɥɨɠɟɧɢɟ ɨɛɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ ɧɟɢɡɛɟɠɧɨ ɩɪɢɯɨɞɢɬɫɹ ɧɚɱɢɧɚɬɶ
ɫ ɧɚɢɛɨɥɟɟ ɩɪɨɫɬɵɯ ɢ ɩɨɧɹɬɧɵɯ ɩɨɥɨɠɟɧɢɣ, ɨɬɧɨɫɹɳɢɯɫɹ ɤ ɢɫɬɨɪɢɱɟɫɤɢ ɪɚɧɧɢɦ
ɮɚɡɚɦ ɪɚɡɜɢɬɢɹ ɷɤɨɧɨɦɢɤɢ ɢ ɧɟ ɬɟɪɹɸɳɢɯ ɫɜɨɟ ɡɧɚɱɟɧɢɟ ɜ ɥɸɛɵɯ, ɞɚɠɟ ɫɚɦɵɯ
ɩɪɨɞɜɢɧɭɬɵɯ ɫɨɜɪɟɦɟɧɧɵɯ ɫɢɫɬɟɦɚɯ. ɏɨɬɟɥɨɫɶ ɛɵ ɩɨɞɱɟɪɤɧɭɬɶ, ɱɬɨ ɷɬɨ ɩɨɥɟɡɧɨ
ɞɟɥɚɬɶ ɬɚɤɠɟ ɩɪɢ ɪɚɡɪɚɛɨɬɤɟ ɢ ɩɪɟɡɟɧɬɚɰɢɢ ɪɚɡɥɢɱɧɵɯ ɨɪɢɝɢɧɚɥɶɧɵɯ
ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɬɟɨɪɢɣ, ɬɚɤ ɤɚɤ ɦɧɨɝɨɟ ɡɚɜɢɫɢɬ ɨɬ ɢɯ ɢɫɯɨɞɧɵɯ ɨɫɧɨɜ, ɤɨɬɨɪɵɟ ɭ
ɨɬɞɟɥɶɧɵɯ ɚɜɬɨɪɨɜ ɦɨɝɭɬ ɛɵɬɶ ɫɚɦɵɟ ɪɚɡɧɵɟ.
ɂɡ ɧɟɦɧɨɝɨɱɢɫɥɟɧɧɵɯ ɫɨɜɪɟɦɟɧɧɵɯ ɪɚɛɨɬ, ɜ ɤɨɬɨɪɵɯ ɬɚɤ ɢɥɢ ɢɧɚɱɟ
ɡɚɬɪɚɝɢɜɚɟɬɫɹ ɬɟɦɚɬɢɤɚ ɨɛɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ, ɜɵɞɟɥɹɟɬɫɹ ɦɨɧɨɝɪɚɮɢɹ
ȼ.Ɏɟɥɶɞɛɥɸɦɚ “Ʉ ɨɛɳɟɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ ɱɟɪɟɡ ɜɡɚɢɦɨɞɟɣɫɬɜɢɟ ɧɚɭɤ”.3 Ɉɧɚ
ɢɧɬɟɪɟɫɧɚ ɧɟ ɬɨɥɶɤɨ ɬɟɦ, ɱɬɨ ɰɟɥɢɤɨɦ ɩɨɫɜɹɳɟɧɚ ɷɬɨɣ ɬɟɦɟ, ɧɨ ɢ ɪɹɞɨɦ
2

Ɇɚɪɤɫ Ʉ., ɗɧɝɟɥɶɫ Ɏ. ɋɨɱ., 2 ɢɡɞ., ɬ. 48, ɫ. 157.
Ɏɟɥɶɞɛɥɸɦ ȼ.ɒ. Ʉ ɨɛɳɟɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ ɱɟɪɟɡ ɜɡɚɢɦɨɞɟɣɫɬɜɢɟ ɧɚɭɤ. əɪɨɫɥɚɜɥɶ,
1995, 237 ɫ.
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ɨɪɢɝɢɧɚɥɶɧɵɯ ɩɨɞɯɨɞɨɜ ɤ ɟɟ ɨɫɜɟɳɟɧɢɸ. Ⱥɜɬɨɪ, ɜ ɱɚɫɬɧɨɫɬɢ, ɜɵɞɜɢɧɭɥ ɢɞɟɸ ɨ
ɩɥɨɞɨɬɜɨɪɧɨɫɬɢ ɢɡɥɨɠɟɧɢɹ ɨɛɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ ɜ ɬɟɫɧɨɣ ɫɜɹɡɢ ɫ
ɞɪɭɝɢɦɢ ɧɟ ɬɨɥɶɤɨ ɨɛɳɟɫɬɜɟɧɧɵɦɢ, ɧɨ ɢ ɟɫɬɟɫɬɜɟɧɧɵɦɢ ɧɚɭɤɚɦɢ, ɩɪɟɠɞɟ ɜɫɟɝɨ ɫ
ɦɚɬɟɦɚɬɢɤɨɣ, ɯɢɦɢɟɣ, ɮɢɡɢɤɨɣ, ɛɢɨɥɨɝɢɟɣ ɢ ɞɪɭɝɢɦɢ. Ɉɧ ɨɬɦɟɱɚɟɬ, ɧɚɩɪɢɦɟɪ,
ɨɱɟɜɢɞɧɵɟ ɚɧɚɥɨɝɢɢ ɦɟɠɞɭ ɯɢɦɢɱɟɫɤɢɦɢ ɪɟɚɤɰɢɹɦɢ ɢ ɩɪɨɰɟɫɫɨɦ ɬɪɭɞɚ. Ɍɚɤ,
ɭɱɚɫɬɜɭɸɳɢɟ ɜ ɬɪɭɞɨɜɨɦ ɩɪɨɰɟɫɫɟ ɩɪɟɞɦɟɬɵ ɬɪɭɞɚ (ɫɵɪɶɟ), ɨɪɭɞɢɹ ɬɪɭɞɚ
(ɢɧɫɬɪɭɦɟɧɬɵ ɢ ɫɬɚɧɤɢ) ɢ ɪɟɡɭɥɶɬɚɬɵ ɬɪɭɞɚ (ɫɨɡɞɚɜɚɟɦɚɹ ɩɪɨɞɭɤɰɢɹ) ɜɟɫɶɦɚ
ɫɯɨɞɧɵ ɩɨ ɫɜɨɟɣ ɪɨɥɢ ɢ ɧɚɡɧɚɱɟɧɢɸ ɫ ɤɨɦɩɨɧɟɧɬɚɦɢ ɯɢɦɢɱɟɫɤɢɯ ɪɟɚɤɰɢɣ:
ɪɟɚɤɬɢɜɚɦɢ, ɜɫɬɭɩɚɸɳɢɦɢ ɜɨ ɜɡɚɢɦɨɞɟɣɫɬɜɢɟ, ɤɚɬɚɥɢɡɚɬɨɪɚɦɢ, ɚɤɬɢɜɢɡɢɪɭɸɳɢɦɢ
ɩɪɟɨɛɪɚɡɨɜɚɬɟɥɶɧɵɣ ɩɪɨɰɟɫɫ, ɢ ɩɨɥɭɱɚɸɳɢɦɢɫɹ ɜ ɪɟɡɭɥɶɬɚɬɟ ɪɟɚɤɰɢɢ ɧɨɜɵɦɢ
ɜɟɳɟɫɬɜɚɦɢ.
ɂɫɯɨɞɧɵɣ ɩɨɫɵɥ ɨ ɫɨɨɬɜɟɬɫɬɜɢɢ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɢ ɢɧɵɯ ɹɜɥɟɧɢɣ
ɱɟɥɨɜɟɱɟɫɤɨɣ ɠɢɡɧɟɞɟɹɬɟɥɶɧɨɫɬɢ ɧɟɤɨɬɨɪɵɦ ɩɪɨɢɫɯɨɞɹɳɢɦ ɜ ɧɟɠɢɜɨɣ ɩɪɢɪɨɞɟ
ɩɪɨɰɟɫɫɚɦ ɜɩɨɥɧɟ ɤɨɪɪɟɤɬɟɧ. ɋɯɨɞɫɬɜɨ ɢɧɞɢɜɢɞɭɚɥɶɧɵɯ ɢ ɨɛɳɟɫɬɜɟɧɧɵɯ
ɯɚɪɚɤɬɟɪɢɫɬɢɤ ɱɟɥɨɜɟɤɚ ɫ ɧɟɤɨɬɨɪɵɦɢ ɨɫɨɛɟɧɧɨɫɬɹɦɢ ɧɟɠɢɜɨɣ ɩɪɢɪɨɞɵ,
ɪɚɫɬɢɬɟɥɶɧɨɝɨ ɢ ɠɢɜɨɬɧɨɝɨ ɦɢɪɚ ɨɬɦɟɱɚɥɨɫɶ ɦɧɨɝɢɦɢ ɢɫɫɥɟɞɨɜɚɬɟɥɹɦɢ ɩɨ ɪɚɡɧɵɦ
ɩɨɜɨɞɚɦ. ȼ ɱɚɫɬɧɨɫɬɢ, ɬɟɨɪɢɹ ɩɨɡɧɚɧɢɹ ɱɟɥɨɜɟɤɨɦ ɨɤɪɭɠɚɸɳɟɝɨ ɟɝɨ ɦɢɪɚ ɢɫɯɨɞɢɬ
ɢɡ ɛɨɥɟɟ ɨɛɳɟɣ ɬɟɨɪɢɢ ɨɬɪɚɠɟɧɢɹ, ɬɨ ɟɫɬɶ ɫɩɨɫɨɛɧɨɫɬɢ ɞɚɠɟ ɧɟɠɢɜɵɯ ɩɪɟɞɦɟɬɨɜ
ɨɬɪɚɠɚɬɶ, ɨɬɬɚɥɤɢɜɚɬɶ ɞɪɭɝɢɟ ɜɟɳɢ.
ɇɨ ɜɟɫɶ ɜɨɩɪɨɫ ɜ ɬɨɦ, ɜ ɤɚɤɨɣ ɦɟɪɟ ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɜ ɷɤɨɧɨɦɢɤɟ ɚɧɚɥɨɝɢɣ,
ɢɫɫɥɟɞɨɜɚɬɟɥɶɫɤɢɯ ɫɪɟɞɫɬɜ ɢ ɦɟɬɨɞɨɜ, ɫɜɨɣɫɬɜɟɧɧɵɯ ɷɬɢɦ ɧɚɭɤɚɦ, ɩɥɨɞɨɬɜɨɪɧɨ
ɞɥɹ ɪɚɡɜɢɬɢɹ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ. Ɉɱɟɜɢɞɧɨ, ɱɬɨ ɫɫɵɥɤɢ ɧɚ ɬɚɤɢɟ ɚɧɚɥɨɝɢɢ
ɦɨɝɭɬ ɨɛɥɟɝɱɢɬɶ ɩɨɧɢɦɚɧɢɟ ɧɟɤɨɬɨɪɵɯ ɫɥɨɠɧɵɯ ɹɜɥɟɧɢɣ ɢ ɡɚɤɨɧɨɜ ɷɤɨɧɨɦɢɤɢ. ɇɨ
ɜɪɹɞ ɥɢ ɨɧɢ ɜ ɫɨɫɬɨɹɧɢɢ ɨɛɴɹɫɧɢɬɶ ɬɚɤɢɟ ɧɟɩɪɨɫɬɵɟ ɤɚɬɟɝɨɪɢɢ, ɤɚɤ ɫɬɨɢɦɨɫɬɶ,
ɰɟɧɚ, ɞɟɧɶɝɢ, ɩɪɢɛɵɥɶ, ɤɪɟɞɢɬ, ɤɚɩɢɬɚɥ, ɫɨɛɫɬɜɟɧɧɨɫɬɶ, ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɵɟ
ɨɬɧɨɲɟɧɢɹ ɢ ɢɦ ɩɨɞɨɛɧɵɟ. ɂɧɨɟ ɞɟɥɨ ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɦɚɬɟɦɚɬɢɤɢ, ɫɱɢɬɚɸɳɟɣɫɹ
ɧɚɭɤɨɣ ɜɫɟɯ ɧɚɭɤ ɜ ɬɨɦ ɫɦɵɫɥɟ, ɱɬɨ ɨɧɚ ɢɡɭɱɚɟɬ ɨɛɳɢɟ ɡɚɤɨɧɵ ɱɢɫɥɨɜɵɯ
ɫɨɨɬɧɨɲɟɧɢɣ, ɤɨɬɨɪɵɟ ɢɫɩɨɥɶɡɭɸɬɫɹ ɜɫɸɞɭ, ɝɞɟ ɜɚɠɧɵ ɢɦɟɧɧɨ ɤɨɥɢɱɟɫɬɜɟɧɧɵɟ
ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ. Ɇɚɬɟɦɚɬɢɤɨɣ ɲɢɪɨɤɨ ɩɨɥɶɡɭɸɬɫɹ ɩɪɟɠɞɟ ɜɫɟɝɨ ɬɨɱɧɵɟ,
ɟɫɬɟɫɬɜɟɧɧɵɟ ɧɚɭɤɢ, ɧɨ ɨɧɚ ɜɚɠɧɚ ɢ ɞɥɹ ɷɤɨɧɨɦɢɤɢ ɜ ɬɟɯ ɫɥɭɱɚɹɯ, ɤɨɝɞɚ,
ɦɚɬɟɦɚɬɢɱɟɫɤɢɟ ɮɨɪɦɭɥɵ ɢ ɝɪɚɮɢɤɢ ɦɨɝɭɬ ɭɫɩɟɲɧɨ ɢɫɩɨɥɶɡɨɜɚɬɶɫɹ ɞɥɹ ɬɟɯ
ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɫɨɨɬɧɨɲɟɧɢɣ ɢ ɩɪɨɰɟɫɫɨɜ, ɤɨɬɨɪɵɟ ɩɨɞɞɚɸɬɫɹ ɦɚɬɟɦɚɬɢɱɟɫɤɨɣ
ɮɨɪɦɚɥɢɡɚɰɢɢ.
ɂɡɥɨɠɟɧɢɟ ɨɫɧɨɜ ɨɛɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ ɜ ɟɟ ɫɨɜɪɟɦɟɧɧɨɣ
ɢɧɬɟɪɩɪɟɬɚɰɢɢ ɧɟɨɛɯɨɞɢɦɨ ɧɚɱɚɬɶ ɫ ɭɹɫɧɟɧɢɹ ɩɨɧɹɬɢɹ “ɷɤɨɧɨɦɢɤɚ”. ȼ
ɧɚɛɥɸɞɚɟɦɨɣ ɧɚɦɢ ɠɢɡɧɢ ɨɫɧɨɜɧɚɹ ɱɚɫɬɶ ɱɟɥɨɜɟɱɟɫɤɨɣ ɚɤɬɢɜɧɨɫɬɢ ɤɚɤ ɩɨ
ɜɪɟɦɟɧɢ, ɬɚɤ ɢ ɩɨ ɡɧɚɱɟɧɢɸ ɩɪɢɯɨɞɢɬɫɹ ɧɚ ɞɟɹɬɟɥɶɧɨɫɬɶ ɩɨ ɨɛɟɫɩɟɱɟɧɢɸ ɭɫɥɨɜɢɣ
ɫɭɳɟɫɬɜɨɜɚɧɢɹ ɥɸɞɟɣ ɩɪɟɠɞɟ ɜɫɟɝɨ ɜ ɛɢɨɥɨɝɢɱɟɫɤɨɦ ɫɦɵɫɥɟ, ɬɨ ɟɫɬɶ ɤɚɤ ɠɢɜɵɯ
ɫɭɳɟɫɬɜ. Ʉɚɤ ɢ ɩɟɪɟɞ ɥɸɛɵɦ ɠɢɜɨɬɧɵɦ, ɩɟɪɟɞ ɱɟɥɨɜɟɤɨɦ ɫɪɚɡɭ ɩɨɫɥɟ ɟɝɨ
ɪɨɠɞɟɧɢɹ ɜɫɬɚɟɬ ɩɟɪɜɨɨɱɟɪɟɞɧɚɹ ɡɚɞɚɱɚ - ɜɵɠɢɬɶ, ɱɬɨɛɵ ɡɚɬɟɦ ɢɦɟɬɶ ɜɨɡɦɨɠɧɨɫɬɶ
ɡɚɧɢɦɚɬɶɫɹ ɞɟɥɚɦɢ, ɩɪɢɫɭɳɢɦɢ ɬɨɥɶɤɨ ɱɟɥɨɜɟɤɭ ɜ ɫɢɥɭ ɬɨɝɨ, ɱɬɨ ɨɧ, ɜ ɨɬɥɢɱɢɟ ɨɬ
ɫɜɨɢɯ ɫɨɛɪɚɬɶɟɜ ɩɨ ɠɢɜɨɬɧɨɦɭ ɦɢɪɭ, ɧɚɞɟɥɟɧ ɪɚɡɭɦɨɦ, ɷɦɨɰɢɹɦɢ ɢ ɜɨɥɟɣ.
ɋɬɪɟɦɥɟɧɢɟ ɤ ɜɵɠɢɜɚɧɢɸ ɩɨɪɨɠɞɚɟɬ ɭ ɱɟɥɨɜɟɤɚ ɧɚɫɭɳɧɵɟ ɩɨɬɪɟɛɧɨɫɬɢ ɜ ɩɢɳɟ,
ɨɞɟɠɞɟ, ɠɢɥɢɳɟ, ɤɨɬɨɪɵɟ ɦɚɥɨ ɱɟɦ ɨɬɥɢɱɚɸɬɫɹ ɨɬ ɬɚɤɢɯ ɠɟ ɩɨɬɪɟɛɧɨɫɬɟɣ ɥɸɛɨɝɨ
ɠɢɜɨɬɧɨɝɨ. ɇɨ ɭ ɧɟɝɨ ɤɚɤ ɭ ɜɵɫɨɤɨɨɪɝɚɧɢɡɨɜɚɧɧɨɝɨ ɫɭɳɟɫɬɜɚ ɨɞɧɨɜɪɟɦɟɧɧɨ
ɜɨɡɧɢɤɚɟɬ ɢ ɦɧɨɠɟɫɬɜɨ ɞɪɭɝɢɯ ɩɨɬɪɟɛɧɨɫɬɟɣ.
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Ⱦɥɹ ɩɨɥɧɨɰɟɧɧɨɣ ɠɢɡɧɢ ɥɸɞɹɦ ɧɟɨɛɯɨɞɢɦɨ ɧɟ ɩɪɨɫɬɨ ɨɬɞɵɯɚɬɶ,
ɜɨɫɫɬɚɧɚɜɥɢɜɚɹ ɫɜɨɢ ɩɨɬɪɚɱɟɧɧɵɟ ɫɢɥɵ ɜɨ ɜɪɟɦɹ ɫɧɚ ɢ ɜ ɞɪɭɝɨɟ ɫɜɨɛɨɞɧɨɟ ɨɬ
ɞɨɛɵɜɚɧɢɹ ɫɪɟɞɫɬɜ ɤ ɫɭɳɟɫɬɜɨɜɚɧɢɸ ɜɪɟɦɹ, ɧɨ ɢ ɪɚɞɨɜɚɬɶɫɹ ɠɢɡɧɢ, ɪɚɡɜɥɟɤɚɬɶɫɹ,
ɩɪɟɞɚɜɚɬɶɫɹ ɫɜɨɢɦ ɷɦɨɰɢɹɦ, ɪɚɡɦɵɲɥɹɬɶ, ɢɫɩɨɥɶɡɨɜɚɬɶ ɫɜɨɣ ɪɚɡɭɦ ɞɥɹ ɪɚɡɧɵɯ
ɩɨɥɟɡɧɵɯ ɞɟɥ, ɦɨɛɢɥɢɡɨɜɵɜɚɬɶ ɫɜɨɸ ɜɨɥɸ ɞɥɹ ɪɟɲɟɧɢɹ ɜɫɬɚɸɳɢɯ ɩɟɪɟɞ ɧɢɦɢ
ɡɚɞɚɱ. Ⱦɥɹ ɭɞɨɜɥɟɬɜɨɪɟɧɢɹ ɷɬɢɯ ɪɚɡɧɨɨɛɪɚɡɧɵɯ ɩɨɬɪɟɛɧɨɫɬɟɣ ɱɟɥɨɜɟɤɭ ɨɱɟɧɶ
ɫɤɨɪɨ ɫɬɚɥɢ ɧɟɞɨɫɬɚɬɨɱɧɵɦɢ ɥɟɝɤɨ ɞɨɫɬɭɩɧɵɟ ɞɚɪɵ ɩɪɢɪɨɞɵ, ɢ ɨɧ ɧɚɱɚɥ
ɢɫɩɨɥɶɡɨɜɚɬɶ ɫɜɨɢ ɫɩɨɫɨɛɧɨɫɬɢ ɢ ɢɦɟɸɳɢɟɫɹ ɜɨɡɦɨɠɧɨɫɬɢ ɞɥɹ ɨɛɪɚɛɨɬɤɢ
ɨɤɪɭɠɚɸɳɢɯ ɟɝɨ ɟɫɬɟɫɬɜɟɧɧɵɯ ɩɪɟɞɦɟɬɨɜ ɢ ɫɨɡɞɚɧɢɹ ɧɨɜɵɯ ɩɨɥɟɡɧɵɯ ɞɥɹ ɫɟɛɹ
ɜɟɳɟɣ ɢɡ ɢɦɟɸɳɟɝɨɫɹ ɩɨɞ ɪɭɤɨɣ ɦɚɬɟɪɢɚɥɚ, ɚ ɡɚɬɟɦ ɢ ɢɡ ɢɫɤɭɫɫɬɜɟɧɧɵɯ
ɦɚɬɟɪɢɚɥɨɜ, ɧɟ ɜɫɬɪɟɱɚɸɳɢɯɫɹ ɜ ɩɪɢɪɨɞɟ.
Ɋɚɰɢɨɧɚɥɶɧɨɟ ɨɛɭɫɬɪɨɣɫɬɜɨ ɛɵɬɚ ɥɸɞɟɣ ɢ ɩɪɨɢɡɜɨɞɫɬɜɨ ɞɥɹ ɷɬɨɝɨ ɪɚɡɧɵɯ
ɛɥɚɝ (ɩɨɥɟɡɧɵɯ ɜɟɳɟɣ ɢ ɧɟɦɚɬɟɪɢɚɥɶɧɵɯ ɩɪɨɞɭɤɬɨɜ ɜɩɥɨɬɶ ɞɨ ɩɪɨɢɡɜɟɞɟɧɢɣ
ɢɫɤɭɫɫɬɜɚ ɢ ɧɚɭɤɢ) ɫɨɫɬɚɜɥɹɟɬ ɨɛɲɢɪɧɭɸ ɫɮɟɪɭ ɱɟɥɨɜɟɱɟɫɤɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ,
ɧɚɡɵɜɚɟɦɭɸ ɷɤɨɧɨɦɢɤɨɣ. ɗɬɨɬ ɬɟɪɦɢɧ ɭɩɨɬɪɟɛɥɹɟɬɫɹ ɜ ɞɜɭɯ ɫɦɵɫɥɚɯ: ɯɨɡɹɣɫɬɜɨ ɢ
ɧɚɭɤɚ, ɢɡɭɱɚɸɳɚɹ ɯɨɡɹɣɫɬɜɨ. ɇɚɭɤɚ ɷɤɨɧɨɦɢɤɚ ɢɫɫɥɟɞɭɟɬ ɮɭɧɤɰɢɨɧɢɪɨɜɚɧɢɟ
ɥɸɛɨɝɨ ɯɨɡɹɣɫɬɜɚ ɨɬ ɢɧɞɢɜɢɞɭɚɥɶɧɨɝɨ ɢ ɫɟɦɟɣɧɨɝɨ ɞɨ ɨɛɳɟɧɚɰɢɨɧɚɥɶɧɨɝɨ ɢ
ɦɢɪɨɜɨɝɨ. Ɉɛɴɟɤɬɨɦ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɧɚɭɤɢ ɹɜɥɹɸɬɫɹ ɧɟ ɤɨɧɤɪɟɬɧɵɟ
ɯɨɡɹɣɫɬɜɟɧɧɵɟ ɞɟɥɚ ɢ ɢɯ ɪɟɡɭɥɶɬɚɬɵ ɜ ɥɢɰɟ ɫɨɡɞɚɜɚɟɦɵɯ ɩɪɨɞɭɤɬɨɜ ɢ ɩɨɫɬɪɨɟɧɧɵɯ
ɡɞɚɧɢɣ ɢ ɫɨɨɪɭɠɟɧɢɣ, ɚ ɨɬɧɨɲɟɧɢɹ ɥɸɞɟɣ ɜ ɩɪɨɰɟɫɫɟ ɩɪɨɢɡɜɨɞɫɬɜɚ, ɨɛɦɟɧɚ ɢ
ɪɚɫɩɪɟɞɟɥɟɧɢɹ ɦɚɬɟɪɢɚɥɶɧɵɯ ɢ ɞɭɯɨɜɧɵɯ ɛɥɚɝ.
ȼ ɷɤɨɧɨɦɢɤɟ ɢ ɩɨɥɢɬɢɤɟ, ɬɨ ɟɫɬɶ ɜ ɫɨɰɢɚɥɶɧɨɣ ɫɮɟɪɟ ɠɢɡɧɢ ɥɸɞɟɣ, ɨɛɳɢɟ
ɧɚɩɪɚɜɥɟɧɢɹ ɫɨɜɦɟɫɬɧɵɯ ɞɟɣɫɬɜɢɣ ɦɧɨɝɨɱɢɫɥɟɧɧɵɯ ɢ ɚɜɬɨɧɨɦɧɵɯ ɫɭɛɴɟɤɬɨɜ
ɩɪɟɞɫɬɚɸɬ ɤɚɤ ɪɚɜɧɨɞɟɣɫɬɜɭɸɳɢɟ ɢɯ ɪɚɡɧɨɧɚɩɪɚɜɥɟɧɧɵɯ ɭɫɢɥɢɣ, ɩɪɢɥɚɝɚɟɦɵɯ
ɜɫɟɦɢ ɢɧɞɢɜɢɞɭɭɦɚɦɢ ɢ ɢɯ ɜɫɟɜɨɡɦɨɠɧɵɦɢ ɨɛɴɟɞɟɧɢɹɦɢ ɜ ɯɨɞɟ ɢɯ ɤɚɠɞɨɞɧɟɜɧɨɣ
ɞɟɹɬɟɥɶɧɨɫɬɢ ɢ ɜɡɚɢɦɨɞɟɣɫɬɜɢɹ. ɉɨɫɬɨɹɧɧɨ ɦɟɧɹɸɳɢɟɫɹ, ɫɬɚɥɤɢɜɚɸɳɢɟɫɹ ɢ
ɤɨɧɤɭɪɢɪɭɸɳɢɟ ɞɪɭɝ ɫ ɞɪɭɝɨɦ ɧɚɦɟɪɟɧɢɹ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɫɭɛɴɟɤɬɨɜ ɢɫɤɥɸɱɚɸɬ
ɜɨɡɦɨɠɧɨɫɬɶ ɬɨɱɧɨɝɨ ɢɯ ɭɱɟɬɚ ɢ ɩɪɟɞɜɢɞɟɧɢɹ ɢ ɡɚɬɪɭɞɧɹɸɬ ɨɩɢɫɚɧɢɟ ɢɯ
ɜɡɚɢɦɨɞɟɣɫɬɜɢɹ ɫ ɩɨɦɨɳɶɸ ɩɨɫɬɨɹɧɧɵɯ ɢ ɬɨɱɧɵɯ ɮɨɪɦɭɥ.
ɗɤɨɧɨɦɢɱɟɫɤɢɟ ɡɚɤɨɧɵ ɞɟɣɫɬɜɭɸɬ ɢɫɤɥɸɱɢɬɟɥɶɧɨ ɤɚɤ ɬɟɧɞɟɧɰɢɢ ɢ
ɩɪɨɹɜɥɹɸɬɫɹ ɥɢɲɶ ɩɨɫɬɮɚɤɬɭɦ ɜ ɨɬɥɢɱɢɟ ɨɬ ɫɬɪɨɝɨ ɩɨɜɬɨɪɹɸɳɢɯɫɹ ɢ ɩɨɷɬɨɦɭ
ɥɟɝɤɨ ɩɨɞɞɚɸɳɢɯɫɹ ɮɨɪɦɚɥɢɡɚɰɢɢ ɜɡɚɢɦɨɫɜɹɡɟɣ ɜ ɩɪɢɪɨɞɟ ɢ ɜ ɬɚɤɢɯ
ɨɬɧɨɫɢɬɟɥɶɧɨ ɫɬɚɬɢɱɧɵɯ ɫɮɟɪɚɯ ɠɢɡɧɟɞɟɹɬɟɥɶɧɨɫɬɢ ɱɟɥɨɜɟɱɟɫɤɨɝɨ ɨɛɳɟɫɬɜɚ, ɤɚɤ
ɹɡɵɤ, ɷɬɢɤɚ, ɤɭɥɶɬɭɪɚ ɢ ɢɫɤɭɫɫɬɜɨ, ɩɪɚɜɨ ɢ ɧɟɤɨɬɨɪɵɟ ɞɪɭɝɢɟ. ɇɨ ɷɬɨ ɧɟ ɡɧɚɱɢɬ,
ɱɬɨ ɷɤɨɧɨɦɢɱɟɫɤɢɟ ɡɚɤɨɧɨɦɟɪɧɨɫɬɢ ɜɨɨɛɳɟ ɧɟ ɩɨɞɞɚɸɬɫɹ ɢɡɭɱɟɧɢɸ ɢ
ɨɩɪɟɞɟɥɟɧɢɸ.
ɉɪɨɫɬɨ
ɢɯ
ɮɨɪɦɭɥɢɪɨɜɤɢ
ɹɜɥɹɸɬɫɹ
ɫɪɚɜɧɢɬɟɥɶɧɨ
ɩɪɢɛɥɢɡɢɬɟɥɶɧɵɦɢ ɢ ɩɨɞɱɢɧɹɟɬɫɹ ɢɦ ɧɟ ɤɚɠɞɵɣ ɢɡ ɢɡɭɱɚɟɦɵɯ ɨɛɴɟɤɬɨɜ, ɚ ɢɯ
ɨɫɧɨɜɧɚɹ ɦɚɫɫɚ ɢ ɬɨɥɶɤɨ ɩɪɢ ɨɩɪɟɞɟɥɟɧɧɵɯ ɨɛɫɬɨɹɬɟɥɶɫɬɜɚɯ.
Ɉɛɳɢɣ
ɧɟɞɨɫɬɚɬɨɤ
ɦɧɨɝɨɱɢɫɥɟɧɧɵɯ
ɨɩɪɟɞɟɥɟɧɢɣ
ɩɪɟɞɦɟɬɚ
ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɧɚɭɤɢ ɫɨɫɬɨɢɬ ɜ ɬɨɦ, ɱɬɨ ɢɯ ɚɜɬɨɪɵ ɩɵɬɚɸɬɫɹ ɜɵɹɜɢɬɶ ɤɚɤɢɟ-ɬɨ
ɤɨɧɤɪɟɬɧɵɟ, ɤɚɠɭɳɢɟɫɹ ɢɦ ɜɚɠɧɟɣɲɢɦɢ, ɷɥɟɦɟɧɬɵ ɢɫɫɥɟɞɭɟɦɨɣ ɢɦɢ ɦɚɬɟɪɢɢ, ɜ
ɱɢɫɥɟ ɤɨɬɨɪɵɯ ɨɤɚɡɵɜɚɸɬɫɹ ɬɨ ɦɚɬɟɪɢɚɥɶɧɵɟ ɛɥɚɝɚ (ɛɨɝɚɬɫɬɜɨ, ɫɪɟɞɫɬɜɚ ɤ
ɫɭɳɟɫɬɜɨɜɚɧɢɸ, ɪɟɞɤɢɟ ɢ ɨɝɪɚɧɢɱɟɧɧɵɟ ɪɟɫɭɪɫɵ), ɬɨ ɩɪɨɰɟɫɫ ɢɯ ɢɫɩɨɥɶɡɨɜɚɧɢɹ,
ɩɪɨɢɡɜɨɞɫɬɜɚ ɢ ɩɨɬɪɟɛɥɟɧɢɹ, ɬɨ ɠɢɡɧɟɞɟɹɬɟɥɶɧɨɫɬɶ ɥɸɞɟɣ ɢ ɢɯ ɩɨɜɟɞɟɧɢɟ ɜ
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ɨɩɪɟɞɟɥɟɧɧɵɯ ɭɫɥɨɜɢɹɯ.4 ɉɪɢ ɷɬɨɦ ɜ ɨɞɧɢ ɨɩɪɟɞɟɥɟɧɢɹ ɜɜɨɞɹɬɫɹ ɩɨɧɹɬɢɹ ɬɨɜɚɪɚ,
ɞɟɧɟɝ ɢ ɪɵɧɤɚ, ɚ ɞɪɭɝɢɟ ɜɩɨɥɧɟ ɨɛɯɨɞɹɬɫɹ ɛɟɡ ɧɢɯ. ɇɚɩɪɢɦɟɪ, ɜ ɡɧɚɦɟɧɢɬɨɦ ɷɫɫɟ
ɚɧɝɥɢɣɫɤɨɝɨ ɷɤɨɧɨɦɢɫɬɚ Ʌɚɣɨɧɟɥɥɚ Ɋɨɛɛɢɧɫɚ “ɉɪɟɞɦɟɬ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɧɚɭɤɢ”,
ɨɩɭɛɥɢɤɨɜɚɧɧɨɦ ɜ 1935 ɝ., ɬɚɤɨɜɵɦ ɨɛɴɹɜɥɹɟɬɫɹ ɩɨɜɟɞɟɧɢɟ ɢɥɢ ɞɟɹɬɟɥɶɧɨɫɬɶ
ɥɸɞɟɣ, ɩɪɟɫɥɟɞɭɸɳɢɯ ɨɩɪɟɞɟɥɟɧɧɵɟ ɰɟɥɢ ɢ ɩɨɥɶɡɭɸɳɢɯɫɹ ɨɝɪɚɧɢɱɟɧɧɵɦɢ
ɫɪɟɞɫɬɜɚɦɢ, ɤɨɬɨɪɵɟ ɦɨɝɭɬ ɢɦɟɬɶ ɪɚɡɥɢɱɧɨɟ ɭɩɨɬɪɟɛɥɟɧɢɟ.
ɀɟɥɚɧɢɟ ɫɜɟɫɬɢ ɩɪɟɞɦɟɬ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɧɚɭɤɢ ɤ ɱɟɥɨɜɟɱɟɫɤɢɦ
ɭɫɬɪɟɦɥɟɧɢɹɦ ɨɛɥɚɞɚɬɶ ɦɚɬɟɪɢɚɥɶɧɵɦɢ ɛɥɚɝɚɦɢ ɜ ɭɫɥɨɜɢɹɯ ɢɯ ɨɝɪɚɧɢɱɟɧɧɨɫɬɢ ɢ
ɜɡɚɢɦɨɡɚɦɟɧɹɟɦɨɫɬɢ ɧɟɢɡɛɟɠɧɨ ɨɪɢɟɧɬɢɪɭɟɬ ɭɱɟɧɵɯ - ɷɤɨɧɨɦɢɫɬɨɜ ɧɚ ɪɟɲɟɧɢɟ
ɱɢɫɬɨ ɬɟɯɧɢɱɟɫɤɢɯ (ɢ ɞɚɠɟ ɭɡɤɨ ɦɚɬɟɦɚɬɢɱɟɫɤɢɯ) ɡɚɞɚɱ ɨɩɬɢɦɢɡɚɰɢɢ
ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɢ ɪɚɡɦɟɳɟɧɢɹ ɪɟɫɭɪɫɨɜ, ɚɛɫɬɪɚɝɢɪɭɹɫɶ ɨɬ ɦɧɨɝɨɱɢɫɥɟɧɧɵɯ ɢ
ɩɪɨɬɢɜɨɪɟɱɢɜɵɯ ɦɨɬɢɜɨɜ ɮɚɤɬɢɱɟɫɤɨɝɨ ɩɨɜɟɞɟɧɢɹ ɱɟɥɨɜɟɤɚ ɨɞɧɨɜɪɟɦɟɧɧɨ ɤɚɤ
ɩɨɬɪɟɛɢɬɟɥɹ ɢ ɩɪɨɢɡɜɨɞɢɬɟɥɹ ɛɥɚɝ ɢ ɨɬ ɨɛɴɟɤɬɢɜɧɵɯ ɩɪɨɰɟɫɫɨɜ, ɪɚɡɜɢɜɚɸɳɢɯɫɹ
ɧɟɡɚɜɢɫɢɦɨ ɨɬ ɱɟɥɨɜɟɱɟɫɤɨɣ ɜɨɥɢ. ɂɦɟɧɧɨ ɨɛɴɟɤɬɢɜɧɨɫɬɶ ɡɚɤɨɧɨɜ ɪɵɧɤɚ ɢ ɞɪɭɝɢɯ
ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɡɚɤɨɧɨɦɟɪɧɨɫɬɟɣ ɧɟ ɠɟɥɚɸɬ ɩɪɢɡɧɚɜɚɬɶ ɬɟ ɚɜɬɨɪɵ, ɤɨɬɨɪɵɟ ɫɜɨɞɹɬ
ɷɤɨɧɨɦɢɤɭ ɥɢɛɨ ɤ ɛɟɫɩɨɪɹɞɨɱɧɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ ɢɧɞɢɜɢɞɭɭɦɨɜ, ɥɢɛɨ ɤ ɫɬɪɨɝɨ
ɭɩɨɪɹɞɨɱɟɧɧɨɦɭ ɮɭɧɤɰɢɨɧɢɪɨɜɚɧɢɸ ɨɛɳɟɫɬɜɟɧɧɵɯ ɢɧɫɬɢɬɭɬɨɜ ɢ ɧɚɩɪɚɜɥɹɸɳɟɦɭ
ɞɟɣɫɬɜɢɸ ɮɨɪɦɚɥɶɧɵɯ ɢ ɧɟɮɨɪɦɚɥɶɧɵɯ ɪɟɝɥɚɦɟɧɬɢɪɭɸɳɢɯ ɧɨɪɦ. Ɉɞɧɚɤɨ
ɭɫɩɟɲɧɨɫɬɶ ɤɚɤ ɢɧɞɢɜɢɞɭɚɥɶɧɨɣ ɢ ɤɨɥɥɟɤɬɢɜɧɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ, ɬɚɤ ɢ
ɪɟɝɭɥɢɪɭɸɳɟɝɨ ɜɨɡɞɟɣɫɬɜɢɹ ɨɛɳɟɫɬɜɚ ɧɚ ɷɤɨɧɨɦɢɤɭ ɨɩɪɟɞɟɥɹɟɬɫɹ ɜ ɤɨɧɟɱɧɨɦ
ɫɱɟɬɟ ɬɟɦ, ɧɚɫɤɨɥɶɤɨ ɜɫɟ ɷɬɢ ɫɭɛɴɟɤɬɢɜɧɵɟ ɞɟɣɫɬɜɢɹ ɫɨɨɬɜɟɬɫɬɜɭɸɬ ɬɪɟɛɨɜɚɧɢɹɦ
ɨɛɴɟɤɬɢɜɧɵɯ ɡɚɤɨɧɨɦɟɪɧɨɫɬɟɣ, ɩɨɡɧɚɬɶ ɤɨɬɨɪɵɟ ɢ ɩɪɢɡɜɚɧɚ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɧɚɭɤɚ.
ɉɨɷɬɨɦɭ ɩɪɚɜɵ ɛɵɥɢ ɤɥɚɫɫɢɤɢ, ɤɨɬɨɪɵɟ ɩɪɟɞɦɟɬɨɦ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɧɚɭɤɢ ɫɱɢɬɚɥɢ
ɨɛɴɟɤɬɢɜɧɵɟ ɡɚɤɨɧɨɦɟɪɧɨɫɬɢ, ɜ ɫɨɨɬɜɟɬɫɬɜɢɢ ɫ ɤɨɬɨɪɵɦɢ ɮɭɧɤɰɢɨɧɢɪɭɟɬ
ɷɤɨɧɨɦɢɤɚ ɜɨɨɛɳɟ ɢ ɧɚ ɪɚɡɧɵɯ ɷɬɚɩɚɯ ɟɟ ɪɚɡɜɢɬɢɹ. Ʉɚɤ ɪɚɡ ɷɬɭ ɦɵɫɥɶ ɩɨɥɨɠɢɥ
Ɏ.ɗɧɝɟɥɶɫ ɜ ɨɫɧɨɜɭ ɫɜɨɟɝɨ ɥɚɤɨɧɢɱɧɨɝɨ ɨɩɪɟɞɟɥɟɧɢɹ: “ɉɨɥɢɬɢɱɟɫɤɚɹ ɷɤɨɧɨɦɢɹ, ɜ
ɫɚɦɨɦ ɲɢɪɨɤɨɦ ɫɦɵɫɥɟ, ɟɫɬɶ ɧɚɭɤɚ ɨ ɡɚɤɨɧɚɯ, ɭɩɪɚɜɥɹɸɳɢɯ ɩɪɨɢɡɜɨɞɫɬɜɨɦ ɢ
ɨɛɦɟɧɨɦ ɦɚɬɟɪɢɚɥɶɧɵɯ ɠɢɡɧɟɧɧɵɯ ɛɥɚɝ ɜ ɱɟɥɨɜɟɱɟɫɤɨɦ ɨɛɳɟɫɬɜɟ”.5
ɉɨɫɤɨɥɶɤɭ ɫɨɜɪɟɦɟɧɧɚɹ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɬɟɨɪɢɹ ɫɤɥɚɞɵɜɚɥɚɫɶ ɢ
ɪɚɡɜɢɜɚɥɚɫɶ ɧɚ ɷɦɩɢɪɢɱɟɫɤɨɦ ɦɚɬɟɪɢɚɥɟ ɤɚɩɢɬɚɥɢɫɬɢɱɟɫɤɨɣ ɮɨɪɦɚɰɢɢ,
ɩɪɟɞɫɬɚɜɥɹɸɳɟɣ ɫɨɛɨɣ ɜɵɫɲɢɣ, ɧɚɢɛɨɥɟɟ ɪɚɡɜɢɬɵɣ ɷɬɚɩ ɷɜɨɥɸɰɢɢ ɷɤɨɧɨɦɢɤɢ, ɜ
ɰɟɧɬɪɟ ɟɟ ɜɧɢɦɚɧɢɹ ɨɤɚɡɚɥɢɫɶ ɫɥɨɠɧɵɟ ɪɵɧɨɱɧɵɟ ɦɟɯɚɧɢɡɦɵ, ɬɪɟɛɨɜɚɜɲɢɟ ɫɜɨɟɝɨ
ɬɟɨɪɟɬɢɱɟɫɤɨɝɨ ɨɫɦɵɫɥɟɧɢɹ. ɉɨɧɹɬɶ ɫɭɬɶ ɞɚɥɟɤɨ ɧɟ ɩɪɨɫɬɵɯ ɤɚɬɟɝɨɪɢɣ
ɫɨɜɪɟɦɟɧɧɨɝɨ ɪɵɧɤɚ ɦɨɠɧɨ ɛɵɥɨ ɬɨɥɶɤɨ ɦɟɬɨɞɨɦ ɭɩɪɨɳɟɧɢɹ ɢ ɧɢɫɯɨɠɞɟɧɢɹ ɤ
ɛɨɥɟɟ ɷɥɟɦɟɧɬɚɪɧɵɦ ɢ ɢɫɬɨɪɢɱɟɫɤɢ ɩɟɪɜɨɧɚɱɚɥɶɧɵɦ ɩɨɧɹɬɢɹɦ ɬɢɩɚ ɱɟɥɨɜɟɱɟɫɤɢɟ
ɩɨɬɪɟɛɧɨɫɬɢ, ɬɪɭɞ, ɪɚɡɞɟɥɟɧɢɟ ɬɪɭɞɚ, ɩɪɨɞɭɤɬɨɨɛɦɟɧ, ɤɨɬɨɪɵɟ ɯɚɪɚɤɬɟɪɧɵ ɜ
ɨɫɧɨɜɧɨɦ ɞɥɹ ɧɚɬɭɪɚɥɶɧɨɝɨ ɯɨɡɹɣɫɬɜɚ, ɧɨ ɤɨɬɨɪɵɟ ɬɟɦ ɧɟ ɦɟɧɟɟ ɥɟɠɚɬ ɜ ɨɫɧɨɜɟ
ɪɵɧɨɱɧɨɣ ɷɤɨɧɨɦɢɤɢ.
Ɉɛɳɚɹ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɬɟɨɪɢɹ ɩɪɢɦɟɧɢɦɚ ɞɥɹ ɜɫɟɯ ɫɬɚɞɢɣ ɪɚɡɜɢɬɢɹ,
ɜɤɥɸɱɚɹ ɩɪɢɦɢɬɢɜɧɵɣ ɩɟɪɜɨɛɵɬɧɨ-ɨɛɳɢɧɧɵɣ ɫɬɪɨɣ ɢ ɛɭɞɭɳɟɟ ɧɚɢɛɨɥɟɟ
ɫɩɪɚɜɟɞɥɢɜɨɟ ɨɛɳɟɫɬɜɨ, ɢ ɩɨɷɬɨɦɭ ɨɧɚ ɧɚ ɧɚɱɚɥɶɧɨɦ ɷɬɚɩɟ ɜɵɧɭɠɞɟɧɚ
ɚɛɫɬɪɚɝɢɪɨɜɚɬɶɫɹ ɨɬ ɫɩɟɰɢɮɢɱɟɫɤɢɯ ɨɫɨɛɟɧɧɨɫɬɟɣ ɤɚɩɢɬɚɥɢɡɦɚ ɤɚɤ ɫɬɪɨɹ, ɜ
ɤɨɬɨɪɨɦ ɬɨɜɚɪɧɨ-ɞɟɧɟɠɧɵɟ ɢ ɩɪɨɱɢɟ ɪɵɧɨɱɧɵɟ ɨɬɧɨɲɟɧɢɹ ɩɪɢɨɛɪɟɥɢ ɜɫɟɨɛɳɢɣ
4
5

ɋɦ., ɧɚɩɪɢɦɟɪ, ɋɚɦɭɷɥɶɫɨɧ ɉ. ɗɤɨɧɨɦɢɤɚ, Ɍɨɦ 1. Ɇ.: ɇɉɈ “Ⱥɥɝɨɧ”, 1992, ɫ. 6-7.
Ɇɚɪɤɫ Ʉ., ɗɧɝɟɥɶɫ Ɏ. ɋɨɱ., 2 ɢɡɞ., ɬ. 20, ɫ. 150.
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ɯɚɪɚɤɬɟɪ ɢ ɜɨɫɩɪɢɧɢɦɚɸɬɫɹ ɤɚɤ ɟɫɬɟɫɬɜɟɧɧɵɟ ɢ ɧɟɢɫɤɨɪɟɧɢɦɵɟ ɧɟɫɦɨɬɪɹ ɧɚ
ɩɪɢɫɭɳɢɟ ɢɦ ɨɱɟɜɢɞɧɵɟ ɩɨɪɨɤɢ. ɂɦɟɧɧɨ ɜ ɬɨɦ ɢ ɫɨɫɬɨɢɬ ɩɪɟɢɦɭɳɟɫɬɜɨ ɈɗɌ
ɩɟɪɟɞ ɫɩɟɰɢɚɥɶɧɵɦɢ ɬɟɨɪɢɹɦɢ, ɱɬɨ ɨɧɚ ɩɨɡɜɨɥɹɟɬ ɪɚɡɝɥɹɞɟɬɶ ɡɚ ɫɩɟɰɢɮɢɤɨɣ
ɩɨɫɥɟɞɧɢɯ ɧɟɤɨɬɨɪɵɟ ɧɚɢɛɨɥɟɟ ɩɪɨɫɬɵɟ, ɧɨ ɜɟɫɶɦɚ ɫɭɳɟɫɬɜɟɧɧɵɟ ɹɜɥɟɧɢɹ ɢ
ɡɚɤɨɧɨɦɟɪɧɨɫɬɢ, ɡɧɚɤɨɦɫɬɜɨ ɫ ɤɨɬɨɪɵɦɢ ɞɚɟɬ ɜɨɡɦɨɠɧɨɫɬɶ ɩɨ-ɢɧɨɦɭ ɜɡɝɥɹɧɭɬɶ ɧɚ
ɩɪɨɛɥɟɦɵ ɫɨɜɪɟɦɟɧɧɨɫɬɢ ɢ ɞɚɬɶ ɢɦ ɛɨɥɟɟ ɚɞɟɤɜɚɬɧɭɸ ɨɰɟɧɤɭ.
Ɉɫɧɨɜɨɩɨɥɚɝɚɸɳɚɹ ɤɚɬɟɝɨɪɢɹ ɥɸɛɨɣ ɷɤɨɧɨɦɢɤɢ - ɬɪɭɞ. ȼ ɷɤɨɧɨɦɢɱɟɫɤɨɦ
ɫɦɵɫɥɟ ɬɪɭɞ ɨɬɥɢɱɚɟɬɫɹ ɨɬ ɜɫɹɤɨɣ ɞɪɭɝɨɣ ɪɚɛɨɬɵ ɬɟɦ, ɱɬɨ ɨɧ ɫɨɜɟɪɲɚɟɬɫɹ
ɱɟɥɨɜɟɤɨɦ (ɚ ɧɟ ɠɢɜɨɬɧɵɦ ɢɥɢ ɪɨɛɨɬɨɦ) ɢ ɫɨɡɞɚɟɬ ɧɟɨɛɯɨɞɢɦɵɟ ɞɥɹ
ɭɞɨɜɥɟɬɜɨɪɟɧɢɹ ɱɟɥɨɜɟɱɟɫɤɢɯ ɩɨɬɪɟɛɧɨɫɬɟɣ ɜɟɳɢ, ɩɪɨɢɡɜɟɞɟɧɢɹ ɢɫɤɭɫɫɬɜɚ ɢ
ɤɭɥɶɬɭɪɵ, ɬɟɯɧɢɱɟɫɤɢɟ ɧɨɜɢɧɤɢ ɢ ɧɚɭɱɧɵɟ ɡɧɚɧɢɹ, ɚ ɬɚɤɠɟ ɨɤɚɡɵɜɚɟɬ
ɬɪɟɛɭɸɳɢɟɫɹ ɥɸɞɹɦ ɭɫɥɭɝɢ. ɉɪɨɰɢɬɢɪɨɜɚɧɧɨɟ Ⱥ.Ɇɚɪɲɚɥɥɨɦ ɜ ɟɝɨ “ɉɪɢɧɰɢɩɚɯ
ɩɨɥɢɬɢɱɟɫɤɨɣ ɷɤɨɧɨɦɢɢ” ɨɩɪɟɞɟɥɟɧɢɟ Ⱦɠɟɜɨɧɫɚ, ɤɨɬɨɪɵɣ ɫɱɢɬɚɥ ɬɪɭɞɨɦ “ɜɫɹɤɨɟ
ɭɦɫɬɜɟɧɧɨɟ ɢ ɮɢɡɢɱɟɫɤɨɟ ɭɫɢɥɢɟ, ɩɪɟɞɩɪɢɧɢɦɚɟɦɨɟ ɱɚɫɬɢɱɧɨ ɢɥɢ ɰɟɥɢɤɨɦ ɫ
ɰɟɥɶɸ ɞɨɫɬɢɠɟɧɢɹ ɤɚɤɨɝɨ-ɥɢɛɨ ɪɟɡɭɥɶɬɚɬɚ”6, ɫɬɪɚɞɚɟɬ ɬɟɦ ɧɟɞɨɫɬɚɬɤɨɦ, ɱɬɨ
ɬɪɭɞɨɦ ɫɱɢɬɚɟɬɫɹ ɰɟɥɟɧɚɩɪɚɜɥɟɧɧɨɟ ɭɫɢɥɢɟ, ɩɪɢɧɨɫɹɳɟɟ ɥɸɛɨɣ ɪɟɡɭɥɶɬɚɬ,
ɤɚɤɨɜɵɦ ɦɨɠɟɬ ɛɵɬɶ, ɧɚɩɪɢɦɟɪ, ɧɚɪɚɳɢɜɚɧɢɟ ɦɵɲɰ ɢɥɢ ɬɪɟɧɢɪɨɜɤɚ ɩɚɦɹɬɢ ɛɟɡ
ɫɨɡɞɚɧɢɹ ɤɚɤɨɝɨ-ɥɢɛɨ ɩɨɥɟɡɧɨɝɨ ɩɪɨɞɭɤɬɚ. ɗɬɨɬ ɧɟɞɨɫɬɚɬɨɤ ɦɨɠɟɬ ɢɫɩɪɚɜɢɬɶ
ɫɥɟɞɭɸɳɟɟ, ɧɚɩɪɢɦɟɪ, ɨɩɪɟɞɟɥɟɧɢɟ: ɬɪɭɞ ɜ ɷɤɨɧɨɦɢɱɟɫɤɨɦ ɫɦɵɫɥɟ ɟɫɬɶ
ɩɪɢɥɨɠɟɧɢɟ ɱɟɥɨɜɟɱɟɫɤɢɯ ɮɢɡɢɱɟɫɤɢɯ ɢ ɭɦɫɬɜɟɧɧɵɯ ɫɢɥ, ɨɫɧɚɳɟɧɧɵɯ
ɜɫɩɨɦɨɝɚɬɟɥɶɧɵɦɢ ɫɪɟɞɫɬɜɚɦɢ, ɤ ɦɚɬɟɪɢɚɥɶɧɵɦ ɩɪɟɞɦɟɬɚɦ ɢɥɢ ɞɭɯɨɜɧɵɦ
ɫɩɨɫɨɛɧɨɫɬɹɦ ɫɚɦɨɝɨ ɱɟɥɨɜɟɤɚ ɪɚɞɢ ɫɨɡɞɚɧɢɹ ɩɨɬɪɟɛɢɬɟɥɶɧɵɯ ɛɥɚɝ.
Ʉɚɤ ɬɨɥɶɤɨ ɱɟɥɨɜɟɤ ɧɚɱɚɥ ɬɪɭɞɢɬɶɫɹ ɫɢɫɬɟɦɚɬɢɱɟɫɤɢ ɢ ɟɝɨ ɬɪɭɞ ɩɟɪɟɫɬɚɥ
ɨɝɪɚɧɢɱɢɜɚɬɶɫɹ ɫɥɭɱɚɣɧɨɣ ɢ ɷɥɟɦɟɧɬɚɪɧɨɣ ɪɚɛɨɬɨɣ, ɤɚɤɨɜɨɣ ɛɵɥɨ ɩɨɞɛɢɪɚɧɢɟ ɫ
ɡɟɦɥɢ ɢ ɫɪɵɜɚɧɢɟ ɫ ɞɟɪɟɜɶɟɜ ɞɚɪɨɜ ɩɪɢɪɨɞɵ ɞɥɹ ɫɢɸɦɢɧɭɬɧɨɝɨ ɩɪɨɩɢɬɚɧɢɹ,
ɦɟɠɞɭ ɱɥɟɧɚɦɢ ɩɟɪɜɨɛɵɬɧɨɣ ɨɛɳɢɧɵ, ɚ ɩɨɡɞɧɟɟ ɢ ɫɟɦɶɢ ɜɨɡɧɢɤɥɨ ɟɫɬɟɫɬɜɟɧɧɨɟ
ɪɚɡɞɟɥɟɧɢɟ ɬɪɭɞɚ ɩɨ ɩɨɥɨɜɨɦɭ ɢ ɜɨɡɪɚɫɬɧɨɦɭ ɩɪɢɡɧɚɤɚɦ, ɱɬɨ ɩɨɡɜɨɥɹɥɨ ɛɨɥɟɟ
ɪɚɰɢɨɧɚɥɶɧɨ ɢɫɩɨɥɶɡɨɜɚɬɶ ɮɢɡɢɱɟɫɤɢɟ ɫɢɥɵ, ɧɚɤɥɨɧɧɨɫɬɢ ɢ ɢɧɞɢɜɢɞɭɚɥɶɧɵɟ
ɫɩɨɫɨɛɧɨɫɬɢ ɦɭɠɱɢɧɵ ɢ ɠɟɧɳɢɧɵ, ɚ ɬɚɤɠɟ ɥɸɞɟɣ ɪɚɡɧɨɝɨ ɜɨɡɪɚɫɬɚ. ɋ
ɜɨɡɧɢɤɧɨɜɟɧɢɟɦ ɪɟɝɭɥɹɪɧɨɝɨ ɩɪɨɢɡɜɨɞɫɬɜɚ ɪɚɡɞɟɥɟɧɢɟ ɬɪɭɞɚ ɫɬɚɧɨɜɢɥɨɫɶ ɛɨɥɟɟ
ɝɥɭɛɨɤɢɦ. Ɂɚ ɤɚɠɞɵɦ ɪɚɛɨɬɧɢɤɨɦ ɡɚɤɪɟɩɥɹɥɨɫɶ ɬɨ ɞɟɥɨ, ɤɨɬɨɪɨɟ ɨɧ ɦɨɝ ɜɵɩɨɥɧɹɬɶ
ɛɨɥɟɟ ɛɵɫɬɪɨ ɢ ɤɚɱɟɫɬɜɟɧɧɨ, ɱɬɨɛɵ ɢɡɝɨɬɨɜɥɹɬɶ ɛɨɥɶɲɟɟ ɤɨɥɢɱɟɫɬɜɨ ɩɪɨɞɭɤɬɨɜ
ɬɪɭɞɚ ɜ ɟɞɢɧɢɰɭ ɜɪɟɦɟɧɢ, ɬɨ ɟɫɬɶ ɷɤɨɧɨɦɢɬɶ ɬɪɭɞɨɜɵɟ ɭɫɢɥɢɹ. ɋɥɟɞɨɜɚɬɟɥɶɧɨ,
ɪɚɡɞɟɥɟɧɢɟ ɬɪɭɞɚ ɫ ɰɟɥɶɸ ɟɝɨ ɷɤɨɧɨɦɢɢ ɩɨɹɜɢɥɨɫɶ ɝɨɪɚɡɞɨ ɪɚɧɶɲɟ ɬɨɜɚɪɧɨɝɨ
ɩɪɨɢɡɜɨɞɫɬɜɚ.
Ɋɚɡɞɟɥɟɧɢɟ ɬɪɭɞɚ ɧɟɢɡɛɟɠɧɨ ɩɪɟɞɩɨɥɚɝɚɥɨ ɨɛɦɟɧ ɩɪɨɞɭɤɬɚɦɢ ɦɟɠɞɭ
ɨɬɞɟɥɶɧɵɦɢ ɪɚɛɨɬɧɢɤɚɦɢ. Ɉɧ ɨɫɭɳɟɫɬɜɥɹɥɫɹ ɜ ɧɟɹɜɧɨɦ ɜɢɞɟ ɭɠɟ ɦɟɠɞɭ ɱɥɟɧɚɦɢ
ɨɛɳɢɧɵ ɢ ɞɚɠɟ ɫɟɦɶɢ, ɤɨɝɞɚ ɞɨɛɵɬɱɢɤɢ ɦɹɫɚ ɢ ɲɤɭɪ ɠɢɜɨɬɧɵɯ ɞɟɥɢɥɢɫɶ ɫɜɨɢɦ
ɬɪɨɮɟɟɦ ɫ ɛɥɢɡɤɢɦɢ, ɩɨɥɭɱɚɹ ɜɡɚɦɟɧ ɝɨɬɨɜɭɸ ɩɢɳɭ ɢ ɨɞɟɠɞɭ, ɩɪɢɝɨɬɨɜɥɟɧɧɭɸ ɢ
ɫɲɢɬɭɸ ɞɪɭɝɢɦɢ ɫɨɪɨɞɢɱɚɦɢ. Ɉɛɦɟɧ ɢɦɟɥ ɦɟɫɬɨ ɢ ɦɟɠɞɭ ɨɬɞɟɥɶɧɵɦɢ ɨɛɳɢɧɚɦɢ
ɢ ɩɥɟɦɟɧɚɦɢ, ɤɨɝɞɚ ɭ ɨɞɧɢɯ ɩɨɹɜɥɹɥɢɫɶ ɢɡɥɢɲɤɢ, ɚ ɞɪɭɝɢɟ ɢɫɩɵɬɵɜɚɥɢ ɧɟɯɜɚɬɤɭ
ɤɚɤɢɯ-ɬɨ ɛɥɚɝ.
ɉɪɟɞɥɨɠɟɧɧɨɟ ɜɵɲɟ ɨɩɪɟɞɟɥɟɧɢɟ ɢ ɨɫɧɨɜɧɵɟ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɬɪɭɞɚ ɤɚɤ
ɨɫɧɨɜɨɩɨɥɚɝɚɸɳɟɣ ɤɚɬɟɝɨɪɢɢ ɷɤɨɧɨɦɢɤɢ ɫɨɨɬɜɟɬɫɬɜɭɸɬ ɜɫɹɤɨɣ ɯɨɡɹɣɫɬɜɟɧɧɨɣ
6

Ɇɚɪɲɚɥɥ Ⱥ. ɉɪɢɧɰɢɩɵ ɩɨɥɢɬɢɱɟɫɤɨɣ ɷɤɨɧɨɦɢɢ. Ɇ.: ɉɪɨɝɪɟɫɫ, ɬ. 1, ɫ. 124.

ЕКОНОМИКА

11

ɞɟɹɬɟɥɶɧɨɫɬɢ, ɝɞɟ ɛɵ ɢ ɧɚ ɤɚɤɨɦ ɛɵ ɢɫɬɨɪɢɱɟɫɤɨɦ ɷɬɚɩɟ ɪɚɡɜɢɬɢɹ ɱɟɥɨɜɟɱɟɫɬɜɚ ɨɧɚ
ɧɢ ɨɫɭɳɟɫɬɜɥɹɥɚɫɶ (ɬɨ ɟɫɬɶ ɨɬɪɚɫɥɹɦ ɢ ɫɮɟɪɚɦ ɯɨɡɹɣɫɬɜɚ, ɚ ɬɚɤɠɟ ɜɫɟɦ ɛɟɡ
ɢɫɤɥɸɱɟɧɢɹ ɢɡɜɟɫɬɧɵɦ ɨɛɳɟɫɬɜɟɧɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɦ ɮɨɪɦɚɰɢɹɦ). ɂɦɟɧɧɨ ɢɫɯɨɞɹ
ɢɡ ɧɢɯ ɦɨɠɧɨ ɩɥɚɜɧɨ ɩɟɪɟɣɬɢ ɤ ɚɧɚɥɢɡɭ ɩɪɨɫɬɨɝɨ ɬɨɜɚɪɧɨɝɨ ɩɪɨɢɡɜɨɞɫɬɜɚ ɢ ɤ
ɫɭɳɧɨɫɬɧɨɣ ɯɚɪɚɤɬɟɪɢɫɬɢɤɟ ɬɨɜɚɪɨɜ, ɤɚɤɨɜɵɦɢ ɹɜɥɹɸɬɫɹ ɜɫɟ ɬɟ ɠɟ ɩɪɨɞɭɤɬɵ
ɬɪɭɞɚ, ɧɨ ɩɪɨɢɡɜɨɞɢɦɵɟ ɧɟ ɞɥɹ ɫɨɛɫɬɜɟɧɧɨɝɨ ɩɨɬɪɟɛɥɟɧɢɹ, ɚ ɧɚ ɩɪɨɞɚɠɭ ɫ ɰɟɥɶɸ
ɨɛɦɟɧɚ ɢɯ ɩɪɢ ɩɨɦɨɳɢ ɞɟɧɟɝ ɧɚ ɧɟɞɨɫɬɚɸɳɢɟ ɩɪɨɞɭɤɬɵ, ɩɪɨɢɡɜɨɞɢɦɵɟ ɞɪɭɝɢɦɢ
ɥɸɞɶɦɢ. Ȼɥɚɝɨɞɚɪɹ ɪɚɡɞɟɥɟɧɢɸ ɬɪɭɞɚ ɢ ɬɨɜɚɪɨɨɛɦɟɧɭ ɩɪɨɢɡɜɨɞɢɬɟɥɢ ɩɨɥɭɱɢɥɢ
ɜɨɡɦɨɠɧɨɫɬɶ ɫɨɜɟɪɲɟɧɫɬɜɨɜɚɬɶ ɫɜɨɟ ɩɪɨɢɡɜɨɞɫɬɜɨ, ɫɨɫɪɟɞɨɬɨɱɢɜ ɟɝɨ ɧɚ ɜɵɩɭɫɤɟ
ɨɝɪɚɧɢɱɟɧɧɨɝɨ ɤɪɭɝɚ ɛɨɥɟɟ ɜɵɝɨɞɧɨɣ ɩɪɨɞɭɤɰɢɢ ɢ ɬɟɦ ɫɚɦɵɦ ɨɛɟɫɩɟɱɢɜ
ɡɧɚɱɢɬɟɥɶɧɭɸ ɷɤɨɧɨɦɢɸ ɬɪɭɞɚ ɩɨ ɫɪɚɜɧɟɧɢɸ ɫ ɭɧɢɜɟɪɫɚɥɶɧɵɦ ɧɚɬɭɪɚɥɶɧɵɦ
ɯɨɡɹɣɫɬɜɨɦ.
Ɉɛɳɚɹ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɬɟɨɪɢɹ ɨɬɧɸɞɶ ɧɟ ɨɝɪɚɧɢɱɢɜɚɟɬɫɹ ɭɩɨɦɹɧɭɬɵɦɢ
ɜɵɲɟ ɧɚɢɛɨɥɟɟ ɷɥɟɦɟɧɬɚɪɧɵɦɢ ɤɚɬɟɝɨɪɢɹɦɢ, ɯɚɪɚɤɬɟɪɧɵɦɢ ɞɥɹ ɷɤɨɧɨɦɢɤɢ
ɜɨɨɛɳɟ ɢ ɩɪɢɫɭɬɫɬɜɭɸɳɢɦɢ ɧɚ ɜɫɟɯ ɷɬɚɩɚɯ ɟɟ ɪɚɡɜɢɬɢɹ. ɉɪɟɞɦɟɬɨɦ ɟɟ
ɢɫɫɥɟɞɨɜɚɧɢɹ ɹɜɥɹɸɬɫɹ ɬɚɤɠɟ ɧɚɢɛɨɥɟɟ ɨɛɳɢɟ ɡɚɤɨɧɨɦɟɪɧɨɫɬɢ ɨɛɳɟɫɬɜɟɧɧɨɝɨ
ɩɪɨɢɡɜɨɞɫɬɜɚ, ɩɪɢɜɨɞɹɳɢɟ ɤ ɫɦɟɧɟ ɮɨɪɦɚɰɢɣ ɢ ɨɛɟɫɩɟɱɢɜɚɸɳɢɟ ɩɪɟɟɦɫɬɜɟɧɧɨɫɬɶ
ɦɟɠɞɭ ɧɢɦɢ. ȼ ɷɬɨɦ ɤɨɧɬɟɤɫɬɟ ɨɫɨɛɨɟ ɜɧɢɦɚɧɢɟ ɈɗɌ ɭɞɟɥɹɟɬ ɢɡɭɱɟɧɢɸ
ɫɨɜɪɟɦɟɧɧɨɝɨ ɤɚɩɢɬɚɥɢɡɦɚ, ɹɜɥɹɸɳɟɝɨɫɹ ɜɟɪɲɢɧɨɣ ɢɫɬɨɪɢɱɟɫɤɨɝɨ ɩɪɨɝɪɟɫɫɚ ɢ
ɡɚɤɥɚɞɵɜɚɸɳɟɝɨ ɨɫɧɨɜɵ ɞɥɹ ɩɟɪɟɯɨɞɚ ɤ ɛɭɞɭɳɟɦɭ ɛɨɥɟɟ ɜɵɫɨɤɨɦɭ ɬɢɩɭ
ɨɪɝɚɧɢɡɚɰɢɢ ɨɛɳɟɫɬɜɚ.

ɂɫɬɨɪɢɱɟɫɤɢɟ ɷɬɚɩɵ ɪɚɡɜɢɬɢɹ ɷɤɨɧɨɦɢɤɢ ɢ ɡɚɤɨɧɨɦɟɪɧɨɫɬɢ ɟɟ
ɷɜɨɥɸɰɢɢ
ɗɤɨɧɨɦɢɤɚ ɜɨɨɛɳɟ - ɷɬɨ ɩɨɧɹɬɢɟ ɚɛɫɬɪɚɤɬɧɨɟ. ȼ ɤɨɧɤɪɟɬɧɨɦ ɜɢɞɟ ɨɧɚ ɤɚɤ
ɫɩɨɫɨɛ ɜɟɞɟɧɢɹ ɯɨɡɹɣɫɬɜɚ ɜɫɬɪɟɱɚɟɬɫɹ ɜ ɜɢɞɟ ɞɨɦɚɲɧɟɣ (ɫɟɦɟɣɧɨɣ),
ɢɧɞɢɜɢɞɭɚɥɶɧɨɣ, ɤɨɪɩɨɪɚɬɢɜɧɨɣ, ɨɬɪɚɫɥɟɜɨɣ, ɪɟɝɢɨɧɚɥɶɧɨɣ, ɫɬɪɚɧɨɜɨɣ ɢɥɢ
ɜɫɟɦɢɪɧɨɣ ɷɤɨɧɨɦɢɤɢ, ɬɨ ɟɫɬɶ ɢɦɟɟɬ ɫɜɨɟ ɩɪɨɫɬɪɚɧɫɬɜɟɧɧɨɟ ɢɡɦɟɪɟɧɢɟ.
Ɉɞɧɨɜɪɟɦɟɧɧɨ ɭ ɧɟɟ ɟɫɬɶ ɢ ɜɪɟɦɟɧɧóɟ ɢɡɦɟɪɟɧɢɟ, ɢɛɨ ɜɫɟ ɩɟɪɟɱɢɫɥɟɧɧɵɟ ɜɢɞɵ
ɯɨɡɹɣɫɬɜ ɷɜɨɥɸɰɢɨɧɢɪɭɸɬ ɜɨ ɜɪɟɦɟɧɢ ɢ ɩɨɬɨɦɭ ɢɦɟɸɬ ɩɨɦɢɦɨ
ɨɛɳɟɷɤɨɧɨɦɢɱɟɫɤɢɯ ɢ ɫɜɨɢ ɫɨɛɫɬɜɟɧɧɵɟ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ. Ɉɛɳɚɹ ɷɤɨɧɨɦɢɱɟɫɤɚɹ
ɬɟɨɪɢɹ ɜɧɚɱɚɥɟ ɚɛɫɬɪɚɝɢɪɭɟɬɫɹ ɨɬ ɫɩɟɰɢɮɢɱɟɫɤɢɯ ɨɫɨɛɟɧɧɨɫɬɟɣ, ɤɨɬɨɪɵɟ
ɷɤɨɧɨɦɢɤɚ ɩɨɥɭɱɚɟɬ ɜ ɩɪɨɰɟɫɫɟ ɟɟ ɪɚɡɜɟɪɬɵɜɚɧɢɹ ɜ ɩɪɨɫɬɪɚɧɫɬɜɟ ɢ ɜɨ ɜɪɟɦɟɧɢ. ɇɨ
ɩɨɫɤɨɥɶɤɭ ɨɧɚ ɢɡɭɱɚɟɬ ɷɤɨɧɨɦɢɤɭ ɧɟ ɜ ɫɬɚɬɢɤɟ, ɚ ɜ ɞɢɧɚɦɢɤɟ, ɬɨ ɨɧɚ ɢɫɫɥɟɞɭɟɬ
ɡɚɤɨɧɨɦɟɪɧɨɫɬɢ ɟɟ ɷɜɨɥɸɰɢɢ, ɬɨ ɟɫɬɶ ɩɟɪɟɯɨɞɚ ɨɬ ɨɞɧɢɯ ɢɫɬɨɪɢɱɟɫɤɢɯ ɮɨɪɦ ɤ
ɞɪɭɝɢɦ. ɂɦɟɧɧɨ ɩɨɷɬɨɦɭ ɜ ɰɟɧɬɪɟ ɜɧɢɦɚɧɢɹ ɈɗɌ ɡɚɬɟɦ ɨɤɚɡɵɜɚɸɬɫɹ ɪɚɡɧɵɟ
ɨɛɳɟɫɬɜɟɧɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɟ ɮɨɪɦɚɰɢɢ, ɢɯ ɜɚɠɧɟɣɲɢɟ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɢ ɡɚɤɨɧɵ
ɩɟɪɟɪɚɫɬɚɧɢɹ ɨɞɧɢɯ ɮɨɪɦɚɰɢɣ ɜ ɞɪɭɝɢɟ.
ȼ ɭɩɨɦɹɧɭɬɨɣ ɜɵɲɟ ɤɧɢɝɟ ȼ.Ɏɟɥɶɞɛɥɸɦɚ ɜ ɷɤɨɧɨɦɟɬɪɢɱɟɫɤɭɸ ɦɨɞɟɥɶ
ɨɛɨɛɳɟɧɧɨɣ ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɨɣ ɮɭɧɤɰɢɢ ɜɤɥɸɱɟɧɵ ɝɥɚɜɧɵɟ ɮɚɤɬɨɪɵ,
ɜɨɡɞɟɣɫɬɜɭɸɳɢɟ ɧɚ ɚɤɬɢɜɢɡɚɰɢɸ ɤɚɠɞɨɝɨ ɢɡ ɬɪɟɯ ɫɨɫɬɚɜɥɹɸɳɢɯ ɩɪɨɰɟɫɫɚ ɬɪɭɞɚ
(ɩɪɟɞɦɟɬɨɜ, ɨɪɭɞɢɣ ɢ ɩɪɨɞɭɤɬɨɜ ɬɪɭɞɚ) ɢ ɢɡɦɟɧɹɸɳɟɝɨ ɫɚɦ ɟɝɨ ɯɚɪɚɤɬɟɪ ɧɚ
ɪɚɡɧɵɯ ɷɬɚɩɚɯ ɪɚɡɜɢɬɢɹ ɱɟɥɨɜɟɱɟɫɤɨɝɨ ɨɛɳɟɫɬɜɚ. ɉɨɦɢɦɨ ɮɚɤɬɨɪɚ ɧɚɭɱɧɨɬɟɯɧɢɱɟɫɤɨɝɨ ɩɪɨɝɪɟɫɫɚ (ɨɛɨɡɧɚɱɟɧɧɨɝɨ ɤɚɤ ɎII) ɚɜɬɨɪ ɛɨɥɶɲɨɟ ɜɧɢɦɚɧɢɟ ɭɞɟɥɢɥ
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ɱɟɥɨɜɟɱɟɫɤɨɣ ɫɨɫɬɚɜɥɹɸɳɟɣ ɩɪɨɢɡɜɨɞɫɬɜɚ. “ɂɡɜɟɫɬɧɵ, - ɱɢɬɚɟɦ ɦɵ ɜ ɟɝɨ ɤɧɢɝɟ, ɬɨɥɶɤɨ ɞɜɚ ɦɨɬɢɜɚ ɤ ɬɪɭɞɭ - ɥɢɛɨ ɩɪɢɧɭɠɞɟɧɢɟ, ɥɢɛɨ ɜɧɭɬɪɟɧɧɟɟ ɩɨɛɭɠɞɟɧɢɟ.
ɉɪɢɧɭɞɢɬɟɥɶɧɵɣ ɫɩɨɫɨɛ ɫɬɢɦɭɥɢɪɨɜɚɧɢɹ ɬɪɭɞɚ ɦɨɠɟɬ ɪɟɚɥɢɡɨɜɚɬɶɫɹ ɞɜɭɦɹ
ɩɭɬɹɦɢ: ɥɢɛɨ ɱɟɪɟɡ ɧɟɩɨɫɪɟɞɫɬɜɟɧɧɨɟ ɜɨɡɞɟɣɫɬɜɢɟ (ɥɢɱɧɨɟ ɩɨɞɱɢɧɟɧɢɟ), ɥɢɛɨ
ɱɟɪɟɡ ɨɛɴɟɤɬɢɜɧɵɟ (ɷɤɨɧɨɦɢɱɟɫɤɢɟ ) ɭɫɥɨɜɢɹ ɠɢɡɧɢ ɢ ɞɟɹɬɟɥɶɧɨɫɬɢ ɱɟɥɨɜɟɤɚ.
Ɍɨɱɧɨ ɬɚɤ ɠɟ, ɢɧɬɟɪɟɫ ɤɚɤ ɫɬɢɦɭɥ ɬɪɭɞɨɜɨɣ ɚɤɬɢɜɧɨɫɬɢ ɦɨɠɟɬ ɭɞɨɜɥɟɬɜɨɪɹɬɶɫɹ ɜ
ɞɜɭɯ ɫɮɟɪɚɯ: ɦɚɬɟɪɢɚɥɶɧɨɣ (ɫɬɪɟɦɥɟɧɢɟ ɦɚɤɫɢɦɢɡɢɪɨɜɚɬɶ ɛɥɚɝɨɫɨɫɬɨɹɧɢɟ) ɢ
ɢɧɬɟɥɥɟɤɬɭɚɥɶɧɨɣ, ɞɭɯɨɜɧɨɣ (ɫɬɪɟɦɥɟɧɢɟ ɤ ɬɜɨɪɱɟɫɤɨɦɭ ɫɚɦɨɜɵɪɚɠɟɧɢɸ,
ɨɛɳɟɫɬɜɟɧɧɨɦɭ ɩɪɢɡɧɚɧɢɸ ɢɥɢ ɩɨɥɭɱɟɧɢɸ ɭɞɨɜɨɥɶɫɬɜɢɹ ɨɬ ɪɟɡɭɥɶɬɚɬɨɜ ɬɪɭɞɚ).
ɋɥɟɞɨɜɚɬɟɥɶɧɨ, ɫɭɳɟɫɬɜɭɸɬ ɱɟɬɵɪɟ ɫɩɨɫɨɛɚ (ɮɚɤɬɨɪɚ) ɦɨɬɢɜɚɰɢɢ
ɬɪɭɞɚ:
ɜɧɟɷɤɨɧɨɦɢɱɟɫɤɨɟ ɩɪɢɧɭɠɞɟɧɢɟ (ɨɛɨɡɧɚɱɢɦ ɟɝɨ ɱɟɪɟɡ ɎI1), ɷɤɨɧɨɦɢɱɟɫɤɨɟ
ɩɪɢɧɭɠɞɟɧɢɟ (ɎI2), ɦɚɬɟɪɢɚɥɶɧɵɣ ɢɧɬɟɪɟɫ (ɎI3) ɢ ɜɧɟɦɚɬɟɪɢɚɥɶɧɵɣ
(ɢɧɬɟɥɥɟɤɬɭɚɥɶɧɵɣ, ɬɜɨɪɱɟɫɤɢɣ) ɢɧɬɟɪɟɫ (ɎI4)”. 7
ȼɵɹɜɥɟɧɢɟ ɫɩɨɫɨɛɚ ɦɨɬɢɜɚɰɢɢ ɬɪɭɞɚ ɜ ɤɚɠɞɨɣ ɢɡ ɢɡɜɟɫɬɧɵɯ ɧɚɦ
ɨɛɳɟɫɬɜɟɧɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɮɨɪɦɚɰɢɣ ɩɨɡɜɨɥɹɟɬ, ɧɚ ɜɡɝɥɹɞ ɚɜɬɨɪɚ, ɨɩɪɟɞɟɥɢɬɶ
ɢɯ ɧɟɤɨɬɨɪɵɟ ɫɭɳɟɫɬɜɟɧɧɵɟ ɨɬɥɢɱɢɬɟɥɶɧɵɟ ɱɟɪɬɵ ɜ ɡɚɜɢɫɢɦɨɫɬɢ ɨɬ
ɩɪɟɢɦɭɳɟɫɬɜɟɧɧɨɝɨ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɨɞɧɨɝɨ ɢɡ ɭɤɚɡɚɧɧɵɯ ɱɟɬɵɪɟɯ ɫɬɢɦɭɥɨɜ.
Ɉɞɧɚɤɨ ɜ ɟɝɨ ɚɧɚɥɢɡɟ, ɤ ɫɨɠɚɥɟɧɢɸ, ɧɟ ɩɪɨɜɨɞɢɬɫɹ ɪɚɡɥɢɱɢɹ ɦɟɠɞɭ
ɫɬɢɦɭɥɢɪɨɜɚɧɢɟɦ ɧɟɩɨɫɪɟɞɫɬɜɟɧɧɨɝɨ ɪɚɛɨɬɧɢɤɚ ɢ ɦɨɬɢɜɚɰɢɟɣ ɯɨɡɹɢɧɚ
(ɨɪɝɚɧɢɡɚɬɨɪɚ) ɩɪɨɢɡɜɨɞɫɬɜɚ, ɤɨɬɨɪɚɹ ɧɟ ɦɟɧɟɟ, ɚ ɦɨɠɟɬ ɛɵɬɶ ɢ ɛɨɥɟɟ ɜɚɠɧɚ ɞɥɹ
ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɨɛɳɟɫɬɜɟɧɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɫɬɪɨɹ. Ɉɫɬɚɧɨɜɢɦɫɹ ɧɚ ɷɬɨɦ
ɜɨɩɪɨɫɟ ɩɨɞɪɨɛɧɟɟ.
ɇɚ ɧɚɲ ɜɡɝɥɹɞ, ɬɪɭɞ ɤɚɤ ɪɚɛɨɬɧɢɤɚ, ɬɚɤ ɢ ɯɨɡɹɢɧɚ ɦɨɠɟɬ ɛɵɬɶ ɥɢɛɨ
ɩɪɢɧɭɞɢɬɟɥɶɧɵɦ, ɥɢɛɨ ɞɨɛɪɨɜɨɥɶɧɵɦ. ɉɪɢɧɭɠɞɟɧɢɟ ɜ ɫɜɨɸ ɨɱɟɪɟɞɶ ɛɵɜɚɟɬ
ɮɢɡɢɱɟɫɤɢɦ ɢ ɷɤɨɧɨɦɢɱɟɫɤɢɦ. ɗɤɨɧɨɦɢɱɟɫɤɨɟ ɩɪɢɧɭɠɞɟɧɢɟ ɨɬɥɢɱɚɟɬɫɹ ɨɬ
ɜɧɟɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɬɟɦ, ɱɬɨ ɜɦɟɫɬɨ ɮɢɡɢɱɟɫɤɨɝɨ ɧɚɫɢɥɢɹ ɨɧɨ ɨɫɧɨɜɚɧɨ, ɤɚɤ ɩɢɲɟɬ
Ʉ.Ɇɚɪɤɫ, ɧɚ ɢɫɩɨɥɶɡɨɜɚɧɢɢ “ɨɩɨɫɪɟɞɨɜɚɧɧɨɝɨ ɩɪɢɧɭɞɢɬɟɥɶɧɨɝɨ ɬɪɭɞɚ - ɧɚɟɦɧɨɝɨ
ɬɪɭɞɚ”.8 Ʉ ɧɚɟɦɧɨɦɭ ɬɪɭɞɭ ɪɚɛɨɬɧɢɤɚ ɩɪɢɧɭɠɞɚɟɬ ɧɟɨɛɯɨɞɢɦɨɫɬɶ ɜɵɠɢɜɚɧɢɹ ɜ
ɭɫɥɨɜɢɹɯ ɨɬɫɭɬɫɬɜɢɹ ɭ ɧɟɝɨ ɜɨɡɦɨɠɧɨɫɬɢ ɨɛɟɫɩɟɱɢɬɶ ɫɟɛɟ ɫɪɟɞɫɬɜɚ ɤ
ɫɭɳɟɫɬɜɨɜɚɧɢɸ ɢɧɵɦ ɡɚɤɨɧɧɵɦ ɫɩɨɫɨɛɨɦ. Ɇɨɬɢɜ ɬɚɤɨɝɨ ɬɪɭɞɚ ɦɚɥɨ ɱɟɦ
ɨɬɥɢɱɚɟɬɫɹ ɨɬ ɦɨɬɢɜɚ ɞɪɟɜɧɟɝɨ ɫɨɛɢɪɚɬɟɥɹ ɞɚɪɨɜ ɩɪɢɪɨɞɵ ɢɥɢ ɨɯɨɬɧɢɤɚ, ɬɨ ɟɫɬɶ
ɩɟɪɜɨɧɚɱɚɥɶɧɨɟ ɩɨɛɭɠɞɟɧɢɟ ɤ ɬɪɭɞɭ ɧɟ ɧɚɫɢɥɶɫɬɜɟɧɧɨɟ, ɚ ɜɩɨɥɧɟ ɞɨɛɪɨɜɨɥɶɧɨɟ ɫ
ɬɨɣ ɥɢɲɶ ɪɚɡɧɢɰɟɣ, ɱɬɨ ɧɚɟɦɧɵɦ ɪɚɛɨɬɧɢɤɨɦ ɢɫɩɨɥɶɡɭɸɬɫɹ ɧɟ ɩɪɢɪɨɞɧɵɟ, ɚ
ɢɦɟɸɳɢɟɫɹ ɜ ɨɛɳɟɫɬɜɟ ɷɤɨɧɨɦɢɱɟɫɤɢɟ ɜɨɡɦɨɠɧɨɫɬɢ ɬɪɭɞɢɬɶɫɹ.
ɇɨ ɩɨɫɥɟ ɬɨɝɨ ɤɚɤ ɫɜɨɛɨɞɧɵɣ ɱɟɥɨɜɟɤ ɧɚɧɹɥɫɹ ɧɚ ɪɚɛɨɬɭ, ɨɧ ɜɵɧɭɠɞɟɧ
ɩɨɞɱɢɧɹɬɶɫɹ ɭɫɬɚɧɨɜɥɟɧɧɵɦ ɪɚɛɨɬɨɞɚɬɟɥɟɦ ɭɫɥɨɜɢɹɦ ɬɪɭɞɚ. Ɍɨ ɟɫɬɶ ɢɡɧɚɱɚɥɶɧɨ
ɞɨɛɪɨɜɨɥɶɧɨɟ ɠɟɥɚɧɢɟ ɬɪɭɞɢɬɶɫɹ ɩɪɟɜɪɚɳɚɟɬɫɹ ɜ ɩɪɢɧɭɞɢɬɟɥɶɧɵɣ ɬɪɭɞ, ɩɨɤɚ
ɞɟɣɫɬɜɭɟɬ ɞɨɝɨɜɨɪ ɧɚɣɦɚ, ɤɨɬɨɪɵɣ, ɨɞɧɚɤɨ ɠɟ, ɦɨɠɟɬ ɪɚɛɨɬɧɢɤɨɦ ɛɵɬɶ ɜ ɥɸɛɨɟ
ɜɪɟɦɹ ɪɚɫɬɨɪɝɧɭɬ. Ɍɚɤɨɣ ɢɡɧɚɱɚɥɶɧɨ ɞɨɛɪɨɜɨɥɶɧɵɣ, ɧɨ ɨɞɧɨɜɪɟɦɟɧɧɨ ɢ
ɩɪɢɧɭɞɢɬɟɥɶɧɵɣ ɬɪɭɞ ɦɨɠɧɨ ɧɚɡɜɚɬɶ ɞɨɛɪɨɜɨɥɶɧɨ-ɩɪɢɧɭɞɢɬɟɥɶɧɵɦ.
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Ɋɭɤɨɜɨɞɫɬɜɭɹɫɶ ɬɟɦɢ ɠɟ ɤɪɢɬɟɪɢɹɦɢ, ɬɪɭɞ ɩɨɥɭɤɪɟɩɨɫɬɧɨɝɨ ɤɪɟɫɬɶɹɧɢɧɚ,
ɪɚɛɨɬɚɜɲɟɝɨ ɜ ɨɫɧɨɜɧɨɦ ɧɚ ɩɨɦɟɳɢɤɚ, ɧɨ ɜ ɫɜɨɛɨɞɧɨɟ ɨɬ ɩɨɞɟɧɳɢɧɵ ɜɪɟɦɹ ɬɚɤɠɟ
ɢ ɧɚ ɫɟɛɹ, ɦɨɠɧɨ ɧɚɡɜɚɬɶ ɩɪɢɧɭɞɢɬɟɥɶɧɨ-ɞɨɛɪɨɜɨɥɶɧɵɦ (ɢɡɧɚɱɚɥɶɧɨ
ɩɪɢɧɭɞɢɬɟɥɶɧɵɦ, ɧɨ ɱɚɫɬɢɱɧɨ ɢ ɞɨɛɪɨɜɨɥɶɧɵɦ). Ɍɪɭɞ ɧɟɡɚɜɢɫɢɦɨɝɨ ɪɚɛɨɬɧɢɤɚ
ɦɨɠɟɬ ɛɵɬɶ ɤɚɤ ɞɨɛɪɨɜɨɥɶɧɵɦ (ɩɪɢ ɪɚɛɨɬɟ ɧɚ ɫɟɛɹ), ɬɚɤ ɢ ɞɨɛɪɨɜɨɥɶɧɨɩɪɢɧɭɞɢɬɟɥɶɧɵɦ (ɩɪɢ ɪɚɛɨɬɟ ɬɨɥɶɤɨ ɧɚ ɯɨɡɹɢɧɚ).
ɋ ɭɱɟɬɨɦ ɜɵɲɟɢɡɥɨɠɟɧɧɨɝɨ ɦɨɠɧɨ ɭɬɨɱɧɢɬɶ ɩɪɟɞɥɨɠɟɧɧɭɸ
ȼ.Ɏɟɥɶɞɛɥɸɦɨɦ ɤɥɚɫɫɢɮɢɤɚɰɢɸ ɨɛɳɟɫɬɜɟɧɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɮɨɪɦɚɰɢɣ ɩɨ
ɩɪɢɡɧɚɤɭ ɩɪɢɧɭɞɢɬɟɥɶɧɨɫɬɢ ɢ ɞɨɛɪɨɜɨɥɶɧɨɫɬɢ ɬɪɭɞɚ ɧɟɩɨɫɪɟɞɫɬɜɟɧɧɨɝɨ
ɪɚɛɨɬɧɢɤɚ ɫɥɟɞɭɸɳɢɦ ɨɛɪɚɡɨɦ: ɩɟɪɜɨɛɵɬɧɨ-ɨɛɳɢɧɧɵɣ ɫɬɪɨɣ - ɞɨɛɪɨɜɨɥɶɧɵɣ
ɬɪɭɞ (ɪɚɞɢ ɜɵɠɢɜɚɧɢɹ); ɪɚɛɨɜɥɚɞɟɥɶɱɟɫɤɢɣ ɫɬɪɨɣ - ɬɪɭɞ ɫɭɝɭɛɨ ɩɪɢɧɭɞɢɬɟɥɶɧɵɣ;
ɮɟɨɞɚɥɢɡɦ - ɩɪɢɧɭɞɢɬɟɥɶɧɨ-ɞɨɛɪɨɜɨɥɶɧɵɣ ɬɪɭɞ (ɱɚɫɬɢɱɧɨ ɪɚɛɨɬɚ ɩɨ
ɩɪɢɧɭɠɞɟɧɢɸ ɧɚ ɮɟɨɞɚɥɚ, ɚ ɱɚɫɬɢɱɧɨ ɧɚ ɫɟɛɹ); ɤɚɩɢɬɚɥɢɡɦ - ɞɨɛɪɨɜɨɥɶɧɨɩɪɢɧɭɞɢɬɟɥɶɧɵɣ ɬɪɭɞ (ɩɪɢɧɹɬɢɟ ɪɟɲɟɧɢɹ ɨ ɪɚɛɨɬɟ ɞɨɛɪɨɜɨɥɶɧɨɟ, ɚ ɫɚɦɚ ɪɚɛɨɬɚ ɩɨ ɭɫɬɚɧɨɜɥɟɧɧɵɦ ɪɚɛɨɬɨɞɚɬɟɥɟɦ ɩɪɚɜɢɥɚɦ); ɩɨɫɬɤɚɩɢɬɚɥɢɫɬɢɱɟɫɤɢɣ ɫɬɪɨɣ ɫɭɝɭɛɨ ɞɨɛɪɨɜɨɥɶɧɵɣ ɬɪɭɞ (ɪɚɞɢ ɭɞɨɜɨɥɶɫɬɜɢɹ ɢɥɢ ɭɞɨɜɥɟɬɜɨɪɟɧɢɹ ɫɨɛɫɬɜɟɧɧɵɯ
ɚɦɛɢɰɢɣ).
ɋɨɜɫɟɦ ɢɧɚɹ ɦɨɬɢɜɚɰɢɹ ɭ ɯɨɡɹɟɜ ɢɥɢ ɨɪɝɚɧɢɡɚɬɨɪɨɜ ɩɪɨɢɡɜɨɞɫɬɜɚ. ɉɪɢ
ɩɟɪɜɨɛɵɬɧɨ-ɨɛɳɢɧɧɨɦ ɫɬɪɨɟ ɢɦɟɟɬɫɹ ɡɚɢɧɬɟɪɟɫɨɜɚɧɧɨɫɬɶ ɜ ɫɨɛɫɬɜɟɧɧɨɦ ɬɪɭɞɟ
ɪɨɞɨɜɵɯ ɜɨɠɞɟɣ ɧɚɪɹɞɭ ɫ ɞɪɭɝɢɦɢ ɱɥɟɧɚɦɢ ɨɛɳɢɧɵ ɩɪɢ ɨɬɫɭɬɫɬɜɢɢ ɩɪɢɫɜɨɟɧɢɹ
ɪɟɡɭɥɶɬɚɬɨɜ ɱɭɠɨɝɨ ɬɪɭɞɚ. Ⱦɥɹ ɪɚɛɨɜɥɚɞɟɥɶɱɟɫɤɨɝɨ ɫɬɪɨɹ ɯɚɪɚɤɬɟɪɧɵ ɩɨɥɧɚɹ
ɧɟɡɚɢɧɬɟɪɟɫɨɜɚɧɧɨɫɬɶ ɪɚɛɨɜɥɚɞɟɥɶɰɟɜ ɜ ɫɨɛɫɬɜɟɧɧɨɦ ɬɪɭɞɟ ɢ ɩɪɢɫɜɨɟɧɢɟ ɢɦɢ
ɩɨɱɬɢ ɜɫɟɯ ɪɟɡɭɥɶɬɚɬɨɜ ɬɪɭɞɚ ɪɚɛɨɜ (ɡɚ ɢɫɤɥɸɱɟɧɢɟɦ ɬɨɣ ɱɚɫɬɢ, ɤɨɬɨɪɚɹ ɲɥɚ ɩɨ
ɪɟɲɟɧɢɸ ɯɨɡɹɢɧɚ ɧɚ ɫɨɞɟɪɠɚɧɢɟ ɩɨɫɥɟɞɧɢɯ). ɉɪɢ ɮɟɨɞɚɥɢɡɦɟ ɫɨɯɪɚɧɢɥɚɫɶ
ɧɟɡɚɢɧɬɟɪɟɫɨɜɚɧɧɨɫɬɶ ɮɟɨɞɚɥɚ ɜ ɫɨɛɫɬɜɟɧɧɨɦ ɬɪɭɞɟ ɩɪɢ ɩɪɟɢɦɭɳɟɫɬɜɟɧɧɨɦ
ɉɪɢ ɤɚɩɢɬɚɥɢɡɦɟ
ɩɪɢɫɜɨɟɧɢɢ ɪɟɡɭɥɶɬɚɬɨɜ ɬɪɭɞɚ ɤɪɟɫɬɶɹɧ ɢ ɦɚɫɬɟɪɨɜɵɯ.
ɩɨɹɜɥɹɟɬɫɹ
ɡɚɢɧɬɟɪɟɫɨɜɚɧɧɨɫɬɶ
ɯɨɡɹɟɜ
ɩɪɨɢɡɜɨɞɫɬɜɚ
ɜ
ɫɨɛɫɬɜɟɧɧɨɦ
ɨɪɝɚɧɢɡɚɬɨɪɫɤɨɦ (ɩɪɟɞɩɪɢɧɢɦɚɬɟɥɶɫɤɨɦ) ɬɪɭɞɟ ɩɪɢ ɩɪɢɫɜɨɟɧɢɢ ɡɧɚɱɢɬɟɥɶɧɨɣ
ɱɚɫɬɢ ɪɟɡɭɥɶɬɚɬɨɜ ɬɪɭɞɚ ɧɚɟɦɧɵɯ ɪɚɛɨɱɢɯ (ɡɚ ɜɵɱɟɬɨɦ ɡɚɪɚɛɨɬɧɨɣ ɩɥɚɬɵ). Ɇɨɠɧɨ
ɩɪɟɞɩɨɥɨɠɢɬɶ, ɱɬɨ ɞɥɹ ɩɨɫɬɤɚɩɢɬɚɥɢɫɬɢɱɟɫɤɨɝɨ ɨɛɳɟɫɬɜɚ ɛɭɞɟɬ ɯɚɪɚɤɬɟɪɧɚ
ɡɚɢɧɬɟɪɟɫɨɜɚɧɧɨɫɬɶ ɥɸɛɵɯ ɫɭɛɴɟɤɬɨɜ ɩɪɨɢɡɜɨɞɫɬɜɚ ɜ ɫɨɛɫɬɜɟɧɧɨɦ ɬɪɭɞɟ ɩɪɢ
ɨɬɫɭɬɫɬɜɢɢ ɩɪɢɫɜɨɟɧɢɹ ɪɟɡɭɥɶɬɚɬɨɜ ɱɭɠɨɝɨ ɬɪɭɞɚ.
ɉɨɫɬɚɧɨɜɤɚ ɧɚ ɩɟɪɜɵɣ ɩɥɚɧ ɦɨɬɢɜɚɰɢɢ ɬɪɭɞɚ ɩɪɢ ɯɚɪɚɤɬɟɪɢɫɬɢɤɟ
ɨɛɳɟɫɬɜɟɧɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɮɨɪɦɚɰɢɣ ɧɟ ɨɡɧɚɱɚɟɬ ɭɦɚɥɟɧɢɹ ɪɨɥɢ ɫɨɛɫɬɜɟɧɧɨɫɬɢ,
ɬɨ ɟɫɬɶ ɩɪɢɧɚɞɥɟɠɧɨɫɬɢ ɮɚɤɬɨɪɨɜ ɩɪɨɢɡɜɨɞɫɬɜɚ. ȼɪɹɞ ɥɢ ɦɨɠɧɨ ɫɨɝɥɚɫɢɬɶɫɹ ɫ
ȼ.Ɏɟɥɶɞɛɥɸɦɨɦ, ɭɬɜɟɪɠɞɚɸɳɢɦ, ɱɬɨ “ɞɟɥɨ ɧɟ ɜ ɬɨɦ, ɤɚɤɨɜɚ ɮɨɪɦɚ ɫɨɟɞɢɧɟɧɢɹ
ɩɪɨɢɡɜɨɞɢɬɟɥɹ ɫ ɫɪɟɞɫɬɜɚɦɢ ɩɪɨɢɡɜɨɞɫɬɜɚ, ɚ ɜ ɬɨɦ, ɱɬɨ ɩɨɛɭɠɞɚɟɬ (ɢɥɢ
ɡɚɫɬɚɜɥɹɟɬ) ɩɪɨɢɡɜɨɞɢɬɟɥɹ ɪɚɛɨɬɚɬɶ”.9 ɇɚ ɫɚɦɨɦ ɠɟ ɞɟɥɟ ɜɚɠɧɨ ɤɚɤ ɨɞɧɨ, ɬɚɤ ɢ
ɞɪɭɝɨɟ. ɉɨɧɹɬɶ ɢ ɨɛɴɹɫɧɢɬɶ ɬɪɭɞɨɜɭɸ ɦɨɬɢɜɚɰɢɸ ɥɸɞɟɣ ɧɟɜɨɡɦɨɠɧɨ ɛɟɡ
ɜɵɹɫɧɟɧɢɹ ɬɨɝɨ, ɤɨɦɭ ɩɪɢɧɚɞɥɟɠɢɬ ɫɨɛɫɬɜɟɧɧɨɫɬɶ ɧɚ ɨɬɞɟɥɶɧɵɟ ɮɚɤɬɨɪɵ
ɩɪɨɢɡɜɨɞɫɬɜɚ, ɩɪɢɱɟɦ ɧɟ ɬɨɥɶɤɨ ɧɚ ɫɪɟɞɫɬɜɚ ɩɪɨɢɡɜɨɞɫɬɜɚ, ɧɨ ɢ ɧɚ ɫɚɦɭ ɪɚɛɨɱɭɸ
ɫɢɥɭ.
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ɉɪɨɫɥɟɠɢɜɚɟɬɫɹ ɫɥɟɞɭɸɳɚɹ ɡɚɜɢɫɢɦɨɫɬɶ ɦɨɬɢɜɚɰɢɢ ɬɪɭɞɚ ɨɬ ɮɨɪɦ
ɫɨɛɫɬɜɟɧɧɨɫɬɢ ɧɚ ɮɚɤɬɨɪɵ ɩɪɨɢɡɜɨɞɫɬɜɚ. ɉɪɢɧɭɞɢɬɟɥɶɧɵɣ ɬɪɭɞ ɢɦɟɟɬ ɦɟɫɬɨ ɩɪɢ
ɱɚɫɬɧɨɣ ɫɨɛɫɬɜɟɧɧɨɫɬɢ ɨɬɞɟɥɶɧɵɯ ɥɢɰ ɧɚ ɜɫɟ ɫɪɟɞɫɬɜɚ ɩɪɨɢɡɜɨɞɫɬɜɚ ɢ ɧɚ ɪɚɛɨɱɭɸ
ɫɢɥɭ ɬɟɯ, ɤɬɨ ɷɬɨɣ ɫɨɛɫɬɜɟɧɧɨɫɬɢ ɥɢɲɟɧ. ɉɪɢɧɭɞɢɬɟɥɶɧɨ-ɞɨɛɪɨɜɨɥɶɧɨɦɭ ɬɪɭɞɭ
ɫɨɨɬɜɟɬɫɬɜɭɟɬ ɱɚɫɬɧɚɹ ɫɨɛɫɬɜɟɧɧɨɫɬɶ ɦɟɧɶɲɢɧɫɬɜɚ ɧɚ ɛɨɥɶɲɭɸ ɱɚɫɬɶ ɫɪɟɞɫɬɜ
ɩɪɨɢɡɜɨɞɫɬɜɚ ɢ ɧɚ ɨɫɧɨɜɧɭɸ ɱɚɫɬɶ ɪɚɛɨɱɟɣ ɫɢɥɵ ɛɨɥɶɲɢɧɫɬɜɚ ɩɪɢ ɫɨɯɪɚɧɟɧɢɢ
ɫɨɛɫɬɜɟɧɧɨɫɬɢ ɛɨɥɶɲɢɧɫɬɜɚ ɧɚ ɦɟɧɶɲɭɸ ɱɚɫɬɶ ɫɜɨɟɣ ɪɚɛɨɱɟɣ ɫɢɥɵ ɢ ɫɪɟɞɫɬɜ
ɩɪɨɢɡɜɨɞɫɬɜɚ. Ⱦɨɛɪɨɜɨɥɶɧɨ-ɩɪɢɧɭɞɢɬɟɥɶɧɵɦ ɬɪɭɞ ɫɬɚɧɨɜɢɬɫɹ ɬɨɝɞɚ, ɤɨɝɞɚ
ɫɨɛɫɬɜɟɧɧɢɤɨɦ ɪɚɛɨɱɟɣ ɫɢɥɵ ɹɜɥɹɟɬɫɹ ɫɚɦ ɪɚɛɨɬɧɢɤ, ɚ ɫɪɟɞɫɬɜɚ ɩɪɨɢɡɜɨɞɫɬɜɚ
ɰɟɥɢɤɨɦ ɧɚɯɨɞɹɬɫɹ ɜ ɫɨɛɫɬɜɟɧɧɨɫɬɢ ɦɟɧɶɲɢɧɫɬɜɚ, ɤɨɬɨɪɨɦɭ ɷɬɚ ɪɚɛɨɱɚɹ ɫɢɥɚ
ɩɪɨɞɚɟɬɫɹ ɢɥɢ ɫɞɚɟɬɫɹ ɜ ɚɪɟɧɞɭ ɜ ɨɛɦɟɧ ɧɚ ɩɨɜɪɟɦɟɧɧɭɸ ɢɥɢ ɫɞɟɥɶɧɭɸ
ɡɚɪɚɛɨɬɧɭɸ ɩɥɚɬɭ. Ⱦɨɛɪɨɜɨɥɶɧɵɣ ɬɪɭɞ ɜɨɡɦɨɠɟɧ ɩɪɢ ɧɚɥɢɱɢɢ ɥɢɛɨ ɱɚɫɬɧɨɣ
ɫɨɛɫɬɜɟɧɧɨɫɬɢ ɪɚɛɨɬɧɢɤɚ ɧɚ ɫɪɟɞɫɬɜɚ ɩɪɨɢɡɜɨɞɫɬɜɚ, ɥɢɛɨ ɩɨɞɥɢɧɧɨ ɨɛɳɟɫɬɜɟɧɧɨɣ
ɫɨɛɫɬɜɟɧɧɨɫɬɢ ɧɚ ɧɢɯ ɢ ɩɪɢ ɨɬɫɭɬɫɬɜɢɢ ɫɨɛɫɬɜɟɧɧɨɫɬɢ ɨɬɞɟɥɶɧɵɯ ɥɸɞɟɣ ɧɚ
ɪɚɛɨɱɭɸ ɫɢɥɭ ɞɪɭɝɢɯ.
Ɋɚɡɥɢɱɧɵɟ ɫɩɨɫɨɛɵ ɫɨɱɟɬɚɧɢɹ ɞɨɛɪɨɜɨɥɶɧɨɝɨ ɢ ɩɪɢɧɭɞɢɬɟɥɶɧɨɝɨ ɬɪɭɞɚ ɜ
ɫɨɨɬɜɟɬɫɬɜɢɢ ɫ ɪɚɡɧɵɦɢ ɤɨɦɛɢɧɚɰɢɹɦɢ ɱɚɫɬɧɨɣ ɢ ɞɪɭɝɢɯ ɮɨɪɦ ɫɨɛɫɬɜɟɧɧɨɫɬɢ ɧɚ
ɫɪɟɞɫɬɜɚ ɩɪɨɢɡɜɨɞɫɬɜɚ ɢ ɪɚɛɨɱɭɸ ɫɢɥɭ ɥɟɠɚɬ ɜ ɨɫɧɨɜɟ ɩɪɢɧɰɢɩɢɚɥɶɧɨ ɪɚɡɥɢɱɧɵɯ
ɫɩɨɫɨɛɨɜ ɩɪɨɢɡɜɨɞɫɬɜɚ, ɩɪɟɞɫɬɚɜɥɹɸɳɢɯ ɫɨɛɨɣ ɫɩɟɰɢɮɢɱɟɫɤɨɟ ɟɞɢɧɫɬɜɨ
ɩɪɨɢɡɜɨɞɢɬɟɥɶɧɵɯ ɫɢɥ ɢ ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɵɯ ɨɬɧɨɲɟɧɢɣ. ɋɥɟɞɨɜɚɬɟɥɶɧɨ, ɧɚɭɱɧɚɹ
ɰɟɧɧɨɫɬɶ ɮɨɪɦɚɰɢɨɧɧɨɣ ɬɨɱɤɢ ɡɪɟɧɢɹ ɧɚ ɜɫɟɦɢɪɧɵɣ ɢɫɬɨɪɢɱɟɫɤɢɣ ɩɪɨɰɟɫɫ
ɩɨɞɬɜɟɪɠɞɚɟɬɫɹ ɬɚɤɠɟ ɢ ɦɨɬɢɜɚɰɢɨɧɧɵɦ ɩɨɞɯɨɞɨɦ ɤ ɯɚɪɚɤɬɟɪɢɫɬɢɤɟ ɬɪɭɞɚ ɜ
ɪɚɡɧɵɟ ɷɩɨɯɢ.
ɉɨɧɹɬɧɨ, ɱɬɨ ɞɨɛɪɨɜɨɥɶɧɵɣ ɬɪɭɞ ɜɨɡɦɨɠɟɧ ɧɟ ɬɨɥɶɤɨ ɩɪɢ ɩɟɪɜɨɛɵɬɧɨɨɛɳɢɧɧɨɦ ɫɬɪɨɟ, ɧɨ ɢ ɜ ɭɫɥɨɜɢɹɯ ɩɨɞɥɢɧɧɨ ɨɛɳɟɫɬɜɟɧɧɨɣ ɫɨɛɫɬɜɟɧɧɨɫɬɢ ɧɚ
ɫɪɟɞɫɬɜɚ ɩɪɨɢɡɜɨɞɫɬɜɚ ɢ ɫɜɨɛɨɞɧɨɝɨ ɪɚɫɩɨɪɹɠɟɧɢɹ ɪɚɛɨɬɧɢɤɚɦɢ ɫɜɨɟɣ ɪɚɛɨɱɟɣ
ɫɢɥɵ. ȼ ɛɭɞɭɳɟɦ ɛɨɥɟɟ ɫɩɪɚɜɟɞɥɢɜɨɦ ɨɛɳɟɫɬɜɟ ɜɧɟ ɡɚɜɢɫɢɦɨɫɬɢ ɨɬ ɟɝɨ ɧɚɡɜɚɧɢɹ
ɩɨ ɦɟɪɟ ɪɟɚɥɶɧɨɝɨ ɨɛɨɛɳɟɫɬɜɥɟɧɢɹ ɫɪɟɞɫɬɜ ɩɪɨɢɡɜɨɞɫɬɜɚ ɛɭɞɟɬ ɭɬɜɟɪɠɞɚɬɶɫɹ
ɞɨɛɪɨɜɨɥɶɧɵɣ ɬɪɭɞ, ɩɨɥɧɨɫɬɶɸ ɨɬɜɟɱɚɸɳɢɣ ɠɟɥɚɧɢɹɦ ɢ ɫɩɨɫɨɛɧɨɫɬɹɦ ɥɸɞɟɣ, ɧɨ
ɩɪɢ ɷɬɨɦ ɜɫɬɪɨɟɧɧɵɣ ɜ ɫɢɫɬɟɦɭ ɨɛɳɟɫɬɜɟɧɧɨɣ ɨɪɝɚɧɢɡɚɰɢɢ ɩɪɨɢɡɜɨɞɫɬɜɚ ɢ
ɪɟɝɭɥɢɪɭɟɦɵɣ ɩɨɞɤɨɧɬɪɨɥɶɧɵɦɢ ɨɛɳɟɫɬɜɭ ɨɪɝɚɧɢɡɚɬɨɪɚɦɢ ɩɪɨɰɟɫɫɨɜ ɬɪɭɞɚ.
ɉɨɷɬɨɦɭ ɤɨɦɦɭɧɢɫɬɢɱɟɫɤɚɹ ɢɞɟɹ (ɜɨɫɩɨɥɶɡɭɟɦɫɹ ɷɬɢɦ ɬɟɪɦɢɧɨɦ ɡɚ ɧɟɢɦɟɧɢɟɦ
ɞɪɭɝɨɝɨ) ɧɟɢɫɬɪɟɛɢɦɚ ɧɟ ɬɨɥɶɤɨ ɜ ɫɢɥɭ ɜɫɟɨɛɳɟɝɨ ɫɬɪɟɦɥɟɧɢɹ ɤ ɫɩɪɚɜɟɞɥɢɜɨɫɬɢ,
ɧɨ ɢ ɬɟɨɪɟɬɢɱɟɫɤɨɣ ɜɨɡɦɨɠɧɨɫɬɢ ɞɨɛɪɨɜɨɥɶɧɨɝɨ ɬɪɭɞɚ ɤɚɤ ɨɫɧɨɜɵ ɩɪɨɢɡɜɨɞɫɬɜɚ ɜ
ɜɵɫɨɤɨɪɚɡɜɢɬɨɦ ɤɨɥɥɟɤɬɢɜɢɫɬɤɚɦ ɨɛɳɟɫɬɜɟ, ɩɨɫɬɪɨɟɧɧɨɦ ɧɚ ɢɫɩɨɥɶɡɨɜɚɧɢɢ
ɜɵɫɲɢɯ ɞɨɫɬɢɠɟɧɢɣ ɧɚɭɤɢ, ɤɨɬɨɪɚɹ ɩɪɟɜɪɚɬɢɬɫɹ ɜ ɧɟɩɨɫɪɟɞɫɬɜɟɧɧɭɸ
ɩɪɨɢɡɜɨɞɢɬɟɥɶɧɭɸ ɫɢɥɭ.
Ⱦɥɹ ɨɛɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ ɩɪɢɧɰɢɩɢɚɥɶɧɨɟ ɡɧɚɱɟɧɢɟ ɢɦɟɟɬ
ɮɨɪɦɭɥɢɪɨɜɚɧɢɟ ɜɫɟɨɛɳɟɝɨ ɨɫɧɨɜɧɨɝɨ ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɡɚɤɨɧɚ, ɹɜɥɹɸɳɟɝɨɫɹ
ɞɜɢɝɚɬɟɥɟɦ ɨɛɳɟɫɬɜɟɧɧɨɝɨ ɩɪɨɝɪɟɫɫɚ. ɂɫɯɨɞɹ ɢɡ ɜɵɫɤɚɡɵɜɚɧɢɹ Ʉ.Ɇɚɪɤɫɚ ɨ ɬɨɦ,
ɱɬɨ “ɧɚ ɢɡɜɟɫɬɧɨɣ ɫɬɭɩɟɧɢ ɫɜɨɟɝɨ ɪɚɡɜɢɬɢɹ ɦɚɬɟɪɢɚɥɶɧɵɟ ɩɪɨɢɡɜɨɞɢɬɟɥɶɧɵɟ ɫɢɥɵ
ɨɛɳɟɫɬɜɚ ɩɪɢɯɨɞɹɬ ɜ ɩɪɨɬɢɜɨɪɟɱɢɟ ɫ ɫɭɳɟɫɬɜɭɸɳɢɦɢ ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɵɦɢ
ɨɬɧɨɲɟɧɢɹɦɢ” 10, ɜɫɟɨɛɳɢɣ ɨɫɧɨɜɧɨɣ ɷɤɨɧɨɦɢɱɟɫɤɢɣ ɡɚɤɨɧ ɱɚɫɬɨ ɮɨɪɦɭɥɢɪɨɜɚɥɫɹ
ɤɚɤ ɡɚɤɨɧ ɫɨɨɬɜɟɬɫɬɜɢɹ ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɵɯ ɨɬɧɨɲɟɧɢɣ ɯɚɪɚɤɬɟɪɭ ɢ ɭɪɨɜɧɸ
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ɪɚɡɜɢɬɢɹ ɩɪɨɢɡɜɨɞɢɬɟɥɶɧɵɯ ɫɢɥ. ɇɨ ɫ ɭɱɟɬɨɦ ɬɨɝɨ, ɱɬɨ ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɵɟ
ɨɬɧɨɲɟɧɢɹ ɩɪɨɹɜɥɹɸɬɫɹ ɜ ɪɟɚɥɶɧɨɣ ɠɢɡɧɢ ɱɟɪɟɡ ɷɤɨɧɨɦɢɱɟɫɤɢɟ ɢɧɬɟɪɟɫɵ,
ɜɵɪɚɠɚɸɳɢɟ ɨɬɧɨɲɟɧɢɹ ɫɨɛɫɬɜɟɧɧɨɫɬɢ ɢ ɫɨɨɬɜɟɬɫɬɜɭɸɳɢɟ ɩɨɛɭɞɢɬɟɥɶɧɵɟ
ɦɨɬɢɜɵ ɯɨɡɹɣɫɬɜɟɧɧɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ ɥɸɞɟɣ ɤɚɤ ɫɨɫɬɚɜɧɨɣ ɢ ɝɥɚɜɧɨɣ ɱɚɫɬɢ
ɩɪɨɢɡɜɨɞɢɬɟɥɶɧɵɯ ɫɢɥ, ɜɫɟɨɛɳɢɣ ɷɤɨɧɨɦɢɱɟɫɤɢɣ ɡɚɤɨɧ, ɩɪɢɜɨɞɹɳɢɣ ɤ ɫɦɟɧɟ
ɨɛɳɟɫɬɜɟɧɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɮɨɪɦɚɰɢɣ ɢ ɨɛɟɫɩɟɱɢɜɚɸɳɢɣ ɩɨɫɬɭɩɚɬɟɥɶɧɨɟ
ɪɚɡɜɢɬɢɟ ɱɟɥɨɜɟɱɟɫɬɜɚ, ɦɨɠɧɨ ɬɨɱɧɟɟ ɫɮɨɪɦɭɥɢɪɨɜɚɬɶ ɤɚɤ ɨɛɴɟɤɬɢɜɧɨɟ
ɬɪɟɛɨɜɚɧɢɟ ɩɨɫɬɨɹɧɧɨɝɨ ɫɨɨɬɜɟɬɫɬɜɢɹ ɦɨɬɢɜɚɰɢɢ ɬɪɭɞɚ ɨɬɧɨɲɟɧɢɹɦ
ɫɨɛɫɬɜɟɧɧɨɫɬɢ, ɯɚɪɚɤɬɟɪɧɵɦ ɞɥɹ ɫɨɨɬɜɟɬɫɬɜɭɸɳɟɝɨ ɭɪɨɜɧɹ ɪɚɡɜɢɬɢɹ
ɩɪɨɢɡɜɨɞɢɬɟɥɶɧɵɯ ɫɢɥ, ɚ ɧɚɪɭɲɟɧɢɟ ɷɬɨɝɨ ɫɨɨɬɜɟɬɫɬɜɢɹ ɜɵɫɬɭɩɚɟɬ ɤɚɤ
ɤɨɪɟɧɧɨɟ
ɩɪɨɬɢɜɨɪɟɱɢɟ
ɥɸɛɨɣ
ɨɛɳɟɫɬɜɟɧɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɨɣ
ɮɨɪɦɚɰɢɢ,
ɩɪɢɜɨɞɹɳɟɟ ɜ ɤɨɧɰɟ ɤɨɧɰɨɜ ɤ ɟɟ ɝɢɛɟɥɢ ɢ ɡɚɪɨɠɞɟɧɢɸ ɧɨɜɨɝɨ, ɛɨɥɟɟ ɩɪɨɝɪɟɫɫɢɜɧɨɝɨ
ɫɬɪɨɹ.
Ɍɚɤɚɹ ɤɨɧɤɪɟɬɢɡɢɪɨɜɚɧɧɚɹ ɮɨɪɦɭɥɢɪɨɜɤɚ ɜɫɟɨɛɳɟɝɨ ɨɫɧɨɜɧɨɝɨ
ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɡɚɤɨɧɚ ɞɚɟɬ ɜɨɡɦɨɠɧɨɫɬɶ ɛɨɥɟɟ ɩɪɚɜɢɥɶɧɨ ɨɩɪɟɞɟɥɢɬɶ ɨɫɧɨɜɧɵɟ
ɷɤɨɧɨɦɢɱɟɫɤɢɟ ɡɚɤɨɧɵ ɨɬɞɟɥɶɧɵɯ ɮɨɪɦɚɰɢɣ. Ɍɚɤ, ɨɫɧɨɜɧɨɣ ɷɤɨɧɨɦɢɱɟɫɤɢɣ ɡɚɤɨɧ
ɤɚɩɢɬɚɥɢɡɦɚ ɦɨɠɧɨ ɫɮɨɪɦɭɥɢɪɨɜɚɬɶ ɫɥɟɞɭɸɳɢɦ ɨɛɪɚɡɨɦ: ɞɨɛɪɨɜɨɥɶɧɨɩɪɢɧɭɞɢɬɟɥɶɧɵɣ ɬɪɭɞ ɧɚɟɦɧɵɯ ɪɚɛɨɬɧɢɤɨɜ, ɥɢɲɟɧɧɵɯ ɫɪɟɞɫɬɜ ɩɪɨɢɡɜɨɞɫɬɜɚ, ɧɨ
ɨɛɥɚɞɚɸɳɢɯ ɫɨɛɫɬɜɟɧɧɨɫɬɶɸ ɧɚ ɫɜɨɸ ɪɚɛɨɱɭɸ ɫɢɥɭ ɢ ɩɪɨɞɚɸɳɢɯ ɟɟ
ɫɨɛɫɬɜɟɧɧɢɤɚɦ ɫɪɟɞɫɬɜ ɩɪɨɢɡɜɨɞɫɬɜɚ (ɤɚɩɢɬɚɥɢɫɬɚɦ) ɜ ɨɛɦɟɧ ɧɚ ɡɚɪɚɛɨɬɧɭɸ
ɩɥɚɬɭ. ɏɨɬɹ ɜ ɷɬɨɣ ɮɨɪɦɭɥɢɪɨɜɤɟ ɧɟ ɫɨɞɟɪɠɢɬɫɹ ɩɨɧɹɬɢɣ “ɤɚɩɢɬɚɥ” ɢɥɢ
“ɩɪɢɛɚɜɨɱɧɚɹ ɫɬɨɢɦɨɫɬɶ”, ɨɧɚ ɬɟɦ ɧɟ ɦɟɧɟɟ ɨɩɪɟɞɟɥɹɟɬ ɨɛɴɟɤɬɢɜɧɵɟ ɭɫɥɨɜɢɹ
ɜɨɡɧɢɤɧɨɜɟɧɢɹ ɢ ɝɨɫɩɨɞɫɬɜɚ ɷɬɢɯ ɤɚɬɟɝɨɪɢɣ ɜ ɤɚɩɢɬɚɥɢɫɬɢɱɟɫɤɨɦ ɨɛɳɟɫɬɜɟ.

ɏɚɪɚɤɬɟɪɢɫɬɢɤɚ ɤɚɩɢɬɚɥɢɡɦɚ
ɨɛɳɟɫɬɜɟɧɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ

ɤɚɤ

ɫɨɜɪɟɦɟɧɧɨɝɨ

ɷɬɚɩɚ

Ɉɛɳɚɹ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɬɟɨɪɢɹ ɜɚɠɧɚ ɧɟ ɬɨɥɶɤɨ ɞɥɹ ɜɵɹɜɥɟɧɢɹ ɦɟɯɚɧɢɡɦɚ
ɜɫɟɦɢɪɧɨɣ ɫɨɰɢɨ-ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɞɢɧɚɦɢɤɢ. Ɉɧɚ ɩɨɡɜɨɥɹɟɬ ɜɫɤɪɵɬɶ ɢ ɨɛɴɹɫɧɢɬɶ
ɩɨɞɥɢɧɧɭɸ ɫɭɳɧɨɫɬɶ ɬɚɤɨɝɨ ɫɥɨɠɧɨɝɨ ɨɛɳɟɫɬɜɚ, ɤɚɤɢɦ ɹɜɥɹɟɬɫɹ ɫɨɜɪɟɦɟɧɧɵɣ
ɤɚɩɢɬɚɥɢɡɦ - ɜɵɫɲɚɹ
ɫɬɚɞɢɹ ɜ ɪɚɡɜɢɬɢɢ ɦɢɪɨɜɨɝɨ ɪɵɧɨɱɧɨɝɨ ɯɨɡɹɣɫɬɜɚ.
ȼɨɡɧɢɤɧɭɜ ɜɫɥɟɞɫɬɜɢɟ ɭɫɢɥɢɜɲɟɝɨɫɹ ɪɚɡɞɟɥɟɧɢɹ ɬɪɭɞɚ ɢ ɜɫɟɨɛɳɟɝɨ ɬɨɪɠɟɫɬɜɚ
ɱɚɫɬɧɨɣ ɫɨɛɫɬɜɟɧɧɨɫɬɢ, ɪɵɧɨɤ ɫɬɚɥ ɨɛɴɟɤɬɢɜɧɵɦ ɦɟɯɚɧɢɡɦɨɦ ɪɚɫɩɪɟɞɟɥɟɧɢɹ
ɬɨɜɚɪɧɨɣ ɫɬɨɢɦɨɫɬɢ ɜ ɫɨɨɬɜɟɬɫɬɜɢɢ ɫ
ɜɥɨɠɟɧɧɵɦ ɜ ɫɨɡɞɚɧɢɟ ɬɨɜɚɪɨɜ
ɨɛɳɟɫɬɜɟɧɧɨ ɧɟɨɛɯɨɞɢɦɵɦ ɬɪɭɞɨɦ. ɇɟɩɪɟɦɟɧɧɵɦ ɭɫɥɨɜɢɟɦ ɛɟɫɩɟɪɟɛɨɣɧɨɣ
ɪɚɛɨɬɵ
ɷɬɨɝɨ
ɦɟɯɚɧɢɡɦɚ
ɹɜɥɹɟɬɫɹ
ɫɜɨɛɨɞɧɚɹ
ɤɨɧɤɭɪɟɧɰɢɹ
ɦɟɠɞɭ
ɬɨɜɚɪɨɩɪɨɢɡɜɨɞɢɬɟɥɹɦɢ. Ɍɚɤɚɹ ɤɨɧɤɭɪɟɧɰɢɹ ɜ ɩɨɥɧɨɦ ɨɛɴɟɦɟ ɛɵɥɚ ɯɚɪɚɤɬɟɪɧɚ ɞɥɹ
ɩɪɨɫɬɨɝɨ ɬɨɜɚɪɧɨɝɨ ɩɪɨɢɡɜɨɞɫɬɜɚ, ɩɪɢ ɤɨɬɨɪɨɦ ɫɬɨɢɦɨɫɬɶ ɬɨɜɚɪɨɜ ɮɨɪɦɢɪɨɜɚɥɚɫɶ
ɜ ɨɫɧɨɜɧɨɦ ɡɚ ɫɱɟɬ ɠɢɜɨɝɨ ɬɪɭɞɚ ɦɧɨɠɟɫɬɜɚ ɫɚɦɨɫɬɨɹɬɟɥɶɧɵɯ ɩɪɨɢɡɜɨɞɢɬɟɥɟɣ ɩɪɢ
ɦɢɧɢɦɚɥɶɧɨɦ ɜɨɡɞɟɣɫɬɜɢɢ ɧɚ ɧɟɟ ɨɜɟɳɟɫɬɜɥɟɧɧɨɝɨ ɬɪɭɞɚ, ɫɨɞɟɪɠɚɜɲɟɝɨɫɹ ɜ
ɩɪɨɫɬɵɯ ɨɪɭɞɢɹɯ ɩɪɨɢɡɜɨɞɫɬɜɚ. ȼ ɷɬɢɯ ɭɫɥɨɜɢɹɯ ɫɬɨɢɦɨɫɬɶ ɬɨɜɚɪɚ ɩɪɚɤɬɢɱɟɫɤɢ
ɫɨɜɩɚɞɚɥɚ ɫ ɟɝɨ ɬɪɭɞɨɟɦɤɨɫɬɶɸ, ɬɨ ɟɫɬɶ ɫ ɡɚɬɪɚɬɚɦɢ ɠɢɜɨɝɨ ɬɪɭɞɚ, ɢɡɦɟɪɹɟɦɨɝɨ
ɜɪɟɦɟɧɟɦ, ɩɨɬɪɚɱɟɧɧɵɦ ɧɚ ɢɡɝɨɬɨɜɥɟɧɢɟ ɬɨɜɚɪɚ.
ɋɢɬɭɚɰɢɹ ɤɨɪɟɧɧɵɦ ɨɛɪɚɡɨɦ ɢɡɦɟɧɢɥɚɫɶ ɫ ɩɨɹɜɥɟɧɢɟɦ ɮɚɛɪɢɱɧɨɝɨ
ɩɪɨɢɡɜɨɞɫɬɜɚ, ɩɪɢ ɤɨɬɨɪɨɦ ɜ ɫɬɨɢɦɨɫɬɢ ɬɨɜɚɪɚ ɜɫɟ ɛɨɥɶɲɭɸ ɞɨɥɸ ɫɬɚɥ ɡɚɧɢɦɚɬɶ
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ɩɪɨɲɥɵɣ ɬɪɭɞ, ɨɜɟɳɟɫɬɜɥɟɧɧɵɣ ɜ ɫɬɚɧɤɚɯ, ɦɚɲɢɧɚɯ ɢ ɞɪɭɝɢɯ ɫɥɨɠɧɵɯ ɨɪɭɞɢɹɯ
ɩɪɨɢɡɜɨɞɫɬɜɚ. ȼ ɷɬɢɯ ɭɫɥɨɜɢɹɯ ɪɵɧɤɭ ɩɪɢɲɥɨɫɶ ɢɡɦɟɪɹɬɶ ɬɚɤɠɟ ɜɤɥɚɞ ɜ ɫɨɡɞɚɧɢɟ
ɬɨɜɚɪɧɨɣ ɫɬɨɢɦɨɫɬɢ ɦɚɬɟɪɢɚɥɶɧɵɯ ɡɚɬɪɚɬ ɧɚ ɫɬɪɨɢɬɟɥɶɫɬɜɨ ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɵɯ
ɡɞɚɧɢɣ ɢ ɨɫɧɚɳɟɧɢɟ ɢɯ ɞɨɪɨɝɨɫɬɨɹɳɟɣ ɬɟɯɧɢɤɨɣ, ɱɬɨɛɵ ɩɨɨɳɪɹɬɶ ɷɤɨɧɨɦɢɸ ɧɚ
ɷɬɢɯ ɡɚɬɪɚɬɚɯ. Ɍɨɜɚɪɧɚɹ ɫɬɨɢɦɨɫɬɶ ɫɬɚɥɚ ɮɨɪɦɢɪɨɜɚɬɶɫɹ ɫ ɭɱɟɬɨɦ ɧɟ ɬɨɥɶɤɨ
ɠɢɜɨɝɨ, ɧɨ ɢ ɨɜɟɳɟɫɬɜɥɟɧɧɨɝɨ ɬɪɭɞɚ, ɫɨɞɟɪɠɚɳɟɝɨɫɹ ɜ ɧɚɬɭɪɚɥɶɧɵɯ ɫɪɟɞɫɬɜɚɯ
ɩɪɨɢɡɜɨɞɫɬɜɚ ɢ ɜ ɞɟɧɟɠɧɵɯ ɫɪɟɞɫɬɜɚɯ, ɜɤɥɚɞɵɜɚɜɲɢɯɫɹ ɩɪɟɞɩɪɢɧɢɦɚɬɟɥɟɦ ɜ
ɪɚɡɜɢɬɢɟ ɫɜɨɟɝɨ ɞɟɥɚ.
Ɋɵɧɨɱɧɚɹ ɷɤɨɧɨɦɢɤɚ ɡɚɪɨɠɞɚɥɚɫɶ ɫɬɢɯɢɣɧɨ ɢ ɞɨ ɤɚɤɨɝɨ-ɬɨ ɜɪɟɦɟɧɢ
ɪɚɡɜɢɜɚɥɚɫɶ ɫɩɨɧɬɚɧɧɨ, ɩɨɞɱɢɧɹɹɫɶ ɬɨɥɶɤɨ ɨɛɴɟɤɬɢɜɧɵɦ ɡɚɤɨɧɨɦɟɪɧɨɫɬɹɦ ɫɚɦɨɝɨ
ɪɵɧɤɚ. ɏɨɬɹ ɪɵɧɨɱɧɵɟ ɫɭɛɴɟɤɬɵ, ɤɚɤ ɢ ɜɫɟ ɥɸɞɢ, ɪɭɤɨɜɨɞɫɬɜɭɸɬɫɹ ɪɚɡɭɦɨɦ ɢ
ɜɨɥɟɣ ɢ ɩɪɢɧɢɦɚɸɬ ɪɟɲɟɧɢɹ ɫɚɦɨɫɬɨɹɬɟɥɶɧɨ, ɢɫɯɨɞɹ ɢɡ ɫɨɛɫɬɜɟɧɧɵɯ
ɩɪɟɞɩɨɱɬɟɧɢɣ, ɪɚɜɧɨɞɟɣɫɬɜɭɸɳɢɟ ɜɫɟɯ ɢɯ ɢɧɞɢɜɢɞɭɚɥɶɧɵɯ ɢ ɤɨɪɩɨɪɚɬɢɜɧɵɯ
ɞɟɣɫɬɜɢɣ ɜɵɪɚɠɚɸɬ ɨɩɪɟɞɟɥɟɧɧɵɟ ɨɛɴɟɤɬɢɜɧɵɟ ɬɟɧɞɟɧɰɢɢ, ɤɨɬɨɪɵɟ ɩɪɢɧɹɬɨ
ɧɚɡɵɜɚɬɶ ɡɚɤɨɧɚɦɢ ɪɵɧɤɚ. Ɍɚɤɢɯ ɡɚɤɨɧɨɜ ɦɧɨɝɨ, ɧɨ ɝɥɚɜɧɵɦ ɢɡ ɧɢɯ ɹɜɥɹɟɬɫɹ ɡɚɤɨɧ
ɫɬɨɢɦɨɫɬɢ, ɨɛɟɫɩɟɱɢɜɚɸɳɢɣ ɨɛɦɟɧ ɬɨɜɚɪɨɜ ɧɚ ɪɵɧɤɟ ɧɟ ɩɨ ɢɯ ɤɨɧɤɪɟɬɧɨɣ
ɬɪɭɞɨɟɦɤɨɫɬɢ, ɧɟ ɜ ɫɨɨɬɜɟɬɫɬɜɢɢ ɫ ɡɚɬɪɚɱɟɧɧɵɦ ɧɚ ɢɯ ɩɪɨɢɡɜɨɞɫɬɜɨ ɪɟɚɥɶɧɵɦ
ɬɪɭɞɨɦ, ɢɡɦɟɪɹɟɦɵɦ ɢɡɪɚɫɯɨɞɨɜɚɧɧɵɦ ɜɪɟɦɟɧɟɦ ɢɥɢ ɞɟɧɟɠɧɵɦɢ ɢɡɞɟɪɠɤɚɦɢ, ɚ
ɩɨ ɢɯ ɦɟɧɨɜɨɣ ɫɬɨɢɦɨɫɬɢ, ɭɱɢɬɵɜɚɸɳɟɣ ɬɨɥɶɤɨ ɡɚɬɪɚɬɵ ɨɛɳɟɫɬɜɟɧɧɨ
ɧɟɨɛɯɨɞɢɦɨɝɨ ɬɪɭɞɚ.
ȼ ɨɩɪɟɞɟɥɟɧɧɨɦ ɤɨɥɢɱɟɫɬɜɟ ɬɪɭɞɚ (ɤɨɧɤɪɟɬɧɨɝɨ ɢɥɢ ɚɛɫɬɪɚɤɬɧɨɝɨ, ɤ
ɤɨɬɨɪɨɦɭ ɫɜɨɞɹɬɫɹ ɥɸɛɵɟ ɜɢɞɵ ɬɪɭɞɚ, ɩɨɫɤɨɥɶɤɭ ɜɫɟ ɨɧɢ ɫɭɬɶ ɡɚɬɪɚɬɵ ɮɢɡɢɱɟɫɤɨɣ
ɢ ɭɦɫɬɜɟɧɧɨɣ ɷɧɟɪɝɢɢ ɱɟɥɨɜɟɤɚ) ɫɨɞɟɪɠɢɬɫɹ ɦɟɧɶɲɟ ɢɥɢ ɛɨɥɶɲɟ ɨɛɳɟɫɬɜɟɧɧɨ
ɧɟɨɛɯɨɞɢɦɨɝɨ ɬɪɭɞɚ ɜ ɡɚɜɢɫɢɦɨɫɬɢ ɨɬ ɬɨɝɨ, ɨɛɦɟɧɢɜɚɟɬɫɹ ɥɢ ɞɚɧɧɵɣ ɬɨɜɚɪ ɧɚ
ɦɟɧɶɲɟɟ ɢɥɢ ɛɨɥɶɲɟɟ ɤɨɥɢɱɟɫɬɜɨ ɨɞɧɨɪɨɞɧɵɯ ɬɨɜɚɪɨɜ ɢɥɢ ɧɚ ɥɸɛɵɟ ɞɪɭɝɢɟ
ɬɨɜɚɪɵ, ɩɪɨɢɡɜɟɞɟɧɧɵɟ ɫ ɦɟɧɶɲɢɦɢ ɢɥɢ ɛɨɥɶɲɢɦɢ ɡɚɬɪɚɬɚɦɢ ɬɪɭɞɚ. ȿɫɥɢ ɧɚ
ɩɪɨɢɡɜɨɞɫɬɜɨ ɨɞɧɨɝɨ ɬɨɜɚɪɚ ɡɚɬɪɚɱɟɧɨ ɪɟɚɥɶɧɨɝɨ ɬɪɭɞɚ ɛɨɥɶɲɟ, ɱɟɦ ɧɚ
ɩɪɨɢɡɜɨɞɫɬɜɨ ɬɨɱɧɨ ɬɚɤɨɝɨ ɠɟ ɢɡɞɟɥɢɹ, ɜɵɩɭɳɟɧɧɨɝɨ ɛɨɥɟɟ ɷɤɨɧɨɦɧɵɦ
ɩɪɨɢɡɜɨɞɢɬɟɥɟɦ, ɬɨ ɩɪɢ ɢɯ ɩɪɨɞɚɠɟ ɩɨ ɨɞɢɧɚɤɨɜɵɦ ɫɪɟɞɧɢɦ ɰɟɧɚɦ ɡɚ ɩɟɪɜɵɣ
ɬɨɜɚɪ ɛɭɞɟɬ ɩɨɥɭɱɟɧɨ ɦɟɧɶɲɟ ɞɟɧɟɝ, ɱɟɦ ɢɯ ɛɵɥɨ ɜɥɨɠɟɧɨ ɜ ɟɝɨ ɩɪɨɢɡɜɨɞɫɬɜɨ, ɚ ɡɚ
ɜɬɨɪɨɣ ɬɨɜɚɪ ɫɨɨɬɜɟɬɫɬɜɟɧɧɨ ɛɨɥɶɲɟ, ɱɟɦ ɩɪɨɢɡɜɟɞɟɧɧɵɟ ɧɚ ɧɟɝɨ ɡɚɬɪɚɬɵ. ȿɫɥɢ ɠɟ
ɤɚɤɨɣ-ɬɨ ɬɨɜɚɪ ɜɨɨɛɳɟ ɧɟ ɛɭɞɟɬ ɤɭɩɥɟɧ, ɬɨ ɜɟɫɶ ɡɚɬɪɚɱɟɧɧɵɣ ɧɚ ɧɟɝɨ ɤɨɧɤɪɟɬɧɵɣ
ɬɪɭɞ ɨɤɚɠɟɬɫɹ ɛɟɫɩɨɥɟɡɧɵɦ ɢ ɜ ɧɟɦ ɫɨɜɫɟɦ ɧɟ ɛɭɞɟɬ ɫɨɞɟɪɠɚɬɶɫɹ ɨɛɳɟɫɬɜɟɧɧɨ
ɧɟɨɛɯɨɞɢɦɨɝɨ ɬɪɭɞɚ.
Ɍɚɤɢɦ ɨɛɪɚɡɨɦ, ɱɚɫɬɶ ɜɥɨɠɟɧɧɨɝɨ ɬɪɭɞɚ ɜ ɩɟɪɜɨɦ ɫɥɭɱɚɟ ɧɟ ɛɭɞɟɬ
ɩɪɢɡɧɚɧɚ ɪɵɧɤɨɦ ɜ ɤɚɱɟɫɬɜɟ ɨɛɳɟɫɬɜɟɧɧɨ ɧɟɨɛɯɨɞɢɦɨɝɨ, ɚ ɜɨ ɜɬɨɪɨɦ ɫɥɭɱɚɟ
ɡɚɬɪɚɱɟɧɧɵɣ ɬɪɭɞ ɩɨɥɭɱɢɬ ɧɚ ɪɵɧɤɟ ɛɨɥɟɟ ɜɵɫɨɤɭɸ ɨɰɟɧɤɭ, ɬɨ ɟɫɬɶ ɜɨ ɜɬɨɪɨɦ
ɬɨɜɚɪɟ ɨɛɳɟɫɬɜɟɧɧɨ ɧɟɨɛɯɨɞɢɦɨɝɨ ɬɪɭɞɚ ɨɤɚɠɟɬɫɹ ɛɨɥɶɲɟ, ɱɟɦ ɛɵɥɨ ɪɟɚɥɶɧɨ
ɜɥɨɠɟɧɨ ɜ ɟɝɨ ɩɪɨɢɡɜɨɞɫɬɜɨ. Ɉɛɳɟɟ ɤɨɥɢɱɟɫɬɜɨ ɪɟɚɥɶɧɨɝɨ ɬɪɭɞɚ ɨɫɬɚɧɟɬɫɹ
ɩɪɟɠɧɢɦ, ɧɨ ɨɧɨ ɩɟɪɟɪɚɫɩɪɟɞɟɥɢɬɫɹ ɜ ɪɟɡɭɥɶɬɚɬɟ ɨɛɦɟɧɚ ɜ ɩɨɥɶɡɭ ɜɬɨɪɨɝɨ ɬɨɜɚɪɚ
ɢ ɜ ɭɳɟɪɛ ɩɟɪɜɨɦɭ. Ɇɨɠɧɨ ɫɤɚɡɚɬɶ, ɱɬɨ ɧɚ ɪɵɧɤɟ ɞɟɣɫɬɜɭɟɬ ɡɚɤɨɧ ɫɨɯɪɚɧɟɧɢɹ
ɬɪɭɞɚ, ɚɧɚɥɨɝɢɱɧɵɣ ɡɚɤɨɧɭ ɫɨɯɪɚɧɟɧɢɹ ɜɟɳɟɫɬɜɚ ɢɥɢ ɷɧɟɪɝɢɢ ɜ ɧɟɠɢɜɨɣ ɩɪɢɪɨɞɟ.
Ɋɟɚɥɶɧɨ ɡɚɬɪɚɱɟɧɧɵɣ ɬɪɭɞ ɧɢɤɭɞɚ ɧɟ ɢɫɱɟɡɚɟɬ, ɧɨ ɤɚɤ ɛɵ ɩɟɪɟɯɨɞɢɬ ɢɡ ɬɨɜɚɪɚ ɜ
ɬɨɜɚɪ ɜ ɬɨɱɧɨɦ ɫɨɨɬɜɟɬɫɬɜɢɢ ɫ ɤɨɥɢɱɟɫɬɜɨɦ ɩɪɢɡɧɚɜɚɟɦɨɝɨ ɪɵɧɤɨɦ ɨɛɳɟɫɬɜɟɧɧɨ
ɧɟɨɛɯɨɞɢɦɨɝɨ ɬɪɭɞɚ, ɫɨɞɟɪɠɚɳɟɝɨɫɹ ɜ ɤɚɠɞɨɦ ɬɨɜɚɪɟ. Ʉɨɥɢɱɟɫɬɜɨ ɫɨɞɟɪɠɚɳɟɝɨɫɹ
ɜ ɬɨɜɚɪɟ ɨɛɳɟɫɬɜɟɧɧɨ ɧɟɨɛɯɨɞɢɦɨɝɨ ɬɪɭɞɚ ɦɨɠɟɬ ɜɵɹɜɢɬɶɫɹ ɬɨɥɶɤɨ ɜ ɪɟɡɭɥɶɬɚɬɟ
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ɟɝɨ ɨɛɦɟɧɚ ɧɚ ɞɪɭɝɢɟ ɬɨɜɚɪɵ. Ɇɟɧɨɜɚɹ ɫɬɨɢɦɨɫɬɶ, ɜ ɨɫɧɨɜɟ ɤɨɬɨɪɨɣ ɢɡɧɚɱɚɥɶɧɨ
ɡɚɥɨɠɟɧ ɪɟɚɥɶɧɵɣ ɬɪɭɞ, ɨɤɨɧɱɚɬɟɥɶɧɨ ɨɩɪɟɞɟɥɹɟɬɫɹ ɫɨɨɬɧɨɲɟɧɢɟɦ ɦɟɠɞɭ
ɬɨɜɚɪɧɵɦ ɫɩɪɨɫɨɦ ɢ ɩɪɟɞɥɨɠɟɧɢɟɦ, ɚ ɭɫɬɚɧɚɜɥɢɜɚɸɳɢɟɫɹ ɧɚ ɪɵɧɤɟ ɰɟɧɵ ɧɚ
ɬɨɜɚɪɵ ɹɜɥɹɸɬɫɹ ɧɟ ɱɟɦ ɢɧɵɦ, ɤɚɤ ɞɟɧɟɠɧɵɦ ɜɵɪɚɠɟɧɢɟɦ ɢɯ ɫɬɨɢɦɨɫɬɢ.
ɑɟɪɟɡ
ɰɟɧɵ
ɩɪɨɢɫɯɨɞɢɬ
ɪɚɫɩɪɟɞɟɥɟɧɢɟ
ɩɪɢɛɵɥɢ
ɦɟɠɞɭ
ɬɨɜɚɪɨɩɪɨɢɡɜɨɞɢɬɟɥɹɦɢ, ɤɨɬɨɪɵɟ ɩɨɥɭɱɚɸɬ ɟɟ ɬɟɦ ɛɨɥɶɲɟ, ɱɟɦ ɜɵɲɟ ɫɩɪɨɫ ɧɚ
ɫɨɨɬɜɟɬɫɬɜɭɸɳɢɟ ɬɨɜɚɪɵ ɢ ɱɟɦ ɧɢɠɟ ɢɡɞɟɪɠɤɢ ɧɚ ɢɯ ɩɪɨɢɡɜɨɞɫɬɜɨ. Ɂɚɤɨɧ
ɫɬɨɢɦɨɫɬɢ, ɫɥɟɞɨɜɚɬɟɥɶɧɨ, ɩɪɢɜɨɞɢɬ ɢɧɞɢɜɢɞɭɚɥɢɡɢɪɨɜɚɧɧɵɟ ɩɨɬɪɟɛɢɬɟɥɶɧɵɟ
ɫɜɨɣɫɬɜɚ ɬɨɜɚɪɨɜ ɤ ɨɛɳɟɦɭ ɡɧɚɦɟɧɚɬɟɥɸ, ɬɨ ɟɫɬɶ ɪɚɡɧɨɪɨɞɧɵɟ ɤɨɧɤɪɟɬɧɵɟ
ɩɨɬɪɟɛɢɬɟɥɶɧɵɟ ɫɬɨɢɦɨɫɬɢ - ɤ ɟɞɢɧɨɦɭ ɚɛɫɬɪɚɤɬɧɨɦɭ ɩɨɤɚɡɚɬɟɥɸ, ɤɚɤɨɜɵɦ
ɹɜɥɹɟɬɫɹ ɦɟɧɨɜɚɹ ɫɬɨɢɦɨɫɬɶ. ɉɪɢ ɷɬɨɦ ɩɪɨɢɫɯɨɞɢɬ ɫɨɩɨɫɬɚɜɥɟɧɢɟ ɤɚɤ ɫɚɦɢɯ
ɩɨɬɪɟɛɢɬɟɥɶɧɵɯ ɫɬɨɢɦɨɫɬɟɣ (ɩɨɬɪɟɛɢɬɟɥɶɧɵɯ ɤɚɱɟɫɬɜ ɬɨɜɚɪɨɜ, ɫɩɨɫɨɛɧɵɯ
ɭɞɨɜɥɟɬɜɨɪɹɬɶ ɬɟ ɢɥɢ ɢɧɵɟ ɩɨɬɪɟɛɧɨɫɬɢ ɩɨɤɭɩɚɬɟɥɟɣ), ɬɚɤ ɢ ɩɨɤɭɩɚɬɟɥɶɧɨɣ
ɫɩɨɫɨɛɧɨɫɬɢ ɩɨɬɪɟɛɢɬɟɥɟɣ ɪɚɡɧɵɯ ɬɨɜɚɪɨɜ.
ɇɨ ɷɬɢɦ ɪɨɥɶ ɡɚɤɨɧɚ ɫɬɨɢɦɨɫɬɢ ɧɟ ɨɝɪɚɧɢɱɢɜɚɟɬɫɹ. ɗɬɨɬ ɡɚɤɨɧ ɪɟɝɭɥɢɪɭɟɬ
ɧɟ ɬɨɥɶɤɨ ɨɛɦɟɧ ɬɨɜɚɪɨɜ ɢ ɪɚɫɩɪɟɞɟɥɟɧɢɟ ɩɪɢɛɵɥɢ, ɧɨ ɢ ɜɫɸ ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɭɸ
ɫɮɟɪɭ. ȼ ɫɨɨɬɜɟɬɫɬɜɢɢ ɫ ɬɪɟɛɨɜɚɧɢɹɦɢ ɷɬɨɝɨ ɡɚɤɨɧɚ ɮɨɪɦɢɪɭɸɬɫɹ ɰɟɧɵ
ɩɪɨɢɡɜɨɞɫɬɜɚ, ɤɨɬɨɪɵɟ ɭɱɢɬɵɜɚɸɬ ɧɟ ɬɨɥɶɤɨ ɡɚɬɪɚɬɵ ɧɚ ɨɬɞɟɥɶɧɵɟ ɬɨɜɚɪɵ, ɧɨ ɢ
ɨɬɪɚɫɥɟɜɵɟ ɢɡɞɟɪɠɤɢ, ɚ ɬɚɤɠɟ ɢɧɞɢɜɢɞɭɚɥɶɧɭɸ ɢ ɫɪɟɞɧɸɸ ɧɨɪɦɭ ɩɪɢɛɵɥɢ ɧɚ
ɜɥɨɠɟɧɧɵɣ ɤɚɩɢɬɚɥ. ɋɬɪɟɦɥɟɧɢɟ ɜɵɣɬɢ ɡɚ ɩɪɟɞɟɥɵ ɫɪɟɞɧɟɣ ɧɨɪɦɵ ɢ ɩɨɥɭɱɢɬɶ
ɦɚɤɫɢɦɚɥɶɧɭɸ
ɩɪɢɛɵɥɶ
ɡɚɫɬɚɜɥɹɟɬ
ɩɪɟɞɩɪɢɧɢɦɚɬɟɥɟɣ
ɧɟ
ɬɨɥɶɤɨ
ɫɨɜɟɪɲɟɧɫɬɜɨɜɚɬɶ ɫɨɛɫɬɜɟɧɧɨɟ ɩɪɨɢɡɜɨɞɫɬɜɨ, ɫɧɢɠɚɹ ɢɡɞɟɪɠɤɢ ɢ ɩɨɜɵɲɚɹ
ɩɪɨɢɡɜɨɞɢɬɟɥɶɧɨɫɬɶ ɬɪɭɞɚ, ɧɨ ɢ ɩɟɪɟɥɢɜɚɬɶ ɫɜɨɢ ɤɚɩɢɬɚɥɵ ɜ ɨɬɪɚɫɥɢ ɫ ɛɨɥɟɟ
ɜɵɫɨɤɨɣ ɧɨɪɦɨɣ ɩɪɢɛɵɥɢ. ɋɥɟɞɨɜɚɬɟɥɶɧɨ, ɱɟɪɟɡ ɰɟɧɵ ɩɪɨɢɫɯɨɞɢɬ ɚɥɥɨɤɚɰɢɹ
ɤɚɩɢɬɚɥɚ ɜ ɪɚɦɤɚɯ ɜɫɟɝɨ ɧɚɪɨɞɧɨɝɨ ɯɨɡɹɣɫɬɜɚ. Ɂɚɤɨɧ ɫɬɨɢɦɨɫɬɢ, ɬɚɤɢɦ ɨɛɪɚɡɨɦ,
ɹɜɥɹɟɬɫɹ ɨɛɴɟɤɬɢɜɧɵɦ ɦɟɯɚɧɢɡɦɨɦ ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɫɚɦɨɪɟɝɭɥɢɪɨɜɚɧɢɹ.
ɏɨɬɹ ɤɚɤ ɩɪɨɢɡɜɨɞɢɬɟɥɢ ɬɨɜɚɪɨɜ, ɬɚɤ ɢ ɢɯ ɩɨɤɭɩɚɬɟɥɢ ɩɪɢɧɢɦɚɸɬ ɫɜɨɢ
ɪɟɲɟɧɢɹ ɫɚɦɨɫɬɨɹɬɟɥɶɧɨ ɢ ɫɜɨɛɨɞɧɨ, ɨɤɚɡɵɜɚɹ ɬɟɦ ɫɚɦɵɦ ɫɜɨɟ ɫɭɛɴɟɤɬɢɜɧɨɟ
ɜɨɡɞɟɣɫɬɜɢɟ ɧɚ ɪɵɧɨɤ, ɩɨɫɥɟɞɧɢɣ ɜ ɤɨɧɟɱɧɨɦ ɫɱɟɬɟ ɮɭɧɤɰɢɨɧɢɪɭɟɬ ɤɚɤ
ɨɛɴɟɤɬɢɜɧɚɹ ɪɟɚɥɶɧɨɫɬɶ, ɪɟɝɭɥɢɪɭɟɦɚɹ ɡɚɤɨɧɨɦ ɫɬɨɢɦɨɫɬɢ ɢ ɞɪɭɝɢɦɢ ɪɵɧɨɱɧɵɦɢ
ɡɚɤɨɧɨɦɟɪɧɨɫɬɹɦɢ ɧɟɡɚɜɢɫɢɦɨ ɨɬ ɜɨɥɢ ɤɨɧɤɪɟɬɧɵɯ ɥɸɞɟɣ. ɇɨ ɷɬɨ ɜɨɜɫɟ ɧɟ ɡɧɚɱɢɬ,
ɱɬɨ ɞɟɣɫɬɜɢɹ ɫɭɛɴɟɤɬɨɜ ɪɵɧɤɚ ɧɟ ɨɤɚɡɵɜɚɸɬ ɜɥɢɹɧɢɹ ɧɚ ɫɚɦɢ ɷɬɢ ɡɚɤɨɧɨɦɟɪɧɨɫɬɢ.
ȼɟɞɶ ɪɵɧɨɱɧɵɟ ɡɚɤɨɧɵ ɩɪɟɞɫɬɚɜɥɹɸɬ ɫɨɛɨɣ ɪɚɜɧɨɞɟɣɫɬɜɭɸɳɢɟ ɫɭɛɴɟɤɬɢɜɧɵɯ
ɭɫɢɥɢɣ ɬɟɯ, ɤɬɨ ɞɟɣɫɬɜɭɟɬ ɜ ɫɚɦɵɯ ɪɚɡɧɵɯ ɧɚɩɪɚɜɥɟɧɢɹɯ ɜ ɫɬɪɟɦɥɟɧɢɢ ɞɨɫɬɢɱɶ
ɫɨɛɫɬɜɟɧɧɵɟ ɰɟɥɢ. ɍɫɢɥɢɹ ɤɚɠɞɨɝɨ ɫɭɛɴɟɤɬɚ ɪɵɧɤɚ ɧɟ ɬɨɥɶɤɨ ɜɥɢɹɸɬ ɧɚ
ɪɵɧɨɱɧɵɟ ɡɚɤɨɧɨɦɟɪɧɨɫɬɢ, ɧɨ ɢ ɮɨɪɦɢɪɭɸɬ ɜ ɤɨɧɟɱɧɨɦ ɫɱɟɬɟ ɷɬɢ ɨɛɴɟɤɬɢɜɧɵɟ
ɬɟɧɞɟɧɰɢɢ. Ɂɚɤɨɧ ɫɬɨɢɦɨɫɬɢ ɩɨɞɞɟɪɠɢɜɚɟɬ ɨɩɪɟɞɟɥɟɧɧɵɟ ɫɬɨɢɦɨɫɬɧɵɟ
ɫɨɨɬɧɨɲɟɧɢɹ ɦɟɠɞɭ ɨɬɞɟɥɶɧɵɦɢ ɬɨɜɚɪɚɦɢ ɢ ɨɛɟɫɩɟɱɢɜɚɟɬ ɪɚɜɧɨɜɟɫɢɟ ɜɧɭɬɪɢ ɜɫɟɣ
ɬɨɜɚɪɧɨɣ ɦɚɫɫɵ, ɧɨ ɭɪɨɜɟɧɶ ɷɬɨɝɨ ɪɚɜɧɨɜɟɫɢɹ ɭɫɬɚɧɚɜɥɢɜɚɟɬɫɹ ɩɨɞ ɜɨɡɞɟɣɫɬɜɢɟɦ
ɨɫɨɡɧɚɧɧɨɝɨ ɜɵɛɨɪɚ ɤɚɠɞɨɝɨ ɩɪɨɢɡɜɨɞɢɬɟɥɹ ɢ ɩɨɬɪɟɛɢɬɟɥɹ. Ɉɛɳɟɫɬɜɟɧɧɵɟ ɡɚɤɨɧɵ
ɬɟɦ ɢ ɨɬɥɢɱɚɸɬɫɹ ɨɬ ɟɫɬɟɫɬɜɟɧɧɵɯ, ɱɬɨ ɨɧɢ ɨɬɨɛɪɚɠɚɸɬ ɭɫɬɨɣɱɢɜɵɟ
ɜɡɚɢɦɨɨɬɧɨɲɟɧɢɹ ɦɟɠɞɭ ɧɚɞɟɥɟɧɧɵɦɢ ɫɨɡɧɚɧɢɟɦ ɢ ɜɨɥɟɣ ɥɸɞɶɦɢ, ɚ ɧɟ
ɫɨɨɬɧɨɲɟɧɢɹ ɢ ɩɪɨɰɟɫɫɵ, ɢɦɟɸɳɢɟ ɦɟɫɬɨ ɜ ɧɟɡɚɜɢɫɢɦɨɣ ɨɬ ɥɸɞɟɣ ɧɟɠɢɜɨɣ ɢ
ɠɢɜɨɣ ɩɪɢɪɨɞɟ.
ɇɟɩɪɟɦɟɧɧɵɦ ɭɫɥɨɜɢɟɦ ɧɨɪɦɚɥɶɧɨɝɨ ɮɭɧɤɰɢɨɧɢɪɨɜɚɧɢɹ ɪɵɧɤɚ ɹɜɥɹɟɬɫɹ
ɫɜɨɛɨɞɧɚɹ ɤɨɧɤɭɪɟɧɰɢɹ ɦɟɠɞɭ ɜɫɟɦɢ ɟɝɨ ɭɱɚɫɬɧɢɤɚɦɢ. Ɉɞɧɚɤɨ ɫɭɛɴɟɤɬɢɜɧɨɟ
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ɜɥɢɹɧɢɟ ɭɱɚɫɬɧɢɤɨɜ ɪɵɧɤɚ ɧɚ ɟɝɨ ɤɨɧɤɭɪɟɧɬɧɨɟ ɫɨɫɬɨɹɧɢɟ ɧɟ ɜɫɟɝɞɚ ɛɥɚɝɨɬɜɨɪɧɨ
ɢɥɢ ɧɟɣɬɪɚɥɶɧɨ. ɇɨɪɦɚɥɶɧɨɟ ɮɭɧɤɰɢɨɧɢɪɨɜɚɧɢɟ ɪɵɧɤɚ, ɨɛɟɫɩɟɱɢɜɚɸɳɟɟ
ɛɟɫɩɟɪɟɛɨɣɧɭɸ ɢ ɷɮɮɟɤɬɢɜɧɭɸ ɪɚɛɨɬɭ ɷɤɨɧɨɦɢɤɢ, ɜɨɡɦɨɠɧɨ ɬɨɥɶɤɨ ɩɪɢ ɭɫɥɨɜɢɢ
ɩɨɥɧɨɣ ɫɜɨɛɨɞɵ ɢ ɨɬɧɨɫɢɬɟɥɶɧɨɝɨ ɪɚɜɟɧɫɬɜɚ ɜɫɟɯ ɪɵɧɨɱɧɵɯ ɫɭɛɴɟɤɬɨɜ. ɇɨ ɪɵɧɨɤ
ɭɫɬɪɨɟɧ ɬɚɤɢɦ ɨɛɪɚɡɨɦ, ɱɬɨ ɟɝɨ ɭɱɚɫɬɧɢɤɢ (ɤɚɤ ɩɪɨɢɡɜɨɞɢɬɟɥɢ ɢ ɩɪɨɞɚɜɰɵ, ɬɚɤ ɢ
ɩɨɤɭɩɚɬɟɥɢ), ɞɚɠɟ ɟɫɥɢ ɨɧɢ ɢɡɧɚɱɚɥɶɧɨ ɪɚɜɧɨɩɪɚɜɧɵ ɢ ɫɢɥɶɧɨ ɧɟ ɪɚɡɥɢɱɚɸɬɫɹ ɩɨ
ɫɜɨɟɣ ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɨɣ ɢ ɮɢɧɚɧɫɨɜɨɣ ɦɨɳɢ, ɨɱɟɧɶ ɛɵɫɬɪɨ ɞɢɮɮɟɪɟɧɰɢɪɭɸɬɫɹ
ɦɟɠɞɭ ɫɨɛɨɣ. ɉɨɹɜɥɹɸɬɫɹ ɛɨɥɟɟ ɛɨɝɚɬɵɟ ɢ ɜɥɢɹɬɟɥɶɧɵɟ ɪɵɧɨɱɧɵɟ ɫɭɛɴɟɤɬɵ,
ɤɨɬɨɪɵɟ ɩɨɥɭɱɚɸɬ ɜɨɡɦɨɠɧɨɫɬɶ ɞɢɤɬɨɜɚɬɶ ɫɜɨɸ ɜɨɥɸ ɜɫɟɦ ɨɫɬɚɥɶɧɵɦ, ɬɟɦ ɫɚɦɵɦ
ɩɨɞɪɵɜɚɹ, ɚ ɢɧɨɝɞɚ ɢ ɩɨɥɧɨɫɬɶɸ ɭɫɬɪɚɧɹɹ ɫɜɨɛɨɞɧɭɸ ɤɨɧɤɭɪɟɧɰɢɸ. Ɇɨɳɧɵɟ
ɪɵɧɨɱɧɵɟ ɢɝɪɨɤɢ ɫɜɨɢɦ ɛɟɫɤɨɧɬɪɨɥɶɧɵɦ ɩɨɜɟɞɟɧɢɟɦ ɢɫɤɚɠɚɸɬ ɨɛɳɟɩɪɢɧɹɬɵɟ
ɤɪɢɬɟɪɢɢ ɤɨɧɤɭɪɟɧɬɧɨɫɬɢ ɢ ɬɨɥɤɚɸɬ ɪɵɧɨɤ ɤ ɧɟɪɚɜɧɨɜɟɫɧɨɦɭ ɫɨɫɬɨɹɧɢɸ, ɞɥɹ
ɤɨɬɨɪɨɝɨ ɯɚɪɚɤɬɟɪɧɵ ɫɢɦɩɬɨɦɵ ɩɟɪɟɩɪɨɢɡɜɨɞɫɬɜɚ ɨɞɧɢɯ ɬɨɜɚɪɨɜ ɢ ɧɟɯɜɚɬɤɚ
ɞɪɭɝɢɯ, ɱɬɨ ɱɪɟɜɚɬɨ ɪɚɡɧɨɝɨ ɪɨɞɚ ɷɤɨɧɨɦɢɱɟɫɤɢɦɢ ɢ ɮɢɧɚɧɫɨɜɵɦɢ ɤɪɢɡɢɫɚɦɢ.
Ɇɨɧɨɩɨɥɶɧɨɟ ɠɟ ɩɨɥɨɠɟɧɢɟ ɧɚ ɪɵɧɤɟ ɨɬɞɟɥɶɧɵɯ ɩɪɨɢɡɜɨɞɢɬɟɥɟɣ, ɩɪɨɞɚɜɰɨɜ ɢɥɢ
ɩɨɤɭɩɚɬɟɥɟɣ ɬɨɜɚɪɨɜ ɩɪɢɜɨɞɢɬ ɤ ɟɳɟ ɛɨɥɟɟ ɫɟɪɶɟɡɧɵɦ ɢɫɤɚɠɟɧɢɹɦ ɪɵɧɨɱɧɨɝɨ
ɪɚɜɧɨɜɟɫɢɹ, ɤ ɡɚɦɟɧɟ ɤɨɧɤɭɪɟɧɬɧɵɯ ɰɟɧ ɦɨɧɨɩɨɥɶɧɨ ɜɵɫɨɤɢɦɢ ɢɥɢ ɦɨɧɨɩɨɥɶɧɨ
ɧɢɡɤɢɦɢ ɰɟɧɚɦɢ, ɤɨɬɨɪɵɟ ɜɵɝɨɞɧɵ ɬɨɥɶɤɨ ɦɨɧɨɩɨɥɢɫɬɚɦ ɢ ɧɟɦɢɧɭɟɦɨ ɩɪɢɜɨɞɹɬ ɤ
ɧɟɢɡɛɟɠɧɨɦɭ ɢɫɱɟɡɧɨɜɟɧɢɸ ɫ ɪɵɧɤɚ ɫɪɟɞɧɢɯ ɢ ɦɚɥɵɯ ɬɨɜɚɪɨɩɪɨɢɡɜɨɞɢɬɟɥɟɣ ɢ
ɬɨɪɝɨɜɰɟɜ, ɤ ɞɢɤɬɚɬɭ ɩɨ ɨɬɧɨɲɟɧɢɸ ɤ ɩɨɤɭɩɚɬɟɥɹɦ, ɤ ɨɛɟɞɧɟɧɢɸ ɢ ɨɝɪɚɧɢɱɟɧɢɸ
ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɜɵɛɨɪɚ, ɚ ɜ ɤɨɧɟɱɧɨɦ ɫɱɟɬɟ ɤ ɧɟɨɩɪɚɜɞɚɧɧɨɦɭ ɫɨɤɪɚɳɟɧɢɸ
ɩɪɨɢɡɜɨɞɫɬɜɚ ɨɬɞɟɥɶɧɵɯ ɬɨɜɚɪɨɜ ɜɦɟɫɬɨ ɟɝɨ ɧɟɩɪɟɪɵɜɧɨɝɨ ɪɨɫɬɚ.
Ɉɲɢɛɤɚ Ʉ.Ɇɚɪɤɫɚ, ɩɟɪɜɵɦ ɞɚɜɲɟɝɨ ɜ ɫɜɨɟɦ “Ʉɚɩɢɬɚɥɟ” ɤɨɦɩɥɟɤɫɧɭɸ
ɯɚɪɚɤɬɟɪɢɫɬɢɤɭ ɤɚɩɢɬɚɥɢɡɦɚ, ɫɨɫɬɨɹɥɚ ɜ ɬɪɚɤɬɨɜɤɟ ɩɪɢɛɚɜɨɱɧɨɣ ɫɬɨɢɦɨɫɬɢ ɢ ɟɟ
ɞɟɧɟɠɧɨɝɨ ɜɵɪɚɠɟɧɢɹ - ɩɪɢɛɵɥɢ ɬɨɥɶɤɨ ɤɚɤ ɪɟɡɭɥɶɬɚɬɚ ɧɟɨɩɥɚɱɟɧɧɨɣ ɢ
ɩɪɢɫɜɨɟɧɧɨɣ ɤɚɩɢɬɚɥɢɫɬɨɦ ɱɚɫɬɢ ɬɪɭɞɚ ɧɚɟɦɧɵɯ ɪɚɛɨɱɢɯ. ɇɟ ɩɨɞɥɟɠɢɬ
ɫɨɦɧɟɧɢɸ, ɱɬɨ ɜ ɩɪɢɛɵɥɢ ɞɟɣɫɬɜɢɬɟɥɶɧɨ ɫɨɞɟɪɠɢɬɫɹ ɫɬɨɢɦɨɫɬɶ, ɱɚɫɬɢɱɧɨ
ɫɨɡɞɚɧɧɚɹ ɧɟɨɛɯɨɞɢɦɵɦ ɬɪɭɞɨɦ ɪɚɛɨɱɢɯ, ɚ ɬɚɤɠɟ ɢɯ ɩɪɢɛɚɜɨɱɧɵɦ ɬɪɭɞɨɦ, ɢ ɛɟɡ
ɭɱɚɫɬɢɹ ɪɚɛɨɱɢɯ ɤɚɩɢɬɚɥɢɫɬ ɧɟ ɢɦɟɥ ɛɵ ɜɨɡɦɨɠɧɨɫɬɢ ɫɨɡɞɚɜɚɬɶ ɩɪɢɛɚɜɨɱɧɭɸ
ɫɬɨɢɦɨɫɬɶ ɢ ɩɪɢɛɵɥɶ. ɇɨ ɧɟɫɨɦɧɟɧɧɨ ɢ ɞɪɭɝɨɟ: ɜ ɫɨɡɞɚɧɢɢ ɩɪɢɛɵɥɢ ɭɱɚɫɬɜɭɟɬ
ɬɚɤɠɟ ɢ ɤɚɩɢɬɚɥɢɫɬ, ɤɨɬɨɪɵɣ ɹɜɥɹɟɬɫɹ ɫɨɛɫɬɜɟɧɧɢɤɨɦ ɫɪɟɞɫɬɜ ɩɪɨɢɡɜɨɞɫɬɜɚ ɢ
ɩɨɷɬɨɦɭ ɜɩɪɚɜɟ ɩɪɢɫɜɚɢɜɚɬɶ ɬɭ ɟɟ ɱɚɫɬɶ, ɤɨɬɨɪɚɹ ɡɚɜɢɫɢɬ ɨɬ ɩɪɨɢɡɜɨɞɢɬɟɥɶɧɨɫɬɢ
ɨɛɨɪɭɞɨɜɚɧɢɹ, ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɩɟɪɟɞɨɜɵɯ ɬɟɯɧɨɥɨɝɢɣ ɢ ɧɨɜɟɣɲɢɯ ɦɚɬɟɪɢɚɥɨɜ, ɚ ɢɯ
ɞɥɹ ɫɜɨɟɝɨ ɩɪɟɞɩɪɢɹɬɢɹ ɨɬɛɢɪɚɟɬ ɢ ɩɪɢɨɛɪɟɬɚɟɬ ɤɚɤ ɪɚɡ ɤɚɩɢɬɚɥɢɫɬ ɢɥɢ ɟɝɨ
ɦɟɧɟɞɠɟɪɵ. Ɉɱɟɜɢɞɧɨ, ɱɬɨ ɡɧɚɱɢɬɟɥɶɧɚɹ ɱɚɫɬɶ ɩɪɢɛɵɥɢ ɮɨɪɦɢɪɭɟɬɫɹ ɛɥɚɝɨɞɚɪɹ
ɭɩɪɚɜɥɟɧɱɟɫɤɨɦɭ ɢɫɤɭɫɫɬɜɭ, ɢɧɬɭɢɰɢɢ ɢ ɪɢɫɤɨɜɚɧɧɵɦ ɩɪɨɟɤɬɚɦ ɩɪɟɞɩɪɢɧɢɦɚɬɟɥɹ,
ɤɨɬɨɪɵɣ ɧɟ ɬɨɥɶɤɨ ɩɨ ɩɪɚɜɭ ɩɪɢɫɜɚɢɜɚɟɬ ɬɚɤɭɸ ɩɪɢɛɵɥɶ, ɧɨ ɢ ɟɞɢɧɨɥɢɱɧɨ ɧɟɫɟɬ
ɭɛɵɬɤɢ ɜ ɫɥɭɱɚɟ ɨɲɢɛɨɱɧɨɝɨ ɜɵɛɨɪɚ ɫɜɨɟɣ ɪɵɧɨɱɧɨɣ ɫɬɪɚɬɟɝɢɢ.
Ɉɞɧɚɤɨ ɧɟɨɛɭɡɞɚɧɧɨɟ ɫɬɪɟɦɥɟɧɢɟ ɤɚɩɢɬɚɥɢɫɬɚ ɤ ɦɚɤɫɢɦɢɡɚɰɢɢ ɩɪɢɛɵɥɢ
ɥɸɛɵɦ ɩɭɬɟɦ (ɡɚɧɢɠɟɧɢɟɦ ɰɟɧɵ ɪɚɛɨɱɟɣ ɫɢɥɵ, ɧɟɥɨɹɥɶɧɨɣ ɤɨɧɤɭɪɟɧɰɢɟɣ,
ɦɨɧɨɩɨɥɢɡɚɰɢɟɣ ɪɵɧɤɚ, ɫɨɤɪɵɬɢɟɦ ɢɫɬɢɧɧɨɝɨ ɮɢɧɚɧɫɨɜɨɝɨ ɩɨɥɨɠɟɧɢɹ ɮɢɪɦɵ
ɪɚɞɢ ɩɨɥɭɱɟɧɢɹ ɜɵɝɨɞɧɵɯ ɤɪɟɞɢɬɨɜ ɢ ɩɨɜɵɲɟɧɢɹ ɟɟ ɤɚɩɢɬɚɥɢɡɚɰɢɢ) ɨɱɟɧɶ ɫɤɨɪɨ
ɫɬɚɥɨ ɩɪɢɜɨɞɢɬɶ ɤ ɮɢɧɚɧɫɨɜɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɦ ɞɢɫɩɪɨɩɨɪɰɢɹɦ ɢ ɨɛɨɫɬɪɟɧɢɸ
ɫɨɰɢɚɥɶɧɨɣ ɧɚɩɪɹɠɟɧɧɨɫɬɢ ɧɚ ɩɪɟɞɩɪɢɹɬɢɢ ɢ ɜ ɨɛɳɟɫɬɜɟ. ȼ ɱɢɫɬɨ ɷɤɨɧɨɦɢɱɟɫɤɨɦ
ɩɥɚɧɟ ɷɬɨ ɨɡɧɚɱɚɥɨ ɫɭɳɟɫɬɜɟɧɧɵɣ ɪɨɫɬ ɧɟɜɵɧɭɠɞɟɧɧɵɯ ɩɨɬɟɪɶ ɬɪɭɞɚ ɢ ɫɪɟɞɫɬɜ,
ɱɬɨ ɫɬɚɥɨ ɨɫɨɛɟɧɧɨ ɨɱɟɜɢɞɧɵɦ ɜ ɩɟɪɢɨɞɵ ɰɢɤɥɢɱɟɫɤɢɯ ɤɪɢɡɢɫɨɜ ɢ ɡɚɬɹɠɧɵɯ
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ɞɟɩɪɟɫɫɢɣ, ɨɬ ɤɨɬɨɪɵɯ ɫɬɪɚɞɚɥɢ ɧɟ ɬɨɥɶɤɨ ɨɬɞɟɥɶɧɵɟ ɤɚɩɢɬɚɥɢɫɬɵ, ɧɨ ɢ ɢɯ
ɧɚɟɦɧɵɟ ɪɚɛɨɬɧɢɤɢ ɢ ɜɫɟ ɨɛɳɟɫɬɜɨ ɜ ɰɟɥɨɦ. ȼɟɥɢɤɚɹ ɞɟɩɪɟɫɫɢɹ ɧɚ ɫɬɵɤɟ 20-ɯ ɢ
30-ɯ ɝɨɞɨɜ ɩɪɨɲɥɨɝɨ ɜɟɤɚ ɩɨɤɚɡɚɥɚ, ɱɬɨ ɟɫɬɟɫɬɜɟɧɧɵɣ ɯɨɞ ɫɨɛɵɬɢɣ ɩɨ ɩɭɬɢ
ɧɟɪɟɝɭɥɢɪɭɟɦɨɝɨ ɪɵɧɤɚ ɱɪɟɜɚɬ ɬɚɤɢɦɢ ɩɨɬɪɹɫɟɧɢɹɦɢ, ɤɨɬɨɪɵɟ ɦɨɝɭɬ ɩɨɫɬɚɜɢɬɶ
ɩɨɞ ɭɝɪɨɡɭ ɫɚɦɨ ɫɭɳɟɫɬɜɨɜɚɧɢɟ ɤɚɩɢɬɚɥɢɫɬɢɱɟɫɤɨɝɨ ɫɬɪɨɹ.
Ʉ ɫɨɠɚɥɟɧɢɸ, ɫɚɦ ɪɵɧɨɤ ɧɟ ɜ ɫɨɫɬɨɹɧɢɢ ɫɩɪɚɜɢɬɶɫɹ ɫ ɷɬɢɦɢ ɧɟɝɚɬɢɜɧɵɦɢ
ɹɜɥɟɧɢɹɦɢ, ɤɨɬɨɪɵɟ ɩɪɢɜɨɞɹɬ ɜ ɤɨɧɰɟ ɤɨɧɰɨɜ ɤ ɡɚɬɭɯɚɧɢɸ ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɪɨɫɬɚ ɜ
ɰɟɥɨɦ, ɤ ɫɟɪɶɟɡɧɵɦ ɤɪɢɡɢɫɚɦ ɢ ɞɚɠɟ ɤ ɪɚɡɪɭɲɟɧɢɸ ɜɫɟɝɨ ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ
ɦɟɯɚɧɢɡɦɚ. ɉɟɪɟɱɢɫɥɟɧɧɵɟ ɢ ɢɧɵɟ ɧɟɝɚɬɢɜɧɵɟ ɩɨɫɥɟɞɫɬɜɢɹ ɦɨɧɨɩɨɥɢɡɦɚ ɢ
ɫɜɨɟɜɨɥɢɹ ɪɵɧɨɱɧɵɯ ɫɭɛɴɟɤɬɨɜ, ɤ ɤɨɬɨɪɵɦ ɦɨɠɧɨ ɨɬɧɟɫɬɢ ɬɚɤɠɟ ɛɟɡɪɚɛɨɬɢɰɭ,
ɢɧɮɥɹɰɢɸ, ɮɢɧɚɧɫɨɜɵɟ ɢ ɫɨɰɢɚɥɶɧɵɟ ɬɪɭɞɧɨɫɬɢ, ɪɵɧɨɤ ɦɨɠɟɬ ɫɚɦɨɫɬɨɹɬɟɥɶɧɨ
ɭɫɬɪɚɧɢɬɶ ɬɨɥɶɤɨ ɩɭɬɟɦ ɫɨɛɫɬɜɟɧɧɨɝɨ ɩɚɪɚɥɢɱɚ ɢ ɤɨɥɥɚɩɫɚ ɢ ɩɨɫɥɟɞɭɸɳɟɝɨ
ɫɚɦɨɜɨɡɪɨɠɞɟɧɢɹ ɧɚ ɧɨɜɨɣ ɤɨɧɤɭɪɟɧɬɧɨɣ ɨɫɧɨɜɟ. ɗɬɭ ɡɚɩɪɨɝɪɚɦɦɢɪɨɜɚɧɧɭɸ
ɫɚɦɢɦ ɪɵɧɤɨɦ ɤɚɬɚɫɬɪɨɮɢɱɟɫɤɭɸ ɰɢɤɥɢɱɧɨɫɬɶ, ɫɨɩɪɨɜɨɠɞɚɟɦɭɸ ɨɝɪɨɦɧɵɦɢ
ɢɧɞɢɜɢɞɭɚɥɶɧɵɦɢ ɢ ɨɛɳɟɫɬɜɟɧɧɵɦɢ ɩɨɬɟɪɹɦɢ, ɧɟɥɶɡɹ ɧɢ ɭɫɬɪɚɧɢɬɶ, ɧɢ
ɩɪɟɞɨɬɜɪɚɬɢɬɶ ɛɟɡ ɭɱɚɫɬɢɹ ɞɨɫɬɚɬɨɱɧɨ ɦɨɳɧɨɣ ɜɧɟɲɧɟɣ ɫɢɥɵ, ɤɚɤɨɜɨɣ
ɢɫɬɨɪɢɱɟɫɤɢ ɫɬɚɥɨ ɝɨɫɭɞɚɪɫɬɜɨ, ɧɚɱɚɜɲɟɟ ɩɪɢɧɢɦɚɬɶ ɚɧɬɢɦɨɧɨɩɨɥɶɧɵɟ ɡɚɤɨɧɵ ɢ
ɞɪɭɝɢɟ, ɩɪɟɠɞɟ ɜɫɟɝɨ ɤɪɟɞɢɬɧɨ-ɞɟɧɟɠɧɵɟ ɢ ɛɸɞɠɟɬɧɨ-ɮɢɧɚɧɫɨɜɵɟ, ɦɟɪɵ ɩɨ
ɪɟɝɭɥɢɪɨɜɚɧɢɸ ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ. ɂɡ-ɡɚ ɨɬɫɭɬɫɬɜɢɹ ɞɪɭɝɢɯ ɷɮɮɟɤɬɢɜɧɵɯ
ɨɛɳɟɫɬɜɟɧɧɵɯ ɦɟɯɚɧɢɡɦɨɜ ɝɨɫɭɞɚɪɫɬɜɨ ɜɡɹɥɨ ɧɚ ɫɟɛɹ ɢ ɦɧɨɝɢɟ ɞɪɭɝɢɟ ɮɭɧɤɰɢɢ ɩɨ
ɡɚɳɢɬɟ ɩɨɬɪɟɛɢɬɟɥɟɣ, ɩɪɨɢɡɜɨɞɢɬɟɥɟɣ, ɢɧɜɟɫɬɨɪɨɜ, ɷɦɢɬɟɧɬɨɜ ɰɟɧɧɵɯ ɛɭɦɚɝ ɢ
ɞɪɭɝɢɯ ɭɱɚɫɬɧɢɤɨɜ ɪɵɧɤɚ ɨɬ ɢɯ ɜɡɚɢɦɧɨɝɨ ɫɨɩɟɪɧɢɱɟɫɬɜɚ ɢ ɩɪɨɢɡɜɨɥɚ.
ȼ ɩɨɢɫɤɚɯ ɜɵɯɨɞɚ ɢɡ ɫɨɡɞɚɜɲɟɝɨɫɹ ɨɩɚɫɧɨɝɨ ɩɨɥɨɠɟɧɢɹ ɷɤɨɧɨɦɢɱɟɫɤɚɹ
ɧɚɭɤɚ ɫɬɚɥɚ ɭɞɟɥɹɬɶ ɛɨɥɶɲɟ ɜɧɢɦɚɧɢɹ ɨɛɴɹɫɧɟɧɢɸ ɩɪɢɱɢɧ ɜɨɡɧɢɤɧɨɜɟɧɢɹ
ɦɚɤɪɨɷɤɨɧɨɦɢɱɟɫɤɢɯ ɩɪɨɛɥɟɦ ɢ ɧɚɯɨɠɞɟɧɢɸ ɩɭɬɟɣ ɢɯ ɪɟɲɟɧɢɹ. ɉɟɪɜɨɣ ɭɞɚɱɧɨɣ
ɩɨɩɵɬɤɨɣ ɩɪɢɦɟɧɟɧɢɹ ɦɚɤɪɨɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɩɨɞɯɨɞɚ ɫɬɚɥɨ ɤɟɣɧɫɢɚɧɫɬɜɨ,
ɩɪɟɞɥɨɠɢɜɲɟɟ ɜɜɟɫɬɢ ɷɥɟɦɟɧɬɵ ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɝɨ ɪɟɝɭɥɢɪɨɜɚɧɢɹ ɫɜɨɛɨɞɧɨɝɨ
ɪɵɧɤɚ ɫ ɰɟɥɶɸ ɨɝɪɚɧɢɱɟɧɢɹ ɟɝɨ “ɩɪɨɜɚɥɨɜ” (“market failures”). ȼɚɠɧɟɣɲɟɟ
ɡɧɚɱɟɧɢɟ
ɞɥɹ
ɨɡɞɨɪɨɜɥɟɧɢɹ
ɤɨɧɤɭɪɟɧɬɧɨɣ
ɪɵɧɨɱɧɨɣ
ɫɪɟɞɵ
ɢɦɟɥɨ
ɚɧɬɢɦɨɧɨɩɨɥɶɧɨɟ ɡɚɤɨɧɨɞɚɬɟɥɶɫɬɜɨ ɢ ɞɪɭɝɢɟ ɧɨɪɦɚɬɢɜɧɵɟ ɚɤɬɵ, ɡɚɳɢɳɚɸɳɢɟ
ɢɧɬɟɪɟɫɵ ɫɪɟɞɧɢɯ ɢ ɦɚɥɵɯ ɩɪɟɞɩɪɢɹɬɢɣ, ɩɪɚɜɚ ɩɨɬɪɟɛɢɬɟɥɟɣ, ɛɚɧɤɨɜɫɤɢɯ
ɜɤɥɚɞɱɢɤɨɜ ɢ ɦɚɫɫɨɜɵɯ ɢɧɜɟɫɬɨɪɨɜ, ɚ ɬɚɤɠɟ ɪɟɝɭɥɢɪɭɸɳɢɯ ɞɟɧɟɠɧɨ-ɤɪɟɞɢɬɧɭɸ
ɫɮɟɪɭ, ɨɛɟɫɩɟɱɢɜɚɸɳɢɯ ɩɪɨɡɪɚɱɧɨɫɬɶ ɮɢɧɚɧɫɨɜɵɯ ɩɨɬɨɤɨɜ ɢ ɫɜɨɛɨɞɧɵɣ ɞɨɫɬɭɩ ɤ
ɫɚɦɨɣ ɪɚɡɧɨɨɛɪɚɡɧɨɣ ɢɧɮɨɪɦɚɰɢɢ. ɉɨɦɢɦɨ ɬɚɤɨɝɨ ɫɪɚɜɧɢɬɟɥɶɧɨ ɦɹɝɤɨɝɨ
ɜɦɟɲɚɬɟɥɶɫɬɜɚ ɜ ɟɫɬɟɫɬɜɟɧɧɵɟ ɪɵɧɨɱɧɵɟ ɩɪɨɰɟɫɫɵ ɝɨɫɭɞɚɪɫɬɜɨ ɧɟ ɨɬɤɚɡɵɜɚɥɨɫɶ ɜ
ɫɥɭɱɚɟ ɧɟɨɛɯɨɞɢɦɨɫɬɢ ɢ ɨɬ ɛɨɥɟɟ ɠɟɫɬɤɢɯ ɢ ɪɟɲɢɬɟɥɶɧɵɯ ɦɟɪ, ɩɪɢɦɟɪɨɦ ɤɨɬɨɪɵɯ
ɦɨɠɟɬ ɫɥɭɠɢɬɶ “ɧɨɜɵɣ ɤɭɪɫ”, ɩɪɨɜɨɞɢɜɲɢɣɫɹ ɩɪɟɡɢɞɟɧɬɨɦ ɋɒȺ Ɏ.Ɋɭɡɜɟɥɶɬɨɦ ɫ
ɰɟɥɶɸ ɩɪɟɨɞɨɥɟɧɢɹ ȼɟɥɢɤɨɣ ɞɟɩɪɟɫɫɢɢ.
Ɉɝɥɹɞɵɜɚɹɫɶ ɫɟɝɨɞɧɹ ɧɚ ɩɪɟɞɵɞɭɳɢɣ ɯɨɞ ɢɫɬɨɪɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ ɢ ɩɨ
ɞɨɫɬɨɢɧɫɬɜɭ ɨɰɟɧɢɜɚɹ ɷɩɨɯɚɥɶɧɵɟ ɩɟɪɟɦɟɧɵ ɜ ɤɚɩɢɬɚɥɢɫɬɢɱɟɫɤɨɦ ɫɩɨɫɨɛɟ
ɩɪɨɢɡɜɨɞɫɬɜɚ ɡɚ ɩɨɫɥɟɞɧɢɟ ɫɬɨ ɥɟɬ, ɧɟɢɡɛɟɠɧɨ ɩɪɢɯɨɞɢɲɶ ɤ ɜɵɜɨɞɭ, ɱɬɨ ɜ
ɫɪɚɜɧɟɧɢɢ ɫ ɩɟɪɢɨɞɨɦ ɩɟɪɜɨɧɚɱɚɥɶɧɨɝɨ ɧɚɤɨɩɥɟɧɢɹ ɤɚɩɢɬɚɥɚ ɢ ɪɚɧɧɟɝɨ
ɥɢɛɟɪɚɥɶɧɨɝɨ ɤɚɩɢɬɚɥɢɡɦɚ ɫɨɜɪɟɦɟɧɧɨɟ ɤɚɩɢɬɚɥɢɫɬɢɱɟɫɤɨɟ ɨɛɳɟɫɬɜɨ ɜ ɪɚɡɜɢɬɵɯ ɢ
ɜɵɫɨɤɨɰɢɜɢɥɢɡɨɜɚɧɧɵɯ ɫɬɪɚɧɚɯ ɨɫɧɨɜɵɜɚɟɬɫɹ ɧɟ ɪɵɧɤɟ, ɤɨɬɨɪɵɣ ɩɟɪɟɫɬɚɥ ɛɵɬɶ
ɩɨɥɧɨɫɬɶɸ ɫɜɨɛɨɞɧɵɦ ɢ ɫɬɚɥ ɭɠɟ ɜ ɨɩɪɟɞɟɥɟɧɧɨɣ ɦɟɪɟ ɪɟɝɭɥɢɪɭɟɦɵɦ. Ʉɨɧɟɱɧɨ,
ɤɚɩɢɬɚɥɢɫɬɢɱɟɫɤɢɣ ɪɵɧɨɤ
ɨɬ ɷɬɨɝɨ ɧɟ ɭɬɪɚɬɢɥ ɪɨɥɢ ɝɥɚɜɧɨɝɨ ɦɟɯɚɧɢɡɦɚ
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ɯɨɡɹɣɫɬɜɟɧɧɨɝɨ ɫɚɦɨɪɟɝɭɥɢɪɨɜɚɧɢɹ, ɧɨ ɨɧ ɭɠɟ ɩɨɬɟɪɹɥ ɨɩɚɫɧɭɸ ɧɟɨɛɭɡɞɚɧɧɨɫɬɶ ɢ
ɚɧɚɪɯɢɱɧɨɫɬɶ, ɮɭɧɤɰɢɨɧɢɪɭɹ ɜ ɭɫɬɚɧɨɜɥɟɧɧɵɯ ɝɨɫɭɞɚɪɫɬɜɨɦ ɪɚɦɤɚɯ,
ɨɛɟɫɩɟɱɢɜɚɸɳɢɯ ɛɟɫɩɟɪɟɛɨɣɧɨɟ ɩɨɫɬɭɩɚɬɟɥɶɧɨɟ ɪɚɡɜɢɬɢɟ ɷɤɨɧɨɦɢɤɢ ɢ ɟɟ
ɧɟɨɛɯɨɞɢɦɭɸ ɫɨɰɢɚɥɶɧɭɸ ɧɚɩɪɚɜɥɟɧɧɨɫɬɶ.
Ɍɚɤɭɸ ɫɭɳɟɫɬɜɟɧɧɭɸ ɤɨɪɪɟɤɬɢɪɨɜɤɭ ɪɵɧɤɚ ɨɫɭɳɟɫɬɜɥɹɟɬ ɝɨɫɭɞɚɪɫɬɜɨ,
ɩɪɟɞɫɬɚɜɥɹɸɳɟɟ ɜɫɟɨɛɳɢɟ ɢɧɬɟɪɟɫɵ ɉɪɚɤɬɢɤɚ ɩɨɤɚɡɚɥɚ, ɱɬɨ ɱɢɫɬɨ ɪɵɧɨɱɧɚɹ
ɷɤɨɧɨɦɢɤɚ, ɜ ɤɨɬɨɪɨɣ ɢɦɟɸɬ ɦɟɫɬɨ ɬɨɥɶɤɨ ɫɬɢɯɢɣɧɵɟ ɩɪɨɰɟɫɫɵ, ɫɤɨɥɶ ɛɵ
ɨɛɴɟɤɬɢɜɧɵɦɢ ɨɧɢ ɧɢ ɛɵɥɢ, ɦɨɠɟɬ ɜɵɠɢɬɶ ɤɚɤ ɩɪɢɟɦɥɟɦɚɹ ɞɥɹ ɨɛɳɟɫɬɜɚ ɢ ɫɚɦɢɯ
ɪɵɧɨɱɧɵɯ ɫɭɛɴɟɤɬɨɜ ɚɥɶɬɟɪɧɚɬɢɜɚ ɷɤɨɧɨɦɢɱɟɫɤɨɦɭ ɫɚɦɨɪɚɡɪɭɲɟɧɢɸ ɬɨɥɶɤɨ ɩɪɢ
ɭɫɥɨɜɢɢ
ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɝɨ
ɜɦɟɲɚɬɟɥɶɫɬɜɚ,
ɤɨɬɨɪɨɟ
ɩɪɟɫɥɟɞɭɟɬ
ɞɜɟ
ɜɡɚɢɦɨɫɜɹɡɚɧɧɵɟ ɰɟɥɢ: 1) ɪɟɝɭɥɢɪɨɜɚɧɢɟ ɪɵɧɨɱɧɨɣ ɫɬɢɯɢɢ ɜ ɢɧɬɟɪɟɫɚɯ
ɛɟɫɩɟɪɟɛɨɣɧɨɝɨ ɮɭɧɤɰɢɨɧɢɪɨɜɚɧɢɹ ɷɤɨɧɨɦɢɤɢ ɢ 2) ɨɛɟɫɩɟɱɟɧɢɟ ɧɟɤɨɣ
ɨɩɬɢɦɚɥɶɧɨɣ ɫɨɰɢɚɥɶɧɨɣ ɫɩɪɚɜɟɞɥɢɜɨɫɬɢ ɜ ɷɤɨɧɨɦɢɤɟ ɢ ɨɛɳɟɫɬɜɟ ɜ ɰɟɥɨɦ. ȼ
ɨɬɥɢɱɢɟ ɨɬ ɱɢɫɬɨ ɪɵɧɨɱɧɨɣ ɷɤɨɧɨɦɢɤɢ, ɨɫɧɨɜɚɧɧɨɣ ɧɚ ɩɨɥɧɨɫɬɶɸ ɫɜɨɛɨɞɧɨɣ,
ɧɢɱɟɦ ɧɟ ɨɝɪɚɧɢɱɟɧɧɨɣ ɤɨɧɤɭɪɟɧɰɢɢ, ɤɨɪɪɟɤɬɢɪɭɟɦɨɟ ɝɨɫɭɞɚɪɫɬɜɨɦ ɧɚɪɨɞɧɨɟ
ɯɨɡɹɣɫɬɜɨ ɦɨɠɟɬ ɫ ɩɨɥɧɵɦ ɩɪɚɜɨɦ ɧɚɡɵɜɚɬɶɫɹ ɫɨɰɢɚɥɶɧɨ-ɪɟɝɭɥɢɪɭɟɦɨɣ ɪɵɧɨɱɧɨɣ
ɷɤɨɧɨɦɢɤɨɣ.

Ɉɛɳɚɹ ɷɤɨɧɨɦɢɱɟɫɤɚɹ
ɪɚɡɥɢɱɧɵɯ ɧɚɭɱɧɵɯ ɲɤɨɥ

ɬɟɨɪɢɹ

ɤɚɤ

ɫɢɧɬɟɡ

ɞɨɫɬɢɠɟɧɢɣ

ɗɤɨɧɨɦɢɱɟɫɤɚɹ ɧɚɭɤɚ ɜ ɯɨɞɟ ɫɜɨɟɝɨ ɷɜɨɥɸɰɢɨɧɧɨɝɨ ɪɚɡɜɢɬɢɹ ɜɛɢɪɚɟɬ ɜ
ɫɟɛɹ ɪɚɰɢɨɧɚɥɶɧɵɟ ɡɟɪɧɚ ɧɨɜɵɯ ɢɞɟɣ, ɨɬɜɟɪɝɚɹ ɜ ɬɨ ɠɟ ɜɪɟɦɹ ɢɯ ɩɪɟɬɟɧɡɢɢ ɧɚ
ɢɫɤɥɸɱɢɬɟɥɶɧɭɸ ɩɪɚɜɢɥɶɧɨɫɬɶ ɢ ɨɱɢɳɚɹ ɢɯ ɨɬ ɪɟɤɥɚɦɧɨɣ ɲɟɥɭɯɢ. Ɉɬɧɨɲɟɧɢɟ ɤ
ɜɫɟɜɨɡɦɨɠɧɵɦ ɧɚɭɱɧɵɦ ɲɤɨɥɚɦ ɞɨɥɠɧɨ ɨɩɪɟɞɟɥɹɬɶɫɹ ɬɟɦ, ɤɚɤɨɣ ɜɤɥɚɞ ɨɧɢ
ɜɧɨɫɹɬ ɜ ɨɛɳɭɸ ɷɤɨɧɨɦɢɱɟɫɤɭɸ ɬɟɨɪɢɸ, ɧɚɱɚɜɲɭɸ ɚɤɬɢɜɧɨ ɫɤɥɚɞɵɜɚɬɶɫɹ ɢ
ɪɚɡɜɢɜɚɬɶɫɹ ɫɨ ɜɪɟɦɟɧ Ⱥɞɚɦɚ ɋɦɢɬɚ ɢ Ⱦɚɜɢɞɚ Ɋɢɤɚɪɞɨ. ɗɤɨɧɨɦɢɱɟɫɤɚɹ ɧɚɭɤɚ
ɪɚɡɜɢɜɚɟɬɫɹ ɜɦɟɫɬɟ ɫ ɯɨɡɹɣɫɬɜɟɧɧɨɣ ɩɪɚɤɬɢɤɨɣ ɢ ɨɛɫɥɭɠɢɜɚɟɬ ɟɟ, ɜɩɢɬɵɜɚɹ ɬɟ
ɧɚɭɱɧɵɟ ɢɞɟɢ, ɤɨɬɨɪɵɟ ɜɨɡɧɢɤɥɢ ɜ ɯɨɞɟ ɨɫɨɡɧɚɧɢɹ ɢ ɨɛɴɹɫɧɟɧɢɹ ɧɨɜɵɯ ɹɜɥɟɧɢɣ ɢ
ɩɪɨɰɟɫɫɨɜ ɜ ɷɤɨɧɨɦɢɤɟ ɢ ɩɨɢɫɤɨɜ ɜɵɯɨɞɚ ɢɡ ɜɨɡɧɢɤɚɸɳɢɯ ɬɪɭɞɧɨɫɬɟɣ ɢ ɞɚɠɟ
ɬɭɩɢɤɨɜ ɜ ɯɨɞɟ ɷɜɨɥɸɰɢɢ ɱɟɥɨɜɟɱɟɫɤɨɝɨ ɨɛɳɟɫɬɜɚ. ɉɨɷɬɨɦɭ ɤɨ ɜɫɟɦɭ
ɩɪɟɞɲɟɫɬɜɭɸɳɟɦɭ ɧɚɭɱɧɨɦɭ ɞɨɫɬɨɹɧɢɸ ɫɥɟɞɭɟɬ ɨɬɧɨɫɢɬɶɫɹ ɫ ɛɨɥɶɲɢɦ
ɭɜɚɠɟɧɢɟɦ ɧɟ ɬɨɥɶɤɨ ɩɨɬɨɦɭ, ɱɬɨ ɨɧɨ ɨɛɨɛɳɚɟɬ ɩɪɟɞɵɞɭɳɢɣ ɨɩɵɬ, ɧɨ ɢ ɢɡ-ɡɚ
ɧɟɩɪɟɯɨɞɹɳɟɝɨ ɡɧɚɱɟɧɢɹ ɧɚɤɨɩɥɟɧɧɵɯ ɡɧɚɧɢɣ ɞɥɹ ɩɨɧɢɦɚɧɢɹ ɧɵɧɟɲɧɢɯ ɢ
ɛɭɞɭɳɢɯ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɩɪɨɰɟɫɫɨɜ.
ɋɚɦɨɣ ɫɟɪɶɟɡɧɨɣ ɢɡ ɧɚɭɱɧɵɯ ɲɤɨɥ, ɛɪɨɫɢɜɲɢɯ ɨɬɤɪɵɬɵɣ ɜɵɡɨɜ
ɤɥɚɫɫɢɱɟɫɤɨɣ ɩɨɥɢɬɷɤɨɧɨɦɢɢ, ɫɬɚɥɚ ɧɟɨɤɥɚɫɫɢɱɟɫɤɚɹ ɬɟɨɪɢɹ, ɩɨɥɭɱɢɜɲɚɹ ɲɢɪɨɤɨɟ
ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɟ ɢ ɩɪɢɡɧɚɧɢɟ ɧɚ ɪɭɛɟɠɟ ɏIɏ ɢ ɏɏ ɜɟɤɨɜ. ȼ ɨɬɥɢɱɢɟ ɨɬ ɤɥɚɫɫɢɤɨɜ,
ɢɫɫɥɟɞɨɜɚɜɲɢɯ ɪɵɧɨɱɧɭɸ ɷɤɨɧɨɦɢɤɭ ɜ ɰɟɥɨɦ ɢ ɡɚɧɢɦɚɜɲɢɯɫɹ ɜ ɩɟɪɜɭɸ ɨɱɟɪɟɞɶ
ɫɬɨɢɦɨɫɬɶɸ ɢ ɰɟɧɨɣ, ɢɡɞɟɪɠɤɚɦɢ ɩɪɨɢɡɜɨɞɫɬɜɚ, ɞɨɯɨɞɚɦɢ ɢ ɮɚɤɬɨɪɚɦɢ
ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɪɨɫɬɚ, ɧɟɨɤɥɚɫɫɢɱɟɫɤɚɹ ɬɟɨɪɢɹ ɩɟɪɟɧɟɫɥɚ ɫɜɨɟ ɜɧɢɦɚɧɢɟ ɧɚ
ɚɧɚɥɢɡ ɞɟɹɬɟɥɶɧɨɫɬɢ ɢɧɞɢɜɢɞɨɜ ɢ ɮɢɪɦ, ɫɬɪɟɦɹɫɶ ɫ ɢɯ ɩɨɡɢɰɢɣ ɨɛɴɹɫɧɢɬɶ
ɮɟɧɨɦɟɧ ɨɩɬɢɦɚɥɶɧɨɝɨ ɪɚɫɩɪɟɞɟɥɟɧɢɹ ɪɟɫɭɪɫɨɜ, ɩɨɡɜɨɥɹɸɳɟɝɨ ɷɤɨɧɨɦɢɱɟɫɤɨɦɭ
ɫɭɛɴɟɤɬɭ ɦɚɤɫɢɦɢɡɢɪɨɜɚɬɶ ɧɚɯɨɞɹɳɢɟɫɹ ɜ ɟɝɨ ɪɚɫɩɨɪɹɠɟɧɢɢ ɛɥɚɝɚ. ɉɨɞɪɨɛɧɨ
ɢɫɫɥɟɞɭɹ ɩɨɬɪɟɛɧɨɫɬɢ ɥɸɞɟɣ, ɩɨɥɟɡɧɨɫɬɶ ɬɨɜɚɪɨɜ ɢ ɪɟɞɤɨɫɬɶ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɛɥɚɝ,
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ɧɟɨɤɥɚɫɫɢɤɢ ɪɟɲɚɥɢ ɡɚɞɚɱɭ, ɤɚɤ ɩɨɥɭɱɢɬɶ ɧɚɢɛɨɥɶɲɭɸ ɩɪɢɛɵɥɶ ɩɪɢ ɡɚɞɚɧɧɵɯ
ɰɟɧɚɯ ɢ ɨɝɪɚɧɢɱɟɧɧɨɦ ɨɛɴɟɦɟ ɞɨɫɬɭɩɧɵɯ ɪɟɫɭɪɫɨɜ. ɂɯ ɧɟɫɨɦɧɟɧɧɨɣ ɡɚɫɥɭɝɨɣ
ɫɬɚɥɨ ɜɵɹɫɧɟɧɢɟ ɜɫɟɨɛɳɢɯ ɦɨɬɢɜɨɜ ɢ ɭɫɥɨɜɢɣ ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɩɨɜɟɞɟɧɢɹ
ɱɟɥɨɜɟɤɚ ɢ ɞɟɹɬɟɥɶɧɨɫɬɢ ɩɪɨɢɡɜɨɞɢɬɟɥɟɣ ɧɚ ɪɵɧɤɟ ɩɨ ɪɟɚɥɢɡɚɰɢɢ ɩɪɨɢɡɜɟɞɟɧɧɨɣ
ɩɪɨɞɭɤɰɢɢ ɫ ɭɱɟɬɨɦ ɦɟɧɹɸɳɢɯɫɹ ɩɨɬɪɟɛɧɨɫɬɟɣ ɥɸɞɟɣ. ɇɟɨɤɥɚɫɫɢɱɟɫɤɚɹ ɬɟɨɪɢɹ
ɫɨɫɪɟɞɨɬɨɱɢɥɚɫɶ ɧɚ ɦɢɤɪɨɭɪɨɜɧɟ ɷɤɨɧɨɦɢɤɢ ɢ ɞɨɛɢɥɚɫɶ ɜ ɷɬɨɣ ɫɮɟɪɟ ɛɨɥɶɲɢɯ
ɧɚɭɱɧɵɯ ɪɟɡɭɥɶɬɚɬɨɜ.
ȼ ɬɨ ɠɟ ɜɪɟɦɹ ɷɬɚ ɬɟɨɪɢɹ, ɤ ɫɨɠɚɥɟɧɢɸ, ɩɪɟɧɟɛɪɟɝɥɚ ɞɨɫɬɢɠɟɧɢɹɦɢ
ɤɥɚɫɫɢɤɨɜ, ɨɬɛɪɨɫɢɜ ɜɦɟɫɬɟ ɫ ɨɞɢɨɡɧɵɦ ɞɥɹ ɧɢɯ ɦɚɪɤɫɢɡɦɨɦ, ɞɚɜɲɢɦ ɛɥɟɫɬɹɳɢɣ
ɤɪɢɬɢɱɟɫɤɢɣ ɚɧɚɥɢɡ ɬɨɝɞɚɲɧɟɝɨ ɤɚɩɢɬɚɥɢɡɦɚ, ɬɚɤɠɟ ɢ ɦɧɨɝɢɟ ɛɟɫɫɩɨɪɧɵɟ ɧɚɭɱɧɵɟ
ɢɫɬɢɧɵ, ɜɤɥɸɱɚɹ ɬɪɭɞɨɜɭɸ ɬɟɨɪɢɸ ɫɬɨɢɦɨɫɬɢ, ɤɨɬɨɪɚɹ ɛɵɥɚ ɡɚɦɟɧɟɧɚ ɬɟɨɪɢɟɣ
ɩɪɟɞɟɥɶɧɨɣ ɩɨɥɟɡɧɨɫɬɢ. ɇɟɨɤɥɚɫɫɢɤɢ, ɩɪɟɞɥɨɠɢɜɲɢɟ ɩɪɟɞɩɪɢɧɢɦɚɬɟɥɹɦ
ɦɟɬɨɞɨɥɨɝɢɱɟɫɤɢɟ ɫɩɨɫɨɛɵ ɪɟɲɟɧɢɹ ɦɧɨɝɢɯ ɩɪɚɤɬɢɱɟɫɤɢɯ ɜɨɩɪɨɫɨɜ ɢɯ
ɯɨɡɹɣɫɬɜɟɧɧɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ ɜ ɭɫɥɨɜɢɹɯ ɫɨɜɪɟɦɟɧɧɨɝɨ ɪɵɧɤɚ, ɧɟ ɦɨɝɥɢ ɜ ɬɨ ɠɟ
ɜɪɟɦɹ ɞɚɬɶ ɭɛɟɞɢɬɟɥɶɧɵɯ ɨɬɜɟɬɨɜ ɧɚ ɦɧɨɝɢɟ ɩɪɢɧɰɢɩɢɚɥɶɧɵɟ ɬɟɨɪɟɬɢɱɟɫɤɢɟ
ɜɨɩɪɨɫɵ.11 ɋɪɚɜɧɢɜɚɹ ɤɥɚɫɫɢɱɟɫɤɭɸ ɢ ɧɟɨɤɥɚɫɫɢɱɟɫɤɭɸ ɬɟɨɪɢɢ, ɧɟɜɨɥɶɧɨ
ɩɪɢɯɨɞɢɲɶ ɤ ɜɵɜɨɞɭ, ɱɬɨ ɩɨɫɥɟɞɧɹɹ ɹɜɥɹɟɬɫɹ ɥɨɝɢɱɟɫɤɢɦ ɩɪɨɞɨɥɠɟɧɢɟɦ ɩɟɪɜɨɣ.
ɇɟɨɤɥɚɫɫɢɤɚ ɧɟ ɦɨɝɥɚ ɩɨɹɜɢɬɶɫɹ ɧɚ ɩɭɫɬɨɦ ɦɟɫɬɟ, ɨɧɚ ɨɬɬɚɥɤɢɜɚɟɬɫɹ ɨɬ
ɤɥɚɫɫɢɱɟɫɤɢɯ ɢɫɬɢɧ ɢ ɩɨɫɬɨɹɧɧɨ ɞɟɪɠɢɬ ɢɯ ɜ ɭɦɟ, ɯɨɬɹ ɢ ɫɬɪɟɦɢɬɫɹ ɩɨɞɨɣɬɢ ɤ
ɢɫɫɥɟɞɨɜɚɧɢɸ ɪɵɧɨɱɧɨɣ ɷɤɨɧɨɦɢɤɢ ɫ ɞɪɭɝɨɣ ɫɬɨɪɨɧɵ ɢ ɨɬɜɟɬɢɬɶ ɧɚ ɜɨɩɪɨɫɵ,
ɨɫɬɚɜɥɟɧɧɵɟ ɩɪɟɞɲɟɫɬɜɨɜɚɜɲɟɣ ɬɟɨɪɢɟɣ ɛɟɡ ɨɬɜɟɬɚ ɢɥɢ ɡɚ ɩɪɟɞɟɥɚɦɢ ɝɥɭɛɨɤɨɝɨ
ɚɧɚɥɢɡɚ.
Ɉɛɳɢɣ ɧɟɞɨɫɬɚɬɨɤ ɤɥɚɫɫɢɱɟɫɤɨɣ ɢ ɧɟɨɤɥɚɫɫɢɱɟɫɤɨɣ ɬɟɨɪɢɣ ɫɨɫɬɨɢɬ ɜ ɢɯ
ɢɫɯɨɞɧɨɣ ɩɪɟɞɩɨɫɵɥɤɟ, ɱɬɨ ɷɤɨɧɨɦɢɱɟɫɤɢɟ ɫɭɛɴɟɤɬɵ ɞɟɣɫɬɜɭɸɬ ɚɛɫɨɥɸɬɧɨ
ɫɜɨɛɨɞɧɨ, ɤɚɤ ɧɟɡɚɜɢɫɢɦɵɟ ɩɚɪɬɧɟɪɵ, ɜɡɚɢɦɨɨɬɧɨɲɟɧɢɹ ɦɟɠɞɭ ɤɨɬɨɪɵɦɢ ɧɟ
ɢɫɩɵɬɵɜɚɸɬ ɜɨɡɞɟɣɫɬɜɢɹ ɞɪɭɝɢɯ ɫɢɥ, ɤɪɨɦɟ ɨɛɴɟɤɬɢɜɧɵɯ ɡɚɤɨɧɨɦɟɪɧɨɫɬɟɣ. Ɍɚɤɨɟ
ɞɨɩɭɳɟɧɢɟ ɜ ɩɪɢɧɰɢɩɟ ɧɟɨɛɯɨɞɢɦɨ, ɱɬɨɛɵ ɜɫɤɪɵɬɶ ɪɵɧɨɱɧɵɟ ɦɟɯɚɧɢɡɦɵ ɜ
ɱɢɫɬɨɦ ɜɢɞɟ. Ⱦɚ ɢ ɩɨɝɪɟɲɧɨɫɬɶ ɩɪɢ ɬɚɤɨɦ ɚɧɚɥɢɡɟ ɛɵɥɚ ɧɟɜɟɥɢɤɚ ɜ ɬɭ ɩɨɪɭ, ɤɨɝɞɚ
ɪɟɝɭɥɢɪɭɸɳɚɹ ɪɨɥɶ ɝɨɫɭɞɚɪɫɬɜɚ ɢ ɨɛɳɟɫɬɜɚ ɛɵɥɚ ɦɢɧɢɦɚɥɶɧɨɣ. ɇɨ ɜɫɟ
ɤɚɪɞɢɧɚɥɶɧɨ ɢɡɦɟɧɢɥɨɫɶ ɩɨɫɥɟ ɬɨɝɨ, ɤɚɤ ɫɬɚɥɨ ɩɨɧɹɬɧɨ, ɱɬɨ ɨɞɢɧ ɬɨɥɶɤɨ ɪɵɧɨɤ ɧɟ
ɦɨɠɟɬ ɫɩɪɚɜɢɬɶɫɹ ɫ ɫɨɛɫɬɜɟɧɧɵɦɢ ɧɟɞɨɫɬɚɬɤɚɦɢ, ɤɨɬɨɪɵɟ ɧɚɱɚɥɢ ɫɟɪɶɟɡɧɨ
ɭɝɪɨɠɚɬɶ ɧɨɪɦɚɥɶɧɨɦɭ ɜɵɩɨɥɧɟɧɢɸ ɟɝɨ ɮɭɧɤɰɢɣ ɢ ɫɚɦɨɦɭ ɫɭɳɟɫɬɜɨɜɚɧɢɸ
ɨɫɧɨɜɚɧɧɨɝɨ ɧɚ ɧɟɦ ɫɬɪɨɟ.
ȼ ɪɟɡɭɥɶɬɚɬɟ ɱɟɪɟɞɵ ɤɪɢɡɢɫɨɜ ɩɟɪɟɩɪɨɢɡɜɨɞɫɬɜɚ ɢ ɜ ɨɫɨɛɟɧɧɨɫɬɢ ɩɨɫɥɟ
ɩɪɟɨɞɨɥɟɧɢɹ ɜ ɧɚɱɚɥɟ ɬɪɢɞɰɚɬɵɯ ɝɨɞɨɜ ɩɪɨɲɥɨɝɨ ɜɟɤɚ ȼɟɥɢɤɨɣ ɞɟɩɪɟɫɫɢɢ,
ɡɚɯɜɚɬɢɜɲɟɣ ɋɒȺ ɢ ɞɪɭɝɢɟ ɪɚɡɜɢɬɵɟ ɫɬɪɚɧɵ, ɩɪɨɢɡɨɲɥɢ, ɤɚɤ ɭɠɟ ɨɬɦɟɱɚɥɨɫɶ,
ɩɪɢɧɰɢɩɢɚɥɶɧɵɟ ɩɟɪɟɦɟɧɵ ɜ ɝɥɭɛɢɧɧɨɦ ɦɟɯɚɧɢɡɦɟ ɮɭɧɤɰɢɨɧɢɪɨɜɚɧɢɹ
ɤɚɩɢɬɚɥɢɫɬɢɱɟɫɤɨɣ ɷɤɨɧɨɦɢɤɢ, ɤɨɬɨɪɵɟ ɢɫɫɥɟɞɨɜɚɥɢ ɬɚɤɢɟ ɧɨɜɵɟ ɧɚɩɪɚɜɥɟɧɢɹ
ɧɚɭɱɧɨɣ ɦɵɫɥɢ, ɤɚɤ ɤɟɣɧɫɢɚɧɫɬɜɨ, ɬɟɨɪɢɹ ɤɨɧɜɟɪɝɟɧɰɢɢ, ɦɨɧɟɬɚɪɢɡɦ,
ɢɧɫɬɢɬɭɰɢɨɧɚɥɢɡɦ ɢ ɞɪɭɝɢɟ ɲɤɨɥɵ, ɡɚɧɹɜɲɢɟɫɹ ɝɥɭɛɨɤɢɦ ɢɡɭɱɟɧɢɟɦ ɜɨɩɪɨɫɨɜ
ɦɚɤɪɨɷɤɨɧɨɦɢɤɢ, ɤɨɬɨɪɨɣ ɩɪɟɧɟɛɪɟɝɚɥɢ ɧɟɨɤɥɚɫɫɢɤɢ. ɉɪɢ ɷɬɨɦ ɝɥɚɜɧɵɦ ɨɛɴɟɤɬɨɦ
ɢɡɭɱɟɧɢɹ ɫɬɚɥɢ ɧɟ ɬɨɥɶɤɨ ɪɵɧɨɱɧɵɟ ɡɚɤɨɧɨɦɟɪɧɨɫɬɢ ɜ ɱɢɫɬɨɦ ɜɢɞɟ, ɧɨ ɢ ɢɯ
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ɘ.Ʉɧɹɡɟɜɚ “Ɉ ɬɪɭɞɨɜɨɣ ɬɟɨɪɢɢ ɫɬɨɢɦɨɫɬɢ” ɢ “Ɉ ɧɚɭɱɧɵɯ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɲɤɨɥɚɯ” ɜ
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ɦɨɞɢɮɢɤɚɰɢɢ ɩɨɞ ɜɨɡɞɟɣɫɬɜɢɟɦ ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɝɨ ɜɦɟɲɚɬɟɥɶɫɬɜɚ ɜ ɷɤɨɧɨɦɢɤɭ ɫ
ɰɟɥɶɸ ɧɟɣɬɪɚɥɢɡɚɰɢɢ ɬɚɤɢɯ ɧɟɞɨɫɬɚɬɤɨɜ ɪɵɧɤɚ, ɤɚɤ ɧɟɫɨɝɥɚɫɨɜɚɧɧɨɫɬɶ ɩɨɜɟɞɟɧɢɹ
ɬɨɜɚɪɨɩɪɨɢɡɜɨɞɢɬɟɥɟɣ, ɩɪɢɜɨɞɹɳɚɹ ɤ ɩɟɪɟɩɪɨɢɡɜɨɞɫɬɜɭ ɢɯ ɩɪɨɞɭɤɰɢɢ,
ɛɟɫɩɨɳɚɞɧɨɫɬɶ ɤɨɧɤɭɪɟɧɰɢɢ ɢ ɦɨɧɨɩɨɥɢɡɚɰɢɹ ɪɵɧɤɚ ɤɪɭɩɧɵɦɢ ɤɨɦɩɚɧɢɹɦɢ,
ɛɟɡɡɚɳɢɬɧɨɫɬɶ ɩɨɬɪɟɛɢɬɟɥɟɣ ɢ ɞɚɠɟ ɩɪɨɢɡɜɨɞɢɬɟɥɟɣ ɨɬ ɩɪɨɢɡɜɨɥɚ ɬɨɪɝɨɜɰɟɜ,
ɨɬɫɭɬɫɬɜɢɟ ɨɬɤɪɵɬɨɫɬɢ ɞɟɹɬɟɥɶɧɨɫɬɢ ɛɚɧɤɨɜ ɢ ɩɪɨɡɪɚɱɧɨɫɬɢ ɮɢɧɚɧɫɨɜɵɯ ɩɨɬɨɤɨɜ,
ɧɟ ɝɨɜɨɪɹ ɭɠɟ ɨ ɬɚɤɢɯ ɩɪɨɛɥɟɦɚɯ, ɤɚɤ ɦɚɫɫɨɜɚɹ ɛɟɡɪɚɛɨɬɢɰɚ, ɩɨɫɬɨɹɧɧɚɹ
ɢɧɮɥɹɰɢɹ, ɭɜɟɥɢɱɢɜɚɜɲɚɹɫɹ ɩɪɨɩɚɫɬɶ ɦɟɠɞɭ ɛɨɝɚɬɵɦɢ ɢ ɛɟɞɧɵɦɢ ɢ ɦɧɨɝɢɟ
ɞɪɭɝɢɟ.
ɉɨɫɬɤɥɚɫɫɢɱɟɫɤɨɟ ɪɚɡɜɢɬɢɟ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɟɨɪɢɢ ɩɨɲɥɨ ɩɨ ɩɭɬɢ
ɤɨɪɪɟɤɬɢɪɨɜɤɢ ɜɨ ɦɧɨɝɨɦ ɚɛɫɬɪɚɤɬɧɵɯ ɫɯɟɦ ɪɵɧɨɱɧɨɝɨ ɪɚɜɧɨɜɟɫɢɹ ɢ
ɤɚɩɢɬɚɥɢɫɬɢɱɟɫɤɨɝɨ ɜɨɫɩɪɨɢɡɜɨɞɫɬɜɚ ɢ ɩɟɪɟɯɨɞɚ ɤ ɢɫɫɥɟɞɨɜɚɧɢɸ ɪɟɚɥɶɧɨɣ
ɷɤɨɧɨɦɢɤɢ, ɜ ɤɨɬɨɪɨɣ ɪɵɧɨɤ ɮɭɧɤɰɢɨɧɢɪɭɟɬ ɜ ɭɫɥɨɜɢɹɯ ɪɟɝɭɥɢɪɭɸɳɟɝɨ
ɜɨɡɞɟɣɫɬɜɢɹ ɧɚ ɧɟɝɨ ɷɤɡɨɝɟɧɧɵɯ ɮɚɤɬɨɪɨɜ, ɬɨ ɟɫɬɶ ɜ ɡɧɚɱɢɬɟɥɶɧɨɣ ɦɟɪɟ ɧɟ ɬɚɤ, ɤɚɤ
ɷɬɨ ɩɪɟɞɫɬɚɜɥɹɥɨɫɶ ɪɚɧɶɲɟ. ȼ ɰɟɧɬɪɟ ɜɧɢɦɚɧɢɹ ɜɦɟɫɬɨ ɞɟɹɬɟɥɶɧɨɫɬɢ
ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɫɭɛɴɟɤɬɨɜ ɧɚ ɦɢɤɪɨɭɪɨɜɧɟ ɨɤɚɡɚɥɚɫɶ ɦɚɤɪɨɷɤɨɧɨɦɢɤɚ,
ɫɚɦɨɪɟɝɭɥɢɪɨɜɚɧɢɟ ɤɨɬɨɪɨɣ ɩɪɨɢɫɯɨɞɢɬ ɬɟɩɟɪɶ ɧɚ ɫɨɜɟɪɲɟɧɧɨ ɞɪɭɝɢɯ ɨɫɧɨɜɚɯ.
Ɋɨɥɶ ɧɨɪɦɚɬɢɜɧɵɯ ɚɤɬɨɜ ɢ ɜɜɨɞɢɦɵɯ ɢɦɢ ɨɝɪɚɧɢɱɟɧɢɣ ɧɟ ɢɫɱɟɪɩɵɜɚɟɬɫɹ
ɭɫɬɚɧɨɜɥɟɧɢɟɦ ɩɪɚɜɢɥ ɢɝɪɵ ɞɥɹ ɝɪɚɠɞɚɧ ɢ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɫɭɛɴɟɤɬɨɜ. ȼ
ɫɨɜɪɟɦɟɧɧɨɦ ɦɢɪɟ ɷɬɚ ɪɨɥɶ ɡɧɚɱɢɬɟɥɶɧɨ ɛɨɥɶɲɟ. Ȼɟɡ ɧɢɯ ɧɟɜɨɡɦɨɠɧɨ ɧɨɪɦɚɥɶɧɨɟ
ɮɭɧɤɰɢɨɧɢɪɨɜɚɧɢɟ ɤɚɩɢɬɚɥɢɫɬɢɱɟɫɤɨɣ ɷɤɨɧɨɦɢɤɢ, ɤɨɬɨɪɚɹ ɜ ɭɫɥɨɜɢɹɯ ɩɨɥɧɨɝɨ
ɥɢɛɟɪɚɥɢɡɦɚ ɩɪɢɲɥɚ ɛɵ ɤ ɤɪɚɯɭ ɩɨ ɫɰɟɧɚɪɢɸ Ʉ.Ɇɚɪɤɫɚ. Ʉɚɩɢɬɚɥɢɡɦ ɜɵɠɢɥ
ɛɥɚɝɨɞɚɪɹ ɨɝɪɚɧɢɱɟɧɢɹɦ, ɜɜɟɞɟɧɧɵɦ ɝɨɫɭɞɚɪɫɬɜɨɦ ɞɥɹ ɞɟɹɬɟɥɶɧɨɫɬɢ
ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɫɭɛɴɟɤɬɨɜ, ɢ ɞɪɭɝɢɦ ɦɟɪɚɦ ɫɨɡɧɚɬɟɥɶɧɨɝɨ ɪɟɝɭɥɢɪɨɜɚɧɢɹ
ɦɚɤɪɨɷɤɨɧɨɦɢɱɟɫɤɢɯ ɩɪɨɰɟɫɫɨɜ. ɋɥɟɞɨɜɚɬɟɥɶɧɨ, ɝɨɫɭɞɚɪɫɬɜɨ ɭɠɟ ɞɚɜɧɨ ɫɪɨɫɥɨɫɶ ɫ
ɷɤɨɧɨɦɢɤɨɣ, ɬɨɥɶɤɨ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɬɟɨɪɢɹ ɞɨɥɝɨɟ ɜɪɟɦɹ ɧɟ ɠɟɥɚɥɚ ɷɬɨɝɨ ɡɚɦɟɱɚɬɶ.
Ɏɭɧɞɚɦɟɧɬ ɫɨɜɪɟɦɟɧɧɨɝɨ ɦɚɤɪɨɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɚɧɚɥɢɡɚ ɡɚɥɨɠɢɥ
Ⱦɠ.Ʉɟɣɧɫ, ɢɫɫɥɟɞɨɜɚɜɲɢɣ ɩɪɨɛɥɟɦɚɬɢɤɭ ɪɵɧɨɱɧɨɝɨ ɪɚɜɧɨɜɟɫɢɹ ɜ ɧɨɜɵɯ ɭɫɥɨɜɢɹɯ,
ɤɨɝɞɚ ɨɧɨ ɩɨɞɞɟɪɠɢɜɚɟɬɫɹ ɧɟ ɫɬɢɯɢɣɧɨ, ɚ ɩɨɞ ɜɨɡɞɟɣɫɬɜɢɟɦ ɞɟɧɟɠɧɨ-ɮɢɧɚɧɫɨɜɵɯ
ɢ ɞɪɭɝɢɯ ɢɧɫɬɪɭɦɟɧɬɨɜ, ɢɫɩɨɥɶɡɭɟɦɵɯ ɜ ɢɧɬɟɪɟɫɚɯ ɜɫɟɝɨ ɨɛɳɟɫɬɜɚ ɝɨɫɭɞɚɪɫɬɜɨɦ.
Ʉɟɣɧɫ ɩɨɤɚɡɚɥ, ɱɬɨ ɜ ɨɬɥɢɱɢɟ ɨɬ ɦɢɤɪɨɷɤɨɧɨɦɢɤɢ, ɝɞɟ ɜ ɰɟɧɬɪɟ
ɜɨɫɩɪɨɢɡɜɨɞɫɬɜɟɧɧɨɝɨ ɩɪɨɰɟɫɫɚ ɧɚɯɨɞɢɬɫɹ ɮɢɪɦɚ ɫ ɟɟ ɫɬɪɟɦɥɟɧɢɟɦ
ɨɩɬɢɦɢɡɢɪɨɜɚɬɶ ɞɨɫɬɭɩɧɵɟ ɟɣ ɮɚɤɬɨɪɵ ɩɪɨɢɡɜɨɞɫɬɜɚ ɫ ɰɟɥɶɸ ɩɨɥɭɱɟɧɢɹ
ɦɚɤɫɢɦɚɥɶɧɨɣ ɩɪɢɛɵɥɢ, ɦɚɤɪɨɷɤɨɧɨɦɢɤɚ ɩɪɟɞɫɬɚɜɥɹɟɬ ɫɨɛɨɣ ɰɟɥɶɧɭɸ ɫɢɫɬɟɦɭ,
ɧɨɪɦɚɥɶɧɨɟ ɮɭɧɤɰɢɨɧɢɪɨɜɚɧɢɟ ɤɨɬɨɪɨɣ ɨɛɟɫɩɟɱɢɜɚɟɬɫɹ ɩɭɬɟɦ ɩɨɫɬɨɹɧɧɨɝɨ
ɩɨɞɞɟɪɠɚɧɢɹ ɪɚɜɧɨɜɟɫɢɹ ɞɟɧɟɝ, ɤɚɩɢɬɚɥɚ, ɢɧɜɟɫɬɢɰɢɣ ɢ ɞɨɯɨɞɚ ɫ ɩɨɦɨɳɶɸ
ɪɟɝɭɥɢɪɨɜɚɧɢɹ ɞɟɧɟɠɧɨɣ ɷɦɢɫɫɢɢ, ɪɵɧɤɚ ɰɟɧɧɵɯ ɛɭɦɚɝ, ɛɚɧɤɨɜɫɤɢɯ ɩɪɨɰɟɧɬɧɵɯ
ɫɬɚɜɨɤ, ɧɚɥɨɝɨɜɨɣ ɫɢɫɬɟɦɵ.12
ɋɨɜɪɟɦɟɧɧɵɟ ɦɨɧɟɬɚɪɢɫɬɵ, ɨɤɚɡɚɜɲɢɟ ɛɨɥɶɲɨɟ ɜɥɢɹɧɢɟ ɧɚ ɪɨɫɫɢɣɫɤɢɯ
ɪɟɮɨɪɦɚɬɨɪɨɜ 90-ɯ ɝɨɞɨɜ ɩɪɨɲɥɨɝɨ ɫɬɨɥɟɬɢɹ, ɫɱɢɬɚɸɬ ɪɟɝɭɥɢɪɨɜɚɧɢɟ ɞɟɧɟɠɧɨɮɢɧɚɧɫɨɜɨɣ ɫɮɟɪɵ ɝɥɚɜɧɵɦ ɢ ɧɚɢɛɨɥɟɟ ɚɞɟɤɜɚɬɧɵɦ ɫɜɨɛɨɞɧɨɦɭ ɪɵɧɤɭ ɫɩɨɫɨɛɨɦ
ɜɨɡɞɟɣɫɬɜɢɹ ɧɚ ɷɤɨɧɨɦɢɱɟɫɤɢɟ ɩɪɨɰɟɫɫɵ. ɇɨ ɨɧɢ, ɤɚɤ ɢ ɦɧɨɝɢɟ ɢɯ
ɩɪɟɞɲɟɫɬɜɟɧɧɢɤɢ, ɤɚɤ ɛɵ ɧɟ ɡɚɦɟɱɚɥɢ, ɱɬɨ ɫɨɡɧɚɬɟɥɶɧɨɟ ɜɦɟɲɚɬɟɥɶɫɬɜɨ ɜ
ɷɤɨɧɨɦɢɤɭ ɝɨɫɭɞɚɪɫɬɜɚ ɢ ɞɪɭɝɢɯ ɨɛɳɟɫɬɜɟɧɧɵɯ ɨɪɝɚɧɢɡɚɰɢɣ ɨɫɭɳɟɫɬɜɥɹɟɬɫɹ ɧɟ
12

Ʉɟɣɧɫ Ⱦɠ. Ɉɛɳɚɹ ɬɟɨɪɢɹ ɡɚɧɹɬɨɫɬɢ, ɩɪɨɰɟɧɬɚ ɢ ɞɟɧɟɝ. Ɇ.: ɉɪɨɝɪɟɫɫ, 1978, ɫ. 206, 368.
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ɬɨɥɶɤɨ ɦɨɧɟɬɚɪɢɫɬɫɤɢɦɢ, ɧɨ ɢ ɞɪɭɝɢɦɢ ɫɪɟɞɫɬɜɚɦɢ, ɢɝɪɚɸɳɢɦɢ ɧɢɱɭɬɶ ɧɟ
ɦɟɧɶɲɭɸ ɪɨɥɶ.
ȼ ɩɟɪɢɨɞ ɦɟɠɞɭ ɞɜɭɦɹ ɦɢɪɨɜɵɦɢ ɜɨɣɧɚɦɢ ɜ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɧɚɭɤɟ
ɭɬɜɟɪɞɢɥɚɫɶ ɲɤɨɥɚ ɢɧɫɬɢɬɭɰɢɨɧɚɥɢɡɦɚ, ɪɨɞɢɜɲɚɹɫɹ ɜ ɋɒȺ ɢ ɨɛɨɝɚɳɟɧɧɚɹ ɜ
ȿɜɪɨɩɟ ɢɞɟɹɦɢ Ɇ.ȼɟɛɟɪɚ, ɢɫɫɥɟɞɨɜɚɜɲɟɝɨ ɤɚɩɢɬɚɥɢɡɦ ɤɚɤ ɩɪɨɹɜɥɟɧɢɟ
ɩɪɨɬɟɫɬɚɧɬɫɤɨɣ ɷɬɢɤɢ. ɂɧɫɬɢɬɭɰɢɨɧɚɥɢɡɦ ɫɨɫɪɟɞɨɬɨɱɢɥɫɹ ɧɚ ɢɡɭɱɟɧɢɢ ɩɨɜɟɞɟɧɢɹ
ɱɟɥɨɜɟɤɚ ɢ ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ ɜ ɰɟɥɨɦ ɜ ɭɫɥɨɜɢɹɯ ɧɟ ɪɟɫɭɪɫɧɵɯ, ɚ
ɢɧɫɬɢɬɭɰɢɨɧɚɥɶɧɵɯ
ɨɝɪɚɧɢɱɟɧɢɣ,
ɜɨɡɞɟɣɫɬɜɭɸɳɢɯ
ɧɚ
ɞɟɹɬɟɥɶɧɨɫɬɶ
ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɫɭɛɴɟɤɬɨɜ ɫ ɩɨɦɨɳɶɸ ɩɪɚɜɨɜɵɯ ɧɨɪɦ ɢ ɤɭɥɶɬɭɪɧɵɯ ɬɪɚɞɢɰɢɣ,
ɧɚɡɜɚɧɧɵɯ ɨɛɳɢɦ ɢɦɟɧɟɦ “ɢɧɫɬɢɬɭɬɵ”. ɂɧɫɬɢɬɭɰɢɨɧɚɥɢɫɬɵ ɞɨɤɚɡɚɥɢ, ɱɬɨ ɜ
ɫɨɜɪɟɦɟɧɧɨɣ ɷɤɨɧɨɦɢɤɟ ɜɚɠɧɟɣɲɭɸ ɪɨɥɶ ɢɝɪɚɸɬ ɜɫɟɜɨɡɦɨɠɧɵɟ ɧɨɪɦɵ ɢ ɩɪɚɜɢɥɚ,
ɫɨɫɬɚɜɥɹɸɳɢɟ ɟɞɢɧɭɸ ɧɨɪɦɚɬɢɜɧɭɸ ɢɧɮɪɚɫɬɪɭɤɬɭɪɭ, ɨɞɧɚɤɨ ɨɧɢ ɧɟ ɫɭɦɟɥɢ
ɫɨɡɞɚɬɶ ɰɟɥɨɫɬɧɭɸ ɧɚɭɱɧɭɸ ɞɨɤɬɪɢɧɭ (ɩɨɷɬɨɦɭ ɢɯ ɜɡɝɥɹɞɵ ɩɨɫɥɟɞɨɜɚɬɟɥɢ ɞɪɭɝɢɯ
ɲɤɨɥ ɢɧɨɝɞɚ ɧɚɡɵɜɚɸɬ ɬɟɨɪɢɟɣ ɛɟɡ ɬɟɨɪɢɢ).
ɗɬɨɬ ɧɟɞɨɫɬɚɬɨɤ ɩɨɩɵɬɚɥɢɫɶ ɢɫɩɪɚɜɢɬɶ ɧɟɨɢɧɫɬɢɬɭɰɢɨɧɚɥɢɫɬɵ.
Ɉɫɧɨɜɚɬɟɥɟɦ ɷɬɨɝɨ ɬɟɱɟɧɢɹ ɫɱɢɬɚɟɬɫɹ Ɋ.Ʉɨɭɡ, ɨɩɭɛɥɢɤɨɜɚɜɲɢɣ ɜ 1937 ɝ.
ɡɧɚɦɟɧɢɬɭɸ ɫɬɚɬɶɸ “ɉɪɢɪɨɞɚ ɮɢɪɦɵ”13, ɜ ɤɨɬɨɪɨɣ ɨɧ ɩɨɤɚɡɚɥ, ɱɬɨ ɮɢɪɦɚ ɤɚɤ
ɟɞɢɧɨɟ ɰɟɥɨɟ ɦɨɠɟɬ ɫɭɳɟɫɬɜɨɜɚɬɶ ɞɨ ɬɟɯ ɩɨɪ, ɩɨɤɚ ɢɡɞɟɪɠɤɢ ɤɨɧɬɪɨɥɹ ɡɚ ɟɟ
ɪɚɛɨɬɧɢɤɚɦɢ ɩɪɢ ɪɚɡɪɚɫɬɚɧɢɢ ɮɢɪɦɵ ɧɟ ɩɪɟɜɵɫɹɬ ɢɡɞɟɪɠɟɤ ɡɚɳɢɬɵ ɩɪɚɜ
ɫɨɛɫɬɜɟɧɧɨɫɬɢ ɜ ɫɥɭɱɚɟ ɟɟ ɪɚɡɞɟɥɚ ɧɚ ɧɟɫɤɨɥɶɤɨ ɧɨɜɵɯ ɮɢɪɦ. Ɍɚɤɢɟ ɢɡɞɟɪɠɤɢ ɜ
ɨɬɥɢɱɢɟ ɨɬ ɬɪɚɧɫɮɨɪɦɚɰɢɨɧɧɵɯ (ɧɚ ɩɪɨɢɡɜɨɞɫɬɜɨ ɩɪɨɞɭɤɰɢɢ) ɩɨɥɭɱɢɥɢ ɧɚɡɜɚɧɢɟ
ɬɪɚɧɫɚɤɰɢɨɧɧɵɯ, ɜ ɤɨɬɨɪɵɟ ɩɨɡɞɧɟɟ ɜɤɥɸɱɢɥɢ ɢɡɞɟɪɠɤɢ ɜ ɫɜɹɡɢ ɫ ɡɚɤɥɸɱɟɧɢɟɦ ɢ
ɜɵɩɨɥɧɟɧɢɟɦ ɤɨɧɬɪɚɤɬɨɜ, ɚ ɡɚɬɟɦ ɢ ɜɫɟ ɪɚɫɯɨɞɵ ɧɚ ɭɫɥɭɝɢ, ɩɪɟɞɨɫɬɚɜɥɹɟɦɵɟ
ɧɟɩɪɨɢɡɜɨɞɫɬɜɟɧɧɨɣ ɫɮɟɪɨɣ.
ɉɨ ɫɥɨɜɚɦ ɪɨɫɫɢɣɫɤɨɝɨ ɫɬɨɪɨɧɧɢɤɚ ɷɬɨɣ ɧɚɭɱɧɨɣ ɲɤɨɥɵ Ⱥ.ɇ.ɇɟɫɬɟɪɟɧɤɨ,
“ɧɟɨɢɧɫɬɢɬɭɰɢɨɧɚɥɢɡɦ ɩɪɟɬɟɧɞɭɟɬ ɧɚ ɨɛɴɹɫɧɟɧɢɟ ɧɟ ɬɨɥɶɤɨ ɷɤɨɧɨɦɢɱɟɫɤɢɯ, ɧɨ ɢ
ɫɨɰɢɚɥɶɧɵɯ ɢ ɩɨɥɢɬɢɱɟɫɤɢɯ ɮɨɪɦ ɱɟɥɨɜɟɱɟɫɤɨɝɨ ɩɨɜɟɞɟɧɢɹ. Ɉɛɥɚɫɬɶ ɚɧɚɥɢɡɚ ɷɬɨɣ
ɬɟɨɪɢɢ ɨɱɟɧɶ ɲɢɪɨɤɚ. ȼ ɧɟɟ ɜɯɨɞɹɬ ɢɧɞɢɜɢɞɭɚɥɶɧɨɟ ɩɨɜɟɞɟɧɢɟ ɱɟɥɨɜɟɤɚ,
ɤɨɧɬɪɚɤɬɵ, ɩɪɚɜɚ ɫɨɛɫɬɜɟɧɧɨɫɬɢ, ɨɪɝɚɧɢɡɚɰɢɢ ɢ ɪɨɥɶ ɝɨɫɭɞɚɪɫɬɜɚ ɜ ɨɛɳɟɫɬɜɟ”. 14
Ⱦɟɣɫɬɜɢɬɟɥɶɧɨ, ɭɤɚɡɚɧɧɨɦɭ ɧɚɭɱɧɨɦɭ ɧɚɩɪɚɜɥɟɧɢɸ ɭɞɚɟɬɫɹ ɫ ɫɨɜɪɟɦɟɧɧɵɯ
ɩɨɡɢɰɢɣ ɧɚɣɬɢ ɨɛɴɹɫɧɟɧɢɟ ɧɟɤɨɬɨɪɵɦ ɧɨɜɵɦ ɷɤɨɧɨɦɢɱɟɫɤɢɦ ɹɜɥɟɧɢɹɦ, ɨɞɧɚɤɨ
ɟɝɨ ɩɪɟɬɟɧɡɢɢ ɧɚ ɭɧɢɜɟɪɫɚɥɶɧɨɫɬɶ ɢɧɨɝɞɚ ɢɝɪɚɸɬ ɫ ɧɟɨɢɧɫɬɢɬɭɰɢɨɧɚɥɢɫɬɚɦɢ ɡɥɭɸ
ɲɭɬɤɭ.
ȼɨɡɶɦɟɦ, ɧɚɩɪɢɦɟɪ, ɫɬɪɟɦɥɟɧɢɟ ɪɚɫɩɪɨɫɬɪɚɧɢɬɶ ɪɵɧɨɱɧɵɟ ɤɚɬɟɝɨɪɢɢ
ɛɭɤɜɚɥɶɧɨ ɧɚ ɜɫɟ ɫɮɟɪɵ ɱɟɥɨɜɟɱɟɫɤɨɣ ɠɢɡɧɢ, ɜɤɥɸɱɚɹ ɩɨɥɢɬɢɱɟɫɤɢɟ, ɫɨɰɢɚɥɶɧɵɟ,
ɤɭɥɶɬɭɪɧɵɟ, ɧɚɭɱɧɵɟ, ɷɬɢɱɟɫɤɢɟ, ɜɧɭɬɪɢɫɟɦɟɣɧɵɟ ɢ ɞɪɭɝɢɟ ɫɮɟɪɵ
ɜɡɚɢɦɨɨɬɧɨɲɟɧɢɣ ɦɟɠɞɭ ɥɸɞɶɦɢ. ȼ ɫɜɨɟɣ ɤɧɢɝɟ “ɗɤɨɧɨɦɢɱɟɫɤɢɣ ɚɧɚɥɢɡ ɢ
ɱɟɥɨɜɟɱɟɫɤɨɟ ɩɨɜɟɞɟɧɢɟ” ɚɦɟɪɢɤɚɧɫɤɢɣ ɭɱɟɧɵɣ Ƚ. Ȼɟɤɤɟɪ, ɩɨɥɭɱɢɜɲɢɣ ɜ 1992 ɝ.
ɇɨɛɟɥɟɜɫɤɭɸ ɩɪɟɦɢɸ ɡɚ ɪɚɡɪɚɛɨɬɤɭ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɬɪɚɤɬɨɜɤɢ ɱɟɥɨɜɟɱɟɫɤɨɝɨ
ɩɨɜɟɞɟɧɢɹ, ɭɬɜɟɪɠɞɚɟɬ, ɱɬɨ ɜɫɟ ɩɨɜɫɟɞɧɟɜɧɵɟ ɨɬɧɨɲɟɧɢɹ ɦɟɠɞɭ ɢɧɞɢɜɢɞɭɭɦɚɦɢ
ɧɨɫɹɬ ɜ ɫɭɳɧɨɫɬɢ ɪɵɧɨɱɧɵɣ ɯɚɪɚɤɬɟɪ ɢ ɨɩɢɪɚɸɬɫɹ ɧɚ ɚɧɚɥɢɡ ɫɨɨɬɧɨɲɟɧɢɹ ɦɟɠɞɭ
ɡɚɬɪɚɬɚɦɢ ɢ ɨɠɢɞɚɟɦɵɦɢ ɪɟɡɭɥɶɬɚɬɚɦ.15
13
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ɇɚ ɫɚɦɨɦ ɠɟ ɞɟɥɟ, ɜ ɥɸɛɨɣ ɫɮɟɪɟ ɠɢɡɧɢ, ɚ ɧɟ ɬɨɥɶɤɨ ɜ ɷɤɨɧɨɦɢɤɟ, ɱɟɥɨɜɟɤ
ɩɨɫɬɭɩɚɟɬ ɪɚɰɢɨɧɚɥɶɧɨ, ɩɪɟɫɥɟɞɭɹ ɫɜɨɸ ɜɵɝɨɞɭ. Ɉɧ ɩɨɫɬɨɹɧɧɨ ɜɵɛɢɪɚɟɬ ɥɭɱɲɢɟ
ɞɥɹ ɫɟɛɹ ɜɚɪɢɚɧɬɵ ɩɨɜɟɞɟɧɢɹ, ɜɡɜɟɲɢɜɚɹ, ɤɚɤ ɧɚ ɜɟɫɚɯ, ɜɨɡɦɨɠɧɵɟ ɩɪɢɨɛɪɟɬɟɧɢɹ ɢ
ɧɟɢɡɛɟɠɧɵɟ ɢɡɞɟɪɠɤɢ. ɇɨ ɜɟɫɶ ɜɨɩɪɨɫ ɜ ɬɨɦ, ɹɜɥɹɟɬɫɹ ɥɢ ɷɬɨ ɜɵɪɚɠɟɧɢɟɦ ɱɢɫɬɨ
ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɢɧɬɟɪɟɫɨɜ, ɩɪɨɹɜɥɹɸɳɢɯɫɹ ɬɨɥɶɤɨ ɧɚ ɪɵɧɤɟ, ɢɥɢ ɨɛɳɟɣ
ɫɤɥɨɧɧɨɫɬɢ ɱɟɥɨɜɟɤɚ ɤɚɤ ɪɚɡɭɦɧɨɝɨ ɫɭɳɟɫɬɜɚ ɤ ɪɚɰɢɨɧɚɥɶɧɨɦɭ ɩɨɜɟɞɟɧɢɸ,
ɡɚɫɬɚɜɥɹɸɳɟɣ ɟɝɨ ɫɬɨɥɶ ɠɟ ɪɚɰɢɨɧɚɥɶɧɨ ɜɟɫɬɢ ɫɟɛɹ ɢ ɜ ɯɨɡɹɣɫɬɜɟɧɧɨɣ ɠɢɡɧɢ.
Ⱦɭɦɚɟɬɫɹ, ɱɬɨ ɫɩɪɚɜɟɞɥɢɜɨ ɢɦɟɧɧɨ ɩɨɫɥɟɞɧɟɟ ɭɬɜɟɪɠɞɟɧɢɟ, ɢ ɩɨɷɬɨɦɭ ɩɨɜɟɞɟɧɢɟ,
ɧɚɩɪɢɦɟɪ, ɦɚɬɟɪɢ, ɜɨɫɩɢɬɵɜɚɸɳɟɣ ɫɜɨɟɝɨ ɪɟɛɟɧɤɚ, ɞɢɤɬɭɟɬɫɹ ɫɨɜɫɟɦ ɧɟ
ɪɵɧɨɱɧɵɦɢ ɦɨɬɢɜɚɦɢ, ɯɨɬɹ ɨɧɨ ɪɚɰɢɨɧɚɥɶɧɨ ɫ ɩɪɢɪɨɞɧɵɯ, ɷɬɢɱɟɫɤɢɯ ɢ ɞɪɭɝɢɯ
ɬɨɱɟɤ ɡɪɟɧɢɹ.
Ɉɬɦɟɱɟɧɧɵɣ ɜɵɲɟ ɨɪɝɚɧɢɱɟɫɤɢɣ ɧɟɞɨɫɬɚɬɨɤ ɤɥɚɫɫɢɱɟɫɤɨɣ ɢ
ɧɟɨɤɥɚɫɫɢɱɟɫɤɨɣ ɬɟɨɪɢɣ, ɚɛɫɬɪɚɝɢɪɨɜɚɜɲɢɯɫɹ ɨɬ ɜɨɡɞɟɣɫɬɜɢɹ ɧɚ ɷɤɨɧɨɦɢɤɭ
ɝɨɫɭɞɚɪɫɬɜɚ, ɩɨɞɦɟɱɚɥɫɹ ɦɧɨɝɢɦɢ ɢɫɫɥɟɞɨɜɚɬɟɥɹɦɢ, ɤɨɬɨɪɵɟ ɩɵɬɚɥɢɫɶ
ɨɩɪɨɜɟɪɝɧɭɬɶ ɬɟɡɢɫ ɨɛ ɚɛɫɨɥɸɬɧɨɣ ɫɜɨɞɢɦɨɫɬɢ ɥɸɛɵɯ ɨɛɳɟɫɬɜɟɧɧɵɯ ɢɧɬɟɪɟɫɨɜ ɤ
ɢɧɞɢɜɢɞɭɚɥɶɧɵɦ. ɂɡ ɩɨɫɥɟɞɧɢɯ ɪɚɛɨɬ ɷɬɨ ɛɵɥɨ ɨɫɨɛɟɧɧɨ ɭɛɟɞɢɬɟɥɶɧɨ ɫɞɟɥɚɧɨ ɜ
ɤɧɢɝɟ Ɋ.ɋ.Ƚɪɢɧɛɟɪɝɚ ɢ Ⱥ.ə.Ɋɭɛɢɧɲɬɟɣɧɚ “ɗɤɨɧɨɦɢɱɟɫɤɚɹ ɫɨɰɢɨɞɢɧɚɦɢɤɚ”.16
ɉɨɥɶɡɭɹɫɶ ɨɛɳɟɩɪɢɧɹɬɨɣ ɤɥɚɫɫɢɱɟɫɤɨɣ ɦɟɬɨɞɨɥɨɝɢɟɣ, ɚɜɬɨɪɵ ɩɨɤɚɡɚɥɢ, ɱɬɨ
ɢɦɟɸɬɫɹ ɬɚɤɢɟ ɨɛɳɟɫɬɜɟɧɧɵɟ ɛɥɚɝɚ, ɤɨɬɨɪɵɟ ɨɛɥɚɞɚɸɬ ɫɜɨɣɫɬɜɨɦ ɧɟɫɜɨɞɢɦɨɫɬɢ ɤ
ɱɚɫɬɧɵɦ ɢɧɬɟɪɟɫɚɦ ɢ ɱɬɨ ɜ ɢɯ ɫɨɡɞɚɧɢɢ ɢ ɡɚɳɢɬɟ ɧɟɡɚɦɟɧɢɦɭɸ ɪɨɥɶ ɢɝɪɚɟɬ
ɝɨɫɭɞɚɪɫɬɜɨ, ɜɵɫɬɭɩɚɸɳɟɟ ɜ ɤɚɱɟɫɬɜɟ ɫɚɦɨɫɬɨɹɬɟɥɶɧɨɝɨ ɢ ɪɚɜɧɨɩɪɚɜɧɨɝɨ ɫɭɛɴɟɤɬɚ
ɪɵɧɤɚ, ɚɤɬɢɜɧɨɫɬɶ ɤɨɬɨɪɨɝɨ ɧɚɩɪɚɜɥɟɧɚ ɧɚ ɪɟɚɥɢɡɚɰɢɸ ɧɟɫɜɨɞɢɦɵɯ ɨɛɳɟɫɬɜɟɧɧɵɯ
ɢɧɬɟɪɟɫɨɜ, ɧɟ ɜɵɹɜɥɹɟɦɵɯ ɜ ɢɧɞɢɜɢɞɭɚɥɶɧɵɯ ɩɪɟɞɩɨɱɬɟɧɢɹɯ.
ȼ ɧɚɢɛɨɥɟɟ ɤɨɧɰɟɧɬɪɢɪɨɜɚɧɧɨɦ ɜɢɞɟ ɢɞɟɹ ɫɨɱɟɬɚɧɢɹ ɪɵɧɨɱɧɵɯ ɢ
ɫɨɰɢɚɥɶɧɵɯ ɧɚɱɚɥ ɜ ɫɨɜɪɟɦɟɧɧɨɣ ɷɤɨɧɨɦɢɤɟ ɧɚɲɥɚ ɫɜɨɟ ɜɨɩɥɨɳɟɧɢɟ ɜ ɬɟɨɪɢɢ
ɫɨɰɢɚɥɶɧɨɝɨ ɪɵɧɨɱɧɨɝɨ ɯɨɡɹɣɫɬɜɚ, ɨɫɧɨɜɵ ɤɨɬɨɪɨɣ ɛɵɥɢ ɜɩɟɪɜɵɟ
ɫɮɨɪɦɭɥɢɪɨɜɚɧɵ ɫɪɚɡɭ ɠɟ ɩɨ ɨɤɨɧɱɚɧɢɢ ȼɬɨɪɨɣ ɦɢɪɨɜɨɣ ɜɨɣɧɵ ɝɟɪɦɚɧɫɤɢɦɢ
ɷɤɨɧɨɦɢɫɬɚɦɢ, ɫɪɟɞɢ ɤɨɬɨɪɵɯ ɜɵɞɟɥɹɟɬɫɹ Ⱥ.Ɇɸɥɥɟɪ-Ⱥɪɦɚɤ, ɤɨɬɨɪɨɦɭ ɷɬɚ ɬɟɨɪɢɹ
ɨɛɹɡɚɧɚ ɫɜɨɢɦ ɧɚɡɜɚɧɢɟɦ (ɩɨ-ɧɟɦɟɰɤɢ: soziale Marktwirtschaft). ɇɨɜɚɹ ɬɟɨɪɢɹ ɡɚɬɟɦ
ɩɨɥɭɱɢɥɚ ɩɪɢɡɧɚɧɢɟ ɜ ɞɪɭɝɢɯ ɪɚɡɜɢɬɵɯ ɟɜɪɨɩɟɣɫɤɢɯ ɫɬɪɚɧɚɯ ɢ ɡɚɧɹɥɚ ɫɜɨɸ
ɞɨɫɬɨɣɧɭɸ ɧɢɲɭ ɜ ɦɢɪɨɜɨɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɧɚɭɤɟ.
Ƚɥɚɜɧɨɣ ɯɚɪɚɤɬɟɪɢɫɬɢɤɨɣ ɫɨɰɢɚɥɶɧɨɣ ɪɵɧɨɱɧɨɣ ɷɤɨɧɨɦɢɤɢ ɱɚɳɟ ɜɫɟɝɨ
ɫɱɢɬɚɟɬɫɹ ɩɪɨɜɟɞɟɧɢɟ ɝɨɫɭɞɚɪɫɬɜɨɦ ɨɛɳɟɩɪɢɧɹɬɨɣ ɫɨɰɢɚɥɶɧɨɣ ɩɨɥɢɬɢɤɢ,
ɧɚɩɪɚɜɥɟɧɧɨɣ ɧɚ ɡɚɳɢɬɭ ɦɚɥɨɢɦɭɳɢɯ ɫɥɨɟɜ ɧɚɫɟɥɟɧɢɹ ɢ ɩɨɞɞɟɪɠɚɧɢɟ ɜ ɨɛɳɟɫɬɜɟ
ɨɩɪɟɞɟɥɟɧɧɨɝɨ ɭɪɨɜɧɹ ɫɨɰɢɚɥɶɧɨɣ ɫɩɪɚɜɟɞɥɢɜɨɫɬɢ. ɂɦɟɧɧɨ ɧɚ ɷɬɢ ɚɫɩɟɤɬɵ
ɨɛɪɚɳɚɥɢ ɫɜɨɟ ɨɫɧɨɜɧɨɟ ɜɧɢɦɚɧɢɟ ɪɚɡɪɚɛɨɬɱɢɤɢ ɫɨɨɬɜɟɬɫɬɜɭɸɳɟɣ ɬɟɨɪɢɢ.
Ƚɨɪɚɡɞɨ ɪɟɠɟ ɨɧɢ ɭɤɚɡɵɜɚɥɢ ɧɚ ɜɫɟɨɯɜɚɬɵɜɚɸɳɭɸ ɞɟɹɬɟɥɶɧɨɫɬɶ ɫɨɜɪɟɦɟɧɧɨɝɨ
ɝɨɫɭɞɚɪɫɬɜɚ ɜ ɨɛɥɚɫɬɢ ɦɚɤɪɨɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɪɟɝɭɥɢɪɨɜɚɧɢɹ, ɛɟɡ ɤɨɬɨɪɨɣ ɫɟɣɱɚɫ
ɩɪɚɤɬɢɱɟɫɤɢ ɧɟɜɨɡɦɨɠɧɨ ɧɨɪɦɚɥɶɧɨɟ ɮɭɧɤɰɢɨɧɢɪɨɜɚɧɢɟ ɪɵɧɨɱɧɨɣ ɷɤɨɧɨɦɢɤɢ.
ȼɧɨɫɢɦɵɟ ɝɨɫɭɞɚɪɫɬɜɨɦ ɤɨɪɪɟɤɬɢɜɵ ɜ ɫɩɨɧɬɚɧɧɵɟ ɪɵɧɨɱɧɵɟ ɩɪɨɰɟɫɫɵ
ɩɪɢɞɚɸɬ ɷɤɨɧɨɦɢɤɟ ɫɨɰɢɚɥɶɧɵɣ ɯɚɪɚɤɬɟɪ ɜ ɬɨɦ ɫɦɵɫɥɟ, ɱɬɨ ɜ ɪɟɡɭɥɶɬɚɬɟ ɷɬɨɝɨ
ɡɚɳɢɳɚɸɬɫɹ ɢ ɛɚɥɚɧɫɢɪɭɸɬɫɹ ɢɧɬɟɪɟɫɵ ɜɫɟɯ ɫɭɛɴɟɤɬɨɜ ɪɵɧɤɚ ɧɟɡɚɜɢɫɢɦɨ ɨɬ ɢɯ
ɜɟɥɢɱɢɧɵ ɢ ɦɨɳɢ ɩɭɬɟɦ ɫɨɡɞɚɧɢɹ ɭɫɥɨɜɢɣ ɞɥɹ ɪɚɜɧɨɩɪɚɜɧɨɣ ɢ ɱɟɫɬɧɨɣ
16
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ɤɨɧɤɭɪɟɧɰɢɢ ɩɪɢ ɩɨɞɚɜɥɟɧɢɢ ɦɨɧɨɩɨɥɢɡɦɚ ɢ ɨɝɪɚɧɢɱɟɧɢɢ ɧɟɨɛɨɫɧɨɜɚɧɧɨɝɨ
ɩɟɪɟɩɪɨɢɡɜɨɞɫɬɜɚ ɬɨɜɚɪɨɜ, ɞɟɦɩɢɧɝɨɜɵɯ ɰɟɧ ɢ ɞɪɭɝɢɯ ɧɟɝɚɬɢɜɧɵɯ ɹɜɥɟɧɢɣ,
ɜɟɞɭɳɢɯ ɤ ɪɚɡɧɨɝɨ ɪɨɞɚ ɤɪɢɡɢɫɚɦ. ɂɦɟɧɧɨ ɩɨɷɬɨɦɭ ɮɭɧɤɰɢɨɧɢɪɭɸɳɚɹ ɜ
ɧɵɧɟɲɧɢɯ ɪɚɡɜɢɬɵɯ ɫɬɪɚɧɚɯ ɪɵɧɨɱɧɚɹ ɷɤɨɧɨɦɢɤɚ ɹɜɥɹɟɬɫɹ ɧɟ ɩɪɨɫɬɨ ɫɨɰɢɚɥɶɧɨɣ,
ɚ ɫɨɰɢɚɥɶɧɨ-ɪɟɝɭɥɢɪɭɟɦɨɣ. Ɍɟɪɦɢɧ “ɫɨɰɢɚɥɶɧɨ-ɪɟɝɭɥɢɪɭɟɦɚɹ ɪɵɧɨɱɧɚɹ
ɷɤɨɧɨɦɢɤɚ” ɭɞɚɱɧɨ ɨɬɪɚɠɚɟɬ ɤɚɤ ɫɨɰɢɚɥɶɧɵɣ ɯɚɪɚɤɬɟɪ ɷɤɨɧɨɦɢɤɢ, ɬɚɤ ɢ
ɩɪɢɫɭɳɟɟ ɟɣ ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɟ ɪɟɝɭɥɢɪɨɜɚɧɢɟ, ɨɫɭɳɟɫɬɜɥɹɟɦɨɟ ɬɚɤɠɟ ɜ
ɫɨɰɢɚɥɶɧɵɯ ɰɟɥɹɯ. ɂɫɯɨɞɹ ɢɡ ɷɬɨɝɨ, ɫɨɜɪɟɦɟɧɧɭɸ ɧɚɭɱɧɭɸ ɲɤɨɥɭ, ɢɡɭɱɚɸɳɭɸ
ɬɚɤɭɸ ɷɤɨɧɨɦɢɤɭ, ɛɨɥɟɟ ɩɪɚɜɢɥɶɧɨ ɧɚɡɵɜɚɬɶ ɬɟɨɪɢɟɣ ɫɨɰɢɚɥɶɧɨ-ɪɟɝɭɥɢɪɭɟɦɨɣ
ɪɵɧɨɱɧɨɣ ɷɤɨɧɨɦɢɤɢ (ɌɋɊɊɗ). ɗɬɚ ɬɟɨɪɢɹ ɹɜɥɹɟɬɫɹ ɩɪɨɞɭɤɬɨɦ ɜɫɟɝɨ
ɩɪɟɞɵɞɭɳɟɝɨ ɩɨɫɬɭɩɚɬɟɥɶɧɨɝɨ ɪɚɡɜɢɬɢɹ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɧɚɭɤɢ. Ɉɧɚ ɡɢɠɞɟɬɫɹ ɤɚɤ
ɧɚ ɜɫɟɦ ɢɡɜɟɫɬɧɵɯ ɥɢɛɟɪɚɥɶɧɵɯ ɩɨɫɬɭɥɚɬɚɯ, ɬɚɤ ɢ ɧɚ ɩɪɢɡɧɚɧɢɢ ɪɟɝɭɥɢɪɭɸɳɟɣ
ɪɨɥɢ ɝɨɫɭɞɚɪɫɬɜɚ, ɩɪɢɜɧɨɫɹɳɟɣ ɩɨɪɹɞɨɤ ɜ ɫɬɢɯɢɣɧɨ ɪɚɡɜɢɜɚɸɳɢɟɫɹ
ɯɨɡɹɣɫɬɜɟɧɧɵɟ ɩɪɨɰɟɫɫɵ.17
ɋɟɝɨɞɧɹ ɜɟɫɶɦɚ ɩɨɩɭɥɹɪɧɵɦɢ ɹɜɥɹɸɬɫɹ ɪɚɡɥɢɱɧɵɟ ɬɟɨɪɢɢ, ɩɵɬɚɸɳɢɟɫɹ
ɞɚɬɶ ɯɚɪɚɤɬɟɪɢɫɬɢɤɭ ɫɨɜɪɟɦɟɧɧɨɦɭ ɩɨɫɬɢɧɞɭɫɬɪɢɚɥɶɧɨɦɭ ɨɛɳɟɫɬɜɭ, ɩɪɢɫɜɚɢɜɚɹ
ɟɦɭ ɪɚɡɧɵɟ ɧɚɢɦɟɧɨɜɚɧɢɹ (ɨɛɫɥɭɠɢɜɚɸɳɟɟ, ɢɧɮɨɪɦɚɰɢɨɧɧɨɟ, ɢɧɧɨɜɚɰɢɨɧɧɨɟ ɢ
ɬ.ɩ.). Ɉɫɧɨɜɨɣ ɬɚɤɨɝɨ ɨɛɳɟɫɬɜɚ ɦɧɨɝɢɟ ɫɱɢɬɚɸɬ ɷɤɨɧɨɦɢɤɭ ɡɧɚɧɢɣ, ɹɤɨɛɵ
ɡɚɦɟɧɹɸɳɭɸ ɫɨɛɨɣ ɷɤɨɧɨɦɢɤɭ ɬɪɭɞɚ. ȼ ɞɟɣɫɬɜɢɬɟɥɶɧɨɫɬɢ ɠɟ ɧɚ ɯɚɪɚɤɬɟɪ
ɨɛɳɟɫɬɜɟɧɧɨɝɨ ɩɪɨɢɡɜɨɞɫɬɜɚ ɨɤɚɡɵɜɚɟɬ ɫɭɳɟɫɬɜɟɧɧɨɟ ɜɥɢɹɧɢɟ ɧɟ ɡɧɚɧɢɹ ɜɨɨɛɳɟ ɢ
ɬɟɦ ɛɨɥɟɟ ɧɟ ɦɚɫɲɬɚɛɵ ɢɧɮɨɪɦɚɰɢɢ, ɫɩɨɫɨɛɵ ɢ ɛɵɫɬɪɨɬɚ ɟɟ ɩɟɪɟɞɚɱɢ, ɚ ɢɦɟɧɧɨ
ɧɚɭɤɚ, ɹɜɥɹɸɳɚɹɫɹ ɥɢɲɶ ɱɚɫɬɶɸ ɡɧɚɧɢɣ ɢ ɫɨɜɨɤɭɩɧɨɣ ɢɧɮɨɪɦɚɰɢɢ, ɩɪɢɱɟɦ ɧɟ
ɫɚɦɨɣ ɛɨɥɶɲɟɣ ɩɨ ɨɛɴɟɦɭ. Ɍɨɬ ɛɟɫɫɩɨɪɧɵɣ ɮɚɤɬ, ɱɬɨ ɜ ɫɨɜɪɟɦɟɧɧɭɸ ɷɩɨɯɭ
ɧɚɭɱɧɵɟ ɢɫɫɥɟɞɨɜɚɧɢɹ, ɢɡɨɛɪɟɬɟɧɢɹ ɢ ɨɩɵɬɧɨ-ɤɨɧɫɬɪɭɤɬɨɪɫɤɢɟ ɪɚɡɪɚɛɨɬɤɢ ɢɝɪɚɸɬ
ɜɫɟ ɛɨɥɶɲɭɸ ɪɨɥɶ ɢ ɜɨ ɦɧɨɝɨɦ ɨɩɪɟɞɟɥɹɸɬ ɫɨɞɟɪɠɚɧɢɟ ɢ ɬɟɦɩɵ ɧɚɭɱɧɨɬɟɯɧɢɱɟɫɤɨɝɨ ɩɪɨɝɪɟɫɫɚ, ɧɟ ɞɚɟɬ ɟɳɟ ɞɨɫɬɚɬɨɱɧɵɯ ɨɫɧɨɜɚɧɢɣ ɞɥɹ
ɫɨɨɬɜɟɬɫɬɜɭɸɳɟɝɨ ɩɟɪɟɢɦɟɧɨɜɚɧɢɹ ɫɨɜɪɟɦɟɧɧɨɝɨ ɨɛɳɟɫɬɜɚ, ɯɨɬɹ ɟɝɨ ɷɤɨɧɨɦɢɤɚ
ɜɫɟ ɛɨɥɶɲɟ ɫɬɚɧɨɜɢɬɫɹ ɧɚɭɱɧɨ-ɢɧɧɨɜɚɰɢɨɧɧɨɣ.
Ɉɛɳɚɹ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɬɟɨɪɢɹ ɦɨɠɟɬ ɢ ɡɞɟɫɶ ɞɚɬɶ ɤɥɸɱ ɤ ɩɨɧɢɦɚɧɢɸ
ɩɨɞɥɢɧɧɨɣ ɪɨɥɢ ɧɚɭɤɢ, ɞɚɥɟɤɨɣ ɨɬ ɫɟɧɫɚɰɢɨɧɧɵɯ ɩɪɟɭɜɟɥɢɱɟɧɢɣ. ɇɟɥɶɡɹ
ɡɚɛɵɜɚɬɶ, ɱɬɨ ɪɨɥɶ ɠɢɜɨɝɨ ɱɟɥɨɜɟɱɟɫɤɨɝɨ ɬɪɭɞɚ, ɤɨɬɨɪɵɣ, ɟɫɬɟɫɬɜɟɧɧɨ,
ɜɢɞɨɢɡɦɟɧɹɟɬɫɹ ɢ ɫɬɚɧɨɜɢɬɫɹ ɛɨɥɟɟ ɤɜɚɥɢɮɢɰɢɪɨɜɚɧɧɵɦ ɢ ɧɚɭɱɧɨ ɨɫɧɚɳɟɧɧɵɦ,
ɧɟ ɬɨɥɶɤɨ ɧɟ ɫɬɚɧɨɜɢɬɫɹ ɦɟɧɟɟ ɜɚɠɧɨɣ ɩɨ ɦɟɪɟ ɧɚɭɱɧɨ-ɬɟɯɧɢɱɟɫɤɨɝɨ ɩɪɨɝɪɟɫɫɚ, ɚ
ɦɧɨɝɨɤɪɚɬɧɨ ɜɨɡɪɚɫɬɚɟɬ, ɯɨɬɹ ɜ ɞɟɧɟɠɧɨɦ ɜɵɪɚɠɟɧɢɢ ɨɩɥɚɬɚ ɬɪɭɞɚ ɡɚɧɢɦɚɟɬ ɜɫɟ
ɦɟɧɶɲɟɟ ɦɟɫɬɨ ɜ ɫɪɚɜɧɟɧɢɢ ɫɨ ɫɬɨɢɦɨɫɬɶɸ ɫɵɪɶɹ ɢ ɨɛɨɪɭɞɨɜɚɧɢɹ.
Ɉɬɜɟɬɫɬɜɟɧɧɨɫɬɶ ɤɚɠɞɨɝɨ ɱɟɥɨɜɟɤɚ ɡɚ ɜɟɫɶ ɩɪɨɰɟɫɫ ɩɪɨɢɡɜɨɞɫɬɜɚ ɫɬɚɧɨɜɢɬɫɹ
ɪɟɲɚɸɳɢɦ ɮɚɤɬɨɪɨɦ, ɯɨɬɹ ɥɸɞɢ ɢ ɡɚɧɢɦɚɟɬɫɹ ɜɫɟɝɨ ɥɢɲɶ ɧɚɥɚɞɤɨɣ ɢ ɤɨɧɬɪɨɥɟɦ
ɡɚ ɪɚɛɨɬɨɣ ɫɥɨɠɧɵɯ ɚɝɪɟɝɚɬɨɜ.
ɇɚɭɤɚ ɤɚɤ ɫɩɨɫɨɛ ɩɪɨɧɢɤɧɨɜɟɧɢɹ ɜ ɬɚɣɧɵ ɩɪɢɪɨɞɵ ɜɨ ɜɫɟɯ ɟɟ ɩɪɨɹɜɥɟɧɢɹɯ
ɧɟ ɦɨɠɟɬ ɪɚɫɫɦɚɬɪɢɜɚɬɶɫɹ ɨɬɞɟɥɶɧɨ ɨɬ ɩɪɨɢɡɜɨɞɫɬɜɚ, ɫ ɤɨɬɨɪɵɦ ɨɧɚ ɫɨɫɬɚɜɥɹɟɬ
17
ɉɨɞɪɨɛɧɨɟ ɢɡɥɨɠɟɧɢɟ ɬɟɨɪɢɢ ɫɨɰɢɚɥɶɧɨ-ɪɟɝɭɥɢɪɭɟɦɨɣ ɪɵɧɨɱɧɨɣ ɷɤɨɧɨɦɢɤɢ ɦɨɠɧɨ
ɧɚɣɬɢ ɜ ɫɬɚɬɶɟ ɘ.Ʉɧɹɡɟɜɚ “ɋɨɜɪɟɦɟɧɧɵɣ ɜɡɝɥɹɞ ɧɚ ɬɟɨɪɢɸ ɫɨɰɢɚɥɶɧɨɣ ɪɵɧɨɱɧɨɣ
ɷɤɨɧɨɦɢɤɢ” ɜ ɠɭɪɧɚɥɟ “Ɉɛɳɟɫɬɜɨ ɢ ɷɤɨɧɨɦɢɤɚ” ʋ 5-6 ɡɚ 2004 ɝ. ɢ ɜ ɟɝɨ ɤɧɢɝɟ “ɋɨɰɢɚɥɶɧɚɹ
ɪɵɧɨɱɧɚɹ ɷɤɨɧɨɦɢɤɚ ɢ ɟɟ ɮɨɪɦɢɪɨɜɚɧɢɟ ɜ ɩɨɫɬɫɨɰɢɚɥɢɫɬɢɱɟɫɤɢɯ ɫɬɪɚɧɚɯ”. Ɇɨɫɤɜɚ,
ɂɆɗɉɂ ɊȺɇ, 2005 ɝ., 86 ɫ.
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ɟɞɢɧɨɟ ɰɟɥɨɟ, ɢ ɬɨɥɶɤɨ ɜ ɬɚɤɨɦ ɟɞɢɧɫɬɜɟ ɨɧɚ ɦɨɠɟɬ ɫɬɚɬɶ ɧɟɩɨɫɪɟɞɫɬɜɟɧɧɨɣ
ɩɪɨɢɡɜɨɞɢɬɟɥɶɧɨɣ ɫɢɥɨɣ ɧɚɪɹɞɭ ɫ ɱɟɥɨɜɟɤɨɦ. Ɂɚɦɟɧɢɬɶ ɱɟɥɨɜɟɤɚ ɫ ɟɝɨ
ɦɧɨɝɨɨɛɪɚɡɧɵɦɢ ɫɩɨɫɨɛɧɨɫɬɹɦɢ ɧɚɭɤɚ ɧɟ ɫɦɨɠɟɬ ɧɢɤɨɝɞɚ, ɢɛɨ ɨɧɚ ɫɚɦɚ ɟɫɬɶ ɩɥɨɞ
ɱɟɥɨɜɟɱɟɫɤɨɣ ɢɧɬɟɥɥɟɤɬɭɚɥɶɧɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ. Ⱦɚɠɟ ɜ ɞɚɥɟɤɨɦ ɛɭɞɭɳɟɦ, ɤɨɝɞɚ
ɥɸɞɹɦ ɧɟ ɧɭɠɧɨ ɛɭɞɟɬ ɤɚɠɞɨɞɧɟɜɧɨ ɡɚɛɨɬɢɬɶɫɹ ɨ ɩɪɨɢɡɜɨɞɫɬɜɟ ɦɚɬɟɪɢɚɥɶɧɵɯ
ɛɥɚɝ, ɤɨɬɨɪɵɟ ɛɟɡ ɢɯ ɧɟɩɨɫɪɟɞɫɬɜɟɧɧɨɝɨ ɭɱɚɫɬɢɹ ɛɭɞɭɬ ɫɨɡɞɚɜɚɬɶɫɹ ɚɜɬɨɦɚɬɚɦɢ ɢ
ɪɨɛɨɬɚɦɢ, ɧɚɭɱɧɵɣ ɬɪɭɞ ɨɫɬɚɧɟɬɫɹ ɜɚɠɧɵɦ ɮɚɤɬɨɪɨɦ ɜ ɭɞɨɜɥɟɬɜɨɪɟɧɢɢ ɦɧɨɝɢɯ
ɞɪɭɝɢɯ ɱɟɥɨɜɟɱɟɫɤɢɯ ɩɨɬɪɟɛɧɨɫɬɟɣ (ɩɪɟɠɞɟ ɜɫɟɝɨ ɩɨɬɪɟɛɧɨɫɬɢ ɜ ɬɜɨɪɱɟɫɬɜɟ). ɇɨ ɜ
ɷɬɨɦ ɫɥɭɱɚɟ ɭɠɟ ɧɟɥɶɡɹ ɛɭɞɟɬ ɝɨɜɨɪɢɬɶ ɨɛ ɷɤɨɧɨɦɢɤɟ ɧɚɭɤɢ ɢɥɢ ɡɧɚɧɢɣ, ɬɚɤ ɤɚɤ
ɢɫɱɟɡɧɟɬ ɫɚɦɨ ɫɨɜɪɟɦɟɧɧɨɟ ɩɨɧɹɬɢɟ ɷɤɨɧɨɦɢɤɢ ɤɚɤ ɫɩɨɫɨɛɚ ɫɨɡɞɚɧɢɹ ɦɚɤɫɢɦɭɦɚ
ɩɨɬɪɟɛɢɬɟɥɶɧɵɯ ɛɥɚɝ ɩɪɢ ɦɢɧɢɦɭɦɟ ɬɪɭɞɨɜɵɯ ɭɫɢɥɢɣ.

Ɉɛɳɚɹ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɬɟɨɪɢɹ ɢ ɦɢɪɨɜɚɹ ɷɤɨɧɨɦɢɤɚ
Ɉɛɳɚɹ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɬɟɨɪɢɹ ɞɚɟɬ ɦɟɬɨɞɨɥɨɝɢɱɟɫɤɭɸ ɨɫɧɨɜɭ ɞɥɹ ɚɧɚɥɢɡɚ
ɜɧɟɲɧɢɯ ɚɫɩɟɤɬɨɜ ɮɭɧɤɰɢɨɧɢɪɨɜɚɧɢɹ ɧɚɰɢɨɧɚɥɶɧɨɣ ɷɤɨɧɨɦɢɤɢ ɢ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ
ɦɢɪɨɜɨɝɨ ɯɨɡɹɣɫɬɜɚ. ɍɝɥɭɛɥɹɜɲɟɟɫɹ ɪɚɡɞɟɥɟɧɢɟ ɬɪɭɞɚ ɜɧɭɬɪɢ ɨɬɞɟɥɶɧɵɯ ɫɬɪɚɧ
ɩɨɫɬɟɩɟɧɧɨ ɩɟɪɟɲɚɝɧɭɥɨ ɱɟɪɟɡ ɝɨɫɭɞɚɪɫɬɜɟɧɧɵɟ ɝɪɚɧɢɰɵ. ɋɬɚɥɨ ɨɱɟɜɢɞɧɨ, ɱɬɨ
ɷɮɮɟɤɬɢɜɧɟɟ ɜɵɩɭɫɤɚɬɶ ɛɨɥɟɟ ɤɪɭɩɧɵɟ ɫɟɪɢɢ ɬɨɜɚɪɨɜ, ɢɛɨ ɷɬɨ ɩɨɡɜɨɥɹɟɬ
ɷɤɨɧɨɦɢɬɶ ɧɚ ɢɡɞɟɪɠɤɚɯ ɩɪɨɢɡɜɨɞɫɬɜɚ, ɫɧɢɠɚɬɶ ɫɟɛɟɫɬɨɢɦɨɫɬɶ ɩɪɨɞɭɤɰɢɢ,
ɤɨɬɨɪɚɹ ɫɬɚɧɨɜɢɬɫɹ ɛɨɥɟɟ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɣ ɧɟ ɬɨɥɶɤɨ ɧɚ ɜɧɭɬɪɟɧɧɟɦ, ɧɨ ɢ ɧɚ
ɜɧɟɲɧɢɯ ɪɵɧɤɚɯ. Ƚɨɫɭɞɚɪɫɬɜɚ, ɨɫɨɛɟɧɧɨ ɦɚɥɵɟ, ɨɛɧɚɪɭɠɢɥɢ, ɱɬɨ ɢɯ ɜɧɭɬɪɟɧɧɢɣ
ɪɵɧɨɤ ɹɜɧɨ ɧɟɞɨɫɬɚɬɨɱɟɧ ɞɥɹ ɪɚɡɜɢɬɢɹ ɦɚɫɫɨɜɨɝɨ ɤɪɭɩɧɨɫɟɪɢɣɧɨɝɨ ɩɪɨɢɡɜɨɞɫɬɜɚ.
Ɉɩɬɢɦɚɥɶɧɵɟ ɨɛɴɟɦɵ ɜɵɩɭɫɤɚ ɩɪɨɞɭɤɰɢɢ ɬɪɟɛɨɜɚɥɢ ɪɚɫɲɢɪɟɧɢɹ ɬɟɪɪɢɬɨɪɢɢ ɢɯ
ɫɛɵɬɚ ɫɧɚɱɚɥɚ ɡɚ ɫɱɟɬ ɫɨɫɟɞɧɢɯ ɫɬɪɚɧ, ɚ ɡɚɬɟɦ ɢ ɦɢɪɨɜɨɣ ɷɤɨɧɨɦɢɤɢ ɜ ɰɟɥɨɦ.
ɗɤɨɧɨɦɢɹ ɧɚ ɢɡɞɟɪɠɤɚɯ ɩɪɨɢɡɜɨɞɫɬɜɚ ɨɩɪɟɞɟɥɟɧɧɨɝɨ ɜɢɞɚ ɬɨɜɚɪɨɜ
ɩɨɡɜɨɥɢɥɚ ɢɦ ɭɫɩɟɲɧɨ ɤɨɧɤɭɪɢɪɨɜɚɬɶ ɫ ɚɧɚɥɨɝɢɱɧɨɣ ɩɪɨɞɭɤɰɢɟɣ ɩɪɨɢɡɜɨɞɢɬɟɥɟɣ
ɡɚɪɭɛɟɠɧɵɯ ɫɬɪɚɧ, ɤɨɬɨɪɵɟ ɜɵɧɭɠɞɟɧɵ ɛɵɥɢ ɫɨɤɪɚɳɚɬɶ ɫɨɛɫɬɜɟɧɧɨɟ
ɩɪɨɢɡɜɨɞɫɬɜɨ ɢɥɢ ɞɚɠɟ ɫɨɜɫɟɦ ɨɬɤɚɡɵɜɚɬɶɫɹ ɨɬ ɧɟɝɨ ɜ ɬɟɯ ɫɥɭɱɚɹɯ, ɤɨɝɞɚ ɜɡɚɦɟɧ
ɨɧɢ ɦɨɝɥɢ ɨɫɭɳɟɫɬɜɥɹɬɶ ɜɫɬɪɟɱɧɵɟ ɩɨɫɬɚɜɤɢ ɤɚɤɢɯ-ɬɨ ɞɪɭɝɢɯ ɜɢɞɨɜ ɬɨɜɚɪɨɜ. Ɍɚɤ
ɩɨɫɬɟɩɟɧɧɨ ɫɤɥɚɞɵɜɚɥɨɫɶ ɦɟɠɞɭɧɚɪɨɞɧɨɟ ɪɚɡɞɟɥɟɧɢɟ ɬɪɭɞɚ, ɩɪɢ ɤɨɬɨɪɨɦ ɤɚɠɞɚɹ
ɫɬɪɚɧɚ ɢ ɟɟ ɬɨɜɚɪɨɩɪɨɢɡɜɨɞɢɬɟɥɢ ɢɫɩɨɥɶɡɭɸɬ ɫɜɨɢ ɫɪɚɜɧɢɬɟɥɶɧɵɟ ɩɪɟɢɦɭɳɟɫɬɜɚ
ɩɟɪɟɞ ɞɪɭɝɢɦɢ ɫɬɪɚɧɚɦɢ. Ɍɚɤɢɦɢ ɩɪɟɢɦɭɳɟɫɬɜɚɦɢ ɹɜɥɹɸɬɫɹ ɪɚɫɩɨɥɚɝɚɟɦɵɟ
ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɵɟ
ɪɟɫɭɪɫɵ
(ɡɚɥɟɠɢ
ɩɨɥɟɡɧɵɯ
ɢɫɤɨɩɚɟɦɵɯ,
ɧɚɥɢɱɢɟ
ɦɧɨɝɨɱɢɫɥɟɧɧɨɣ ɢ ɞɟɲɟɜɨɣ ɪɚɛɨɱɟɣ ɫɢɥɵ, ɫɜɨɛɨɞɧɵɟ ɤɚɩɢɬɚɥɵ), ɛɨɥɟɟ ɜɵɫɨɤɢɣ
ɭɪɨɜɟɧɶ ɩɪɨɢɡɜɨɞɢɬɟɥɶɧɨɫɬɢ ɬɪɭɞɚ (ɫɨɜɪɟɦɟɧɧɵɟ ɬɟɯɧɨɥɨɝɢɢ ɢ ɨɛɨɪɭɞɨɜɚɧɢɟ,
ɤɜɚɥɢɮɢɰɢɪɨɜɚɧɧɵɟ ɤɚɞɪɵ ɫɩɟɰɢɚɥɢɫɬɨɜ), ɥɭɱɲɚɹ ɨɪɝɚɧɢɡɚɰɢɹ ɩɪɨɢɡɜɨɞɫɬɜɚ
(ɧɚɥɢɱɢɟ ɷɮɮɟɤɬɢɜɧɨɝɨ ɦɟɧɟɞɠɦɟɧɬɚ, ɲɢɪɨɤɨɟ ɩɪɢɦɟɧɟɧɢɟ ɨɪɝɬɟɯɧɢɤɢ ɢ
ɢɧɮɨɪɦɚɰɢɨɧɧɵɯ ɬɟɯɧɨɥɨɝɢɣ). ɂɫɩɨɥɶɡɨɜɚɧɢɟ ɫɪɚɜɧɢɬɟɥɶɧɵɯ ɩɪɟɢɦɭɳɟɫɬɜ
ɩɨɡɜɨɥɹɟɬ ɷɤɨɧɨɦɢɬɶ ɧɚ ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɵɯ ɡɚɬɪɚɬɚɯ ɢ ɩɪɟɞɥɚɝɚɬɶ ɡɚɪɭɛɟɠɧɵɦ
ɩɨɤɭɩɚɬɟɥɹɦ ɛɨɥɟɟ ɧɢɡɤɢɟ ɰɟɧɵ. ɉɨɷɬɨɦɭ ɜɧɟɲɧɟɬɨɪɝɨɜɵɟ ɰɟɧɵ, ɤɚɤ ɩɪɚɜɢɥɨ,
ɧɢɠɟ ɜɧɭɬɪɟɧɧɢɯ, ɟɫɥɢ ɬɨɥɶɤɨ ɩɨɫɥɟɞɧɢɟ ɧɟ ɞɨɬɢɪɭɸɬɫɹ ɫɩɟɰɢɚɥɶɧɨ
ɝɨɫɭɞɚɪɫɬɜɨɦ, ɱɬɨ ɞɟɥɚɟɬ ɢɯ ɞɨɫɬɭɩɧɵɦɢ ɞɥɹ ɩɨɤɭɩɚɬɟɥɟɣ, ɧɨ ɧɟ ɦɟɧɟɟ ɞɨɪɨɝɢɦɢ
ɞɥɹ ɨɛɳɟɫɬɜɚ.
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ɋ ɜɵɯɨɞɨɦ ɫɬɪɚɧɵ ɧɚ ɦɢɪɨɜɭɸ ɚɪɟɧɭ ɢ ɟɟ ɜɫɟ ɛɨɥɶɲɟɣ ɜɤɥɸɱɟɧɧɨɫɬɢ ɜ
ɫɢɫɬɟɦɭ ɦɟɠɞɭɧɚɪɨɞɧɨɝɨ ɪɚɡɞɟɥɟɧɢɹ ɬɪɭɞɚ ɜɧɭɬɪɟɧɧɟɟ ɰɟɧɨɨɛɪɚɡɨɜɚɧɢɟ ɜɫɟ
ɛɨɥɶɲɟ ɨɫɭɳɟɫɬɜɥɹɟɬɫɹ ɫ ɭɱɟɬɨɦ ɦɟɠɞɭɧɚɪɨɞɧɵɯ ɭɫɥɨɜɢɣ, ɬɨ ɟɫɬɶ ɫɬɨɢɦɨɫɬɧɨɟ
ɜɵɪɚɜɧɢɜɚɧɢɟ ɩɪɨɢɫɯɨɞɢɬ ɭɠɟ ɜ ɦɚɫɲɬɚɛɟ ɜɫɟɣ ɦɢɪɨɜɨɣ ɷɤɨɧɨɦɢɤɢ. ȿɫɥɢ ɫɬɪɚɧɚ
ɷɤɫɩɨɪɬɢɪɭɟɬ ɦɧɨɝɨ ɫɵɪɶɹ ɢɥɢ ɩɪɨɞɭɤɬɨɜ ɩɢɬɚɧɢɹ, ɬɨ ɨɧɚ ɦɨɠɟɬ ɢɦɩɨɪɬɢɪɨɜɚɬɶ
ɜɡɚɦɟɧ ɧɟɞɨɫɬɚɸɳɢɟ ɟɣ ɩɪɨɦɬɨɜɚɪɵ, ɢ ɧɚɨɛɨɪɨɬ. ɋɩɟɰɢɚɥɢɡɢɪɭɹɫɶ ɧɚ ɜɵɝɨɞɧɵɯ
ɞɥɹ ɫɟɛɹ ɢɡɞɟɥɢɹɯ, ɫɬɪɚɧɚ ɭɱɢɬɵɜɚɟɬ ɧɟ ɬɨɥɶɤɨ ɫɜɨɢ ɜɧɭɬɪɟɧɧɢɟ ɭɫɥɨɜɢɹ, ɧɨ ɢ
ɜɧɟɲɧɢɟ, ɚ ɨɬɞɟɥɶɧɵɟ ɩɪɨɢɡɜɨɞɢɬɟɥɢ ɧɚɱɢɧɚɸɬ ɪɚɛɨɬɚɬɶ ɢɫɤɥɸɱɢɬɟɥɶɧɨ ɧɚ
ɜɧɟɲɧɢɣ ɪɵɧɨɤ. ȼ ɷɬɨɦ ɫɥɭɱɚɟ ɨɛɴɟɤɬɢɜɧɵɟ ɡɚɤɨɧɵ ɪɵɧɤɚ ɞɟɣɫɬɜɭɸɬ ɜ
ɨɛɳɟɦɢɪɨɜɨɦ ɦɚɫɲɬɚɛɟ. Ɍɚɤ ɭɬɜɟɪɠɞɚɟɬ ɬɟɨɪɢɹ, ɧɨ ɜ ɪɟɚɥɶɧɨɣ ɠɢɡɧɢ ɜɫɟ
ɩɪɨɢɫɯɨɞɢɬ ɧɟɫɤɨɥɶɤɨ ɢɧɚɱɟ.
ȼ ɭɫɥɨɜɢɹɯ ɜɫɟ ɛɨɥɶɲɟɣ ɨɬɤɪɵɬɨɫɬɢ ɧɚɰɢɨɧɚɥɶɧɵɯ ɷɤɨɧɨɦɢɤ ɞɪɭɝ ɤ
ɞɪɭɝɭ, ɱɟɝɨ ɬɪɟɛɭɟɬ ɨɛɴɟɤɬɢɜɧɵɣ ɩɪɨɰɟɫɫ ɦɟɠɞɭɧɚɪɨɞɧɨɝɨ ɪɚɡɞɟɥɟɧɢɹ ɬɪɭɞɚ,
ɝɨɫɭɞɚɪɫɬɜɚ ɭɬɪɚɬɢɥɢ ɫɜɨɣ ɦɨɧɨɩɨɥɶɧɵɣ ɤɨɧɬɪɨɥɶ ɡɚ ɬɨɪɝɨɜɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɦɢ
ɫɜɹɡɹɦɢ, ɤɨɬɨɪɵɟ ɫɬɚɥɢ ɫɚɦɨɫɬɨɹɬɟɥɶɧɨ ɨɫɭɳɟɫɬɜɥɹɬɶ ɯɨɡɹɣɫɬɜɟɧɧɵɟ ɫɭɛɴɟɤɬɵ
ɫɨɨɬɜɟɬɫɬɜɭɸɳɢɯ ɫɬɪɚɧ ɢ ɬɪɚɧɫɧɚɰɢɨɧɚɥɶɧɵɟ ɤɨɪɩɨɪɚɰɢɢ, ɞɟɣɫɬɜɭɸɳɢɟ ɡɚ
ɝɪɚɧɢɰɟɣ ɩɨ ɡɚɤɨɧɚɦ ɫɬɪɚɧɵ ɢɯ ɪɟɝɢɫɬɪɚɰɢɢ ɢ ɩɪɟɛɵɜɚɧɢɹ, ɚ ɬɚɤɠɟ ɩɨ
ɨɛɳɟɩɪɢɧɹɬɵɦ ɦɟɠɞɭɧɚɪɨɞɧɵɦ ɩɪɚɜɢɥɚɦ. Ƚɥɚɜɧɵɦ ɭɫɥɨɜɢɟɦ ɢɯ ɭɫɩɟɲɧɨɣ
ɪɚɛɨɬɵ ɧɚ ɢɧɨɫɬɪɚɧɧɵɯ ɪɵɧɤɚɯ ɹɜɥɹɟɬɫɹ ɜɵɫɨɤɢɣ ɭɪɨɜɟɧɶ ɦɟɠɞɭɧɚɪɨɞɧɨɣ
ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ ɩɪɨɞɚɜɚɟɦɵɯ ɬɨɜɚɪɨɜ, ɚ ɩɨɫɤɨɥɶɤɭ ɌɇɄ ɡɚɧɢɦɚɸɬɫɹ ɧɟ
ɬɨɥɶɤɨ ɬɨɪɝɨɜɥɟɣ, ɧɨ ɢ ɩɪɨɢɡɜɨɞɫɬɜɨɦ, ɢɧɜɟɫɬɢɪɨɜɚɧɢɟɦ ɢ ɞɪɭɝɢɦɢ
ɫɨɩɭɬɫɬɜɭɸɳɢɦɢ ɜɢɞɚɦɢ ɞɟɹɬɟɥɶɧɨɫɬɢ, ɬɨ ɩɨɥɭɱɚɟɦɵɟ ɢɦɢ ɪɟɡɭɥɶɬɚɬɵ ɡɚɜɢɫɹɬ ɢ
ɨɬ ɢɯ ɨɛɳɟɣ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ ɤɚɤ ɦɧɨɝɨɩɪɨɮɢɥɶɧɵɯ ɩɪɟɞɫɬɚɜɢɬɟɥɟɣ
ɦɟɠɞɭɧɚɪɨɞɧɨɝɨ ɮɢɧɚɧɫɨɜɨɝɨ ɤɚɩɢɬɚɥɚ.
ȿɫɥɢ ɜɧɭɬɪɟɧɧɢɣ ɪɵɧɨɤ ɧɚɯɨɞɢɬɫɹ ɜ ɧɚɫɬɨɹɳɟɟ ɜɪɟɦɹ ɩɨɞ ɫɬɪɨɝɢɦ
ɝɨɫɭɞɚɪɫɬɜɟɧɧɵɦ ɤɨɧɬɪɨɥɟɦ, ɫ ɩɨɦɨɳɶɸ ɤɨɬɨɪɨɝɨ ɨɛɟɫɩɟɱɢɜɚɟɬɫɹ ɟɝɨ
ɤɨɧɤɭɪɟɧɬɧɨɫɬɶ ɢ ɨɝɪɚɧɢɱɢɜɚɟɬɫɹ ɦɨɧɨɩɨɥɢɡɦ, ɧɚ ɦɢɪɨɜɨɦ ɪɵɧɤɟ ɬɚɤɢɯ
ɨɝɪɚɧɢɱɟɧɢɣ ɧɟ ɩɪɟɞɭɫɦɨɬɪɟɧɨ. ɉɨɷɬɨɦɭ ɜ ɦɟɠɞɭɧɚɪɨɞɧɨɣ ɤɨɧɤɭɪɟɧɬɧɨɣ ɛɨɪɶɛɟ
ɥɟɝɤɨ ɩɨɛɟɠɞɚɸɬ ɤɪɭɩɧɵɟ ɧɚɰɢɨɧɚɥɶɧɵɟ ɤɨɦɩɚɧɢɢ ɢ ɬɪɚɧɫɧɚɰɢɨɧɚɥɶɧɵɟ
ɤɨɪɩɨɪɚɰɢɢ. ɉɨɧɢɦɚɹ, ɱɬɨ ɭ ɦɟɥɤɢɯ ɢ ɪɚɡɪɨɡɧɟɧɧɵɯ ɮɢɪɦ ɩɪɚɤɬɢɱɟɫɤɢ ɧɟɬ
ɲɚɧɫɨɜ ɭɞɟɪɠɚɬɶɫɹ ɧɚ ɦɢɪɨɜɨɦ ɪɵɧɤɟ, ɝɨɫɭɞɚɪɫɬɜɚ ɜɵɧɭɠɞɟɧɵ ɜɫɟɦɟɪɧɨ
ɩɨɞɞɟɪɠɢɜɚɬɶ ɫɜɨɢɯ ɷɤɫɩɨɪɬɟɪɨɜ ɢ ɢɧɜɟɫɬɨɪɨɜ ɡɚ ɝɪɚɧɢɰɟɣ. ȿɫɥɢ ɜɧɭɬɪɢ ɫɬɪɚɧɵ
ɫɨɛɥɸɞɚɟɬɫɹ ɚɧɬɢɦɨɧɨɩɨɥɶɧɨɟ ɡɚɤɨɧɨɞɚɬɟɥɶɫɬɜɨ ɢ ɞɟɣɫɬɜɭɸɬ ɩɪɚɜɢɥɚ,
ɩɪɟɩɹɬɫɬɜɭɸɳɢɟ ɱɪɟɡɦɟɪɧɨɣ ɤɨɧɰɟɧɬɪɚɰɢɢ ɤɚɩɢɬɚɥɚ, ɬɨ ɞɥɹ ɜɵɫɬɭɩɥɟɧɢɹ ɧɚ
ɜɧɟɲɧɢɯ ɪɵɧɤɚɯ ɩɨɞɯɨɞɹɬ ɢɦɟɧɧɨ ɤɪɭɩɧɵɟ ɢ ɦɨɳɧɵɟ ɤɨɦɩɚɧɢɢ, ɧɚ
ɮɨɪɦɢɪɨɜɚɧɢɟ ɢ ɪɚɡɜɢɬɢɟ ɤɨɬɨɪɵɯ ɝɨɫɭɞɚɪɫɬɜɚ ɫɦɨɬɪɹɬ ɫɤɜɨɡɶ ɩɚɥɶɰɵ ɢ ɞɚɠɟ
ɩɨɨɳɪɹɸɬ ɢɯ ɦɟɠɞɭɧɚɪɨɞɧɭɸ ɞɟɹɬɟɥɶɧɨɫɬɶ. ȼɫɥɟɞɫɬɜɢɟ ɷɬɨɝɨ ɫɨɜɪɟɦɟɧɧɵɣ
ɦɢɪɨɜɨɣ ɪɵɧɨɤ ɧɟ ɦɨɠɟɬ ɫɱɢɬɚɬɶɫɹ ɤɨɧɤɭɪɟɧɬɧɵɦ, ɨɧ ɦɨɧɨɩɨɥɢɡɢɪɨɜɚɧ
ɤɪɭɩɧɵɦɢ ɢɝɪɨɤɚɦɢ ɢ ɧɟ ɩɪɟɞɨɫɬɚɜɥɹɟɬ ɜɨɡɦɨɠɧɨɫɬɢ ɪɚɜɧɨɩɪɚɜɧɨ ɞɟɣɫɬɜɨɜɚɬɶ ɧɚ
ɧɟɦ ɜɫɟɦ ɠɟɥɚɸɳɢɦ ɭɱɚɫɬɧɢɤɚɦ.
Ɂɚɫɢɥɶɟ ɧɚ ɦɟɠɞɭɧɚɪɨɞɧɨɦ ɪɵɧɤɟ ɤɪɭɩɧɵɯ ɦɨɧɨɩɨɥɢɣ ɩɪɟɠɞɟ ɜɫɟɝɨ ɢɡ
ɪɚɡɜɢɬɵɯ ɝɨɫɭɞɚɪɫɬɜ ɩɪɢɜɨɞɢɬ ɤ ɬɨɦɭ, ɱɬɨ ɢɦɟɧɧɨ ɷɬɢ ɫɬɪɚɧɵ ɞɢɤɬɭɸɬ ɫɜɨɸ ɜɨɥɸ
ɜɫɟɦɭ ɦɢɪɨɜɨɦɭ ɫɨɨɛɳɟɫɬɜɭ, ɢɫɩɨɥɶɡɭɹ ɞɥɹ ɷɬɨɝɨ ɦɟɠɞɭɧɚɪɨɞɧɵɟ ɷɤɨɧɨɦɢɱɟɫɤɢɟ
ɢ ɮɢɧɚɧɫɨɜɵɟ ɨɪɝɚɧɢɡɚɰɢɢ, ɩɪɟɠɞɟ ɜɫɟɝɨ ȼɫɟɦɢɪɧɭɸ ɬɨɪɝɨɜɭɸ ɨɪɝɚɧɢɡɚɰɢɸ,
ɜɵɫɬɭɩɚɸɳɭɸ ɡɚ ɫɧɢɠɟɧɢɟ ɬɚɦɨɠɟɧɧɵɯ ɩɨɲɥɢɧ, ɜ ɤɨɬɨɪɨɦ ɡɚɢɧɬɟɪɟɫɨɜɚɧɵ ɜ
ɨɫɧɨɜɧɨɦ ɷɬɢ ɫɬɪɚɧɵ ɢ ɢɯ ɌɇɄ, ɩɨɥɭɱɚɸɳɢɟ ɫɜɨɛɨɞɧɵɣ ɞɨɫɬɭɩ ɧɚ ɜɧɭɬɪɟɧɧɢɟ
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ɪɵɧɤɢ ɦɟɧɟɟ ɪɚɡɜɢɬɵɯ ɫɬɪɚɧ. Ɉɬɫɭɬɫɬɜɢɟ ɪɚɜɧɨɩɪɚɜɧɨɣ ɤɨɧɤɭɪɟɧɰɢɢ ɧɚ
ɦɟɠɞɭɧɚɪɨɞɧɨɦ ɭɪɨɜɧɟ ɩɪɢ ɞɨɦɢɧɢɪɨɜɚɧɢɢ ɦɨɧɨɩɨɥɢɫɬɨɜ ɢ ɩɨɥɧɨɣ ɫɜɨɛɨɞɟ
ɬɪɚɧɫɝɪɚɧɢɱɧɨɣ ɬɨɪɝɨɜɥɢ, ɫɬɚɜɹɳɟɣ ɦɟɧɟɟ ɪɚɡɜɢɬɢɟ ɫɬɪɚɧɵ ɜ ɩɨɥɨɠɟɧɢɟ
ɛɟɫɩɪɚɜɧɵɯ ɨɛɴɟɤɬɨɜ ɜɨɡɞɟɣɫɬɜɢɹ ɧɚ ɧɢɯ ɫɨ ɫɬɨɪɨɧɵ ɢɧɨɫɬɪɚɧɧɵɯ ɫɟɬɟɜɵɯ
ɤɨɦɩɚɧɢɣ, ɫ ɤɨɬɨɪɵɦɢ ɛɨɥɟɟ ɫɥɚɛɵɟ ɨɬɟɱɟɫɬɜɟɧɧɵɟ ɩɪɨɢɡɜɨɞɢɬɟɥɢ ɧɟ ɦɨɝɭɬ
ɤɨɧɤɭɪɢɪɨɜɚɬɶ ɧɟ ɬɨɥɶɤɨ ɧɚ ɦɢɪɨɜɵɯ, ɧɨ ɢ ɧɚ ɫɨɛɫɬɜɟɧɧɨɦ ɜɧɭɬɪɟɧɧɟɦ ɪɵɧɤɟ,
ɞɟɮɨɪɦɢɪɭɸɬ ɟɫɬɟɫɬɜɟɧɧɵɟ ɪɵɧɨɱɧɵɟ ɡɚɤɨɧɵ, ɤɨɬɨɪɵɟ ɩɟɪɟɫɬɚɸɬ ɛɵɬɶ
ɨɛɴɟɤɬɢɜɧɵɦ ɦɟɯɚɧɢɡɦɨɦ ɭɫɬɚɧɨɜɥɟɧɢɹ ɫɬɨɢɦɨɫɬɧɨɝɨ ɪɚɜɧɨɜɟɫɢɹ ɢ ɩɪɢɫɭɳɟɝɨ
ɤɨɧɤɭɪɟɧɬɧɨɦɭ ɪɵɧɤɭ ɧɨɪɦɚɥɶɧɨɝɨ ɩɟɪɟɪɚɫɩɪɟɞɟɥɟɧɢɹ ɞɨɯɨɞɨɜ ɱɟɪɟɡ ɰɟɧɵ.
ɉɨɫɤɨɥɶɤɭ ɦɢɪɨɜɨɣ ɪɵɧɨɤ ɫɜɨɞɢɬɫɹ ɩɨ ɫɭɳɟɫɬɜɭ ɤ ɫɨɜɨɤɭɩɧɨɫɬɢ ɧɚɰɢɨɧɚɥɶɧɵɯ
ɪɵɧɤɨɜ, ɬɨ ɢɦɟɧɧɨ ɜɧɭɬɪɟɧɧɢɟ ɪɵɧɤɢ ɩɪɟɜɪɚɳɚɸɬɫɹ ɜ ɚɪɟɧɭ ɧɟɪɚɜɧɨɩɪɚɜɧɨɣ,
ɦɨɧɨɩɨɥɢɡɢɪɨɜɚɧɧɨɣ ɛɨɪɶɛɵ, ɜ ɤɨɬɨɪɨɣ ɛɨɥɟɟ ɫɥɚɛɵɟ ɨɬɟɱɟɫɬɜɟɧɧɵɟ
ɩɪɨɢɡɜɨɞɢɬɟɥɢ ɡɚɪɚɧɟɟ ɨɛɪɟɱɟɧɵ ɧɚ ɩɨɪɚɠɟɧɢɟ.
ɋɢɬɭɚɰɢɹ ɞɚɥɟɤɨ ɧɟ ɨɞɧɨɡɧɚɱɧɚ ɧɟ ɬɨɥɶɤɨ ɜ ɦɢɪɨɜɨɣ ɬɨɪɝɨɜɥɟ, ɧɨ ɢ ɜ
ɞɪɭɝɢɯ ɫɮɟɪɚɯ ɦɟɠɞɭɧɚɪɨɞɧɨɝɨ ɜɡɚɢɦɨɞɟɣɫɬɜɢɹ. ȼ ɨɛɥɚɫɬɢ ɮɢɧɚɧɫɨɜ, ɧɚ ɦɢɪɨɜɨɦ
ɮɢɧɚɧɫɨɜɨɦ ɪɵɧɤɟ ɢ ɮɨɧɞɨɜɵɯ ɛɢɪɠɚɯ ɧɚɤɚɩɥɢɜɚɟɬɫɹ ɮɢɤɬɢɜɧɵɣ ɤɚɩɢɬɚɥ,
ɜɨɡɧɢɤɚɸɳɢɣ ɜ ɪɟɡɭɥɶɬɚɬɟ ɤɨɧɰɟɧɬɪɚɰɢɢ ɞɟɧɟɝ ɢ ɰɟɧɧɵɯ ɛɭɦɚɝ, ɨɬɨɪɜɚɜɲɢɯɫɹ ɨɬ
ɬɨɜɚɪɧɨɝɨ ɷɤɜɢɜɚɥɟɧɬɚ. ɇɚ ɨɩɪɟɞɟɥɟɧɧɨɦ ɷɬɚɩɟ ɬɚɤɚɹ ɬɟɧɞɟɧɰɢɹ ɫɬɚɧɨɜɢɬɫɹ
ɨɩɚɫɧɨɣ. ɋɩɟɤɭɥɹɰɢɢ ɰɟɧɧɵɦɢ ɛɭɦɚɝɚɦɢ, ɢɯ ɨɬɨɪɜɚɧɧɨɫɬɶ ɨɬ ɞɜɢɠɟɧɢɹ ɪɟɚɥɶɧɵɯ
ɦɚɬɟɪɢɚɥɶɧɵɯ ɰɟɧɧɨɫɬɟɣ, ɫɤɭɩɤɚ ɢ ɩɪɨɞɚɠɚ ɚɤɰɢɣ, ɧɟ ɡɚɬɪɚɝɢɜɚɸɳɢɟ ɪɟɚɥɶɧɨɝɨ
ɩɨɥɨɠɟɧɢɹ ɤɨɦɩɚɧɢɣ ɢ ɟɟ ɫɨɛɫɬɜɟɧɧɢɤɨɜ, ɤɨɬɨɪɵɟ ɦɟɧɹɸɬɫɹ ɥɢɲɶ ɜɪɟɦɟɧɧɨ ɢ ɩɨ
ɫɭɬɢ ɜɢɪɬɭɚɥɶɧɨ, ɞɚɸɬ ɜɨɡɦɨɠɧɨɫɬɶ ɦɟɧɟɞɠɦɟɧɬɭ ɫɤɪɵɜɚɬɶ ɢɫɬɢɧɧɨɟ ɩɨɥɨɠɟɧɢɟ
ɞɟɥ ɫɜɨɟɣ ɤɨɪɩɨɪɚɰɢɢ ɢ ɞɚɠɟ ɜɟɫɬɢ ɞɟɥɨ ɤ ɟɟ ɤɪɚɯɭ, ɮɚɥɶɫɢɮɢɰɢɪɭɹ ɟɟ ɢɫɬɢɧɧɭɸ
ɤɚɩɢɬɚɥɢɡɚɰɢɸ ɢ ɡɚɜɵɲɚɹ ɩɨɤɚɡɚɬɟɥɢ ɟɟ ɪɟɚɥɶɧɨɝɨ ɮɢɧɚɧɫɨɜɨɝɨ ɢ ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ
ɩɨɥɨɠɟɧɢɹ. Ɍɚɤ ɩɨɫɬɭɩɚɥɢ ɫɤɚɧɞɚɥɶɧɨ ɨɛɚɧɤɪɨɬɢɜɲɢɟɫɹ ɧɟɞɚɜɧɨ ɤɪɭɩɧɟɣɲɢɟ
ɤɨɪɩɨɪɚɰɢɢ “ɗɧɪɨɧ” ɢɡ ɋɒȺ ɢ “ɉɚɪɦɚɥɚɬ” ɢɡ ɂɬɚɥɢɢ.
ɉɪɢ ɫɤɭɩɤɟ ɢ ɩɪɨɞɚɠɟ ɚɤɰɢɣ ɧɨɪɦɚɥɶɧɨ ɪɚɛɨɬɚɸɳɢɯ ɤɨɦɩɚɧɢɣ
ɨɛɚɧɤɪɨɬɢɬɶɫɹ ɦɨɝɭɬ ɥɢɲɶ ɫɩɟɤɭɥɹɧɬɵ ɢɥɢ ɨɬɞɟɥɶɧɵɟ ɚɤɰɢɨɧɟɪɵ, ɧɨ ɫɚɦɢ
ɩɪɟɞɩɪɢɹɬɢɹ ɧɟ ɢɫɱɟɡɚɸɬ ɢ ɧɟ ɧɚɱɢɧɚɸɬ ɪɚɛɨɬɚɬɶ ɯɭɠɟ. ȼ ɪɟɡɭɥɶɬɚɬɟ ɢɝɪɵ
ɫɩɟɤɭɥɹɧɬɨɜ ɧɚ ɩɨɧɢɠɟɧɢɟ ɚɤɰɢɨɧɟɪɵ ɦɨɝɭɬ ɩɨɧɟɫɬɢ ɭɛɵɬɤɢ ɬɨɥɶɤɨ ɜ ɫɥɭɱɚɟ
ɩɪɨɞɚɠɢ ɡɚ ɛɟɫɰɟɧɨɤ ɫɜɨɢɯ ɰɟɧɧɵɯ ɛɭɦɚɝ ɩɨɞ ɜɥɢɹɧɢɟɦ ɩɚɧɢɤɢ. Ɇɚɫɫɨɜɚɹ ɫɤɭɩɤɚ
ɚɤɰɢɣ ɩɪɢ ɢɝɪɟ ɧɚ ɩɨɜɵɲɟɧɢɟ ɧɟ ɦɟɧɹɟɬ ɮɢɧɚɧɫɨɜɨɝɨ ɩɨɥɨɠɟɧɢɹ ɜɥɚɞɟɥɶɰɟɜ
ɤɨɦɩɚɧɢɢ, ɩɪɨɢɫɯɨɞɢɬ ɥɢɲɶ ɩɟɪɟɪɚɫɩɪɟɞɟɥɟɧɢɟ ɫɪɟɞɫɬɜ ɦɟɠɞɭ ɫɩɟɤɭɥɹɧɬɚɦɢ. ȼ
ɞɨɥɝɨɫɪɨɱɧɨɦ ɩɥɚɧɟ ɤɚɩɢɬɚɥɢɡɚɰɢɹ ɤɨɦɩɚɧɢɢ ɡɚɜɢɫɢɬ ɧɟ ɨɬ ɫɩɟɤɭɥɹɰɢɣ ɟɟ
ɚɤɰɢɹɦɢ, ɚ ɨɬ ɟɟ ɪɟɚɥɶɧɨɝɨ ɮɢɧɚɧɫɨɜɨɝɨ ɩɨɥɨɠɟɧɢɹ. ɉɪɚɜɞɚ, ɟɫɥɢ ɢɦɢɞɠ
ɤɨɦɩɚɧɢɢ ɜ ɪɟɡɭɥɶɬɚɬɟ ɫɩɟɤɭɥɹɰɢɣ ɫɧɢɠɚɟɬɫɹ, ɬɨ ɨɧɚ ɦɨɠɟɬ ɢɫɩɵɬɚɬɶ ɬɪɭɞɧɨɫɬɢ ɫ
ɩɪɢɜɥɟɱɟɧɢɟɦ ɤɪɟɞɢɬɨɜ ɢ ɫ ɪɚɫɲɢɪɟɧɢɟɦ ɪɵɧɤɨɜ ɫɛɵɬɚ ɫɜɨɣ ɩɪɨɞɭɤɰɢɢ.
ɍɩɨɦɹɧɭɬɵɟ ɜɵɲɟ ɤɨɦɩɚɧɢɢ ɪɭɯɧɭɥɢ ɧɟ ɢɡ-ɡɚ ɛɢɪɠɟɜɵɯ ɫɩɟɤɭɥɹɰɢɣ, ɚ ɩɨ
ɩɪɢɱɢɧɟ ɫɜɨɟɣ ɧɟɩɥɚɬɟɠɟɫɩɨɫɨɛɧɨɫɬɢ, ɩɨɫɥɟɞɨɜɚɜɲɟɣ ɡɚ ɧɟɜɨɡɦɨɠɧɨɫɬɶɸ ɜɟɪɧɭɬɶ
ɤɪɟɞɢɬɵ, ɩɨɥɭɱɟɧɧɵɟ ɨɛɦɚɧɧɵɦ ɩɭɬɟɦ ɜ ɪɟɡɭɥɶɬɚɬɟ ɩɨɞɬɚɫɨɜɤɢ ɮɢɧɚɧɫɨɜɨɣ
ɨɬɱɟɬɧɨɫɬɢ. ɉɨɫɬɪɚɞɚɥɢ ɨɬ ɷɬɨɝɨ ɧɟ ɬɨɥɶɤɨ ɯɨɡɹɟɜɚ ɢ ɦɟɧɟɞɠɟɪɵ ɤɨɦɩɚɧɢɣ, ɧɨ ɢ
ɦɧɨɠɟɫɬɜɨ ɦɟɥɤɢɯ ɞɟɪɠɚɬɟɥɟɣ ɚɤɰɢɣ, ɱɬɨ ɢ ɩɪɢɜɟɥɨ ɤ ɫɤɚɧɞɚɥɭ ɦɢɪɨɜɨɝɨ
ɦɚɫɲɬɚɛɚ.
ɇɟɫɦɨɬɪɹ ɧɚ ɨɬɯɨɞ ɝɨɫɭɞɚɪɫɬɜɚ ɨɬ ɨɩɟɪɚɬɢɜɧɨɣ ɜɧɟɲɧɟɷɤɨɧɨɦɢɱɟɫɤɨɣ
ɞɟɹɬɟɥɶɧɨɫɬɢ, ɟɝɨ ɪɨɥɶ ɜɫɟ ɟɳɟ ɨɫɬɚɟɬɫɹ ɜɟɫɶɦɚ ɜɚɠɧɨɣ ɤɚɤ ɜ ɩɨɞɞɟɪɠɚɧɢɢ
ɦɟɠɞɭɧɚɪɨɞɧɨɣ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ ɨɬɟɱɟɫɬɜɟɧɧɵɯ ɬɨɜɚɪɨɜ ɢ ɢɯ
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ɩɪɨɢɡɜɨɞɢɬɟɥɟɣ, ɬɚɤ ɢ ɜ ɫɨɡɞɚɧɢɢ ɭɫɥɨɜɢɣ ɞɥɹ ɜɵɫɨɤɨɣ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ
ɫɬɪɚɧɵ ɜ ɰɟɥɨɦ ɧɚ ɜɧɟɲɧɢɯ ɪɵɧɤɚɯ. ȿɫɥɢ ɤɨɧɤɭɪɟɧɬɧɨɫɬɶ ɨɬɞɟɥɶɧɵɯ ɬɨɜɚɪɨɜ ɢ
ɮɢɪɦ ɩɨɧɢɦɚɟɬɫɹ ɪɚɡɧɵɦɢ ɚɜɬɨɪɚɦɢ ɜ ɨɫɧɨɜɧɨɦ ɨɞɢɧɚɤɨɜɨ, ɬɨ
ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɶ ɫɬɪɚɧɵ ɢ ɧɚɰɢɨɧɚɥɶɧɨɣ ɷɤɨɧɨɦɢɤɢ ɬɪɚɤɬɭɟɬɫɹ ɢɧɨɝɞɚ ɩɨɪɚɡɧɨɦɭ.
Ʉɨɝɞɚ ɝɨɜɨɪɹɬ, ɱɬɨ ɷɤɨɧɨɦɢɤɚ ɤɚɤɨɣ-ɬɨ ɫɬɪɚɧɵ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɚ, ɬɨ
ɢɦɟɸɬ ɜ ɜɢɞɭ ɩɪɟɠɞɟ ɜɫɟɝɨ ɬɨ, ɱɬɨ ɨɧɚ ɧɚɲɥɚ ɫɜɨɟ ɦɟɫɬɨ ɫɪɟɞɢ ɞɪɭɝɢɯ ɫɬɪɚɧ ɜ
ɫɢɫɬɟɦɟ ɦɟɠɞɭɧɚɪɨɞɧɨɝɨ ɪɚɡɞɟɥɟɧɢɹ ɬɪɭɞɚ ɢ ɥɟɝɤɨ ɢɧɬɟɝɪɢɪɭɟɬɫɹ ɜ ɦɢɪɨɜɭɸ
ɷɤɨɧɨɦɢɤɭ. Ⱥ ɷɬɨ ɜɵɪɚɠɚɟɬɫɹ ɜ ɞɜɭɯ ɫɪɚɜɧɢɦɵɯ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɩɨɤɚɡɚɬɟɥɹɯ: ɞɨɥɟ
ɷɤɫɩɨɪɬɚ ɜ ȼȼɉ ɢ ɨɛɴɟɦɟ ɩɪɹɦɵɯ ɢɧɨɫɬɪɚɧɧɵɯ ɢɧɜɟɫɬɢɰɢɣ ɧɚ ɞɭɲɭ ɧɚɫɟɥɟɧɢɹ
ɫɨɨɬɜɟɬɫɬɜɭɸɳɢɯ ɫɬɪɚɧ. ȼɫɟ ɞɪɭɝɢɟ ɩɨɤɚɡɚɬɟɥɢ (ɞɭɲɟɜɨɣ ɨɛɴɟɦ ȼȼɉ, ɬɟɦɩɵ
ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɪɨɫɬɚ, ɭɪɨɜɟɧɶ ɠɢɡɧɢ) ɬɚɤ ɢɥɢ ɢɧɚɱɟ ɭɱɢɬɵɜɚɸɬɫɹ ɜ ɭɤɚɡɚɧɧɵɯ
ɞɜɭɯ.
Ʉɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɶ ɫɬɪɚɧɵ ɧɟ ɫɜɨɞɢɬɫɹ ɤ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ ɟɟ
ɯɨɡɹɣɫɬɜɟɧɧɵɯ ɫɭɛɴɟɤɬɨɜ. ɋɬɪɚɧɚ ɤɨɧɤɭɪɢɪɭɟɬ ɧɚ ɦɟɠɞɭɧɚɪɨɞɧɵɯ ɪɵɧɤɚɯ
ɧɟɫɤɨɥɶɤɨ ɩɨ-ɢɧɨɦɭ, ɚ ɢɦɟɧɧɨ: 1) ɫɬɢɦɭɥɢɪɭɹ ɪɚɡɜɢɬɢɟ ɫɨɛɫɬɜɟɧɧɵɯ ɷɤɫɩɨɪɬɧɵɯ
ɩɪɨɢɡɜɨɞɫɬɜ ɢ ɨɬɪɚɫɥɟɣ; 2) ɮɨɪɦɢɪɭɹ ɛɥɚɝɨɩɪɢɹɬɧɵɟ ɞɥɹ ɫɜɨɢɯ ɷɤɫɩɨɪɬɟɪɨɜ
ɭɫɥɨɜɢɹ ɜɵɯɨɞɚ ɧɚ ɜɧɟɲɧɢɟ ɪɵɧɤɢ; 3) ɫɨɡɞɚɜɚɹ ɧɚ ɫɜɨɟɣ ɬɟɪɪɢɬɨɪɢɢ
ɛɥɚɝɨɩɪɢɹɬɧɵɟ ɜɨɡɦɨɠɧɨɫɬɢ ɞɥɹ ɬɚɤɢɯ ɢɧɨɫɬɪɚɧɧɵɯ ɢɧɜɟɫɬɨɪɨɜ, ɤɨɬɨɪɵɟ
ɭɜɟɥɢɱɢɜɚɸɬ ɨɬɟɱɟɫɬɜɟɧɧɵɣ ɷɤɫɩɨɪɬɧɵɣ ɩɨɬɟɧɰɢɚɥ.
ɉɨɦɢɦɨ ɦɟɠɞɭɧɚɪɨɞɧɨɣ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ ɜ ɭɡɤɨɦ, ɱɢɫɬɨ
ɜɧɟɲɧɟɷɤɨɧɨɦɢɱɟɫɤɨɦ ɫɦɵɫɥɟ, ɧɟɤɨɬɨɪɵɟ ɚɜɬɨɪɵ ɩɪɟɞɥɚɝɚɸɬ ɛɨɥɟɟ ɲɢɪɨɤɨɟ ɟɟ
ɬɨɥɤɨɜɚɧɢɟ. Ɍɚɤ, Ⱦ.ȿ.ɋɨɪɨɤɢɧ ɜ ɪɚɡɞɟɥɟ “ɇɚɰɢɨɧɚɥɶɧɚɹ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɶ
Ɋɨɫɫɢɢ ɜ ɫɨɜɪɟɦɟɧɧɨɦ ɦɢɪɟ” ɤɧɢɝɢ “Ɋɨɫɫɢɹ ɜ ɝɥɨɛɚɥɢɡɢɪɭɸɳɟɦɫɹ ɦɢɪɟ”
ɜɵɫɬɭɩɚɟɬ ɡɚ ɤɨɦɩɥɟɤɫɧɨɟ ɩɨɧɢɦɚɧɢɟ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ ɫɬɪɚɧɵ,
ɪɚɫɩɪɨɫɬɪɚɧɹɹ ɟɝɨ ɧɟ ɬɨɥɶɤɨ ɧɚ ɷɤɨɧɨɦɢɤɭ, ɧɨ ɢ ɧɚ ɩɨɥɢɬɢɤɭ:
“Ʉɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɶ ɧɚɰɢɨɧɚɥɶɧɨɣ ɷɤɨɧɨɦɢɤɢ ɜ ɩɨɥɢɬɢɤɨ-ɷɤɨɧɨɦɢɱɟɫɤɨɦ
ɫɦɵɫɥɟ ɟɫɬɶ ɫɩɨɫɨɛɧɨɫɬɶ ɷɤɨɧɨɦɢɤɢ ɨɛɟɫɩɟɱɢɬɶ ɪɟɚɥɢɡɚɰɢɸ ɧɚɰɢɨɧɚɥɶɧɨɝɨɫɭɞɚɪɫɬɜɟɧɧɵɯ ɢɧɬɟɪɟɫɨɜ”.18 Ɉɧ ɞɨɤɚɡɵɜɚɟɬ, ɱɬɨ Ɋɨɫɫɢɹ ɦɨɠɟɬ ɛɵɬɶ
ɜɥɢɹɬɟɥɶɧɨɣ ɫɬɪɚɧɨɣ ɬɨɥɶɤɨ ɤɚɤ ɜɟɥɢɤɚɹ ɞɟɪɠɚɜɚ ɢ ɤɚɤ ɬɚɤɨɜɚɹ ɨɧɚ ɫɩɨɫɨɛɧɚ
ɫɨɯɪɚɧɢɬɶɫɹ ɢ ɭɫɩɟɲɧɨ ɪɚɡɜɢɜɚɬɶɫɹ. Ɉɛɟɫɩɟɱɢɬɶ ɬɚɤɨɟ ɩɨɥɨɠɟɧɢɟ ɧɚɲɟɣ ɫɬɪɚɧɵ
ɦɨɠɟɬ, ɟɫɬɟɫɬɜɟɧɧɨ, ɬɨɥɶɤɨ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɚɹ ɷɤɨɧɨɦɢɤɚ.
Ɍɚɤɚɹ ɪɚɫɲɢɪɟɧɧɚɹ ɢɧɬɟɪɩɪɟɬɚɰɢɹ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɶ ɜɤɥɸɱɚɟɬ ɜ ɧɟɟ
ɬɚɤɢɟ ɛɨɥɟɟ ɨɛɳɢɟ ɩɨɧɹɬɢɹ, ɤɚɤ ɛɟɡɨɩɚɫɧɨɫɬɶ ɫɬɪɚɧɵ, ɟɟ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɦɨɳɶ,
ɦɟɠɞɭɧɚɪɨɞɧɵɣ ɜɟɫ ɢ ɬ.ɩ. ȼ ɞɟɣɫɬɜɢɬɟɥɶɧɨɫɬɢ ɠɟ ɝɨɫɭɞɚɪɫɬɜɚ ɨɛɥɚɞɚɸɬ ɧɟ ɬɨɥɶɤɨ
ɷɤɨɧɨɦɢɱɟɫɤɨɣ, ɧɨ ɢ ɞɪɭɝɢɦɢ ɜɢɞɚɦɢ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ. Ɍɚɤ, ɫɭɳɟɫɬɜɭɟɬ
ɜɧɟɲɧɟɩɨɥɢɬɢɱɟɫɤɚɹ
ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɶ,
ɩɨɫɤɨɥɶɤɭ
ɝɨɫɭɞɚɪɫɬɜɚ
ɤɨɧɤɭɪɢɪɭɸɬ ɧɚ ɦɢɪɨɜɨɣ ɚɪɟɧɟ ɧɟ ɬɨɥɶɤɨ ɤɚɤ ɬɨɜɚɪɨɩɪɨɢɡɜɨɞɢɬɟɥɢ ɢ ɢɧɜɟɫɬɨɪɵ,
ɧɨ ɢ ɤɚɤ ɩɨɥɢɬɢɱɟɫɤɢɟ ɫɢɥɵ, ɤ ɤɨɬɨɪɵɦ ɜ ɦɢɪɟ ɩɪɢɫɥɭɲɢɜɚɸɬɫɹ, ɤɨɬɨɪɵɯ
ɭɜɚɠɚɸɬ, ɚ ɢɧɨɝɞɚ ɢ ɛɨɹɬɫɹ. Ɇɨɠɧɨ ɝɨɜɨɪɢɬɶ
ɢ ɨ ɜɨɟɧɧɨɣ
ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ, ɩɨɞ ɤɨɬɨɪɨɣ ɩɨɧɢɦɚɟɬɫɹ ɫɩɨɫɨɛɧɨɫɬɶ ɝɨɫɭɞɚɪɫɬɜɚ
ɡɚɳɢɳɚɬɶ ɫɟɛɹ ɢ ɫɜɨɢ ɢɧɬɟɪɟɫɵ ɫɢɥɨɣ, ɜɤɥɸɱɚɹ ɨɛɥɚɞɚɧɢɟ ɹɞɟɪɧɵɦ ɨɪɭɠɢɟɦ.
Ɋɚɫɫɭɠɞɟɧɢɹ ɨ ɬɨɦ, ɱɬɨ ɞɥɹ Ɋɨɫɫɢɢ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɶ ɞɨɥɠɧɚ
ɨɛɟɫɩɟɱɢɜɚɬɶ ɟɟ ɬɟɪɪɢɬɨɪɢɚɥɶɧɭɸ ɰɟɥɨɫɬɧɨɫɬɶ ɢ ɫɬɚɬɭɫ ɜɟɥɢɤɨɣ ɞɟɪɠɚɜɵ, ɧɟ
18

Ɋɨɫɫɢɹ ɜ ɝɥɨɛɚɥɢɡɢɪɭɸɳɟɦɫɹ ɦɢɪɟ. ɋɬɪɚɬɟɝɢɹ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ. Ɇ.: ɇɭɤɚ, 2005, ɫ. 20.

30

ЕКОНОМИКА

ɜɩɨɥɧɟ ɤɨɪɪɟɤɬɧɵ, ɬɚɤ ɤɚɤ ɜ ɬɚɤɨɦ ɫɥɭɱɚɟ ɤ ɤɪɭɩɧɵɦ ɢ ɜɥɢɹɬɟɥɶɧɵɦ ɫɬɪɚɧɚɦ
ɞɨɥɠɧɨ ɩɪɢɦɟɧɹɬɶɫɹ ɨɞɧɨ ɩɨɧɹɬɢɟ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ, ɚ ɞɥɹ ɜɫɟɯ ɨɫɬɚɥɶɧɵɯ ɞɪɭɝɨɟ. ɇɟɜɨɡɦɨɠɧɨ, ɤɨɧɟɱɧɨ, ɨɫɩɚɪɢɜɚɬɶ
ɩɪɟɬɟɧɡɢɢ Ɋɨɫɫɢɢ ɧɚ
ɜɟɥɢɤɨɞɟɪɠɚɜɧɨɫɬɶ, ɬɚɤ ɤɚɤ ɜ ɩɨɥɶɡɭ ɷɬɨɝɨ ɝɨɜɨɪɹɬ ɟɟ ɢɫɬɨɪɢɹ, ɨɝɪɨɦɧɚɹ
ɬɟɪɪɢɬɨɪɢɹ ɢ ɛɨɝɚɬɵɟ ɩɪɢɪɨɞɧɵɟ ɪɟɫɭɪɫɵ, ɦɟɧɬɚɥɢɬɟɬ ɧɚɪɨɞɚ, ɤɨɬɨɪɨɦɭ ɩɪɢɫɭɳɟ
ɩɨɧɢɦɚɧɢɟ ɨɫɨɛɨɣ ɪɨɥɢ ɟɝɨ ɫɬɪɚɧɵ ɜɨ ɦɧɨɝɢɯ ɫɦɵɫɥɚɯ, ɜ ɬɨɦ ɱɢɫɥɟ ɜ ɦɨɪɚɥɶɧɨɦ
(ɤɚɤ ɨɩɥɨɬɚ ɫɩɪɚɜɟɞɥɢɜɨɫɬɢ), ɩɨɥɢɬɢɱɟɫɤɨɦ (ɤɚɤ ɚɤɬɢɜɧɨɝɨ ɢɝɪɨɤɚ ɧɚ
ɦɟɠɞɭɧɚɪɨɞɧɨɣ ɚɪɟɧɟ), ɜɨɟɧɧɨɦ (ɜ ɫɩɨɫɨɛɧɨɫɬɢ ɡɚɳɢɬɢɬɶ ɫɟɛɹ ɨɬ ɥɸɛɵɯ
ɡɚɯɜɚɬɱɢɤɨɜ) ɢ ɞɚɠɟ ɜ ɪɟɥɢɝɢɨɡɧɨɦ (ɜ ɩɨɧɢɦɚɧɢɢ ɨɫɨɛɨɝɨ ɩɪɟɞɧɚɡɧɚɱɟɧɢɹ
ɩɪɚɜɨɫɥɚɜɢɹ). ɇɨ ɫɬɪɟɦɥɟɧɢɟ ɪɟɚɥɢɡɨɜɚɬɶ ɷɬɢ ɩɪɟɬɟɧɡɢɢ ɜɪɹɞ ɥɢ ɦɨɠɧɨ ɜɤɥɸɱɚɬɶ
ɜ ɩɨɧɹɬɢɟ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ, ɤɨɬɨɪɚɹ ɜɫɟɝɨ ɥɢɲɶ ɞɚɟɬ
ɜɨɡɦɨɠɧɨɫɬɶ ɡɚɧɹɬɶ ɫɬɪɚɧɟ ɩɨɞɨɛɚɸɳɟɟ ɦɟɫɬɨ ɜ ɦɢɪɨɜɨɣ ɷɤɨɧɨɦɢɤɟ, ɱɬɨɛɵ ɫɬɚɬɶ
ɧɟ ɨɛɴɟɤɬɨɦ, ɚ ɫɭɛɴɟɤɬɨɦ ɝɥɨɛɚɥɢɡɚɰɢɢ ɢ ɩɨɛɟɠɞɚɬɶ ɜ ɨɫɬɪɨɣ ɤɨɧɤɭɪɟɧɬɧɨɣ
ɛɨɪɶɛɟ ɫ ɞɪɭɝɢɦɢ ɫɬɪɚɧɚɦɢ.
ɇɚɫɬɚɢɜɚɧɢɟ
ɧɚ
ɩɨɥɢɬɢɤɨ-ɷɤɨɧɨɦɢɱɟɫɤɨɦ
ɩɨɧɢɦɚɧɢɢ
ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ ɫɬɪɚɧɵ ɧɟ ɨɬɪɢɰɚɟɬ ɬɨɝɨ ɮɚɤɬɚ, ɱɬɨ ɪɟɱɶ ɢɞɟɬ ɜɫɟ-ɬɚɤɢ ɨ
ɦɟɠɞɭɧɚɪɨɞɧɨ-ɤɨɧɤɭɪɟɧɬɧɨɦ ɫɨɫɬɨɹɧɢɢ ɢɦɟɧɧɨ ɷɤɨɧɨɦɢɤɢ, ɞɥɹ ɞɨɫɬɢɠɟɧɢɹ
ɤɨɬɨɪɨɝɨ ɝɨɫɭɞɚɪɫɬɜɨɦ ɞɨɥɠɧɚ ɩɪɨɜɨɞɢɬɶɫɹ ɫɨɡɧɚɬɟɥɶɧɚɹ ɩɨɥɢɬɢɤɚ. ɇɨ
ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɶɸ ɹɜɥɹɟɬɫɹ ɬɟɦ ɧɟ ɦɟɧɟɟ ɧɟ ɫɚɦɚ ɷɬɚ ɩɨɥɢɬɢɤɚ, ɚ ɟɟ
ɪɟɡɭɥɶɬɚɬ, ɤɨɬɨɪɵɣ ɧɚ ɜɵɯɨɞɟ ɥɢɲɟɧ ɤɚɤɨɣ-ɥɢɛɨ ɩɨɥɢɬɢɱɟɫɤɨɣ ɨɤɪɚɫɤɢ ɢ
ɢɡɦɟɪɹɟɬɫɹ ɱɢɫɬɨ ɷɤɨɧɨɦɢɱɟɫɤɢɦɢ ɫɪɚɜɧɢɬɟɥɶɧɵɦɢ ɩɚɪɚɦɟɬɪɚɦɢ ɫɨɫɬɨɹɧɢɹ
ɧɚɰɢɨɧɚɥɶɧɨɣ ɷɤɨɧɨɦɢɤɢ, ɝɨɜɨɪɹɳɢɦɢ ɨ ɫɩɨɫɨɛɧɨɫɬɢ ɫɬɪɚɧɵ ɢ ɟɟ ɯɨɡɹɣɫɬɜɟɧɧɵɯ
ɫɭɛɴɟɤɬɨɜ ɤɨɧɤɭɪɢɪɨɜɚɬɶ ɧɚ ɦɟɠɞɭɧɚɪɨɞɧɨɦ ɪɵɧɤɟ. ɉɨɫɤɨɥɶɤɭ ɨɬɫɬɚɜɚɧɢɟ ɜ
ɞɪɭɝɢɯ ɨɛɥɚɫɬɹɯ ɦɨɠɧɨ ɥɢɤɜɢɞɢɪɨɜɚɬɶ ɬɨɥɶɤɨ ɧɚ ɨɫɧɨɜɟ ɞɨɫɬɢɠɟɧɢɣ ɜ
ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɫɮɟɪɟ, ɧɟɨɛɯɨɞɢɦɨ ɛɟɡɨɬɥɚɝɚɬɟɥɶɧɨ, ɭɫɤɨɪɟɧɧɨ ɢ ɦɟɬɨɞɢɱɧɨ
ɪɚɛɨɬɚɬɶ ɢɦɟɧɧɨ ɧɚɞ ɩɨɜɵɲɟɧɢɟɦ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɦɨɳɢ Ɋɨɫɫɢɢ ɢ ɟɟ
ɦɟɠɞɭɧɚɪɨɞɧɨɝɨ ɢɦɢɞɠɚ.
ȼ ɬɨ ɠɟ ɜɪɟɦɹ ɩɪɚɜɵ ɬɟ ɚɜɬɨɪɵ, ɤɨɬɨɪɵɟ ɫɱɢɬɚɸɬ, ɱɬɨ ɜ ɨɛɟɫɩɟɱɟɧɢɢ
ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ ɫɬɪɚɧɵ ɛɨɥɶɲɭɸ ɪɨɥɶ ɢɝɪɚɸɬ ɧɟ ɬɨɥɶɤɨ ɱɢɫɬɨ
ɷɤɨɧɨɦɢɱɟɫɤɢɟ, ɦɚɬɟɪɢɚɥɶɧɵɟ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ, ɧɨ ɢ ɩɨɥɢɬɢɱɟɫɤɢɟ ɮɚɤɬɨɪɵ. ȼ
ɞɨɫɬɢɠɟɧɢɢ ɢ ɩɨɞɞɟɪɠɚɧɢɢ ɜɵɫɨɤɨɝɨ ɭɪɨɜɧɹ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ ɧɟɦɚɥɨɟ
ɡɧɚɱɟɧɢɟ ɢɦɟɟɬ ɩɪɨɜɨɞɢɦɚɹ ɩɪɚɜɢɬɟɥɶɫɬɜɨɦ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɩɨɥɢɬɢɤɚ, ɨɫɧɨɜɚɧɧɚɹ
ɧɚ ɩɪɚɜɢɥɶɧɨɦ ɩɨɧɢɦɚɧɢɢ ɧɚɰɢɨɧɚɥɶɧɨ-ɝɨɫɭɞɚɪɫɬɜɟɧɧɵɯ ɢɧɬɟɪɟɫɨɜ ɢ ɫɬɪɟɦɥɟɧɢɢ
ɜɫɟɦɢ ɫɢɥɚɦɢ, ɱɚɫɬɨ ɜɨɩɪɟɤɢ ɨɛɳɟɦɭ ɫɢɸɦɢɧɭɬɧɨɦɭ ɧɚɫɬɪɨɟɧɢɸ ɩɨɬɪɟɛɢɬɟɥɟɣ ɢ
ɩɪɨɢɡɜɨɞɢɬɟɥɟɣ, ɜɵɛɢɬɶɫɹ ɜ ɥɢɞɟɪɵ ɢɥɢ ɡɚɧɹɬɶ ɫɜɨɟ ɦɟɫɬɨ ɫɪɟɞɢ ɫɢɥɶɧɵɯ
ɤɨɧɤɭɪɟɧɬɨɜ. ɂɫɩɨɥɶɡɨɜɚɧɢɟ ɩɨɥɢɬɢɱɟɫɤɢɯ ɫɪɟɞɫɬɜ ɧɢɫɤɨɥɶɤɨ ɧɟ ɩɪɨɬɢɜɨɪɟɱɢɬ
ɞɟɣɫɬɜɢɸ ɱɢɫɬɨ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɮɚɤɬɨɪɨɜ. ȼɟɞɶ ɞɚɠɟ ɜ ɫɟɦɶɟ ɢ ɥɸɛɨɦ ɛɢɡɧɟɫɟ
ɩɪɨɜɨɞɢɬɫɹ ɨɩɪɟɞɟɥɟɧɧɚɹ ɩɨɥɢɬɢɤɚ: ɨɞɧɢ ɫɬɪɟɦɹɬɫɹ ɤ ɛɨɥɶɲɟɣ ɷɤɨɧɨɦɢɢ ɞɚɠɟ ɜ
ɭɳɟɪɛ ɧɟɤɨɬɨɪɵɦ ɬɟɤɭɳɢɦ ɩɨɬɪɟɛɧɨɫɬɹɦ, ɞɪɭɝɢɟ ɠɟ ɪɭɤɨɜɨɞɫɬɜɭɸɬɫɹ
ɫɢɸɦɢɧɭɬɧɵɦɢ ɜɵɝɨɞɚɦɢ ɢ ɨɫɨɛɟɧɧɨ ɧɟ ɡɚɞɭɦɵɜɚɸɬɫɹ ɨ ɛɭɞɭɳɟɦ. Ʉɬɨ ɜ ɤɨɧɰɟ
ɤɨɧɰɨɜ ɨɤɚɡɵɜɚɟɬɫɹ ɜ ɜɵɢɝɪɵɲɟ ɡɚɜɢɫɢɬ ɨɬ ɩɨɫɬɚɜɥɟɧɧɨɣ ɰɟɥɢ ɢ ɢɡɛɪɚɧɧɨɝɨ ɩɭɬɢ
ɩɪɨɞɜɢɠɟɧɢɹ ɤ ɟɟ ɨɫɭɳɟɫɬɜɥɟɧɢɸ. ȼ ɷɤɨɧɨɦɢɤɟ ɫɭɛɴɟɤɬɢɜɧɵɣ ɮɚɤɬɨɪ ɢɦɟɟɬ ɧɟ
ɦɟɧɶɲɟɟ ɡɧɚɱɟɧɢɟ, ɱɟɦ ɨɛɴɟɤɬɢɜɧɵɟ ɭɫɥɨɜɢɹ ɟɟ ɪɚɡɜɢɬɢɹ, ɜ ɨɫɨɛɟɧɧɨɫɬɢ ɟɫɥɢ
ɞɟɣɫɬɜɢɹ ɯɨɡɹɣɫɬɜɟɧɧɵɯ ɫɭɛɴɟɤɬɨɜ ɦɚɤɫɢɦɚɥɶɧɨ ɫɨɨɬɜɟɬɫɬɜɭɸɬ ɨɛɴɟɤɬɢɜɧɵɦ
ɡɚɤɨɧɨɦɟɪɧɨɫɬɹɦ.
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ɉɨɦɢɦɨ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ ɫɬɪɚɧɵ ɜ ɬɟɨɪɢɢ ɢ ɦɟɠɞɭɧɚɪɨɞɧɨɣ
ɩɪɚɤɬɢɤɟ ɩɪɢɦɟɧɹɟɬɫɹ ɬɚɤɠɟ ɩɨɧɹɬɢɟ ɤɨɧɤɭɪɟɧɬɧɨɫɬɢ ɩɪɢ ɫɪɚɜɧɟɧɢɢ
ɞɟɣɫɬɜɭɸɳɢɯ ɜ ɪɚɡɧɵɯ ɫɬɪɚɧɚɯ ɭɫɥɨɜɢɣ ɤɨɧɤɭɪɟɧɰɢɢ ɧɚ ɜɧɭɬɪɟɧɧɟɦ ɪɵɧɤɟ ɤɚɤ
ɞɥɹ ɨɬɟɱɟɫɬɜɟɧɧɵɯ, ɬɚɤ ɢ ɞɥɹ ɢɧɨɫɬɪɚɧɧɵɯ ɬɨɪɝɨɜɵɯ ɮɢɪɦ, ɯɨɡɹɣɫɬɜɟɧɧɵɯ
ɩɪɟɞɩɪɢɹɬɢɣ, ɢɧɜɟɫɬɨɪɨɜ, ɛɚɧɤɨɜɫɤɢɯ ɢ ɫɬɪɚɯɨɜɵɯ ɨɪɝɚɧɢɡɚɰɢɣ. Ⱦɥɹ ɨɩɪɟɞɟɥɟɧɢɹ
ɤɨɧɤɭɪɟɧɬɧɨɫɬɢ ɧɚɰɢɨɧɚɥɶɧɵɯ ɷɤɨɧɨɦɢɤ ɢ ɪɟɣɬɢɧɝɨɜɨɝɨ ɫɪɚɜɧɟɧɢɹ ɫɬɪɚɧ
ɩɪɢɦɟɧɹɸɬɫɹ
ɪɚɡɪɚɛɨɬɚɧɧɵɟ
ɫɩɟɰɢɚɥɢɡɢɪɨɜɚɧɧɵɦɢ
ɦɟɠɞɭɧɚɪɨɞɧɵɦɢ
ɚɝɟɧɬɫɬɜɚɦɢ, ɮɨɧɞɚɦɢ ɢ ɢɧɫɬɢɬɭɬɚɦɢ ɩɨɤɚɡɚɬɟɥɢ, ɨɛɳɟɟ ɱɢɫɥɨ ɤɨɬɨɪɵɯ
ɩɪɢɛɥɢɠɚɟɬɫɹ ɤ ɬɪɢɞɰɚɬɢ.
ȼ ɨɬɥɢɱɢɟ ɨɬ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ ɫɬɪɚɧɵ, ɨɡɧɚɱɚɸɳɟɣ ɟɟ ɫɩɨɫɨɛɧɨɫɬɶ
ɤɨɧɤɭɪɢɪɨɜɚɬɶ ɧɚ ɦɢɪɨɜɵɯ ɪɵɧɤɚɯ ɢ ɜ ɦɢɪɨɜɨɣ ɷɤɨɧɨɦɢɤɟ ɜ ɰɟɥɨɦ,
ɤɨɧɤɭɪɟɧɬɧɨɫɬɶ ɨɬɪɚɠɚɟɬ ɭɪɨɜɟɧɶ ɪɚɡɜɢɬɢɹ ɤɨɧɤɭɪɟɧɰɢɢ ɧɚ ɜɧɭɬɪɟɧɧɟɦ ɪɵɧɤɟ,
ɩɪɢɱɟɦ ɨɰɟɧɳɢɤɨɜ ɫɨɨɬɜɟɬɫɬɜɭɸɳɢɯ ɪɟɣɬɢɧɝɨɜ ɢɧɬɟɪɟɫɭɸɬ ɜ ɩɟɪɜɭɸ ɨɱɟɪɟɞɶ
ɩɪɚɜɚ ɢ ɫɜɨɛɨɞɵ ɢɧɨɫɬɪɚɧɧɵɯ ɯɨɡɹɣɫɬɜɟɧɧɵɯ ɫɭɛɴɟɤɬɨɜ ɢ ɥɢɲɶ ɜɨ ɜɬɨɪɭɸ
ɨɱɟɪɟɞɶ - ɩɨɥɨɠɟɧɢɟ ɪɟɡɢɞɟɧɬɨɜ. ɉɪɚɜɞɚ, ɩɪɨɯɨɞɹɳɚɹ ɜ ɦɢɪɟ ɭɧɢɮɢɤɚɰɢɹ ɭɫɥɨɜɢɣ
ɯɨɡɹɣɫɬɜɨɜɚɧɢɹ ɜ ɪɚɡɧɵɯ ɫɬɪɚɧɚɯ, ɩɪɟɞɨɫɬɚɜɥɟɧɢɟ ɧɟɪɟɡɢɞɟɧɬɚɦ ɬɟɯ ɠɟ ɩɪɚɜ, ɱɬɨ ɢ
ɪɟɡɢɞɟɧɬɚɦ, ɜɫɟ ɛɨɥɶɲɟ ɫɬɢɪɚɟɬ ɪɚɡɥɢɱɢɹ ɜ ɢɯ ɸɪɢɞɢɱɟɫɤɨɦ ɫɬɚɬɭɫɟ, ɨɞɧɚɤɨ
ɫɨɯɪɚɧɹɟɬɫɹ ɬɟɦ ɧɟ ɦɟɧɟɟ ɪɚɡɧɢɰɚ ɜ ɢɯ ɮɚɤɬɢɱɟɫɤɨɦ ɩɨɥɨɠɟɧɢɢ ɢɡ-ɡɚ ɪɟɚɥɶɧɨ
ɞɟɣɫɬɜɭɸɳɢɯ ɜ ɤɨɧɤɪɟɬɧɨɣ ɫɬɪɚɧɟ ɧɟɮɨɪɦɚɥɶɧɵɯ ɭɫɥɨɜɢɣ, ɫɜɹɡɚɧɧɵɯ ɫ ɧɚɥɢɱɢɟɦ
ɬɟɧɟɜɨɣ ɷɤɨɧɨɦɢɤɢ, ɜɡɹɬɨɱɧɢɱɟɫɬɜɨɦ ɱɢɧɨɜɧɢɤɨɜ, ɪɚɫɩɪɨɫɬɪɚɧɟɧɧɨɫɬɶɸ ɜ ɛɢɡɧɟɫɟ
ɪɨɞɫɬɜɟɧɧɵɯ ɢ ɩɪɢɹɬɟɥɶɫɤɢɯ ɨɬɧɨɲɟɧɢɣ, ɫɭɛɴɟɤɬɢɜɧɵɦɢ ɩɪɟɞɩɨɱɬɟɧɢɹɦɢ
ɰɟɧɬɪɚɥɶɧɵɯ ɢ ɨɫɨɛɟɧɧɨ ɦɟɫɬɧɵɯ ɨɪɝɚɧɨɜ ɜɥɚɫɬɢ.
ɋɚɦɨ ɫɨɛɨɣ ɪɚɡɭɦɟɟɬɫɹ, ɱɬɨ ɦɟɧɟɟ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɵɟ ɫɬɪɚɧɵ
ɜɵɫɬɭɩɚɸɬ ɧɟ ɡɚ ɩɨɥɧɨɫɬɶɸ ɫɜɨɛɨɞɧɵɣ ɦɢɪɨɜɨɣ ɪɵɧɨɤ, ɝɞɟ ɛɟɡ ɨɝɪɚɧɢɱɟɧɢɣ
ɞɟɣɫɬɜɭɸɬ ɧɟ ɬɨɥɶɤɨ ɦɟɥɤɢɟ ɮɢɪɦɵ ɢɡ ɫɥɚɛɨɪɚɡɜɢɬɵɯ ɫɬɪɚɧ, ɧɨ ɢ ɤɪɭɩɧɟɣɲɢɟ
ɌɇɄ ɢ ɞɪɭɝɢɟ ɦɨɧɨɩɨɥɢɫɬɵ, ɚ ɡɚ ɪɟɝɭɥɢɪɭɟɦɵɣ ɨɩɪɟɞɟɥɟɧɧɵɦɢ ɩɪɚɜɢɥɚɦɢ ɪɵɧɨɤ,
ɧɟ ɞɨɩɭɫɤɚɸɳɢɣ ɨɬɤɪɵɬɨɝɨ ɦɨɧɨɩɨɥɢɡɦɚ ɢ ɧɟɥɨɹɥɶɧɨɣ ɤɨɧɤɭɪɟɧɰɢɢ.
Ɇɟɠɞɭɧɚɪɨɞɧɵɟ ɭɫɥɨɜɢɹ ɬɨɪɝɨɜɥɢ ɢ ɯɨɡɹɣɫɬɜɨɜɚɧɢɹ ɩɵɬɚɟɬɫɹ ɪɟɝɭɥɢɪɨɜɚɬɶ ȼɌɈ,
ɨɞɧɚɤɨ ɞɟɥɚɟɬ ɷɬɨ ɨɧɚ ɧɟ ɜɫɟɝɞɚ ɜ ɢɧɬɟɪɟɫɚɯ ɜɫɟɯ ɫɬɪɚɧ, ɬɚɤ ɤɚɤ ɜ ɧɟɣ ɨɳɭɳɚɟɬɫɹ
ɡɚɫɢɥɶɟ ɜɵɫɨɤɨɪɚɡɜɢɬɵɯ ɫɬɪɚɧ ɢ ɢɯ ɤɪɭɩɧɵɯ ɤɨɪɩɨɪɚɰɢɣ, ɡɚɳɢɳɚɸɳɢɯ ɩɪɟɠɞɟ
ɜɫɟɝɨ ɫɜɨɢ ɢɧɬɟɪɟɫɵ ɜ ɭɳɟɪɛ ɦɟɧɟɟ ɪɚɡɜɢɬɵɦ ɝɨɫɭɞɚɪɫɬɜɚɦ.
Ʉɪɟɞɢɬɨɫɩɨɫɨɛɧɨɫɬɶ ɫɬɪɚɧɵ, ɤɚɤ ɢ ɮɢɪɦɵ, ɜɨ ɦɧɨɝɨɦ ɡɚɜɢɫɢɬ ɨɬ ɢɦɢɞɠɚ,
ɤɨɬɨɪɵɣ ɦɨɠɟɬ ɧɟ ɫɨɨɬɜɟɬɫɬɜɨɜɚɬɶ ɪɟɚɥɶɧɨɦɭ ɩɨɥɨɠɟɧɢɸ. ɋɒȺ, ɧɚɩɪɢɦɟɪ,
ɢɦɟɸɬ ɨɝɪɨɦɧɵɣ ɞɟɮɢɰɢɬ ɜɨ ɜɧɟɲɧɟɣ ɬɨɪɝɨɜɥɟ ɢ ɩɥɚɬɟɠɚɯ ɢ ɧɟ ɦɟɧɶɲɢɣ
ɛɸɞɠɟɬɧɵɣ ɞɟɮɢɰɢɬ (ɫɜɵɲɟ 0,5 ɬɪɥɧ. ɞɨɥɥ.). Ⱦɥɹ ɥɸɛɨɣ ɞɪɭɝɨɣ ɫɬɪɚɧɵ ɷɬɨ ɞɚɜɧɨ
ɡɚɤɨɧɱɢɥɨɫɶ ɛɵ ɞɟɮɨɥɬɨɦ, ɧɨ ɦɟɠɞɭɧɚɪɨɞɧɨɟ ɞɨɜɟɪɢɟ ɤ ɚɦɟɪɢɤɚɧɫɤɨɦɭ
ɝɨɫɭɞɚɪɫɬɜɭ ɧɚɫɬɨɥɶɤɨ ɜɟɥɢɤɨ, ɱɬɨ ɩɨɡɜɨɥɹɟɬ ɟɦɭ ɧɟɨɝɪɚɧɢɱɟɧɧɨ ɩɨɥɶɡɨɜɚɬɶɫɹ
ɤɪɟɞɢɬɚɦɢ ɢ ɩɪɢɬɹɝɢɜɚɬɶ ɢɧɜɟɫɬɢɰɢɢ ɢɡ ɞɪɭɝɢɯ ɫɬɪɚɧ.
ȼ
ɩɪɨɰɟɫɫɟ
ɭɝɥɭɛɥɟɧɢɹ
ɦɟɠɞɭɧɚɪɨɞɧɨɝɨ
ɪɚɡɞɟɥɟɧɢɹ
ɬɪɭɞɚ
ɢɧɬɟɪɧɚɰɢɨɧɚɥɢɡɚɰɢɹ ɩɪɨɢɡɜɨɞɫɬɜɚ ɪɚɫɩɪɨɫɬɪɚɧɹɥɚɫɶ ɧɚ ɜɫɟ ɛɨɥɶɲɟɟ ɱɢɫɥɨ ɫɬɪɚɧ
ɢ ɩɪɢɜɟɥɚ ɤ ɫɨɡɞɚɧɢɸ ɨɛɳɟɦɢɪɨɜɨɣ ɫɢɫɬɟɦɵ ɜɧɟɲɧɟɷɤɨɧɨɦɢɱɟɫɤɢɯ ɢ
ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɨ-ɮɢɧɚɧɫɨɜɵɯ ɫɜɹɡɟɣ. Ɇɢɪɨɜɚɹ ɷɤɨɧɨɦɢɤɚ ɫɟɝɨɞɧɹ ɩɪɟɞɫɬɚɜɥɹɟɬ
ɫɨɛɨɣ ɧɟ ɩɪɨɫɬɨ ɚɪɢɮɦɟɬɢɱɟɫɤɭɸ ɫɭɦɦɭ ɜɫɟɯ ɧɚɰɢɨɧɚɥɶɧɵɯ ɷɤɨɧɨɦɢɤ, ɧɨ ɬɚɤɠɟ
ɢɯ ɩɨɫɬɨɹɧɧɨɟ ɜɡɚɢɦɨɞɟɣɫɬɜɢɟ ɞɪɭɝ ɫ ɞɪɭɝɨɦ, ɤɨɬɨɪɨɟ, ɩɪɚɜɞɚ, ɨɫɭɳɟɫɬɜɥɹɟɬɫɹ
ɝɥɚɜɧɵɦ ɨɛɪɚɡɨɦ ɜ ɢɧɬɟɪɟɫɚɯ ɫɢɥɶɧɵɯ ɢɝɪɨɤɨɜ ɢ ɜ ɭɳɟɪɛ ɛɨɥɟɟ ɫɥɚɛɵɦ ɢ
ɨɬɫɬɚɥɵɦ ɭɱɚɫɬɧɢɤɚɦ. ɉɪɨɰɟɫɫ ɢɧɬɟɪɧɚɰɢɨɧɚɥɢɡɚɰɢɢ ɪɚɧɟɟ ɡɚɦɤɧɭɬɵɯ
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ɧɚɰɢɨɧɚɥɶɧɵɯ ɯɨɡɹɣɫɬɜ, ɨɯɜɚɬɢɜɲɢɣ ɰɟɥɢɤɨɦ ɜɫɸ ɧɚɲɭ ɩɥɚɧɟɬɭ, ɩɨɥɭɱɢɥ ɜ
ɩɨɫɥɟɞɧɟɟ ɜɪɟɦɹ ɧɚɡɜɚɧɢɟ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɝɥɨɛɚɥɢɡɚɰɢɢ.
ɉɨɧɹɬɢɟ “ɝɥɨɛɚɥɢɡɚɰɢɹ”, ɫɬɚɜɲɟɟ ɧɚ ɪɭɛɟɠɟ ɞɜɭɯ ɩɨɫɥɟɞɧɢɯ ɜɟɤɨɜ ɨɞɧɢɦ
ɢɡ ɥɨɡɭɧɝɨɜ ɧɚɲɟɣ ɷɩɨɯɢ, ɬɪɚɤɬɭɟɬɫɹ ɢ ɜɨɫɩɪɢɧɢɦɚɟɬɫɹ ɩɨ-ɪɚɡɧɨɦɭ. ɗɬɨɬ ɬɟɪɦɢɧ
ɭɩɨɬɪɟɛɥɹɟɬɫɹ ɩɨ ɦɟɧɶɲɟɣ ɦɟɪɟ ɜ ɬɪɟɯ ɫɦɵɫɥɚɯ. ȼɨ-ɩɟɪɜɵɯ, ɢɦ ɱɚɫɬɨ ɩɨɞɦɟɧɹɸɬ
ɞɚɜɧɨ ɢɡɜɟɫɬɧɨɟ ɩɨɧɹɬɢɟ ɢɧɬɟɪɧɚɰɢɨɧɚɥɢɡɚɰɢɢ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɠɢɡɧɢ ɤɚɤ
ɨɛɴɟɤɬɢɜɧɨ ɪɚɡɜɢɜɚɸɳɟɝɨɫɹ ɩɪɨɰɟɫɫɚ. ȼɨ-ɜɬɨɪɵɯ, ɩɨɞ ɝɥɨɛɚɥɢɡɚɰɢɟɣ ɩɨɧɢɦɚɟɬɫɹ
ɡɚɤɥɸɱɢɬɟɥɶɧɚɹ ɫɬɚɞɢɹ ɢɧɬɟɪɧɚɰɢɨɧɚɥɢɡɚɰɢɢ, ɤɨɝɞɚ ɨɧɚ ɭɠɟ ɨɯɜɚɬɵɜɚɟɬ ɜɟɫɶ
ɡɟɦɧɨɣ ɲɚɪ. ɂ ɜ-ɬɪɟɬɶɢɯ, ɝɥɨɛɚɥɢɡɚɰɢɟɣ ɧɚɡɵɜɚɟɬɫɹ ɩɪɨɜɨɞɢɦɚɹ ɋɒȺ ɜɦɟɫɬɟ ɫ
ɞɪɭɝɢɦɢ ɪɚɡɜɢɬɵɦɢ ɫɬɪɚɧɚɦɢ ɢ ɬɪɚɧɫɧɚɰɢɨɧɚɥɶɧɵɦɢ ɤɨɪɩɨɪɚɰɢɹɦɢ ɩɨɥɢɬɢɤɚ
ɧɚɜɹɡɵɜɚɧɢɹ ɜɫɟɦɭ ɦɢɪɭ ɫɨɛɫɬɜɟɧɧɵɯ ɫɬɚɧɞɚɪɬɨɜ ɢ ɲɚɛɥɨɧɨɜ ɜ ɦɟɠɞɭɧɚɪɨɞɧɵɯ
ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɢ ɢɧɵɯ ɨɬɧɨɲɟɧɢɹɯ ɢɫɤɥɸɱɢɬɟɥɶɧɨ ɜ ɫɜɨɢɯ ɷɝɨɢɫɬɢɱɟɫɤɢɯ
ɢɧɬɟɪɟɫɚɯ ɜɨɩɪɟɤɢ ɱɚɹɧɢɹɦ ɚɛɫɨɥɸɬɧɨɝɨ ɛɨɥɶɲɢɧɫɬɜɚ ɧɚɪɨɞɨɜ ɦɢɪɚ. Ɋɚɫɫɦɨɬɪɢɦ
ɜɤɪɚɬɰɟ, ɜ ɤɚɤɨɣ ɦɟɪɟ ɫɨɨɬɜɟɬɫɬɜɭɟɬ ɤɚɠɞɨɟ ɢɡ ɷɬɢɯ ɬɪɟɯ ɡɧɚɱɟɧɢɣ ɨɞɧɨɝɨ ɢ ɬɨɝɨ
ɠɟ ɫɥɨɜɚ ɜɤɥɚɞɵɜɚɟɦɨɦɭ ɜ ɧɟɝɨ ɫɨɞɟɪɠɚɧɢɸ.
1. ɋ ɧɚɭɱɧɨɣ ɬɨɱɤɢ ɡɪɟɧɢɹ ɩɨɞɦɟɧɚ ɬɟɪɦɢɧɨɦ “ɝɥɨɛɚɥɢɡɚɰɢɹ”
ɭɧɢɜɟɪɫɚɥɶɧɨɝɨ ɩɨɧɹɬɢɹ “ɢɧɬɟɪɧɚɰɢɨɧɚɥɢɡɚɰɢɹ” ɧɟ ɜɵɞɟɪɠɢɜɚɟɬ ɤɪɢɬɢɤɢ, ɬɚɤ ɤɚɤ
ɨɧɢ ɜɵɪɚɠɚɸɬ ɪɚɡɧɵɟ ɩɨ ɫɜɨɢɦ ɦɚɫɲɬɚɛɚɦ ɩɪɨɰɟɫɫɵ, ɩɟɪɜɵɣ ɢɡ ɤɨɬɨɪɵɯ ɹɜɥɹɟɬɫɹ
ɥɢɲɶ ɱɚɫɬɶɸ ɜɬɨɪɨɝɨ. Ɉɛɴɟɤɬɢɜɧɵɣ ɩɪɨɰɟɫɫ ɢɧɬɟɪɧɚɰɢɨɧɚɥɢɡɚɰɢɢ ɩɪɨɯɨɞɢɬ
ɨɞɧɨɜɪɟɦɟɧɧɨ ɧɚ ɬɪɟɯ ɪɚɡɧɵɯ ɭɪɨɜɧɹɯ: 1) ɞɜɭɫɬɨɪɨɧɧɟɦ, ɬɨ ɟɫɬɶ ɦɟɠɞɭ
ɨɬɞɟɥɶɧɵɦɢ ɝɨɫɭɞɚɪɫɬɜɚɦɢ, ɢɯ ɨɪɝɚɧɢɡɚɰɢɹɦɢ ɢ ɝɪɚɠɞɚɧɚɦɢ; 2) ɦɧɨɝɨɫɬɨɪɨɧɧɟɦ,
ɢɥɢ ɪɟɝɢɨɧɚɥɶɧɨɦ, ɨɯɜɚɬɵɜɚɸɳɟɦ ɧɟɫɤɨɥɶɤɨ ɫɬɪɚɧ ɢ ɢɯ ɯɨɡɹɣɫɬɜɟɧɧɵɯ ɫɭɛɴɟɤɬɨɜ,
ɤɚɤ ɩɪɚɜɢɥɨ, ɜ ɨɞɧɨɦ ɢ ɬɨɦ ɠɟ ɪɟɝɢɨɧɟ ɡɟɦɧɨɝɨ ɲɚɪɚ; 3) ɜɫɟɫɬɨɪɨɧɧɟɦ, ɢɥɢ
ɨɛɳɟɦɢɪɨɜɨɦ, ɤɨɝɞɚ ɫɨɬɪɭɞɧɢɱɟɫɬɜɨ ɨɯɜɚɬɵɜɚɟɬ ɜɫɟ ɫɬɪɚɧɵ ɦɢɪɚ ɢɥɢ ɢɯ
ɚɛɫɨɥɸɬɧɨɟ ɛɨɥɶɲɢɧɫɬɜɨ.
ɉɨɫɤɨɥɶɤɭ ɜ ɫɨɨɬɜɟɬɫɬɜɢɢ ɫ ɨɫɧɨɜɧɵɦ ɡɧɚɱɟɧɢɟɦ ɷɬɨɝɨ ɫɥɨɜɚ ɩɨɞ
ɝɥɨɛɚɥɢɡɚɰɢɟɣ ɫɥɟɞɭɟɬ ɩɨɧɢɦɚɬɶ ɬɨɥɶɤɨ ɨɛɳɟɩɥɚɧɟɬɚɪɧɵɟ ɷɤɨɧɨɦɢɱɟɫɤɢɟ ɢ ɢɧɵɟ
ɫɜɹɡɢ,
ɩɪɢɦɟɧɟɧɢɟ
ɷɬɨɝɨ
ɬɟɪɦɢɧɚ
ɤ
ɦɧɨɝɨɩɥɚɧɨɜɨɦɭ
ɩɪɨɰɟɫɫɭ
ɢɧɬɟɪɧɚɰɢɨɧɚɥɢɡɚɰɢɢ ɧɟɥɶɡɹ ɫɱɢɬɚɬɶ ɤɨɪɪɟɤɬɧɵɦ. Ɍɟɪɦɢɧ “ɝɥɨɛɚɥɢɡɚɰɢɹ”
ɢɝɧɨɪɢɪɭɟɬ ɢɥɢ ɩɨ ɤɪɚɣɧɟɣ ɦɟɪɟ ɩɪɢɧɢɠɚɟɬ ɞɜɭɫɬɨɪɨɧɧɢɟ ɢ ɪɟɝɢɨɧɚɥɶɧɵɟ ɫɜɹɡɢ,
ɤɨɬɨɪɵɟ ɩɨ ɨɛɴɟɦɭ ɢ ɪɟɚɥɶɧɨɦɭ ɡɧɚɱɟɧɢɸ ɜɫɟ ɟɳɟ ɧɚɦɧɨɝɨ ɩɪɟɜɨɫɯɨɞɹɬ
ɫɨɬɪɭɞɧɢɱɟɫɬɜɨ, ɨɫɭɳɟɫɬɜɥɹɟɦɨɟ ɧɚ ɜɫɟɫɬɨɪɨɧɧɟɣ ɨɫɧɨɜɟ. ɋɜɹɡɢ ɧɚ ɝɥɨɛɚɥɶɧɨɦ
ɭɪɨɜɧɟ ɧɢɤɚɤ ɧɟ ɡɚɦɟɧɹɸɬ, ɚ ɥɢɲɶ ɞɨɩɨɥɧɹɸɬ ɞɜɭɫɬɨɪɨɧɧɟɟ ɢ ɪɟɝɢɨɧɚɥɶɧɨɟ
ɫɨɬɪɭɞɧɢɱɟɫɬɜɨ. ɋɨɜɪɟɦɟɧɧɵɣ ɷɬɚɩ ɢɧɬɟɪɧɚɰɢɨɧɚɥɢɡɚɰɢɢ ɫɤɨɪɟɟ ɫɥɟɞɭɟɬ
ɧɚɡɵɜɚɬɶ ɧɟ ɝɥɨɛɚɥɢɡɚɰɢɟɣ, ɚ ɪɟɝɢɨɧɚɥɢɡɚɰɢɟɣ, ɢɦɟɹ ɜ ɜɢɞɭ ɧɵɧɟɲɧɟɟ ɫɬɪɟɦɥɟɧɢɟ
ɛɨɥɶɲɢɧɫɬɜɚ ɝɨɫɭɞɚɪɫɬɜ ɢɧɬɟɝɪɢɪɨɜɚɬɶɫɹ ɢɦɟɧɧɨ ɜ ɪɟɝɢɨɧɚɥɶɧɵɟ ɷɤɨɧɨɦɢɱɟɫɤɢɟ
ɨɪɝɚɧɢɡɚɰɢɢ ɬɢɩɚ ȿɋ, ȺɋȿȺɇ, ȺɌɗɋ ɢ ɞɪɭɝɢɟ.
2. Ɍɟɪɦɢɧ “ɝɥɨɛɚɥɢɡɚɰɢɹ” ɜ ɫɦɵɫɥɟ ɨɛɳɟɩɥɚɧɟɬɚɪɧɨɝɨ ɫɨɬɪɭɞɧɢɱɟɫɬɜɚ
ɬɚɤɠɟ ɧɟ ɫɨɜɫɟɦ ɭɞɨɛɟɧ ɞɥɹ ɭɩɨɬɪɟɛɥɟɧɢɹ, ɩɨɫɤɨɥɶɤɭ ɢɦ ɨɛɨɡɧɚɱɚɟɬɫɹ ɤɨɧɟɱɧɚɹ
ɫɬɭɩɟɧɶ ɜɡɚɢɦɨɞɟɣɫɬɜɢɹ ɦɟɠɞɭ ɫɬɪɚɧɚɦɢ ɢ ɞɪɭɝɢɦɢ ɬɨɪɝɨɜɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɦɢ
ɫɭɛɴɟɤɬɚɦɢ, ɧɚ ɫɦɟɧɭ ɤɨɬɨɪɨɣ ɭɠɟ ɧɟ ɦɨɠɟɬ ɩɪɢɣɬɢ ɧɢɤɚɤɚɹ ɞɪɭɝɚɹ ɧɨɜɚɹ ɫɬɚɞɢɹ.
ɇɨ ɩɨɫɤɨɥɶɤɭ ɝɥɨɛɚɥɢɡɚɰɢɹ - ɷɬɨ ɜɫɟ-ɬɚɤɢ ɞɥɢɬɟɥɶɧɵɣ ɩɪɨɰɟɫɫ, ɜɨɡɧɢɤɚɟɬ
ɧɟɨɛɯɨɞɢɦɨɫɬɶ ɜ ɭɬɨɱɧɟɧɢɢ ɯɨɬɹ ɛɵ ɧɵɧɟɲɧɟɝɨ, ɧɟɫɨɦɧɟɧɧɨ ɧɚɱɚɥɶɧɨɝɨ, ɟɟ ɷɬɚɩɚ.
Ⱦɥɹ ɷɬɨɝɨ ɩɪɢɞɟɬɫɹ ɨɬɨɣɬɢ ɨɬ ɨɛɳɢɯ ɚɛɫɬɪɚɤɬɧɵɯ ɨɩɪɟɞɟɥɟɧɢɣ ɢ ɭɤɚɡɚɬɶ ɧɚ ɬɟ
ɤɨɧɤɪɟɬɧɵɟ ɫɮɟɪɵ ɦɟɠɞɭɧɚɪɨɞɧɨɣ ɠɢɡɧɢ, ɤɨɬɨɪɵɟ ɭɠɟ ɱɚɫɬɢɱɧɨ ɡɚɬɪɨɧɭɬɵ
ɩɪɨɰɟɫɫɚɦɢ, ɧɨɫɹɳɢɦɢ ɞɟɣɫɬɜɢɬɟɥɶɧɨ ɝɥɨɛɚɥɶɧɵɣ, ɨɛɳɟɦɢɪɨɜɨɣ ɯɚɪɚɤɬɟɪ.
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ɋɨɜɪɟɦɟɧɧɵɣ ɷɬɚɩ ɩɨɞɥɢɧɧɨɣ, ɚ ɧɟ ɩɪɢɞɭɦɚɧɧɨɣ, ɷɤɨɧɨɦɢɱɟɫɤɨɣ
ɝɥɨɛɚɥɢɡɚɰɢɢ ɯɚɪɚɤɬɟɪɢɡɭɟɬɫɹ, ɧɚ ɧɚɲ ɜɡɝɥɹɞ, ɫɥɟɞɭɸɳɢɦɢ ɨɛɳɟɦɢɪɨɜɵɦɢ
ɬɟɧɞɟɧɰɢɹɦɢ:
1) ɑɚɫɬɧɵɣ ɛɢɡɧɟɫ ɧɚɱɚɥ ɫɚɦɨɫɬɨɹɬɟɥɶɧɨ ɩɪɟɨɞɨɥɟɜɚɬɶ ɦɟɠɝɨɫɭɞɚɪɫɬɜɟɧɧɵɟ ɝɪɚɧɢɰɵ, ɩɪɚɜɞɚ ɩɨɤɚ ɟɳɟ ɷɬɨ ɭɫɩɟɲɧɨ ɞɟɥɚɸɬ ɜ ɨɫɧɨɜɧɨɦ
ɬɪɚɧɫɧɚɰɢɨɧɚɥɶɧɵɟ ɤɨɪɩɨɪɚɰɢɢ ɢ ɦɟɠɞɭɧɚɪɨɞɧɵɟ ɛɚɧɤɢ;
2) Ƚɨɫɭɞɚɪɫɬɜɚ ɧɚɱɚɥɢ ɩɨɫɬɟɩɟɧɧɨ ɫɧɢɠɚɬɶ ɢ ɞɚɠɟ ɱɚɫɬɢɱɧɨ ɫɧɢɦɚɬɶ
ɪɚɧɟɟ ɭɫɬɚɧɨɜɥɟɧɧɵɟ ɢɦɢ ɬɚɦɨɠɟɧɧɵɟ ɢ ɢɧɵɟ ɛɚɪɶɟɪɵ ɧɚ ɩɭɬɢ ɡɚɪɭɛɟɠɧɵɯ
ɬɨɜɚɪɨɜ, ɭɫɥɭɝ, ɤɚɩɢɬɚɥɚ ɢ ɪɚɛɨɱɟɣ ɫɢɥɵ;
3) ɉɨɹɜɢɥɢɫɶ ɨɛɳɟɦɢɪɨɜɵɟ ɩɪɚɜɢɥɚ, ɨɛɟɫɩɟɱɢɜɚɸɳɢɟ ɥɢɛɟɪɚɥɢɡɚɰɢɸ
ɜɧɟɲɧɟɣ ɬɨɪɝɨɜɥɢ ɢ ɦɟɯɚɧɢɡɦɵ ɢɯ ɫɨɛɥɸɞɟɧɢɹ ɜ ɪɚɦɤɚɯ ȼɫɟɦɢɪɧɨɣ ɬɨɪɝɨɜɨɣ
ɨɪɝɚɧɢɡɚɰɢɢ (ȼɌɈ);
4) ɉɪɟɞɩɪɢɧɢɦɚɸɬɫɹ ɩɨɩɵɬɤɢ ɨɛɳɟɦɢɪɨɜɨɝɨ ɜɚɥɸɬɧɨɝɨ ɪɟɝɭɥɢɪɨɜɚɧɢɹ
ɩɨ ɥɢɧɢɢ Ɇɟɠɞɭɧɚɪɨɞɧɨɝɨ ɜɚɥɸɬɧɨɝɨ ɮɨɧɞɚ (ɆȼɎ) ɫ ɰɟɥɶɸ ɩɪɟɞɨɬɜɪɚɳɟɧɢɹ ɢ
ɭɫɬɪɚɧɟɧɢɹ ɜɚɥɸɬɧɨ-ɮɢɧɚɧɫɨɜɵɯ ɤɪɢɡɢɫɨɜ;
5) ɇɚɱɚɥɚɫɶ ɫɜɨɛɨɞɧɚɹ ɦɢɝɪɚɰɢɹ ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɨɝɨ ɢ ɛɚɧɤɨɜɫɤɨɝɨ
(ɮɢɧɚɧɫɨɜɨɝɨ) ɤɚɩɢɬɚɥɚ ɫ ɩɨɦɨɳɶɸ ɪɹɞɚ ɤɪɭɩɧɟɣɲɢɯ ɮɨɧɞɨɜɵɯ ɛɢɪɠ ɢ
ɜɧɟɛɢɪɠɟɜɨɣ ɬɨɪɝɨɜɥɢ ɰɟɧɧɵɦɢ ɛɭɦɚɝɚɦɢ ɢ ɩɭɬɟɦ ɩɪɹɦɵɯ ɢɧɨɫɬɪɚɧɧɵɯ
ɢɧɜɟɫɬɢɰɢɣ, ɨɞɧɚɤɨ ɨɫɧɨɜɧɵɟ ɮɢɧɚɧɫɨɜɵɟ ɩɨɬɨɤɢ ɢɞɭɬ ɩɨɤɚ ɜ ɧɚɩɪɚɜɥɟɧɢɢ ɥɢɲɶ
ɧɟɦɧɨɝɢɯ ɪɚɡɜɢɬɵɯ ɫɬɪɚɧ, ɚ ɮɢɧɚɧɫɨɜɵɟ ɪɟɫɭɪɫɵ (ɞɟɧɶɝɢ, ɚɤɰɢɢ, ɞɪɭɝɢɟ ɰɟɧɧɵɟ
ɛɭɦɚɝɢ) ɤɨɧɰɟɧɬɪɢɪɭɸɬɫɹ ɜ ɨɫɧɨɜɧɨɦ ɜ ɋɒȺ, ɬɨ ɟɫɬɶ ɧɚ ɧɟɛɨɥɶɲɨɦ
ɬɟɪɪɢɬɨɪɢɚɥɶɧɨɦ ɩɹɬɚɱɤɟ, ɧɨ ɧɟ ɪɚɡɦɟɳɚɸɬɫɹ ɪɚɜɧɨɦɟɪɧɨ ɩɨ ɡɟɦɧɨɦɭ ɲɚɪɭ, ɤɚɤ
ɷɬɨ ɞɨɥɠɧɨ ɛɵɬɶ ɩɪɢ ɪɚɜɧɨɩɪɚɜɧɨɣ ɢ ɡɞɨɪɨɜɨɣ ɝɥɨɛɚɥɢɡɚɰɢɢ, ɤɨɬɨɪɚɹ ɧɟ ɢɦɟɟɬ
ɧɢɱɟɝɨ ɨɛɳɟɝɨ ɫ ɦɨɧɨɩɨɥɢɡɚɰɢɟɣ;
6) ȼɵɪɨɫɥɚ ɪɨɥɶ ɫɤɨɪɨɫɬɧɨɝɨ, ɩɪɟɠɞɟ ɜɫɟɝɨ ɚɜɢɚɰɢɨɧɧɨɝɨ, ɬɪɚɧɫɩɨɪɬɚ ɧɟ
ɬɨɥɶɤɨ ɜ ɩɚɫɫɚɠɢɪɫɤɢɯ, ɧɨ ɢ ɝɪɭɡɨɜɵɯ ɩɟɪɟɜɨɡɤɚɯ ɢ ɧɚɱɚɥɚ ɮɨɪɦɢɪɨɜɚɬɶɫɹ
ɨɛɳɟɦɢɪɨɜɚɹ ɫɟɬɶ ɨɤɚɡɚɧɢɹ ɬɪɚɧɫɩɨɪɬɧɵɯ ɭɫɥɭɝ;
7) ȼɨɡɧɢɤ ɂɧɬɟɪɧɟɬ ɤɚɤ ɨɛɳɟɦɢɪɨɜɚɹ, ɞɟɣɫɬɜɢɬɟɥɶɧɨ ɝɥɨɛɚɥɶɧɚɹ ɫɢɫɬɟɦɚ
ɫɜɹɡɢ ɢ ɦɝɧɨɜɟɧɧɨɣ ɩɟɪɟɞɚɱɢ ɢ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɜɫɟɜɨɡɦɨɠɧɨɣ ɢɧɮɨɪɦɚɰɢɢ,
ɨɛɥɟɝɱɚɸɳɟɣ ɢ ɭɫɤɨɪɹɸɳɟɣ ɡɚɤɥɸɱɟɧɢɟ ɜɧɟɲɧɟɬɨɪɝɨɜɵɯ ɢ ɢɧɵɯ ɯɨɡɹɣɫɬɜɟɧɧɵɯ
ɫɞɟɥɨɤ.
3. ȼ ɨɬɥɢɱɢɟ ɨɬ ɝɥɨɛɚɥɢɡɚɰɢɢ ɤɚɤ ɨɛɴɟɤɬɢɜɧɨɝɨ ɩɪɨɰɟɫɫɚ ɦɢɪ
ɫɬɚɥɤɢɜɚɟɬɫɹ ɜ ɧɚɫɬɨɹɳɟɟ ɜɪɟɦɹ ɫ ɟɟ ɫɭɛɴɟɤɬɢɜɧɨɣ ɢɧɬɟɪɩɪɟɬɚɰɢɟɣ ɧɚɢɛɨɥɟɟ
ɪɚɡɜɢɬɵɦɢ ɫɬɪɚɧɚɦɢ ɜɨ ɝɥɚɜɟ ɫ ɋɒȺ, ɩɪɟɫɥɟɞɭɸɳɢɦɢ ɩɪɢ ɷɬɨɦ ɫɜɨɢ ɫɨɛɫɬɜɟɧɧɵɟ
ɰɟɥɢ ɜɨɩɪɟɤɢ ɢɧɬɟɪɟɫɚɦ ɨɫɬɚɥɶɧɵɯ ɝɨɫɭɞɚɪɫɬɜ. ɂɦɟɧɧɨ ɩɪɨɬɢɜ ɬɚɤɨɝɨ ɩɨɧɢɦɚɧɢɹ
ɝɥɨɛɚɥɢɡɚɰɢɢ ɢ ɝɢɛɟɥɶɧɨɣ ɞɥɹ ɫɥɚɛɨɪɚɡɜɢɬɵɯ ɫɬɪɚɧ ɩɨɥɢɬɢɤɢ, ɩɪɨɜɨɞɢɦɨɣ ɩɨɞ ɟɟ
ɮɥɚɝɨɦ ɫɢɥɶɧɵɦɢ ɦɢɪɚ ɫɟɝɨ, ɜɵɫɬɭɩɚɸɬ ɚɧɬɢɝɥɨɛɚɥɢɫɬɵ ɜɫɟɯ ɦɚɫɬɟɣ ɢ ɬɟ, ɤɬɨ
ɯɨɪɨɲɨ ɩɨɧɢɦɚɟɬ ɟɟ ɩɨɞɥɢɧɧɵɣ ɫɦɵɫɥ ɢ ɩɚɝɭɛɧɨɫɬɶ.
ɋɬɨɪɨɧɧɢɤɢ ɫɭɛɴɟɤɬɢɜɧɨɝɨ ɩɨɧɢɦɚɧɢɹ ɝɥɨɛɚɥɢɡɚɰɢɢ ɫɬɪɟɦɹɬɫɹ ɜɵɞɚɬɶ
ɩɪɨɜɨɞɢɦɭɸ ɢɦɢ ɩɨɥɢɬɢɤɭ ɡɚ ɨɛɴɟɤɬɢɜɧɵɣ ɢ ɧɟɢɡɛɟɠɧɵɣ ɩɪɨɰɟɫɫ, ɫ ɤɨɬɨɪɵɦ ɜɟɫɶ
ɦɢɪ ɨɛɹɡɚɧ ɫɦɢɪɢɬɶɫɹ ɧɟ ɜɡɢɪɚɹ ɧɚ ɩɪɢɱɢɧɹɟɦɵɣ ɷɬɨɣ ɩɨɥɢɬɢɤɨɣ ɭɳɟɪɛ. ɉɪɢ ɷɬɨɦ
ɨɧɢ ɱɚɫɬɨ ɭɤɚɡɵɜɚɸɬ ɧɚ ɬɚɤɭɸ ɯɚɪɚɤɬɟɪɢɫɬɢɤɭ ɫɨɜɪɟɦɟɧɧɨɝɨ ɦɢɪɚ, ɤɚɤ ɜɫɟ
ɭɫɢɥɢɜɚɸɳɚɹɫɹ ɜɡɚɢɦɨɡɚɜɢɫɢɦɨɫɬɶ ɫɬɪɚɧ ɢ ɯɨɡɹɣɫɬɜɟɧɧɵɯ ɫɭɛɴɟɤɬɨɜ. Ɉɞɧɚɤɨ
ɫɨɜɟɪɲɟɧɧɨ ɨɱɟɜɢɞɧɨ, ɱɬɨ ɷɬɚ ɜɡɚɢɦɨɡɚɜɢɫɢɦɨɫɬɶ ɧɨɫɢɬ ɜɟɫɶɦɚ ɨɞɧɨɫɬɨɪɨɧɧɢɣ
ɯɚɪɚɤɬɟɪ. ȿɫɥɢ ɫɥɚɛɨɪɚɡɜɢɬɵɟ ɫɬɪɚɧɵ ɢ ɢɯ ɛɢɡɧɟɫɦɟɧɵ ɞɟɣɫɬɜɢɬɟɥɶɧɨ ɜɨ ɜɫɟɦ
ɡɚɜɢɫɹɬ ɨɬ ɜɵɫɨɤɨɪɚɡɜɢɬɵɯ ɝɨɫɭɞɚɪɫɬɜ ɢ ɢɯ ɤɪɭɩɧɵɯ ɤɨɦɩɚɧɢɣ, ɬɨ ɩɨɫɥɟɞɧɢɟ
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ɱɭɜɫɬɜɭɸɬ ɫɟɛɹ ɩɨɥɧɨɫɬɶɸ ɧɟɡɚɜɢɫɢɦɵɦɢ ɢ ɛɟɡɧɚɤɚɡɚɧɧɵɦɢ ɧɚ ɦɢɪɨɜɨɦ ɪɵɧɤɟ, ɝɞɟ, ɤɚɤ
ɢɡɜɟɫɬɧɨ, ɧɟ ɞɟɣɫɬɜɭɟɬ ɞɚɠɟ ɧɚɰɢɨɧɚɥɶɧɨɟ ɚɧɬɢɦɨɧɨɩɨɥɶɧɨɟ ɡɚɤɨɧɨɞɚɬɟɥɶɫɬɜɨ.
Ɉɱɟɜɢɞɧɨ, ɱɬɨ ɧɨɜɨɦɨɞɧɵɣ ɬɟɪɦɢɧ “ɜɡɚɢɦɨɡɚɜɢɫɢɦɨɫɬɶ” ɩɪɢɡɜɚɧ ɩɨɞɦɟɧɢɬɶ ɫɬɚɪɨɟ
ɞɨɛɪɨɟ ɩɨɧɹɬɢɟ “ɜɡɚɢɦɧɚɹ ɜɵɝɨɞɚ”. Ʌɸɛɚɹ ɧɨɪɦɚɥɶɧɚɹ ɫɬɪɚɧɚ ɫɬɪɟɦɢɬɫɹ ɧɟ ɤ
ɜɡɚɢɦɨɡɚɜɢɫɢɦɨɫɬɢ, ɚ ɤ ɜɡɚɢɦɧɨɣ ɜɵɝɨɞɟ ɩɪɢ ɫɨɛɥɸɞɟɧɢɢ ɩɪɟɠɞɟ ɜɫɟɝɨ ɫɜɨɢɯ
ɧɚɰɢɨɧɚɥɶɧɵɯ ɢɧɬɟɪɟɫɨɜ.
Ƚɥɨɛɚɥɢɡɚɰɢɹ ɩɨ-ɚɦɟɪɢɤɚɧɫɤɢ ɨɡɧɚɱɚɟɬ ɧɚɜɹɡɱɢɜɨɟ ɫɬɪɟɦɥɟɧɢɟ ɟɟ
ɩɪɨɬɚɝɨɧɢɫɬɨɜ ɭɫɤɨɪɢɬɶ ɟɫɬɟɫɬɜɟɧɧɨ ɪɚɡɜɢɜɚɸɳɢɣɫɹ ɩɪɨɰɟɫɫ ɢ ɩɪɢɧɭɞɢɬɶ ɞɪɭɝɢɟ
ɫɬɪɚɧɵ ɤ ɜɤɥɸɱɟɧɢɸ ɢɯ ɜ ɞɢɤɬɭɟɦɵɣ ɋɒȺ ɫɩɨɫɨɛ ɯɨɡɹɣɫɬɜɟɧɧɨɝɨ, ɮɢɧɚɧɫɨɜɨɝɨ ɢ
ɢɧɮɨɪɦɚɰɢɨɧɧɨɝɨ ɜɡɚɢɦɨɩɪɨɧɢɤɧɨɜɟɧɢɹ ɧɚ ɭɫɥɨɜɢɹɯ ɷɤɨɧɨɦɢɱɟɫɤɢ ɧɚɢɛɨɥɟɟ ɪɚɡɜɢɬɨɣ
ɫɜɟɪɯɞɟɪɠɚɜɵ ɢ ɜ ɟɟ ɢɧɬɟɪɟɫɚɯ. ɋ ɫɨɞɟɪɠɚɬɟɥɶɧɨɣ ɬɨɱɤɢ ɡɪɟɧɢɹ ɬɚɤɚɹ ɝɥɨɛɚɥɢɡɚɰɢɹ - ɷɬɨ
ɩɪɨɞɨɥɠɟɧɢɟ ɜ ɫɨɜɪɟɦɟɧɧɵɯ ɭɫɥɨɜɢɹɯ ɫɬɚɪɨɣ, ɤɚɤ ɦɢɪ, ɩɨɥɢɬɢɤɢ ɷɤɫɩɚɧɫɢɨɧɢɡɦɚ.
ɋɧɚɱɚɥɚ, ɤɚɤ ɢɡɜɟɫɬɧɨ, ɲɥɚ ɛɨɪɶɛɚ ɜɟɞɭɳɢɯ ɢɦɩɟɪɢɚɥɢɫɬɢɱɟɫɤɢɯ ɞɟɪɠɚɜ ɡɚ ɪɚɡɞɟɥ ɦɢɪɚ,
ɩɨɬɨɦ ɡɚ ɟɝɨ ɩɟɪɟɞɟɥ. ȼ ɬɟ ɜɪɟɦɟɧɚ ɜ ɋɒȺ ɛɵɥɚ ɩɪɢɧɹɬɚ ɞɨɤɬɪɢɧɚ Ɇɨɧɪɨ ɫ ɟɟ ɥɨɡɭɧɝɨɦ
“Ⱥɦɟɪɢɤɚ ɞɥɹ ɚɦɟɪɢɤɚɧɰɟɜ”, ɤɨɝɞɚ ɧɟɨɛɯɨɞɢɦɨ ɛɵɥɨ ɨɝɪɚɞɢɬɶ ɚɦɟɪɢɤɚɧɫɤɢɣ ɤɨɧɬɢɧɟɧɬ,
ɜɤɥɸɱɚɹ, ɤɨɧɟɱɧɨ, ɢ Ʌɚɬɢɧɫɤɭɸ Ⱥɦɟɪɢɤɭ, ɨɬ ɢɦɩɟɪɫɤɢɯ ɩɪɢɬɹɡɚɧɢɣ ɟɜɪɨɩɟɣɫɤɢɯ
ɝɨɫɭɞɚɪɫɬɜ ɢ ɫɞɟɥɚɬɶ ɟɝɨ ɨɛɴɟɤɬɨɦ ɥɢɲɶ ɫɨɛɫɬɜɟɧɧɨɣ ɷɤɫɩɚɧɫɢɢ. Ɂɚɬɟɦ ɧɚɱɚɥɨɫɶ
ɚɦɟɪɢɤɚɧɫɤɨɟ ɩɪɨɧɢɤɧɨɜɟɧɢɟ ɜ ɩɪɟɞɟɥɵ ɫɬɚɪɵɯ ɦɢɪɨɜɵɯ ɤɨɥɨɧɢɚɥɶɧɵɯ ɢɦɩɟɪɢɣ,
ɩɨɡɞɧɟɟ ɢɧɮɢɥɶɬɪɚɰɢɹ ɜ ȿɜɪɨɩɭ ɩɨɞ ɮɥɚɝɨɦ ɇȺɌɈ, ɚ ɫɟɣɱɚɫ ɩɪɢɲɥɨ ɜɪɟɦɹ ɡɚɦɚɯɧɭɬɶɫɹ
ɢ ɧɚ ɜɟɫɶ ɦɢɪ. ɂɦɟɧɧɨ ɪɚɞɢ ɷɬɨɝɨ ɢ ɩɨɹɜɢɥɚɫɶ ɢɞɟɨɥɨɝɢɹ ɝɥɨɛɚɥɢɡɦɚ. ɍɞɢɜɢɬɟɥɶɧɨ
ɥɢɲɶ ɬɨ, ɱɬɨ ɞɪɭɝɢɟ ɫɬɪɚɧɵ ɫɬɨɥɶ ɛɟɡɪɨɩɨɬɧɨ ɜɨɫɩɪɢɧɢɦɚɸɬ ɷɬɭ ɢɞɟɨɥɨɝɢɱɟɫɤɭɸ
ɯɢɦɟɪɭ, ɤɨɬɨɪɚɹ ɞɥɹ ɧɢɯ ɫɨɜɫɟɦ ɧɟ ɛɟɡɨɩɚɫɧɚ. Ʉ ɫɨɠɚɥɟɧɢɸ, ɫɬɨɪɨɧɧɢɤɚɦɢ
ɝɥɨɛɚɥɢɡɚɰɢɢ ɜ ɟɟ ɚɦɟɪɢɤɚɧɫɤɨɣ ɢɧɬɟɪɩɪɟɬɚɰɢɢ ɨɛɴɹɜɥɹɸɬ ɫɟɛɹ ɦɧɨɝɢɟ ɩɨɥɢɬɢɤɢ ɢ
ɭɱɟɧɵɟ ɜ Ɋɨɫɫɢɢ ɢ ɞɪɭɝɢɯ ɫɬɪɚɧɚɯ ɐɟɧɬɪɚɥɶɧɨɣ ɢ ȼɨɫɬɨɱɧɨɣ ȿɜɪɨɩɵ.
Ƚɥɨɛɚɥɶɧɭɸ ɩɨɥɢɬɢɤɭ ɋɒȺ ɩɨɞɞɟɪɠɢɜɚɸɬ ɨɤɨɥɨ ɞɜɭɯ ɞɟɫɹɬɤɨɜ ɧɚɢɛɨɥɟɟ
ɪɚɡɜɢɬɵɯ ɫɬɪɚɧ, ɢɧɬɟɪɟɫɵ ɤɨɬɨɪɵɯ ɜ ɨɫɧɨɜɧɨɦ ɫɨɜɩɚɞɚɸɬ ɫ ɚɦɟɪɢɤɚɧɫɤɢɦɢ.
ɉɪɨɬɢɜɨɫɬɨɢɬ ɠɟ ɢɦ ɩɨɞɚɜɥɹɸɳɟɟ ɛɨɥɶɲɢɧɫɬɜɨ ɪɚɡɜɢɜɚɸɳɢɯɫɹ ɝɨɫɭɞɚɪɫɬɜ, ɢɛɨ
ɧɵɧɟɲɧɹɹ ɝɥɨɛɚɥɢɡɚɰɢɹ ɩɪɟɧɟɛɪɟɝɚɟɬ ɢɯ ɢɧɬɟɪɟɫɚɦɢ, ɩɨɞɱɢɧɹɟɬ ɢɯ ɧɚɰɢɨɧɚɥɶɧɭɸ
ɫɩɟɰɢɮɢɤɭ ɫɨɦɧɢɬɟɥɶɧɵɦ ɭɧɢɜɟɪɫɚɥɶɧɵɦ ɢ ɛɟɡɚɥɶɬɟɪɧɚɬɢɜɧɵɦ ɩɪɨɟɤɬɚɦ, ɧɟ ɞɨɩɭɫɤɚɟɬ
ɢɯ ɤ ɭɱɚɫɬɢɸ ɜ ɩɪɢɧɹɬɢɢ ɝɥɨɛɚɥɶɧɵɯ ɪɟɲɟɧɢɣ. ȼ ɱɢɫɥɟ ɷɬɢɯ ɫɬɪɚɧ ɧɚɯɨɞɢɬɫɹ ɢ Ɋɨɫɫɢɹ,
ɹɜɥɹɸɳɚɹɫɹ ɢɯ ɟɫɬɟɫɬɜɟɧɧɵɦ ɫɨɸɡɧɢɤɨɦ.
ɇɚ ɩɪɨɯɨɞɢɜɲɟɣ ɜ ɤɨɧɰɟ 2000 ɝɨɞɚ ɜ Ɇɨɫɤɜɟ ɦɟɠɞɭɧɚɪɨɞɧɨɣ ɧɚɭɱɧɨɣ
ɤɨɧɮɟɪɟɧɰɢɢ ɧɚ ɬɟɦɭ “ɉɨɫɬɫɨɰɢɚɥɢɫɬɢɱɟɫɤɢɟ ɫɬɪɚɧɵ ɜ ɭɫɥɨɜɢɹɯ ɝɥɨɛɚɥɢɡɚɰɢɢ”
ɨɬɦɟɱɚɥɨɫɶ, ɱɬɨ ɭɤɚɡɚɧɧɵɦ ɫɬɪɚɧɚɦ ɭɝɨɬɨɜɥɟɧɚ ɪɨɥɶ ɫɤɨɪɟɟ ɨɛɴɟɤɬɨɜ, ɱɟɦ ɫɭɛɴɟɤɬɨɜ
ɝɥɨɛɚɥɢɡɚɰɢɢ, ɱɬɨ ɜ ɷɬɨɣ ɚɦɟɪɢɤɚɧɫɤɨɣ ɩɨɥɢɬɢɤɟ ɩɪɨɫɦɚɬɪɢɜɚɟɬɫɹ ɫɬɪɟɦɥɟɧɢɟ ɧɟ ɬɨɥɶɤɨ
ɢɡɜɥɟɱɶ ɨɞɧɨɫɬɨɪɨɧɧɢɟ ɜɵɝɨɞɵ ɨɬ ɦɟɠɞɭɧɚɪɨɞɧɨɝɨ ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɫɨɬɪɭɞɧɢɱɟɫɬɜɚ, ɧɨ
ɢ ɧɚɜɹɡɚɬɶ ɞɪɭɝɢɦ ɫɬɪɚɧɚɦ ɥɢɲɶ ɨɞɢɧ, ɧɟɨɥɢɛɟɪɚɥɢɫɬɫɤɢɣ ɜɚɪɢɚɧɬ ɜɧɭɬɪɟɧɧɟɣ
ɯɨɡɹɣɫɬɜɟɧɧɨɣ ɫɢɫɬɟɦɵ.19
ɏɨɬɹ ɷɤɨɧɨɦɢɱɟɫɤɚɹ ɝɥɨɛɚɥɢɡɚɰɢɹ ɜ ɩɨɧɢɦɚɧɢɢ ɢɧɬɟɪɧɚɰɢɨɧɚɥɢɡɚɰɢɢ
ɯɨɡɹɣɫɬɜɟɧɧɵɯ ɫɜɹɡɟɣ ɧɚ ɩɥɚɧɟɬɚɪɧɨɦ ɭɪɨɜɧɟ ɹɜɥɹɟɬɫɹ ɛɟɡɭɫɥɨɜɧɨ ɨɛɴɟɤɬɢɜɧɵɦ
ɩɪɨɰɟɫɫɨɦ, ɤ ɧɟɦɭ ɧɟɥɶɡɹ ɨɬɧɨɫɢɬɶɫɹ ɤɚɤ ɤ ɫɜɨɟɝɨ ɪɨɞɚ ɫɬɢɯɢɣɧɨɦɭ ɛɟɞɫɬɜɢɸ, ɤɨɬɨɪɨɦɭ
ɧɟɜɨɡɦɨɠɧɨ ɩɪɨɬɢɜɨɫɬɨɹɬɶ. ɇɚɨɛɨɪɨɬ, ɧɟɥɶɡɹ ɜɨɫɩɪɢɧɢɦɚɬɶ ɧɚɜɹɡɵɜɚɟɦɵɟ ɪɚɡɜɢɬɵɦɢ
ɫɬɪɚɧɚɦɢ ɭɫɥɨɜɢɹ ɫɨɬɪɭɞɧɢɱɟɫɬɜɚ ɤɚɤ ɨɛɴɟɤɬɢɜɧɭɸ ɞɚɧɧɨɫɬɶ, ɤ ɤɨɬɨɪɨɣ ɦɨɠɧɨ ɥɢɲɶ
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ɩɪɢɫɩɨɫɚɛɥɢɜɚɬɶɫɹ, ɧɨ ɧɟɜɨɡɦɨɠɧɨ ɧɚ ɧɟɟ ɩɨɜɥɢɹɬɶ. Ʉɚɠɞɵɣ ɭɱɚɫɬɧɢɤ ɝɥɨɛɚɥɶɧɨɝɨ
ɜɡɚɢɦɨɞɟɣɫɬɜɢɹ ɞɨɥɠɟɧ ɪɭɤɨɜɨɞɫɬɜɨɜɚɬɶɫɹ ɤɚɤ ɫɜɨɢɦɢ ɫɨɛɫɬɜɟɧɧɵɦɢ, ɬɚɤ ɢ ɜɫɟɨɛɳɢɦɢ
ɢɧɬɟɪɟɫɚɦɢ. Ⱥ ɷɬɨ ɡɧɚɱɢɬ, ɱɬɨ ɷɬɢ ɪɚɡɧɨɨɛɪɚɡɧɵɟ ɢɧɬɟɪɟɫɵ ɞɨɥɠɧɵ ɫɨɝɥɚɫɨɜɵɜɚɬɶɫɹ ɧɚ
ɨɛɳɟɩɥɚɧɟɬɚɪɧɨɦ ɭɪɨɜɧɟ, ɬɨ ɟɫɬɶ ɩɪɢ ɭɱɚɫɬɢɢ ɜɫɟɯ ɫɬɪɚɧ ɦɢɪɚ.
Ɉ ɩɨɞɥɢɧɧɨɣ ɝɥɨɛɚɥɢɡɚɰɢɢ ɦɨɠɧɨ ɛɭɞɟɬ ɝɨɜɨɪɢɬɶ ɬɨɥɶɤɨ ɬɨɝɞɚ, ɤɨɝɞɚ ɧɚ
ɫɦɟɧɭ ɧɵɧɟɲɧɟɦɭ ɨɞɧɨɫɬɨɪɨɧɧɟɦɭ ɞɢɤɬɚɬɭ ɧɚɢɛɨɥɟɟ ɪɚɡɜɢɬɵɯ ɫɬɪɚɧ ɢ ɢɯ
ɬɪɚɧɫɧɚɰɢɨɧɚɥɶɧɵɯ ɤɨɪɩɨɪɚɰɢɣ ɩɪɢɞɟɬ ɫɨɝɥɚɫɨɜɚɧɧɨɟ, ɫɛɚɥɚɧɫɢɪɨɜɚɧɧɨɟ ɢ
ɜɡɚɢɦɨɜɵɝɨɞɧɨɟ ɪɟɝɭɥɢɪɨɜɚɧɢɟ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɨɬɧɨɲɟɧɢɣ ɧɚ ɦɢɪɨɜɨɦ ɭɪɨɜɧɟ ɫ
ɭɱɚɫɬɢɟɦ ɜɫɟɯ ɡɚɢɧɬɟɪɟɫɨɜɚɧɧɵɯ ɝɨɫɭɞɚɪɫɬɜ. Ɍɨɱɧɨ ɬɚɤ ɠɟ, ɤɚɤ ɜ ɨɬɞɟɥɶɧɵɯ ɫɬɪɚɧɚɯ
ɫɬɢɯɢɣɧɵɣ ɪɵɧɨɤ ɜ ɫɨɜɪɟɦɟɧɧɵɯ ɭɫɥɨɜɢɹɯ ɧɭɠɞɚɟɬɫɹ ɜ ɚɧɬɢɦɨɧɨɩɨɥɶɧɨɣ ɢ ɢɧɨɣ
ɤɨɪɪɟɤɬɢɪɨɜɤɟ ɫɨ ɫɬɨɪɨɧɵ ɝɨɫɭɞɚɪɫɬɜɚ ɢ ɜɫɟɝɨ ɨɛɳɟɫɬɜɚ, ɦɢɪɨɜɨɣ ɪɵɧɨɤ ɢ
ɦɟɠɞɭɧɚɪɨɞɧɵɟ ɷɤɨɧɨɦɢɱɟɫɤɢɟ ɨɬɧɨɲɟɧɢɹ ɜ ɧɟ ɦɟɧɶɲɟɣ ɫɬɟɩɟɧɢ ɞɨɥɠɧɵ
ɪɟɝɭɥɢɪɨɜɚɬɶɫɹ, ɧɨ ɧɟ ɫɚɦɨɡɜɚɧɵɦɢ ɢ ɧɟɨɛɭɡɞɚɧɧɵɦɢ ɰɟɧɬɪɚɦɢ ɦɨɳɢ, ɡɚɳɢɳɚɸɳɢɦɢ
ɥɢɲɶ ɫɜɨɢ ɢɧɬɟɪɟɫɵ, ɚ ɜɫɟɦ ɦɢɪɨɜɵɦ ɫɨɨɛɳɟɫɬɜɨɦ ɜ ɥɢɰɟ Ɉɪɝɚɧɢɡɚɰɢɢ Ɉɛɴɟɞɢɧɟɧɧɵɯ
ɇɚɰɢɣ ɢɥɢ ɫɩɟɰɢɚɥɶɧɨɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɨɪɝɚɧɢɡɚɰɢɢ ɫ ɭɧɢɜɟɪɫɚɥɶɧɵɦ ɱɥɟɧɫɬɜɨɦ, ɜ
ɤɨɬɨɪɨɣ ɞɨɥɠɧɵ ɛɵɬɶ ɩɪɟɞɫɬɚɜɥɟɧɵ ɢ ɫɨɝɥɚɫɨɜɵɜɚɬɶɫɹ ɫɚɦɵɟ ɪɚɡɧɨɨɛɪɚɡɧɵɟ ɢɧɬɟɪɟɫɵ,
ɫ ɭɱɟɬɨɦ ɤɨɬɨɪɵɯ ɬɨɥɶɤɨ ɢ ɦɨɝɭɬ ɜɵɪɚɛɚɬɵɜɚɬɶɫɹ ɢ ɫɨɛɥɸɞɚɬɶɫɹ ɩɪɢɟɦɥɟɦɵɟ ɞɥɹ ɜɫɟɯ
ɤɪɢɬɟɪɢɢ, ɭɫɥɨɜɢɹ ɢ ɩɪɚɜɢɥɚ ɦɟɠɞɭɧɚɪɨɞɧɵɯ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɫɜɹɡɟɣ.
ɇɚɢɛɨɥɟɟ ɞɚɥɶɧɨɜɢɞɧɵɟ ɢɫɫɥɟɞɨɜɚɬɟɥɢ ɤɚɤ ɧɚ Ɂɚɩɚɞɟ, ɬɚɤ ɢ ɧɚ ȼɨɫɬɨɤɟ ɯɨɪɨɲɨ
ɩɨɧɢɦɚɸɬ, ɱɬɨ ɩɨɥɢɬɢɤɚ ɭɫɤɨɪɟɧɧɨɣ ɝɥɨɛɚɥɢɡɚɰɢɢ ɧɟ ɫɭɥɢɬ ɛɨɥɶɲɢɧɫɬɜɭ ɫɬɪɚɧ ɦɢɪɚ
ɧɢɱɟɝɨ ɯɨɪɨɲɟɝɨ. Ɉɧɢ ɧɟ ɫɤɥɨɧɧɵ ɫɦɢɪɹɬɶɫɹ ɫ ɧɟɣ ɤɚɤ ɫ ɧɟɤɨɣ ɧɟɢɡɛɟɠɧɨɫɬɶɸ, ɯɨɪɨɲɨ
ɩɨɧɢɦɚɹ, ɱɬɨ ɷɬɢ ɫɬɪɚɧɵ ɫɨɜɫɟɦ ɟɳɟ ɧɟ ɝɨɬɨɜɵ ɢɧɬɟɝɪɢɪɨɜɚɬɶɫɹ ɧɚ ɧɚɜɹɡɵɜɚɟɦɵɯ ɢɦ
ɜɵɫɨɤɨɪɚɡɜɢɬɵɦɢ ɫɬɪɚɧɚɦɢ ɢ ɬɪɚɧɫɧɚɰɢɨɧɚɥɶɧɵɦɢ ɤɨɪɩɨɪɚɰɢɹɦɢ ɭɫɥɨɜɢɹɯ.
ɋɨɜɟɪɲɟɧɧɨ ɨɱɟɜɢɞɧɨ, ɱɬɨ ɨɛɴɟɤɬɢɜɧɵɣ ɩɪɨɰɟɫɫ ɢɧɬɟɪɧɚɰɢɨɧɚɥɢɡɚɰɢɢ ɷɤɨɧɨɦɢɱɟɫɤɢɯ
ɨɬɧɨɲɟɧɢɣ ɢ ɫɨɡɞɚɧɢɹ ɜɫɟɦɢɪɧɨɝɨ ɯɨɡɹɣɫɬɜɚ ɞɨɥɠɟɧ ɩɪɨɯɨɞɢɬɶ ɟɫɬɟɫɬɜɟɧɧɵɦ ɩɭɬɟɦ ɢ
ɩɨɫɬɟɩɟɧɧɨ. Ɏɨɪɫɢɪɨɜɚɧɢɟ ɠɟ ɟɝɨ ɜ ɤɚɤɢɯ ɛɵ ɬɨ ɧɢ ɛɵɥɨ ɰɟɥɹɯ ɡɚɤɨɧɱɢɬɫɹ ɩɥɚɱɟɜɧɨ ɧɟ
ɬɨɥɶɤɨ ɞɥɹ ɧɚɫɢɥɶɧɨ ɝɥɨɛɚɥɢɡɭɟɦɵɯ ɫɬɪɚɧ, ɧɨ ɢ ɞɥɹ ɫɚɦɢɯ “ɝɥɨɛɚɥɢɡɚɬɨɪɨɜ”.
ȼ ɡɚɤɥɸɱɟɧɢɟ ɞɚɧɧɨɝɨ ɢɫɫɥɟɞɨɜɚɧɢɹ ɩɪɨɛɥɟɦɚɬɢɤɢ ɨɛɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ
ɬɟɨɪɢɢ ɯɨɬɟɥɨɫɶ ɛɵ ɩɨɞɱɟɪɤɧɭɬɶ, ɱɬɨ ɧɢ ɨɞɧɚ ɧɚɭɱɧɚɹ ɲɤɨɥɚ ɜ ɨɬɞɟɥɶɧɨɫɬɢ ɧɟ ɦɨɠɟɬ
ɩɪɟɬɟɧɞɨɜɚɬɶ ɧɚ ɩɨɥɧɨɟ ɢɡɥɨɠɟɧɢɟ ɷɬɨɣ ɬɟɨɪɢɢ. ɇɟ ɞɟɥɚɟɬ ɷɬɨɝɨ ɢ ɩɨɥɭɱɢɜɲɢɣ ɲɢɪɨɤɨɟ
ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɟ “ɦɟɣɧɫɬɪɢɦ”, ɩɪɟɞɫɬɚɜɥɹɸɳɢɣ ɫɨɛɨɣ ɷɤɥɟɤɬɢɱɟɫɤɨɟ ɫɨɛɪɚɧɢɟ ɪɚɡɧɵɯ
ɜɡɝɥɹɞɨɜ ɢ ɢɞɟɣ ɩɪɟɢɦɭɳɟɫɬɜɟɧɧɨ ɥɢɛɟɪɚɥɶɧɵɯ ɧɚɩɪɚɜɥɟɧɢɣ, ɤɨɬɨɪɵɟ ɧɟ ɜ ɫɨɫɬɨɹɧɢɢ
ɚɞɟɤɜɚɬɧɨ ɨɬɪɚɠɚɬɶ ɜɫɸ ɫɥɨɠɧɨɫɬɶ ɫɨɜɪɟɦɟɧɧɨɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɠɢɡɧɢ ɝɥɚɜɧɵɦ
ɨɛɪɚɡɨɦ ɩɨɬɨɦɭ, ɱɬɨ ɨɧɢ ɚɛɫɬɪɚɝɢɪɭɸɬɫɹ ɨɬ ɫɬɚɜɲɟɣ ɤɥɸɱɟɜɨɣ ɪɟɝɭɥɢɪɭɸɳɟɣ ɪɨɥɢ
ɝɨɫɭɞɚɪɫɬɜɚ ɢ ɨɛɳɟɫɬɜɚ ɜ ɰɟɥɨɦ. ɂɝɧɨɪɢɪɨɜɚɧɢɟ ɷɬɨɝɨ ɮɚɤɬɚ, ɜɵɡɜɚɧɧɨɟ ɜ ɨɫɧɨɜɧɨɦ
ɢɞɟɨɥɨɝɢɱɟɫɤɢɦɢ ɩɪɢɱɢɧɚɦɢ, ɩɪɢɜɨɞɢɬ ɤ ɬɨɦɭ, ɱɬɨ ɫɨɜɪɟɦɟɧɧɚɹ ɧɚɭɤɚ ɱɚɫɬɨ ɞɚɟɬ
ɢɫɤɚɠɟɧɧɨɟ ɩɪɟɞɫɬɚɜɥɟɧɢɟ ɨ ɪɟɚɥɶɧɨɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɞɟɣɫɬɜɢɬɟɥɶɧɨɫɬɢ ɢ ɧɟ ɩɪɟɞɥɚɝɚɟɬ
ɯɨɡɹɣɫɬɜɟɧɧɵɦ ɫɭɛɴɟɤɬɚɦ ɩɪɚɜɢɥɶɧɵɯ ɬɟɨɪɟɬɢɱɟɫɤɢɯ ɨɪɢɟɧɬɢɪɨɜ, ɨɛɪɟɤɚɹ ɢɯ ɧɚ ɝɨɥɵɣ
ɩɪɚɝɦɚɬɢɡɦ, ɝɪɚɧɢɱɚɳɢɣ ɫ ɧɚɭɱɧɵɦ ɧɢɝɢɥɢɡɦɨɦ. ɂɦɟɧɧɨ ɩɨɷɬɨɦɭ ɨɫɨɛɭɸ ɚɤɬɭɚɥɶɧɨɫɬɶ
ɩɪɢɨɛɪɟɬɚɟɬ ɜ ɫɨɜɪɟɦɟɧɧɵɯ ɭɫɥɨɜɢɹɯ ɪɚɡɪɚɛɨɬɤɚ ɢ ɩɪɟɩɨɞɚɜɚɧɢɟ ɨɛɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ
ɬɟɨɪɢɢ ɤɚɤ ɫɢɧɬɟɡɚ ɜɫɟɯ ɧɚɭɱɧɵɯ ɡɧɚɧɢɣ, ɩɪɨɲɟɞɲɢɯ ɩɪɨɜɟɪɤɭ ɜɪɟɦɟɧɟɦ.
Ʉɧɹɡɟɜ ɘɪɢɣ Ʉɨɧɫɬɚɧɬɢɧɨɜɢɱ, ɞɨɤɬɨɪ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɧɚɭɤ, ɩɪɨɮɟɫɫɨɪ,
ɝɥɚɜɧɵɣ ɧɚɭɱɧɵɣ ɫɨɬɪɭɞɧɢɤ ɂɧɫɬɢɬɭɬɚ ɷɤɨɧɨɦɢɤɢ Ɋɨɫɫɢɣɫɤɨɣ Ⱥɤɚɞɟɦɢɢ ɇɚɭɤ
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Ⱦɪ ɋɬɚɧɢɫɥɚɜ ɋ. əɰɟɧɤɨ,
Aɤɚɞɟmɢʁɟ ɩɪɚɜɧɢɯ ɧɚɭɤɚ ɍɤɪɚʁɧɟ, Ʉɢʁɟɜ
THE INSTITUTIONAL COMPLIANCE OF THE CRIMINAL
LIABILITY DEPRIVIATION ACCORDINGLY TO THE
CONSTITUTIONAL PRINCIPLE OF THE PRESUMPTION OF
INNOCENSE: THE COMPARATIVE AND LEGAL APPROACH
Abstract
Article deals with the question as to accordance of institution of relief from
criminal responsibility and constitutional principle of presumption of innocence.
The author applies comparative-law approach and draws a negative
conclusion. He suggests to renounce from this institution in the Criminal Code and
the Code of Criminal Procedure of Ukraine, improving institution of relief from
punishment and serving thereof in CC and also institution of shutting of criminal
conducting in CCP of Ukraine with using of foreign legislation experience.

Ɉ ɋɄɅȺȾɇɈɋɌɂ ɂɇɋɌɂɌɍɌȺ ɈɋɅɈȻȺȭȺȵȿ ɈȾ ɄɊɂȼɂɑɇȿ
ɈȾȽɈȼɈɊɇɈɋɌɂ ɂ ɍɋɌȺȼɇɈȽ ɉɊɂɐɂɉȺ ɉɊȿɁɍɆɉɐɂȳȿ
ɇȿȼɂɇɈɋɌɂ: ɄɈɆɉȺɊȺɌɂȼɇɈɉɊȺȼɇɂ ɆȿɌɈȾ
Ɋɟɡɢɦɟ
ɑɥɚɧɚɤ ɫɟ ɛɚɜɢ ɩɢɬɚʃɟɦ ɫɦɢɫɥɚ ɢ ɫɤɥɚɞɧɨɫɬɢ ɢɡɦɟɻɭ ɤɪɢɜɢɱɧɨɩɪɚɜɧɨɝ
ɢɧɫɬɢɬɭɬɚ ɨɫɥɨɛɨɻɟʃɚ ɨɞ ɤɪɢɜɢɱɧɟ ɨɞɝɨɜɨɪɧɨɫɬɢ ɢ ɭɫɬɚɜɧɨɝ ɩɪɢɧɰɢɩɚ
ɩɪɟɡɭɦɩɰɢʁɟ ɧɟɜɢɧɨɫɬɢ.
Ⱥɭɬɨɪ ɩɪɢɦɟʃɭʁɟ ɤɨɦɩɚɪɚɬɢɜɧɨɩɪɚɜɧɢ ɩɪɢɫɬɭɩ ɢ ɢɡɜɨɞɢ ɧɟɝɚɬɢɜɧɟ
ɡɚɤʂɭɱɤɟ. Ɉɧ ɩɪɟɞɥɚɠɟ ɭɤɢɞɚʃɟ ɢɧɫɬɢɬɭɬɚ ɨɫɥɨɛɨɻɟʃɟ ɨɞ ɤɪɢɜɢɱɧɟ
ɨɞɝɨɜɨɪɧɨɫɬɢ ɭ Ʉɪɢɜɢɱɧɨɦ ɢ Ʉɪɢɜɢɱɧɨɩɪɨɰɟɫɧɨɦ ɡɚɤɨɧɢɤɭ ɍɤɪɚʁɢɧɟ, ɚ
ɭɦɟɫɬɨ ɬɨɝ ɢɧɫɬɢɬɭɬɚ ɩɪɟɞɥɚɠɟ ɨɫɚɜɪɟɦɟʃɢɜɚʃɟ ɢɧɫɬɢɬɭɬɚ ɨɫɥɨɛɨɻɟʃɚ
ɨɞ ɤɚɠʃɚɜɚʃɚ ɢ ɢɧɫɬɢɬɭɬɚ ɢɡɞɪɠɚɜɚʃɟ ɤɚɡɧɟ ɭ Ʉɪɢɜɢɱɧɨɦ ɡɚɤɨɧɢɤɭ
ɍɤɪɚʁɢɧɟ, ɚ ɬɚɤɨɻɟ, ɦɨɞɟɪɧɢɡɨɜɚʃɟ ɢɧɫɬɢɬɭɬɚ ɨɛɭɫɬɚɜʂɚʃɟ ɤɪɢɜɢɱɧɨɝ
ɩɨɫɬɭɩɤɚ ɭ Ʉɪɢɜɢɱɧɨɩɪɨɰɟɫɧɨɦ ɡɚɤɨɧɢɤɭ ɍɤɪɚʁɢɧɟ ɩɨ ɭɝɥɟɞɭ ɧɚ ɢɧɨɫɬɪɚɧɨ
ɡɚɤɨɧɨɞɚɜɫɬɜɨ.
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ɓɈȾɈ ȼȱȾɉɈȼȱȾɇɈɋɌȱ ȱɇɋɌɂɌɍɌɍ ɁȼȱɅɖɇȿɇɇə ȼȱȾ
ɄɊɂɆȱɇȺɅɖɇɈȲ ȼȱȾɉɈȼȱȾȺɅɖɇɈɋɌȱ ɄɈɇɋɌɂɌɍɐȱɃɇɈɆɍ
ɉɊɂɇɐɂɉɍ ɉɊȿɁɍɆɉɐȱȲ ɇȿȼɂɇɍȼȺɌɈɋɌȱ: ɉɈɊȱȼɇəɅɖɇɈɉɊȺȼɈȼɂɃ ɉȱȾɏȱȾ
ɍ ɤɨɧɫɬɢɬɭɰɿɹɯ ɛɚɝɚɬɶɨɯ ɞɟɪɠɚɜ ɡɚɤɪɿɩɥɟɧɢɣ ɩɪɢɧɰɢɩ ɩɪɟɡɭɦɩɰɿʀ
ɧɟɜɢɧɭɜɚɬɨɫɬɿ. Ɍɚɤ, ɜɿɧ ɩɟɪɟɞɛɚɱɟɧɢɣ ɭ ɤɨɧɫɬɢɬɭɰɿɹɯ Ɋɨɫɿɣɫɶɤɨʀ Ɏɟɞɟɪɚɰɿʀ 1993 ɪ.
(ɫɬ.49), Ɋɟɫɩɭɛɥɿɤɢ Ɇɨɥɞɨɜɚ 1994 ɪ. (ɫɬ.21), Ⱥɡɟɪɛɚɣɞɠɚɧɫɶɤɨʀ Ɋɟɫɩɭɛɥɿɤɢ 1995 ɪ.
(ɫɬ.63), Ɋɟɫɩɭɛɥɿɤɢ ɉɨɥɶɳɚ (ɫɬ.42), Ɋɟɫɩɭɛɥɿɤɢ Ȼɨɥɝɚɪɿɹ 1991 ɪ. (ɫɬ.31), Ɋɟɫɩɭɛɥɿɤɢ
ɏɨɪɜɚɬɿɹ 1990 ɪ. (ɫɬ.28), Ɋɟɫɩɭɛɥɿɤɢ ɍɡɛɟɤɢɫɬɚɧ 1992 ɪ. (ɫɬ.26), ȿɫɬɨɧɫɶɤɨʀ Ɋɟɫɩɭɛɥɿɤɢ
1992 ɪ. (ɫɬ.22), Ɋɟɫɩɭɛɥɿɤɢ ɋɟɪɛɿɹ (ɫɬ.34), Ɋɟɫɩɭɛɥɿɤɢ ɍɝɨɪɳɢɧɚ (ɫɬ.57), Ʉɨɪɨɥɿɜɫɬɜɚ
ȱɫɩɚɧɿɹ 1978 ɪ. (ɫɬ.24), ȱɬɚɥɿɣɫɶɤɨʀ Ɋɟɫɩɭɛɥɿɤɢ 1947 ɪ. (ɱ.2 ɫɬ.27 «Ɉɛɜɢɧɭɜɚɱɟɧɢɣ ɧɟ
ɜɜɚɠɚɽɬɶɫɹ ɜɢɧɭɜɚɬɢɦ ɚɠ ɞɨ ɨɫɬɚɬɨɱɧɨɝɨ ɡɚɫɭɞɠɟɧɧɹ»)1, ɚ ɬɚɤɨɠ ɭ ɏɚɪɬɿʀ ɨɫɧɨɜɧɢɯ ɩɪɚɜ
ɿ ɫɜɨɛɨɞ ɑɟɫɶɤɨʀ Ɋɟɫɩɭɛɥɿɤɢ 1992 ɪ. (ɫɬ.40), Ⱦɟɤɥɚɪɚɰɿʀ ɩɪɚɜ ɥɸɞɢɧɢ ɬɚ ɝɪɨɦɚɞɹɧɢɧɚ
Ɏɪɚɧɰɿʀ 1789 ɪ. (ɫɬ.9 «Ȼɭɞɶ-ɹɤɚ ɨɫɨɛɚ ɜɜɚɠɚɽɬɶɫɹ ɧɟɜɢɧɭɜɚɬɨɸ ɞɨ ɬɢɯ ɩɿɪ, ɩɨɤɢ ɜɨɧɚ ɧɟ
ɛɭɞɟ ɨɝɨɥɨɲɟɧɚ ɜɢɧɭɜɚɬɨɸ...»), Ʉɨɧɫɬɢɬɭɰɿɣɧɨɦɭ ɚɤɬɿ Ʉɚɧɚɞɢ 1982 ɪ. (ɫɬ.11 «Ʉɨɠɧɢɣ
ɨɛɜɢɧɭɜɚɱɟɧɢɣ ɭ ɜɱɢɧɟɧɧɿ ɛɭɞɶ-ɹɤɨɝɨ ɡɥɨɱɢɧɭ ɦɚɽ ɩɪɚɜɨ ɜɜɚɠɚɬɢɫɹ ɧɟɜɢɧɭɜɚɬɢɦ ɞɨ ɬɢɯ
ɩɿɪ, ɩɨɤɢ ɜɿɧ ɜɿɞɩɨɜɿɞɧɨ ɞɨ ɡɚɤɨɧɭ ɧɟ ɛɭɞɟ ɨɝɨɥɨɲɟɧɢɣ ɜɢɧɭɜɚɬɢɦ ɧɟɡɚɥɟɠɧɢɦ ɬɚ
ɧɟɭɩɟɪɟɞɠɟɧɢɦ ɫɭɞɨɦ ɭ ɜɿɞɤɪɢɬɨɦɭ ɫɭɞɨɜɨɦɭ ɡɚɫɿɞɚɧɧɿ»).
ɍ ɫɬɚɬɬɿ 62 Ʉɨɧɫɬɢɬɭɰɿʀ ɍɤɪɚʀɧɢ 1996 ɪ. ɡɚɡɧɚɱɟɧɨ: «Ɉɫɨɛɚ ɜɜɚɠɚɽɬɶɫɹ
ɧɟɜɢɧɭɜɚɬɨɸ ɭ ɜɱɢɧɟɧɧɿ ɡɥɨɱɢɧɭ ɿ ɧɟ ɦɨɠɟ ɛɭɬɢ ɩɿɞɞɚɧɚ ɤɪɢɦɿɧɚɥɶɧɨɦɭ ɩɨɤɚɪɚɧɧɸ,
ɞɨɤɢ ʀʀ ɜɢɧɭ ɧɟ ɞɨɜɟɞɟɧɨ ɜ ɡɚɤɨɧɧɨɦɭ ɩɨɪɹɞɤɭ ɿ ɜɫɬɚɧɨɜɥɟɧɨ ɨɛɜɢɧɭɜɚɥɶɧɢɦ ɜɢɪɨɤɨɦ
ɫɭɞɭ. ɇɿɯɬɨ ɧɟ ɡɨɛɨɜ'ɹɡɚɧɢɣ ɞɨɜɨɞɢɬɢ ɫɜɨɸ ɧɟɜɢɧɭɜɚɬɿɫɬɶ ɭ ɜɱɢɧɟɧɧɿ ɡɥɨɱɢɧɭ.
Ɉɛɜɢɧɭɜɚɱɟɧɧɹ ɧɟ ɦɨɠɟ ʉɪɭɧɬɭɜɚɬɢɫɹ ɧɚ ɞɨɤɚɡɚɯ, ɨɞɟɪɠɚɧɢɯ ɧɟɡɚɤɨɧɧɢɦ ɲɥɹɯɨɦ, ɚ
ɬɚɤɨɠ ɧɚ ɩɪɢɩɭɳɟɧɧɹɯ. ɍɫɿ ɫɭɦɧɿɜɢ ɳɨɞɨ ɞɨɜɟɞɟɧɨɫɬɿ ɜɢɧɢ ɨɫɨɛɢ ɬɥɭɦɚɱɚɬɶɫɹ ɧɚ ʀʀ
ɤɨɪɢɫɬɶ. ɍ ɪɚɡɿ ɫɤɚɫɭɜɚɧɧɹ ɜɢɪɨɤɭ ɫɭɞɭ ɹɤ ɧɟɩɪɚɜɨɫɭɞɧɨɝɨ ɞɟɪɠɚɜɚ ɜɿɞɲɤɨɞɨɜɭɽ
ɦɚɬɟɪɿɚɥɶɧɭ ɿ ɦɨɪɚɥɶɧɭ ɲɤɨɞɭ, ɡɚɜɞɚɧɭ ɛɟɡɩɿɞɫɬɚɜɧɢɦ ɡɚɫɭɞɠɟɧɧɹɦ». ɉɪɢɧɰɢɩ
ɩɪɟɡɭɦɩɰɿʀ ɧɟɜɢɧɭɜɚɬɨɫɬɿ ɡɚɤɪɿɩɥɟɧɢɣ ɬɚɤɨɠ ɭ ɱ.2 ɫɬ.2 Ʉɪɢɦɿɧɚɥɶɧɨɝɨ ɤɨɞɟɤɫɭ ɍɤɪɚʀɧɢ
2001 ɪ (ɞɚɥɿ - ɄɄ, ɄɄ ɍɤɪɚʀɧɢ). ȼɢɧɢɤɚɽ ɡɚɩɢɬɚɧɧɹ: ɑɢ ɡɚɜɠɞɢ ɜɿɞɩɨɜɿɞɚɸɬɶ
ɤɨɧɫɬɢɬɭɰɿɣɧɨɦɭ ɩɪɢɧɰɢɩɭ ɩɪɟɡɭɦɩɰɿʀ ɧɟɜɢɧɭɜɚɬɨɫɬɿ ɧɨɪɦɢ ɤɪɢɦɿɧɚɥɶɧɢɯ ɬɚ
ɤɪɢɦɿɧɚɥɶɧɨ-ɩɪɨɰɟɫɭɚɥɶɧɢɯ ɤɨɞɟɤɫɿɜ?
ɉɟɪɲ ɧɿɠ ɧɚ ɧɶɨɝɨ ɜɿɞɩɨɜɿɫɬɢ ɫɥɿɞ ɪɨɡɝɥɹɧɭɬɢ ɨɤɪɟɦɿ ɩɨɥɨɠɟɧɧɹ ɄɄ ɍɤɪɚʀɧɢ, ɜ
ɹɤɨɦɭ ɽ ɪɨɡɞɿɥ IX Ɂɚɝɚɥɶɧɨʀ ɱɚɫɬɢɧɢ «Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ»
(ɫɬɚɬɬɿ 44-49). ɍ ɫɬ. 44 ɰɶɨɝɨ Ʉɨɞɟɤɫɭ ɩɟɪɟɞɛɚɱɟɧɿ ɩɪɚɜɨɜɿ ɩɿɞɫɬɚɜɢ ɬɚ ɩɨɪɹɞɨɤ
ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ: «Ɉɫɨɛɚ, ɹɤɚ ɜɱɢɧɢɥɚ ɡɥɨɱɢɧ, ɡɜɿɥɶɧɹɽɬɶɫɹ
ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɭ ɜɢɩɚɞɤɚɯ, ɩɟɪɟɞɛɚɱɟɧɢɯ ɰɢɦ Ʉɨɞɟɤɫɨɦ, ɚ ɬɚɤɨɠ ɧɚ
ɩɿɞɫɬɚɜɿ ɡɚɤɨɧɭ ɍɤɪɚʀɧɢ ɩɪɨ ɚɦɧɿɫɬɿɸ ɱɢ ɚɤɬɚ ɩɨɦɢɥɭɜɚɧɧɹ.
Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɭ ɜɢɩɚɞɤɚɯ, ɩɟɪɟɞɛɚɱɟɧɢɯ ɰɢɦ
Ʉɨɞɟɤɫɨɦ, ɡɞɿɣɫɧɸɽɬɶɫɹ ɜɢɤɥɸɱɧɨ ɫɭɞɨɦ. ɉɨɪɹɞɨɤ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ
ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɜɫɬɚɧɨɜɥɸɽɬɶɫɹ ɡɚɤɨɧɨɦ».
ɍ ɪɨɡɞɿɥɿ IX Ɂɚɝɚɥɶɧɨʀ ɱɚɫɬɢɧɢ ɄɄ ɍɤɪɚʀɧɢ ɬɚɤɨɠ ɣɞɟɬɶɫɹ ɩɪɨ ɨɤɪɟɦɿ ɜɢɞɢ
ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ - ɭ ɡɜ'ɹɡɤɭ ɡ ɞɿɣɨɜɢɦ ɤɚɹɬɬɹɦ (ɫɬ. 45),
ɩɪɢɦɢɪɟɧɧɹɦ ɜɢɧɧɨɝɨ ɡ ɩɨɬɟɪɩɿɥɢɦ (ɫɬ.46), ɩɟɪɟɞɚɱɟɸ ɨɫɨɛɢ ɧɚ ɩɨɪɭɤɢ (ɫɬ.47), ɿɡ ɡɦɿɧɨɸ ɨɛɫɬɚɧɨɜɤɢ (ɫɬ.48), ɿɡ ɡɚɤɿɧɱɟɧɧɹɦ ɫɬɪɨɤɿɜ ɞɚɜɧɨɫɬɿ (ɫɬ.49).
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ɘ.ȼ. Ȼɚɭɥɿɧ ɡɚɡɧɚɱɚɽ, ɳɨ ɜɿɞɩɨɜɿɞɧɨ ɞɨ Ɂɚɝɚɥɶɧɨʀ ɱɚɫɬɢɧɢ ɄɄ ɍɤɪɚʀɧɢ
ɩɿɞɫɬɚɜɚɦɢ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɬɚɤɨɠ ɽ: ɞɨɛɪɨɜɿɥɶɧɚ ɜɿɞɦɨɜɚ
ɩɪɢ ɧɟɡɚɤɿɧɱɟɧɨɦɭ ɡɥɨɱɢɧɿ (ɫɬ.17), ɞɨɛɪɨɜɿɥɶɧɚ ɜɿɞɦɨɜɚ ɫɩɿɜɭɱɚɫɧɢɤɿɜ (ɫɬ.31),
ɦɨɠɥɢɜɿɫɬɶ ɜɢɩɪɚɜɥɟɧɧɹ ɧɟɩɨɜɧɨɥɿɬɧɶɨʀ ɨɫɨɛɢ ɛɟɡ ɡɚɫɬɨɫɭɜɚɧɧɹ ɩɨɤɚɪɚɧɧɹ (ɱ.1 ɫɬ.97),
ɡɚɤɿɧɱɟɧɧɹ ɫɬɪɨɤɿɜ ɞɚɜɧɨɫɬɿ ɳɨɞɨ ɧɟɩɨɜɧɨɥɿɬɧɶɨʀ ɨɫɨɛɢ (ɱ.2 ɫɬ.106)1.
Ɉ.Ɉ. Ⱦɭɞɨɪɨɜ ɡɜɟɪɬɚɽ ɭɜɚɝɭ ɧɚ ɬɟ, ɳɨ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ
ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɩɨɬɪɿɛɧɨ ɜɿɞɪɿɡɧɹɬɢ ɜɿɞ ɬɢɯ ɜɢɩɚɞɤɿɜ, ɤɨɥɢ ɫɤɥɚɞɭ ɡɥɨɱɢɧɭ ɹɤ ɩɿɞɫɬɚɜɢ
ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɜɡɚɝɚɥɿ ɧɟɦɚɽ, ɳɨ ɜɢɤɥɸɱɚɽ ɤɪɢɦɿɧɚɥɶɧɭ ɜɿɞɩɨɜɿɞɚɥɶɧɿɫɬɶ, ɡɝɚɞɭɸɱɢ, ɡɨɤɪɟɦɚ: ɞɿɸ ɚɛɨ ɛɟɡɞɿɹɥɶɧɿɫɬɶ, ɹɤɿ ɮɨɪɦɚɥɶɧɨ ɦɿɫɬɹɬɶ ɨɡɧɚɤɢ ɛɭɞɶɹɤɨɝɨ ɞɿɹɧɧɹ, ɩɟɪɟɞɛɚɱɟɧɨɝɨ ɤɪɢɦɿɧɚɥɶɧɢɦ ɡɚɤɨɧɨɦ, ɚɥɟ ɱɟɪɟɡ ɦɚɥɨɡɧɚɱɧɿɫɬɶ ɧɟ
ɫɬɚɧɨɜɥɹɬɶ ɫɭɫɩɿɥɶɧɨʀ ɧɟɛɟɡɩɟɤɢ (ɱ.2 ɫɬ.11 ɄɄ ɍɤɪɚʀɧɢ); ɨɛɫɬɚɜɢɧɢ, ɳɨ ɜɢɤɥɸɱɚɸɬɶ
ɡɥɨɱɢɧɧɿɫɬɶ ɞɿɹɧɧɹ (ɫɬɚɬɬɿ 36-43 ɄɄ); ɞɨɛɪɨɜɿɥɶɧɭ ɜɿɞɦɨɜɭ ɩɪɢ ɧɟɡɚɤɿɧɱɟɧɨɦɭ ɡɥɨɱɢɧɿ
(ɫɬ.17 ɄɄ)2.
Ⱦɨ ɨɤɪɟɦɢɯ ɩɿɞɫɬɚɜ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ, ɜɢɡɧɚɱɟɧɢɯ ɭ
Ɂɚɝɚɥɶɧɿɣ ɱɚɫɬɢɧɿ ɄɄ ɍɤɪɚʀɧɢ, ɹɤ ɜɜɚɠɚɽ Ⱥ.Ɉ. ɉɿɧɚɽɜ, ɧɚɥɟɠɢɬɶ ɡɜɨɪɨɬɧɚ ɞɿɹ
ɤɪɢɦɿɧɚɥɶɧɨɝɨ ɡɚɤɨɧɭ, ɳɨ ɭɫɭɜɚɽ ɡɥɨɱɢɧɧɿɫɬɶ ɞɿɹɧɧɹ (ɱ.1 ɫɬ.5 ɄɄ), ɞɿɹ ɡɚɤɨɧɭ ɩɪɨ ɤɪɢɦɿɧɚɥɶɧɭ ɜɿɞɩɨɜɿɞɚɥɶɧɿɫɬɶ ɫɬɨɫɨɜɧɨ ɞɢɩɥɨɦɚɬɢɱɧɢɯ ɩɪɟɞɫɬɚɜɧɢɤɿɜ ɿɧɨɡɟɦɧɢɯ ɞɟɪɠɚɜ ɬɚ
ɿɧɲɢɯ ɝɪɨɦɚɞɹɧ, ɹɤɿ ɧɟ ɩɿɞɫɭɞɧɿ ɭ ɤɪɢɦɿɧɚɥɶɧɢɯ ɫɩɪɚɜɚɯ ɫɭɞɚɦ ɍɤɪɚʀɧɢ ɜ ɪɚɡɿ ɜɱɢɧɟɧɧɹ
ɡɥɨɱɢɧɭ ɧɚ ʀʀ ɬɟɪɢɬɨɪɿʀ (ɱ.4 ɫɬ.6 ɄɄ)2.
ɘ.ȼ. Ȼɚɭɥɿɧ ɜɢɡɧɚɱɚɽ 16 ɬɚɤ ɡɜɚɧɢɯ «ɫɩɟɰɿɚɥɶɧɢɯ ɜɢɞɿɜ» ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ
ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ, ɩɟɪɟɞɛɚɱɟɧɢɯ ɜ Ɉɫɨɛɥɢɜɿɣ ɱɚɫɬɢɧɿ ɄɄ ɍɤɪɚʀɧɢ (ɱ.2
ɫɬ.111, ɱ.2 ɫɬ.114, ɱ.3 ɫɬ.175, ɱ.4 ɫɬ.212, ɱ.4 ɫɬ.2121, ɱ.2 ɫɬ.255, ɱ.2 ɫɬ.2583, ɱ.6 ɫɬ.260, ɱ.3
ɫɬ.263, ɱ.4 ɫɬ.289, ɱ.4 ɫɬ.307, ɱ.4 ɫɬ.309, ɱ.4 ɫɬ.311, ɱ.5 ɫɬ.321, ɱ.3 ɫɬ.369, ɱ.4 ɫɬ.401)3. Ȳɯ
ɧɚɡɢɜɚɽ ɿ Ʌ.ȼ. Ȼɚɝɪɿɣ-ɒɚɯɦɚɬɨɜ4.
Ƚɥɚɜɚ 11 «Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ» (ɫɬɚɬɬɿ 75-78)
Ɂɚɝɚɥɶɧɨʀ ɱɚɫɬɢɧɢ ɄɄ Ɋɨɫɿɣɫɶɤɨʀ Ɏɟɞɟɪɚɰɿʀ 1996 ɪ. ɧɚ ɜɿɞɦɿɧɭ ɜɿɞ ɪɨɡɞɿɥɭ IX Ɂɚɝɚɥɶɧɨʀ
ɱɚɫɬɢɧɢ ɄɄ ɍɤɪɚʀɧɢ ɧɟ ɦɚɽ ɫɬɚɬɟɣ «ɉɪɚɜɨɜɿ ɩɿɞɫɬɚɜɢ ɬɚ ɩɨɪɹɞɨɤ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ
ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ» ɬɚ «Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɭ
ɡɜ'ɹɡɤɭ ɡ ɩɟɪɟɞɚɱɟɸ ɨɫɨɛɢ ɧɚ ɩɨɪɭɤɢ». ɉɨɞɿɛɧɿ ɝɥɚɜɢ ɽ ɬɚɤɨɠ ɜ ɤɪɢɦɿɧɚɥɶɧɢɯ ɤɨɞɟɤɫɚɯ
Ⱥɡɟɪɛɚɣɞɠɚɧɫɶɤɨʀ Ɋɟɫɩɭɛɥɿɤɢ (1999 ɪ.), Ɋɟɫɩɭɛɥɿɤɢ ȼɿɪɦɟɧɿɹ (2003 ɪ.), Ɋɟɫɩɭɛɥɿɤɢ
Ɍɚɞɠɢɤɢɫɬɚɧ (1998 ɪ.), Ʉɢɪɝɢɡɶɤɨʀ Ɋɟɫɩɭɛɥɿɤɢ (1998 ɪ.) ɬɚ Ƚɪɭɡɿʀ (2001 p.).
ɍ ɝɥɚɜɿ 12 «Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɬɚ ɩɨɤɚɪɚɧɧɹ» ɄɄ
Ɋɟɫɩɭɛɥɿɤɢ Ȼɿɥɨɪɭɫɶ 1999 ɪ. ɩɟɪɟɞɛɚɱɟɧɚ ɫɬ.82 «Ɂɚɝɚɥɶɧɿ ɩɨɥɨɠɟɧɧɹ ɩɪɨ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ
ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɬɚ ɩɨɤɚɪɚɧɧɹ», ɚ ɬɚɤɨɠ ɫɬɚɬɬɿ ɩɪɨ ɨɤɪɟɦɿ ɜɢɞɢ ɡɜɿɥɶɧɟɧɧɹ
ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ, ɡɨɤɪɟɦɚ: ɫɬ.881 «Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɭ ɡɜ'ɹɡɤɭ ɡ ɞɨɛɪɨɜɿɥɶɧɢɦ ɜɿɞɲɤɨɞɭɜɚɧɧɹɦ ɫɩɪɢɱɢɧɟɧɨɝɨ ɡɛɢɬɤɭ», ɫɬ.87
«Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɭ ɡɜ'ɹɡɤɭ ɿɡ ɜɬɪɚɬɨɸ ɞɿɹɧɧɹɦ ɫɭɫɩɿɥɶɧɨʀ
ɧɟɛɟɡɩɟɱɧɨɫɬɿ», ɫɬ.86 «Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɭ ɡɜ'ɹɡɤɭ ɡ
ɩɪɢɬɹɝɧɟɧɧɹɦ ɨɫɨɛɢ ɞɨ ɚɞɦɿɧɿɫɬɪɚɬɢɜɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ».
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Ʉɪɢɦɿɧɚɥɶɧɢɣ ɤɨɞɟɤɫ ɍɤɪɚʀɧɢ: ɇɚɭɤɨɜɨ-ɩɪɚɤɬɢɱɧɢɣ ɤɨɦɟɧɬɚɪ. / Ɂɚ ɪɟɞ. ȼ.ȼ. ɋɬɚɲɢɫɚ, ȼ.ə.
Ɍɚɰɿɹ. - ɏ., 2008. - ɋ. 158.
3
Ʉɪɢɦɿɧɚɥɶɧɟ ɩɪɚɜɨ ɍɤɪɚʀɧɢ. Ɂɚɝɚɥɶɧɚ ɱɚɫɬɢɧɚ: ɉɿɞɪɭɱɧɢɤ / ȼɿɞɩ. ɪɟɞ. ə.ɘ. Ʉɨɧɞɪɚɬɶɟɜ. Ʉ., 2002. - ɋ. 255 - 256.
4
ɉ ɢ ɧ ɚ ɟ ɜ Ⱥ . Ⱥ . : ɍɝɨɥɨɜɧɨɟ ɩɪɚɜɨ ɍɤɪɚɢɧɵ. Ɉɛɳɚɹ ɱɚɫɬɶ. - X., 2005. - ɋ. 317.
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ɄɄ Ɍɭɪɤɦɟɧɿɫɬɚɧɭ 1997 ɪ. ɦɚɽ ɝɥɚɜɭ 10, ɫɬɚɬɬɿ 70-74 ɹɤɨʀ ɪɟɝɥɚɦɟɧɬɭɸɬɶ ɩɢɬɚɧɧɹ
ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ; ɄɄ Ɋɟɫɩɭɛɥɿɤɢ Ⱥɥɛɚɧɿɹ 1995 ɪ. - ɝɥɚɜɭ
«Ʉɚɫɚɰɿɹ ɤɪɢɦɿɧɚɥɶɧɨɝɨ ɩɟɪɟɫɥɿɞɭɜɚɧɧɹ, ɩɨɤɚɪɚɧɧɹ ɬɚ ʀɯ ɧɟɜɢɤɨɧɚɧɧɹ» (ɫɬɚɬɬɿ 66-71).
ɍ ɄɄ Ɋɟɫɩɭɛɥɿɤɢ Ɇɨɥɞɨɜɚ 2002 ɪ. ɽ ɝɥɚɜɚ VI «Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ
ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ», ɭ ɫɬ.57 ɹɤɨʀ ɩɿɞɫɬɚɜɚɦɢ ɬɚɤɨɝɨ ɡɜɿɥɶɧɟɧɧɹ ɜɢɡɧɚɱɟɧɨ, ɡɨɤɪɟɦɚ,
ɧɟɩɨɜɧɨɥɿɬɬɹ, ɩɪɢɬɹɝɧɟɧɧɹ ɞɨ ɚɞɦɿɧɿɫɬɪɚɬɢɜɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ, ɞɨɛɪɨɜɿɥɶɧɭ ɜɿɞɦɨɜɭ
ɜɿɞ ɜɱɢɧɟɧɧɹ ɡɥɨɱɢɧɭ, ɭɦɨɜɧɟ ɡɜɿɥɶɧɟɧɧɹ. ɍ ɄɄ Ɋɟɫɩɭɛɥɿɤɢ Ȼɨɥɝɚɪɿɹ 1968 ɪ. ɩɟɪɟɞɛɚɱɟɧɚ
ɝɥɚɜɚ ɜɨɫɶɦɚ «Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ», ɹɤɚ ɜɤɥɸɱɚɽ ɪɨɡɞɿɥɢ: ȱ
«ɍɦɨɜɧɟ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ»; II «Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ
ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɿɡ ɡɚɫɬɨɫɭɜɚɧɧɹɦ ɬɨɜɚɪɢɫɶɤɢɦ ɫɭɞɨɦ ɡɚɯɨɞɿɜ ɝɪɨɦɚɞɫɶɤɨɝɨ ɜɩɥɢɜɭ»; III
«Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɧɟɩɨɜɧɨɥɿɬɧɿɯ ɿɡ ɡɚɫɬɨɫɭɜɚɧɧɹɦ ɞɨ ɧɢɯ
ɡɚɯɨɞɿɜ ɜɢɯɨɜɧɨɝɨ ɯɚɪɚɤɬɟɪɭ»; IV «Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɡ
ɧɚɤɥɚɞɟɧɧɹɦ ɚɞɦɿɧɿɫɬɪɚɬɢɜɧɨɝɨ ɫɬɹɝɧɟɧɧɹ».
ɄɄ Ɋɟɫɩɭɛɥɿɤɢ Ʉɚɡɚɯɫɬɚɧ 1997 ɪ. ɦɿɫɬɢɬɶ ɪɨɡɞɿɥ V «Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ
ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɬɚ ɩɨɤɚɪɚɧɧɹ», ɭ ɹɤɨɦɭ ɩɟɪɟɞɛɚɱɟɧɨ ɫɬ.66 «Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ
ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɩɪɢ ɩɟɪɟɜɢɳɟɧɧɿ ɦɟɠ ɧɟɨɛɯɿɞɧɨʀ ɨɛɨɪɨɧɢ»; ɞɨ Ʉɪɢɦɿɧɚɥɶɧɨɝɨ ɡɚɤɨɧɭ
Ʌɚɬɜɿɣɫɶɤɨʀ Ɋɟɫɩɭɛɥɿɤɢ 1998 ɪ. ɜɤɥɸɱɟɧɨ ɝɥɚɜɭ VI «Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ
ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɬɚ ɩɨɤɚɪɚɧɧɹ», ɫɬ.58 ɹɤɨʀ ɧɚɡɢɜɚɽɬɶɫɹ «Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ
ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ».
Ɂɚɤɪɿɩɥɟɧɚ ɜ ɤɨɧɫɬɢɬɭɰɿɹɯ ɩɪɟɡɭɦɩɰɿɹ ɧɟɜɢɧɭɜɚɬɨɫɬɿ ɨɡɧɚɱɚɽ, ɳɨ ɧɟɫɬɢ
ɤɪɢɦɿɧɚɥɶɧɭ ɜɿɞɩɨɜɿɞɚɥɶɧɿɫɬɶ ɿ ɛɭɬɢ ɩɨɤɚɪɚɧɨɸ ɦɨɠɟ ɬɿɥɶɤɢ ɨɫɨɛɚ, ɹɤɚ ɜɢɡɧɚɧɚ ɫɭɞɨɦ
ɜɢɧɧɨɸ ɭ ɜɱɢɧɟɧɧɿ ɡɥɨɱɢɧɭ. Ⱦɨɤɢ ɫɭɞ ɧɟ ɭɫɬɚɧɨɜɢɜ ɜ ɨɛɜɢɧɭɜɚɥɶɧɨɦɭ ɜɢɪɨɤɭ ɮɚɤɬ
ɜɱɢɧɟɧɧɹ ɰɿɽɸ ɨɫɨɛɨɸ ɡɥɨɱɢɧɭ, ʀʀ ɧɟ ɦɨɠɧɚ ɡɜɿɥɶɧɢɬɢ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ;
ɹɤɳɨ ɠ ɜ ʀʀ ɞɿɹɧɧɿ ɧɚɹɜɧɢɣ ɫɤɥɚɞ ɡɥɨɱɢɧɭ, ɬɨ ɜɿɞɩɨɜɿɞɧɨ ɞɨ ɜɫɬɚɧɨɜɥɟɧɢɯ ɡɚɤɨɧɨɦ
ɩɿɞɫɬɚɜ ʀʀ ɦɨɠɭɬɶ ɡɜɿɥɶɧɢɬɢ ɧɟ ɜɿɞ ɬɚɤɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ, ɚ ɜɿɞ ɩɨɤɚɪɚɧɧɹ. ɍ
ɤɪɢɦɿɧɚɥɶɧɢɯ ɤɨɞɟɤɫɚɯ ɛɚɝɚɬɶɨɯ ɞɟɪɠɚɜ (ɄɄ Ɏɪɚɧɰɿʀ 1992 p., ɄɄ Ɏɟɞɟɪɚɬɢɜɧɨʀ
Ɋɟɫɩɭɛɥɿɤɢ ɇɿɦɟɱɱɢɧɢ (ɎɊɇ) 1871 ɪ. ɭ ɪɟɞɚɤɰɿʀ ɜɿɞ 13 ɥɢɫɬɨɩɚɞɚ 1998 ɪ., ɄɄ Ⱥɜɫɬɪɿʀ
1974 ɪ., ɄɄ ɒɜɟɣɰɚɪɿʀ 1937 ɪ., ɄɄ Ɋɟɫɩɭɛɥɿɤɢ ɉɨɥɶɳɿ 1997 ɪ., Ʉɪɢɦɿɧɚɥɶɧɨɦɭ ɡɚɤɨɧɿ
Ɋɟɫɩɭɛɥɿɤɢ ɋɟɪɛɿɹ 2005 ɪ. ɬɨɳɨ) ɧɟ ɩɟɪɟɞɛɚɱɟɧɨ ɿɧɫɬɢɬɭɬɭ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ
ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ.
Ɍɚɤ, ɭ ɫɬ.422-1 ɄɄ Ɏɪɚɧɰɿʀ ɡɚɡɧɚɱɟɧɨ: «Ȼɭɞɶ-ɹɤɚ ɨɫɨɛɚ, ɹɤɚ ɩɨɫɹɝɚɥɚ ɧɚ
ɜɱɢɧɟɧɧɹ ɚɤɬɭ ɬɟɪɨɪɢɡɦɭ, ɡɜɿɥɶɧɹɽɬɶɫɹ ɜɿɞ ɩɨɤɚɪɚɧɧɹ, ɹɤɳɨ, ɩɨɫɬɚɜɢɜɲɢ ɞɨ ɜɿɞɨɦɚ
ɚɞɦɿɧɿɫɬɪɚɬɢɜɧɿ ɚɛɨ ɫɭɞɨɜɿ ɨɪɝɚɧɢ ɜɥɚɞɢ, ɜɨɧɚ ɞɚɥɚ ɡɦɨɝɭ ɜɿɞɜɟɪɧɭɬɢ ɡɞɿɣɫɧɟɧɧɹ
ɡɥɨɱɢɧɧɨɝɨ ɞɿɹɧɧɹ ɬɚ ɜɫɬɚɧɨɜɢɬɢ, ɭ ɪɚɡɿ ɧɟɨɛɯɿɞɧɨɫɬɿ, ɿɧɲɢɯ ɜɢɧɭɜɚɬɢɯ». ɍ §43 ɄɄ
Ⱥɜɫɬɪɿʀ ɩɟɪɟɞɛɚɱɟɧɨ ɿɧɫɬɢɬɭɬ ɭɦɨɜɧɨɝɨ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɩɨɤɚɪɚɧɧɹ. Ɂɝɿɞɧɨ ɡɿ ɫɬ.39 ɄɄ
Ʉɨɪɟɣɫɶɤɨʀ ɇɚɪɨɞɧɨ-Ⱦɟɦɨɤɪɚɬɢɱɧɨʀ Ɋɟɫɩɭɛɥɿɤɢ 1987 ɪ. ɡɥɨɱɢɧɟɰɶ ɦɨɠɟ ɛɭɬɢ ɡɜɿɥɶɧɟɧɢɣ ɜɿɞ ɩɨɤɚɪɚɧɧɹ (be left off penalty). ɋɬɚɬɬɹ 41 ɄɄ ɒɜɟɣɰɚɪɿʀ ɦɚɽ ɧɚɡɜɭ «ɍɦɨɜɧɟ
ɡɚɫɭɞɠɟɧɧɹ», ɝɥɚɜɚ II ɄɄ Ɋɟɫɩɭɛɥɿɤɢ Ʉɭɛɚ 1987 ɪ. - «ɉɪɨ ɭɦɨɜɧɟ ɡɚɫɭɞɠɟɧɧɹ»; ɭ ɫɬ.52
ɝɥɚɜɢ ɿɦɟɥ Ɂɚɤɨɧɭ ɩɪɨ ɤɪɢɦɿɧɚɥɶɧɟ ɩɪɚɜɨ ȱɡɪɚʀɥɸ 1977 ɪ. ɣɞɟɬɶɫɹ ɩɪɨ «ɭɦɨɜɧɟ ɬɸɪɟɦɧɟ
ɭɜ'ɹɡɧɟɧɧɹ», ɭ §52 ɝɥɚɜɢ 5 ɄɄ ɇɨɪɜɟɝɿʀ 1902 ɪ. - ɩɪɨ ɭɦɨɜɧɢɣ ɜɢɪɨɤ.
ɉɪɨ ɦɨɠɥɢɜɿɫɬɶ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɩɨɤɚɪɚɧɧɹ ɡɚɡɧɚɱɟɧɨ, ɡɨɤɪɟɦɚ, ɭ ɝɥɚɜɿ 7 ɄɄ
əɩɨɧɿʀ 1907 ɪ. ɭ ɪɟɞɚɤɰɿʀ ɜɿɞ 13 ɬɪɚɜɧɹ 1995 ɪ.
ɍ ɄɄ ɎɊɇ ɩɟɪɟɞɛɚɱɟɧɨ ɿɧɫɬɢɬɭɬ ɡɭɩɢɧɟɧɧɹ ɩɨɤɚɪɚɧɧɹ ɡ ɜɢɩɪɨɛɭɜɚɧɧɹɦ (§5656d). Ɍɚɤ, ɜɿɞɩɨɜɿɞɧɨ ɞɨ ɚɛɡɚɰɭ (ȱ)1 §56 ɰɶɨɝɨ Ʉɨɞɟɤɫɭ ɩɪɢ ɡɚɫɭɞɠɟɧɧɿ ɞɨ ɩɨɤɚɪɚɧɧɹ ɭ
ɜɢɞɿ ɩɨɡɛɚɜɥɟɧɧɹ ɜɨɥɿ ɧɚ ɫɬɪɨɤ ɧɟ ɛɿɥɶɲɟ ɨɞɧɨɝɨ ɪɨɤɭ ɫɭɞ ɡɭɩɢɧɹɽ ɩɪɢɡɧɚɱɟɧɟ ɩɨɤɚɪɚɧɧɹ
ɡ ɜɢɩɪɨɛɭɜɚɧɧɹɦ, ɹɤɳɨ ɦɨɠɧɚ ɫɩɨɞɿɜɚɬɢɫɹ, ɳɨ ɫɚɦɟ ɡɚɫɭɞɠɟɧɧɹ ɜɠɟ ɦɨɠɟ ɛɭɬɢ
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ɡɚɫɬɟɪɟɠɟɧɧɹɦ ɞɥɹ ɡɚɫɭɞɠɟɧɨɝɨ ɬɚ ɳɨ ɧɚɞɚɥɿ ɿ ɛɟɡ ɜɩɥɢɜɭ ɜɢɤɨɧɚɧɧɹ ɩɨɤɚɪɚɧɧɹ ɜɿɧ ɧɟ
ɜɱɢɧɢɬɶ ɤɚɪɚɧɢɯ ɞɿɹɧɶ. ɉɪɢ ɰɶɨɦɭ ɧɚɫɚɦɩɟɪɟɞ ɫɥɿɞ ɜɪɚɯɨɜɭɜɚɬɢ ɨɫɨɛɭ ɡɚɫɭɞɠɟɧɨɝɨ, ɣɨɝɨ
ɩɨɩɟɪɟɞɧɽ ɠɢɬɬɹ, ɨɛɫɬɚɜɢɧɢ ɞɿɹɧɧɹ, ɩɨɜɟɞɿɧɤɭ ɩɿɫɥɹ ɜɱɢɧɟɧɧɹ ɨɫɬɚɧɧɶɨɝɨ, ɭɦɨɜɢ ɠɢɬɬɹ
ɬɚ ɧɚɫɥɿɞɤɢ, ɹɤɿ ɦɨɠɭɬɶ ɧɚɫɬɚɬɢ ɞɥɹ ɧɶɨɝɨ ɜɧɚɫɥɿɞɨɤ ɡɭɩɢɧɟɧɧɹ ɩɨɤɚɪɚɧɧɹ.
Ɋɨɫɿɣɫɶɤɢɣ ɞɨɫɥɿɞɧɢɤ ɫɭɱɚɫɧɨɝɨ ɤɪɢɦɿɧɚɥɶɧɨɝɨ ɩɪɚɜɚ ɎɊɇ Ⱥ.ȿ. ɀɚɥɿɧɫɶɤɢɣ
ɩɢɲɟ, ɳɨ ɝɨɥɨɜɭɸɱɢɣ ɫɭɞɞɹ ȼɟɪɯɨɜɧɨɝɨ ɋɭɞɭ ɎɊɇ Ƚ. ɒɟɮɟɪ ɞɚɽ ɬɚɤɟ ɜɢɡɧɚɱɟɧɧɹ
ɿɧɫɬɢɬɭɬɭ ɡɭɩɢɧɟɧɧɹ ɩɨɤɚɪɚɧɧɹ: «Ɂɚ ɡɚɤɨɧɨɞɚɜɱɨɸ ɤɨɧɫɬɪɭɤɰɿɽɸ - ɰɟ ɦɨɞɢɮɿɤɚɰɿɹ
ɜɢɤɨɧɚɧɧɹ ɩɨɤɚɪɚɧɧɹ ɭ ɜɢɞɿ ɩɨɡɛɚɜɥɟɧɧɹ ɜɨɥɿ, ɡɚ ɣɨɝɨ ɤɪɢɦɿɧɚɥɶɧɨ-ɩɨɥɿɬɢɱɧɢɦ
ɡɧɚɱɟɧɧɹɦ ɿ ɡɚ ɜɩɥɢɜɨɦ ɧɚ ɨɫɨɛɭ, ɹɤɨʀ ɫɬɨɫɭɽɬɶɫɹ, ɰɟ ɫɚɦɨɫɬɿɣɧɢɣ ɡɚɫɿɛ «ɤɪɢɦɿɧɚɥɶɧɨɩɪɚɜɨɜɨʀ ɪɟɚɤɰɿʀ»5.
Ƚ. ɒɟɮɟɪ ɡɚɡɧɚɱɚɽ, ɳɨ ɜ ɤɪɢɦɿɧɚɥɶɧɨɦɭ ɩɪɚɜɿ ɎɊɇ ɩɟɪɟɞɛɚɱɟɧɨ ɲɢɪɨɤɢɣ
ɫɩɟɤɬɪ ɦɨɠɥɢɜɢɯ ɜɚɪɿɚɧɬɿɜ ɪɟɚɝɭɜɚɧɧɹ ɧɚ ɡɥɨɱɢɧ. ɐɟ ɩɟɪɲ ɡɚ ɜɫɟ ɪɟɝɥɚɦɟɧɬɨɜɚɧɿ §153 ɬɚ
§153ɚ Ʉɪɢɦɿɧɚɥɶɧɨ-ɩɪɨɰɟɫɭɚɥɶɧɨɝɨ ɤɨɞɟɤɫɭ ɎɊɇ (ɞɚɥɿ - ɄɉɄ ɎɊɇ) ɦɨɠɥɢɜɨɫɬɿ
ɡɚɜɟɪɲɟɧɧɹ ɩɪɨɰɟɫɭ6.
ɐɢɦ ɩɿɞɤɪɟɫɥɸɽɬɶɫɹ, ɳɨ ɜɥɚɫɧɟ ɤɪɢɦɿɧɚɥɶɧɨ-ɩɪɚɜɨɜɢɦɢ ɫɚɧɤɰɿɹɦɢ ɧɟ
ɜɢɱɟɪɩɭɸɬɶɫɹ ɦɨɠɥɢɜɨɫɬɿ ɜɩɥɢɜɭ ɧɚ ɫɭɛ'ɽɤɬɚ ɤɪɢɦɿɧɚɥɶɧɨ-ɩɪɚɜɨɜɨɝɨ ɞɿɹɧɧɹ, ɿ ɜɨɧɢ ɧɟ
ɡɚɜɠɞɢ ɽ ɧɚɣɟɮɟɤɬɢɜɧɿɲɢɦɢ. Ɍɚɤɨɸ ɦɨɠɥɢɜɿɫɬɸ ɽ, ɡɨɤɪɟɦɚ, ɩɪɢɩɢɧɟɧɧɹ ɤɪɢɦɿɧɚɥɶɧɨɝɨ
ɩɟɪɟɫɥɿɞɭɜɚɧɧɹ ɧɚ ɞɨɫɭɞɨɜɢɯ ɫɬɚɞɿɹɯ ɿɡ ɦɿɪɤɭɜɚɧɶ ɞɨɰɿɥɶɧɨɫɬɿ (Opportunitätsgrunde)7.
ȼɟɥɢɤɚ ɱɚɫɬɤɚ ɫɩɪɚɜ, ɩɪɢɩɢɧɟɧɢɯ ɡɝɿɞɧɨ ɡ §153, §153ɚ ɄɉɄ ɎɊɇ, ɧɟ ɜɜɚɠɚɽɬɶɫɹ
ɧɟɞɨɥɿɤɨɦ. ɐɟɣ ɫɯɜɚɥɸɜɚɧɢɣ ɭ ɰɿɥɨɦɭ ɫɩɨɫɿɛ ɜɩɥɢɜɭ ɧɚ ɡɥɨɱɢɧɧɿɫɬɶ ɞɚɽ ɦɨɠɥɢɜɿɫɬɶ
ɡɚɛɟɡɩɟɱɢɬɢ ɜɿɞɲɤɨɞɭɜɚɧɧɹ ɲɤɨɞɢ, ɫɩɥɚɬɭ ɝɪɨɲɨɜɨɝɨ ɜɧɟɫɤɭ, ɜɢɤɨɧɚɧɧɹ ɪɿɡɧɢɯ
ɫɭɫɩɿɥɶɧɨ ɤɨɪɢɫɧɢɯ ɪɨɛɿɬ ɬɨɳɨ ɫɚɦɟ ɧɚ ɩɿɞɫɬɚɜɿ, ɡɨɤɪɟɦɚ, §153, §153ɚ ɄɉɄ ɎɊɇ, ɧɚ
ɪɨɡɫɭɞ ɩɪɨɤɭɪɚɬɭɪɢ ɬɚ ɜɿɞɩɨɜɿɞɧɨ ɞɨ ʀʀ ɪɿɲɟɧɧɹ, ɳɨ ɩɪɢɣɦɚɽɬɶɫɹ ɡɚ ɡɝɨɞɨɸ ɫɭɞɭ,
ɩɪɚɜɨɦɨɱɧɨɝɨ ɩɪɨɜɨɞɢɬɢ ɫɭɞɨɜɟ ɫɥɭɯɚɧɧɹ8.
Ȼ.Ⱦ. Ɇɚɣɽɪ, ɨɩɢɫɭɸɱɢ ɫɢɫɬɟɦɭ ɩɨɤɚɪɚɧɶ ɭ ɫɭɱɚɫɧɨɦɭ ɜɢɝɥɹɞɿ, ɡɚɡɧɚɱɚɽ, ɳɨ ɜ ʀʀ
ɰɟɧɬɪɿ ɡɧɚɯɨɞɹɬɶɫɹ ɞɜɚ ɨɫɧɨɜɧɿ ɜɢɞɢ ɩɨɤɚɪɚɧɧɹ, ɚ ɫɚɦɟ ɝɪɨɲɨɜɿ ɲɬɪɚɮɢ, ɹɤɿ ɦɚɸɬɶ
ɩɪɢɧɰɢɩɨɜɭ ɩɟɪɟɜɚɝɭ ɳɨɞɨ ɡɥɨɱɢɧɿɜ ɦɚɥɨɡɧɚɱɧɨʀ ɬɚ ɫɟɪɟɞɧɶɨʀ ɬɹɠɤɨɫɬɿ (§47 ɄɄ ɎɊɇ),
ɬɚ ɩɨɤɚɪɚɧɧɹ, ɩɨɜ'ɹɡɚɧɿ ɡ ɩɨɡɛɚɜɥɟɧɧɹɦ ɜɨɥɿ. ɐɟ ɬɜɟɪɞɠɟɧɧɹ ɜɿɞɨɛɪɚɠɚɽ ɨɱɟɜɢɞɧɢɣ ɮɚɤɬ,
ɚɥɟ ɳɨɞɨ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɫɢɫɬɟɦɢ ɩɨɤɚɪɚɧɶ ɭ ɰɿɥɨɦɭ ɛɿɥɶɲ ɰɿɤɚɜɢɦ ɽ ɬɚɤɟ ɦɿɪɤɭɜɚɧɧɹ
ɜɱɟɧɨɝɨ: «ɇɢɠɱɟ ɝɪɨɲɨɜɢɯ ɲɬɪɚɮɿɜ ɽ ɳɟ ɞɜɚ ɜɢɞɢ ɩɨɤɚɪɚɧɧɹ, ɫɮɟɪɚ ɡɚɫɬɨɫɭɜɚɧɧɹ ɹɤɢɯ
ɦɟɧɲ ɝɨɫɬɪɚ (ɬɨɛɬɨ ɨɯɨɩɥɸɽ ɦɟɧɲ ɧɟɛɟɡɩɟɱɧɿ ɞɿɹɧɧɹ - Ⱥ.ȿ. ɀɚɥɿɧɫɶɤɢɣ): ɜɿɞɦɨɜɚ ɜɿɞ
ɩɨɤɚɪɚɧɧɹ, ɩɪɢ ɹɤɿɣ ɫɭɞ ɨɛɦɟɠɭɽɬɶɫɹ ɥɢɲɟ ɨɛɜɢɧɭɜɚɥɶɧɢɦ ɜɢɪɨɤɨɦ, ɿ ɡɚɫɬɟɪɟɠɟɧɧɹ ɡ
ɭɦɨɜɨɸ ɦɨɠɥɢɜɨɝɨ ɩɨɤɚɪɚɧɧɹ, ɩɪɢ ɹɤɨɦɭ ɫɭɞ ɩɨɫɬɚɧɨɜɥɹɽ ɨɛɜɢɧɭɜɚɥɶɧɢɣ ɜɢɪɨɤ ɿ ɩɪɢɡɧɚɱɚɽ ɝɪɨɲɨɜɢɣ ɲɬɪɚɮ, ɚɥɟ ɣɨɝɨ ɧɟ ɜɢɤɨɧɭɽ»9.
ɉɪɨ ɩɪɢɩɢɧɟɧɧɹ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ (ɚ ɧɟ ɩɪɨ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɧɟʀ)
ɣɞɟɬɶɫɹ ɭ ɫɬɚɬɬɹɯ 130-135 ɪɨɡɞɿɥɭ VII ɄɄ ȱɫɩɚɧɿʀ 1995 ɪ. (ɭ ɧɢɯ ɜɤɚɡɚɧɿ ɞɥɹ ɰɶɨɝɨ ɬɚɤɿ
ɩɿɞɫɬɚɜɢ: ɫɦɟɪɬɶ ɜɢɧɧɨɝɨ, ɜɢɤɨɧɚɧɧɹ ɩɨɤɚɪɚɧɧɹ, ɩɨɦɢɥɭɜɚɧɧɹ, ɩɪɨɳɟɧɧɹ ɩɨɬɟɪɩɿɥɢɦ,
ɹɤɳɨ ɰɟ ɩɟɪɟɞɛɚɱɟɧɨ ɡɚɤɨɧɨɦ) ɬɚ ɜ ɫɬ.59 ɄɄ Ⱥɪɝɟɧɬɢɧɢ 1921 ɪ. ɉɪɨ ɩɪɢɩɢɧɟɧɧɹ ɤɚɪɚɧɨɫɬɿ ɡɚɡɧɚɱɟɧɨ ɜ ɫɟɤɰɿʀ 32 ɄɄ ɍɝɨɪɫɶɤɨʀ Ɋɟɫɩɭɛɥɿɤɢ 1978 p., ɜɿɞɦɨɜɭ ɜɿɞ ɩɨɞɚɥɶɲɨɝɨ
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ɤɪɢɦɿɧɚɥɶɧɨɝɨ ɩɟɪɟɫɥɿɞɭɜɚɧɧɹ - ɭ ɫɬ.66bis ɄɄ ɒɜɟɣɰɚɪɿʀ 1937 ɪ. ɉɨɥɨɠɟɧɧɹ ɩɪɨ
ɩɪɢɩɢɧɟɧɧɹ ɞɿʀ ɩɪɚɜɚ ɧɚ ɤɪɢɦɿɧɚɥɶɧɟ ɩɟɪɟɫɥɿɞɭɜɚɧɧɹ ɩɟɪɟɞɛɚɱɟɧɿ ɜ ɪɨɡɞɿɥɿ VIII ɄɄ
ɇɿɞɟɪɥɚɧɞɿɜ 1886 ɪ. (ɫɬɚɬɬɿ 39-44).
ɉɪɢɧɚɝɿɞɧɨ ɦɨɠɧɚ ɡɚɡɧɚɱɢɬɢ, ɳɨ ɽ ɜɢɩɚɞɤɢ ɧɟɤɨɪɟɤɬɧɨɝɨ ɩɟɪɟɤɥɚɞɭ ɬɟɤɫɬɿɜ
ɤɨɞɟɤɫɿɜ ɡɚɪɭɛɿɠɧɢɯ ɤɪɚʀɧ. Ɍɚɤ, ɭ ɪɨɫɿɣɫɶɤɨɦɭ ɜɢɞɚɧɧɿ 2000 ɪ. ɄɄ ɒɜɟɰɿʀ 1962 ɪ. ɝɥɚɜɚ
24 ɧɚɡɜɚɧɚ «ɉɪɨ ɡɚɝɚɥɶɧɿ ɩɿɞɫɬɚɜɢ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ», ɯɨɱɚ
ɧɚɫɩɪɚɜɞɿ ɜ ɧɿɣ ɣɞɟɬɶɫɹ ɩɪɨ ɫɚɦɨɨɛɨɪɨɧɭ, ɧɟɨɛɯɿɞɧɿɫɬɶ ɩɿɞɤɨɪɟɧɧɹ ɧɚɤɚɡɭ ɬɨɳɨ, ɬɨɛɬɨ
ɩɪɨ ɨɛɫɬɚɜɢɧɢ, ɳɨ ɜɢɤɥɸɱɚɸɬɶ ɡɥɨɱɢɧɧɿɫɬɶ ɞɿɹɧɧɹ. Ɋɨɡɞɿɥ III ɤɧɢɝɢ ȱ ɄɄ ɇɿɞɟɪɥɚɧɞɿɜ
ɧɚɡɜɚɧɨ «Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɬɚ ɩɨɫɢɥɟɧɧɹ ɤɪɢɦɿɧɚɥɶɧɨʀ
ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ», ɯɨɱɚ ɧɚɫɩɪɚɜɞɿ ɜ ɧɶɨɦɭ ɦɨɜɚ ɣɞɟ ɩɪɨ ɨɛɫɬɚɜɢɧɢ, ɹɤɿ ɜɢɤɥɸɱɚɸɬɶ
ɤɪɢɦɿɧɚɥɶɧɭ ɜɿɞɩɨɜɿɞɚɥɶɧɿɫɬɶ. Ɂɨɤɪɟɦɚ, ɭ ɫɬ.39 ɰɶɨɝɨ Ʉɨɞɟɤɫɭ ɜɫɬɚɧɨɜɥɟɧɨ: «Ɉɫɨɛɚ, ɳɨ
ɜɱɢɧɹɽ ɩɪɚɜɨɩɨɪɭɲɟɧɧɹ, ɡɚ ɹɤɟ ɜɨɧɚ ɧɟ ɦɨɠɟ ɧɟɫɬɢ ɜɿɞɩɨɜɿɞɚɥɶɧɿɫɬɶ ɱɟɪɟɡ ɜɚɞɢ
ɪɨɡɭɦɨɜɨɝɨ ɪɨɡɜɢɬɤɭ ɚɛɨ ɞɭɲɟɜɧɭ ɯɜɨɪɨɛɭ, ɧɟ ɩɿɞɥɹɝɚɽ ɤɪɢɦɿɧɚɥɶɧɿɣ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ».
ɑɟɫɶɤɢɣ ɞɨɫɥɿɞɧɢɤ Ȳ. ȯɥɿɧɟɤ ɩɢɲɟ, ɳɨ ɚɪɝɭɦɟɧɬɚɦɢ ɩɪɢɩɢɧɟɧɧɹ ɤɚɪɚɧɨɫɬɿ
(ɪɚɧɿɲɟ ɣɲɥɨɫɹ ɩɪɨ ɚɪɝɭɦɟɧɬɢ ɩɪɢɩɢɧɟɧɧɹ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ) ɽ ɨɛɫɬɚɜɢɧɢ,
ɹɤɿ ɜɢɧɢɤɥɢ ɩɿɫɥɹ ɜɱɢɧɟɧɧɹ ɤɪɢɦɿɧɚɥɶɧɨɝɨ ɞɿɹɧɧɹ, ɚɥɟ ɪɚɧɿɲɟ ɧɿɠ ɩɪɢɣɧɹɬɟ ɳɨɞɨ ɧɶɨɝɨ
ɩɪɚɜɨɦɨɱɧɟ ɪɿɲɟɧɧɹ ɿ ɧɚɹɜɧɿɫɬɶ ɹɤɢɯ ɩɨɡɛɚɜɥɹɽ ɞɟɪɠɚɜɭ ɩɪɚɜɚ ɧɚ ɩɨɤɚɪɚɧɧɹ ɡɥɨɱɢɧɰɹ.
Ɉɬɠɟ, ɤɨɥɢ ɽ ɬɚɤɿ ɨɛɫɬɚɜɢɧɢ, ɧɟ ɦɨɠɧɚ ɩɨɪɭɲɢɬɢ ɤɪɢɦɿɧɚɥɶɧɟ ɩɟɪɟɫɥɿɞɭɜɚɧɧɹ
ɡɥɨɱɢɧɧɨɝɨ ɞɿɹɧɧɹ, ɚ ɹɤɳɨ ɜɠɟ ɩɟɪɟɫɥɿɞɭɜɚɧɧɹ ɛɭɥɨ ɪɨɡɩɨɱɚɬɟ, ɬɨ ɣɨɝɨ ɧɟ ɦɨɠɧɚ
ɩɪɨɞɨɜɠɭɜɚɬɢ. ȼɿɧ ɡɚɡɧɚɱɚɽ, ɳɨ ɚɪɝɭɦɟɧɬɢ ɩɪɢɩɢɧɟɧɧɹ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ
ɩɨɬɪɿɛɧɨ ɜɿɞɪɿɡɧɹɬɢ ɜɿɞ ɨɛɫɬɚɜɢɧ, ɳɨ ɜɢɤɥɸɱɚɸɬɶ ɩɪɨɬɢɩɪɚɜɧɿɫɬɶ ɞɿɹɧɧɹ, ɚ ɬɚɤɨɠ ɜɿɞ
ɚɪɝɭɦɟɧɬɿɜ ɩɪɢɩɢɧɟɧɧɹ ɩɪɚɜɚ ɞɟɪɠɚɜɢ ɪɟɚɝɭɜɚɬɢ ɧɚ ɜɱɢɧɟɧɧɹ ɹɜɧɨɝɨ ɡɥɨɱɢɧɭ. ȼ ɨɛɫɬɚɜɢɧɚɯ, ɹɤɿ ɜɢɤɥɸɱɚɸɬɶ ɩɪɨɬɢɩɪɚɜɧɿɫɬɶ ɞɿɹɧɧɹ ɜɿɞ ɩɨɱɚɬɤɭ, ɩɪɨ ɡɥɨɱɢɧɧɭ ɞɿɸ ɧɟ ɣɲɥɨɫɹ.
Ⱥɪɝɭɦɟɧɬɚɦɢ ɩɪɢɩɢɧɟɧɧɹ ɤɚɪɚɧɨɫɬɿ ɽ ɜɢɩɚɞɤɢ, ɤɨɥɢ ɞɿɹɧɧɹ ɧɚ ɱɚɫ ɣɨɝɨ ɜɱɢɧɟɧɧɹ ɛɭɥɨ
ɡɥɨɱɢɧɧɢɦ ɿ ɬɹɝɧɭɥɨ ɤɪɢɦɿɧɚɥɶɧɭ ɜɿɞɩɨɜɿɞɚɥɶɧɿɫɬɶ ɡɥɨɱɢɧɰɹ, ɚɥɟ ɣɨɝɨ ɤɚɪɚɧɿɫɬɶ ɛɭɥɚ
ɞɨɞɚɬɤɨɜɨ ɩɪɢɩɢɧɟɧɚ. Ȳ. ȯɥɿɧɟɤ ɜɢɡɧɚɱɚɽ ɬɚɤɿ ɚɪɝɭɦɟɧɬɢ ɩɪɢɩɢɧɟɧɧɹ ɤɚɪɚɧɨɫɬɿ:
– ɡɚɝɚɥɶɧɿ, ɳɨ ɩɟɪɟɞɛɚɱɟɧɿ ɤɪɢɦɿɧɚɥɶɧɢɦ ɡɚɤɨɧɨɦ (ɩɪɢɩɢɧɟɧɧɹ ɧɟɛɟɡɩɟɱɧɨɫɬɿ ɞɿɹɧɧɹ ɞɥɹ
ɫɭɫɩɿɥɶɫɬɜɚ, ɞɿɹɥɶɧɟ ɤɚɹɬɬɹ, ɡɚɤɿɧɱɟɧɧɹ ɤɪɢɦɿɧɚɥɶɧɨɝɨ ɩɟɪɟɫɥɿɞɭɜɚɧɧɹ);
– ɡɚɝɚɥɶɧɿ, ɳɨ ɩɟɪɟɞɛɚɱɟɧɿ Ɂɚɤɨɧɨɦ ɩɪɨ ɫɭɞɨɱɢɧɫɬɜɨ ɭ ɫɩɪɚɜɚɯ ɦɨɥɨɞɿ (ɞɿɹɥɶɧɟ ɤɚɹɬɬɹ,
ɡɚɤɿɧɱɟɧɧɹ ɫɬɪɨɤɭ ɤɪɢɦɿɧɚɥɶɧɨɝɨ ɩɟɪɟɫɥɿɞɭɜɚɧɧɹ);
– ɨɫɨɛɥɢɜɿ ɜɢɩɚɞɤɢ (ɩɪɢɩɢɧɟɧɧɹ ɤɚɪɚɧɨɫɬɿ ɝɨɬɭɜɚɧɧɹ ɬɚ ɡɚɦɚɯɭ ɧɚ ɡɥɨɱɢɧɧɟ ɞɿɹɧɧɹ, ɩɪɢɩɢɧɟɧɧɹ ɤɚɪɚɧɨɫɬɿ ɫɩɿɜɭɱɚɫɬɿ, ɫɦɟɪɬɶ ɡɥɨɱɢɧɰɹ, ɩɨɦɢɥɭɜɚɧɧɹ ɩɪɟɡɢɞɟɧɬɨɦ ɪɟɫɩɭɛɥɿɤɢ;
ɜɢɩɚɞɤɢ ɩɪɢɩɢɧɟɧɧɹ ɤɚɪɚɧɨɫɬɿ, ɩɟɪɟɞɛɚɱɟɧɿ ɜ Ɉɫɨɛɥɢɜɿɣ ɱɚɫɬɢɧɿ Ʉɪɢɦɿɧɚɥɶɧɨɝɨ ɡɚɤɨɧɭ
ɑɟɫɶɤɨʀ Ɋɟɫɩɭɛɥɿɤɢ)10.
ȼɿɞɩɨɜɿɞɧɨ ɞɨ §65 «ɉɪɢɩɢɧɟɧɧɹ ɧɟɛɟɡɩɟɱɧɨɫɬɿ ɤɪɢɦɿɧɚɥɶɧɨɝɨ ɞɿɹɧɧɹ ɞɥɹ
ɫɭɫɩɿɥɶɫɬɜɚ» ɝɥɚɜɢ ɩ'ɹɬɨʀ Ʉɪɢɦɿɧɚɥɶɧɨɝɨ ɡɚɤɨɧɭ ɑɟɫɶɤɨʀ Ɋɟɫɩɭɛɥɿɤɢ ɤɚɪɚɧɿɫɬɶ ɞɿɹɧɧɹ, ɹɤɟ
ɩɿɞ ɱɚɫ ɜɱɢɧɟɧɧɹ ɛɭɥɨ ɫɭɫɩɿɥɶɧɨ ɧɟɛɟɡɩɟɱɧɢɦ, ɩɪɢɩɢɧɹɽɬɶɫɹ, ɹɤɳɨ ɜɧɚɫɥɿɞɨɤ ɡɦɿɧɢ
ɫɢɬɭɚɰɿʀ ɚɛɨ ɨɫɨɛɢ ɡɥɨɱɢɧɰɹ ɜɨɧɨ ɩɟɪɟɫɬɚɥɨ ɛɭɬɢ ɧɟɛɟɡɩɟɱɧɢɦ ɞɥɹ ɫɭɫɩɿɥɶɫɬɜɚ. ɍ
ɜɤɚɡɚɧɨɦɭ Ɂɚɤɨɧɿ ɩɟɪɟɞɛɚɱɟɧɨ ɿɧɫɬɢɬɭɬ ɜɿɞɦɨɜɢ ɜɿɞ ɩɨɤɚɪɚɧɧɹ. Ɍɚɤ, ɭ §24 ɡɚɡɧɚɱɟɧɨ: «(1)
ȼɿɞ ɩɨɤɚɪɚɧɧɹ ɡɥɨɱɢɧɰɹ, ɹɤɢɣ ɜɱɢɧɢɜ ɤɪɢɦɿɧɚɥɶɧɟ ɞɿɹɧɧɹ ɦɟɧɲɨʀ ɫɭɫɩɿɥɶɧɨʀ
ɧɟɛɟɡɩɟɱɧɨɫɬɿ, ɩɪɨ ɫɜɿɣ ɜɱɢɧɨɤ ɠɚɥɤɭɽ, ɜɢɹɜɢɜ ɞɿɣɫɧɟ ɩɪɚɝɧɟɧɧɹ ɜɢɩɪɚɜɢɬɢɫɹ, ɦɨɠɧɚ
ɜɿɞɦɨɜɢɬɢɫɶ, ɹɤɳɨ ɡ ɨɝɥɹɞɭ ɧɚ ɯɚɪɚɤɬɟɪ ɜɱɢɧɟɧɨɝɨ ɞɿɹɧɧɹ ɿ ɞɨɬɟɩɟɪɿɲɧɶɨɝɨ ɠɢɬɬɹ
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ɡɥɨɱɢɧɰɹ ɦɨɠɧɚ ɩɿɞɫɬɚɜɧɨ ɫɩɨɞɿɜɚɬɢɫɹ, ɳɨ ɜɠɟ ɨɛɝɨɜɨɪɟɧɧɹ ɜɱɢɧɤɭ ɩɟɪɟɞ ɫɭɞɨɦ ɛɭɞɟ
ɞɨɫɬɚɬɧɿɦ ɞɥɹ ɣɨɝɨ ɜɢɩɪɚɜɥɟɧɧɹ. (2) əɤɳɨ ɫɭɞ ɜɿɞɫɬɭɩɢɬɶ ɜɿɞ ɩɨɤɚɪɚɧɧɹ, ɡɥɨɱɢɧɟɰɶ
ɜɜɚɠɚɬɢɦɟɬɶɫɹ ɬɚɤɢɦ, ɹɤɢɣ ɧɟ ɛɭɜ ɡɚɫɭɞɠɟɧɢɣ».
ɍ Ʉɪɢɦɿɧɚɥɶɧɨɦɭ ɡɚɤɨɧɿ Ɋɟɫɩɭɛɥɿɤɢ ɋɟɪɛɿɹ 2005 ɪ. (ɧɚɛɭɜ ɱɢɧɧɨɫɬɿ 1 ɫɿɱɧɹ 2006
ɪ.) ɧɟɦɚɽ ɿɧɫɬɢɬɭɬɭ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ. ȼɨɞɧɨɱɚɫ ɭ ɫɬ.58
«Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɩɨɤɚɪɚɧɧɹ» ɰɶɨɝɨ Ɂɚɤɨɧɭ ɜɫɬɚɧɨɜɥɟɧɨ: «(1) ɋɭɞ ɦɨɠɟ ɡɜɿɥɶɧɢɬɢ ɜɿɞ
ɩɨɤɚɪɚɧɧɹ ɨɫɨɛɭ, ɹɤɚ ɜɱɢɧɢɥɚ ɡɥɨɱɢɧ, ɹɤɳɨ ɬɿɥɶɤɢ ɡɚɤɨɧ ɰɟ ɩɪɹɦɨ ɩɟɪɟɞɛɚɱɚɽ. (2) ɋɭɞ
ɦɨɠɟ ɡɜɿɥɶɧɢɬɢ ɜɿɞ ɩɨɤɚɪɚɧɧɹ ɣ ɨɫɨɛɭ, ɹɤɚ ɜɱɢɧɢɥɚ ɤɪɢɦɿɧɚɥɶɧɟ ɞɿɹɧɧɹ ɱɟɪɟɡ ɧɟɨɛɟɪɟɠɧɿɫɬɶ, ɤɨɥɢ ɧɚɫɥɿɞɨɤ ɞɿɹɧɧɹ ɧɚɫɬɿɥɶɤɢ ɩɨɝɿɪɲɭɽ ʀʀ ɫɬɚɧɨɜɢɳɟ, ɳɨ ɩɪɢɡɧɚɱɟɧɧɹ ɩɨɤɚɪɚɧɧɹ
ɭ ɬɚɤɨɦɭ ɜɢɩɚɞɤɭ ɹɜɧɨ ɧɟ ɜɿɞɩɨɜɿɞɚɬɢɦɟ ɦɟɬɿ ɩɨɤɚɪɚɧɧɹ». ɍ ɫɬ.59 «ɍɝɨɞɚ ɜɢɧɧɨɝɨ ɬɚ
ɩɨɬɟɪɩɿɥɨɝɨ» ɜɤɚɡɚɧɨɝɨ Ɂɚɤɨɧɭ ɡɚɡɧɚɱɟɧɨ: «(1) ɋɭɞ ɦɨɠɟ ɡɜɿɥɶɧɢɬɢ ɜɿɞ ɩɨɤɚɪɚɧɧɹ ɡɚ ɡɥɨɱɢɧɧɟ ɞɿɹɧɧɹ, ɡɚ ɹɤɟ ɩɟɪɟɞɛɚɱɟɧɨ ɩɨɤɚɪɚɧɧɹ ɭ ɜɢɞɿ ɭɜ'ɹɡɧɟɧɧɹ ɞɨ ɬɪɶɨɯ ɪɨɤɿɜ ɚɛɨ
ɝɪɨɲɨɜɟ ɩɨɤɚɪɚɧɧɹ, ɹɤɳɨ ɧɚ ɩɿɞɫɬɚɜɿ ɞɨɫɹɝɧɭɬɨɝɨ ɩɨɪɨɡɭɦɿɧɧɹ ɡ ɩɨɬɟɪɩɿɥɢɦ ɜɢɧɧɢɣ
ɜɢɤɨɧɚɜ ɭɫɿ ɡɨɛɨɜ'ɹɡɚɧɧɹ... (2) ɋɭɞ ɦɨɠɟ ɡɜɿɥɶɧɢɬɢ ɜɿɞ ɩɨɤɚɪɚɧɧɹ ɿ ɜɢɧɧɨɝɨ ɭ ɡɥɨɱɢɧɧɨɦɭ
ɞɿɹɧɧɿ, ɡɚ ɹɤɟ ɩɟɪɟɞɛɚɱɟɧɨ ɩɨɤɚɪɚɧɧɹ ɭ ɜɢɞɿ ɭɜ'ɹɡɧɟɧɧɹ ɞɨ ɩ'ɹɬɢ ɪɨɤɿɜ, ɹɤɳɨ ɩɿɫɥɹ
ɜɱɢɧɟɧɧɹ ɡɥɨɱɢɧɧɨɝɨ ɞɿɹɧɧɹ ɜɢɧɧɢɣ ɹɤɧɚɣɲɜɢɞɲɟ ɫɩɨɜɿɳɚɽ ɩɪɨ ɧɶɨɝɨ ɜɿɞɤɪɢɬɨ,
ɜɿɞɜɟɪɬɚɽ ɧɚɫɥɿɞɤɢ ɞɿɹɧɧɹ ɚɛɨ ɜɿɞɲɤɨɞɨɜɭɽ ɲɤɨɞɭ, ɡɚɩɨɞɿɹɧɭ ɡɥɨɱɢɧɧɢɦ ɞɿɹɧɧɹɦ».
ɋɟɪɛɫɶɤɢɣ ɞɨɫɥɿɞɧɢɤ 3. ɋɬɨɹɧɨɜɢɱ ɩɢɲɟ: «Ɂɜɿɥɶɧɟɧɧɹ ɜɿɞ ɩɨɤɚɪɚɧɧɹ ɧɟ
ɜɢɤɥɸɱɚɽ ɧɚɹɜɧɨɫɬɿ ɡɥɨɱɢɧɧɨɝɨ ɞɿɹɧɧɹ. Ɂɥɨɱɢɧɧɟ ɞɿɹɧɧɹ ɡ ɭɫɿɦɚ ɫɜɨʀɦɢ ɟɥɟɦɟɧɬɚɦɢ
ɧɚɹɜɧɟ. ɍ ɰɶɨɦɭ ɿɫɬɨɬɧɚ ɜɿɞɦɿɧɧɿɫɬɶ ɜɿɞ ɫɢɬɭɚɰɿʀ, ɤɨɥɢ ɧɟ ɦɨɠɟ ɣɬɢɫɹ ɩɪɨ ɤɚɪɚɧɿɫɬɶ... ɐɟ
ɨɡɧɚɱɚɽ, ɳɨ ɡɜɿɥɶɧɹɽɬɶɫɹ ɜɿɞ ɩɨɤɚɪɚɧɧɹ ɨɫɨɛɚ, ɜɢɧɧɚ ɭ ɜɱɢɧɟɧɧɿ ɡɥɨɱɢɧɧɨɝɨ ɞɿɹɧɧɹ, ɡɚ
ɹɤɟ ɡɚɝɚɥɨɦ ɦɨɠɧɚ ɤɚɪɚɬɢ. ɍ ɪɚɡɿ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɩɨɤɚɪɚɧɧɹ ɩɨɫɬɚɧɨɜɥɹɽɬɶɫɹ
ɨɛɜɢɧɭɜɚɥɶɧɢɣ ɜɢɪɨɤ, ɹɤɢɦ ɜɢɧɧɢɣ ɨɝɨɥɨɲɭɽɬɶɫɹ ɜɿɞɩɨɜɿɞɚɥɶɧɢɦ ɡɚ ɜɱɢɧɟɧɟ ɡɥɨɱɢɧɧɟ
ɞɿɹɧɧɹ, ɚɥɟ ɡɜɿɥɶɧɹɽɬɶɫɹ ɜɿɞ ɩɨɤɚɪɚɧɧɹ. Ɂ ɨɝɥɹɞɭ ɧɚ ɬɟ, ɳɨ ɣɞɟɬɶɫɹ ɩɪɨ ɨɛɜɢɧɭɜɚɥɶɧɢɣ
ɜɢɪɨɤ, ɜɿɧ ɜɤɥɸɱɚɽɬɶɫɹ ɜ ɤɚɪɚɥɶɧɢɣ ɨɛɥɿɤ...». ȼɱɟɧɢɣ ɩɨɫɢɥɚɽɬɶɫɹ ɧɚ ɚɛɡɚɰ 2 ɫɬ.94
Ʉɪɢɦɿɧɚɥɶɧɨɝɨ ɡɚɤɨɧɭ Ɋɟɫɩɭɛɥɿɤɢ ɋɟɪɛɿɹ, ɜɿɞɩɨɜɿɞɧɨ ɞɨ ɹɤɨɝɨ ɜ ɪɚɡɿ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ
ɩɨɤɚɪɚɧɧɹ ɧɟ ɦɨɠɭɬɶ ɧɚɫɬɚɬɢ ɩɪɚɜɨɜɿ ɧɚɫɥɿɞɤɢ ɡɚɫɭɞɠɟɧɧɹ11.
ɍ ɫɬ.65 «ɍɦɨɜɧɟ ɡɚɫɭɞɠɟɧɧɹ» ɰɶɨɝɨ Ɂɚɤɨɧɭ ɩɟɪɟɞɛɚɱɟɧɨ: «(1) ɍɦɨɜɧɨ
ɡɚɫɭɞɠɭɸɱɢ ɜɢɧɧɨɝɨ ɭ ɡɥɨɱɢɧɧɨɦɭ ɞɿɹɧɧɿ, ɫɭɞ ɩɪɢɡɧɚɱɚɽ ɩɨɤɚɪɚɧɧɹ ɿ ɨɞɧɨɱɚɫɧɨ ɡɚɡɧɚɱɚɽ, ɳɨ ɜɨɧɨ ɧɟ ɛɭɞɟ ɜɢɤɨɧɭɜɚɬɢɫɶ, ɹɤɳɨ ɡɚɫɭɞɠɟɧɢɣ ɡɚ ɜɢɡɧɚɱɟɧɢɣ ɫɭɞɨɦ ɫɬɪɨɤ, ɹɤɢɣ
ɧɟ ɦɨɠɟ ɛɭɬɢ ɦɟɧɲɢɦ ɨɞɧɨɝɨ ɬɚ ɛɿɥɶɲɢɦ ɩɹɬɢ ɪɨɤɿɜ (ɱɚɫ ɩɟɪɟɜɿɪɤɢ), ɧɟ ɜɱɢɧɢɬɶ ɧɨɜɨɝɨ
ɡɥɨɱɢɧɧɨɝɨ ɞɿɹɧɧɹ. ɉɪɢ ɭɦɨɜɧɨɦɭ ɡɚɫɭɞɠɟɧɧɿ ɫɭɞ ɦɨɠɟ ɡɚɡɧɚɱɢɬɢ, ɳɨ ɩɨɤɚɪɚɧɧɹ ɛɭɞɟ
ɜɢɤɨɧɚɧɟ, ɹɤɳɨ ɡɚɫɭɞɠɟɧɢɣ ɭ ɜɢɡɧɚɱɟɧɢɣ ɫɬɪɨɤ ɧɟ ɩɨɜɟɪɧɟ ɦɚɣɧɨɜɭ ɜɢɝɨɞɭ, ɨɞɟɪɠɚɧɭ
ɜɧɚɫɥɿɞɨɤ ɜɱɢɧɟɧɧɹ ɡɥɨɱɢɧɧɨɝɨ ɞɿɹɧɧɹ, ɧɟ ɜɿɞɲɤɨɞɭɽ ɲɤɨɞɭ, ɡɚɩɨɞɿɹɧɭ ɡɥɨɱɢɧɧɢɦ
ɞɿɹɧɧɹɦ, ɚɛɨ ɧɟ ɜɢɤɨɧɚɽ ɿɧɲɟ ɡɨɛɨɜ'ɹɡɚɧɧɹ... ɋɬɪɨɤ ɜɢɤɨɧɚɧɧɹ ɰɢɯ ɡɨɛɨɜ'ɹɡɚɧɶ
ɡɚɬɜɟɪɞɠɭɽ ɫɭɞ ɭ ɦɟɠɚɯ ɡɚɡɧɚɱɟɧɨɝɨ ɩɟɪɿɨɞɭ. Ɂɚɯɨɞɢ ɛɟɡɩɟɤɢ, ɜɤɚɡɚɧɿ ɩɪɢ ɭɦɨɜɧɨɦɭ
ɡɚɫɭɞɠɟɧɧɿ, ɜɢɤɨɧɭɸɬɶɫɹ».
ɄɄ Ɋɟɫɩɭɛɥɿɤɢ ɉɨɥɶɳɚ 1997 ɪ. (ɡɿ ɡɦɿɧɚɦɢ ɬɚ ɞɨɩɨɜɧɟɧɧɹɦɢ ɧɚ 1 ɫɟɪɩɧɹ 2001
ɪ.) ɧɟ ɦɿɫɬɢɬɶ ɩɨɥɨɠɟɧɶ ɩɪɨ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ, ɚɥɟ ɜ ɧɶɨɦɭ ɽ
ɰɿɥɢɣ ɪɹɞ ɧɨɪɦ, ɹɤɢɦɢ ɩɟɪɟɞɛɚɱɟɧɨ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɩɨɤɚɪɚɧɧɹ. ɇɚɩɪɢɤɥɚɞ, ɭ ɝɥɚɜɿ II
«Ɏɨɪɦɢ ɜɱɢɧɟɧɧɹ ɡɥɨɱɢɧɭ» Ɂɚɝɚɥɶɧɨʀ ɱɚɫɬɢɧɢ ɰɶɨɝɨ Ʉɨɞɟɤɫɭ ɽ ɬɚɤɿ ɩɪɢɩɢɫɢ:
§2 ɫɬ.14: «ɍ ɜɢɩɚɞɤɭ, ɩɟɪɟɞɛɚɱɟɧɨɦɭ ɜ ɫɬ.13 §2 [Ɂɚɦɚɯ ɦɚɽ ɦɿɫɰɟ ɿ ɬɨɞɿ, ɤɨɥɢ ɜɢɧɧɢɣ ɧɟ
ɭɫɜɿɞɨɦɥɸɜɚɜ, ɳɨ ɜɱɢɧɟɧɧɹ ɡɥɨɱɢɧɭ ɧɟɦɨɠɥɢɜɟ ɱɟɪɟɡ ɜɿɞɫɭɬɧɿɫɬɶ ɩɪɟɞɦɟɬɚ, ɩɪɢɞɚɬɧɨɝɨ
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ɞɥɹ ɜɱɢɧɟɧɧɹ ɳɨɞɨ ɧɶɨɝɨ ɡɚɛɨɪɨɧɟɧɨɝɨ ɞɿɹɧɧɹ, ɚɛɨ ɱɟɪɟɡ ɜɢɤɨɪɢɫɬɚɧɧɹ ɡɚɫɨɛɭ,
ɧɟɩɪɢɞɚɬɧɨɝɨ ɞɥɹ ɜɱɢɧɟɧɧɹ ɡɚɛɨɪɨɧɟɧɨɝɨ ɞɿɹɧɧɹ], ɫɭɞ ɦɨɠɟ ɡɚɫɬɨɫɭɜɚɬɢ ɧɚɞɡɜɢɱɚɣɧɟ
ɩɨɦ'ɹɤɲɟɧɧɹ ɩɨɤɚɪɚɧɧɹ ɿ ɧɚɜɿɬɶ ɜɿɞɦɨɜɢɬɢɫɶ ɜɿɞ ɣɨɝɨ ɩɪɢɡɧɚɱɟɧɧɹ»;
§1 ɬɚ 2 ɫɬ.15: «ɇɟ ɩɿɞɥɹɝɚɽ ɩɨɤɚɪɚɧɧɸ ɡɚ ɡɚɦɚɯ ɬɨɣ, ɯɬɨ ɞɨɛɪɨɜɿɥɶɧɨ ɜɿɞɦɨɜɢɜɫɹ ɜɿɞ
ɜɢɤɨɧɚɧɧɹ ɞɿɹɧɧɹ ɚɛɨ ɜɿɞɜɟɪɧɭɜ ɧɚɫɥɿɞɨɤ, ɹɤɢɣ ɽ ɨɡɧɚɤɨɸ ɡɚɛɨɪɨɧɟɧɨɝɨ ɞɿɹɧɧɹ»;
§1 ɫɬ.17: «ɇɟ ɩɿɞɥɹɝɚɽ ɩɨɤɚɪɚɧɧɸ ɡɚ ɝɨɬɭɜɚɧɧɹ ɬɨɣ, ɯɬɨ ɞɨɛɪɨɜɿɥɶɧɨ ɜɿɞ ɧɶɨɝɨ
ɜɿɞɦɨɜɢɜɫɹ, ɧɚɫɚɦɩɟɪɟɞ ɹɤɳɨ ɡɧɢɳɢɜ ɩɿɞɝɨɬɨɜɥɟɧɿ ɡɚɫɨɛɢ ɚɛɨ ɜɿɞɜɟɪɧɭɜ ʀɯ ɜɢɤɨɪɢɫɬɚɧɧɹ
ɭ ɦɚɣɛɭɬɧɶɨɦɭ; ɭ ɜɢɩɚɞɤɭ ɜɫɬɭɩɭ ɜ ɡɦɨɜɭ ɡ ɿɧɲɨɸ ɨɫɨɛɨɸ ɡ ɦɟɬɨɸ ɜɱɢɧɟɧɧɹ ɡɚɛɨɪɨɧɟɧɨɝɨ ɞɿɹɧɧɹ, ɧɟ ɩɿɞɥɹɝɚɽ ɩɨɤɚɪɚɧɧɸ ɬɨɣ, ɯɬɨ ɞɨɤɥɚɜ ɡɧɚɱɧɢɯ ɡɭɫɢɥɶ, ɫɩɪɹɦɨɜɚɧɢɯ ɧɚ
ɜɿɞɜɟɪɧɟɧɧɹ ɜɱɢɧɟɧɧɹ ɡɥɨɱɢɧɭ;
§2 ɫɬ.17: «ɇɟ ɩɿɞɥɹɝɚɽ ɩɨɤɚɪɚɧɧɸ ɡɚ ɝɨɬɭɜɚɧɧɹ ɨɫɨɛɚ, ɞɨ ɹɤɨʀ ɫɬɨɫɭɽɬɶɫɹ ɫɬ.15 §1»;
§2 ɫɬ.22: «əɤɳɨ ɡɚɦɚɯɭ ɧɚ ɜɱɢɧɟɧɧɹ ɡɚɛɨɪɨɧɟɧɨɝɨ ɞɿɹɧɧɹ ɧɟ ɛɭɥɨ, ɫɭɞ ɦɨɠɟ ɡɚɫɬɨɫɭɜɚɬɢ
ɧɚɞɡɜɢɱɚɣɧɟ ɩɨɦ'ɹɤɲɟɧɧɹ ɩɨɤɚɪɚɧɧɹ ɿ ɧɚɜɿɬɶ ɜɿɞɦɨɜɢɬɢɫɹ ɜɿɞ ɣɨɝɨ ɩɪɢɡɧɚɱɟɧɧɹ»;
§1 ɫɬ.23: «ɇɟ ɩɿɞɥɹɝɚɽ ɩɨɤɚɪɚɧɧɸ ɫɩɿɜɭɱɚɫɧɢɤ, ɹɤɢɣ ɞɨɛɪɨɜɿɥɶɧɨ ɜɿɞɜɟɪɧɭɜ ɜɱɢɧɟɧɧɹ
ɡɚɛɨɪɨɧɟɧɨɝɨ ɞɿɹɧɧɹ».
ɍ ɫɬ.66 ɝɥɚɜɢ VIII «Ɂɚɯɨɞɢ, ɩɨɜ'ɹɡɚɧɿ ɡ ɩɿɞɞɚɜɚɧɧɹɦ ɜɢɧɧɨɝɨ ɜɢɩɪɨɛɭɜɚɧɧɸ».
ɄɄ Ɋɟɫɩɭɛɥɿɤɢ ɉɨɥɶɳɚ ɡɚɡɧɚɱɟɧɨ: §1 ɋɭɞ ɦɨɠɟ ɭɦɨɜɧɨ ɡɚɤɪɢɬɢ ɤɪɢɦɿɧɚɥɶɧɟ
ɩɪɨɜɚɞɠɟɧɧɹ, ɹɤɳɨ ɜɢɧɚ ɬɚ ɫɭɫɩɿɥɶɧɚ ɲɤɿɞɥɢɜɿɫɬɶ ɜɱɢɧɟɧɨɝɨ ɧɟ ɽ ɡɧɚɱɧɢɦɢ, ɨɛɫɬɚɜɢɧɢ
ɣɨɝɨ ɜɱɢɧɟɧɧɹ ɧɟ ɜɢɤɥɢɤɚɸɬɶ ɫɭɦɧɿɜɿɜ, ɚ ɨɫɨɛɚ ɜɢɧɧɨɝɨ, ɹɤɢɣ ɪɚɧɿɲɟ ɧɟ ɩɿɞɞɚɜɚɜɫɹ
ɩɨɤɚɪɚɧɧɸ ɡɚ ɭɦɢɫɧɢɣ ɡɥɨɱɢɧ, ɣɨɝɨ ɨɫɨɛɢɫɬɿɫɧɿ ɨɫɨɛɥɢɜɨɫɬɿ ɬɚ ɭɦɨɜɢ ɠɢɬɬɹ, ɚ ɬɚɤɨɠ
ɩɨɩɟɪɟɞɧɿɣ ɫɩɨɫɿɛ ɠɢɬɬɹ ɞɨɡɜɨɥɹɸɬɶ ɩɪɢɩɭɫɬɢɬɢ, ɳɨ, ɧɟɡɜɚɠɚɸɱɢ ɧɚ ɡɚɤɪɢɬɬɹ ɤɪɢɦɿɧɚɥɶɧɨɝɨ ɩɪɨɜɚɞɠɟɧɧɹ, ɜɿɧ ɛɭɞɟ ɞɨɬɪɢɦɭɜɚɬɢ ɩɪɚɜɨɩɨɪɹɞɨɤ, ɧɚɫɚɦɩɟɪɟɞ ɧɟ ɜɱɢɧɢɬɶ
ɡɥɨɱɢɧɭ. §2 ɍɦɨɜɧɟ ɡɚɤɪɢɬɬɹ ɧɟ ɡɚɫɬɨɫɨɜɭɽɬɶɫɹ ɞɨ ɜɢɧɧɨɝɨ ɭ ɡɥɨɱɢɧɿ, ɡɚ ɹɤɢɣ
ɩɟɪɟɞɛɚɱɟɧɨ ɩɨɤɚɪɚɧɧɹ ɭ ɜɢɞɿ ɩɨɡɛɚɜɥɟɧɧɹ ɜɨɥɿ ɧɚ ɫɬɪɨɤ ɛɿɥɶɲɟ ɬɪɶɨɯ ɪɨɤɿɜ. §Ɂ ɍ
ɜɢɩɚɞɤɭ, ɤɨɥɢ ɩɨɬɟɪɩɿɥɢɣ ɩɨɦɢɪɢɜɫɹ ɡ ɜɢɧɧɢɦ, ɨɫɬɚɧɧɿɣ ɭɫɭɧɭɜ ɲɤɨɞɭ ɚɛɨ ɩɨɬɟɪɩɿɥɢɣ ɿ
ɜɢɧɧɢɣ ɞɨɦɨɜɢɥɢɫɹ ɩɪɨ ɫɩɨɫɿɛ ʀʀ ɭɫɭɧɟɧɧɹ, ɭɦɨɜɧɟ ɡɚɤɪɢɬɬɹ ɦɨɠɟ ɛɭɬɢ ɡɚɫɬɨɫɨɜɚɧɟ ɞɨ
ɜɢɧɧɨɝɨ ɭ ɡɥɨɱɢɧɿ, ɡɚ ɹɤɢɣ ɩɟɪɟɞɛɚɱɟɧɨ ɩɨɤɚɪɚɧɧɹ ɭ ɜɢɞɿ ɩɨɡɛɚɜɥɟɧɧɹ ɜɨɥɿ ɧɚ ɫɬɪɨɤ ɧɟ
ɛɿɥɶɲɟ ɩ'ɹɬɢ ɪɨɤɿɜ». ɍ ɄɄ Ɋɟɫɩɭɛɥɿɤɢ ɉɨɥɶɳɚ ɤɪɿɦ ɭɦɨɜɧɨɝɨ ɡɚɤɪɢɬɬɹ ɤɪɢɦɿɧɚɥɶɧɨɝɨ
ɩɪɨɜɚɞɠɟɧɧɹ ɬɚɤɨɠ ɩɟɪɟɞɛɚɱɟɧɨ ɭɦɨɜɧɟ ɜɿɞɫɬɪɨɱɟɧɧɹ ɜɢɤɨɧɚɧɧɹ ɩɨɤɚɪɚɧɧɹ (ɫɬɚɬɬɿ 6975).
ɉɨɥɶɫɶɤɿ ɧɚɭɤɨɜɰɿ ɡɚɡɧɚɱɚɸɬɶ, ɳɨ ɡɚɫɬɨɫɭɜɚɧɧɹ ɿɧɫɬɢɬɭɬɭ ɜɢɩɪɨɛɭɜɚɧɧɹ ɽ ɞɭɠɟ
ɟɮɟɤɬɢɜɧɢɦ12. Ɂɚ ɧɚɜɟɞɟɧɢɦɢ Ⱥ. Ɇɚɪɟɤɨɦ ɞɚɧɢɦɢ, ɥɢɲɟ 10-20 % ɨɫɿɛ, ɞɨ ɹɤɢɯ
ɡɚɫɬɨɫɨɜɭɜɚɥɢ ɰɟɣ ɿɧɫɬɢɬɭɬ, ɩɨɜɬɨɪɧɨ ɜɱɢɧɹɥɢ ɡɥɨɱɢɧɢ13.
ɉɪɢ ɪɨɡɝɥɹɞɿ ɩɪɨɛɥɟɦɢ ɳɨɞɨ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɩɨɤɚɪɚɧɧɹ ɫɚɦɟ Ⱥ. Ɇɚɪɟɤ ɩɨɪɭɲɭɽ
ɩɢɬɚɧɧɹ ɩɪɨ ʀʀ ɡɜ'ɹɡɨɤ ɡ ɤɨɧɫɬɢɬɭɰɿɣɧɢɦ ɩɨɥɨɠɟɧɧɹɦ ɩɪɨ ɩɪɟɡɭɦɩɰɿɸ ɧɟɜɢɧɭɜɚɬɨɫɬɿ. ȼɿɧ
ɩɢɲɟ: «Ɂ ɮɨɪɦɨɸ ɩɨɫɬɚɧɨɜɢ ɩɪɨ ɭɦɨɜɧɟ ɡɚɤɪɢɬɬɹ ɩɪɨɜɚɞɠɟɧɧɹ ɩɨɜ'ɹɡɚɧɟ ɿɫɬɨɬɧɟ
ɩɢɬɚɧɧɹ, ɳɨ ɫɬɨɫɭɽɬɶɫɹ ɬɥɭɦɚɱɟɧɧɹ ɡɚɫɚɞɢ ɩɪɢɩɭɳɟɧɧɹ ɧɟɜɢɧɭɜɚɬɨɫɬɿ ɜ Ʉɨɧɫɬɢɬɭɰɿʀ ɬɚ
ɧɨɜɨɦɭ ɄɉɄ. Ɉɫɤɿɥɶɤɢ ɜ ɱ. Ɂ ɫɬ. 42 Ʉɨɧɫɬɢɬɭɰɿʀ [Ʉɨɠɧɢɣ ɜɜɚɠɚɽɬɶɫɹ ɧɟɜɢɧɭɜɚɬɢɦ ɞɨɬɢ,
ɞɨɤɢ ɣɨɝɨ ɜɢɧɚ ɧɟ ɛɭɞɟ ɩɿɞɬɜɟɪɞɠɟɧɚ ɡɚɤɨɧɧɢɦ ɜɢɪɨɤɨɦ ɫɭɞɭ] ɧɟ ɣɞɟɬɶɫɹ ɩɪɨ ɜɢɪɨɤ
ɨɛɜɢɧɭɜɚɥɶɧɢɣ, ɩɨɬɪɿɛɧɨ ɜɢɡɧɚɬɢ, ɳɨ ɩɟɪɟɞɛɚɱɟɧɢɣ ɭ ɫɬ.414 §1 [ɄɉɄ Ɋɟɫɩɭɛɥɿɤɢ
ɉɨɥɶɳɚ] ɜɢɪɨɤ ɭɦɨɜɧɨɝɨ ɡɚɤɪɢɬɬɹ ɩɪɨɜɚɞɠɟɧɧɹ ɧɟ ɩɨɪɭɲɭɽ ɤɨɧɫɬɢɬɭɰɿɣɧɢɯ ɜɢɦɨɝ».
ɇɚɬɨɦɿɫɬɶ, ɹɤ ɡɚɡɧɚɱɚɽ ɜɱɟɧɢɣ, ȱ ɩɪɨɛɥɟɦɚ ɫɬɨɫɭɽɬɶɫɹ ɩɪɚɜɨɦɨɱɧɢɯ ɩɨɫɬɚɧɨɜ ɫɭɞɭ ɩɪɨ
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ɭɦɨɜɧɟ ɡɚɤɪɢɬɬɹ ɩɪɨɜɚɞɠɟɧɧɹ, ɭɯɜɚɥɟɧɢɯ ɭ ɩɨɪɹɞɤɭ, ɩɟɪɟɞɛɚɱɟɧɨɦɭ ɫɬ. 342 ɄɉɄ
Ɋɟɫɩɭɛɥɿɤɢ ɉɨɥɶɳɚ; ɜɨɧɢ, ɛɟɡɫɭɦɧɿɜɧɨ, ɜɿɞɩɨɜɿɞɚɸɬɶ §1 ɫɬ.5 ɰɶɨɝɨ Ʉɨɞɟɤɫɭ, ɡɝɿɞɧɨ ɡ
ɹɤɢɦ ɩɪɢɩɭɳɟɧɧɹ ɧɟɜɢɧɭɜɚɬɨɫɬɿ ɧɟ ɫɩɪɨɫɬɨɜɭɽɬɶɫɹ ɞɨɬɢ, ɞɨɤɢ ɜɢɧɚ ɡɚɫɭɞɠɟɧɨɝɨ ɧɟ ɛɭɞɟ
ɩɿɞɬɜɟɪɞɠɟɧɚ ɩɪɚɜɨɦɨɱɧɨɸ ɩɨɫɬɚɧɨɜɨɸ ɫɭɞɭ (ɜɤɚɡɚɧɨ ɫɚɦɟ ɧɚ ɩɨɫɬɚɧɨɜɭ, ɚ ɧɟ ɧɚ ɜɢɪɨɤ
ɫɭɞɭ - ɋ. ə.). Ɏɨɪɦɚɥɶɧɨ ɬɥɭɦɚɱɚɱɢ ɰɟ ɩɨɥɨɠɟɧɧɹ, ɦɨɠɧɚ ɤɨɧɫɬɚɬɭɜɚɬɢ, ɳɨ ɜɨɧɨ ɧɟ
ɩɨɜɧɨɸ ɦɿɪɨɸ ɜɿɞɩɨɜɿɞɚɽ ɱ.3 ɫɬ.42 Ʉɨɧɫɬɢɬɭɰɿʀ Ɋɟɫɩɭɛɥɿɤɢ ɉɨɥɶɳɚ, ɜ ɹɤɿɣ ɣɞɟɬɶɫɹ ɫɚɦɟ
ɩɪɨ ɡɚɤɨɧɧɢɣ ɜɢɪɨɤ ɫɭɞɭ. Ɂ ɨɝɥɹɞɭ ɧɚ ɰɟ ɜ Ⱥ. Ɇɚɪɟɤɚ ɜɢɧɢɤɚɸɬɶ ɩɢɬɚɧɧɹ: ɱɢ ɦɨɠɧɚ
ɜɜɚɠɚɬɢ ɩɪɚɜɨɦɨɱɧɭ ɩɨɫɬɚɧɨɜɭ ɩɪɨ ɭɦɨɜɧɟ ɡɚɤɪɢɬɬɹ ɩɪɨɜɚɞɠɟɧɧɹ ɜɿɞɩɨɜɿɞɧɢɤɨɦ
ɜɢɪɨɤɭ? ɑɢ ɦɿɠ ɩɨɥɨɠɟɧɧɹɦɢ ɄɉɄ ɬɚ Ʉɨɧɫɬɢɬɭɰɿʀ Ɋɟɫɩɭɛɥɿɤɢ ɉɨɥɶɳɚ ɦɚɽ ɦɿɫɰɟ ɤɨɥɿɡɿɹ,
ɹɤɚ ɜɢɦɚɝɚɽ ɡɦɿɧɢ ɚɛɨ ɩɪɢɩɢɫɭ Ʉɨɧɫɬɢɬɭɰɿʀ, ɚɛɨ ɜɿɞɩɨɜɿɞɧɢɯ ɩɨɥɨɠɟɧɶ ɰɶɨɝɨ Ʉɨɞɟɤɫɭ?14
ɉɨɜɟɪɬɚɸɱɢɫɶ ɞɨ ɜɿɬɱɢɡɧɹɧɨɝɨ ɡɚɤɨɧɨɞɚɜɫɬɜɚ, ɡɚɡɧɚɱɢɦɨ ɬɚɤɟ. ȼɿɞɩɨɜɿɞɧɨ ɞɨ
ɩ.4 ɱ.1 ɫɬ.6 ɄɉɄ ɍɤɪɚʀɧɢ «Ʉɪɢɦɿɧɚɥɶɧɭ ɫɩɪɚɜɭ ɧɟ ɦɨɠɟ ɛɭɬɢ ɩɨɪɭɲɟɧɨ, ɚ ɩɨɪɭɲɟɧɚ
ɫɩɪɚɜɚ ɩɿɞɥɹɝɚɽ ɡɚɤɪɢɬɬɸ ɭ ɡɜ'ɹɡɤɭ ɡ ɩɨɦɢɥɭɜɚɧɧɹɦ ɨɤɪɟɦɢɯ ɨɫɿɛ». ɍ ɱ.1 ɫɬ.44 ɄɄ
ɍɤɪɚʀɧɢ ɩɟɪɟɞɛɚɱɟɧɨ, ɳɨ ɨɫɨɛɚ, ɹɤɚ ɜɱɢɧɢɥɚ ɡɥɨɱɢɧ, ɡɜɿɥɶɧɹɽɬɶɫɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɧɚ ɩɿɞɫɬɚɜɿ ɚɤɬɚ ɩɨɦɢɥɭɜɚɧɧɹ. ɐɿ ɩɪɢɩɢɫɢ ɫɬɨɫɭɸɬɶɫɹ ɿ ɬɢɯ ɜɢɩɚɞɤɿɜ, ɤɨɥɢ
ɳɟ ɧɟ ɩɨɫɬɚɧɨɜɥɟɧɨ ɨɛɜɢɧɭɜɚɥɶɧɨɝɨ ɜɢɪɨɤɭ ɫɭɞɭ, ɳɨ ɫɭɩɟɪɟɱɢɬɶ ɤɨɧɫɬɢɬɭɰɿɣɧɢɦ
ɩɪɢɧɰɢɩɚɦ ɩɪɟɡɭɦɩɰɿʀ ɧɟɜɢɧɭɜɚɬɨɫɬɿ ɬɚ ɜɟɪɯɨɜɟɧɫɬɜɚ ɩɪɚɜɚ15. ȼɪɚɯɨɜɭɸɱɢ ɧɚɜɟɞɟɧɟ, ɧɟ
ɦɨɠɟɦɨ ɩɨɝɨɞɢɬɢɫɹ ɡ ɧɟɩɿɞɬɜɟɪɞɠɟɧɢɦ ɠɨɞɧɢɦ ɚɪɝɭɦɟɧɬɨɦ ɬɜɟɪɞɠɟɧɧɹɦ, ɳɨ ɿɧɫɬɢɬɭɬ
ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ʉɪɭɧɬɭɽɬɶɫɹ ɧɚ ɤɨɧɫɬɢɬɭɰɿɣɧɢɯ ɡɚɫɚɞɚɯ16.
ɉɪɨ ɧɟɜɿɞɩɨɜɿɞɧɿɫɬɶ ɿɧɫɬɢɬɭɬɭ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ
ɤɨɧɫɬɢɬɭɰɿɣɧɢɦ ɩɪɢɧɰɢɩɚɦ ɩɪɟɡɭɦɩɰɿʀ ɧɟɜɢɧɭɜɚɬɨɫɬɿ ɬɚ ɜɟɪɯɨɜɟɧɫɬɜɚ ɩɪɚɜɚ ɡɚɡɧɚɱɚɽ
ɭɤɪɚʀɧɫɶɤɢɣ ɜɱɟɧɢɣ ɋ.Ⱦ. ɒɚɩɱɟɧɤɨ17. ɇɚ ɰɶɨɦɭ ɧɚɝɨɥɨɲɭɽ ɣ ɪɨɫɿɣɫɶɤɢɣ ɩɪɨɰɟɫɭɚɥɿɫɬ
Ʌ.ȼ. Ƚɨɥɨɜɤɨ18.
ȱɡ ɦɟɬɨɸ ɭɫɭɧɟɧɧɹ ɤɨɥɿɡɿʀ ɦɿɠ ɩɨɥɨɠɟɧɧɹɦɢ ɄɄ ɬɚ ɄɉɄ ɍɤɪɚʀɧɢ, ɡ ɨɞɧɨɝɨ ɛɨɤɭ,
ɬɚ ɱ.1 ɫɬ.62 Ʉɨɧɫɬɢɬɭɰɿʀ ɍɤɪɚʀɧɢ, ɜ ɹɤɿɣ ɡɚɤɪɿɩɥɟɧɢɣ ɩɪɢɧɰɢɩ ɩɪɟɡɭɦɩɰɿʀ ɧɟɜɢɧɭɜɚɬɨɫɬɿ, ɡ
ɿɧɲɨɝɨ, ɦɨɠɧɚ ɜɪɚɯɭɜɚɬɢ ɡɚɤɨɧɨɞɚɜɱɢɣ ɞɨɫɜɿɞ ɩɟɪɟɞɭɫɿɦ ɎɊɇ, Ɏɪɚɧɰɿʀ, Ɋɟɫɩɭɛɥɿɤɢ
ɋɟɪɛɿɹ ɬɚ Ɋɟɫɩɭɛɥɿɤɢ ɉɨɥɶɳɚ. ȼɜɚɠɚɽɦɨ, ɡɨɤɪɟɦɚ, ɡɚ ɞɨɰɿɥɶɧɟ ɜɿɞɦɨɜɢɬɢɫɹ ɜɿɞ ɿɧɫɬɢɬɭɬɭ
ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɤɪɢɦɿɧɚɥɶɧɨʀ ɜɿɞɩɨɜɿɞɚɥɶɧɨɫɬɿ ɜ ɄɄ ɬɚ ɄɉɄ ɍɤɪɚʀɧɢ, ɜɞɨɫɤɨɧɚɥɢɜɲɢ
ɜɿɞɩɨɜɿɞɧɨ: 1) ɿɧɫɬɢɬɭɬ ɡɜɿɥɶɧɟɧɧɹ ɜɿɞ ɩɨɤɚɪɚɧɧɹ ɬɚ ɣɨɝɨ ɜɿɞɛɭɜɚɧɧɹ ɜ ɄɄ ɍɤɪɚʀɧɢ; 2)
ɿɧɫɬɢɬɭɬ ɡɚɤɪɢɬɬɹ ɤɪɢɦɿɧɚɥɶɧɨɝɨ ɩɪɨɜɚɞɠɟɧɧɹ ɜ ɄɉɄ ɍɤɪɚʀɧɢ.
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EXPLORING CORE COMPETENCIES OF READYMADE
GARMENTS (RMGS) MANUFACTURERS IN BANGLADESH: AN
APPLICATION OF EXPLORATORY FACTOR ANALYSIS
Abstract
Ready Made Garments (RMGs) industry is one of the Bangladesh’s success stories.
Like many developing countries Bangladesh was encouraged in the late seventies into the
garments industry. The RMGs in Bangladesh is characterised by small and medium sized
privately owned enterprise. The industry has attained phenomenal growth over the past
fifteen years as the sector has been earning millions of dollars by exporting garments. In
the context of export oriented industry, the garment industry has expanded very fast.
Therefore, the present study is initiated exploring core competencies of ready-made
garments in Bangladesh samples of fifty garments’ manufacturers in Chittagong port city.
Data were collected through a seven points Likert type summated rating scales of
questionnaire from strongly disagree (-3) to strongly agree (+3) were adopted to explore
the competencies. Sophisticated statistical model as Exploratory Factor Analysis (EFA)
has been used. The study has identified three core competencies which are determined in
RMGs manufacturers in Bangladesh. The dominant competencies are demand for work
contract; opportunity seeking and risk taking.
Keywords: Core competencies; Ready-made garments and Exploratory Factor
Analysis
JEL Classifications: M1; M14; M16

ɂɋɌɊȺɀɂȼȺȵȿ Ʉȴɍɑɇɂɏ ɄɈɆɉȿɌȿɇɐɂȳȺ
ɉɊɈɂɁȼɈȭȺɑȺ ɄɈɇɎȿɄɐɂȳɋɄȿ ɈȾȿȶȿ ɍ ȻȺɇȽɅȺȾȿɒɍ:
ɉɊɂɆȿɇȺ ȿɄɋɉɅɈɊȺɐɂȳɋɄȿ ɎȺɄɌɈɊɋɄȿ ȺɇȺɅɂɁȿ
Ⱥɩɫɬɪɚɤɬ:
ɂɧɞɭɫɬɪɢʁɚ ɤɨɧɮɟɤɰɢʁɫɤɟ ɨɞɟʄɟ ʁɟɞɧɚ ʁɟ ɨɞ ɩɪɢɱɚ ɨ ɭɫɩɟɯɭ Ȼɚɧɝɥɚɞɟɲɚ. Ʉɚɨ ɢ
ɦɧɨɝɟ ɞɪɭɝɟ ɡɟɦʂɟ ɭ ɪɚɡɜɨʁɭ, ɤɚɫɧɢɯ ɫɟɞɚɦɞɟɫɟɬɢɯ ɝɨɞɢɧɚ Ȼɚɧɥɚɞɟɲ ʁɟ ɭɲɚɨ ɭ
ɢɧɞɭɫɬɪɢʁɭ ɨɞɟʄɟ. Ʉɨɧɮɟɤɰɢʁɫɤɭ ɨɞɟʄɭ ɭ Ȼɚɧɝɥɚɞɟɲɭ ɭɝɥɚɜɧɨɦ ɩɪɨɢɡɜɨɞɟ ɦɚɥɚ ɢ
ɫɪɟɞʃɚ ɩɪɢɜɚɬɧɚ ɩɪɟɞɭɡɟʄɚ. Ɉɜɚ ɢɧɞɭɫɬɪɢʁɚ ʁɟ ɞɨɠɢɜɟɥɚ ɧɟɜɟɪɨɜɚɬɚɧ ɩɨɪɚɫɬ ɭ
ɡɚɞʃɢɯ ɩɟɬɧɚɟɫɬ ɝɨɞɢɧɚ ɢ ɢɡɜɨɡɨɦ ɨɫɬɜɚɪɢɥɚ ɡɚɪɚɞɭ ɨɞ ɧɟɤɨɥɢɤɨ ɦɢɥɥɢɨɧɚ
ɞɨɥɚɪɚ. ɂɧɞɭɫɬɪɢʁɚ ɨɞɟʄɟ ɫɟ ɛɪɡɨ ɲɢɪɢɥɚ ɭ ɫɦɢɫɥɭ ɢɡɜɨɡɚ ɧɚ ɫɬɪɚɧɚ ɬɪɠɢɲɬɚ.
ɂɡ ɬɨɝ ɪɚɡɥɨɝɚ, ɨɜɚʁ ɪɚɞ ʁɟ ɩɨɞɫɬɚɤɧɭɬ ɢɫɬɪɚɠɢɜɚʃɟɦ ɤʂɭɱɧɢɯ ɤɨɦɩɟɬɟɧɰɢʁɚ
ɩɪɨɢɡɜɨɻɚɱɚ ɤɨɧɮɟɤɰɢʁɫɤɟ ɨɞɟʄɟ ɭ Ȼɚɧɝɥɚɞɟɲɭ ɭɡɢɦɚʁɭʄɢ ɤɚɨ ɭɡɨɪɚɤ 15
ɩɪɨɢɡɜɨɻɚɱɚ ɤɨɧɮɟɤɰɢʁɫɤɟ ɨɞɟʄɟ ɭ ɥɭɰɢ ɑɢɬɚɝɨɧɝ. ɉɨɞɚɰɢ ɫɭ ɫɚɤɭɩʂɟɧɢ ɩɨɦɨʄɭ
Ʌɢɤɟɪɬɨɜɟ ɫɤɚɥɟ ɫɬɚɜɨɜɚ ɤɨʁɚ ɫɟ ɫɚɫɬɨʁɢ ɢɡ ɫɟɞɚɦ ɬɚɱɚɤɚ ɝɞɟ ɫɭ ɢɫɩɢɬɚɧɢɰɢ ɡɚ
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ɫɜɚɤɭ ɩɨʁɟɞɢɧɭ ɬɜɪɞʃɭ ɭ ɭɩɢɬɧɢɤɭ ɢɡɪɚɠɚɜɚɥɢ ɫɬɟɩɟɧ ɫɥɚɝɚʃɚ ɢɥɢ ɧɟɫɥɚɝɚʃɚ, ɨɞ
‘ɩɨɬɩɭɧɨ ɫɟ ɧɟ ɫɥɚɠɟɦ’ (-3) ɞɨ ‘ɩɨɬɩɭɧɨ ɫɟ ɫɥɚɠɟɦ’ (+3). ɉɪɢɦɟʃɟɧ ʁɟ
ɫɨɮɢɫɬɢɰɢɪɚɧɢ ɫɬɚɬɢɫɬɢɱɤɢ ɦɨɞɟɥ ȿɤɫɩɥɨɪɚɰɢʁɫɤɟ ɮɚɤɬɨɪɫɤɟ ɚɧɚɥɢɡɟ.
ɂɫɬɪɚɠɢɜɚʃɟ ʁɟ
ɭɫɬɚɧɨɜɢɥɨ ɬɪɢ ɤʂɭɱɧɟ ɤɨɦɩɟɬɟɧɰɟ ɤɨɞ ɩɪɨɢɡɜɨɻɚɱɚ
ɤɨɧɮɟɤɰɢʁɫɤɟ ɨɞɟʄɟ ɭ Ȼɚɧɝɥɚɞɟɲɭ: ɩɨɬɪɚɠʃɚ ɡɚ ɪɚɞɧɢɦ ɭɝɨɜɨɪɨɦ, ɬɪɚɠɟʃɟ
ɩɨɜɨʂɧɢɯ ɩɪɢɥɢɤɚ ɢ ɩɪɟɭɡɢɦɚʃɟ ɪɢɡɢɤɚ.
Ʉʂɭɱɧɟ ɪɟɱɢ: ɤʂɭɱɧɟ ɰɨɦɩɟɬɟɧɰɟ, ɤɨɧɮɟɤɰɢʁɫɤɚ ɨɞɟʄɚ ɢ ɟɤɫɩɥɨɪɚɰɢʁɫɤɚ
ɮɚɤɬɨɪɫɤɚ ɚɧɚɥɢɡɚ.

Introduction
A core competence is a basis for competitive advantage because it represents
specialised expertise that rivals do not have and can’t readily match (Thompson &
Strickland, 1992). It is opined by Hamel & Prahalad (1990) that, there are there tests to
identify core competencies of a business. First, a core competence provides potential
access to a wide variety of markets, second, a core competence should have a significant
contribution to the perceived customer benefits of the end product; and finally, a core
competence should be difficult for competitors to imitate. Successful business strategies
usually aim at building the company’s competence in one or more core activities crucial
to strategic success and then using core competence as a basis for winning a competitive
edge over rivals (Thompson & Strickland, 1992).
Bangladesh, one of the Least Developed Countries (LDCs), had only a handful
of garment factories about fifteen year ago (Hyvarinen, 1995). Till the end of 1983, there
were only forty seven garment manufacturing units. In that early 1980s, international
buyers from South Korea and Hongkong were looking for a new potential supply source
like Bangladesh due to quota restrictions on traditional suppliers (Chowdhury, 1997).
Since then it has been growing on an average rate of 66.50% over the last 15 years
(Chowdhury, 1997). The RMG industries of Bangladesh are characterized by small and
medium sized enterprises in terms of their capital requirements, machine space required,
man hour utilised etc (Chowdhury,1997). Low level of value addition in the RMG
industries create problems and opportunities. But virtually the RMG of Bangladesh
business has no core competence, which can neither help the business to increase
customer perceive value nor help to have an access to a wide variety of market. It is
realized that the phenomenal growth was possible due to the quota privilege under the
Multi Fiber Arrangement (MFA) into the North- American Market, which will be phased
out in the year 2005, and the Generalised Systems of Preference (GSP) for the EU
market. So, after the phasing out of MFA, Bangladesh will have to look for sustained
competitive advantage with which can outperform it.

Literature Review
Islam, Mamun, and Jahiruddin (1999) in their article titled “Success Factors of Small
Farm – Based Plant Nursery Entrepreneurs in Bangladesh”, indicated that critical factors for the
small entrepreneurs of Bangladesh like risk taking, flexible persistent action, achievement
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motivation, self confidence, knowledge of the business for their success. McClelland (1987)
reported on a study by consulting firm McBer & Co identified that three groups of
competencies that it had found to be more characteristic of successful entrepreneurs: first,
proactively, which included initiative and assertiveness; second, achievement orientation, which
comprised an ability to identify and respond to opportunities, an efficiency orientation, concern
for high quality of work, systematic planning and monitoring of performance; and third,
commitment to others, which explored commitment to work contracts, and an ability to
recognize the importance of business relationships.
Kao (1989) studied, an entrepreneur is a person who must have some qualities to run
and succeed the business. These qualities or characteristics distinguish from the general
population and even professional managers. He identified common characteristics of
entrepreneurs such as: (1) Total commitment, determination and perseverance; (2) Drive to
achieve grows; (3) Opportunity and goal orientation; (4) Initiative and responsibility; (5)
Persistent problem solving; (6) Seeking and using feedback; (7) Internal locus of control; (8)
Calculated risk taking; (9) Integrity and Reliability; (10) Self- confidence and optimism; (11)
Risk – taking.
According to Nandram (2002) in his paper identified that in order to be successful the
entrepreneur must have a combination of attributes and skills including being goal- oriented,
decisive, pragmatic, and resolute. Flexible and self- confident. Ahmed (1981) has divided these
success factors into four categories such as, psychological factors (e.g., need for achievement,
risk taking, motivation for autonomy, creativity, need for affiliation, and intelligence), sociocultural factors (e.g., religious value, social cohesion, etc), personnel factors (e.g., family
tradition in business, previous experience, education, etc.) and opportunity factors (e.g.,
economic opportunities, peer group assistance, training etc.).
Murthy, Shekhar and Rao (1986) found that entrepreneurs are motivated to start a
business because of the factors like ambitious factors (i.e., money, family heritage, social
prestige, other ambitions, self-employment, self or other desire), compelling factors (i.e.,
unemployment, dissatisfaction in existing job or occupation, family pressure, revival of
abandoned and idle funds as well as technology and professionalism) and facilitating factors
(i.e., success stories, previous experience in the line of activity, influence or encouragement of
the powerful quarters, association as apprentices or sleeping partners, previous employment in
the line of activity and inherited business). Whatever may be the reason, it can be said that in
most of the times of the history of human civilization, there were entrepreneurs who did
independent business and this trend of history still continues. For the last few decades in all over
the world, entrepreneurs are regarded as value adding people to the society.
Among the various articles based on the competencies, skills, attributes, most of them
have not dealt with any suitable analytical applications, in attempt to fill this research gap. The
present study is initiated exploring core competencies of RMGs manufacturers in Bangladesh.

Objectives
The principal objectives of the present study are delineated below.
1. To identify the competencies influencing the RMGs manufacturers.
2. To examine the extent to which these competencies as core competencies among
the RMGs manufacturers.
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Research Design
Sampling Procedure
The sample was derived from the Bangladesh Readymade Manufacturing
Garments Association (BRMGA). Fifty RMGs situated in Chittagong port city were
selected as convenience sample method.
Data Source
Primary and secondary data were used for the study. Primary data were
collected through the questionnaire and secondary data gathered from Journals, books,
magazines, etc.
Questionnaire Development
The questionnaire was administrated to RMGs manufacturers in Chittagong
port city in Bangladesh. The questionnaire was designed by the researcher with some
modification from McClelland (1961) A seven point scale from strongly disagree (-3) to
strongly agree (+3) was adopted to identify the competencies.
Mode of Analysis
The present study was used a sophisticated method of statistics – Factor
Analysis using varimax rotation. In order to obtain interpretable competencies and
simple structure solutions, researchers have subjected the initial factor matrices to
varimax rotation procedures (Kaiser, 1958). Varimax rotated factors matrix provides
orthogonal common factors. Finally ranking of the indicators has been made on the basis
of mean scores.
Reliability and Validity:
The reliability value was 0.787 for competencies. Hence, the scales are
sufficiently reliable for data analysis (Cronbach, 1951; Nunnally & Bernstein, 1994;
Bagozzi & Yi, 1988). Regarding validity, a research instrument with small modifications
from the model developed by McClelland (1961) was used. The statements included in
the questionnaire are most suitable for the variable. Hence the researchers satisfied with
the content validity then it was decided to continue the analysis.
Results and Discussions
Before using factor analysis the data adequacy was tested. Data adequacy
shows KMO (Kaiser-Meyer-Olkin) and Bartlett’s Test of Sphericity. KMO indicator
varied from 0 to 1. In case the indicator is closer to 1, data adequacy is higher. The
criterion of Bartlett’s Test of Sphericity is Chi-Square value is 170.743 with 45 degree of
freedom at the 0.05 level of significance.
Table 1: KMO and Bartlett’s test
Kaiser – Meyer- Olkin Measures of Sampling Adequacy
Bartlett’s Test of Sphericity

.772

Approx. Chi- Square
df
Significance

170.743
.45
.000

Source: Survey data
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According to table 1, KMO indicator .772 shows that data is adequate near to 1
and also Bartlett‘s Test of Sphericity shows that significant is valued perfectly because
of the significance p<0. 05. It was decided the appropriateness of factor analysis and also
suggested further investigation using principles components analysis method.
When the original 10 competencies were analysed by the Principal Component
Analysis (PCA) with varimax rotation, three competencies extracted from the analysis
with an Eigen value of =1, which explained 80.862 percent of the total variance. The
result of the factor analysis is presented in Table-2. The factor loadings have ranged
from 0.956 to .674. The higher a factor loading, the more would its test reflect or
measures as competencies. Further, the present study has interpreted the competencies
loaded by variables having significant loadings of the magnitudes of 0.50 and above
(Pal, 1986).
Table -2: Principal Component Analysis – Varimax Rotation Indicators of
Competencies
Competencies
Name of the competencies

Risk taking

Risk taking

.893

Information seeking

.888

Persistence

.887

Systematic planning

.858

Commitment to work contract

.811

Persuasion and networking

.786

Self confidence

.757

Goal setting

.674

Demand for work contract

Demand for
work contract

Opportunity
seeking

.956

Opportunity seeking

.936
5.648

1.307

1.131

Proportion of Variance

56.480%

13.068%

11.314%

Cumulative Variance Explained

56.480%

69.548%

80.862%

Eigen Value

Source: Survey data
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Competency 1: Risk taking – This competency was represented by eight
competencies with factor loadings ranging from .893 to .674. They were risk taking;
information seeking; persistence; systematic planning; commitment to work contract;
persuasion; self confidence and goal setting. This competency accounted for 56.480% of
the rated variance.
Competency 2: Demand for work contract – One competency with .956
belonged to demand for work contract. This competency explained 13.068% of the rated
variance.
Competency 3: Opportunity Seeking –Only one competency with .936, it
consisted opportunity seeking. A variance of 9.871% was explained by this competency.
Ranking of the above three competencies in order to their importance, along with mean
score, is shown in Table- 3. The importance of these competencies, as perceived by the
respondents, has been ranked on the basis of their mean values.
Table- 3: Ranking of Indicators according to their importance
Core Competencies
Competency 1: Risk taking
Competency 2: Demand
contract

for work

Competency 3: Opportunity seeking

No. of. Variables

Mean Score

Rank

08

3.94

3

01

4.44

1

01

4.13

2

Source: Survey data
According to the table 2, the ranking followed order: (1) demand for work
contract (2) opportunity seeking (3) risk taking mean ranged from 4.44 to 3.94.

Conclusion
Through an empirical investigation, this study has identified three core competencies,
which are determined in RMGs manufacturers. The dominant competencies are demand
for work contract; opportunity seeking and risk taking.
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ПРЕГЛЕДНИ ЧЛАНЦИ
Ⱦɪ Ȼɪɚɧɢɫɥɚɜ ȭɨɪɻɟɜɢʄ
ȿɦɟɪɢɬɭɫ, Ɏɚɤɭɥɬɟɬ ɡɚ ɢɧɞɭɫɬɪɢʁɫɤɢ ɦɟɧɚʇɦɟɧɬ, Ʉɪɭɲɟɜɚɰ
Ⱦɪ ɋɥɚɜɨɦɢɪ Ɇɢɥɟɬɢʄ
ȿɤɨɧɨɦɫɤɢ ɮɚɤɭɥɬɟɬ, ɉɪɢɲɬɢɧɚ – Ʉɨɫɨɜɫɤɚ Ɇɢɬɪɨɜɢɰɚ
RESOURCE – BASED VIEW OF THE FIRM
Abstract
It is important to note that resources by themselves typically do not yield a
competitive advantage. The organizational capabilities refer to an organization’s
capacity to deploy yangible and intangible resources over time and generally in
combination, and to leverage those capabilities to bring about a desired end. As
we have mentioned, resourcees alone are not a basis for competitive advantage,
nor are advantages sustainable over time. In same cases, a resource or capability
helps a firm to increase its revenues or to lower costs but the firm derives only a
temorary advantage because competitors quickly imitate or substitute for it. To
respect this section, recall that resources and capabilities must be rare and
valuable as well as difficukt to imitate or substitute in order for a firm to attain
competitive advantasge that are sustainable over time.

ɉɈȽɅȿȾ ɇȺ ɎɂɊɆɍ ɁȺɋɇɈȼȺɇ ɇȺ ɊȿɋɍɊɋɂɆȺ
Abstrakt
ȼɚɠɧɨ ʁɟ ɪɟʄɢ ɞɚ ɪɟɫɭɪɫɢ, ɫɚɦɢ ɩɨ ɫɟɛɢ, ɧɟ ɫɬɜɚɪɚʁɭ ɤɨɧɤɭɪɟɧɬɫɤɭ ɩɪɟɞɧɨɫɬ.
Ɉɪɝɚɧɢɡɚɰɢɨɧɢ ɤɚɩɚɰɢɬɟɬɢ ɨɞɧɨɫɟ ɫɟ ɧɚ ɫɩɨɫɨɛɧɨɫɬ ʁɟɞɧɟ ɨɪɝɚɧɢɡɚɰɢʁɟ ɞɚ
ɜɪɟɦɟɧɫɤɢ ɪɚɫɩɨɪɟɞɢ ɦɚɬɟɪɢʁɚɥɧɟ ɢ ɧɟɦɚɬɟɪɢʁɚɥɧɟ ɪɟɫɭɪɫɟ ɢ ɞɚ ɢɯ, ɝɟɧɟɪɚɥɧɨ,
ɤɨɦɛɢɧɭʁɟ ɢ ɭɧɚɩɪɟɻɭʁɟ ɤɚɤɨ ɛɢ ɩɨɫɬɢɝɥɚ ɠɟʂɟɧɢ ɤɪɚʁʃɢ ɰɢʂ. Ʉɚɨ ɲɬɨ ɫɦɨ ɜɟʄ
ɩɨɦɟɧɭɥɢ, ɪɟɫɭɪɫɢ, ɫɚɦɢ ɩɨ ɫɟɛɢ, ɧɢɫɭ ɨɫɧɨɜɚ ɤɨɧɤɭɪɟɧɬɫɤɟ ɩɪɟɞɧɨɫɬɢ ɧɢɬɢ
ɩɪɟɞɫɬɚɜʂɚʁɭ ɫɚɦɟ ɩɪɟɞɧɨɫɬɢ, ɨɞɪɠɢɜɟ ɭ ɜɪɟɦɟɧɭ. ɍ ɧɟɤɢɦ ɫɥɭɱɚʁɟɜɢɦɚ, ɪɟɫɭɪɫɢ
ɢɥɢ ɤɚɩɚɰɢɬɟɬɢ ɭɦɧɨɝɨɦɟ ɩɨɦɚɠɭ ɞɚ ɮɢɪɦɚ ɩɨɜɟʄɚ ɩɪɢɯɨɞɟ ɢɥɢ ɫɦɚʃɢ
ɬɪɨɲɤɨɜɟ, ɚɥɢ ɮɢɪɦɚ ɬɚɤɨ ɞɨɛɢʁɚ ɫɚɦɨ ɩɪɢɜɪɟɦɟɧɭ ɩɪɟɞɧɨɫɬ, ʁɟɪ ɫɟ ɤɨɧɤɭɪɟɧɬɢ
ɛɪɡɨ ɞɨɫɟɬɟ ɞɚ ɬɚɤɜɭ ɩɪɟɞɧɨɫɬ ɢɦɢɬɢɪɚʁɭ ɢɥɢ ɧɚɻɭ ʃɟɧ ɫɭɛɫɬɢɬɭɬ. Ⱦɚ ɛɢɫɦɨ
ɫɭɦɢɪɚɥɢ ɨɜɚʁ ɞɟɨ ɩɨɝɥɚɜʂɚ, ɫɟɬɢɦɨ ɫɟ ɞɚ ɪɟɫɭɪɫɢ ɢ ɤɚɩɚɰɢɬɟɬɢ ɦɨɪɚʁɭ ɛɢɬɢ
ɪɟɬɤɢ ɢ ɜɪɟɞɧɢ, ɬɚɤɨɻɟ ɢ ɧɟɩɨɞɟɫɧɢ ɡɚ ɢɦɢɬɢɪɚʃɟ ɢ ɫɭɩɫɬɢɬɭɰɢʁɭ, ɞɚ ɛɢ ʁɟɞɧɚ
ɮɢɪɦɚ ɩɨɫɬɢɝɥɚ ɤɨɧɤɭɪɟɧɬɫɤɟ ɩɪɟɞɧɨɫɬɢ ɤɨʁɟ ɫɭ ɨɞɪɠɢɜɟ ɭ ɜɪɟɦɟɧɭ.
The resource-based view of the firm combines two perspectives: (1) the internal analysis
of phenomena within a company and (2) an external analysis of the industry and its competitive
environment.1 It goes beyond the traditional SWOT (strenghts, weakness, opportunities, threats)
analysis by integrating internal and external perspectives. The ability of a firm’s resources to
1

Collis, D.J.,& Montgomery, C.A. 1995, Competring on resources: Strategy in the 1990’s.
Harvard Businss Review; 73(4); 119-128; and Barney, J. 1991. Firm resources and sustained
competitive advantage. Journal of Management, 17(1): 99-120.
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confer competitive advantage(s) cannot be detremined without taking into consideration the
broader competitive contex. That is, a firm’s resources must be evaluated in terms of how
valuable, rare, and hard they are for competitors to duplicate. Otherwise, at best, the firm would
be able to attain only competitive parity. As noted earlier, a firm’s strenghts and capabilities –
no matter how unique or impressive – do not necessarily lead to competitive advantage in the
marketplace. The criteria for whether advantages are created and whether or not they can be
sustained over time will be addressed later in this section. Thus, the PBV is a very useful
framework for gaining insights as to why some competitors are more profitable than others. As
we will see later, the RBV is also helpful in developing strategies for individual business and
diversified firms by revealing how core competencies embedded in a firm can help it exploit
new product and market opportunities.
In the two sections that follow, we will discus the three key tupes of recources that
firms possess: tangible resources, intangible resources and organizational capabilities. Then we
will address the condition under which such assets and capabilities can enable a firm to attain a
sustainable advantage.2
It is important to note that resources by themselves typically do not yield a competitive advantage. Even if a basketball team recruited an all-star center, there would be little
chance of victory if the other members of the team were continually outplayed by their
opponents or if the coach’s attitude was so negative that everyone, including the center, became
unwilling to put forth their best efforts. And imagine how many World Series titles Joe Torre
would have won as manager of the New York Yankess if none of the pitchers on his team
could throw fastballs over 70 miles per hour. Although the all-star center and the baseball
manager are unquestionably valuable resources, they would not enable the organization to
attain advantage under these circumstances.
In a business context, Cardinal Health’s excellent value-creating activities (e.g., logistics, drug formulation) would not be a source of competitive advantage if those activities were
not integrated with other important value-creating activities such as marketing and sales. Thus, a
central theme of the resource-based view of the firm is that competitive advantages are created
(and sustained) through the bundling of several resources in unique combinations.
Tangible Resources
Financial
Physical
Technological
Organizational

- Firm’s cash account and cash equivalents.
- Firm’s capability to raise equity.
- Firm’s borrowing capacity.
- Modern plant and facilities.
- Favorable manufacturing locations.
- State-of-the-art machinery and equipment.
- Trade secrets.
- Innovative production processes.
- Patents, copyrights, trademarks.
- Effective strategic planning processes.

2

For recent critiques of the resource-based view of the firm, refer to: Sirmon , D.G., Hitt, M. A.,
& Ireland R.D. 2007. Managing firm resources in dynamic environments to create value: Looking
inside in the black box. Academy of Management Review;32(1); 273-292; and Newbert, S.L.
Empirical research on the resource-based view of the firm: An assessment and suggestions for
future research. Strategic Management Journalk, 28(2); 121-146.
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Intangible Resiurces
Human

Inovation and
creativity
Reputation

- Experience and capabiulities of emploies,
- Trust.
- Managerial Skills.
- Firm-specific practices and procedures.
- Technical and scientific skills.
- Innovation capabilities.
- Brand name.
- Reputation with customers for quality and reliability.
- Reputation with suppliers for fairness, non-zerosum relationships.

Organizational Capabilities
- Firm competencies or skills the firm employs to transfer inputs to outputs.
- Capacity to combine tangible and intangible resources, using organizational processes
to attain desired end.
EXAMPLES:
-

Outstanding customer service.
Excellent product development capabilities.
Innovativeness of product and services.
Ability to hire, motivate, and reatin human capital.

Exhibit 1.1. The Resource-Based View of the Firm: Resources and Capabilities
Izvor: Adapted from Barney, J.B. 1991.Firm resources and sustained competitive
advantage. Journal of Management; 17: 101; Grant, R.M.1991.Contemporary Strategy
Analysis: 100-102. Cambridge Englenad: Blacwell Business and Hitt, M.A., Ireland,
R.D.,& Hoskisson, R.E. 2001.Strategic management: Competitiveness and globalization
(4th ed.). Cincinnati: South-Western College Publishing.

Types of Firm Resources
We define firm resources to include all assets, capabilities, organizational
processes, information, knowledge and so forth, controlled by a firm that enable it to
develop and implement value-creating strategies.
Tangible Resources. Tangible Resources are assets that are relatively easy to
identify. They include the physical and financial assetss that an organization uses to
create value for its customers. Among them are financial resources (e.g. a firm’s cash,
accounts receivables, and its ability to borrow finds); physical resources (e.g., the
company’s plant, equipment, and machinery as well as its proximity to customers and
suppliers); organizational resources (e.g. the company’s strategic planning process and
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its employee development, evaluation, and reward systems); and technological resources
(e.g., trade secrets, patents, and copyright).
Many firms are finding that high-tech, computerized training has dual benefits.
It develops more effective employess and reduces costs at the same time. Employees at
FedEx take computer-based job competency tests every 6 to 12 months.3 The 90-minute
computer-based tests identify areas of individual weakness and provide input to a computer database of employee skill – information the firm uses in promotion decissions.
Intangible Resources. Much more difficult for competitors (and, for that
matter, a firms own managers) to account for or imitate are intangible resources, which
are typically embedded in unique routines and practices that have evolved and
accumulated over time. These include human resources (e.g., experience and capability
of employees, trust, effectivenes of work teams, managerial skills), innovation resources
(e.g., technical and scientific expertise, ideas), and reputation resources (e.g., brand
name, reputation with supliers for fairness and with customers for reliability and
product quality). A firm’s culture may also be a resource that provides competitive
advantage.4
For example, you might not think that motorcycles, clothes, toys and restaurants
have much in common. Yet Harley-Davoidson has entered all of these product and service markets by capitalizing on its strong brand image – a valuable intangible resources.5
It has used that image to selll accessories, slothing, and toys, and it has licenced the
Harley-Davidson Cafe in New York City to provide further expositure for its brand
name and products.
Organizational Capabilities. Organizational capabilities are not specific
tangible or intangible assets, but ratrher the competencies or skills that a firm emplys to
transform inputs into outputs.6 In short, they refer to an organization’s capacity to deploy
tangible and intangible resources over time and generally in combination, and to
leverage those capabilities to bring abouta desired end.7 Examples organizational capabilities are outstanding
customer service, excellent product development capabilities, superb innovation processes, and flexibility in manufacturing processes. 8
Gillette’s capability to combine several technologies has been one of the keys
to its unparalled succes in the wet-shaving industry. Key technologies include its
expertise concerning the phychology of facial hair and skin, and the physics of a razor
3

Henkoff, R. 1993. Companies that train the best. Fortune, March 22:83; and Dess & Picken,,
Beyond productivity; p. 98.
4
Barney, J. B. 1986. Types of competition and the theory of strategy: Towards an integrative
framework. Academy of Management Review; 11(4); 791-800.
5
Harley-Davidson. 1993. Annual report.
6
For a rigorous, academic treatment of the orign of capabilities, refer to Ethiraj, S. K., Kale ,P.
Krishnan, M. S., & Singh, J.V. 2005. Where do capabilities come from and and how do they
matter? A study of software services industry. Strategic Management Journal, 26(1); 25-46.
7
For an academic discussion on methods associated with organizational capabilities, refer to
Dutta, S. Narasimhan, O,,& Rajiv, S. 2005. Conceptualizing and measuring capabilities:
Methodology and empirical application. Strategic Management Journal, 26(3); 277-286.
8
Lorenzoni, G.,&Lipparini. A. 1999. The leveraging of interfirm relationships as a distinctive
organizational capability: A longitudinal study. Strategic Management Journal, 20: 317-338.
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blade severing the hair-higly specialized areas for which Gillette has unique capabilities.
Combining these technologies has helped the company to develop innovative products
such as the Excel, Sensor Excel, MACH 3, and Fusion shaving systems.
In 1984, Michael Dell Starting Dell Inc. in a University of Texas dorm room
with an investment of $1.000. By 2006. Dell had attained annual revenues of $ 56 billion
and a net income of $ 3.5 billion. Dell achieved this meteoric growth by differentiating
itself through the direct sales approach that it pioneered. Its user-configurable products
enabled it to satisfy the diverse needs of its corporatate and institutional customer base.
Exibit 1.2. summarizes the Dell recipe for its remarkable success by integrating its
tangible resources, intangible resources, and organizational capabilities.
Dell has continued to maintain this competitive advantage by furher
strengthening its value-chain activities and interrelationships that are critical to satisfying
the largest market opportunities. They achieved this by (1) implemeting e-commerce
direct sales and support processes that accounting for the sophisticated buying habits of
the largest markets and (2) matching their operations to the purchase options by adopting
flexibile assembly processes, while leaving inventory management to its extensive
supplier network. Dell has sustained these advantages by investing in intangible
resources such as proprietary assembly methods and packing configurations that help to
protect against the the the threat of imitation. Dell recognizes that PC is a complex product

Exibit 1.3. Dell’s Tangible Resources, Intangible Resources and Organizational
Capabilities
with components sorced from several different technologies and manufactures. Thus, in
working backwards from the customer’s purchasing habits, Dell saw that they could
build valuable solutions by organizing their recources and capabilities around the buildto-specification tastes, making both the sales and integration processes flexible, and
passing on overhead expenses to their suppliers. As the PC industry has become further
commoditized, Dell has been one of the few competitors that has retainde solid margins.
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They have accomlished this by adapting their manufacturing and assembly capabilities
to match the PC market’s trend toward user compatibility.
Firm Resources and Sustainable Competitive Advantage
As we have mentioned, resources alone are not a basis for competitive
advantage, nor are advantages sustainable over time. In same cases, a resource or
capability helps a firm to increase its revenues or to lower costs but the firm derives
only a temporary advantage because competitors quickly imitate or substitute for it.
Many e-commerce business in the early 2000s have seen their profits seriosly eroded
because new (or existing) competitors easily duplicated their business model. For
example, Priceline.com. expanded its offerings from enabling customers to place bids
online for airline tickets to a wide variety of other products. However, it was easy for
competitors (e.g. consortium of major airlines) to duplicate Priceline’s products and
services. Ultimately, its market capitalization had plummeted rougly 98 percent from its
all-time high.
For a resource to provide a firm with the potential for a sustainable competitive
advantage, it must have four attributes.9 First, the resource must have valuable in the sense that it exploits opportunities and/or neutralizes threats in the firm’s environment. Second, it must be rare among the firm’s current and potential competitors. Third, the resource must be difficult for competitors to imitate. Fourth, the resource must have no
strategically equivalent substitutes. These criteria are summarised in Exhibit 1.4. We will
now disciss each of these criteria. Then, we will examine how Dell’s competitive
advantage, which seemed secure just a few years ago, has eroded.
Is the resource or capability...........

Implications

Valuiable?
Rare?
Difficult to imitate?

- Neutralize threats and exploit opportunitie
- Not many firms possess
- Physically unique
- Path dependency (how accumulated over time)
- Causel ambiguity (dificult to diusentangle what
it is or how it could be re-created)
- Social complexity (trust, interpersonal
relationships, culture, reputation)
- No equivalent strategic resources or capabilities

Difficult to substitute?

Exibit 1.4. Four Criteria for Assessing Sustainability of Resources and Capabilities
Is the Resource Valuable? Orgamizational resources can be a source of
competitive advantage only when they valuable. Resources are valuable when they
enable a firm to formulate and implement strategies that improve its efficency or
effectiveness. The SWOT framework suggests that firms improve their performance
only when they exploit opportunities or neutralize (or minimize) threats.

9

Barney, J. 1991. Firm resources and sustained competitive advantage. Journal of Management,
17 (1): 99-120.
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The fact that firm attributes must be valuable in order to be considered
resources (as well as potential sources of competitive advanrage) reveals an important
complementary relationship among environmental models (e.g. SWOT and five-forces
analyses) and the resource-based model. Environmental models isolate those firm
attributes may be considered as resources. The resource-based model then suggests what
additional sharacteristics these resources must posess if they are to develop a sustained
competitive advantage.
Is the Resource Rare? If competitors or potential competitors also posses the
same valuable resource, it is not a source of a competitive advantage because all of these
firms have the capability to exploit that resource in the same way. Common strategies
based on such a resource would give no one firm an advantage. For a resource to provide
competitive advantages, it must be uncommon, that is, rare relative to other competitors.
This argument can apply to bundles of valuable firm resources that are used to
formulate and develop strategies. Some strategies require a mix of multiple types of resources-tangible assets, intangible assets, and organizational capabilities. If a particular
bundle of firm resources is not rare, then relatively large number of firms will be able to
conceive of and implement the strategies in question. Thus, such strategies will not be a
source of competitive advantage, even if the resource in question is valuable.
Can the Resource Be Imitated Easily? Inimitability (difficulty in imitating) is
a key to value creation because it constrains competition.10 If a resource is inimitable,
then any profits generated are more likely to be sustainable. Having a resource that
competitors can easily copy generates only temporary value. This has important
implications. Since managers often fail to apply this test, they tend to base long-term
strategies on resources that are imitable. IBP (Iowa Beef Processors) because the first
meatpacking company in the United States to modernize by building a set of assets
(automated plants located in cattle-producing states) and capabilities (low-cost
“disassembly” of carcasses) that earned returns on assets of assets of 1.3. percent in the
1970s. By the late 1980s, however, ConAgra and Cargill had imitated these resources,
and IBP’s profitability fell by nearly 70 percent, to 0,4 percent.
Monster.com entered the executive recruiting market by providing, in essnce, a
substitute for traditional bricks-and-mortar headhunting firms. Although Monster.com’s
resources are rare and valuable, they are subject to imitation by new rivals – other dot.com firms. Why? There are very low entry barriers for firms wanting to try their hand at
recruitment. For example, many job seach dor.com have emerged in recent years, including jobsearch.com headhunter.com, nationjob.com, and seekers. It would be most difficult for a firm to attain a sustainable advantage in this industry.
Clearly, an advantage based on inimitability won’t last forever. Competitors
will eventally discover a way to copy most valuable resources. However, managers can
forestall them and sustain profits for a while by developing strategies around resources
that have at least one of the following four characteristics.11
Physical Uniqueness. The first source of inimitability is physsical uniqueness,
which by definition is inherently difficult to copy. A beautifull resort location, mineral
10

Barney, 1986, op.cit. Our discussion of inimitability and substitution draws upon this source.
Deephouse, D.L. 1999. To be different, or to be the same? It’s a question (and theory) of
strategic balance. Strategic Management Journal, 20: 147-166.
11
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rights, or Pfizer’s pharmaceutical patents simply cannot be imitated. Many managers
beleives that several of their recources may fall into this category, but on close
inspection, few do.
Path Dependency. A greater number of resources cannot be imitated because
of what economists refer toas path dependency. This simply means that resources are
unique and therefore scarce because of all that has happened along the path folowed in
their development and/or accumulation. Compatitors cannot go out and buy these
resources quickly and easily; they must be built up over time in ways that are difficult
to accelerate.
The Gerber Products Co. brand name for baby food is an example of a resource
that is potentially inimitable. Re-creating Gerber’s brand loyalty would be a time- consuming process that competitors coluld not expedite, even with expensive marketing
campaigns. Similarly, the loyalty and trust that Southwest Airlines employees feel
toward their firm and its cofounder, Herb Kelleher, are resources that have built up over
a long period of time. Also, a crash R&D program generally cannot replicate a succesful
technology when research findings cumulate. Clearly, these path-depender conditions
build protection for the original resource. The benefits from experience and learning
through trial and error cannot be duplicated overnight.
Causal Ambiguity. The third source of inimitability is termed causal
anbiguity. This means that would-be competitors may be towarted because it is
impossible to disentangle the causes (or possible explanations) of either what the
valuable resources is or how it can be re-created. What is the root od 3M’s innovation
process? You can study it and draw up a list of possible factors. But it is a complex,
unfolding (or folding) process that is hard to understand and would be hard to imitate.
Often, causally ambiguous resources are organizational capabilities, involving a complex web of social interaction that may even depend on paricular individuals. When
Continental and United tried to mimic the successful low-cost stratyegy of Southwest Airlines,
the planes, routes, and fast gate turnarounds were not the most difficult aspects for them to copy.
Those were all rather easy to observe and, at least in principle, easy to duplicate. However, they
could not replicate Soutwest’s culture of fun, family, frugality, and focus since no one can
clearly specify exactly what that culture is or how it came to be.
Social Complexity. A firm’s resources may be imperfectly inimitable because
they reflect a high level of social complexity. Such phenomena are typically beyond the
ability of firms to systematically manage or influence. When competitive advantage are
based on social complexity, it is difficult for other firms to imitate them.
A wide variety of firm resources may be considered socially complex.
Examples include interpersonal relations among the managers in a firm, its culture, and
its reputation with its suppliers and customers. In many of these cases, it is easy to
specify how these socially complex resources add value to a firm. Hence, there is or no
causal ambiguity surrounding the link between them and competitive advantage. But an
understanding that certain firm attributes, such as quality relations among manageres,
can improve a firm’s efficincy does not necessarily lead to systematic efforts to imitate
them. Such social engeenering efforts are beyond the capabilities of most firms.
Although complex physical technology is not included in this category of sources of imperfect inimitability, the exploatation of physical technology in a firm typically
invoilves the use of social complex resources. That is, several firms may possess the sa-
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me physical technology, but only one of them may have the social relations, ciulture, group norms, and so on to fully exploit the technoogy in implementing its strategies. If such complex social resources are not subject to imitation (and assuming they are valuable
and rare and no substitutes exit), this firm may obtain a sustained compertitive
advantage from exploating its physical technology more effectively than other firms.
Are Substitutes Readily Available? The fourth requirement for a firm
resource to be a source of sustainable competitive advantage is that there must be no
strategically equivalent valuable resources that are themselves not rare or inimitable.
Two valuable firm resources that enables it to develop and implement the same strategy.
Clearly, a firm seeking to imitate another firm’s high-quality top management team
would be unable to copy the team exactly. However, it might be able to develop its own
unique management team and so on, they could be strategically equivalent and thus
substitutes for one abother.
Second, very different firm resources can become strategic substitutes. For example, Internet booksellers such as Amazon.com compete as substitutes for brick-andmortar booksellers such as B. Dalton. The result is that resources as premier retail
locations become less valuable. In a similar vein, several pharmaceutical firms have
seen the value of patent protection erode in the face of new drugs that are based on
different production processes and act in different ways, but can be used in similar
treatment regimes. The coming years will likely see even more radical change in the
pharmaceutical industry as the substitution of genetic therapies eliminates certain uses of
chemoteraphy.12
To receap this section, recall that resources and capabilities must be rare and
valuable as well as difficult to imitate or substitute in order for a firm to attain competitive advantages that are sustainable over time.13 Exibit 1.5. illustrates the relationship
among the four criteria of sustainability and shows the competitive implications.
In firms represented by the first row od Exibit 1.5. managers are in a difficult
situation. When their resources and capabilities do not meet any of the four criteria, it
would be difficult to develop any type of competitive advantage, in the short or long
term. The resources and capabilities they possess enable the firm neither to exploit
environmental opportunities nor nautralize environmental threats. In the second and
third rows, firms have resources and capabilities are not difficulut for competitors to
imitate or substitute. Here, the firms could attain some level of competitive parity. They
could perform on par with equally endowed rivals or attain a temporary competitive
advantage. But their advantages would be easy for competitors to match. It is only in the
fourth row, where all four criteria are satisfied, that competitive advantages can be
sustained over time.

12

Yeoh, P.L., & Roth, K. 1999. An empirical analysis of sustained advantage in the U.S.
pharmaceutical industry: Impact of firm resuurces and capabilities. Strategic Management
Journal, 20: 637-653.
13
Robins, J.A., % Wiersema, M.F. 2000. Strategies for unstructured competitive environments:
Using scarce resources to create new markets. In Bresser, R.F., et al., (Eds). Winning strategies in
a deconstructing world: 201-220. New York: John Wiley.
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Is a resources or capability.............
Valuable?

Rare?

No
Yes
Yes
Yes

No
No
Yes
Yes

Difficult
to Imitate?
No
No
No
Yes

Without
Substitutes?

Implications
for Competitiveness?

No
Competitive disadvantage
No
Competitive parity
No Temporary competitive advantage
Yes Sustainable competitive advantage

Exhibit 1.5. Criteria for Sustainable Competitive Advantage and Strategic Implications
Revisiting Dell. For many years, it looked as if Dell’s competitive advantage
over its rivals would be sustainable for a very long period of time. However, by early
2007. Dell was falling behind its rivals in markjet share. This led to a significant decline
in its stock price-followed by a complete shake-up of the top management team. But
what led to Dell’s competitive decline in the first place?14
- Dell had become so focused on cost that it failed to pay attention to the
design of the brand. Customers uncreasing began to see the product as a commodity.
- Much of the growth in the PC industry today is in laptops. Customers demand
a sleeker better-designed machine instead of just the cheapest laptop.Also, they often
want to see the laptop before they buy it.
- When Dell outsorced its customer service function to foreign locations, it led
to a decline in customer support. This eroded Dell’s brand value.
- Dell’s efforts to replicate its made-to-order, no middleman strategy to other
products such as printers and storage devices proved to be a failure because customers
saw very little need for customization of these products. Menawhile, rivals such as
Hewlett-Packard have been improving their product design and reducing their costs.
Thus, they now have cost parity with Dell, while enjoying a better brand image and the
support of an extensive dealer networks.

Conclusion
The reosurces – based view of the firm considers the firm as a bandle of
resources: tangible resources, intangible resources, and organizational capabilities.
Competitive advantage that are sustainable over time generally arise from the creation
of budles of resources and capabilities. For advantage to be sustainable, four criteria
must be satisfied: value, rarity. difficulty in imitation, and difficulty in substitution.
Sush an evolution requires a sound knowledge of the competitive contex in which the
firm exists. The owner of a business may not capture all of the value created by the firm.
The appropriation of value created by a firm between the owners and employees is
14

Byrnes, N., & Burrows, P. 2007. Where Dell went wrong. Business Week, February 18; 62-63;
and Smith, A.D. 2007. Dell’s moves create buzz., Dallas Morning News, February 21; Dl.
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determined by four factors: employee bargaining power, replacement cost, employee exit
cost, and manager bargaining power.

Ɂɚɤʂɭɱɚɤ
ɋɚɝɥɟɞɚɜɚʃɟ ɮɢɪɦɟ ɧɚ ɨɫɧɨɜɭ ɪɟɫɭɪɫɚ ɩɨɞɪɚɡɭɦɟɜɚ ɮɢɪɦɭ ɤɚɨ ɫɤɭɩ
ɪɟɫɭɪɫɚ: ɦɚɬɟɪɢʁɚɥɧɢɯ ɪɟɫɭɪɫɚ, ɧɟɦɚɬɟɪɢʁɚɥɧɢɯ ɪɟɫɭɪɫɚ ɢ ɨɪɝɚɧɢɡɚɰɢɨɧɢɯ
ɤɚɩɚɰɢɬɟɬɚ. ɤɨɧɤɭɪɟɧɬɫɤɟ ɩɪɟɞɧɨɫɬɢ ɤɨʁɟ ɫɭ ɨɞɪɠɢɜɟ ɬɨɤɨɦ ɜɪɟɦɟɧɚ ɝɟɧɟɪɚɥɧɨ
ɧɚɫɬɚʁɭ ɤɚɨ ɪɟɡɭɥɬɚɬ ɫɬɜɚɪɚʃɚ ɪɟɫɭɪɫɚ ɢ ɤɚɩɚɰɢɬɟɬɚ. Ʉɨɧɤɭɪɟɧɬɫɤɟ ɩɪɟɞɧɨɫɬɢ ɤɨʁɟ
ɫɭ ɨɞɪɠɢɜɟ ɬɨɤɨɦ ɜɪɟɦɟɧɚ, ɝɟɧɟɪɚɥɧɨ ɧɚɫɬɚʁɭ ɤɚɨ ɪɟɡɭɥɬɚɬ ɫɬɜɚɪɚʃɚ ɪɟɫɭɪɫɚ ɢ
ɤɚɩɚɰɢɬɟɬɚ. Ⱦɚ ɛɢ ɩɪɟɞɧɨɫɬɢ ɛɢɥɟ ɨɞɪɠɢɜɟ, ɱɟɬɢɪɢ ɤɪɢɬɟɪɢʁɭɦɚ ɦɨɪɚʁɭ ɛɢɬɢ
ɡɚɞɨɜɨʂɟɧɚ: ɜɪɟɞɧɨɫɬ, ɪɟɬɤɨɫɬ, ɧɟɩɨɞɥɨɠɧɨɫɬ ɢɦɢɬɚɰɢʁɢ ɢ ɧɟɩɨɞɥɨɠɧɨɫɬ
ɫɭɩɫɬɢɬɭɰɢʁɢ. Ɉɜɚɤɜɟ ɩɪɨɰɟɧɟ ɡɚɯɬɟɜɚ ɭɬɟɦɟʂɟɧɨ ɡɧɚʃɟ ɤɨɧɤɭɪɟɧɬɫɤɨɝ ɤɨɧɬɟɤɫɬɚ
ɭ ɤɨʁɟɦ ɮɢɪɦɚ ɟɝɡɢɫɬɢɪɚ.
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ПРЕГЛЕДНИ ЧЛАНЦИ
Ⱦɪ ȴɭɛɢɲɚ Ɇɢɬɪɨɜɢʄ,
Ɏɢɥɨɡɨɮɫɤɢ ɮɚɤɭɥɬɟɬ, ɇɢɲ
THE BALKANS BETWEEN THE NEOLIBERAL UTOPIA OF
THE „OPEN SOCIETY“ AND THE REALITIES OF THE
DEPENDENT DIVIDED SOCIETY OF PERIPHERAL
CAPITALISM1
Abstract
The paper presents the results of the author's reasearch in the postsocialist
transition of the Balkan societies. It presents a summary of the results of transition
in the given societies within the last 20 years. After singling out the inherent
limitations of the strategy of dependent modernization, which has brought about
the peripherization of economy, society and culture of the Balkan nations, the
paper endeavours to give its contribution to the search for an alternative
development model. It is precisely in the social democratic development strategy
that the author sees the alternative to the contemporary neliberal strategy as it is
within such a model that a socially resposible transition can be carried out.
Key words: transition, development strategies, the Balkans, peripheral
capitalism, social democratic alternative.
ȻȺɅɄȺɇ ɂɁɆȿȭɍ ɇȿɈɅɂȻȿɊȺɅɇȿ ɍɌɈɉɂȳȿ „ɈɌȼɈɊȿɇɈȽ
ȾɊɍɒɌȼȺ“ ɂ ɋɌȼȺɊɇɈɋɌɂ ɁȺȼɂɋɇɈȽ ȾɊɍɒɌȼȺ ɉȿɊɂɎȿɊɇɈȽ
ɄȺɉɂɌȺɅɂɁɆȺ
Ⱥɩɫɬɪɚɤɬ
ɍ ɪɚɞɭ ɫɭ ɩɪɟɡɟɧɬɨɜɚɧɢ ɪɟɡɭɥɬɚɬɢ ɚɭɬɨɪɨɜɢɯ ɢɫɬɪɚɠɢɜɚʃɚ ɨ
ɩɨɫɬɫɨɰɢʁɚɥɢɫɬɢɱɤɨʁ ɬɪɚɧɡɢɰɢʁɢ ɛɚɥɤɚɧɫɤɢɯ ɞɪɭɲɬɚɜɚ. Ⱥɭɬɨɪ ɞɚʁɟ ɪɟɡɢɦɟ
ɞɜɚɞɟɫɟɬɨɝɨɞɢɲʃɟɝ ɛɢɥɚɧɫɚ ɬɪɚɧɡɢɰɢʁɟ. ɍɤɚɡɭʁɭʄɢ ɧɚ ɭɧɭɬɪɚɲʃɟ ɝɪɚɧɢɰɟ
ɫɬɪɚɬɟɝɢʁɟ ɡɚɜɢɫɧɟ ɦɨɞɟɪɧɢɡɚɰɢʁɟ ɤɨʁɚ ʁɟ ɞɨɜɟɥɚ ɞɨɜɟɥɚ ɞɨ ɩɟɪɢɮɟɪɢɡɚɰɢʁɟ
ɩɪɢɜɪɟɞɟ, ɞɪɭɲɬɜɚ ɢ ɤɭɥɬɭɪɟ ɛɚɥɤɚɧɫɤɢɯ ɞɪɭɲɬɚɜɚ, ɚɭɬɨɪ ɭ ɢɫɬɨ ɜɪɟɦɟ ɬɪɚɝɚ
ɡɚ ɚɥɬɟɪɧɚɬɢɜɧɢɦ ɤɨɧɰɟɩɬɨɦ ɪɚɡɜɨʁɚ. ɍɩɪɚɜɨ ɭ ɫɨɰɢʁɚɥɞɟɦɨɤɪɚɬɫɤɨʁ
ɫɬɪɚɬɟɝɢʁɢ ɪɚɡɜɨʁɚ ɚɭɬɨɪ ɜɢɞɢ ɚɥɬɟɪɧɚɬɢɜɭ ɫɚɞɚɲʃɨʁ ɧɟɨɥɢɛɟɪɚɥɧɨʁ
ɫɬɪɚɬɟɝɢʁɢ ɢ ɩɨɠɟʂɧɭ ɩɟɪɫɩɟɤɬɢɜɭ – ɬɪɚɧɡɢɰɢʁɟ ɫɚ ɫɨɰɢʁɚɥɧɨɦ ɨɞɝɨɜɨɪɧɨɲʄɭ.
Ʉʂɭɱɧɟ ɪɟɱɢ: Ɍɪɚɧɡɢɰɢʁɚ, ɫɬɪɚɬɟɝɢʁɟ ɪɚɡɜɨʁɚ, Ȼɚɥɤɚɧ, ɩɟɪɢɮɟɪɧɢ
ɤɚɩɢɬɚɥɢɡɚɦ, ɫɨɰɢʁɚɥɞɟɦɨɤɪɚɬɫɤɚ ɚɥɬɟɪɧɚɬɢɜɚ.
1
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The research of the twenty-year aftermaths of transition of the post-socialist
societies on the Balkans, in the context of global and regional processes and through the
prism of sociological imagination, has brought us to the following conclusions:
Implosion of socialism and the statement that the cold war epoch has come to an end
(though it has not in fact stopped but only changed the forms of its appearance), the
Balkan region has lost its geopolitical rent – as privileged geospace of the transborder
world, as scales between the worlds and it has experienced radical geopolitical transition
from the East to the West, towards the Euro-Atlantic world of integration and alliance,
from the periphery of the East to a new periphery of the West.
Noisily, with the new-democratic-phrases announced project of an “open society”
and free market, in the practice of the Balkan societies in transition, has turned into its
opposite, namely, in the production of the world of semi-colonial dependent societies of
peripheral capitalism. In the words of Remarque, there is “nothing new” on the Balkans:
the dreams and the reality are widely set apart. Instead of the open society, what is being
realized in effect is the movement to the dependent society, to the Balkan “nowhere
land,”, that is, to re-balkanization of the Balkans.
Most of the newly-formed Balkan elites, after 1989, have uncritically accepted the
philosophy of neoliberalism and the strategy of development (whose determinants are
comprised in the doctrine of hyperliberalism – market fundamentalism, “shock therapy”,
radical privatization, liberalization and de-regulation, monetary economic policy) which is
here realized in the form of dependent modernization, subdevelopment (development of
underdevelopment), peripherization of economy, society and culture and lumpenpolitics.
Subglobalization of the Balkans, in the form of Eurointegrations (through the inclusion
of the most of the countries in the EU) has not essentially changed the place of the region in
the network of the world division of labor. It has still remained a zone of periphery, subdued
to the interests of megacapital, European and world transcorporations. It has remained the
region of cheap raw materials, cheap work force, extended market for foreign corporations
and enormous exploitation of work force.
In Serbia the project of modernization has been realized, in practice, as
countermodernization. Nomenclature capitalism and “economy of destruction” in socalled phase of “blocked transition” in Serbia (1990-2000), under the leadership of newdemocratic neoliberal reformers (after 2000), have turned into countermodernization, in
the destruction of economy and society (whose characteristics are radical
deindustrialization, permanent recession, uncontrolled financial indebtness of the
country, mass unemployment and pauperization of the widest social layers). What is in
effect is the formation of degenerate social structure of the society with hierarchical
pyramid of the social power (thin layer of the rich on the top and the ruling elite, a
destroyed and molten-away middle layer and a huge number of members of low classes
– new and old paupers, de-classed working class, marginalized groups – unemployed,
pensioners, refugees, etc.).
New bourgeoisie, as a social class, in Serbia and on the Balkans, is constituted from
three groups (layers): a) entrepreneurial, b) nomenclature, and c) lumpenbourgeoisie.
With the exception of the first group which is the carrier of progressive entrepreneurial
and business initiative, the other two groups of neobourgeoisie are non-business like,
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consumption-oriented while the third one is both the offshoot and the protagonist of
economic and social pathology and criminalization of the society.
In Serbia and on the Balkans, unfortunately, there is no generated strategy of longterm development and active regional cooperation and integration. Instead, what is at
work are the processes of further political disintegration and fragmentation which are
otherwise stimulated by the formation of ethnic regions – instead of economicdevelopmental ones – which can, in its turn, lead to further re-tribalization of the region
and weakening of the national states.
Political elites are here uncritically turned towards the West, towards the new Rome
(just as they were, previously, to Moscow). On this pathway they are exalted to go along
the footsteps of new-dogmatic orientation (“Europe Has No Alternative!”) thus
forgetting that only man, his life, freedom, dignity and happiness are the highest values –
without alternative; all other institutions are transient and have only an instrumental
value.
Contemporary world crisis and its globalization are induced by the neoliberal
“shock doctrine” and monetary philosophy of development which has subjected the real
economy to the logic of profit of the financial capital and the TNC of the world center
countries. Hence the coming out of the crisis makes it necessary to critically re-question
the real causes of the crisis generators as well as radical modification of the global
strategy of the development in the world on the concept of sustainable, humane and just
socialdemocratic development („Popularum Progresio“).
10. Critical questioning of the transition aftermath on the Balkans leads us to the
findings about the necessity to modify the present neoliberal strategy of development
which has put profit before people and this with the socialdemocratic strategy with the
social responsibility for the development, the life quality for all instead for just a
privileged minority in the world.
If we start from the thesis that the postsocialist societies’ transition was historically
indispensable due to further development of the society’s production forces, this does
not mean that we can also accept the thesis that its empirical form was also indispensable
– embodied in the neoliberal peripheral capitalism. Such choice is epitomized in the
given strategy, on the Balkans, is an expression of certain constellation of class and
political powers in the world and on the Balkans. Unfortunately, the Balkan society „for
already a century have been modifying the form of the semi-peripheral society: from
primitive capitalism towards authoritarian socialism and, then, back towards primitive
capitalism.“2
Authoritarian socialism and hyperliberalism, though being rivals, with respect to
the project of a great social transformation, class and human emancipation, have a
similar logic – subjection, exploitation of human forces.3 That is why Immanuel
Wallerstein4 and Mihajlo Markoviü are right in saying that in 1989, real authoritarian and
classical liberalism have both crumbled so that further development alternatives should
be looked for in the concept of mixed postcapitalist society with socialist and liberal
2

M. Peþujliü, Challenges of Transition – New World and Postsocialist Socities (Izazovi tranzicije
– novi svet i postsocijalistiþka društva), Pravni fakultet, Belgrade, 1997., p. 140
3
M. Peþujliü, Ibid, p. 138
4
I. Wallerstein, After Liberalism (Posle liberalizma), Službeni glasnik, Belgrade, 2005
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elements.5 In a word, if transition is really historically indispensable, yet, it does mean
that the historical restoration in peripheral – primitive capitalism represents an iron law.
There is a superior alternative of social development that M. Peþujliü writes about,
namely, „social capitalism (merging of capitalism and democratic socialism –
socialdemocracy) as a pathway of real civilization movements ahead.“6
Regardless of the ebbing suffered so far by the authentic idea of social-democracy in
Europe and the world, it is our opinion that in the social-democratic strategy of social
development we should look for a transition form of the responsible management of
social changes (through the transition with social responsibility, mixed forms of property
relations, share-holding of the employed and developed forms of participation and social
democracy), towards democratic socialism as a real possible alternative of the future
development of the world in the function of uniform development of all citizens and
peoples of the world as well as human emancipation. If the opposite takes place, the
forces of the world development will go on being blocked while mankind will continue
to move, for a long time, in the forms of the structural crisis (as an expression of the
conflict between the social character of the production forces and new forms of the
private property acquisition and management) accompanied with numerous social
controversies and conflicts. The Balkans will, in the given geopolitical and transition
context, remain for a long time a zone of peripheral capitalism, of high risk or, as R.
Aron would define it, geospace of unfinished war and belligerent peace.
Contemporary structural crisis is produced by the neoliberal strategy of social
development which has brought the suppression of the real economy sector,
disassembling of the welfare state and renewal of the social issue in the world. In that
context, the forms of social and regional inequalities between work and capital, the
North and the South have increased as well as numerous contradictions at present. It can
be said that we are facing a global civil war in the world, between the privileged rich
minority (“Golden Billion”) and the remaining majority of the lumpen world. Some
researchers speak not only about social-Darwinization of social relations but also about
economic genocide, homicidal capitalism, “disaster capitalism” (N. Klein). Exposed to
the impact of the neoliberal model of development (“exploitation sans rivages” – P.
Bourdieu) is also the European Union in which the socialdemocratic model of the state
is suppressed and replaced by the Anglo-Saxon model. In order to come out of this
whirlpool of transition and asymmetrical globalization, it is necessary to make a radical
turn towards the socialdemocratic model of development thus bringing Europe and the
world back to their social soul and thus linking the idea of freedom (democracy) with the
idea of brotherhood and equality. This is the imperative of the universal values of the
civil revolution without which the world cannot make further steps towards the
formation of mankind as a community of equal peoples and emancipated citizens.
The future of the Balkans is not in re-tailoring the borders of the past but in mutual
cooperation and integration of the Balkan peoples and states, in opening up towards the
challenges of modernization and development, Eurointegration and globalization. But in
these processes, the Balkan elites and peoples have to defend their interests and identity,
5

M. Markoviü, N. Miloševiü, „Liberalizam versus levica“, („Liberalism Versus the Left“), Treüi
program RB, II/1990, p. 150
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M. Peþujliü, Challenges of Transition – New World and Postsocialist Socities (Izazovi tranzicije
– novi svet i postsocijalistiþka društva), Pravni fakultet, Belgrade, 1997., p. 139
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cherish the strategy of cooperation and dialogue of diverse cultures as well as
partnership of diverse civilizations. They have to develop regional self-awareness about
their own identities thus avoiding the traps of empty generalizations of cosmopolitism.
Since the pathways to Europe and the world, that is, “bridges over the European river”
(K. Kosik) do not mean a lackey’s denial of one’s own national and regional identity. On
the contrary, without preserving identity, culture of diversity, Europe would very soon
turn into a new cave or uniform imperial barrack.7 The way to new society and European
integration must not mean disassembling of peoples and citizens, but, instead, a struggle
for establishment of genuine integral democracy and equality of peoples as well as
respect of the unity of diverse cultures and civilizations, globalization of cooperation and
understanding among peoples.8
Eurointegration of the Balkans should not represent the creation of a new iron
curtain of the European Union towards Russia and Euro-Asian space, towards the
countries of the East, North or South. In this context, the strategic partnership of Europe
and Russia is equally important for the development of multipolar world and EuroAtlantic integrations.
If the European Union wants to develop into a genuine republic of European
citizens and peoples instead of a new plutocratic empire of megacapital powers, then it
has to respect the principles of equality and diversity, freedom of justice and solidarity in
international relations. If it fails to do that, under the slogans of “an open society,” global
economy and expansion of liberal empires, it will grow into a new Leviathan, a monster
in the service of the usurer international capital. In order to avoid these devastating traps
of the civilization breakdown, the EU must return to its original model of the
sociodemocratic development thus setting up the foundations for a multipolar order and
upon them reintegrating and mobilizing all of its forces for the oncoming challenges in
the world and in the struggle for the future of the world and man.
In this world of globalization, all of us have to change and, above all, respect Kant’s
principle of moral imperative – do so as the moral principle of love for man and
mankind is above all or Marx’s libertarian slogan that freedom of every individual is the
condition of freedom of all.
17. If the critical theory of transition reminds us that the transition time is not a
friendly sports match and that in the transition epoch no one enjoys the luxury of
standing apart,9 then this must also be obligatory for the academic community of
scientists and sociologists to analyze in a professionally responsible way not only the
realized achievements of the transition but also to search for alternative projects of
radically improved future, on the pathway of realizing an economically rich,
democratically developed, free and just and solidarity society. In that context, sociology
7

K. Kosik, Bridges over the European River and Other Essays, (Mostovi preko evropske reke i
drugi spisi), Braniþevo, Požarevac, 2008
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On the Euro-illusionary understanding of the European Union, K. Kosik, in his book, Bridges
over the European River and Other Essays, says that, among other things, we do not enter Europe
but we move from one cave to another, from the cave gray, barrack-like, surrounded by barbedwire into a cave oversaturated with comfort, lit with ads replacing stars and the sun (Braniþevo,
Požarevac, 2008, p. 78)
9
I. Wallerstein, The Decline of American Power, (Opadanje ameriþke moüi), CID, Podgorica,
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really must avoid being, in the current processes of peripherization of economy, society
and culture on the Balkan geospace, instrumentalized and abused as a servant of the
ongoing policy. Starting from the thesis that the future of man and mankind are neither
theologically nor naturally predestined but it depends on the cognitive moral and
political role and actions of every actor including science, we can say that science should
honorably serve the truth, goodness and emancipation of man. In the overreaching scope
of this ethics of vocation and cognitive goals of science and sociology – while stressing
the need for impartial and inexhaustive search for new alternatives – I am bringing these
conclusions to the close with the message from I. Wallerstein, representative of the
critical sociology and an influential antiglobalist, fighter for peace and freedom in the
world. In it, he says that we desperately need to scrutinize alternative possibilities for the
realization of historical system which would be truly sensible so as to substitute the
frenetic and dying one in which we live. It is where sociology can play a role but only
sociology which refuses to separate the search for Truth from the search for Goodness,
only sociology which is able to overcome the gap between two cultures, only sociology
which can fully accept permanent uncertainty and to enjoy the opportunities given by
this uncertainty to the human creativity and new more real rationality ((Ratio – nalität
materiel of Max Weber).10
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ПРЕГЛЕДНИ ЧЛАНЦИ
Ⱦɪ ɀɢɜɨɬɚ Ɋɚɞɨɫɚɜʂɟɜɢʄ,
Ⱦɪ Ɇɚʁɚ Ⱥɧɻɟɥɤɨɜɢʄ,
Ɏɚɤɭɥɬɟɬ ɡɚ ɨɛɪɚɡɨɜɚʃɟ ɞɢɩɥɨɦɢɪɚɧɢɯ ɩɪɚɜɧɢɤɚ ɢ ɞɢɩɥɨɦɢɪɚɧɢɯ ɟɤɨɧɨɦɢɫɬɚ ɡɚ
ɪɭɤɨɜɨɞɟʄɟ ɤɚɞɪɨɜɟ, ɇɨɜɢ ɋɚɞ

CORPORATIVE MANAGEMENT IN CONDITIONS OF
ECONOMIC CRISIS
Abstract
Modern society and business are characterized by turbulent and uncertain conditions
of economy that have never been recorded in human history. Disregarding stated fact and
especially noticing the problem late may lead to minor or bigger crises or consequences.
Crises are often considered to be unnatural, irregular and temporary phenomena and
happenings in natural order and organizational systems. More detailed analyses show
that crises are natural phenomena or normal occurrences which happen and which will
happen in future more often and more radical. By increasing speed and uncertainty it is
to expect that crises will be something normal and normal situations in modern
understanding are considered irregular and as such unimportant for efficient
management.
Crises are often considered as a danger that leads to damage. But it seems that crises
can be very useful, which means that they offer chances to get benefits from them. In what
way will a crisis develop depends mostly on management competence on macro or
corporative level. Each crisis has some general and a number of specific characteristics.
What makes crises different is their intensity, duration and uniqueness. It seems that there
are no two crises that are the same, as it may seem at the first sight, as each crisis
involves different people and different causes for its appearance. According to this there
are no universal mechanisms and ways for preventing crises and neutralizing their
negative consequences.
This paper aim is to show a new approach in explaining causes and crises
management through the latest world’s socio-economic crises in 2009.



Key words: Crisis causes, Crisis management, Economic crisis of 2009.

ɄɈɊɉɈɊȺɌɂȼɇɈ ɍɉɊȺȼȴȺȵȿ ɍ ɍɋɅɈȼɂɆȺ
ȿɄɈɇɈɆɋɄȿ ɄɊɂɁȿ
Ⱥɩɫɬɪɚɤɬ
ɉɨɫɥɨɜɚʃɟ ɭ ɫɚɜɪɟɦɟɧɨɦ ɞɪɭɲɬɜɟɧɨɦ ɨɤɪɭɠɟʃɭ ɤɚɪɚɤɬɟɪɢɲɭ ɭɫɥɨɜɢ
ɬɭɪɛɭɥɟɧɰɢʁɚ ɢ ɬɪɜɟʃɚ ɤɚɤɜɚ ɧɢɫɭ ɡɚɛɟɥɟɠɟɧɚ ɭ ʂɭɞɫɤɨʁ ɢɫɬɨɪɢʁɢ. ɇɟ
ɭɜɚɠɚɜɚʃɟ ɨɜɢɯ ɩɪɨɦɟɧɚ ɚ ɩɨɫɟɛɧɨ ɢɝɧɨɪɢɫɚʃɟ ɩɪɨɛɥɟɦɚ ɦɨɠɟ ɞɨɜɟɫɬɢ ɞɨ
ɦɚʃɢɯ ɢɥɢ ɜɟʄɢɯ ɤɪɢɡɚ ɢ ɩɨɪɟɦɟʄɚʁɚ. Ʉɪɢɡɚ ɫɟ ɨɛɢɱɧɨ ɩɨɫɦɚɬɪɚ ɤɚɨ
ɧɟɩɪɢɪɨɞɧɨɫɬ, ɢɡɭɡɟɬɚɤ ɨɞ ɩɪɚɜɢɥɚ ɢɥɢ ɬɪɟɧɭɬɧɢ ɮɟɧɨɦɟɧ ɤɨʁɢ ɩɨɝɚɻɚ
ɩɪɢɪɨɞɧɟ ɢ ɨɪɝɚɧɢɡɚɰɢɨɧɟ ɫɢɫɬɟɦɟ. Ⱦɟɬɚʂɧɢʁɟ ɚɧɚɥɢɡɟ ɩɨɤɚɡɭʁɭ ɞɚ ʁɟ ɤɪɢɡɚ
ɩɪɢɪɨɞɚɧ ɮɟɧɨɦɟɧ ɫɚ ɤɨɧɫɬɚɧɬɨɦ ɢ ɪɟɞɨɜɧɨɦ ɮɪɟɤɜɟɧɰɢʁɨɦ ɩɨɧɚɜʂɚʃɚ, ɬɟ
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ɞɚ ʄɟ ɛɭɞɭʄɟ ɜɪɟɦɟ ɞɨɧɨɫɢɬɢ ɫɜɟ ɜɟʄɟ ɢ ɪɚɞɢɤɚɥɧɢʁɟ ɤɪɢɡɟ. ɉɨɜɟʄɚʃɟɦ ɛɪɡɢɧɟ
ɢ ɧɟɢɡɜɟɫɧɨɫɬɢ ɩɨɫɥɨɜɚʃɚ, ɧɨɪɦɚɥɧɨ ʁɟ ɨɱɟɤɢɜɚɬɢ ɞɚ ʄɟ ɤɪɢɡɚ ɩɨɫɬɚʁɚɬɢ
ɧɨɪɦɚɥɧɚ ɫɢɬɭɚɰɢʁɚ, ɚ ɧɨɪɦɚɥɧɟ ɫɢɬɭɚɰɢʁɟ ɢ ɫɬɚɛɢɥɧɨ ɩɨɫɥɨɜɚʃɟ ɫɭ ɩɨ
ɦɨɞɟɪɧɨɦ ɫɯɜɚɬɚʃɭ ɧɟɩɪɢɪɨɞɧɨɫɬ ɢ ɩɪɟ ɢɡɭɡɟɬɚɤ ɧɟɝɨ ɩɪɚɜɢɥɨ, ɬɟ ɤɚɨ ɬɚɤɜɟ
ɫɭ ɧɟɜɚɠɧɟ ɡɚ ɟɮɢɤɚɫɧɨ ɩɨɫɥɨɜɚʃɟ.
Ʉɪɢɡɚ ɫɟ ɱɟɫɬɨ ɩɨɫɦɚɬɪɚ ɤɚɨ ɨɩɚɫɧɨɫɬ ɤɨʁɚ ɞɨɜɨɞɢ ɞɨ ɨɲɬɟʄɟʃɚ. Ⱥɥɢ
ɱɢɧɢ ɫɟ ɞɚ ɤɪɢɡɚ ɦɨɠɟ ɛɢɬɢ ɜɟɨɦɚ ɤɨɪɢɫɧɚ, ɲɬɨ ɡɧɚɱɢ ɞɚ ɨɧɚ ɧɭɞɢ ɲɚɧɫɟ ɞɚ
ɫɟ ɞɨɛɢʁɭ ɨɞɪɟɻɟɧɟ ɤɨɪɢɫɬɢ. ɇɚ ɤɨʁɢ ɧɚɱɢɧ ʄɟ ɫɟ ɤɪɢɡɚ ɪɚɡɜɢʁɚɬɢ ɡɚɜɢɫɢ
ɭɝɥɚɜɧɨɦ ɧɚ ɫɩɨɫɨɛɧɨɫɬɢ ɭɩɪɚɜʂɚʃɚ ɧɚ ɦɚɤɪɨ ɧɢɜɨɭ ɢɥɢ ɧɢɜɨɭ ɤɨɦɩɚɧɢʁɟ.
ɋɜɚɤɚ ɤɪɢɡɚ ɢɦɚ ɧɟɤɟ ɨɩɲɬɟ ɢ ɧɢɡ ɫɩɟɰɢɮɢɱɧɢɯ ɤɚɪɚɤɬɟɪɢɫɬɢɤɚ. Ɉɧɨ ɲɬɨ
ɩɪɚɜɢ ɪɚɡɥɢɤɟ ɦɟɻɭ ɤɪɢɡɚɦɚ ʁɟ ʃɢɯɨɜ ɢɧɬɟɧɡɢɬɟɬ, ɬɪɚʁɚʃɟ ɢ ʁɟɞɢɧɫɬɜɟɧɨɫɬ.
ɂɡɝɥɟɞɚ ɞɚ ɧɟ ɩɨɫɬɨʁɟ ɞɜɟ ɤɪɢɡɟ ɤɨʁɟ ɫɭ ɢɫɬɟ, ɤɚɨ ɲɬɨ ɬɨ ɦɨɠɞɚ ɢɡɝɥɟɞɚ ɧɚ
ɩɪɜɢ ɩɨɝɥɟɞ, ʁɟɪ ɫɜɚɤɚ ɤɪɢɡɚ ɭɤʂɭɱɭʁɟ ɪɚɡɥɢɱɢɬɟ ʂɭɞɟ ɢ ɪɚɡɥɢɱɢɬɟ ɭɡɪɨɤɟ ɤɨʁɢ
ɞɟɮɢɧɢɲɭ ʃɟɧ ɫɚɞɪɠɚʁ. ɉɪɟɦɚ ɬɨɦɟ, ɧɟ ɩɨɫɬɨʁɟ ɭɧɢɜɟɪɡɚɥɧɢ ɦɟɯɚɧɢɡɦɢ ɢ
ɧɚɱɢɧɢ ɡɚ ɢɡɛɟɝɚʃɟ ɤɪɢɡɚ ɢ ɧɟɭɬɪɚɥɢɫɚʃɟ ʃɟɧɢɯ ɧɟɝɚɬɢɜɧɢɯ ɩɨɫɥɟɞɢɰɚ.
ɐɢʂ ɨɜɨɝ ɪɚɞɚ ʁɟ ɞɚ ɭɤɚɠɟ ɧɚ ɧɨɜɢ ɩɪɢɫɬɭɩ ɭ ɨɛʁɚɲʃɚɜɚʃɭ ɭɡɪɨɤɚ ɢ
ɭɩɪɚɜʂɚʃɚ ɤɪɢɡɚɦɚ ɤɪɨɡ ɩɪɢɦɟɪ ɧɚʁɧɨɜɢʁɟ ɫɜɟɬɫɤɟ ɟɤɨɧɨɦɫɤɟ ɤɪɢɡɟ ɭ 2009.
ɝɨɞɢɧɢ
Ʉʂɭɱɧɟ ɪɟɱɢ: ɭɡɪɨɰɢ ɤɪɢɡɟ, ɭɩɪɚɜʂɚʃɚ ɤɪɢɡɚɦɚ, ȿɤɨɧɨɦɫɤɚ ɤɪɢɡɚ 2009.


1. Defining crisis
Defining crisis, its intensity, characteristics, causes and effects is an interesting
question for science and management practice, for each country and at global level. Only after
these questions have been answered we can prescribe a suitable therapy, which is normal, as it
shows that only the things defined properly can be an object of research and control and quality
management later. This is more important still as it seems that crisis is not properly understood,
which leads to numerous controversies in taking measures for its solving.
Regardless different approaches we can state that a crisis is a deviation of system
functions or being from its projected concept. Differently put, a crisis should be understood as
each occurrence endangering survival and basic aim of an organization. A crisis in a normal
occurrence in natural or organization systems and appears in specific time intervals. Birth and
death, sickness and health, appearing and disappearing of organization systems are phenomena
which permanently replace each other and are the most complex types of crises, often with fatal
outcome. Sickness with human beings is a deviation in body functions from its normal
functioning, which leads to death at the highest point of crisis development. Expenses increase
and money shortage are similar to anemia, which may lead to a crisis situation and organization
disappearance.
A crisis may appear at any place, any time, under the influence of both internal and
external factors and forces, which imposes the need to manage a crisis1. Their intensity can vary
between minor dysfunctions to devastating outcome. Researches show that crises appear under
the influence of economic, political, culture-social and other external factors which can hardly
1

A relativey well done review of corporative crisis management was given in: Ž. Radosavljeviü;
„Corporate management in times of crisis“, LEMiMA, Sokobanja, September 2009. 1.
Internacional Conference Law, Economy and Management in Modern Ambience, p. 1-11.
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be controlled. Nevertheless, a crisis can be a result of internal or corporative factors that can be
controlled more or less. Stated forces do not function individually but are in cause and effect
connections and relationships. Namely, external forces influence internal organizational
structure and internal factors can on the other hand create positive or negative environment.
During crisis each subject has weakened or obsolete regulation mechanisms and
disturbed relations with other constituents as buyers, suppliers, local management, etc. A system
gets into crisis because of inadequate management concept and disintegrating processes. If one
wants to get out of crisis, concept used in the past must be changed. A crisis is a result of a bad
system projection, negative circumstances under which it functions, inability to adapt to
changes, or combination of stated factors.

2. Sources of crises
Each occurrence and process have their own sources, which is natural as nothing
comes out of nothing, but everything comes out of something and serves a purpose. Thus,
interdependent relationships and activities are formed, where nothing is its own aim, but
everything is for purposes of a higher aim or interest. Namely, everything that exists in the
universe and social order is a part of a unity and a unity of parts.
Causes of a crisis can be explained in different ways, by which we can use different
concepts an approaches. Without underestimating others, and before all in classical way of
crises explanation, it seems that ecological or natural way gives the best results, which
requires a broader explanation.

2.1. Ecology explanation of crisis source
This approach finds the basis of changes and progress in natural order, or
natural laws, as permanent, stable and objective. Basic functioning of natural order is in
movement which leads to changes, changes that lead to problems (crises) and problems
(crises) which enforce the need for regulations, which can be shown relatively well as
follows:2
MOVEMENTS
CHANGES
PROBLEMS
REGULATIONS
2

More detailed review can be seen in V. Vuþenoviü: Management-technology and philosophy”
Želnid, Belgrade, 1998. pg. 138.
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Thus, if there were no movements, changes wouldn’t exist, and also the problems or
crises as their negative consequences. The faster the movements the bigger and more complex
are changes and problems or crises. If there were no problems or crises, this would mean that
there are no changes or movements which are conditions for matter survival. According to this,
there wouldn’t be life as it is known that condition of absolute stillness exists only with a dead
person. This analogy can be applied to organizational systems, for if a company stands still it is
domed to ruin. Thus, movement of resources (human, material, financial, informational and
other) is the condition of functioning, survival, growth and development of organizational
structures regardless the form of ownership, size and other performances.
In natural universe and organizational systems there are different types of movement:
mechanical, chemical, electric, magnet, light, etc. But two types of movement are important for
understanding lows of progress, or crises: attraction and repulsion. These movements exist in
nature and are the condition for matter survival, and can be provoked by mechanical, chemical,
magnet ant other forces and influences. It is obvious that matter can never and nowhere exist if
it does not move, which means that movement is the condition of its existence and survival.
Each calmness of matter is relatively in some form of movement. Thanks to these forms of
movement matter prevails and disappears, which is a natural low of life.
With attraction as a form of movement, particles of matter tend to get closer to one
another and thus join into bigger and more complex groups, up to a human being as the most
complex, conscious organism. This is evolution which moves from simple to more complex or
from a cell as the tiniest particle to colony of cells, tissues, organs and human being as the most
complex living organism. Each of these elements has its own intelligence, or brain, and each of
these prevails thanks to matter, energy and information exchange with the surrounding
environment where it functions. These are at the same time obligatory elements without which
survival can not be imagined both of living beings and organizational systems.
Analogously to the stated, evolution in organizational systems occurs. People join in
primary groups (headquarters, brigades, etc), by joining a number of primary groups they make
departments, and a number of joined departments make sectors, which in interrelation represent
companies or other forms of organization. Companies are mutually connected on the level of
countries thus creating an economy system, and connection of countries global world is created.
Ways of stated connections will define organizing success, or level of evolution and progress.
Thus, attraction has organization for its result, or evolution and progress, and everything that
exists in natural and social order is a result of this form of movement.
Other form of movement is repulsion, the essence of which is repulsion or moving
away of particles, aimed at acting „free”. Each moving away of a particle from some other
particle unit means breaking existing connections and relationships with other cells or groups,
which leads to breaking organizations with an aim to act by the principle of absolute freedom,
which leads to crisis and organization dissolving. Thus repulsion exists by the laws of nature to
destroy what attraction has created, and is a regular follower of evolution, which is logical as
there is no birth without death, or death without birth. In previous primitive societies entropy of
natural order was large as many secrets of nature were unknown and people were not able to
control natural occurrences, but only to suffer consequences of natural forces. In modern
conditions people have some knowledge, skills and abilities to act upon sources of crises more
successfully, or to change a crisis as danger into an opportunities and chances.
Attraction and repulsion happen at the same time at different places, which is logical
as each closing of particles with an aim of connecting and joining into a group is at the same
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time moving away from some other particle. Nevertheless, there are relationships of
interdependence which implicate that each attraction is followed at the same time by a specific
repulsion or each crisis by certain progress or each progress by certain crisis.
How fast will progress or crisis happen depends on the speed of matter, energy and
information movement. The bigger the speed, the higher intensity of change is and also a
potential possibility for occurring problems, or chances and opportunities. In earlier times, under
the influence of primitive tools and arms and insufficient knowledge, the changes were the
movements were slow and produced small and simple changes. During the 80s of the last
century, it was talked about fast changes that happened. But during the 90s, changes happened
much faster than anyone could have predicted. In modern conditions we can state that the
dynamics of change is much higher than we could have imagined, with a tendency of increasing
speed of development. In these conditions we can expect more frequent and more complex
problems or crises.
2.2. Causes of global economic crisis in 2009.
Each social, economic or any other crisis has some of general characteristics shared
with the other crises. This refers to the latest economic crisis of 2009. Which by all the criteria
has not left serious consequences referring to other, earlier economic crises. Thus, with
reviewing seriousness of any crisis, including the latest one, we should analyze characteristics of
previous crises, mainly crises of recent past, to enable more objective insight into its range.
Practice shows that analyses of previous crises are not performed and that there is no serious or
scientifically verified „history of disease” on global, national or corporative level. Nevertheless,
an important question is whether „history of crisis” is needed in the world of revolutionary
changes, when it is almost impossible to predict future by the past as it was possible during
times of earlier changes.
Existing global economic crisis has several causes that are closely interrelated and as
such can not be precisely defined, especially when their sources are in question. It shows that
economic crises is followed by other types of crises, before all social and ethical crises. The
problem gets more complex as the consequences are often considered to be the causes, and
causes are considered to be consequences. The question is whether the collapse of the world’s
financial system is the cause or effect of global economic crisis. All the facts show that order is
changed here and that global economic crisis of 2009. is the consequence of social, politic,
moral or idea crisis, which is most clearly shown in economy field. Thus it is real to state that
economic crisis is the consequence of some other crisis or inability of the ideas to stand, and that
it causes other crises.
More precise economic analyses show that the basic reason of the existing global
economic crisis is the idea of leaving “golden standard” for US dollar which was performed in
(*http://forum.burek.com/putovanje-u-vreme-svetske-ekonomske-krize1971.3
t441202.msg7125226.html).
So, until this date, dollar had gold as a cover, and its emission was done by the
amount of gold as basic measure of value. After leaving gold cover printing dollars
without cover happened, so in the world there has been produced 150 thousand tones of
gold which corresponds to a parity of 4 500 billion of dollars. But total social gross
3

*http://forum.burek.com/putovanje-u-vreme-svetske-ekonomske-krize-t441202.msg7125226.html
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product in the world amounts to 60 000 billion dollars, which is almost fifteen times
more than the value of gold. Total value of valuable papers should be added to this, and
the amount is calculated to 670 000 billion of dollars. By comparing data we can
conclude that everything has become abstract, as total gross product on the planet has
been multiply overrated and that it is unavoidable that global financial collapse happens
with serious repercussions to all the other fields of global economic and social system.
Stated situation brought about numerous problems in global economy
functioning, the most important of which are stock market collapse, structural expenses
radical increase, overspending cash, etc. In other words disproportion between needs and
possibilities turns into greed, ruining ecology and ethical principles of economy and
society functions, disregarding sustainability of economy and development, etc. “The
United States of America as the strongest economy in the world before the crisis made 1
000 dollar and spent 10 000 dollars which is ten times more than achieved effects. How
did this difference supplement? By printing money or dollars, thus creating “Balloon
economy”. Unfortunately, each balloon has one and only characteristic –
unsustainability. Bursting or exhausting can not be avoided”, which happened at the
beginning of 2009.
This is one of the reasons of the global crisis, but not he only one. Thus, crisis
did not happen on its own, nor it is a surprise but a result of a low quality idea, or
overspending compared to production in the last 40 years, or since the golden cover was
cancelled, and also by placing banking organizations into action without sufficient
deposits. It can definitely be concluded that the cause or source of the crisis is in
organization systems and people, low quality idea that was not sustainable and that could
not be reproduced, but as unsustainable gathered negative energy which in the end
“exploded”. It shows that this claim also applies to a large economic crisis during 30s of
the last century, which led to the Second World War, oil crisis during the 70s of the last
century, etc. This conclusion will also apply to future crises.
2. 3. Cause of crisis in organizational systems
Each organization as well as each man or each living being during its life must
face some crisis. We talk about health, financial, love and other types of crises. A large
number of hotel, aero, car, health and other systems has at least once been in a crisis,
whether we speak about poisoning guests by hotel food, aero or car accidents, selling
unreliable cars, medicines, etc. These systems while doing business plan and prepare for
the possible crises, and we can witness this while flying in a plane where the stuff
instructs us upon behaviour in case of crisis situations, or in health, fire department or
other systems that mostly function in complex or crisis conditions.
In turbulent and uncertain times as are today and will be in future more and
more, crises will happen more often with devastating consequences. This refers to both
natural and social order. A crisis is defined as unexpected event which threatens the
possibilities of an organization to survive or function. Practice shows that a large number
of companies do not formulate a plan for solving a specific crisis, but relies upon
measures and strategies of other companies. This is a typical mistake because it seems
that there are no two crises that are the same, and they can not be eliminated in the same
way. This is because each crisis involves different people, or differently motivated
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people, with their wishes and interests. Strategies that in the past or some other place
gave a high level of efficiency and effect can give negative effects in a specific crisis.
Thus there is a need to manage a crisis in all its segments and phases and by systematic
planning and acting.
Causes of organizational crises can be various. Generally taken, basic cause of
all the crises in people, or management and its inability to adapt organizational
functioning to changes that happen in the company and its surroundings. That is why the
corporative management is the most responsible for the crisis appearance. Management
must lead the organization and prevent crises from happening, and when a crisis appears
it should try to solve it as soon as possible and reduce damages to minimum. Regardless
various factors influencing creation of crisis in the following text we will review the
most frequent causes of crisis: (1) technical discontinuity, (2) social repulsion towards
innovations, (3) unsatisfaction of buyers – clients. As it can be seen we talk about both
internal and external factors that are interrelated and jointly lead to changes or crises.

2.3.1. Technical discontinuity
Technical continuity was once considered to be the basic factor of success,
because of which each company tried to technically change as little as possible, because
of slow technological innovations and because of resistance employees had towards all
types of changes. Finally, when discontinuity was defined in companies, this did not
significantly effect the changes in production manner or offering services, which means
that employees were not required to radically change their behaviour.
Today, technical discontinuity is a rule in successful companies. Technical
discontinuity is a radical innovation which represents fundamental leap comparing to
technology of that time. This offers chances to societies and organizations which are
actively involved in new techniques and technologies and use them, but are also
dangerous to those who do not accept them. For example, appearance of transistor in
Bell Labs in 1950s for which they got Nobel Prize, was a significant innovation that
brought about development in electronics. Thanks to this innovation many societies
made significant jump in production and business economy. This was the new wave as it
eliminated classical pipes that limited capacities. Societies and companies which did not
notice changes in time came into grave crisis. Soon, vacuum pipes were not used
anymore, except very specific situations, so producers of these pipes were ruined as they
couldn’t sell their products. Thus, many industries that do not make technical
discontinuity will come into crisis.
In the era of fast technology changes, this cause will gain in importance in
future. If a company nowadays performs as it did in the past it will get things from the
past, but it will not suffice for its survival. It shows that corporative systems must change
technologically at least as fast as the surroundings. Unless they do that the organization
is domed to ruin. Example of modern corporative business shows that do not introduce
new generations of informative technology and change outdated generations of
computers will not be able to achieve competitive advantage. This shows that continuity
nowadays presents a great danger for corporative success, and that introducing
technological discontinuity gets more complex and risky for corporative success.
According to this a need arises to manage technology discontinuities as well as any other
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radical and fundamental change and thus prevent crises to interfere into a business
system.
With including technical discontinuities a rule “just in time”, has long been
applicable, which meant introducing changes timely. Time of introducing changes was
considered as the most important factor for achieving competitive advantage, when the
“just in time” principle was followed by technology changes. In modern conditions there
is a principle “Before its time” which is followed by principle of revolutionary
technological changes. This transformation requires a new quality of management in
technological innovations but also new organizational design.
2.3.2. Repulsion towards innovations
Times of crisis are not favorable for fast technological and organizational
innovations. Practice shows that each persisting in introducing new technical and
technological or organizational solutions in production or offering services may provoke
significant resistance. It is forgotten that organization comes into depression for applying
outdated solutions and concepts, or shortage of innovations and new ideas. The only way
or one of most effective ways of solving crises is introducing innovations of all types
any place.
Thus, if environment changes and introduces innovations and a state or an
organization doesn’t, or at least not as fast as the environment does, conditions for a
crisis are created. Nevertheless, each innovation does not have to be accepted by buyers
or consumers. If innovations are not accepted by buyers or consumers they are domed to
ruin. For example, people are suspicious towards products that appear unnatural or
diluted. This especially applies to Europe where people have long been distrustful
towards American meat products because of growth hormone usage. Monstanto
Company failed to notice this distrust and continued to invest large sums of money into
genetically modified grain against which are farmers, environment protection experts,
consumers and regulators in Europe, Canada and Asia, so the company came into a crisis
situation. Similar situation can be seen with applying A H1 N1 vaccine, which most of
the population in Serbia do not want to use as prevention, because of suspicion and
distrust that the product has been promoted out of commercial and not health protection
reasons.
Top management must create positive innovation atmosphere for creating ideas
as the most important resource in organization. In this context we should understand
insisting upon corporative management to attract people for achieving corporative aims.
Birocracy is a large problem for creative people as it does not require the best working
process but according to instructions and orders. Thus appears the need to reduce
“organization range” for purposes of improving innovation atmosphere, and later to
introduce a softer management system.4
In conditions of revolutionary changes as nowadays happen, or will be in
future, organizational innovations and the ability of companies to permanently transform
will gain importance, and especially to abandon classical ways of organizing and
managing companies and accept modern concepts and approaches. According to this we
4
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should accept philosophy of innovative leadership as an answer to the new challenges
which appear in the world of business and design new organization which will function
in conditions of “turbulent rapids”, instead of outdated classical organizations which
were projected to function in conditions of “still waters”.
2.3.3. User dissatisfaction
This is at the same time the most frequent and the most serious cause of a crisis. The
user can be: product buyer, service consumer, or non-business organization client, and it can be
seen through reactions to low quality, or high price, or both, or to behaviour of some
participants in the process of offering services. For example, the American Catholic Church has
received complaints for years that its priests are pedophiles. This disgraceful and criminal
behaviour was not the news in church. Church leaders did not consider the matter in public or
among themselves. In most cases they covered complaint us and moved priests to different
settlements where they continued their activities.
Pedophile problem soon became a state scandal which cost church millions of lost
believers and ruined its reputation for at least one generation. Ironically, church had a lot of
similar complaints during the 15th and 16th century but did not consider them as serious. Then
the problems were immoral behaviour of priests, filthy rich church and selling sin forgiveness.
As complaints were not considered and reacted upon, crises in Christianity appeared, and thus
appeared protestant revolution that divided Christian world.
Thus, when buyers react to specific problems concerning products or services, or
problematic behaviour of stuff, it is necessary to check whether it is the truth and react upon it.
Unless you do it, conditions for increased dissatisfaction can be created, and thus crisis that
lessens sale and profitability. Putnam Company has paid its negligence costly for it ignored bad
news from its clients. They agreed to calculate and compensate stock owners for the damages
since 1998. The worst is that because of this scandal many of the most important clients
(investors with accounts of several billion dollars) transferred their capital to other places. By
some accounts 13.2 billion of dollars were moved from the company Putnam in November
2003. And as the company gets its finances by the percentage of capital it manages, scandal
drastically lessened its income.5
3. Correlation among changes, progress and crisis
Changes, progress and crisis are permanent appearances. They are in interrelated
connections and relationships of causes and effects, which is natural as attraction and repulsion
as forms of movement are interconnected and conditioned. Causes of both progress and crises
are changes which lead either to evolution and progress or to regression and crises. According
to the stated people and especially management must be ready to react adequately to negative
and positive appearances, processes and happenings. So, it is useless to talk about forming
crises teams and groups nowadays that should deal with crisis, which was regularly practiced in
classical understanding of crisis. It was possible in the past, as crises were occasional, temporary
5
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and partial without an important impact upon broader surroundings. It seems that people will
deal with crises more and more, and that crisis conditions will be normal, and normal conditions
will not be treated as exception in management process.
Nevertheless, each crisis has its specific features and characteristics which make it
unique, so we can not state that there are no two same crises, regardless the fact that they may
seem the same at the first sight. What makes crises different are participants or people taking
part in the crisis, whether they bear a burden or gain something from it. According to this there
are no identical measures for solving all the crises. Strategies which gave results in crisis in the
past may be inadequate and unsuccessful in modern conditions, or even produce negative
effects, which means that “each seed can not grow on every soil”.
Each crisis has different consequences no matter the similarity of their causes. The
Epilogue of the crisis is double fold. The crisis will either develop and turn into a chaos, or it
will resorb into a normal which results in progress. Science proved that it is senseless to talk
about a permanent crisis as a regular state of things, as it is senseless to talk about a permanent
evolution or progress in development of some natural or organization system.
To be able to solve the crisis successfully it is necessary to admit that it really exists. If
one does not fulfill this condition there is no effective and efficient way to solve the crisis. This
is particularly obvious in transitional economy and social milieu. In the latest or global crisis of
2009. political structures of Serbia did not admit the existence of crisis, and especially its impact
upon Serbia. Many persisted that global crisis will bring gain to Serbian economy, even thou it
is evident that the crisis caught a large part of economy and society decreasing its success.
Optimism without support will not help but will endanger the condition of diseased economy
and social organism. This is natural for the crisis reacts regardless we admit, accept or neglect it.
We should not perceive only negative things in the crises. They often represent a
condition for progress, which was confirmed by researches of the history of civilization. Each
new socially economic formation was made on the ruins of the previous one and as a rule was
more advanced as by development of productive forces thus by the level of democracy. Many
reforms in a large number of countries were made after deep crises which were met by those
countries. After The Second World War Japan saw that they have nothing to find at the battle
fields and considering that it lost the war. According to many this was the key for the Japanese
people to turn to work and Buddhist principles in suffering as the basic of earth life functioning.
Thanks to this, Japan is considered to belong to a group of highly developed countries today,
even though it belongs to a group of poor countries in natural resources by all the criteria. Other
countries are in similar situation. During the 80s and the first half of the 90s the following
countries were in deep crisis: Poland, The Check Republic, Slovakia, Slovenia, etc. Before that
deep depression caught: Chile, Brazil, Argentina, Turkey, Indonesia, etc. Today, most of these
and other countries achieve progress, and some of them belong to a group of developed
countries of the world.
Previous law refers to corporative organizations. Under the influence of changes some
organizations vanish and others are formed. A large number of companies had growing success
to ruin which was being created during decades by crisis in the end. But management reacted
into a proper way and put the fallen giants back on their fee, giving them back reputation they
once had. An example of the highest rating in aero transport is “Pan American World Airways”.
This is confirmed by “a long successful history of this company started in 1927 across the sunny
sky of the Caribbean. This progress was ended 61 year later, in 1988. when 270 passengers died
in Pan-AM airplane as victims of one of the largest terrorist attacks in aero transport history.
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After this attack a crisis appeared and lasted for about two years because passengers did not
believe in safe traveling by this company planes. Nevertheless, management succeeded to
preserve this prestigious company by immense effort. This case shows that in conditions of
market competition nobody has a guaranteed success and that each system may come to a crisis
situations. But unfortunately, many times after such catastrophic crises in some organizations
damages were so large that they could not recover6, but when this happens a company can
prosper as we can see in this case.
Companies that were not able to overcome a crisis vanished. “by looking at American market
we find that 40% of the companies that were on Fortuna list of 500 a few decades ago do not
exist anymore. Company integrations, buying larger parts of shares and other financial games
resulted in mass redivision of capital, but did not do enough to enable appearing of competitive
companies on global level. If you aim your attention to global level you will notice that no
central American bank is rated among first ten strongest banks in the world and among 1000
largest companies in the world one third are American companies, one third are Japanese
companies, while others made some equilibrium in the rest of the world.7 Many unknown
companies from the 70s became leaders in their fields. On the other hand many large
corporations achieved their prosperity after a big crisis. Company Jack in the Box, is a well
known world’s fast food chain which came to a mega crisis in 1993. when 600 people got sick
because of the meat and hamburgers they ate, while 3 consumers died. After this case and after
a number of declarations given blaming meat suppliers this line of restaurants came into a large
crisis, the epilogue of which was decreased consumption and distrust into the quality of food
and safety of fast food made in these restaurants.8
Crises often contributed to radical and fundamental changes on national or corporative
level. It shows that radical reforms can be most efficiently and effectively introduced and
performed during crisis, and the hardest in conditions of prosperity, stability and progress.
Analyses show that all socio economic formations created new ones which were as a rule more
successful as the previous ones. They made prosperity after deep crises in previous socio
economic formations. It shows that each following socio economic formation was more
successful than the previous and that previous formations disappeared because of deep crises
that happened to them.
Thus, we should claim that crises are good for ones that has not lived through a crisis
can not appreciate and enjoy his own success, as people put it nicely “If nothing bothers you on
your road to success than you do not have much of success”.
4.

Managing crisis in organizational systems

It has already been stated that a crisis appears for lack of information or late response
to it. Often crisis causes are obvious but are ignored by the management of a company. There
6
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and Sons, Inc. New York, 1999. p. iii).
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are three reasons for such behaviour: (1) underestimating the appearing problem, (2) overrating
the ability of the organization to solve the problem, (3) inability to see the problem as a whole.
These reasons rarely emerge isolated, they appear combined most often.
Practice shows that overrating your own abilities is the most often cause of crisis,
especially with successful organizations. This also applies to simple life, too. The example of
Japanese car companies confirms this statement, as their management is humble and ready to
learn from everybody. American managers are proud and often are not ready to acknowledge
information that their cars lose prestige compared to Japanese cars, which made them lose their
share at car market and decreased their profitability.
Defining causes of a crisis is a condition for successful managing one. It appears that
only what you know well can be the subject of successful overcoming, or managing. So in crisis
management diagnostics is developed as a special part of management profession, with a task to
define symptoms which show germs of a crisis emerging, or its development. Corporative
management must also know the phases in crisis development and techniques and skills to
know crisis situations.
4.1. Phases in managing organizational crisis
Managing crisis can be different, which means that managing process can be
differently designed. The process of managing crisis is mostly defined by three phases (1) pre
crisis period, (2) crisis period, (3) post crisis period. Each of the stated phases does not function
in isolation but is in interactive relationship and mutually conditioned connections and
relationships.
The fact is that in the managing practice, pre crisis period is the least considered, and if
it is done it is mostly an improvisation or for mode trends. A large number of managers have
not been trained to define the source of a crisis, and prescribe appropriate therapy according to
diagnostics, for to prevent spreading the disease and become acute. The period when a crisis
shows its seriousness is mostly studied, but in this phase one must put in a lot of energy and
funding to decrease its consequences. Finally, post crisis period is also disregarded, which leads
to a possibility to stop recovery and put the organization in crisis again. For all of these phases
or conditions top management must have mechanisms that can answer to new challenges and
problems appearing in crisis process.
According to the stated, crisis management strategies include dual focus. One focus
must be on managing outer entities (for example suppliers, buyers, media) and the other on
managing internal entities (employees, crisis itself, etc). Influence upon external forces and
factors is harder and requires special management skills, which is natural as these factors are not
under the control of the management. Thus a recession after the Second World War caught Bill
Hewlett and Dave Packard Company (HP). During the Second World War American
Government bought equipment form this company. When the war ended turnover decreased
and the company could not support itself. The Company faced survival crisis. This was one of
those moments when company leader behaviour defined company’s future for a very long
period of time. As a biographer Michael S. Malone pointed that Hewlett and Packard built their
business from the beginning on principles of dedication and trust, but in these conditions they
realized that they could not avoid massive lay off of workers. They fired 60% of their
employees, and causes of the crisis were in external factors, when American government
stopped buying.
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Strategic management can influence internal factors more, considering the fact that
they are under its control. So it is stated that “understanding of organization on management in
crisis situations is defined by its practical actions during first 12-24 hours.9
Analyses show that each unsolved situation during crises will most likely turn into a
new crisis, which is as a rule more complex and devastating, and its consequences often can not
be eliminated. Crisis management strategy requires planning, organization and defining primary
activities and tasks in any crisis. In this sense archives and history of previous crises must be
used, but with obligatory application of “creative imitation” to be able to avoid mechanical
replication of the ways of solving crisis from one to some other organization or from one to
some other country.
Many management theoreticians pinpoint that economy subjects or their managers
react in crisis situations and this shows how expert they are in their business. Making strategies
in crisis situations must be a priority before something happens. Successful companies have
prepared action scenarios in advance, unless it comes to crisis situations and crisis itself. One
should bear in mind that in the situation of crises anything that could go wrong will go wrong!
One should always ask a “What if…” question. And you should always think a few steps ahead.
So, careful companies, as it was previously stated, during normal conditions of business
simulate crisis situations and test management abilities in times of crisis. This is also a positive
action for correction of action plans for acting in crisis situations, considering the fact that
negative happenings spread fast.

4.2. Strategic actions in management organization crisis
As any patient undergoing a complex operation, successful recovery of a company
can not be guaranteed. For a company in a crisis key factors are its needs to rebuild production
process, or offering service process, with improving financial status. Unless the stated is done,
the company is expected to bankrupt, as the worst solution for all the groups of interest which
are directly or indirectly connected to the company.
Key question in each activity is what and then how. Thus for successful managing a
crisis the most important is to clearly define the source of a crisis, so to avoid giving right
answers to wrong questions. After this a question that follows is how to stop the crisis and
negative trends. The most important is to break stereotypes that are often bases for wrong
strategies for crisis solving.
Traditional belief that5 the owners before all are interested in solving crisis appeared
to be doubtful. This especially applies to countries in transition, or to corporative management
which does not do enough to solve the crises and unemployment and transform them into
positive trends. Thus the practice that after privatization, production stops, employees are fired
and a favourable moment is waited for to sell the bought property. The same situation is with
managing boards that stay calm in most of the cases and even lazy during crisis situations.
For getting out of a crisis, corporative management must use sustainable mechanisms.
This is confirmed by the example of General Motors and Chrysler. “To be able to get out of a
crisis both companies performed radical measures by decreasing expenses and depth, to
improve their competitive ability, especially regarding Japanese companies. The other measure
9
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was in reviewing of capacities usage, and employee productivity. Work expenses were not even
close to those of direct competition, and before all Japanese companies which increased their
selling price.”10 Management of the mentioned companies took another measure to get out of a
crisis situation and that was renegotiation with larger creditors to annul the depth. This was a
more useful measure than bankruptcy itself. Whenever bankruptcy is involved creditors get less
than when they come to an agreement upon partial debt annulment. Ideas of budget subventions
which are often applied in business world is unacceptable for many reasons, and before all
because in this case tax payer money is spent, and the other is that budget subventions decrease
corporative management responsibility for rational spending of the means got. This is shown in
an old saying “You shouldn’t give a fish to a man. Teach him how to catch it”. If this does not
happen the one that gives will never give enough, and the one who receives will never be
satisfied by the subvention he gets.
The third relative successful mechanism that is used to get out of a crisis is choosing
new management. This is a logical measure, as it shows and proves that management which
brought the company into a crisis situation can not save it from the crisis. The system mostly
comes into a crisis for the lack of ideas, or application of outdated concepts. It is obvious that
the same and outdated concept can not save a company from a crisis. The new management
may be from the company or brought from the outside.
Practice shows that choosing the crisis management when a crisis situation happens
should be from the company and not from the outside, which is logical, for bringing new people
requires a period of adaptation, getting to know people, etc. In choosing new management
estimation has an important role. Successful managers or people in normal conditions are often
incapable to manage in times of crisis, as successful generals in peace are not successful
generals during the period of war. Thus appears the need that when choosing new management
advantage should be given to candidates aiming at practice, which are able to use shortcuts, and
to improvise to get to the aim. Rettner, the man that cocepted the project of solving crises in
Chrysler and General Motors recommends that a temporary manager should never be appointed
to solve the crisis, and this often happens in corporative practice, especially in transitioning
countries. This is explained by the fact that temporary function limits the freedom and
authorization of the first person in taking radical measures, regarding the fact that he is mostly
oriented to stakeholders, or owners and their opinion concerning the projected rout of
overcoming a crisis.11
Restructuring companies is as logical measure for coming out of a crisis and is applied
by the most of the companies. It is usually aimed at decreasing hierarchy levels to be able to
achieve higher flexibility and improve information exchange speed for bringing strategic
executive decisions. The highest level of flexibility and business efficacy would be achieved in
the case of business organizations functioning on the principle of self-organization or automatic
response to changes which happen in the surroundings. Today’s research showed that a man is
not capable to create organization that would function upon the principle of self – regulation, as
people has not succeeded to discover a lot of secrets of natural universe functioning, which
functions upon the principle of self-organization. In the perspective people will discover secrets
and laws of universe functioning more and more, and will be able to transfer those secrets to
projecting, building and managing organization systems. This prediction is real as a man
10
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himself is a result of self – organization, and because he is an obligatory element of each
organization, it is expected that the largest number of business process elements will be
established on the principles of self – organization. In self – organized organization crisis
sources are decreased and success of functioning of the corporative system is increased.
Parallel to the above stated it is necessary to define a special under system of dividing
reliable information, so that they would come to the right place and in the right time. By
restructuring expanses should be decreased and product or service quality increased. So, not one
or the other but decrease of business price and increase in quality which is a new business
paradigm. By introducing both, probability of emerging crisis decreases and conditions for the
company to improve market business conditions through increased competitiveness, are
created.
Corporative management can take other strategic activities and works, as searching
and accepting of strategic partner by merging or joining to another company, etc. Strategic
management makes strategies by action plans and specifies it regarding to competition and
market situation. The plan of high quality will transform the company from a crisis into a
developing company.
Nevertheless, the fact that a crisis was once solved does not mean that it can not
appear again. That is why a kind of an archive should be formed, where people will keep
successful solutions of this and similar problems just in case. It is desirable sometimes, even in
the period of piece and quiet to simulate various crises so that managers and other employees
could practice and train for the best possible answer in real situations. In this way the company
itself will be more successful in fulfilling customer needs, as Sam Volton said “All of us have
one and only boss, and this is the customer. He can fire us and we must take care to
prevent that from happening.“12
5. Summary
Analyses of the phenomenon of managing crises showed that a crisis is a
natural phenomenon and regular follower of changes and progress of human civilization.
It is shown that each crisis has its own source, or causes and they are in repulsion as a
form of movement that exists in the universe. Movement or repulsion leads to changes
that move into a negative direction. Negative changes increase entropy of organization
functioning and tend to bring the organization back into a previous condition, which is a
condition of disorganization. Considering the fact that the state of disorganization is
more natural that the state of organization, a need emerges to manage movement or
changes, which is the activity of a professional manager.
Causes or sources of a crisis can be different and differently explained. This
work shows ecology approach, of the causes of economic crises that happened in 2009.
and crisis in organizational systems. It seems that a natural explanation of a crisis causes
is the most acceptable and that the analogy of these causes may be used in explaining of
crisis appearance in organizational systems.
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Each crisis has its own laws of development and disappearance, and progress is
a regular follower of a crisis as a crisis is a regular follower of progress. Thus, there is no
progress without a crisis as there is no repulsion without attraction. These two forms of
movement naturally happen at the same time, at different places, as each closing of a
particle to some other particle means moving away this particle from some other particle.
Stated movements exist in organizational systems, too which leads to evolution and
chaos.
A crisis should be managed in a way that would eliminate the sources of its
appearance and then negative effects should be transformed into positive trends and
tendencies. The condition of success is in creating a strategy and strategic action plan,
and taking strategic actions to minimize a crisis and decrease its effects through
synergetic effects of all the constituents.
When modern global crisis is in question, there are two big current illusions,
before all for the management in Serbia and for the classical theory and management
practice. The first one is to believe that individual genius can pull an organization out of
a crisis and the other is that it can be done by the very individuals that brought the
systems into a crisis. Neither is correct. We must bear in mind a thought of R. Jungk:
The future of mankind is not in space but in people themselves, who until now
developed and used only a minimum of their abilities.”
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ПРЕГЛЕДНИ ЧЛАНЦИ
Ⱦɪ Ɇɢɪʁɚɧɚ ɋɚɜɢʄ,
Ɇɪ Ȼɪɚɧɤɨ Ʉɚɬɢʄ,
Ɇɪ ɇɚɞɚ Ɇɢʁɚʁɥɨɜɢʄ
ɂɧɫɬɢɬɭɬ ɡɚ ɟɤɨɧɨɦɢɤɭ ɩɨʂɨɩɪɢɜɪɟɞɟ, Ȼɟɨɝɪɚɞ
THE CONDITION OF CATTLE BREEDING AND SHEEP
BREEDING IN MOUNTAIN GOLIJA AREA1
Abstract
Livestock breeding in Serbia participates with 41% in total agricultural production,
and in developed countries, participates up to 70%. To surpass the unsatisfactory
condition in livestock breeding, some stimulant measures of state and long-term strategy
of livestock development are necessary. It is characteristic for Serbian livestock breeding,
including Golija region, significant decrease of livestock number, low milk and meat
production, numerous small breeders with small land, low prices of products and
undeveloped market. Improving overall conditions in rural areas will result with chance
for youth to opt and deal with farming.
Key words: Golija, livestock, cattle breeding, sheep breeding.

ɋɌȺȵȿ ȽɈȼȿȾȺɊɋɌȼȺ ɂ ɈȼɑȺɊɋɌȼȺ ɇȺ ɉɈȾɊɍɑȳɍ
ɉɅȺɇɂɇȿ ȽɈɅɂȳȺ
Ⱥɩɫɬɪɚɤɬ
ɋɬɨɱɚɪɫɬɜɨ ɭ ɋɪɛɢʁɢ ɭɱɟɫɬɜɭʁɟ ɫɚ 41% ɭ ɭɤɭɩɧɨʁ ɩɨʂɨɩɪɢɜɪɟɞɧɨʁ
ɩɪɨɢɡɜɨɞʃɢ, ɚ ɭ ɪɚɡɜɢʁɟɧɢɦ ɡɟɦʂɚɦɚ ɭɱɟɫɬɜɭʁɟ ɢ ɞɨ 70%. Ɂɚ ɩɪɟɜɚɡɢɥɚɠɟʃɟ
ɧɟɡɚɞɨɜɨʂɚɜɚʁɭʄɟɝ ɫɬɚʃɚ ɭ ɫɬɨɱɚɪɫɬɜɭ ɧɟɨɩɯɨɞɧɟ ɫɭ ɫɬɢɦɭɥɚɬɢɜɧɟ ɦɟɪɟ
ɞɪɠɚɜɟ ɢ ɞɭɝɨɪɨɱɧɚ ɫɬɪɚɬɟɝɢʁɚ ɪɚɡɜɨʁɚ ɫɬɨɱɚɪɫɬɜɚ. Ɂɚ ɫɬɨɱɚɪɫɬɜɨ ɋɪɛɢʁɟ,
ɭɤʂɭɱɭʁɭʄɢ ɪɟɝɢʁɭ Ƚɨɥɢʁɟ, ɤɚɪɚɤɬɟɪɢɫɬɢɱɧɨ ʁɟ ɡɧɚɬɧɨ ɫɦɚʃɟʃɟ ɛɪɨʁɚ ɫɬɨɤɟ,
ɧɢɫɤɚ ɩɪɨɢɡɜɨɞʃɚ ɦɥɟɤɚ ɢ ɦɟɫɚ, ɜɟɥɢɤɢ ɛɪɨʁ ɫɢɬɧɢɯ ɨɞɝɚʁɢɜɚɱɚ ɫɚ ɦɚɥɢɦ
ɡɟɦʂɢɲɧɢɦ ɩɨɫɟɞɨɦ, ɧɢɫɤɟ ɰɟɧɟ ɩɪɨɢɡɜɨɞɚ ɢ ɧɟɪɚɡɜɢʁɟɧɨ ɬɪɠɢɲɬɟ.
ɉɨɛɨʂɲɚʃɟɦ ɭɤɭɩɧɢɯ ɭɫɥɨɜɚ ɭ ɪɭɪɚɥɧɢɦ ɩɨɞɪɭɱʁɢɦɚ ɡɧɚɬɚɧ ɛɪɨʁ ɦɥɚɞɢɯ
ɢɦɚɨ ɛɢ ɲɚɧɫɭ ɞɚ ɫɟ ɨɩɪɟɞɟɥɢ ɢ ɛɚɜɢ ɮɚɪɦɟɪɫɤɨɦ ɩɪɨɢɡɜɨɞʃɨɦ.
Ʉʂɭɱɧɟ ɪɟɱɢ: Ƚɨɥɢʁɚ, ɫɬɨɱɚɪɫɬɜɨ, ɝɨɜɟɞɚɪɫɬɜɨ, ɨɜɱɚɪɫɬɜɨ
1

The paper is a part of research on the project „Standardization of technological treatment of
Golija's cheese traditional production by applying the autochthonous bacterium of lactic acid,
aiming to protect geographic mark of origin“, No. 20111, financed by the Ministry of Science
and Technological Development of the Republic of Serbia and „Multifunctional agriculture and
rural development in function of the Republic of Serbia's accession in EU“.
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INTRODUCTION
The level of agricultural production development depends on participation of
livestock production in agricultural production structure.
Mountain areas with their climatic and land characteristics suit to development of
livestock breeding. “The potentials have been unused, regarding that there are
insufficient assets, and turbulent previous periods, led by economic-political problems,
have influenced to overall economy, especially to agriculture. Livestock fund has
reduced in relation to 80's of 20th Century, which can be considered as good landmark“
(Novkoviü, Odaviü, 2008).
Reduction of livestock fund in Serbia is a result of numerous factors' influence:
insufficiency of incentive measures, low credit capacity of agricultural producers, price
disparity, depressed prices, decrease of rural population, unorganized repurchase,
inefficient transition, i.e. privatization, obsolete livestock breed-types, low purchasing
power of population etc. According to spatial dispersion, it is obvious that, in Central
Serbia, two third of total livestock fund has been bred, while dominate sheep breeding
and cattle breeding (Bošnjak, Rodiü, 2008).
Instruments of environment protection must not effect negatively on livestock
production (Rodiü, 2006). The most important measure for preserving biological and
ecological diversity is preservation of extensive livestock breeding. Nature protection
context is inevitable to approach holistically and include in revitalization program –
habitation preservation and autochthonous cattle- and sheep-breeds preservation.

THE CONDITION OF LIVESTOCK BREEDING
IN SERBIA AND GOLIJA
Around 700.000 husbandries deal with livestock breeding in Serbia. Production
decrease in livestock breeding, in 2007 (cattle breeding 1,61%, sheep breeding 0,10%)
showed that long-term crisis in our country keeps continuing.
In 2007 was dominated cattle production, with participation of 42,6% and sheep
production with only 6,3% (Kljajiü et. al., 2009).
Table 1. The number of cattle by category on December 1st in Serbia (in 000)
Cattle (Summ)

1991.

2000.

2005.

2006.

2007.

1.483

1.246

1.079

1.106

1.087

177

128

111

124

129

244

158

150

193

190

Calves up to 3
months
Bullocks from 3
months to 1 year
Bullocks over 1
year
Cows

123

109

81

106

113

847

759

672

622

602

In-calf heifers

59

58

48

52

46
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Bulls for
3
4
8
impregnation
Bulls
30
30
9
Bullocks in
168
118
157
fattening
Data source: Statistical Yearbooks, 1992, 2001, 2006, 2007, 2008.

3

2

6

5

223

187

The livestock breeding and livestock production in Serbia have been, for decades
behind, in constant decrease for about 1-2% annually. In period 1991-2007, number of
cattle had decreased for 26,7%, sheep for 24,5% (tables 1 and 2). The same tendency had
also livestock fund of Golija area, which had decreased continuously in period since
1991-2002, i.e. cattle breeding and sheep breeding (Spatial Plan of Nature Park „Golija”,
2009):
x Number of cattle: 25,6% (min) to 44,0% (max);
x Number of sheep: 32,0% (min) to 55,0% (max)
Evaluated values of livestock production according to activities in Serbia, in 2007
(data of Chamber of Commerce of Serbia) were: cattle breeding, 743 million USD, with
participation of 42,6% (in totally realized value of livestock production), sheep breeding,
111 million USD with participation of 6,3% (pks.komora.net).
Table 2. The number of sheep by category on December 1st in Serbia (in 000)
Year

Total

Sheep up to 1 year

Sheep for breeding

1991.
2.127
419
1.588
2000.
1.611
271
1.233
2005.
1.576
314
1.169
2006.
1.556
269
1.167
2007.
1.606
295
1.192
Data sources: Statistical Yearbooks, 1992, 2001, 2006, 2007, 2008.

Rams and barren
sheep
121
107
93
120
119

Hilly-mountainous area of Golija is characterized by favorable conditions for
livestock breeding development, along with maintaining, renewal and protection of
pasture and meadow areas. According to data of the Institution for Nature Protection of
Serbia, in total agricultural land of Park of Nature “Golija”, pastures and meadows
participate with 35,0% (www.natureprotection.org.yu). The livestock breeding is basic
activity of this area's inhabitants, where traditional experience is characteristic for
livestock breeding. Major part of livestock fund has been bred mostly for local
population needs, whether it is about meat and milk consumption, or their manufactures
consumption, which have been, mainly, the products of autochthonous production
methods. Most of these products can be successfully placed on European market,
together with certification on originality and geographic origin, which would increase
export from these areas and improve rural population standard (Saviü et.al., 2008).
In Golija area there are (Spatial Plan of Park of Nature „Golija“,2009):
x In the vicinity of Ivanjica exist small number of registered active summer
mountain pastures;
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In settlement Vrujci-Duga Poljana, in Sjenica region, modern ecological farm,
Two livestock farms: Golija river, for sheep breeding, and Preko Brdo, for
summer grazing, which had worked with minimal capacity, and abandoned
now,
x In Raška vicinity there are several private mini farms, but also abandoned,
x Unfinished dairy object.
On Golija dies out sheephold, which has been a consequence of, among other,
depopulation. There is no organized milk and other local products repurchase. There is a
tendency of reducing intensive usage of arable surfaces, and surfaces under pastures and
meadows enlarge on lower slopes, but along with undesirable overgrowing of highmountainous pastures and meadows (Spatial Plan of Park of Nature „Golija“, 2009).
x
x

Table 3. The number of livestock on wider area of Golija Mountain in 2000, 2004
and 2007.
Managing
district
City
Municipality

Cattle
Year
Total

Cows
and incalf
heifer
47771
47132
41054
21815
20777
18183
8737
8674
7528
5642
5216
4527
46943
40873
31222
10239
8672
6625
33485
74676
69898
19572
14994
14061

Sheep

Total

Sheep
for
breeding

Number
Cattle
on 100
ha

2000.1
63740
84693
68091
55
2004.2
68770
76370
57768
60
2007.3
57359
64713
49208
30
Kraljevo
2000.
29416
25915
20807
62
2004.
29206
26271
21018
61
2007.
25078
22265
17904
35
Novi Pazar
2000.
12043
13519
11853
52
2004.
12718
9577
5888
55
2007.
10377
8114
5016
29
Raška
2000.
6289
10750
8846
36
2004.
6983
12533
9855
40
2007.
5698
10619
8395
17
2000.
63325
96227
78121
46
Morava
2004.
53753
111410
88870
39
2007.
43597
104934
80630
24
Ivanjica
2000.
16427
31101
25902
45
2004.
14045
25935
21197
38
2007.
11420
24319
19149
22
2000.
43864
80159
68498
28
Zlatibor
2004.
100545
223047
171157
52
2007.
95381
225966
175806
28
Sjenica
2000.
26725
27716
20245
76
2004.
21285
17513
11824
63
2007.
20218
18946
13212
25
Data sources: Municipalities in Serbia
1
On the day of`15.01.2000; 2 On the day of 15.01.2004; 3 On the day of 01.12.2007.
Raška
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Sheep
on
100 ha
44
40
34
36
36
31
37
26
22
32
38
32
54
62
59
60
51
47
39
65
66
34
22
23
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INCENTIVE MEASURES AND IMPORT PROTECTION OF
LIVESTOCK PRODUCTION
Although with less than needed, the state, by certain assets, supports and improves the
livestock production. Within the agrarian policy, which tends to model of Joint Agrarian
Policy of EU, there undertakes a concrete supporting measures to this aspect of production,
too. Unfortunately, they do not result by expected results, because the livestock fund keeps
decreasing, as it was previously underlined, but the condition would be even more
unfavourable without this support. In the same way, this production is protected from
imported products, because import encumbrances are the highest exactly for livestock
production's products. The incentive measures in 2009 are:
Genetic improvement of livestock breeding2, is realized by support to cattle-, sheep,goat- and pig-production, by assigning non-repayable assets per qualitative breeding animal.
The assets per breeding animal realizes once in a year, but for owing minimal, i.e. maximal
number of heads, depending on livestock species. These assets assign for
- At least four, and the most 100 qualitative cows, in amount of 12000 RSD per head,
- At least 30, and the most 100 qualitative sheep, in amount of 2000 RSD per head,
- At least 10, the most 100 qualitative goats, in amount of 2000 RSD per head,
- At least 20, and the most 100 qualitative pigs, in amount of 2000 RSD per head.
These assets can be used only by physical persons – carriers of agricultural husbandries,
under regular conditions (they reported kind and number of livestock), while registered heads
of cattle on the husbandry must be controlled by legal entities, authorized for selection
activities – selection services, and to be meant for milk production (cows, sheep, goats), i.e.
meat (pigs). For this kind of support, the assets in amount of 1 milliard and 160 million RSD
had been ensured.
Selection measures in the field of livestock3, convey within several-years-lasting
development and livestock breeding improvement program (2008-2012), aiming at
strengthening the genetic potential of livestock and realizing higher and more qualitative
production of meat, milk, eggs, wool and honey. It is necessary to realize the selection
measures continuously, in longer time period, uniquely and systematically. The selection
measures have been financed by sources from budget. Concrete selection measures ratify by
individual species of livestock: big and small ruminants, hoofs, in pig breeding, poultry and
bee keeping. Besides the selection measures determine size and number of those measures, as
well as a price per measure unit in RSD and total amount per each measure. Out of total 130
million RSD for this purpose, the most assets were directed to cattle (big ruminants), around
77% of total number, and after, on small ruminants (sheep and goats), 9,1%.
Preservation of genetic resources of autochthonous – jeopardized species of
domestic animals 4, reflects in a fact that keeping and, in the same time preservation of
certain species of jeopardized domestic animals, is financed in certain amount per a head of
2
Decree on utilization of incentive assets for genetic improvement of livestock breeding in 2009
(Official Gazette of RS, No. 14/2009).
3
Decree on determination of Program for Allocation and Utilization of Assets for Development
and Improvement of Livestock Breeding for 2009 („Official Gazette RS“ 16/2009)
4
Decree on determination of Program on allocation and utilization of incentive assets for
preservation and sustainable usage of genetic resources of domestic animals in 2009 (Official
Gazette RS 16/2009)
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cattle. It is about female and male breeding animals for: Podolian bovine, Busha, domestic
bull, domestic mountainous horse, nonius, Balkan donkey, Mangulitsa (sort: black, white and
red), moravka, resavka, local sorts of pramenka (Pirot, Krivovir, Bardoka, Lipa,, Vlaškovitorogi, Karokaþan) and ýokan tzigaja, Balkan goat and autochthonous species of poultry
(Kaporka, Gološijanka and Svljig hen). These assets can be used by physical persons and
legal entities and scientific-research institutions, holders of jeopardized animal species, under
regular conditions (they had reported in regular term kind species and number of livestock
fund, and for heads of cattle which d the assets, that they had been under control of legal
entities, authorized for selection activities).
For quoted kinds and species of animals, incentive assets can be used if their breeder
breeds anticipated minor number or more, for example: for Podoian bovine, Busha and
domestic bull – at least 5 females and the most 1 bull on 5 females, for Balkan donkey – at
least 10 females and the most 1 male on 10 females, for mangulica – at least 20 females and
the most 1 boar on every 20 females, etc. The amount of assets per head is different and
ranges from 40.000 RSD for Podolian neat, 35.000 for Nonius, 30.000 for domestic
mountainous horse, 10.000 for resavka, to 500 RSD for poultry.
5
Export stimulus . In this year too, but with significantly lower amount (600 million
RSD), support the exporters of agricultural-food products. On export value, i.e. base line, of
determined products exert incentives rate on four levels (5,10,15, and 20). The export of
livestock products is supported by higher rates. Therefore, the export of fresh or cooled
young beef and poultry meat supports with 15% and export of pork and beef with 10%,
export of milk and cream with 20%, and other milk products, with exception of whey (for its
export the incentives are not approved), with 15%. Natural honey with 10%. The exporters
who export the products in countries with which Serbia has CEFTA 2006 Agreement
(Albania, Montenegro, BH, Croatia, Macedonia and Moldavia + UNMIC for KM region) do
not have right to use these assets.
The incentives reflect also in co-financing the insurance of animals 6, with 40% of paid
premiums, where physical persons – carriers of agricultural husbandry also have rights on;
premiums for milk7 in amount of 1,40 RSD per liter of delivered milk for processing;
through support of objects construction for livestock accommodation, food for livestock and
stable manure8, as well as support to organic livestock production 9 (15000 RSD per head of
neat cattle, 5000 RSD per head of small cattle, 500 RSD per piece of poultry and 1,5
thousand RSD per hive). Special assets help subsistence of local and regional exhibitions of
big and small ruminants and hoofs (determination of animal health, transportation and
insurance costs, co-financing the leasing), up to the amount of 2,7 million RSD 10.
5

Decree on utilization of subsidies to producers of agricultural and food products for 2009
(Official Gazette 16/2009)
6
Decree on conditions and method of utilization of assets for regressing the insurance of animals,
crops and fruits in 2009 (Official Gazette 14/2009)
7
Decree on bonus for milk in 2009 (Official Gazette RS 21,28 and 50/2009).
8
Decree on utilization of supporting assets for rural development through support to investments
in agriculture in 2009 (Official Gazette RS 14/2009)
9
Decree on allocation and utilization of assets for supporting the organic production development
in 2009 (Official Gazette RS 21/2009).
10
Decree on determination of Program for allocation and utilization of assets for livestock
breeding development and improvement in 2009 (Official Gazette RS 16/2009).
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Import protection. Besides mentioned incentives, the livestock production is
protected also by import duties. Almost all more significant products of livestock production
have been protected from import by high custom rates and import levies. According to
Interim Agreement on Stabilization and Association11, (being applied unilaterally by Serbia),
during import from EU, the custom liberalization, for numerous products, keeps realizing
gradually, and protection for some products keeps continuing after expiration of interim
period. Among this rank certain species of domestic animals, certain purposes and weights
(cattle, pigs, goats and sheep), specific kinds of meat, specific kinds of milk powder and
yogurt, butter, various kinds of cheese, poultry eggs, natural honey. According to this
agreement, the import of breeding animal of cattle, pigs, sheep and goats, as well as young
cattle for this livestock specie, has been liberalized in total, which has been also in function of
livestock production improvement.

THE GOALS OF LIVESTOCK BREEDING DEVELOPMENT IN GOLIJA
REGION
Basic goals for livestock development, along with preservation of natural values on Golija
mountain area, are (Spatial Plan of Park of Nature „Golija“, 2009):
x Preservation of traditional way of life and agricultural (livestock) production in rural
areas,
x Contribution to enhancement of local community through more significant
utilization of local products,
x Quality increase, and also local products value increase, especially of food with
defined and recognized geographic origin (processing milk into cheese, meat in
local traditional products and wool),
x Preservation of mountainous livestock breeding,
x Preservation of existing pastures and meadows,
x Prevention of pastures and meadows degradation in higher elevations, with special
protection regime,
x Giving priority to livestock production along with funding the necessary equipment
(machines, storages, objects for processing and finishing),
x Revitalization of traditional summer mountain pastures,
x Inter-networking between producing and selling capacities with tourist-catering
objects.
Development concept of Golija area anticipates development and renewal of livestock
breeding, as agricultural focus support. The cattle breeding is basic livestock breeding branch,
than sheep breeding (meat, milk, wool, manufactures). Development and renewal of livestock
breeding will be ensured by activation of small livestock farms in III level of Park of Nature
preservation and by opening new ones and reconstruction and protection of active summer
mountain pastures, as well as renewal of abandoned ones in accordance with regulations on
environment protection. There is also planned the production of organic food, first of all milk,
11
Law on vindication of Interim Agreement on Trade and Trade Issues between EU, on one side,
and the Republic of Serbia, on the other (Official Gazette RS – International Agreements No.
83/2008).
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milk and meat products with mark of geographic origin and autochthonous. The organic
production is the most favourable type of agricultural production, which protects the
environment (because it bases on essential connection of agriculture and nature, with accent
on natural balance respect). The goals of organic production are numerous: preservation and
support to biodiversity in nature and agriculture, on farm and its surrounding, preservation
and care for genetic diversity by paying attention to managing genetic resources on the farm,
recognizing the significance of domestic knowledge and traditional technologies etc. (Saviü
et.al, 2006).

CONCLUSION
Hilly-mountainous area of Golija is characterized by favourable conditions for
livestock breeding development. There are significant reserves for intensifying
agricultural production by setting up favourable relations between livestock breeding and
crop production, along with preservation of traditional way of life in rural areas.
In order to prevent further reduction of livestock fund and use natural advantages of
this area for livestock breeding development, it is necessary to do the following within
activities for agricultural development:
x To use, as much as possible, the incentive assets of the Ministry for
Agriculture, Forestry and Water Management of RS and some upcoming assets
from pre-accessing EU funds,
x To create Program of Agricultural Development, especially for livestock
breeding,
x Ensure systematic support to traditional food production with geographic
origin marks,
x To stimulate farmers associations,
x To activate complex program of farms development,
x To certify autochthonous meat, milk and wool products,
x To organize and realize correlations of producers, trade network and tourist
objects on good business practice principles.
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ПРЕГЛЕДНИ ЧЛАНЦИ
Ⱦɪ ɋɥɨɛɨɞɚɧ ɂɝʃɚɬɨɜɢʄ
Ɏɚɤɭɥɬɟɬ ɡɚ ɩɨɫɥɨɜɧɟ ɫɬɭɞɢʁɟ, ɉɨɠɚɪɟɜɚɰ
Ɇɟɝɚɬɪɟɧɞ ɭɧɢɜɟɪɡɢɬɟɬ, Ȼɟɨɝɪɚɞ
EXTERNAL FINANCING SOURCES OF
SERBIAN ECONOMY
Abstract
Cause and effect relationship between the financial system and financial risk
on one hand, and economic growth on the other hand is theoretically and
empirically verified. Financial System of a company in each case works better if
the company has greater financial strength. Without safe internal and external
financial resources it is not possible to establish a company and run the production
process, i.e., it is impossible to provide continuous funding of current operations. It
is impossible to imagine a developed national economy without developed
financial markets. Unfortunately, our country the problem of funding is very
prominent, because there is a shortage of capital due to low accumulation and lack
of savings. Therefore, the sources can be provided with great interest and other
financing costs, and under other unfavorable conditions. Financial markets are
underdeveloped and financing by issuing securities and other forms of financing
behind such financing in developed countries. Therefore, the paper will analyze the
financing of enterprises and the economy, the functioning of the financial system of
Serbia from the point of external funding sources.
Keywords: external sources of finance, securities, financial markets,
financial system, financial risks.

ȿɄɋɌȿɊɇɂ ɂɁȼɈɊɂ ɎɂɇȺɇɋɂɊȺȵȺ
ɋɉɊɋɄȿ ɉɊɂȼɊȿȾȿ
Ⱥɩɫɬɪɚɤɬ
ɍɡɪɨɱɧɨ ɩɨɫɥɟɞɢɱɧɚ ɜɟɡɚ ɢɡɦɟɻɭ ɮɢɧɚɧɫɢʁɫɤɨɝ ɫɢɫɬɟɦɚ ɢ ɮɢɧɚɧɫɢʁɫɤɢɯ
ɪɢɡɢɤɚ ɫ ʁɟɞɧɟ, ɢ ɩɪɢɜɪɟɞɧɨɝ ɪɚɫɬɚ ɫ ɞɪɭɝɟ ɫɬɪɚɧɟ ʁɟ ɟɦɩɢɪɢʁɫɤɢ ɢ ɬɟɨɪɢʁɫɤɢ
ɜɟɪɢɮɢɤɨɜɚɧɚ. Ɏɢɧɚɧɫɢʁɫɤɢ ɫɢɫɬɟɦ ɩɪɟɞɭɡɟʄɚ, ɭ ɫɜɚɤɨɦ ɫɥɭɱɚʁɭ ɛɨʂɟ
ɮɭɧɤɰɢɨɧɢɲɟ ɭɤɨɥɢɤɨ ɩɪɟɞɭɡɟʄɟ ɢɦɚ ɜɟʄɭ ɮɢɧɚɧɫɢʁɫɤɭ ɫɧɚɝɭ. Ȼɟɡ ɫɢɝɭɪɧɢɯ
ɢɧɬɟɪɧɢɯ ɢ ɟɤɫɬɟɪɧɢɯ ɮɢɧɚɧɫɢʁɫɤɢɯ ɢɡɜɨɪɚ ɧɢʁɟ ɦɨɝɭʄɟ ɨɫɧɢɜɚɬɢ ɩɪɟɞɭɡɟʄɟ ɢ
ɩɨɤɪɟɧɭɬɢ ɩɪɨɢɡɜɨɞɧɢ ɩɪɨɰɟɫ, ɨɞɧɨɫɧɨ, ɧɟɦɨɝɭʄɟ ʁɟ ɨɛɟɡɛɟɞɢɬɢ ɧɟɩɪɟɤɢɞɧɨ
ɮɢɧɚɧɫɢɪɚʃɟ ɬɟɤɭʄɟɝ ɩɨɫɥɨɜɚʃɚ. ɇɟɦɨɝɭʄɟ ʁɟ ɡɚɦɢɫɥɢɬɢ ɪɚɡɜɢʁɟɧɭ
ɧɚɰɢɨɧɚɥɧɭ ɩɪɢɜɪɟɞɭ ɛɟɡ ɪɚɡɜɢʁɟɧɢɯ ɮɢɧɚɧɫɢʁɫɤɢɯ ɬɪɠɢɲɬɚ. ɇɚɠɚɥɨɫɬ, ɭ
ɧɚɲɨʁ ɡɟɦʂɢ ʁɟ ɜɟɨɦɚ ɢɡɪɚɠɟɧ ɩɪɨɛɥɟɦ ɮɢɧɚɧɫɢɪɚʃɚ, ɡɚɬɨ ɲɬɨ ɩɨɫɬɨʁɢ
ɦɚʃɚɤ ɤɚɩɢɬɚɥɚ ɡɛɨɝ ɧɢɫɤɟ ɚɤɭɦɭɥɚɬɢɜɧɨɫɬɢ ɢ ɧɟɞɨɫɬɚɬɤɚ ɲɬɟɞʃɟ. Ɂɛɨɝ
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ɬɨɝɚ ɫɟ ɢɡɜɨɪɢ ɦɨɝɭ ɨɛɟɡɛɟɞɢɬɢ ɭɡ ɜɟɥɢɤɟ ɤɚɦɚɬɟ ɢ ɞɪɭɝɟ ɬɪɨɲɤɨɜɟ
ɮɢɧɚɧɫɢɪɚʃɚ ɢ ɩɨɞ ɧɟɩɨɜɨʂɧɢɦ ɨɫɬɚɥɢɦ ɭɫɥɨɜɢɦɚ. Ɏɢɧɚɧɫɢʁɫɤɚ ɬɪɠɢɲɬɚ
ɫɭ ɧɟɪɚɡɜɢʁɟɧɚ ɩɚ ɮɢɧɚɧɫɢɪɚʃɟ ɟɦɢɫɢʁɨɦ ɯɚɪɬɢʁɚ ɨɞ ɜɪɟɞɧɨɫɬɢ ɢ ɞɪɭɝɢɦ
ɨɛɥɢɰɢɦɚ ɮɢɧɚɧɫɢɪɚʃɚ ɡɚɨɫɬɚʁɟ ɡɚ ɬɚɤɜɢɦ ɮɢɧɚɧɫɢɪɚʃɟɦ ɭ ɪɚɡɜɢʁɟɧɢɦ
ɡɟɦʂɚɦɚ. Ɂɛɨɝ ɬɨɝɚ ʄɟ ɫɟ ɭ ɪɚɞɭ ɚɧɚɥɢɡɢɪɚɬɢ ɮɢɧɚɧɫɢɪɚʃɟ ɩɪɟɞɭɡɟʄɚ ɢ
ɩɪɢɜɪɟɞɟ, ɮɭɧɤɰɢɨɧɢɫɚʃɟ ɮɢɧɚɧɫɢʁɫɤɨɝ ɫɢɫɬɟɦɚ ɋɪɛɢʁɟ ɫɚ ɫɬɚɧɨɜɢɲɬɚ
ɟɤɫɬɟɪɧɢɯ ɢɡɜɨɪɚ ɮɢɧɚɧɚɧɫɢɪɚʃɚ.
Ʉʂɭɱɧɟ ɪɟɱɢ: ɟɤɫɬɟɪɧɢ ɢɡɜɨɪɢ ɮɢɧɚɧɫɢɪɚʃɚ, ɯɚɪɬɢʁɟ ɨɞ ɜɪɟɞɧɨɫɬɢ,
ɮɢɧɚɧɫɢʁɫɤɚ ɬɪɠɢɲɬɚ, ɮɢɧɚɧɫɢʁɫɤɢ ɫɢɫɬɟɦ, ɮɢɧɚɧɫɢʁɫɤɢ ɪɢɡɢɰɢ.

Introduction
Financial system in Serbia is characterized by extreme bank-centrality, and its
growth in 2008 was sluggish compared to the previous year, due to the slowing down of
credit activity. As in most countries in the region, bank interest rates have made growth,
while the interest margin during the year was the highest in Serbia. Credit expansion
slowed, and as the main risk in the banking sector still appears indirect credit risk, which
is due to depreciation pressures caused by the crisis further intensified, because the real
sector of the population and the lack of currency protected. Leading role in the growth of
the financial system of Serbia is still owned by banks. Other financial institutions under
the supervision of the National Bank of Serbia, despite the relatively low participation in
a given financial system, show considerable potential for growth and to increase its
contribution to the volume of financial intermediation, and the share in GDP. The
financial systems of the Serbian banks have kept a very dominant position by managing
90% of total financial assets. Financial institutions participate in foreign-owned with
nearly 80% of balance sheet assets of the banking sector. Global reduction of confidence
in the financial sector, which is reflected in our market through the fall of investment
expectations, was the factor that determined this year's developments in the domestic
capital market. On the BSE, in the first half of the year, most liquid shares lost 23% of
its value measured by index Belex 15, which returned to its level in January last year.
The decrease in share price, besides reducing liquidity, influenced the increase in the
reference interest rate and other interest rates on the domestic money market, as
investment in money market alternative investments in the capital market. At the same
time, a number of factors acting on the domestic and international money market
influenced the increase in bank interest rates. Active weighted average interest rate of
banks was increased from 11.3% to 16.61% annually. This increase was mostly
contributed by significant increase of the reference interest rate.1
The following analysis aims to, in the environment which is evident in the
financial system of Serbia analyze the functioning of the financial system of Serbia, the
financing of the economy, but with all aspects of external funding sources and
commercial entities and the Serbian economy as a whole.
1

. Data on the financial system of Serbia downloaded from websites and publications from the
National Bank of Serbia and Belgrade Stock Exchange.
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1. Characteristic attributes of financial market
In the financial market in Serbia, on the demand side, appear individual
investors, foreign investment funds, domestic mutual funds and pension funds, and on
the supply side, individual owners or companies that are listed in the process of
privatization. On the financial market, despite the large number of transactions, there is a
reducing of the relative and absolute volume of traffic, and as one of the reasons may be
that the relative value of the stock (price, book value) in this market declines. The
mechanism of discharge of the privatization of the market shares, is performed by
operations during the period of concentration accelerates and the number of transactions
grows, until the formation of a significant or majority share package, after which these
actions will reduce turnover, which is understandable, that with the reduction in demand
stock prices fall. Certainly, the cause of this phenomenon lies in the fact that the market
basically does not work as the stock market, but as the market firms. The result of this
phenomenon is that after a sufficient concentration of ownership of shares of companies
is achieved (in the hands of one person or group of related persons, demand, trade and
prices fall). As the new owner can not sell their stock shares, the shares are withdrawn
from the stock market, and this mechanism explains the large difference between the
level of capitalization and turnover in Serbia.
Intense concentration of ownership is a result of, above all, low protection of
property rights of minority shareholders. Namely, there is a negative correlation between
concentration of ownership and the quality of legal protection of investors.2 Nonefficient corporate governance leads to increase of the cost of capital and slowing down
the growth of the company and the national economy. Privatization, as part of the
transition process, should ensure a minimum quality of corporate governance.3 If you do
not increase the level of investor protection, the process of privatization will not result in
improving the efficiency of firms. In contrast, the agency problem will be sharpened
through various forms of expropriation of minority owners, including the processes of
tunneling.4 The process of concentration of ownership eliminates the actions on the
financial markets, in order to avoid the risk of possible loss of control and strengthen the
ownership-control structure, leading to a series of negative consequences to the
corporation itself, and the financial markets. In this way the corporation is deprived of
one of the possible funding sources and become more prone to use, often more
expensive sources, such as bank loans. Financial market becomes insolvent and deprived
of their basic functions.
Certainly, these market properties have a significant impact on its future
development, the development of the financial system and the national economy. The
first consequence is definitely a low liquidity of the market. Namely, the liquidity of the
market and the possibility of a quick withdrawal from a given investment are important
2

. La Porta., Lopez-de Silanes F., Shletfer A., i R. Vishnu, " Law and Finance", NBER, Working
paper 5661, Cambridge, 1996, page 28.
3
Stiglitz, J., Information and The Change in The Paradigm in Economics, Columbia Business
Schol, Columbia University, New York, 2001, page519.
4
Shleifer Andrel, Johnson Simon, " Privatiztion and Corporate Governance", MIT and Harvard
University, septembar 2001, page 5.
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factors in its attractiveness. The level of current and expected liquidity will affect the
formation of a critical mass of interested investors on the demand side. Privatization
market has a chance to stop the discharge process, but this market is highly sensitive to
the behavior of demand and basically low liquid. If financial markets remain insolvent, it
will have consequences on its fate and potential external funding companies that
continue to exist as an open corporation. In the event that these conditions are not met,
the lack of demand reduction will affect the price of shares of all issuers. For now, the
usual phenomenon of reducing stock prices assumed firm. In the case to maintain the
current configuration of the market benefit from the status of the company as an open
society are minimized. This will lead to the closure of even those corporations that have
the objective interest to operate as an open company. The market will in this form will
die away. The number of initial public offering will be negligible, and the market will
function until there are resources for redistribution.
The outcome of these circumstances is reflected in the impossibility of
achieving the basic function of financial markets: 1) determining the prices, 2) allocate
function, 3) Transfer functions; 4) function of liquidity 5) information functions, and 6)
functions to reduce costs of trade. In such circumstances it is difficult to expect any
market efficiency, while the question of its imperfection is completely irrelevant. As a
main result of the current state of the market in the corporate sector, is the increased
possibility of reducing the value of their shares, and property of their respective owners.
This is consistent with the view that the weak corporate governance variability faced
with higher demand due to rapid loss of trust into investors. These problems are coming
to the fore especially in the period of declining performance of the company and capital
market as a whole. Portfolio investors from overseas, in conditions of crisis, withdrew
from the corporation in which the high risk of expropriation of their property and
income.
What is characteristic is the fact that many domestic companies issue shares is
not considered as one of the possible sources of obtaining capital, because the owners do
not want to lose ownership and control of the company. Namely, the stock markets
means increased transparency of operations, open to the public and publish information.
On the other hand, many new companies have accumulated profit and are forced to use
external sources of funding. Certainly, the process of issue of shares and the stock
market uncertain, claims costs and use the services of investment banks, which are new
companies oriented to the use of bank loans. The Serbian financial system is presented
with hierarchy theory, which explains the choice of funding sources, expressed in terms
of information asymmetries, given that managers have more information about the
profitability and business enterprises, and investors do not objectively assess the value of
the company.
However, there is a possibility that successful Serbian companies list on foreign
stock exchanges and thus obtain a higher amount of capital, but that would bypass the
domestic market would be left without the quality of securities that is to life and
encourage a wave of other public offerings. For the further development of the financial
sector in Serbia, are certainly inevitable changes in the banking sector, which is
increasing its capacity (supply of credit) and efficiency (reducing costs of mediation).
An important step in further development of the banking sector certainly has made
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enactment in 2008, by bringing the new Law on Deposit Insurance in the amount of
50,000 euros.
Also basic strategic goal is to increase the efficiency of banking, and reduce
costs of financial intermediation. The fact is that the costs, profits and other parameters
of efficiency of banks in Serbia have highly negative values. Increasing the level of
security of banking and financial system and reduce its risk level, should allow its easy
integration into European processes and reduce the cost of transfer. Supervision of banks
and other financial institutions need to modernize in the institutional and technical sense.
It is necessary to activate a new channel of financial intermediation, non-banking
financial institutions, savings and micro credit institutions. By activating this system will
help increase the efficiency of the system and increase the competitiveness of the market
capital and deposits. The development of the of sector non-bank financial institutions is
possible to establish supervisory capacity in the insurance sector and the adoption of
medium term development strategy for this sector.
The formation and functioning of the financial system of Serbia, is greatly
influenced by lack of financial regulation, which is primarily related to the legal
regulation of financial markets. Namely, there are gaps in the protection of investor’s
interest, applying sanctions and protection of market integrity. In the stock exchange
there are, on the one hand, companies that appeared on economic performance can not
be corporations, on the other hand, companies were allowed to be listed on the B stock
exchange, without publishing a prospectus and information, and business. Also, the
Commission for the Securities is not sanctioned trade based on confidential information,
nor is it sanctioned non-compliance with obligations offer redemption of shares of small
shareholders in case of acquisition of majority ownership of related persons. Not even
the bond market follows trends in other developing countries, especially as there was no
issue of state bonds, and became the additional problems that concern both procedures
for the issue, and interest rates. The procedure involves determining the bond issue's
credit rating and finding of financial intermediaries to participate in the process. Interest
rates would have to be high, since it would include a double-digit inflation and it would
be difficult for investors in domestic companies' bond yields to be satisfied with less
than 18%.
National Bank of Serbia, through the interest rate on repo operations, as the
primary instrument of monetary policy, manifested impact on the functioning of the
financial system. This means that the determination of exchange rate leaves the market,
and that the fight against inflation by increasing the reference interest rate on repo
operations, which achieved the highest amount of 16% of early 2009. , and from June
this year was lowered to 13%. From such a monetary policy of the NBS, using pull-out
banks, as their repo operations does not make only nominal rate of the dinar, it also
makes additional profit by the fall of the exchange rate. Namely, banks convert foreign
currency into dinars and thus earn a yield of nearly 16% annually, and when they collect
dinar interest rate they can buy foreign currency at a lower rate than the original, which
is why wages in euros during 2008 based under investment in repo operations amounted
to over 40%. Given that the Bank may, with little risk to earn high profits on the basis of
approved consumer loans and residential population, lack of motivation and interest
crediting the economy, so the company moved to foreign creditors.
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From previous we will point out several conclusions: 1) in terms unstable
market and the falling trend of stock Listing, as well as ignorance of the procedures of
issue of securities is a major problem providing capital in this manner, 2) high interest
rates are a major problem for the emission of bonds, 3) trading on the stock market is not
legally sufficient moderated, which creates resentment investors and issuers of securities
to shares as a source of financing business, and 4) monetary policy chooses the amount
of interest rates and financial market turns in the market repo operations.

2. Sources of financing of the economy
In all countries the most important sources of financing of the economy are the
company gains, in other words, their own sources. In European countries in transition,
65% of investment is financed from profit, while the lower percentage in Latin America
and higher in Asia. About 20% of funding comes from bank loans (domestic and
foreign), only 5% of the share issue. However, unlike Serbia, the bond market
worldwide is growing, though still not a significant source of funding. In addition, a
dominant state bonds, unlike corporate bonds which are lagging behind in almost all
European transition countries, because only 8% of issued bonds comes from
corporations.
If the development of capital market in Serbia was measured by indicator of
market capitalization (the sum of all shares of all issuers in transactions in a given
market), which had a high rate of growth in recent years we would have the conclusion
that the Serbian market since early 2003 had a strong expansion. The value of market
capitalization in the case of the Serbian market is very similar to that in the period from
1998 to 2004, recorded the country such as Slovakia, Lithuania, Hungary, Slovenia,
Czech Republic and Poland. The amount of the market capitalization of the BSE market
is closest to the market in Estonia.5 According to the second standardized measure the
level of development of the market (the relative level of capitalization relative to GDP),
market shares in is comparatively speaking a little. However, changes in the relationship
of market capitalization and GDP in Serbia is moving uphill since 2003, which was not
the case in most countries of Eastern and Southeastern Europe. The number of listed
shares, as one of the following indicators of development of capital markets, suggests the
expansion of the market in Serbia.
The total market capitalization of companies on the BSE was approximately 20
billion or 49% of gross domestic product of Serbia in 2007 in comparison to previous
years, this indicator is doubled. According to this measure, Serbia can be compared to
other countries in the region with about 40% of gross domestic product.6 The larger
increase in the value of the stock exchange in the last few years had only Ukraine and
Bosnia and Herzegovina. However, the sale of shares does not represent a major source
5

. Stijn Slasesns et.all, ibidem " The Future od Stock Excenges in European Union Accession
Countries", Coraporation of London, May 2003 page 56.
6
Andritzky, J., "Capital Market Development in Small Country: The Case of Slovenia", IMF
Working Paper No.229, 2007
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of financing companies. Market Capitalization shows how the value of the shares of
companies listed on the stock market and all companies listed on stock exchanges on the
basis of privatization and the required majority of shares are not traded. Namely, in
Serbia there is no company that is primarily collected by selling shares of the capital for
the functioning and successful business. Thus, market capitalization, regardless of
whether it is absolute or relative values in relation to GDP, is a useful index of little
importance from the aspect of the stock exchange to finance companies. However, the
situation is similar in most less developed countries. They are very rare in cases where
the ratio of capital collected by issuing shares and GDP exceed 1%.7 In Bosnia and
Herzegovina and Croatia, this indicator is 0.1%, in the stock markets of Latin America
ranges from zero to 1.5%, and it is slightly higher in Asian and African stock markets
(Hong Kong 35.6% and Jordan 23.7%).
Due to the platitude of the capital market in Serbia, the companies used loans
as significant external source of financing. In 2008, companies were the most important
committee of the banking sector. The structure of total loans, credits the company
reaches an amount of 512 billion or 54% of the total approved credit. The relationship
between the total approved loans and private sector GDP in 2008 amounts to over 38%,
which is the case in other transition countries of Europe. Growth of credit companies,
and their relative increase in loans is relative to other sectors in 2008, is under question
mark, given the fact that there is still a tendency, and the continuation of direct
borrowing abroad. As an alternative to borrowing in foreign banks themselves, that they
separated the statutory reserve, companies are debit directly abroad and thus a part of the
corporate portfolio of banks directed to related institutions abroad. According to
available data, the state debt companies abroad in 2008 amounted to over 9.5 billion
euros, almost 30% of GDP. The structure of private sector lending Serbian economy to
repay about 60% of the population with 40% and this ratio is stable with a slight increase
in participation of the population. This is unfavorable distribution of loans and other
developing countries share of the population as a recipient of the loan ranges generally
range from 25 to 35%.
In Serbia there is a possibility that the company loan money at different
developmental state institutions, such as: Development Fund, the Agency for the
development of small and medium enterprises, the Fund for insurance and financing
foreign trade operations (Labor), the Agency and Insurance exports (Tax System), the
Guarantee Fund and the Agency for Foreign Investment and Export Promotion Agency
(SIEPA). Listed companies credit institutions, provide guarantees to banks for lending to
companies; provide advisory and technical assistance and other ways to help business
enterprises.
In addition to the security of the National Bank of Serbia, bonds market and
other debt securities do not exist, and above all, there is no issue of corporate bonds.
Anything less is traded in old savings bonds, only 1% of the total trade of securities in
2008, even less in short-term bills.
7
. Iorgova, S. and L. Ong, '' The Capital Markets of Emerging Europe: Institutions, Instruments
and Investors", IMF Working Paper No. 103, 2008 page 116.
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Significant increase is present in trade bills of the National Bank of Serbia in
the structure of trade in all securities in the Serbian market, NBS bills in the value of
transactions involved with about 95%. The value of these securities transactions in 2008
amounted to over 70 billion euros, and the repo transactions, have become the main form
of trade in securities. Note that the huge turnover of money in the repo operations result
of two factors: the first is the high amount of funds that invest in the repo business, and
the other is short term return on the money, it is always 15 days after the National Bank
of Serbia in this period, usually does repo operations. After that period the money
returned plus interest, to make it re-invested bank, and each transaction is calculated as a
new trade, regarding the fact it is investment in the same paper.
For the recovery of financial markets it is necessary that states think about
introducing a new range of securities, because if something does not happen soon, when
it comes to improving the supply there could be a fall of confidence in market
mechanisms, but bringing into question the collective investment such as investment and
pension funds. Growth stock price on the stock market early 2009 has a result in the fact
that the actions of some companies underestimated and do not reflect the real level of
their business and profit. The fall turnover on the stock market is partly a consequence of
the economic crisis, but part of the solution and the absence of an acute lack of liquid
securities. Lack of initial public offers, debt securities, corporate bonds, are just some of
the reasons why traffic to the stock exchange is at a high level. In the last five months of
2009, the total turnover on BSE amounted to 10.7 billion dinars, or 113 million euros. In
the same period, there was an increase of participation of foreign currency savings bonds
in the total trading, nearly a quarter of total turnover 24.35% realized in the trading of
bonds.
Despite the crisis, it is still significant that there is participation of foreign
investors, so on the purchase of shares of their participation in the period from January to
May was 43.6%, and on the sale of shares of 49.19%. General characteristics of capital
markets is that there are few individual investors, and only 20,000 citizens, or about
0.3%, ever traded on the stock market or bought or sold at least one action. Belgrade
Stock Exchange is trying to organize a variety of free training to educate citizens who
own shares, but for now it is still in its beginnings.
Signals coming from the stock exchange, not only ours but the world needs to
take advantage of those who manage the crisis and to see it as a sign that investors have
the capital, but they need to meet with the new offer, which will carries greater certainty
of yield with them.

Summary
Financial system and financial risks will be motivation and the limiting factor,
from the standpoint of external sources of financing of business entities and the Serbian
economy as a whole to the extent to which resolved the question of survival and
development of financial markets, especially now in terms of the global economic crisis.
In order for the financial market in Serbia to survive and to have sense, it is necessary to
develop its basic functions. In order for market to achieve its specified financial and
strategic goals, it is necessary to readjust legislation. This is primarily thinking of the
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Law on Securities, which in 2007 gained the new version, and in the year 2008 it has
already been prepared for its proposal for the amendment. For further development of
financial market in our country, we need greater state role in motivating companies to
primary issuance of securities to get the necessary funds. The state could participate in
the preparatory stage shows, educates, trains, and even to take cover costs of securities
emissions. Of particular importance is that the shares are traded on stock exchanges
abroad, instead of the domestic market, where many companies would be successful and
competitive and would be able to way to obtain funds in the most rational way.
Positive impact on the development of financial market would have the state
issued bonds to finance public expenditure, provided that the funds used to finance
productive public spending.
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ПРЕГЛЕДНИ ЧЛАНЦИ
Ⱦɪ Ɇɢɥɚɧ Ɋɚɞɨɫɚɜʂɟɜɢʄ,
Ⱦɪ Ⱦɪɚɝɚɧa Ɋɚɞɨɫɚɜʂɟɜɢʄ
Ɏɚɤɭɥɬɟɬ ɡɚ ɨɛɪɚɡɨɜɚʃɟ ɞɢɩɥɨɦɢɪɚɧɢɯ ɩɪɚɜɧɢɤɚ ɢ ɞɢɩɥɨɦɢɪɚɧɢɯ
ɟɤɨɧɨɦɢɫɬɚ ɡɚ ɪɭɤɨɜɨɞɟʄɟ ɤɚɞɪɨɜɟ, ɇɨɜɢ ɋɚɞ
HOLISTIC-SYSTEM CONCEPT IN ORGANIZATION OF
TOURIST EVENTS
Abstract
The management theory and practice of organizational systems show as that
specific situations, apparitions and states can be observed like complex of isolated
and independent segments. This perception produces a lot damage to efficiency for
all organizational systems, and thus for events. Every partial operating, without
respecting other part of event, can produce irrationality, because a system is only
as strong as the weakest link or part in there. Therefore, management must be
routed on the integrated system and they must insist on fusion of every segment and
resources of events for achieving of collective goal.
Keywords: management, system concept, events

ɏɈɅɂɋɌɂɑɄɈ-ɋɂɋɌȿɆɋɄɂ ɄɈɇɐȿɉɌ ɍ
ɈɊȽȺɇɂɁɈȼȺȵɍ ɌɍɊɂɋɌɂɑɄɈȽ ȾɈȽȺȭȺȳȺ
Ⱥɩɫɬɪɚɤɬ
Ɇɟɧɚʇɦɟɧɬ ɬɟɨɪɢʁɚ, ɚ ɩɨɫɟɛɧɨ ɩɪɚɤɫɚ ɨɪɝɚɧɢɡɚɰɢɨɧɢɯ ɫɢɫɬɟɦɚ, ɩɨɤɚɡɭʁɟ
ɞɚ ɫɟ ɱɟɫɬɨ ɨɞɪɟɻɟɧɟ ɫɢɬɭɚɰɢʁɟ, ɫɬɚʃɚ ɢ ɩɨʁɚɜɟ ɩɨɫɦɚɬɪɚʁɭ ɤɚɨ ɫɤɭɩ
ɢɡɨɥɨɜɚɧɢɯ ɢ ɧɟɡɚɜɢɫɧɢɯ ɰɟɥɢɧɚ. ɇɚɜɟɞɟɧɨ ɫɯɜɚɬɚʃɟ ɩɪɨɢɡɜɨɞɢ ɧɢɡ
ɧɟɝɚɬɢɜɧɨɫɬɢ ɩɨ ɟɮɢɤɚɫɧɨɫɬ ɮɭɧɤɰɢɨɧɢɫɚʃɚ ɨɪɝɚɧɢɡɚɰɢɨɧɢɯ ɫɢɫɬɟɦɚ, ɩɚ
ɫɯɨɞɧɨ ɬɨɦɟ ɢ ɞɨɝɚɻɚʁɚ. ɋɜɚɤɨ ɚɭɬɨɧɨɦɧɨ ɞɟɥɨɜɚʃɟ, ɤɨʁɟ ɧɟ ɭɜɚɠɚɜɚ ɨɫɬɚɥɟ
ɞɟɥɨɜɟ ɞɨɝɚɻɚʁɚ ɞɨɜɨɞɢ ɞɨ ɧɟɪɚɰɢɨɧɚɥɧɨɫɬɢ, ʁɟɪ ʁɟ ɫɢɫɬɟɦ ɬɨɥɢɤɨ ʁɚɤ, ɤɨɥɢɤɨ
ɦɨɠɟ ɞɚ ɢɡɞɪɠɢ ɧɚʁɫɥɚɛɢʁɚ ɤɚɪɢɤɚ, ɨɞɧɨɫɧɨ ɞɟɨ ɭ ʃɟɦɭ. ɋɬɨɝɚ ɫɟ
ɦɟɧɚʇɦɟɧɬ ɦɨɪɚ ɭɫɦɟɪɢɬɢ ɧɚ ɰɟɥɢɧɭ ɫɢɫɬɟɦɚ, ɧɚɫɬɨʁɟʄɢ ɞɚ ɢɧɬɟɝɪɢɲɟ,
ɨɞɧɨɫɧɨ ɮɭɡɢɨɧɢɲɟ ɫɜɟ ɟɥɟɦɟɧɬɟ ɞɨɝɚɻɚʁɚ ɢ ɪɟɫɭɪɫɟ ɤɚ ɨɫɬɜɚɪɟʃɭ
ɡɚʁɟɞɧɢɱɤɨɝ ɰɢʂɚ.
Ʉʂɭɱɧɟ ɪɟɱɢ: ɦɟɧɚʇɦɟɧɬ, ɫɢɫɬɟɦɫɤɢ ɤɨɧɰɟɩɬ, ɞɨɝɚɻɚʁɢ
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1. THE ESSENCE OF SYSTEM THINKING AND
APPROACH TO EVENTS
System approach was developed thanks to development of a system theory.
Therefore, its base is made out of systems as a group of mutually connected elements,
which together form a functional unity. System explanation of social occurrences can be
found with Greek philosophers. But system theory and its practical application appeared
in 1930, with an aim to enable efficient analyses of complex occurrences and processes.
That is why the application of a system concept can not be avoided in researching and
analyzing events as a type of organizational systems.
An event can be represented as a system. Thus represented and understood an
event is designed according to hierarchy principles. This means that an event is made of
subsystems while subsystems are at the same time systems related to their parts. They
can be seen in various ways. For example a business event can be seen as a part of
economy system. But a business event has its own components and parts it is made of. It
is made of human, material, financial, informational and other resources. These elements
function in a form of events, exchange information and energy and thus function or
survive, grow and develop.
Isolated events group into unities by the criteria defined. Groups made in this
way are further grouped into unities of a higher ran, so we talk about business, culture
and fun, art, sport, religious and other events, etc.
Nevertheless, grouping is not finished here, as events are connected at the level
of national communities, or at global level. For example, promotional market institutions
(fairs and auctions) are connected on global level through appropriate international
organizations. It appears that everything that exists in natural and social order is at the
same time a system and a subsystem. It is a system regarding its subsystems or parts and
a subsystem regarding a higher system.
Deeper analyses shows that even a local or town event that is included at the
level of a town, through numerous connections and relationships, independent of
whether it is organized by a town, private sector or mixed capital. If a town organizes a
manifestation (event), it must include in it all the important segments of a town. Thus for
example, public enterprises of the city supply electricity, water, maintain infrastructure,
event infrastructure as are the existing hotel capacities, means of public transport, etc.
Local government influences fire-department, health systems, police, etc. This means
that even a local event can not be successfully organized if all the subjects of a town are
not included in its organization and functioning.
An event as such is included in town, a town in a region and a region into a
state community. This means that an event taking place at the level of a town or a
smaller local community has an influence upon broader surrounding. For example,
Serbian Guþa, as a large tourist event - a manifestation that effects several Ministry
departments in Serbia, The Ministry of Trade and Tourism, Internal Affairs, Health, to a
numerous enterprises of a railway and road traffic, communal and other enterprises. The
usefulness of this event overcomes local boundaries, or the place where this event takes
place.
Finally, no state organization functions individually, but is connected to
neighbors and makes a unity of neighboring countries that by their connection make a
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continent. A continent on the other hand is a segment or a subsystem of the whole world,
which means that a local event is included into a town, than into a state, or a continent
and in the end into a global level.
For the management and organization this idea is of a significant importance,
and even more its practical application. Event management must have knowledge,
abilities and skills to connect some parts into a system or a system into a higher system
up to a global level. If parts are mutually connected in such a way so to make the fastest
possible communication among them, where mutual interaction and influence exists, if
the least amount of energy is spent in this interaction, the system has a chance to provide
success of its functions. Thus, modern management pays special attention to holistic or a
system concept in research of conditions, occurrences and processes, to be able to
project a successful organization.
This further shows that nothing is its own aim and that everything comes out of
something and serves something and that nothing can survive alone, let alone develop
and grow.1
For efficient and effective event functions and achieving aims set, flow and
exchange of energy and information must be provided, among parts or between a unity
and the surroundings. Closed systems are condemned to ruin. Thus, an event uses
resources from the surroundings (human resources, material resources, money,
information, etc) and it is also aimed at external users, and those are consumers or
clients.
To understand the essence of an event as a system it is important to say that any
possible change at any component or a part will influence other components of an event.
To research an event as a system means to accept integrated or system concept which
overcomes any other individual discipline. Interdisciplinary approach is set in this way
and enables an event to be explained from various angles which on the other hand
enables better knowledge about it and thus more successful management.

2. REPRESENTING A TOURIST EVENT AS A SYSTEM
Bearing in mind knowledge of a system theory and its practical application we
can state that events are understood as “the happiest places in the world”2, which means
that each gathering, manifestation or a spectacle promoting some activities, offers
pleasure to consumers or users. If consumer satisfaction in the sphere of tourism and
hotel keeping is in question we talk about a tourist event. 3
This system can be represented as a unity composed of five basic elements as follows:
x Consumers,
x Original region,
x Transit route,
1

More complete explanation of system concept and its philosophy is given in detail in: V.
Vuþenoviü: „Champion Management“, NIP Educational Informator, Belgrade, 2004.
2
Walt Disney, 1955.
3
See more details on defining an event in: Goldblatt, J. J., „Special Events“, John Wiley & Sons,
New York, 2002, p. 5-15
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Place where an event takes place,
Infrastructure.
Among the stated parts of an event there is an energy flow. An event can not
function as a system without it. For example, moving viewers or visitors from place to
place – transit region and an event place is a primary energy flow in the system. Other
flows of energy include movement through destination as goods and information
exchange. The third energy flow type exists between an event and a surrounding where it
happens, by which it uses services of public organizations, suppliers, police and firedepartment.
Representing tourist event as a system creates conditions to further investigate
it and define the best way of connecting parts into a unity. Each improvement in
functions of a part influences quality of a unity. Thus in the following text we further
analyze some subsystems of an event as a system.
x
x

2.1. Consumers (visitors)
Consumer is a basic part of a tourist event. An event is organized for him and
because of him, so we can say that he is a cause of all the actions or non actions in the
system of events. This means that without consumers it would be senseless to prepare an
event, regardless the fact whether it means direct or indirect participation. A consumer
may attend different events as business, sport, religious, educational, or attend a large
number of connected events.
Regardless the stated, each consumer must meet space, time and intention
criterion which defines him.
Space component. Each event must have space dimension where its elements
are scattered and connected. It is unimaginable that a system can exist out of space
which implies the need to fix space dimension of a unity to events. We could not show
internal structure of events without space, their connection and algorhytms. A universal
law applies to events as it applies to other systems, and it says that each change in space
dimension of a unity influences (positively or negatively) the quality of its structure or
parts.
Considering space component consumers of an event can be local or
international. If traveling takes place outside of the “usual surroundings” of people but
inside the borders of their country this classifies the person as local consumer. If the
event takes place outside the borders of a country the person is classified as an
international consumer.
We should bear in mind that that in the world that is erasing national borders
and stops custom formalities, which uses a unique currency, etc, dividing consumers to
local and international becomes more and more problematic, which enforces the need to
eliminate these differences.
Time component. . Beside space dimension an event must have its time
dimension, considering the fact that each system is limited by time in its duration and
functioning. At the same time this represents a component by which we measure success
of event organization.
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This component refers to a shorter or longer organizing of an event, and thus to
a shorter or longer stay of a consumer. From the event perspective, consumer that stays
longer is different than the one at a shorter trip considering spending, length of stay, and
other critical parameters. Promotional activities and strategies applied by management
have an important influence upon increasing the length of stay.

2.2. Source region
Source region is another subsystem of a tourist event system. It often does not
have the same trajectory with the event but can be physically divided from an event
place. Nevertheless, each source region can at the same time be a transit region, too, for
visitors that use it as a transit from the other source regions. This shows mutual
connection, entangled complexity of relationships among parts, where parts are
represented as a system regarding their parts and in the other as a subsystem regarding a
higher system. According to this a source region can really be a source of potential event
visitors in some other country but at the same time a transit region for passers-by from
the other source regions.
A source region is the central but in modern times disregarded link in event
system. The fact is that all the international events must count on source region as a
place from which tourists come. No international event could be performed without
demand from the source region. Thus, a source region as a tourist event subsystem is one
of the most important elements.
This includes direct and indirect increase of total income thanks to visitors, as it
shows that foreigners as a rule spend more money than local visitors. They consume
product at home market, or products at home market are paid as if they were exported.
Practice shows that source region research was mostly aimed at market
segmentation and defining target groups that can be the subject of processing and
research. Such a way could not supply larger effects as management exhausted itself by
partial problems and analyses.
Classic approach in source region research was aiming at researching influence
of a source region upon the event, in which case political, social, economic, cultural and
sociological; religion and other influences were estimated.
However, scientific and expert literature on event management did not pay
enough attention on the influence of tourist event upon the source region. This influence
undoubtedly exists, which is the base of system approach. The only question is how big
the influence is and how it is manifested. It is obvious that an event can influence source
region both positively and negatively. Positively because the infrastructure of an event is
developed which gains all the elements of industry. The number of agencies organizing
trips to the event sight grows; transport is engaged, as well as insurance companies and
local suppliers of products and services, etc. This positively influences general social
development of a region or a place.
On the other hand tourist event can negatively influence the source region,
especially when we speak about ecology, unethical and other problems. For example,
agencies of the source that organize attending gay parade can irritate local population,
not only will they resist it but can also provoke conflicts with potential visitors and
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agencies, carters, and any other subjects dealing with creating demand for this type of
event. Management task is to create and provoke demand for a certain event and to
provoke and take part in forming infrastructure which will serve in function of the event.
Bearing in mind the stated above, event system broadens its trajectory outside
of a place where an event takes place. This means that complexity of a system increases,
which puts the event management in front of bigger challenges. However, creating
demand in source region as a rule increases the number of visitors and thus profitability
of an event.

2.3. Transit region
Transit region is the third part of an event as a system which can have an
important influence upon the success of an event and which is completely disregarded by
the event management. Each individual has more or less been thinking when bringing a
decision, about the context of consuming an event and estimated positive sides and
transit road by help of which he arrives at the event site. Here we talk about the quality
of traffic infrastructure, length and speed of the travel, and especially estimation of
safety risks, or risks for health, mugging, maltreatment and prolonged stay, etc. Thus
general effort to shorten transit time to the least possible measure exists, and to improve
safety of all the mentioned categories. Transit routes that are of high quality and short
will not be used if they have a safety problem.
Transit region can also be a source region which has already been talked about.
Under positive circumstances a transit region can itself grow into an economy
destination, especially when we talk about passengers that use railway or road traffic.
Transit regions can in that way valorize their natural and social attractions and even to
enable stay in some camps, sightseeing etc.
In many cases a location can be important both as a transit region and a
destination. Singapore and Dubai are important transit stops from Belgrade to Sydney
and Brisbane in Australia, but can be important destinations themselves. The difference
between transit region and destination region is ambiguous when we talk about sailing,
when cruising itself as an event is the main component of travel experience and
“destination” is of a less importance.
Transit region quality is estimated by the following criteria: whether it consists
of one or more transit routes and which types of transport one can use to get to the event
place. Transit region that has only one route and one type of transport (for example
isolated islands, to which one can get by one plane only or use only one company) are in
an unpleasant situation. Nevertheless, this can be compensated by an advantage, as all
the visitors are concentrated to one location only.
Transit route problem may occur in connecting land routes or road traffic by
bridges. Here we talk about prolonged stay or bridge toll. Because of this passengers are
made to choose from the alternative routes. Opposed to road traffic plane traffic does not
depend on infrastructure during flights and have larger possibilities in changing routes if
something unpredictable happens (war in the transit flight country, whether conditions or
something else).
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Tourist event managers must pay attention to the possibility that one or more
places on the transit route can be turned into special destinations and thus turn
passengers away from attending the event. We can say that Cuba is the example of this
statement. Cuba is currently something more than an accidental transit location on the
way to the USA, because of the animosity between the American government and Castro
regime. Jamaica profited from this animosity. But if changing political attitudes brings
opening borders of Cuba to American citizens than the effect upon Jamaican events
would be catastrophic.
The highest impact upon quality and character of transit region had a change in
technology. Fast traffic means decreased transit time making long journeys more
comfortable and practical. For illustration sake we can state an example that a hundred
years ago people traveled from Paris to New York for several days and today they travel
for a few hours and it is estimated that in a hundred years people will travel to New York
for half an hour. Transit region was of the highest importance a hundred years ago, it is
much less today, while in future it will be even less important. The highest technological
development happened in aero traffic or aero transport.4
The next implication of technology development is exploitation of inaccessible
places as transit regions (for example airports from Sydney to Buenos Aires, they cross
over the Antarctic, which in itself can improve the attraction of the travel and thus
increase the level of traffic). In broader sense the second half of the XX century was the
era overwhelmed by cars and planes in opposition to ships and trains. Places relying
upon ships and railways lost in importance as transit regions and destinations (for
example railroad stops and some ports), unless they compensate the shortcoming by
development of road traffic and air access or by intensive production.

2.4. Places where tourist events happen
A place can be represented as an element of a marketing mix in a management
of a tourist event and as a subsystem of a tourist event system. This traditionally
represented the most important element of an event system and as such was submitted to
the deepest analyses which is natural as it represents the final destination of visitors or
the main motive of passenger movement from the source region.
It is evident that destinations can be successfully managed and controlled only as a
lesser amount of resources and variables which influence tourist event system. Even the most
successfully managed destinations may be destroyed by negative impact of forces they have
no control over, as volcanic eruptions considered to be distinguished, hurricanes, etc.
The place basically changed its appearance in the industry of the third
millennium events. We talk about changes in infrastructure and technical equipment.
This is conditioned by strong development in air traffic and space technology. Thus, by
the beginning of 2001 a spectacular event of launching the first traveler to space as a
tourist happened.5
4

Data presented on counseling „Tendencies in tourism development an implications towards
Serbia“, Trade and banking University, Belgrade, Zlatibor, 1. 8 2006.
5
30th April 2001., Denis Tito became the first space tourist in the world by starting a 6 day tour in
a vacuum space of an international space station of 180 billion dollars worth. A sixty year old
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Quality of the tourist event place is influenced by local population and local
government. It is most often the basic source of workforce. Employees from the place
where the event takes place know and take care of exploitation and preservation of
destination goods. Eventual excluding or marginalization of local population might
negatively influence a complete service, especially in a part dealing with visitors and
participants if they act with animosity. Thus event management pays special attention to
locality or local population and local government.
Local government influences development and improves local capacities in all
fields. This includes ministries which deal with total insurance, targeting and focus on
tourist marketing. Less present are the agencies focusing on research as Australian Biro
for tourist researches (BTR).6

2.5. Infrastructure in event industry
Event infrastructure can be defined as a group of commercial cultural, fun, sport
and other activities. It can not successfully function without the developed infrastructure
which is seen through offering services: transport, housing, food and drink, tour
operators, travel agencies, promotional events, attractions, souvenir shops and other
goods.
Infrastructure industry of tourist events is after visitors or consumers the most
important component of the system of events. This comes out of a fast that without the
developed infrastructure there is no adequate event valorization. Nevertheless, some
segments of infrastructure significantly vary in their development and diffusion in
certain different systems of events. Besides, it is not able to offer the same level of
service quality at all space components of the system.
Analyses show that as a rule the infrastructure of the event is concentrated at
places where events happen. According to this there is no home industry or at least it is
not used in source regions (travel agencies, tour operators, etc.). In transit regions and
along transit routes infrastructure almost does not exist. So, including infrastructure of
events in source transit regions is an imperative without which an event as a system can
not be efficient and effective.
Travel agencies may come to use for offering services as providing information
concerning events, on the most acceptable transit routes, good rest places, and informing
passengers on possible problems that may occur and the way of their solving. In the
world of internet and the possibility of making direct communication with event
organizers travel agencies are necessary for organizing tours for special target groups as
retired people or low experienced tourists. In those cases travel agencies usually provide
tourist guides or assistants which function for the group and follow it during the event.

American businessman, a millioner, was in fact the third civilian to travel into space and the first
to pay for the pleasure (40 million dollars), to achieve a vacation as a primary goal. A NASA study
confirmed that a lot of people would pay for such tours if they would cost around 100 000$. This
price could be achieved by 2010. so space in that way could easily replace The Antarctic or Mount
Everest as a border ego destinations among travelers and adventuress.
6
http://www.btr.gov.au
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Other significant element of the event infrastructure are housing capacities.
This problematic was dealt with in the logistic chapter as a significant functional area.
This is shown that event management must pay special attention to tourist and event
visitor housing in transit region. Housing in transit region should be organized for tourist
who use road traffic (individually or collectively) and at the other routes, too. We talk
about partnership with existing hotel infrastructure along the transit route, motels,
camping facilities, especially for younger tourists who often want to use tents, sleeping
bags, etc. In these cases hotel and motel infrastructure in transit should accept event
visitors and take care of the housing price, food and drink services and other services,
parking place availability and security with guards, etc. Thus, traditional targeting only
to housing in a place of event is outdated, as the visitor estimates complete service and
not its partial elements.
Housing with the other following contents at the place of the event is simpler,
because during the period of event planning a special attention is paid to this question.
Out of the stated we can state that using system concept during events is
necessary, as unity is taken into consideration and not parts and partial reviewing of their
functions. This provides a new quality which directly influences event success.



Conclusion

Holistic system concept in tourist event management implies making
organization connection, or mutual body with broader surroundings or places out of
which visitors come as well as the transit route foreign visitors should use to come to the
place. This specially refers to mega events for which the whole international community
is more or less interested. Proper informing of potential visitors in source regions about
the manifestation and pinpointing the appropriate transit route may increase the number
of visitors.
Stated approach is quite the opposite of classical way of seeing mega
manifestations. Here we review the problems of closer and broader surroundings and
their influence upon the success of the event. This enlarges a zone of interest of the
organizers because if the source region is not sufficiently informed about the event or
transit region there is no sufficient safety of passengers during their travel, and this will
decrease the success of the happening. Data from September 2001that because of a well
known terrorist attack in the USA a large number of trips was canceled for the three
following months even when congress and scientific manifestations were in question and
also other manifestations and events.
By introducing holistic in managing tourist events it is shown that events
became preoccupation of most local, town, state and global organs and organizations.
Because of this they offer support for better organization and conditions in which the
event will take place. But the event itself is important for the locality where it takes place
and even for broader area. An event and especially when mega events are in question are
connected to TV broadcasts and commercials which promote not only the event itself but
also the region or a state which increases their economic use. For example some mega
sporting event will as a rule increase tourist turnover after it has taken place, but it often
improves political, social and other opportunities for investments, etc.
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Out of the stated above it appears that application of holistic system concept is
unavoidable in managing events and formulating strategies by help of which previously
set goals will be realized.
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ПРЕГЛЕДНИ ЧЛАНЦИ
Ⱦɪ Ɂɨɪɚɧɚ Ɇɢɥɨɫɚɜʂɟɜɢʄ,
Ɏɚɤɭɥɬɟɬ ɡɚ ɢɧɞɭɫɬɪɢʁɫɤɢ ɦɟɧɚʇɦɟɧɬ, Ʉɪɭɲɟɜɚɰ
Ɉɥɝɢɰɚ ɇɟɫɬɨɪɨɜɢʄ,
ȳɄɉ, Ʉɪɭɲɪɜɚɰ
Ⱦɪɚɝɚɧ Ɂɞɪɚɜɤɨɜɢʄ
MANAGEMENT KNOWLAGE AS A NECESSARY
PRECONDITION FOR SUSTAINABLE DEVELOPMENT
Abstract
Today, the management and knowledge-based economy "part of the
development strategy of every economically developed country. EU member
countries, as in "Lisbon strategy" emphasized that the EU until 2010 to become the
world's most competitive and dynamic knowledge-based economy. The concept of
sustainable develop means putting in the foreground of modern education and
permanent improvement, investing significant resources in research and
development, sustainable development, maintaining adequate scientific and
technological policies in society.
Keywords: management,
sustainable development.

knowledge,

research

and

development,

ɆȿɇȺȹɆȿɇɌ ɂ ɁɇȺȵȿ ɄȺɈ ɇȿɈɉɏɈȾȺɇ
ɉɊȿȾɍɋɅɈȼ ɈȾɊɀɂȼɈȽ ɊȺɁȼɈȳȺ
Ⱥɩɫɬɪɚɤɬ
Ⱦɚɧɚɫ ʁɟ ɦɟɧɚʇɦɟɧɬ ɢ “ɟɤɨɧɨɦɢʁɚ ɡɚɫɧɨɜɚɧɚ ɧɚ ɡɧɚʃɭ” ɞɟɨ ɫɬɪɚɬɟɝɢʁɟ
ɪɚɡɜɨʁɚ ɫɜɚɤɟ ɟɤɨɧɨɦɫɤɢ ɪɚɡɜɢʁɟɧɟ ɡɟɦʂɟ. Ɂɟɦʂɟ ɱɥɚɧɢɰɟ ȿɍ, ɫɭ ɭ ”Ʌɢɫɚɛɨɧɫɤɨʁ
ɫɬɪɚɬɟɝɢʁɢ” ɢɫɬɚɤɥɟ ɞɚ ȿɍ ɞɨ 2010.ɝɨɞɢɧɟ ɬɪɟɛɚ ɞɚ ɩɨɫɬɚɧɟ ɧɚʁɤɨɧɤɭɪɟɧɬɧɢʁɚ ɢ
ɧɚʁɞɢɧɚɦɢɱɧɢʁɚ ɫɜɟɬɫɤɚ ɟɤɨɧɨɦɢʁɚ ɡɚɫɧɨɜɚɧɚ ɧɚ ɡɧɚʃɭ. Ʉɨɧɰɟɩɬ ɨɞɪɠɢɜɨɝ ɪɚɡɜɨʁɚ
ɩɨɞɪɚɡɭɦɟɜɚ ɫɬɚɜʂɚʃɟ ɭ ɩɪɜɢ ɩɥɚɧ ɦɨɞɟɪɧɨ ɨɛɪɚɡɨɜɚʃɟ ɢ ɩɟɪɦɚɧɟɧɬɧɨ
ɭɫɚɜɪɲɚɜɚʃɟ, ɭɥɚɝɚʃɟ ɡɧɚɱɚʁɧɢʁɢɯ ɫɪɟɞɫɬɚɜɚ ɭ ɢɫɬɪɚɠɢɜɚʃɟ ɢ ɪɚɡɜɨʁ, ɨɞɪɠɢɜɢ
ɪɚɡɜɨʁ, ɜɨɻɟʃɟ ɨɞɝɨɜɚɪɚʁɭʄɟ ɧɚɭɱɧɨ ɬɟɯɧɨɥɨɲɤɟ ɩɨɥɢɬɢɤɟ ɭ ɞɪɭɲɬɜɭ.
ɪɚɡɜɨʁ

Ʉʂɭɱɧɟ ɪɟɱɢ: ɦɟɧɚʇɦɟɧɬ, ɡɧɚʃɟ, ɢɫɬɪɚɠɢɜɚʃɟ ɢ ɪɚɡɜɨʁ, ɨɞɪɠɢɜɢ

Introduction
Important assumptions on which will be based growth and development of national
economy of sustainable development are certainly speed the introduction of innovation and the
ability of the economy to established theoretical knowledge into inventions and new
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technologies. Today is a key determinant of national wealth of the ability of achieving new
knowledge, ideas, innovation and technology, and creation and disposal of human capital as
important resource.
Serbia is a country of significant economic or large market potential, seen the world or
European level, and therefore sustainable development should allow for permanent, long-term
economic growth that will not be based on excessive use of natural resources, or unacceptable
environmental consequences. This means that the development of Serbian economy in the
direction of sustainability can be seen only on the basis of economic growth, primarily based on
factors such as management, knowledge, information, people, education and quality of
connections among people and institutions.
The concept of sustainable development implies a strategy that is based on the new
growth theory in which the centre of applied knowledge and the complex scientific and
technological development. In the modern understanding of development dominated achieved
comparative advantage, the ability of an economy that performed theoretical knowledge into
inventions and new technologies, become key determinants of the speed of growth and
development of national economy and sustainable development.
Today, the "knowledge-based management" or "knowledge economy" and "knowledge
society" in the world have become recognizable terms. Implemented numerous studies in
which indicates their importance. No almost any economically developed countries of today's
world that has no specific policy or strategy of encouraging knowledge-based economy.
EU is still 2000th year, the "Lisbon Strategy" pointed out that the Union "to the 2010th
year to become the world's most competitive and dynamic knowledge-based economy, capable
of sustainable economic growth with more jobs and better-paying job" while at the same time
the EU has developed and about 50 specific measures and policies whose implementation
should lead to the mentioned goal.

1. Knowledge as a prerequisite sustainable development
In order to benefit from, the concepts of knowledge at the national level, it is not enough
to achieve the effects of market evaluation of new production factors and the spontaneous
restructuring of the economy towards sectors with the greatest knowledge, but also create
opportunities for sustainable development. For the realization of that concept, the experiences
of advanced economies of the world in this respect, the most important are the following
factors:
o modern education and permanent training,
o funds for research and development, particularly investment in modern industries
(computers, biotechnology, pharmacology, ...)
o appropriate scientific-technological and cultural policy of the company,
o adequately manage the economic changes in accordance with changes in the world
and environment,
o macroeconomic selection policy, systemic and structural economic solutions
o level of protection of property rights and economic assumptions based on knowledge.
It should be noted that the science in Serbia, still unsustainable path, although some
progress has been recorded in the last few years. Investment in science and technology is the
only way to establish a sustainable economy and society, and in this regard need to focus a
national priority.
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In addition to the existing strategy, it is necessary and their implementation through the
promotion system and the partnership as one of the aspects of its implementation. Prerequisite
implementation strategy is to increase funding sources to 1% of GDP, which is expected from
2014.godine, as well as investment in infrastructure, from 300 million euros. We should
emphasize rigorous system of monitoring implementation of the strategy, as it would give the
expected results.
In all this, a special place belongs to the information and communication technologies,
which have made considerable progress in comparison to other technologies and their practical
application is increasingly present in all segments of business operations.
When considering the place and role of ICT in the future develop of Serbian economy,
will have a special aspect of the education system and training of young generations for the
widest and creative use of information and communication technologies, so that they apply
equally to the international market knowledge and information.
Republic of Serbia in recent years, was building its research capacity, and that the report
is the fact that Serbia is currently implemented in 15 European projects and more than 100
national projects in the field of ICT.
Based on data from the image, it can be concluded that the area where most researchers
involved in Serbia: software, hardware and computer systems and telecommunications. We
therefore conclude, it is precisely in these areas has been a transfer of modern technology,
which is very applicable today in practice in our country, in almost all areas of economic life.
At the same time, today information technology has attracted widespread application,
implementation in all segments and improving existing technologies and adapt to our
conditions.
Image shows the structure that is realized in the state scientific institutions, and whose
implementation assists the Ministry of Science.
Figure 1 - Key fields of national research projects in ICT
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2%
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ComputersystemsandhardwareͲ15projects
SoftwareͲ18projects
RoboticsͲ1projects
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MicroelectronicͲ6projects
NanotehnologyͲ2project

5%

TelecommunicationsͲ12projects
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DigitallibrariesandcontentͲ1project
ElectronicͲ1project
InternettehnologyͲ3project

To establish knowledge-based economy as well as the general goal of sustainable
development should define a list of strategic information systems to be developed in
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Serbia, clearly determine the relationship of strategic information systems with other
elements and processes the information society, whose development will take, for
example. E-administration.
Managing the development of information and communication technology
involves the fulfilment of the following assumptions:
o to define a list of strategic information systems to develop,
o clearly determine the relationship of strategic information systems with other
elements and processes the information society, whose development will be undertaken,
o to raise information literacy in the development of key competencies in this
context to promote creative and systematic thinking, as well as a system of lifelong
learning in the field of information technology, to improve efficiency and effectiveness
of IT education
o to provide a systematic approach to the use of public data from the national
practical and theoretical importance.

2. Research and development technology
Economic and overall development of the Republic of Serbia will have more to
be based on organized research & development (R & D) that should produce a
permanent technological development in the form of existing development and the
creation of new technologies and new products, processes and services. Unlike most
developed countries are able to develop fundamental, applied and developmental
research, Serbia its IR activity should be directed to a great extent on the applied
research and development work. Progress in this area is not possible without improving
and reforming the entire R & D system. Development and application of ICT in all
spheres, have transformed modern society, "information society" based on knowledge
and sustainable development. One of the most important indicators of information
society development is the use of the Internet. Using the Internet in Serbia is increasing
continuously since 2005. year. In 2008. in Serbia has more than 2 million Internet users
(1 / 3 of the population older than 15 years), Internet access is 33.2% of households and
91.5% of business systems.
Indicators measuring knowledge-based economy can be divided into three groups.
1. Indicators of structural changes
x share of production and services based on knowledge of the economy,
x growth of value added economy based on knowledge,
x structure and growth of the economy by technological intensity,
x imports by technological intensity,
x investment in knowledge (% of GDP) and comparison with the total
investment,
x increase the intensity of ICT, investment in equipment, software and patents,
x increase employment by degree of expertise of the workforce.
2. Indicators of knowledge creation - includes
a) indicators of human capital:
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x % Higher and secondary education (in the relevant age groups),
x participation in all ongoing development and training, or only those practices that
are highly professional,
x average expenditure on structural training per employee by industry,
x public spending in relation to education (per capita)
x relative earnings in relation to educational level.
3. Scientific and technological indicators:
x spending on IR in the total consumption of GDP,
x growth rate of the researchers,
x influx of graduates from the exact scientific and engineering fields in relation to
the total number of employees,
x number of scientific publications of the population,
x application rate of patents per capita
4. Indicators of diffusion of knowledge
x dissemination of knowledge networks and organizational change
x share of business in financing IR
x number of national and international association of technology companies,
x international association, the purpose of business connections, the use of business
practices, etc. ..
Developing a knowledge-based economy and sustainable development of economy and
society Serbia has important to reconstruct the system of research and development. Change
should contribute to establishing better links between functional research and development
units, their rationalization and restructuring in far greater number of functional units within the
economy, and a slightly smaller number of universities and state institutes oriented towards
fundamental research.
To provide competitive and progressive system of research and development of Serbia
shall:
o provide technological revitalization of research units
o balance private and public research and development unit in the use of public funds
o improve their international competitiveness and promote international networking
and cooperation with renowned international institutes,
o reduce the quality of researchers going abroad special programs for the most talented
young scientists
o improve information systems and improve the opportunities for using information
and communication technology
o introduce a system of e-government
o particularly encourages research and development in sectors of the economy based on
knowledge
o remove all barriers to foreign knowledge, technologies
o encourages dissemination of knowledge and exchange of scientific information as a
public good (scientific conferences and international exchange of knowledge).
The aim of the EU in research and development is set in the Lisbon Strategy, which
provides that the costs of research and development by 2010. The amounts of at least 3% GDP
of the EU, as well as two-thirds of these funds financed the private sector.
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Cost of research and development in Serbia, expressed through the percentage of the
GDP, were reduced to 0.54% in 2001. year to 0.50% in 2007. Serbia's level of participation of
Bulgaria and Slovakia, and appropriations do not differ much from those who have Romania
and Poland. The average share of the costs of research and development in the EU-27
amounted to 1.83% of GDP in 2007.
The absolute amount, the largest expenditures for research and development in the
2007th year had Germany (56.4 billion EUR), followed by France (36.4 billion EUR) and
United Kingdom (30.0 billion EUR). These three countries participate with almost two-thirds
of total expenditures intended for research and development in the EU-27 in 2007. year.
By choosing quality projects and involvement in international cooperation, with
increasing separation from the budget of the Republic of Serbia, can begin the process of
building an innovative infrastructure necessary for development of Serbia as an innovative
society, ie. environment in which innovation, originality, and knowledge is the primary stage of
development.
Economic and social development of Serbia can rapidly develop new construction,
open, internationally competitive economy, which is ready to successfully participate in the
processes of globalization in world economy, with a readiness to successfully avoid all of its
negative consequences, and to make the most of opportunities that opened for accelerated and
sustainable development.

Conclusion
Serbian economy oriented towards the development of knowledge-based
economy will have to fundamentally change the relationship to scientific research and
development work. The previous practice development, mainly the lack of applicable
fundamental research will have to change significantly due to the establishment of
different research and development system. A system should be based far more on
market principles and the needs of modern technological change and the rules of conduct
for sustainable development.
In addition to the reformed and streamlined system of research and development,
special attentionmust be paid to monitoring and measuring the degree of progress in
building management and knowledge-based economy. The fact that Serbia can rely on
the experience and methodology applied in OECD countries.
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ПРЕГЛЕДНИ ЧЛАНЦИ

Ⱦɪ Ȼɪɚɧɤɨ Ɇɢɯɚɢɥɨɜɢʄ
Ɇɪ Ɂɨɪɚɧ ɋɢɦɨɧɨɜɢʄ
Ⱦɪ ȼɥɚɞɚɧɚ ɏɚɦɨɜɢʄ
ɂɧɫɬɢɬɭɬ ɡɚ eɤɨɧɨɦɢɤɭ ɩɨʂɨɩɪɢɜɟɞɟ, Ȼɟɨɝɪɚɞ
NETWORK ECONOMY IN FUNCTION OF AGRARIAN SECTOR
DEVELOPMENT IN SERBIA1
Abstract
Network economy is a new enterprise organizational-process model, which
is developed owing to new constituent elements such as: information, innovations,
communications, new technologies and the such. Merging, or in contemporary
vocabular – networking is a wide spreaded trend in world. Goal of this alliance is
sinergy that contributes to network members more then individual output in the
market.
Key words: Network economy, competitiveness, development, agriculture.

ɆɊȿɀɇȺ ȿɄɈɇɈɆɂȳȺ ɍ ɎɍɇɄɐɂȳɂ ɊȺɁȼɈȳȺ ȺȽɊȺɊɇɈȽ
ɋȿɄɌɈɊȺ ɋɊȻɂȳȿ
Ⱥɩɫɬɪɚɤɬ
Ɇɪɟɠɧɚ ɟɤɨɧɨɦɢʁɚ ʁɟ ɧɨɜɢ ɩɪɟɞɭɡɟɬɧɢɱɤɢ ɨɪɝɚɧɢɡɚɰɢɨɧɨ-ɩɪɨɰɟɫɧɢ ɦɨɞɟɥ,
ɤɨʁɢ ɫɟ ɪɚɡɜɢʁɚ ɡɚɯɜɚʂɭʁɭʄɢ ɨɫɧɨɜɧɢɦ ɝɪɚɞɢɜɧɢɦ ɟɥɟɦɟɧɬɢɦɚ, ɤɚɨ ɲɬɨ ɫɭ:
ɢɧɮɨɪɦɚɰɢʁɟ, ɢɧɨɜɚɰɢʁɟ, ɤɨɦɭɧɢɤɚɰɢʁɟ, ɧɨɜɟ ɬɟɯɧɨɥɨɝɢʁɟ ɢ ɫɥ. ɍɞɪɭɠɢɜɚʃɟ ɢɥɢ
ɫɚɜɪɟɦɟɧɨɦ ɬɟɪɦɢɧɨɥɨɝɢʁɨɦ ɪɟɱɟɧɨ ɭɦɪɟɠɚɜɚʃɟ, ɩɪɟɞɫɬɚɜʂɚ ɭ ɫɜɟɬɭ ɲɢɪɨɤɨ
ɪɚɫɩɪɨɫɬɚʃɟɧ ɬɪɟɧɞ. ɐɢʂ ɭɞɪɭɠɢɜɚʃɚ ʁɟ ɫɢɧɟɪɝɢʁɚ ɤɨʁɚ ɞɨɩɪɢɧɨɫɢ ɭɦɪɟɠɟɧɢɦ
ɚɤɬɟɪɢɦɚ ɜɟʄɟ ɤɨɪɢɫɬɢ ɨɞ ɩɨʁɟɞɢɧɚɱɧɨɝ ɧɚɫɬɭɩɚ ɧɚ ɬɪɠɢɲɬɭ.
Ʉʂɭɱɧɟ ɪɟɱɢ: Ɇɪɟɠɧɚ ɟɤɨɧɨɦɢʁɚ, ɤɨɧɤɭɪɟɧɬɧɨɫɬ, ɪɚɡɜɨʁ, ɩɨʂɨɩɪɢɜɪɟɞɚ.
Introduction
Improvement of performance in agricultural complex in Serbia requires establishment
of trade oriented companies, that involves a sequence of structural changes directed towards
business efficiency improvement and market demand adaptation. Changes in structure inside
companies are internally or externally orientated, both to increase effectiveness. Successful
positioning on farming product market in Serbia requires adequate information on changes in
the region and it’s market to decrease risk and uncertainty. Market risk cannot be eliminated,
1
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but it can be reduced and comprehended by market research. Based on domestic market
characteristics and adjoining countries reference to Serbian farming products, it is required to
work on product’s quality and image improvement. Consequentially, the country should
stimulate promotion of domestic farming products abroad, as well as rationalize appropriate
marketing emersion on the market.
Adjustment to market requirements should involve changes in production process
structure and production modulation in quantity, quality and competitiveness. Based on our
production capacities and comparative conveniences it is needed to project a strategy of
technological progress and development of agriculture, village area, food industry and offensive
export orientation. Competitiveness on a well-organized market of goods and services has the
irreplaceable role of filter in efficiency of technological development, whereas the country
should direct and encourage technological development intensity in global interest2.
Some smaller companies within large business systems in agricultural industry are
frequently mutually connected in production and technology. If such connection exists, it is
usually organized within frames of complex business systems, in strategic business units, or
centers of profit. In that case, priority aim is not individual company profit, but maximum total
profit of the whole complex system, and it is never represented by simple summary of
maximized profits of individual companies, for all the synergetic relations among them.
Affirmation of knowledge economy and innovation impulses can be acquired by
economy actors networking in agricultural sector in Serbia and by obtaining stimulating
business environment, first of all, trough farming and macro-economical politics. Namely, with
adequate agricultural politics, that can effect production increase, farming in Serbia can develop
competitiveness and contribute significantly to economy progress of the country.

1. Enterprises of agrarian sector in Serbia
Few, highly developed agricultural giants in Serbian economy (PKB Corporation,
Delta Agrar etc.) make only small islands in the vast sea of mainly traditional, rural agriculture.
The necessity of their existence shouldn’t be seriously reasoned, considering that it is more than
clear that only these systems can supply with larger production (naturally and quantitively) and
application of scientific solutions, especially, technical-technological inventions. Complex
business systems include large number of organizational units, that are characterized by
relatively big scope of individual business decision making. In most cases complex business
system includes numerous individual economy operating companies, that have their own legal
and economical status (trading account). Ownership is what coheres these companies into
complex business system, namely interests of majority shareholders. Some companies
characteristics from agro-complex of Serbia follow in further text.
PKB Corporation 7. Present PKB Corporation is “the primary company” in PKB
system and participates in capital of 5 secondary companies in primary production and food
industry area. Practically, in the system of PKB based on shared capital there are:
¾ “PKB Corporation”, primary company, dominant, and still on primary production and
others, dependent companies:
2
3

Mandal, S. (2004): Technological development and politics, Faculty of Economy,Belgrade, p.110.
www.pkb.co.yu
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PKB “Avijajcija”, a small company, in function of primary production of PKB
Corporation,
¾ “PKB Agroekonomik”, Science Research Institute, in function of primary production
and development of PKB Corporation,
¾ “EKO-LAB”, quality research center that mostly leans on markets formed by present
and former companies of PKB system.
¾ “PKB Fruit Farms”, Bolech, has minimum of business activity and is awaiting for
auction privatization. In it’s possession there’s a cold storage of 10.000 tons capacity
which has been out of function for two years. It was used for juice production and
possessed 1.200 hectares which were actively used. It also includes PKB Grocka ,
processing factory which is out of function, that used to process fruit and vegetables
(marmalade, jam, compote, canned vegetables).
¾ “PKB Inshra”, livestock concentrated food industry, equipped with significant storage
and processing capacities, solid and complete technological body, that was targeted
for the market to enable up growth of live stock farming in PKB Corporation and in
other companies in live stock production of former PKB system.
Delta Agrar4 is engaged in: primary farming production, agro-trade and distribution.
In primary production sector Delta Agrar is engaged in crop husbandry, livestock farming,
fishery, as well as, fruit and vegetables production. In the trade of farming products, this
company is engaged in crop and oilseed exchange, meat and live stock, organizes cooperation
and work of redemption centers. In the area of distribution Delta Agrar in cooperation with
leading world producers distributes: pesticides, seeds, livestock food, farming machinery,
.mineral fertilizers. The company organized it’s own retail network of farming pharmacies.
Delta Agrar partners are leading world companies in all areas of agri-business: Sungenta,
BASF, Pioneer, Bauer CropScience, Nufarm, DanBred, Deutz-Fahr, Amazone, Kverneland
Group, Summit Agro International and others.
Primary farming production: Inside of Delta Agrar boundaries complete farming,
vegetable, fruit and a part of livestock production is done on 5 farming estates that occupy land
of 18.000 hectares: Podunavlje a.d.-Celarevo; Napredak a.d.-Stara Pazova; Kozara a.d.Banatsko Veliko Selo; Jedinstvo a.d.-Apatin; Topola a.d.-Kikinda.
Farming trade and distribution: Crop and Oilseed Program, Meat and Livestock
Program, Cooperation and Redemption Centers, Farming Products Exchange Program, Seeds
Program, Farming Mechanization Program, Mineral Fertilizer Program, Pesticides Program,
Retail Program.
upplementary program includes wide assortment of different products for the
producers like fertilizers, biological substrates, seeds, livestock food including folia and binders,
garden programs, tools and equipment, small farming machinery and termination machines.
Delta M Group is strategically orientated towards newest technology application in farming
production process.
BD Agro, a.d.,Dobanovci5. Private company with Canadian majority ownership.
Production program is raw milk production. This company has closed milk production cycle
from cow food production to controlled quality milk. Momentarily they own about 250 cows,
with annual milk production per cow of 10.000 liters. All production processes on this farm
¾

4
5
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(calf and heifer husbandry, milk and food production and nutrition) are in accordance with ISO
9001:2000 procedures, and NASSR standards system implementation is in plan.
In progress is realization of high-productivity milk farm project, based on total
reconstruction of barn capacities and importation of completely new primary livestock unit that
includes 2.400 highly in-calf holstein heifers from Canada (by june 2009. all 2.4000 cows
should be imported): This heifers produce 11.000 liters of milk per year per cow, which means
that this company by the year of 2010. will deliver 25 millions of liters of exceptional quality
milk per year. In that way, BD Agro will solemnly become the biggest, controlled quality milk
farm in Serbia (only farm that gathers 2.400 cows in one place).
Agricultural company “Dragan Markovic”, Obrenovac. In this company most of
the improvements are made on pig farm plan (farm “The Farmer”); cow farm is reorganized to
function (cow farm “Mladost” and heifer farm “Orasac”). Benefit of the company is that there’s
no redundant employees, and downsides are: (1) high investments are needed for replacement
of worn down machinery, (2) for equipping the cow farm and also (3) a problem of poor soil
quality (soil tillage and water-tightness) connected with crop production; with it’s crop
production this company cannot supply with enough quantity of stock food; it’s debt to PK
Beograd is 120.000.000 dinars (for business consolidation and production revitalization); the
country invested 53.000.000 dinars from social help programs, and the subsidies are
150.000.000 dinars. The company is awaiting auction privatization.
By consolidation plan constructed by The Republic of Serbia Government and The
PKB Corporation, significant results are accomplished in company’s revitalization. Repair of
the mill and the bakery put them back into function again. Livestock food factory is in order and
settles company’s needs, and part of the nutrition is for sale. On the pig farm “The Farmer”
complete reconstruction and equipment repair were done. Milking factories “Mladost” and
“Stubline” are as well under reconstruction and fulfilled with quality brood material from PKB.
In farming production, first time after four years all the parcels are seeded.
Total company debt is considerably lowered in reference to the state of the firm before
temporary steps had been introduced. After completion of social program 315 workers stayed in
the factory. Final works on pig and milking farm are in plan and calf fattening farm activation. It
is essential to obtain farming machinery for crop production, boiler repairs, incubator purchase
and similar, to completely capacitate the factory for individual functioning. In fruit farming,
new seeding of cherries , apples and peaches are planned with final goal of total recovery of the
company.

2. Network economy
Business networking has become an actual strategic need, new role-model of
entrepreneurial behaviour and global mega-trend, that is based specially on pursuit for key
competence of companies and efficiency of organizational-processing network, and includes
acquireing of adjustable, synergistic and competitive organizational structure6.
Key goal of business networking is based on realization of it's useful economical and
organizational effect (direct and indirect ones). In literature it is explained through it's
fundamental principles of forming and functional specifics of it's existance, which reflects in
6
Draskovic, V (2004): “Business networking as mega-trend and new management strategy”,
Economy of entrepreneurship, no.2, p.126.
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dynamic tendency to position oneself as good as possible and achieve larger success on the
market. In that sense, business networking esentially represents self-orgamized policentric
structure orientated to particular tasks
and reposes on following principles:
 connecting compatible elitistic business partners,
 anti-bureaucracy and informality in business and partnership relations,
 decentralization of proxy and responsibility (“democratic hierarchy”),
 communicational-informative integration and synergism via highly sophisticated
technologies,
 branched out and free character of networking, based on equality and independence,
 recognized time, based on consensus ,
 coordination of unified cooperation, based on formulated rules, ambitious goals and
developed control system,
 horizontal communication,
 dynamic adaptation ability, according to newly occurred problem situation,
 dynamic of business and organizational strategy, implementing institutes of “internal
market” (of compensational character), knowledge expertness, innovative combining
of control models, motivating entrepreneurs initiative…
 hybrid and non-traditional organizational structures,
 increase and growth “without borders”, overcoming organizational and business limits
and differences among joining companies7.
The practice has shown that networking of organizational structures, business
processes, scientific-research work and the such leads to key knowledge, skills and other
advantages that are on the market valued as competitive. Networked partners in business
processes use together their key competences more and more so as to achieve faster, cheaper,
more flexible, bigger result and result of higher quality by means of which competitive
advantage on the global market is created.8According to that, there are some models of
networking in further text. These models contribute to widening of innovations and
improvement of competitiveness of agro sector of Serbia.

3. Business incubators
The most important services that capacities for incubation supply include an organized
approach to expertise, experiences, consultancy services, advising in tuition and key business
nets and groups is also a significant element of these capacities. The offer of rooms and these
services to undertakers increases the probability of the success of the enterprise in relation to an
enterprises that works independently: researches within EU show that, death rate (during the
first year of business) of the enterprises which started their work in business incubator is less
than 15%, unlike the rest of the enterprises, where death rate is known to be even 50%. The

7

Draskovic, M. (2006):” Clustering as a component of the global competition``, Montenegrin
Journal of Economics, No 4, p. 168.
8
Draskovic, M. (2006):” Clustering as a component of the global competition``, Montenegrin
Journal of Economics, No 4, p. 169.
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incubator functions as a capacity into which enterprises go or go out of it, in other words, the
stay of an enterprise in the incubator is limited (most often up to three years).
Consultancy services of business incubators to members, but also to a wider local
community are created in relation to shown needs, world practice of the functioning of business
incubators, but also in relation to local specific quality. They are significantly determined by
available personnel, finances and technical equipment. Consultancy services supplied by
business incubator are vital for the development of the member enterprises, but also for the
business incubator itself. Also, they can be a source of supplying additional funds so as to
diminish business incubator dependency on subsiding and donations and they can be of key
importance for self-preservation.9 All consultancy services supplied by business incubator can
be changed, hence some new ones can be added or some can be abolished, depending on the
needs of the local community and the members of the incubator. At the same time, the price of
consultancy services can be changed depending on inflation rate, offer/demand expenses, but it
should always be lower for the members in comparison to the market conditions and at the
same time it should be structured in such way that they can provide enough income for the
preservation of the incubator. Adequate relation between the offered consultancy services and
their price turns the business incubator into a very efficient means of local economic
development.
The majority of consultancy services should be included in the price of the
membership fee for the enterprises members. According to the report of European Commission
``The Estimation of the Business Incubator`` (2002), ``the basic value of the functioning of the
business incubator lies in the type and quality of the services of business support to clients.
There are four key areas in that sense: education of undertakers, business consulting, financial
support and technological support``.
The aim of business incubator has to be establishment of the structure and form that
suits best to specific needs of the local and regional economy. Still, they can not achieve
economic development themselves.
Business incubators, be they within scientifictechnological parks or out of them, have to be a part of wider strategy or economic development
programme which has to do with all dimensions of economic changes. Namely, this
particularly has to do with the economies in transition where incubators have proved to be most
efficient within wider programmes for the development of sectors of small enterprises.

4. Co-operatives
From the aspect of available resources, organization, technique, technology and
governing, it is assumed that the co-operative is more functional than family economies. From
the above mentioned reasons, viewing co-operatives of agricultural producers from such aspect
would be significant, both in theory and in practice for the needs of planning and organization
under different circumstances of decision-making. For example, organizational model of the
co-operative of agricultural producers should be organized in such a way that producers do not
transport fruits from redemption station, but they should be able to surrender it directly from the
yard. Such concept imposes finding optimal fruits transport programme, with clearly defined
9

Support to the establishment of business incubators on the south of Serbia, The study of
possibility of carrying out the project ``Business incubator in Vranje``, January 2006, The analysis
was done by the team of experts of Timocki club, the leader of the team: Dragan Milutinovic
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quantities, from greater number of starting points to destinations. The ultimate destinations can
be refrigeration plants, some processing capacities or sales centers. The number of starting
points will depend on the number of fruit producers that are members of the co-operative, as
well as on the number of locations and their planted fruits. The optimal transport programme,
which will enable efficient transport and distribution of products with rational use of the means
of transport and lowest transport expenses, can be reached by applying methods of linear
programming.10
Judging from the mentioned reasons one of the tasks of co-operatives would also be
defining models for planning transport organization on the scale of a part of business system
that deals with the transport of products from producers to stock and processing capacities or
sales centers.
The mentioned goals recquire defining information needs and basis for making a
mathematical model for planning transport organization. This, among other things, includes
determining of maximum possible volume of production of each member of co-operative,
determining number and capacity of means of transport that co-operative has or possesses, or
can use, determining stock, processing and sales capacities, determining mutual distance of all
transport points and calculation of the expenses of transport per capacity unit.
On the basis of the above mentioned parameters the following should be done:
making a mathematical model for planning transport organization, setting logical model for
planning transport organization, testing mathematical model on a sample of fictitious business
system. So as to reach the goal, it is necessary to realize several secondary goals and these are:
 Carrying out system analysis of the existing state of affairs in co-operatives of
agricultural producers, with special emphasis on their production, organizational and
ruling structure;
 Defining information need and basis for constructing model for needs of the
organization and governing co-operatives of agricultural producers;
 Determining goals, criteria and parameters needed for defining models of co-operative
of agricultural producers;
 Defining models of co-operative of agricultural producers on the basis of particular
possible relations of production, organizational and governing structure;
 Carrying out comparative analysis of the defined model with the existing models of
the functioning of co-operatives of agricultural producers;
 Examining possibilities and obstacles of implementation of the defined model under
real circumstances;
 Testing of the model.

5. Clusters
Cluster uniting means co-operation and being connected ( by commonality and
complementarity ) of members, their geographic or local boundaries, active canals for
business transactions and communications, creating a mutual product and/or services or
mutual solving of some need or a goal.
There are several mutual elements in the way of functioning of the cluster:
10

Dimitrijevic, B., Ceranic, S., Rajic, Z., Djuric, D. (2006): Organisational model of networking
of fruit producers, Economy of agriculture, Topic number (13-67), Belgrade, p. 489.
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1. Basic business doing – business doings that are leading participants of the
cluster, and they most often bring the biggest incomes from the users that are out of the
cluster.
2. Support business doings– business doings that directly and indirectly help
basic business doings of clusters. In this category are suppliers of specialised machines,
components, raw materials, as well as all other service companies including
financial/broker companies and their capital, lawyers, designers, marketing and public
relations. These companies are mainly highly specialised and are placed near the
companies that form basic business doings.
3. Intellectual support infrastructure – in clusters that function supremely well,
basic and support business doings do not work seperately. In successful clusters many
members of the local community take part. Local schools, universities, polytechnical
institutes, local trade and professional associations, centres for ecenomic development
and many others that support the activities of the cluster. Actually, they are key factors
in clusters. The quality of intellectual support infrastructure, as well as the degree of
team work within it, form a very important factor in the development of any cluster.
4. Physical support infrastructure – is made of physical infrastructure: roads,
ports, managed landfills for clasic or specific waste, communicational connections and
the such. The quality of such infrastructure has to be at least on the same level as
competitor`s one, even much better.

Conclusion
In Serbia has to be established the market mechanisms, which by technological
and productive-economic bond of all participants in production process to final
consumption markets, is provided. However, mostly the turnover has a monopoly, more
conceived if the agricultural producers are un-organized and if not exist productive
organizations – cooperative movements. Thereby, in global strategy of market
mechanisms development should provide the unity of production/processing/turnover
and final consumption markets. This should create bigger economic interest, though
agricultural producers and all participants in the production would work and produce
more quantitative and more qualitative.
It is necessary to support the association and cooperation among agricultural
producers, especially horizontal cooperation (for example, public grants which provide
support to make the new cooperatives or productive associations, or training and
seminars aiming to improve the culture of cooperation). Horizontal cooperation in
agricultural production represents a vital need, though individual producers have no
strenght neighter to negotiate efficently about prices and other conditions with big
distributive companies, nor to invest in innovations and product quality, in order to
increase personal competitiveness. Getting the agricultural producers into associations,
the synergy in business and critical mass attaining in improving the negotiation aspect
would be attained, influencing on improvement of agrarian competitiveness.
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СТРУЧНИ ЧЛАНЦИ
Ɋɚɞɨʁɢɰɚ ɋɚɪɢʄ,
Ⱦɪ ȼɥɚɞɚɧɚ ɏɚɦɨɜɢʄ,
ɋɜɟɬɥɚɧɚ Ɋɨʂɟɜɢʄ
ɂɧɫɬɢɬɭɬ ɡɚ eɤɨɧɨɦɢɤɭ ɩɨʂɨɩɪɢɜɪɟɞɟ, Ȼɟɨɝɪɚɞ
THE ROLE OF URBAN AGRICULTURE FROM ASPECT OF
CITIES' SUSTAINABLE DEVELOPMENT
Abstract
After the World War II, urbanization process in Serbia has been very
dynamic. Illegal residential construction, especially in last two decades, has
entailed also irrational transformation of agricultural land, which therefore set
serious dilemmas ahead of the authorities. The urban agriculture is analyzed from
the aspect of configuring the cities open spaces, where the brunt is on sustainable
development and environment protection. This paper basic goal is to make
perception of economic, social and ecological effects of urban agricultural
production on improvement of life quality in the cities.
Key words: urban agriculture, sustainable development, environment
protection

ɍɊȻȺɇA ɉɈȴɈɉɊɂȼɊȿȾA ɋȺ ȺɋɉȿɄɌȺ ɈȾɊɀɂȼɈȽ
ɊȺɁȼɈȳȺ ȽɊȺȾɈȼȺ1
Ⱥɩɫɬɪɚɤɬ
ɍ ɩɟɪɢɨɞɭ ɩɨɫɥɟ Ⱦɪɭɝɨɝ ɫɜɟɬɫɤɨɝ ɪɚɬɚ, ɩɪɨɰɟɫɢ ɭɪɛɚɧɢɡɚɰɢʁɟ ɭ ɋɪɛɢʁɢ
ɛɢɥɢ ɫɭ ɜɟɨɦɚ ɞɢɧɚɦɢɱɧɢ. ɇɟɥɟɝɚɥɧɚ ɫɬɚɦɛɟɧɚ ɢɡɝɪɚɞʃɚ, ɩɨɫɟɛɧɨ ɭ ɩɨɫɥɟɞʃɟ
ɞɜɟ ɞɟɰɟɧɢʁɟ, ɩɨɜɥɚɱɢɥɚ ʁɟ ɫɚ ɫɨɛɨɦ ɢ ɧɟɪɚɰɢɨɧɚɥɧɭ ɬɪɚɧɫɮɨɪɦɚɰɢʁɭ
ɩɨʂɨɩɪɢɜɪɟɞɧɨɝ ɡɟɦʂɢɲɬɚ ɤɨʁɚ ɭ ɬɨɦ ɩɨɝɥɟɞɭ ɩɪɟɞ ɧɚɞɥɟɠɧɟ ɨɪɝɚɧɟ
ɩɨɫɬɚɜʂɚ ɨɡɛɢʂɧɟ ɞɢɥɟɦɟ. ɍɪɛɚɧɚ ɩɨʂɨɩɪɢɜɪɟɞɚ ɫɟ ɚɧɚɥɢɡɢɪɚ ɫɚ
ɫɬɚɧɨɜɢɲɬɚ ɨɛɥɢɤɨɜɚʃɚ ɨɬɜɨɪɟɧɢɯ ɩɪɨɫɬɨɪɚ ɝɪɚɞɨɜɚ, ɩɪɢ ɱɟɦɭ ʁɟ
ɬɟɠɢɲɬɟ ɧɚ ɨɞɪɠɢɜɨɦ ɪɚɡɜɨʁɭ ɢ ɡɚɲɬɢɬɢ ɠɢɜɨɬɧɟ ɫɪɟɞɢɧɟ. Ɉɫɧɨɜɧɢ ɰɢʂ
ɨɜɨɝ ɪɚɞɚ ʁɟ ɞɚ ɫɟ ɫɚɝɥɟɞɚʁɭ ɟɤɨɧɨɦɫɤɢ, ɫɨɰɢʁɚɥɧɢ ɢ ɟɤɨɥɨɲɤɢ ɟɮɟɤɬɢ ɭɪɛɚɧɟ
ɩɨʂɨɩɪɢɜɪɟɞɧɟ ɩɪɨɢɡɜɨɞʃɟ ɧɚ ɭɧɚɩɪɟɻɟʃɟ ɤɜɚɥɢɬɟɬa ɠɢɜɨɬɚ ɭ ɝɪɚɞɨɜɢɦɚ.
Ʉʂɭɱɧɟ ɪɟɱɢ: ɭɪɛɚɧɚ ɩɨʂɨɩɪɢɜɪɟɞɚ, ɨɞɪɠɢɜɢ ɪɚɡɜɨʁ, ɡɚɲɬɢɬɚ
ɠɢɜɨɬɧɟ ɫɪɟɞɢɧɟ

1

Ɋɚɞ ʁɟ ɞɟɨ ɢɫɬɪɚɠɢɜɚʃɚ ɧɚ ɩɪɨʁɟɤɬɭ „Ɇɭɥɬɢɮɭɧɤɰɢɨɧɚɥɧɚ ɩɨʂɨɩɪɢɜɪɟɞɚ ɢ ɪɭɪɚɥɧɢ ɪɚɡɜɨʁ
ɭ ɮɭɧɤɰɢʁɢ ɭɤʂɭɱɢɜɚʃɚ Ɋɟɩɭɛɥɢɤɟ ɋɪɛɢʁɟ ɭ ȿɜɪɨɩɫɤɭ ɭɧɢʁɭ“, ɛɪɨʁ 149007, ɮɢɧɚɧɫɢɪɚɧɨɝ
ɨɞ ɫɬɪɚɧɟ Ɇɢɧɢɫɬɚɪɫɬɜɚ ɡɚ ɧɚɭɤɭ ɢ ɬɟɯɧɨɥɨɲɤɢ ɪɚɡɜɨʁ Ɋɟɩɭɛɥɢɤɟ ɋɪɛɢʁɟ.
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Introduction
Sustainable development defines as „resources utilization in a way to provide
satisfying the existing generation needs, without endanger of future generations
capabilities to satisfy their own needs“ (WCED, 1987). In Rio de Janeiro, in 1992, took
place UN Conference on environment protection and development, on which was
adopted Action plan „Agenda 21“. With this Action plan was institutionalized the
concept of sustainable development, reaffirming human right on health and productive
life, in harmony with nature. The „Agenda 21“ gives recommendations for sustainable
management of land, water and forest resources in 21st Century, while key role in
realization of sustainable development concept have authorities on local level. The
concept of sustainable development does the essence of developmental policy, as in EU,
as well as in UN.
National strategy of sustainable development of the Republic of Serbia is based on
European principles, defined in Declaration on sustainable development from
Johannesburg, Millennium goals of UN development and Strategy of EU sustainable
development from Gothenburg. Basic priorities of the Serbian National strategy on
sustainable development are protection and improvement of environment and rational
utilization of natural resources, in order to realize the most favorable results in relation to
environment protection and economic growth. They realize by including environment
protection policy into sectoral developmental policy.
Sustainable agricultural and rural development implies „management and
preservation of natural resources and direction of technological and institutional changes
in order to achieve continual satisfaction of current and future generations needs. Such
sustainable development (in agriculture, forestry, fishery) implies preservation of land,
water, plant and animal resources, and does not jeopardize environment, it is technically
applicable, economically payable and socially acceptable“ (FAO, 1989). Special
segment in the National strategy of the Republic of Serbia's sustainable development is
dedicated to agriculture. From that aspect, general goal of sustainable development is
defined as creating the economically payable and ecologically acceptable agricultural
production:
1) adjusting the national regulations and actions in the filed of agriculture with
legislature and practice in EU;
2) motivating investments in order to reduce pollution in agriculture, preserve
agro-diversity and bio-diversity in sensitive agro-ecological conditions, develop
systems for animal welfare protection, reduce erosions and preserve/improve
whole environment;
3) increase surface under organic and other ecologically-acceptable systems of
agricultural production;
4) upraising and developing
the awareness of agricultural producers on
environment problems, besides consideration of biodiversity protection and
animal welfare principles;
5) introducing codex of good agricultural practice.
According to Draft of Development Strategy of the city of Belgrade in 2008, adjusted
to strategic documents of the Republic of Serbia and the city of Belgrade, as general,
long-term goal of agriculture development, has pointed out „harmonic connection of
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productive, economic, ecological, landscape and socio-cultural functions of agricultural
land and rural space in whole, parallel with gradual, but permanent improvement of
agricultural population material position and improvement of standard and life quality in
the village“ (overtaken from web-site http://www.beograd.org.rs). From aspect of
sustainable development and environment protection of the cities, the urban agriculture
has significant role.

1. Characteristics of urban agriculture
The conception of urban agriculture implies plant growing and animal breeding for
food and other needs, within cities and in their surroundings, like as related
activities, i.e. production and supplying inputs, processing and placing the final products
(overtaken from web-site http://www.ruaf.org/node/1564, RUAF - Resource Centres on
Urban Agriculture and Food Security). The urban agriculture, depending on location and
production system, is separated on:
1) inter-urban agriculture, characterized by production of vegetables, flowers,
mushrooms etc. for own needs and market sales on limited areas, or in small
agricultural groups (homesteads, roofs and cellars of houses), predominantly
located in the city centre (small economic, but significant social and ecological
effects of production on life quality improvement in the cities);
2) peri-urban agriculture is characterized by meat, milk, eggs, fruits, vegetable
production, i.e. the production of high-profitable fresh food for supplying urban
market, but also for export, on family husbandries and intensive farms, which
are mostly located in peripheral city areas (market-oriented and intensiveconventional agricultural production with significant economic, social and
ecological effects on life quality improvement in the cities).
The urban agriculture, especially in peripheral urban zones, has more important
ecological, social and economic functions, than agriculture in rural areas. It is a complex
system which encircles spectrum of interest, from traditional activities related to
production, processing and marketing, to numerous interests and services which include
vacation and recreation, development of entrepreneurship, improvement of health and
welfare of an individual and the communities, preservation and improvement of
environment and natural values. Urban agriculture contributes to:
1) agro-food safety, food safety and quality;
2) increase of income and employment and decrease of of poverty in local
economy;
3) preservation of natural resources and environment protection.
Agricultural production in urban conditions faces with serious negative implications
which include:
1) ecological and health risks owing to possible application of inadequate agrotechnical measures;
2) intensification of rivalry for land, water, energy and labour.
Planned defining of Belgrade region, as a functional unity, toward standards of EU
territorial nomenclature, was done by the Regional Space Plan of Belgrade
Administrative Region. That region focus is strong, urban centre of Belgrade,
surrounded by small urban and rural centers, with higher or lower level of economic
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autonomy. It is a complex and dynamic system, which encircles the city of Belgrade and
17 city municipalities, and its boundaries overlap with existing definition of metropolitan
region. In peri-urban area of the city of Belgrade exist certain specifications caused by
ecological, social and economic conditions for agricultural production.
Intensive urbanization process on area of the city of Belgrade has realized also
through illegal residential construction, entailing also irrational transformation of
agricultural land into constructive. Parallel with transformation problem of changing the
land utility, there has come to overloading the infrastructural systems and environment
endangering.
Observing implications of these processes, there obtrudes a need of finding balance
between requirement for agricultural land preservation and its utilization for other
purposes. There should take care of total contribution of agriculture to city population
life quality and their direct surroundings, during decision-making on agricultural land
transformation for other purposes.

2. Managing the development of urban agriculture
Analysts and creators of spatial and agrarian policy in EU pay more attention to
problem related to development of peri-urban agriculture, while it has significant
economic effects and not less significant following economic and social effects, on life
quality improvement in the cities. European economic and social committee gave its
opinion in October 2004 that „peri-urban agricultural areas should include in areas on
which there are no specific obstacles, and the agricultural activity should be continual in
order to preserve and improve the environment condition, rural ambience sustainability,
preservation of their tourist potential or to protect offshore areas“ (EESC, 2004).
The committee also conceives that peri-urban zones should put in rank of European
issues from social, political and administrative aspect and proposes to start general
European action for preservation of agricultural production in these areas. The action
should be directed to recognition of the values and functions of peri-urban agriculture, as
well as long-term education, which would provide to each country initiation of
appropriate regulations, in order to protect city environment and sustainable
development on basis of mutual basic criteria.
Providing dynamic and sustainable development of peri-urban agriculture and
regions on which it is present, should be the result of a process in which local authorities
have the key role, and they have to respect goals of mutual inter-municipalities
cooperation and territorial cohesion. From that aspect, it is inevitable to form joint body
on peri-urban area level, with agricultural producers, as basic representatives of
agricultural sector interest, with the role of irremissible participants.
In this body jurisdiction would be activities of protection, utilization and
management of land. In such way, defined program partnership should determine
development strategy of peri-urban agriculture, with clearly defined goals and expected
results, by conducting rural-urban multi-sectors projects, based on sustainability
principle.
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Integral sustainable development is provided by integration of measures and
instruments of spatial and agro-economic character, which was extremely important for
peri-urban areas, with the strongest rural-urban conflict in ecological, economic and
social sphere and provided more complete use of supporting measures to agriculture and
rural development. Mentioned conclusion is stated in the program PURPLE (Peri-Urban
Regions PLatform Europe, overtaken from web-site http://www.purple-eu.org), EU
network, which was established in 2004. It connects 13 European peri-urban regions and
its basic tasks are:
1) inclusion of peri-urban problems, as specific in EU policy of regional and
agricultural/rural development, which should act complemetary in this field;
2) inter-regional cooperation on plan of formulation and conduction of joint
actions and projects.
In Serbia, which is intensively engaged in process of EU accession, defining the
strategy of sustainable agriculture development of the capital and its application in
harmony with appropriate spatial and urban plans has special significance. On
administrative area of the city of Belgrade, the Regional Spatial Plan, until 2011 anticipates
absolute economic valorization of productive, market, ecological, tourist-recreational
values, by determination of developmental priorities for specific agricultural areas.
According to the Regional Spatial Plan of the city of Belgrade administrative area, as
a basic strategic goal regarding land use is „preservation of qualitative agricultural land
in closer and further surrounding of city core, as basic comparative advantage in relation
to similar cities in Europe, which directly improve supply of the city with basic life food
and influence on decrease of transportation costs“.
Appropriate plan solutions for agricultural sector, according to the Regional Spatial
Plan of the city of Belgrade administrative area, refer to:
1) setting up the system of protection, utilization and improvement of agricultural
land condition;
2) stopping the uncontrolled intercession of arable land in non-agricultural
purposes;
3) decreasing the unfavourable influences of mining industry, energetics and other
industrial activities development, on disposable areas and quality of agricultural
land;
4) improving organizational, technical-technological, ecological and economic
conditions of agricultural production on family husbandries;
5) setting up the system of ecological agriculture and more complete agroecological and economic valorization of spatial differentiation of agricultural
urban-rural regions.
It is obvious that the documents in the field of spatial planning of the city of Belgrade,
follow recommendations of European legislature in the filed of managing the peri-urban
areas development. Just adopted „Strategy of agricultural development of the city of
Belgrade until 2015“ (created by the Institute of Agricultural Economics from Belgrade
and officially adopted in January 2009) should also contribute to this.
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Conclusions
Urban agriculture, especially peri-urban agriculture, has the key role in planning, but
also in management of transitional process toward multifunctional utilization of land and
multifunctional role of agriculture, due to it takes care equally about global competitive
production and local sustainable agriculture. It has significant economic, social and
ecological effects on life quality improvement.
Peri-urban agriculture contributes to protection of agro-environment, too, and
therefore to city environment protection. It leads to maintenance of new balance in
relation urban-rural environment, on basis of sustainable development concept.
Major role in development of peri-urban agriculture have legal regulations, than
mutual adjustment of spatial policy and agricultural development policy, as well as
economic-financial and organizational measures/instruments, which directly or indirectly
influence on utilization, organization of agricultural urban-rural space. In all that, the
role of planned and organized access of local actors is indispensable.
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Ɇɢɥɟɧɤɨ ɍɲʄɭɦɥɢʄ
Ƚɨɪɚɧ ɋ. ɉɟɬɤɨɜɢʄ
Ɇɚʁɚ ȴ. Ⱥɪɫɢʄ-Ɍɪɚʁɤɨɜɢʄ
ȿɤɨɧɨɦɫɤɚ ɩɨɫɥɨɜɧɚ ɲɤɨɥɚ, ɇɢɲ

BANKING AND CONSERVATISMS THAT SHOULD BE
ABANDONED
Abstract
This paper examines the economic, psychological and social-behavioral
theories of the banking in order to determine the characteristics of a successful
entrepreneur. The major contribution of economic theories of the banking is better
understanding of the entrepreneur and his/her role in economic development. The
psychological characteristic theory banking argues that successful entrepreneurs
possess certain personality traits that mark them out as special, and tries to
determine and to evaluate these special traits. The social-behavioral theories
stress the influence of experience, knowledge, social environment and ability to
learn on the entrepreneur's success as well as his/her personality traits. Neither of
the examined theories of entrepreneur gives a satisfactory explanation of the
banking success, but taken as a whole, they can explain key factors of
entrepreneur's success. The banking success comes about as a result of his/her
personality traits, ability to learn from experience and ability to adjust to his/her
environment.
Key words: Banking; theories of the entrepreneur; personality traits of
successful entrepreneurs; ability to learn.

ɄɈɇɁȿɊȼȺɌɂȼɂɁɆɂ ɄɈȳɂɏ ɋȿ ɌɊȿȻȺ ɈɋɅɈȻɈȾɂɌɂ ɍ
ȻȺɇɄȺɊɋɌȼɍ
Ⱥɩɫɬɪɚɤɬ
Ɉɜɚʁ ɪɚɞ ɩɪɢɤɚɡɭʁɟ ɟɤɨɧɨɦɫɤɟ, ɩɫɢɯɨɥɨɲɤɟ ɢ ɞɪɭɲɬɟɜɟɧɨ ɬɟɨɪɢʁɟ ɭ
ɛɚɧɤɚɪɫɬɜɭ ɭ ɩɨɤɭɲɚʁɭ ɞɚ ɞɟɬɟɪɦɢɧɢɲɟ ɤɚɪɚɤɬɟɪɢɫɬɢɤɟ ɭɫɩɟɲɧɨɝ
ɩɪɟɞɭɡɟɬɧɢɤɚ. Ʉɚɨ ɨɫɧɨɜɧɭ ɤɨɧɬɪɢɛɭɰɢʁɭ ɟɤɨɧɨɦɫɤɢɯ ɬɟɨɪɢʁɚ ɛɚɧɤɚɪɫɬɜɚ
ɩɪɢɤɚɡɭʁɟ ɛɨʂɟ ɪɚɡɭɦɟɜɚʃɟ ɩɪɟɞɭɡɟɬɧɢɤɚ ɢ ʃɟɝɨɜɭ/ʃɟɧɭ ɭɥɨɝɭ ɭ ɟɤɨɧɨɦɫɤɨɦ
ɪɚɡɜɨʁɭ. ɉɫɢɯɨɥɨɲɤɟ ɤɚɪɚɤɬɟɪɢɫɬɢɤɟ ɬɟɨɪɢʁɟ ɛɚɧɤɚɪɫɬɜɚ ɢɫɬɢɱɭ ɞɚ
ɭɫɩɟɲɚɧ ɩɪɟɞɭɡɟɬɧɢɤ ɢɦɚ ɨɞɪɟɻɟɧɟ ɤɚɪɚɤɬɟɪɢɫɬɢɤɟ ɤɨʁɟ ɝɚ ɱɢɧɟ
ɫɩɟɰɢɮɢɱɧɢɦ, ɚ ɤɨʁɟ, ɧɚ ɧɟɤɢ ɧɚɱɢɧ, ɭɬɢɱɭ ɧɚ ɨɰɟʃɢɜɚʃɟ ʃɟɝɨɜɢɯ
ɫɩɟɰɢʁɚɥɧɨɫɬɢ. ɋɨɰɢʁɚɥɧɨ ɩɫɢɯɨɥɨɲɤɟ ɬɟɨɪɢʁɟ ɞɨɤɚɡɭʁɭ ɞɚ ɭɬɢɰɚʁ ɢɫɤɭɫɬɜɚ,
ɨɛɪɚɡɨɜɚʃɚ, ɞɪɭɲɬɜɟɧɨɝ ɨɤɪɭɠɟʃɚ ɤɚɨ ɢ ɫɩɨɫɨɛɧɨɫɬ ɩɪɢɯɜɚɬɚʃɚ ɧɨɜɢɯ
ɡɧɚʃɚ ɩɪɟɞɫɬɚɜʂɚʁɭ ɤʂɭɱ ɭɫɩɟɯɚ ɩɪɟɞɭɡɟɬɧɢɤɚ
Ʉʂɭɱɧɟ ɪɟɱɢ: ɛɚɧɤɚɪɫɬɜɨ, ɬɟɨɪɢʁɟ ɩɪɟɞɭɡɟɬɧɢɲɬɜɚ, ɥɢɱɧɟ ɜɟɲɬɢɧɟ,
ɠɟʂɚ ɡɚ ɭɱɟʃɟɦ.
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Introduction
Our previous education, upbringing and experience have created the wrong
image about the concept of quality. Traditionally, there are these wrong concepts of
quality, to say the least:
 quality is a luxury,
 quality goes without saying,
 quality is a purely technical question,
 quality is achieved by control.
On the other hand, quality at the same time is not something we did not know
about until now – we only did not assign it to that term. The concept of quality can be
related to our specific activities and it represents:
 all that we intended to do, but we had no time to do it,
 all we did, but we do not apply it,
 all our creative thinking and
 all the values that we have or accomplish.
Our attitude towards quality can be compared to a poor student’s attitude to
exams. After never being able to start learning, a poor student decided to write a slogan
on which to act. He wrote at the door of his cabinet: "I am beginning to learn from
tomorrow". Every morning, when he awoke, he opened the cabinet door and read: "I am
beginning to learn from tomorrow", and then as a sign of loyalty to his slogan he went
back to bed and continued to sleep.

The New Concept of Quality
The new concept of quality represents the right tool for complete changes in the
Bank. This paper will examine how some concepts of quality can be defined from the aspect
of changes. Anyway, it is known that quality represents a positive concept of complete
changes of the Bank.
Improving the quality means changing the present situation for the better, and its
characteristics are:
 completeness,
 systematization and
 durability.
The fact is that the system of quality represents changes in the organization,
documentation, processes and motivation of employees and that is an opportunity for changes
in all of the features and parts of the Bank. TQM is a process of systematic, continual,
complete but never completed changes in the direction of permanent improvements1.
The most common problems encountered on the path of changes come from our
mentality of performing all our undertakings completely differently and even that partially,
through improvisation and in the short run. There is no job that we can not do and do it
perfectly well, but only if we concentrate and use all our abilities. Then, we are able to do
1

Scott, J. A. 2004. “Small Business and Value of Community Financial Institutions” Journal of
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wonders and impress the world with it. But when the tension goes down, because we
improvised a lot and pushed “muscles” hard, everything returns to the beginning.
It is often said that quality is a "marathon" and not a "sprint". It demands the
application of a completely new style of work that requires patient investment of intelligent
efforts in building the system in which we work. That attitude that quality means a change
represents, on one hand, a chance to achieve other changes in the Bank by improving quality,
but, on the other hand, it is a barrier because without establishing the process of changes there
is no chance for a thorough quality improvement.
The completion of these changes is similar to pushing a snowball up the hill. You
start with a small ball, which increases to the point that you could be buried in snow, and the
moment you pause a little, it starts going backwards. A lucky circumstance is that every hill
has its top and its slope. When you push a snowball to the top of the hill, it turns into an
avalanche down the other slope of the hill. Our goal is to turn a ball of quality into an
avalanche of quality down the other side of the pyramid Bank management2.
The first change that should be undertaken in the process of improving the quality is
getting rid of the existing conservatism that we have concerning quality. Our previous
explanation and experience give us the wrong and obsolete understanding of the notion of
quality itself. This is a bigger problem than having a new concept which we do not have any
knowledge about. To be able to accept the change that a new concept of quality brings, it is
necessary first to get rid of the existing conservatisms about it.
With regard to that, our attitude towards quality has a lot in common with the
relationships we have to computers. We were taught to calculate and write in the traditional
way, so the existence of a new device generates different types of opposition. A barrier called
"computer" is hard to surpass for people who have a formed style of work. All possibilities
that a computer offers seem illogical and burdening. It is a question of changing work habits.
Today, in many of our managers’ offices, a computer is used more as an element of image
and a decoration in the interior than it is truly put to use. On the other hand, when children get
hold of a computer, they make wonders with it, for a simple reason that it is their first
experience, they have no established position on how the problem can be solved in other
ways. What are the conservatisms which we have to free ourselves from in order to accept
the new concept of quality?
Today, banks are in the midst of major changes of the way of competition in the
global market. It leads to reengineering of the process and the reduction of costs. The systems
of performance management are established in which the environment of a greater
responsibility, authority and result measuring is created. Banks go a step further and become
long-term devoted to continual improvements of quality, customer service, developing
people and involving all the levels of the organization. They move quickly in order to design
and implement strategies that enable them to maintain competitive advantage. But, in order to
maximize their benefits out of these investments they have to learn how to adjust their
leadership and ultimately all the employees with the new ways in which business is done.
What are proved approaches which create synergy between what you need to change and
how it should be accessed? What should the Bank do to ensure that the change is positive and
long lasting?
Creating a vision of what is possible to achieve gives people a purpose of their work
2
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which boosts their emotional commitment to put additional effort necessary for the
implementation of the successful change. In order for the employees to see a direct link
between what they do and the value which it has for the bank, they need to:
 understand how their contribution makes a difference in relation to the existing
situation,
 understand what the world-class performance looks like,
 clearly understand their responsibilities and what others expect them to do,
 receive a clear, timely feedback information on their performance and tips on how
to improve their skills.
When one international Bank3 considered its competitive position it became clear
that if they do not change the way of managing their own business very soon they will not
have any business to manage. Key issues connected to the reduction of profit, the presence in
the market, the quality of services that they provide for customers and market brand
recognition were strong indicators that created the feeling of urgency to turn things round.
Initially, an audit of all the services was conducted. Since all the offices worked
independently, the ''free'' culture evolved. Each manager had a right to make decisions related
to his region. Coordination of resources was not encouraged, there was no compliance with a
standardized practice, continuous improvement was not a strategic imperative, raising
awareness about the costs and innovation was not encouraged. After serious consideration it
was noticed that people who occupied the key leadership positions did not pass through the
process of development which would prepare them for the responsibility they had then. We
can say that they ''did the best they could'', but that it was far from ''what was necessary to do''.
Using the questions that are given below as a guide, they established the basis which
helped make the vision and strategies to supported it, which was necessary to shape the future
and to focus resources in the right way:
 Do we have a clear and widespread understanding of what certain activities will look
like in the future?
 Do our reflectors throw ''light'' further into the future in comparison to our
competition?
 Is our position clearly expressed and is it clearly reflected in the company's short-term
priorities?
 To what degree is our vision of the future unique?
 Within the range of our activities, does competition look at us as at someone who
accepts or imposes rules?
 To what degree do we define new ways of work, build new skills and set new
standards of customer satisfaction?
 What percentage of our efforts for the implementation of changes focus on catching
up with the competition in comparison to the percentage of efforts we invest in
building our own advantages which are new in business?
 To which extent are we engineers who maintain the current state or architects who
create the future?
 What is the balance among the employees with regard to the uncertainty and the
hope?
After the team of top managers of the already mentioned Bank established the new
3
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vision and directions of development, the teams whose task was to deal with items related to
customer service and profit were formed. They created the strategic infrastructure whose aim
was to assist in the identification of processes and activities that are necessary to support the
initiative for change. Teams analyzed the actual and ideal data in order to isolate shortcomings
and establish action plans that had the greatest potential to affect the necessary changes. This
analysis initiated some future-oriented questions that even further purified their processes of
change:
 What are the key competences that the Bank should develop?
 What new groups of users should we begin to understand?
 What new distribution channels are important for research?
 Which new research and development priorities should we concentrate on?
 Are we organized so that we meet the future demands on the issue of competitiveness
in the best possible way?
 Are our systems and processes in compliance with the vision and strategy of our
Bank?
The implementation (conversion of strategy into reality) requires that everybody
understands the exact way in which their contribution is important for the accomplishment of
the overall vision4:
 Do people feel that the goal is feasible and challenging?
 Can the employees describe the nature of the connection between their contribution
and the achievement of the goal?
 Do people feel that the goals are ''personalized'' for their work?
 Are the goals challenging? Do they focus everybody’s attention on the priority
advantages and the abilities which should be built?
Since the mentioned firm Bank identified the given items on which energy needed to
be focused, the management determined that the three challenges are of a critical importance for
their success in the short and long run:
 Turning around the trend which showed an increase in the number of regions in which
they made deficits each year,
 Speeding up the process of development of the General Manager of the Bank in order
to improve his knowledge and skills. In order to stay competitive, the Bank had to
change the way of looking at the General Manager’s work and then to introduce the
strategy of choice and development in order to reduce the time needed to prepare
people for taking over the highest leadership positions in the Bank,
 The introduction of the process of choosing and improving staff on the basis of
competence in order to improve the performance of the Bank in the future.
Competencies are defined as those characteristics of a responsible person which allow
the prediction of the performance of excellence in a particular job, role, organization or culture.
Competencies define the difference between the best ones in the class and their average
colleagues, that is, they distinguish '' the best from the rest''. And when the redesigned business
processes and work activities are presented and implemented, it is necessary to define ''what the
performance of excellence will look like'' while people try to accept new ways of doing things5.
4
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The above mentioned Bank initiated the following activities in order to create a climate in
which people see the process of development as an opportunity to strengthen their leadership
skills and adjust themselves better to the new vision and directions of development of the
company:
1. The work on the identification of requirements that leadership must meet so that the
business in the future leads to success was initiated.
 What are the situations that managers must be prepared for to face in a successful
way?
 In what way is the effective behavior in such situations harmonized with the new
vision and directions of the development of the Bank?
 What skills, abilities and personal traits are necessary in order to predict a success
when managers are found in these situations?
2. The people who were occupying managerial positions at the time and who
demonstrated resourcefulness in successfully coping with situations similar to those
identified in the previous points were identified.
 The nominated people participated in comprehensive interviews to assess the way
they ''overcame'' this critical situation and what it was that led to successful results.
 The information generated from the interviews was organized in ''frameworks'' of a
leader-like behavior which described what the performance of excellence would look
like in the future.
3. The ''framework'' of a leader-like behavior, i.e. the competence, was integrated in a
comprehensive development strategy which was called ''loyalty to the leadership'' in
which all key managers participated during a period of 18 months.
 Participants received feedback information about the degree to which they
demonstrated the critical competencies and were given tips on how to improve
themselves.
 The participants had the opportunity to test and ''refine'' in practice skills that were
necessary for success in the future.
 Participants set the goals of a change which were focused by the output measurements
that were necessary in order to increase profit and improve customer service.
4. Sessions lasting 6 months and repeated sessions after 12 months are organized in
order to reinforce the initial learning and in order to follow improvements in the
performance of different regions.
 Participants reported on the progress made in improving performance in their areas of
responsibility.
 Participants described the ways in which they strengthened their specific leadership
skills and what impact the improvements had on their operations.
 Participants received additional training on how to strengthen their leadership abilities,
and then worked in small teams to further refine and developed their approaches.

The result


After one year, the Bank reported the following results:
Improvements of the process were primarily focused on the implementation of the
planned profit or its exceeding, and the goals set concerning the customers service
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made savings of over 9 million dollars.
Key managers who rigorously applied what they had learned from the ''commitment
to leadership'' submitted reports about having healthier organizational climate unlike
those who have not demonstrated the same level of leadership changes.
Those units in which the organizational climate significantly improved submitted
reports on higher gains related to profit and customer service unlike those where the
organizational climate remained the same or was violated. In accordance with this, in
parts of the Bank where the climate was the healthiest, recommendations and the
work of teams for improving the process were more eagerly accepted, and based of
them actions were undertaken, as opposed to those parts in which the organizational
climate remained static.

Conclusion
The Bank began integrating items related to the improvement of processes and items
related to the development of people, which created a framework for:
 Defining the characteristics of behavior that lead to the best performance. What are the
determinants for the current and the future success in the organizational culture? Who
are those who show exceptional performance? What is considered to be the
exemplary reputation?
 Assessing the level of skills and identifying those people who are willing to accept
greater responsibility and those who need further development.
 The introduction of the programs of training and development which increase the
competence and the resulting skills through a wide range of activities.
 Designing the training plan that strengthens the key strategy of development and
which is in compliance with the priorities of improving performances.
 Ensuring that the process of development is reviewed in the way that, for example, the
timely selection and promotion of qualified candidates onto the critical positions in the
organization is carried out.
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СТРУЧНИ ЧЛАНЦИ
Ɇɪ Ⱦɪɚɝɚɧ ɂɥɢʄ
Ɇɪ Ɋɚɞɟɧɤɨ Ɇɚɪɢʄ
Ɏɚɤɭɥɬɟɬ ɡɚ ɭɫɥɭɠɧɢ ɛɢɡɧɢɫ, ɋɪɟɦɫɤɚ Ʉɚɦɟɧɢɰɚ
REALISTIC POSSIBILITIES AND LIMITS OF INFORMATION
SUPPORT MANAGEMENT IN LOGISTICS
Abstract
Several decades ago logistical computer programs were offered on the market.
They must meet the needs of operational management with the ability to foresee
effects of their business ventures, in which flow of data and direction of
management are systematized and automated in business logistics. Even many
years ago, the success of these measures was undeniable. This success is due as
well to the efficiency predicted by logistical computer programs. Two totally
opposite theses dominate the discussion, and at the same time, illuminate the space
between them:
x There is not only ONE satisfactory logistical computer program
x EVERY logistical computer program is good1
Operational investigations of these facts lead to interesting, but sometimes raw
results. Accordingly, it is completely clear that it is possible to come to opposing
conclusions depending on one’s point of view. Namely, the first thesis pushes the
limits of logistical computer program. The second thesis covers measurable factors
of business success. A short review of the history of data processing makes it
possible, through historical connections, to understand the realistic limits and
productive possibilities of logistical computer programs.
These investigations consider both individual and standard computer
programs, but by choosing the logistical type, one argument takes only standard
software into account.
Key words: business logistics, logistical computer programs, effectivness,
efficiency.
Jel classification: L63, O31
.

1. A look at the history and origin of logistical
computer programs
The breakthrough of computer programs used for business logistics occurred during
the 1950s: as an unnecessary “direction” of computer programs, one can already speak in any
case about data on information transfers. IBM „International Business Machines“ were the
dominant company of the day.2
1
2
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IBM was founded by the American company „Hollerith“. In the second decade of the 20th
century made a system, which was used for classifying census data of the U.S. population. First
it began on electric and later electronic regulatory circles. From this, we have the origins the
idea of electronic data processing (EDP). The main focus was on the so called “drilled card”.
This kind, for information encoded on the “drilled card”, was included with the machines, in
order to laminate and load them – a remarkable invention.
In essence, each byte, or letter, number or special character, is determined by a unique
sequence of drills in six positions. Two places, “drilled” and “undrilled”, form a classic unit of
information, having two values (0 and 1) named “bit”. 6 bits represent 2 (6) [two to the sixth
power] = 64 possible combinations and 64 different signs. In that number the directive sign to
the place of processing must be found. Meanwhile, the need to quickly and reliably process a
large amount of data arises at the very beginning. This enormous time savings led to an intense
growth in manufacturing and finally to a new industrial revolution. In subsequent decades the
idea was perfected. In that way, code sign grew from 6 to 7 or 8 bits or 256 possible
combinations per bit, in order to include a lowercase letter or special character. After the double
valued condition, the remaining free space on a card is transferred to a magnetic tape or
magnetic disk. Because of that, appropriate machines were developed for printing and reading.
Since the introduction of electronic data processing at the beginning of 20th century,
the amount of data processed, has increased dramatically as has the speed at which data is
processed. But the same logical principle of presentation and data processing remains, as well as
suppositions to support the information of management of an attractive information system.3
These elements are crucial to understanding the possibilities and limits of data
processing.
Beginning with this not particularly clever idea, and the business savvy of its founder,
IBM had a long-lasting monopoly on the commercial implementation of this technology.
Meanwhile, the original computer programs, intended for business logistics, came from IBM.
Namely, COPICS (communication – oriented production information and control system) gets
its name from a computer program designed in the 1960s.4 This program experienced further
development after a long period of time. That kind of computer program was developed for the
needs of the large industrial companies of the day in the areas of machine building and road
vehicle production.
Lastly, IBM was, in this area as well, the only multinational producer of large-scale computer
systems.

2. Realistic possibilities and limits of information
support management
The problem in business logistics supported by IT, often lies in interdependent ways
of behavior relating to possibilities and limits of computer programs intended to solve problems
business logistics.
The cause of this expected interdependent behavior is in its abbreviated form
“MPPS,” which stands for management of production, planning and scheduling, but also in the
idea “MPPS system,” meaning Management of production, planning and scheduling system.
3
4
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Both are used for business tasks of management (planning and scheduling), but also
for supporting computer programs. This dual meaning is expressed by the abbreviation
“MFMC” (Management of functional marketing channels), meaning “MSFMC” (Management
system of functional marketing channels). This kind of issue is identified by the abbreviation
APS (Advanced planning and scheduling), meaning APS system.5
One fact about one system does not necessarily correspond with a fact about another.
Meanwhile, mixing them together one can realize realistic possibility, which often goes unnoticed,
but often specific alternatives to positive or negative perspective on some event. In further research
on the topic of information support, the idea of “computer program” will be used.
In fact, the letters in the abbreviations “MPPS” or “MFMC” or “APS” can be understood
through the prism of information support, therefore computer program. In case of a
misunderstanding among the users of that computer program, although such a
misunderstanding could be desired, could raise many questions. The point is:
x
The first two letters “MP” in the abbreviation “MPPS” or “MF” in “MFMC” are now
briefly explained. Namely, computer program “MPPS”, in both current business, and
public use, is not only concerned with characteristics of manufacturing. It deals with much
more the entire system of logistics, from marketing, positioning, production, through
marketing acquisition. In that way new requests are made from the areas of returns and
processing. Only in this way, certain business functions become business logistics and not
only manufacturing. For this reason, business logistics computer programs are discussed in
the everyday business world, which is considered important information support in data
processing and management of information in business logistics. Among other things,
nowadays an MPPS computer program is not based on the same MRPII computer
program. It includes time, variant and process oriented conception as well as the MRPII
conception in different products. In a similar way, an “MFMC” computer program deals
with management characteristics of functional marketing channels.
x
The second letter, “P,” in MPPS and APS corresponds to “planning;” or MPPS
meaning ERP – computer program, as well as MEKM meaning APS – computer program
in the narrowest sense of the word. It only deals with planning support. “P” refers to
available components and capacities during a given period of time. Because of that,
planning comes first (e.g. measures for changes in surpluses, capacities and order forms).
All attempts at those planning procedures – e.g. by computer programs designed for
simulation – input into a computer, but they are considered inadequate for everyday
problems that a company faces making decisions – precisely because it does not satisfy all
the parameters of planning or those parameters are not dominant on the axis of time.
x
The letter “S” in MPPS and APS stands for scheduling; or scheduling in MPPS, that is
- the ERP computer program, but also in the MFMC and in APS in the narrowest sense of
the word. In the best case scenario, this represents an illustration of the current status of
order fulfillment in different areas of the company and offers an examination of
scheduling, that is, the regulation of status and flows. Accordingly, the management
structure of the company is required to use the relevant scheduling. Marketing positioning,
manufacturing and marketing acquisitions in the manufacturing and service sectors can not
be placed under the control of one manager or system of realization. Namely, managers
and operators are located in the space between, whose behavior you can not always predict
5
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or simulate. Such an obvious lack of managers and operators as a factor in manufactoring
is on the other hand a kind of advantage. On the other hand, such a flexible and
autonomous automated system of scheduling can not be created to suit the abilities and
possibilities of qualified upper-level management.
Both previous facts, meaning capability of planning and scheduling of marketing
positioning, production and marketing acquisitions, correspond with the use of computer
programs, as well as with the use of the entire business logistics computer program. What is
achieved by this in reaction to the influence of business logistics computer program during the
realization of the company’s goal system? The goal system appears in the following illustration,
at the same time it is also shown which goals can be considered by the introduction of business
logistics computer program. It shows how powerful the influence of the business logistics
computer program can be on the realization of a determined goal system, both for basic or
particular goals.
Table 1: The influence of a business logistics computer program on the extent of goal
system realization of a company6

Potential goal strategy
Quality as a part of a goal
Improving inspection of products, processes and
organization
Improving product quality
Improving process quality
Improving organizational quality
Business expenses as a part of a goal
Improving the background of calculation and account
Reducing administrative business expenses
Reduction of warehouse surpluses and activity
Increasing the usage of capacity
Delivery as a part of a goal
Shortening the time period of data flow and
scheduling
Shortening the time period of turnover of materials
and products
Increasing delivery levels
Increasing the level of delivery examination or the
potential for shortening delivery time
Flexibility as a part of a goal
Increasing flexibility, included as a partner in a
logistics network
Increasing flexibility in realization of customers’
interests
Increasing flexibility for potential business growth

Influence (*)
++
+
+
+
++
++
+
+
++
+
+
+
+
+
+

(*) The influence of a business logistics computer program on a strategic goal:
++ strong/immediate
+ partial/average/potential
6
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When considering the degree of influence that a business logistics computer
program has on different components of goal systems, it can be seen that precisely these
goals, which lead to the realization of a company’s business, can only have a partial
influence with the help of a business logistics computer program.
It is a matter of:
x
Quality: the implementation of a business logistics computer program gives an
advantage that a company must keep watch over its product, but also key processes
explicitly in data source, e.g. a list of items, business plans, data sources of network
of technology and logistics. Thus, products, processes and organization are
conspicuous reviewable for all cooperators. Meanwhile, that only helps improve
their quality and in this way, quality is partially influenced. Quality of products,
process and organization is prone to change based on the construction and
development of product, the choice of infrastructure of production, cooperators and
partners in a business logistics network.
x
Business expenses: Reduction of surpluses in warehouse and in process, but an
increase of a usage of capacities, leads to conflicts in goal system. Meanwhile,
computer programs are not able to solve these conflicts, but this makes them faster
and more understandable to a larger number of cooperators. As previously stated,
planning, decision making and special scheduling can not be transferred to a
computer program.
The influence of a computer program, based on calculations and accounts, is caused
by the input of precise and complete coverage sources of data and forms. Thanks to this
it is immediate. The reduction of business expenses at the administrative level is founded
on automated transfers. In any case, it is a matter of immediate distribution by a
computer program.
On this occasion, again it is important to emphasize that surpluses and the greatest
possible usage of influence comes from a macro-economic environment, e.g. the position
of marketing acquisitions and competitive capabilities of the large structure of a national
economy. Such a possible use of business logistics is met by the following conditions:
x
Delivery: information about forms in operation or surpluses can be obtained
very quickly and from all participants. Business logistics computer program
immediately shortened the time necessary for data transfer and scheduling.
Meanwhile, practical examples often argumentatively show that that is not
recognizable without certain conditions as well as during material and data transfer.
An illustrative example is when in a few seconds one could conclude where a
specific form is located at a given moment, directly, in a section. During
investigation, the information is shown as accurate and timely. But, on the other
hand, are goods, as desired low value, after service staff was not organized. Because
of all of these things, a consensus can not be reached. Total time savings of
transfers, as well as strategic options and degree of reliability of delivery, must be
defined in business organization first. Firstly, in this way the confidence in
reliability of delivery is increased – and it is not only shown in a computer program,
but also in reality. Accordingly, the effect of a computer program is immediately
seen when delivery time is in question.
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Flexibility: under today’s economic conditions, the first aspect of flexibility can
be seen in a business logistics computer program, so it is in a condition to
effectively lead to an identical group of products with rich variation. A realistic
assumptions means that relationships with customers could be flexible. The
potential of flexibility is present even now as in the case of quality, with the help of
construction and a planning process and infrastructure of manufacturing and, on the
other hand, with the help of a business logistics computer program.
This, in general, is valid for the second aspect of flexibility as well, and the use of
business possibilities. A computer program quickly and comprehensively provides
information about a need and possibilities, starting with the current position of a
company. But only in special cases can it help users of the program when making
decisions about realizing business possibilities: is it used flexibly by the users and do
users represent a flexible area of use, firstly it is recognized in a qualification of users,
but in planning infrastructure of manufacturing as well.
Based on the situation in the previous illustration, the following conclusion can be
reached:
A business logistics computer program supports components of management,
planning and scheduling business design effects with information technology. After all, a
business logistics computer program presents, in most cases with good success, products
and its process of marketing acquisition (manufacturing and acquisition), marketing
positioning, but as well as forms management, and it also serves the administration and
accounts preparation.
Finally, a business logistics computer program presents the connection between
people, although by information. The main assumption is that a large amount of people
are very well educated and that these people have enough time at their disposal for this
purpose, so that they would be able to understand what a business logistics computer
program does, and also potential manual operation.
The implementation of a business logistics computer program is effective if
human abilities are not fully utilize, e.g. because of:
x
Increased complexity of products and their mixture,
x
A large amount of data and form frequency (or processes),
x
The great demand for speedy administrative processes.
The fact is undeniable: therefore, that a business logistics computer program
can still show this and because of that electronic database is addressed from the basic
idea, namely quick and reliable processing a large amount of data. The implementation
of a business logistics computer program is not a business task of “logistics”, therefore
the systematic and the systematization. They are based on current process of automation.
Many people expect it to be simply accepted, in order to avoid all potential uncertainties.
The introduction of a business logistics computer program does not automatically lead to
effective and efficient strategic alternatives. The productive introduction of business
logistics computer programs is often includes implementation propulsive
systematization.
The reliable choice of manufacturing infrastructure, together with appropriate
choice of business logistics, contributes to a mixture of capacities, frequency and
demands for speed. In many cases the support of information technology is necessary to

x
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facilitate data transfer and management with business logistics computer program, so it
is really a matter of enforcement.
The degree of influence on a company’s designed goal system remains the same
for all business logistics computer programs. Therefore, that will not be obtained by
using one specific type of program, nor can this be put into operation by the
implementation of some other operation. In case of failure, one must search for the
causes in a computer program, following only a dynamic thesis that there are not
“enough types of these programs” – the realization that responsibilities lie outside of the
company is a welcome one.

Conclusion
Research results clearly show that acceptance and the scope of introduction of
business logistics computer programs, as characteristics of computer programs in
general, are less crucial with the exception of two things: there must be a conviction that
the program is suitable for personal use and that, above all, it is in condition to provide
personal autonomy in the performance of tasks. In this context, the emphasis is placed on
the quality of project management.7 On the other hand, there exist suppositions that
different business logistics computer programs are publicly accepted and realized, which
again confirms the expression “every business logistics computer program is good”. The
focal point of this thesis is at the centre of the interests of scientific and expert
communities, which dedicate time to this type of computer program every day. It is not a
matter of unconditional satisfaction, who considers this type of computer program a
secondary interest.
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ȿɤɨɧɨɦɫɤɚ ɩɨɫɥɨɜɧɚ ɲɤɨɥɚ, ɇɢɲ

COMMUNICATION AS A FOUNDATION OF BUSINESS
CULTURE
Abstract
The work indicates the missing skills and knowledge in the scope of business
communication in marketing. It is shown why a constant process of learning in this
domain is important for the survival, growth and development of marketing for the
trade business of a company.
Modern courses of trade business of a company and the role of marketing in
this part of our economy are analyzed and explained in small detail. The research
shows how better results in business can be attained by applying modern business
communication. It also shows that our society, the actors of the economic system,
educational and scientific institutions still do not pay enough attention to this very
important segment of economy.
Key words: communication, competitive position, competition, consumer,
influential factors, attitudes.

ɄɈɆɍɇɂɄȺɐɂȳȺ ɄȺɈ ɌȿɆȿȴ ɉɈɋɅɈȼɇȿ ɄɍɅɌɍɊȿ
Ⱥɩɫɬɪɚɤɬ
Ɉɜɚʁ ɪɚɞ ɢɧɞɢɰɢɪɚ ɧɟɞɨɫɬɚɬɚɤ ɜɟɲɬɢɧɚ ɢ ɨɛɪɚɡɨɜɚʃɚ ɭ ɡɚ ɨɛɚɜʂɚʃɟ
ɚɤɬɢɜɧɨɫɬɢ ɭ ɩɨɫɥɨɜɧɢɦ ɤɨɦɭɧɢɤɚɰɢʁɚɦɚ ɢ ɦɚɪɤɟɬɢɧɝɭ. Ɉɧ ɩɨɤɚɡɭʁɟ ɡɚɲɬɨ
ʁɟ ɩɨɬɪɟɛɧɨ ɢ ɧɟɨɩɯɨɞɧɨ ɫɬɚɥɧɨ ɭɱɟʃɟ ɡɚ ɨɩɫɬɚɧɚɤ, ɪɚɫɬ ɢ ɪɚɡɜɨʁ ɫɜɚɤɨɝ
ɩɪɟɞɭɡɟʄɚ.
Ɇɨɞɟɪɧɟ ɬɟɧɞɟɧɰɢʁɟ ɭ ɪɚɡɜɨʁɭ ɬɪɝɨɜɢɧɟ, ɤɚɨ ɢ ɭɥɨɝɚ ɦɚɪɤɟɬɢɧɝɚ ɭ ɬɨɦ
ɩɪɨɰɟɫɭ ɫɭ ɚɧɚɥɢɡɢɪɚɧɢ ɢ ɩɨɤɚɡɚɧɢ ɧɚ ɦɚɥɢɦ ɩɪɢɦɟɪɢɦɚ. ɂɫɬɪɚɠɢɜɚʃɟ
ɩɨɤɚɡɭʁɟ ɤɚɤɨ ɫɟ ɛɨʂɢ ɪɟɡɭɥɬɚɬɢ ɩɨɫɥɨɜɚʃɚ ɦɨɝɭ ɩɨɫɬɢɡɚɬɢ ɩɪɢɦɟɧɨɦ
ɦɨɞɟɪɧɢɯ ɩɨɫɥɨɜɧɢɯ ɤɨɦɭɧɢɤɚɰɢʁɚ. Ɍɚɤɨɻɟ, ɭɤɚɡɭʁɟ ɫɟ, ɧɚɠɚɥɨɫɬ, ɢ ɧɚ
ɱɢʃɟɧɢɰɭ ɞɚ ɧɚɲɟ ɞɪɭɲɬɜɨ ɧɟ ɩɨɤɥɚʃɚ ɞɨɜɨʂɧɭ ɩɚɠʃɭ ɧɚ ɨɜɚʁ ɜɟɨɦɚ ɜɚɠɚɧ
ɞɟɨ ɟɤɨɧɨɦɢʁɟ.
Ʉʂɭɱɧɟ ɪɟɱɢ: Ʉɨɦɭɧɢɤɚɰɢʁɚ, ɨɝɥɚɲɚɜɚʃɟ, ɤɨɧɤɭɪɟɧɰɢʁɚ, ɩɨɬɪɨɲɚɱ,
ɭɬɢɰɚʁɧɢ ɮɚɤɬɨɪɢ, ɫɬɚɜɨɜɢ.
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Introduction
Communication is the basic social relationship that a man establishes with the
birth itself. This two-way, dynamic relationship is constantly changing and improving,
both in terms of communicated content and in terms of ways of using resources and
media that are available. The process of people understanding each other in a society in
different areas of social practice takes place through communication. The core of the
communication process is the information content, that is, information from the specific
field of social practice. Exchange of information establishes social relations. Through the
content of communication process mutual influences, different interactions between
people are accomplished, thus directing the individual or group behavior in the direction
of the set aims1.

1. General Characteristics of Communication
Communicology is a young scientific discipline, constituted in the 1950s. The
term "communication" comes from the Latin word "communicare" which means to talk,
to get to understand, agree, argue, make up something, advise... Communication
indicates a two-way process in which information is exchanged between at least two
participants. Once established, it can last for ever, because the roles of a communicator
and a recipient constantly alternate, so it is said that communication is a two-way
process. Through the process of communication an individual, a group or a company can
maintain a constant interaction with the environment can inform or influence it, focusing
it on a specific action.
The first theoretical considerations of the communication process date as far
back as the ancient times. Aristotle was the first thinker who was focused on studying
this issue. In his work The Rhetoric he gives three basic elements of communication
process, which make the starting points of modern Communicology. These are: the
speaker, the speech and the audience. Aristotle’s chart of the verbal communication
process is the first explanation of these complex issues.
Communication can be defined as: an activity through which information
content is transmitted among people, between people and resources, as well as among
the means, directly or indirectly. This creates the impact, the interaction, which is in the
base of regulating social relations in different fields and at different levels of social
organization and practice.
The essence of communication represents the establishment of relations,
connections, through the content of information, ideas or images, whether it occurs
through interpersonal communication (face to face) or group communication (mass
communication, in which the recipient is an individual in the mass audience)2. In other
words, communication is the process of information exchange among people. However,
1

Ȼ. Ʉɨɫɬɢʄ, “Ɍɪɠɢɲɧɨ ɤɨɦɭɧɢɰɢɪɚʃɟ: ɬɟɨɪɢʁɚ ɢ ɩɪɚɤɫɚ: ɫɜɟ ɨ ɤɨɦɭɧɢɰɢɪɚʃɭ ɭ ʁɟɞɧɨʁ
ɤʃɢɡɢ”, ɇɚɭɱɧɚ ɤʃɢɝɚ, Ȼɟɨɝɪɚɞ, 1988, ɫɬɪ 39.
2
Michael Levy, Barton Weitz, “Retailing Management”, McGraw-Hill, Irwin, fifth edition, 2004.
p. 109.
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only today we can talk precisely about communicology, as of a scientific discipline
which has a clearly defined subject of study (information and information flows),
elements of communication process, differentiated relationship between the meaning of
information and communication, formed principles upon which the achievement of its
functions is made, as well as the understanding of factors that influence the
establishment and development of communication process.

2. Types of Communication
The way of delivering a message is the basic criterion for the classification of
communication. According to this, communication is divided into direct or personal
communication and indirect or mass communication.
Direct communication is the most basic form of communication. It takes place
directly, face to face, and at which point the author and the recipient of the message
alternate positions. With this form of communication there is great effectiveness,
because the information is not lost, because in direct contact it is possible to immediately
eliminate misunderstanding, use gesture, mime, prior knowledge about the collocutor
and the like. Because of its specific characteristics direct communication has certain
advantages, but also some shortcomings. The main objection to this form of
communication is that it is uneconomical, most of all because of the small number of
participants in the communication and because it is largely bound to the time and place
of communication.
Indirect communication is a form of communication where information is
placed through mass media, usually for a large number of recipients. The advantages of
this form of communication are: its economy - because for a relatively short period of
time it informs a large number of recipients and because it uses all the technical
advantages of modern means of mass communication. The disadvantages are inability to
carry out sufficient control of communication performance, the domination of generality
at the expense of specificity (which reduces efficiency) and insufficient knowledge of
the recipients. Because of this, it is desirable to homogenize recipients into certain
groups, in order to act on them more effectively. Both direct and indirect communication
can be formal and informal, horizontal and vertical, commercial and noncommercial, and
there are many other criteria for the division of communication3.
Business communication is conditioned by general culture, above all of an
individual - a man of business (marketing-manager), but also of a group within the
business entities and companies. It should be particularly emphasized that it is a very
important - fundamental part of business culture, because of which we think that, at the
very beginning, it is necessary to briefly point to some important elements of business
culture in general.
Business culture of an individual – a marketing-manager and of a group within
companies is based on culture in general, that is, on the culture of oral and written
communication or, as it is often said in the business world, upon the culture of speech
3

S. R. Paul: “Ɇɚɪɤɟɬɢɧɲɤɟ ɤɨɦɭɧɢɤɚɰɢʁɟ - ɢɧɬɟɝɪɚɥɧɢ ɩɪɢɫɬɭɩ”, Clio, Ȼɟɨɝɪɚɞ, 2002, ɫɬɪ.
56-57.
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and good conduct. Business culture is also under a strong influence of the wider
environment, especially when it comes to the business policy of economic entities.
Business culture is considered to be very important in everyday communication
of people. Generally, it can be viewed as a characteristic relation towards people, work
and surroundings. That is especially relevant when it comes to the business culture of
marketing managers who, by nature of their job, dedicate most time for mutual business
contacts. So, from the very moment of reception, greeting, address (always by the family
name in sign of respect and honor), making dialogue during the conversation, taking
leave and the last greeting, a business man – a marketing-manager must always show (as
part of his character) a high degree of knowledge and practical application of the
elements of business culture. Clearly, that will not always bring him additional points
with clients and business people, but it will certainly stabilize a positive opinion about
him and his image. Otherwise, a lack of business culture, can not only lead to
interruption of the initiated business, but can also harm his reputation, business and
image. For this reason today, in market-oriented countries, the business culture of
employees is given special attention and, in that sense, certain forms of education and
training for beginners and those with experience are organized very successfully.
Differentiation of business culture can be made to:4
1. business morality;
2. business behavior and appearance;
3. business communication, and
4. public relations.
In professional literature and business practice, there are different
classifications, but they are all relative, because often in business practice some of the
elements that make them particular could not be particularly distinguished since they
complement each other and that contributes to quality business culture5.
Business culture has certain moral norms and values which come to light in
business relations of people, as in communications on the market, in companies, other
institutions, so as in a mutual contact at any place and at any time. Morality in relations
among business people, especially when it comes to business partners - when the
relationship also gets friendly elements - always remains the foundation of all
relationships: special mutual respect, keeping the word, honesty, independence, fostering
good practices, speed of reaction, respect of interests and of other people, responsibility,
accuracy, etc.
In business people circles there are well known rules: you can cheat, not keep
the word, blackmail and extort only once. Following or not following these rules
significantly affects the creation of paradigms of honesty, solidity and efficiency of
individuals and companies. The saying that it is much easier to lose good reputation in
the market (public), than to gain it, gets more importance especially here. And, as a rule,
public opinion is very keen to judge success or failure of an individual or company.
Although the culture of business conduct and communication is, basically, an
integral part of business ethics, still, it stands out as a separate element of business
4

ɉɪɨɮ. Ⱦɪ. ȼɥɚɞɢɦɢɪ ɐɜɟɬɚɧɨɜɢʄ, Ʉɭɥɬɭɪɚ ɩɨɫɥɨɜɧɨɝ ɤɨɦɭɧɢɰɢɪɚʃɚ, Ɏɚɤɭɥɬɟɬ ɡɚ
ɢɧɬɟɪɧɚɰɢɨɧɚɥɧɢ ɦɟɧɚʇɦɟɧɬ, Ȼɟɨɝɪɚɞ, 1995. ɫɬɪ. 7. ɢ 8.
5
Rosemary Varley, Mohammed Rafiq, “Principles of Retail Management”, Palgrave Macmillan,
New York, 2004, p. 43.
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culture. Our nation is infallible when it says that "A kind word opens any door," because
this word, even though in communication it costs nothing, can help very much. A
marketing-manager must continually take care of his appearance and behavior at work.
He is always (especially in communications) in the public arena and is subject to
continuous check of a collocutor, therefore all that is offensive, strained, unnatural, and
all that is out of sorts, superficial, confusing and slow can significantly reduce the results
of operations and business agreements. Of course, in that sense his appearance has its
special place, and everything about him, beginning with the suit (“The suit makes the
man”), to pleasant looks, appropriate personal care and the like, (especially in
marketing-managers, and in female associates), affects the quality of established
business communications and maintenance of its high level.
Proper public relations are also a very important part of business culture,
because, as it is often said, what the public does not know is like it never happened.
Here, it should be specially emphasized, however, that business communication has a
particularly important role and an important place in business culture. In today’s
civilized world culture of business communication has become a basic need of each and
every business man (marketing-managers, and also companies engaged in business
activities).

3. Analysis of Preparations for Business Communication
The language of the people is one of the basic and fundamental characteristics
of human beings, and of each man separately. Without language the man would not be
what he is.
The primary function of language is, above all, communication between people,
which is not only characteristic of mankind, since other living beings can and indeed
have some means and forms of communication. However, only the man has the power
and ability of speech, which specially distinguishes and defines him on the group or
sociological level, as a member of a particular community that uses a particular
language. However, there are other relevant individual characteristics of each man
himself, which must be had in mind.
Thus, language is created, survives and develops in the continuous interaction
with the world and the society that it describes. It is exactly what makes its
interdependence with the overall human experience, because language is a special
expression of a man's relationship with the world, with the society and with himself.
However, at the same time language is a form of creative human activity during which
both the language and the society change, which appears to be as complex as a human
life is. It is changeable, occurs within particular systems and processes, survives and
grows. And, when it comes to the relationship of language and society, which is
reciprocal, the language must provide social and psychological life worthy of man, must
serve as a means of communication, but also much more than that, that is, to serve as a
medium for philosophical reflection and poetic inspiration.
Therefore, language is a social phenomenon that enables mutual
communication among certain groups of people, but at the same time it enables optimal
expression of what makes all elements of that human community, wherein particularly
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strong is the relationship of language and culture. With no possibility for the language to
express all the elements of inner personality, we would remain caught, that is, without
sufficient opportunities for what is called the social superstructure, within which culture
has a very special place.
However, let’s try to point out to some important properties of language in
order to get in this way a complete insight into what we call the basic form of making
oneself understood among people and an important phenomenon of human beings.
The fundamental - basic definition could be that the language is a system of
symbols that allows man to have a developed social and spiritual life, which is achieved
in communication among men. At the same time, language is an ability of making
oneself understood using the articulate system of verbal signs, and that immediately sets
two dilemmas: first, all people have the language, but not all have the same language,
and second, language is expressed only in communication among people. Language in
the general sense of the word is a capacity, a vocal ability of all people to mutually
communicate within their communities through the voice symbols. Language is a social
category, emerged in society, and only exists in human society. However, some
languages are given within certain communities and are not inherited and must be
mastered. Language as a general ability is in possession of all people, but it is always in
the form of a particular language.
Basic elements of language as a system of signs are that it is the system of:
 Signs that has an ordered and given structure.
 Signs which has the principle of symbolization at its basis.
 Rules for connecting sound and meaning.
Only man is capable of using, in addition to natural signs (e.g. when it's
thundering, that’s the sign of rain coming), and organizing for his own purpose
conventional, i.e. socially accepted signs that are called symbols. Ability to create verbal
symbols, and their adoption and use is an important feature which distinguishes and
separates man from other living beings.
Human speech is expressed in three main planes: (a) as an ability, (b) as
knowledge (competence) and (c) as use (an act, practice, manifestation).
Since the core of language is making oneself understood (communication)
among men and since language is the basic, the most perfect means of being understood,
it would be impossible to organize or sustain human societies without language. It is,
therefore, an essential prerequisite for the existence of human societies. Since the
language is realized only in a society and, as such, it is based upon the community.
It is said that between language and society there is a relationship of mutual
dependence. They appeared together, in a constant and multiple interactions and as such,
quite naturally, they can exist and survive.
As a form of communication, expression and notification among people,
language has a special ability to transmit information. Through it, people get to know the
world and become aware of themselves, meditate and create poetic works. This exactly
is a special ability of language and attitude toward culture in general. The language
structure itself is a multi-layered and hierarchically organized, and it always
distinguishes the plan of content and of expression, which means the plan of units with
the meaning (words), and the plan of units without the independent meaning, which are
combined to form units with meaning (sounds).
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Sounds as units with meaning make language very economical because, for
example, different combining of only thirty sound units makes it possible to form many
thousands of words and the number of sentences is infinite.
This means that language is extremely productive, because it enables the
creation of new statements, by which an unlimited multitude of new information and
new thinking content are expressed. An especially important quality of language is also
its ability to be moved in space and time, which is called dislocation, because it is not
attached to what is happening "now" and "here", so we could talk about matters that are
remote in time and space, or even nonexistent.
Language does not only significantly characterize a man but it also makes him a
man, especially it makes him a social being. However, although the natural
characteristics of every human is his language ability, language is transferred and
adopted by ways of cultural – it must be learned again in each generation, and hence its
constant change and development.
On the basis of all the above said, it can be concluded that human language is a unique
phenomenon and no other system of communication in the living world is similar to it.
Use of language is in function of expressing every individual, and also every
society, first of all as a means for mutual understanding and full communication. It
cannot be replaced for that purpose, so there comes the need for the language to be given
necessary attention in order to ensure the complete and full communication and optimal
flow of information between people.
People can also make themselves understood in other ways: through mime,
gestures, flags, smoke signals, a variety of symbols and the like, which are derived from
natural speech (mathematics, physics, chemistry, music, Morse alphabet, etc.). But all
this only functions as a supplement to human communication.

4. Integrated Marketing Communication
Marketing Theory and Practice of nineties of the twentieth century is
characterized by the appearance of a new concept of integrated marketing
communication (IMC). The end of the century brings about a change in the
understanding of promotional activities. New promotional tools are developed as well as
new ways of communication in general, the number of target segments that the company
communicates increases, the two-way communication and personal relationship with
individual recipients of the message are insisted on. Due to this, a concept of integrated
marketing communications is developed, which covers the promotion but partly exceeds
its limits. The novelty which this concept brings is a coordinated approach to combining
instruments of promotion and development of a unique strategy of a company’s
communication with the selected target groups. Although the main recipient is the
consumer, the target group of the recipient is made of a greater number of segments of
the public6.
6

Ɇ. Ɇɢɥɢɫɚɜʂɟɜɢʄ, Ȼ. Ɇɚɪɢɱɢʄ, Ɇ. Ƚɥɢɝɨɪɢʁɟɜɢʄ: “Ɉɫɧɨɜɢ ɦɚɪɤɟɬɢɧɝɚ”, Ɍɪɟʄɟ ɢɡɦɟʃɟɧɨ
ɢ ɞɨɩɭʃɟɧɨ ɢɡɞɚʃɟ, ɐɟɧɬɚɪ ɡɚ ɢɡɞɚɜɚɱɤɭ ɞɟɥɚɬɧɨɫɬ ɟɤɨɧɨɦɫɤɨɝ ɮɚɤɭɥɬɟɬɚ ɭ Ȼɟɨɝɪɚɞɭ,
Ȼɟɨɝɪɚɞ, 2007, ɫɬɪ. 519.
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5.

General Characteristics of IMC

In the previous period, the concept of IMC was approached from two
standpoints: as an attempt of improving business practices and as to a completely new
scientific discipline. A significant innovation which the concept of IMC brings in the
marketing communication is a new approach to the definition of promotional strategy
which incorporated all of the individual strategies of promotional instruments. The
professional literature provides a large number of different definitions of IMC. Almost
all of them emphasize as the main characteristic of IMC a coordinated approach to
combining certain elements of promotion and different media in order to send the target
audience a consistent message. In this sense, Kotler7 defines IMC as a concept within
which a company carefully integrates and coordinates many communication channels
available in order to transfer a clear, consistent and acceptable message about the
organization and its products, as well as a new way of observing the whole marketing
process from the point of view of consumers.
The definition given in 1993 by the authors Dankan and Everet is considered to
be one of the first that explains IMC from the standpoint of the strategic approach to
communication. According to these authors IMC is a strategic combination of all
messages and media that an organization uses to influence the perception of brand value
in consumers. Official definition adopted by the American Association of Advertising
Agencies (AAAA), defines IMC as the concept of marketing communication planning,
which accepts the added value of a comprehensive plan, which adequately evaluates
strategic roles of different communicative disciplines (for example, advertising, direct
marketing, sales promotion and PR) and combines these disciplines in a way to achieve
clarity, consistency and maximum communicative impact.
The analysis of the above mentioned definitions points to two basic
characteristics of the new concept of IMC: the necessity of coordinating messages placed
in different ways, through different media and different target audience, as well as the
necessity to plan a unique approach to creating communication strategy. Coordination of
messages aims to ensure the consistency of communication8. This avoids creating
confusion in the recipients of the message. In this way, the basic aim of integration of
marketing communication is fulfilled: that all individuals interested in the company
receive a clear message about its activities, that is, about its offer. This goal can be
achieved only through strategic planning of communication with the public, starting
from the needs and communicative abilities of the recipients of the message. Creating a
unique communication strategy represents a basic difference between classical
functional approach to marketing communication and integrated marketing
communications.
The concept of IMC is based on the need for a very precise definition of target
groups which the company addresses. IMC means abandoning mass communication and
a switch to the targeted approach in contacting potential and existing customers.
Therefore, the importance of getting to know the needs and characteristics of future
recipients of the message is particularly stressed. Targeted approach is based on
7
8

Ph. Kotler, Marketing Management,, Mate, Zagreb, 2001, pp. 630
Ph. Kotler, Marketing Management,, Mate, Zagreb, 2001, pp. 630
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collecting a large number of information about individuals to whom messages should be
sent, whose storage and analysis was enabled with the creation of technical possibilities
for the development of the database.
The basic idea of the model that its authors wanted to communicate is that
management companies should be aware of the existence of different communicative
opportunities for the company. In this way, managers can manage a variety of sources
from which to inform all those whose opinion they want to influence or at least to react
on time if an unwanted situation arises9. Model of message typology emphasizes that
each contact carries the appropriate communication contact, weather it a planned or an
unplanned one. This supports the need of complete integration at the company level,
because these contacts are often realized within the different departments, such as
marketing department, human resources department, investment department and the like.
So apart from the coordination of certain forms of promotion, the need for integration of
all elements of marketing mix, as well as internal, cross coordination is stressed here. In
an attempt of integrating all that was said previously about the concept of IMC, David
Picton and Amanda Broderick gave their definition which reads: Integrated marketing
communication is a process that includes management and organization of all
individuals and organizations involved in the process of communication in marketing, in
analysis activities, in planning, implementation and control of all communicative
contacts, media, messages, and promotional instruments aimed at selected target groups
and in a manner that provides maximum efficiency, effectiveness, attractiveness and
coherence of communicative efforts in achieving certain goals set in advance. This last
definition, although not of operational character, explains broadly all that is today
considered as integrated marketing communications.
Although integrated marketing communication as a new concept is relatively
well-accepted at the level of theory, their practical application is still limited. The
number of companies that have realized the essence and the need for integration of
promotional instruments is small, and most of those that adopted the concept of IMC so
far, are still in the initial phase of its implementation.

Conclusion
Marketing communication includes any form of communication that contributes
to the creation of ideas or images about the company and its products. This means that it
is about the different ways through which the company wants to leave the impression on
those factors that are important for its survival or development (customers, owners,
representatives of authorities, associations of consumers, suppliers, employees and
general public). If communication is essentially two-way transfer of information from
the person who broadcasts them to the recipient, then the marketing communication
includes every element of marketing mix instruments which gives some meaning and in
this way communicates appropriate values to customers and business partner factors.
Although the key role in this process is assigned to certain instruments of promotion,
that is, to the promotional mix, as to the most responsible part of marketing program that
9

Ⱥ. Ⱥɧɞɪɟʁɟɜɢʄ ɢ Ⱥ. Ƚɪɭɛɨɪ: „Ɇɟɧɚʇɦɟɧɬ ɞɨɝɚɻɚʁɚ“, Ɏɚɛɭɫ, ɇɨɜɢ ɋɚɞ, 2007, ɫɬɪ. 57.
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is directly focused on the performance of the functions of communication companies,
nevertheless, product design, the selected channels of distribution, prices carry messages
to consumers as indirect forms of marketing communication.
Business communication is above all conditioned by general culture of an
individual - a man of business (marketing-manager), but also of a group within the
business entities and companies. Business culture of an individual – a marketingmanager and a group within the company is based on the culture in general, that is to say
on the culture of oral and written communication or, as it is often said in the business
world, the culture of speech and good conduct. In business circles people are well
familiar with the rules: one can cheat, do not keep the word, blackmail and extort only
ones. Respecting or not respecting these rules significantly affects the creation of
paradigms of honesty, solidity and efficiency of individuals and companies. The saying
that it is much easier to lose a good reputation in business (public), than to gain it gets
greater importance especially here. And, as a rule, public opinion is very strict to judge
success or failure of an individual or company.

References
1.
2.
3.
4.
5.
6.
7.

Ⱥɧɞɪɟʁɟɜɢʄ Ⱥ. ɢ Ƚɪɭɛɨɪ Ⱥ.: „Ɇɟɧɚʇɦɟɧɬ ɞɨɝɚɻɚʁɚ“, Ɏɚɛɭɫ, ɇɨɜɢ ɋɚɞ, 2007.
ɐɜɟɬɚɧɨɜɢʄ ɉɪɨɮ. ɞɪ ȼɥɚɞɢɦɢɪ, Ʉɭɥɬɭɪɚ ɩɨɫɥɨɜɧɨɝ ɤɨɦɭɧɢɰɢɪɚʃɚ,
Ɏɚɤɭɥɬɟɬ ɡɚ ɢɧɬɟɪɧɚɰɢɨɧɚɥɧɢ ɦɟɧɚʇɦɟɧɬ, Ȼɟɨɝɪɚɞ, 1995.
Ʉɨɫɬɢʄ ɞɪ. Ȼɪɚɧɤɨ: “Ɍɪɠɢɲɧɨ ɤɨɦɭɧɢɰɢɪɚʃɟ: ɬɟɨɪɢʁɚ ɢ ɩɪɚɤɫɚ: ɫɜɟ ɨ
ɤɨɦɭɧɢɰɢɪɚʃɭ ɭ ʁɟɞɧɨʁ ɤʃɢɡɢ”, ɇɚɭɱɧɚ ɤʃɢɝɚ, Ȼɟɨɝɪɚɞ, 1988.Kotler Philip,
ɍɩɪɚɜʂɚʃɟ ɦɚɪɤɟɬɢɧɝɨɦ, Ɇɚɬɟ, Ɂɚɝɪɟɛ, 2001.
Levy Michael, Weitz Barton, “Retailing Management”, McGraw-Hill, Irwin,
fifth edition, 2004.
Ɇɢɥɢɫɚɜʂɟɜɢʄ Ɇ., Ɇɚɪɢɱɢʄ Ȼ., Ƚɥɢɝɨɪɢʁɟɜɢʄ Ɇ.: “Ɉɫɧɨɜɢ ɦɚɪɤɟɬɢɧɝɚ”,
Ɍɪɟʄɟ ɢɡɦɟʃɟɧɨ ɢ ɞɨɩɭʃɟɧɨ ɢɡɞɚʃɟ, ɐɟɧɬɚɪ ɡɚ ɢɡɞɚɜɚɱɤɭ ɞɟɥɚɬɧɨɫɬ
ɟɤɨɧɨɦɫɤɨɝ ɮɚɤɭɥɬɟɬɚ ɭ Ȼɟɨɝɪɚɞɭ, Ȼɟɨɝɪɚɞ, 2007.
S. R. Pol: “Ɇɚɪɤɟɬɢɧɲɤɟ ɤɨɦɭɧɢɤɚɰɢʁɟ - ɢɧɬɟɝɪɚɥɧɢ ɩɪɢɫɬɭɩ”, Clio,
Ȼɟɨɝɪɚɞ, 2002.
Varley Rosemary, Rafiq Mohammed, “Principles of Retail Management”,
Palgrave Macmillan, New York, 2004.

ЕКОНОМИКА

159

СТРУЧНИ ЧЛАНЦИ
Ɇɚʁɚ Ɇɚɪɬɢɧɨɜɢʄ

ȾɁɍ Ʉɨɦɛɚɧɤ

INVEST RISK BASED SUPERVISION
Abstract
After a significant number of plans sponsored by employers with defined
benefit fell into crises due to incapacity to meet their contractual obligations and
clear superannuation benefits agreed upon, the attention is increasingly being paid
to the risk assessment based supervision. The supervision based on risk assessment
is essentially based on the appraisal of synchronized management of assets and
liabilities of pension funds. Supervision based on risk assessment implies
determining the impacts of potential risks on the retirement plan in order to reduce
and restrain them, which is provided by way of determining loss probabilities
using financial indicators in the evaluation of diverse risks.
The supervision based on risk evaluation is the basic prerequisite for
keeping and justifying trust and confidence in private retirement insurance,
necessary for protecting the members of superannuation funds from material loss,
as well as for realizing the aims set in all the countries which have gone through
pension reforms, but also for the ones that are about to carry them out.
Key words: supervision over private retirement insurance operations,
professional plans, supervision based on risk assessment, management of assets
and liabilities of superannuation funds.

ɇȺȾɁɈɊ ɁȺɋɇɈȼȺɇ ɇȺ ɉɊɈɐȿɇɂ ɊɂɁɂɄȺ
Ⱥɩɫɬɪɚɤɬ
ɇɚɤɨɧ ɲɬɨ ʁɟ ɜɟɥɢɤɢ ɛɪɨʁ ɩɥɚɧɨɜɚ ɫɩɨɧɡɨɪɢɫɚɧɢɯ ɨɞ ɫɬɪɚɧɟ
ɩɨɫɥɨɞɚɜɚɰɚ ɫɚ ɞɟɮɢɧɢɫɚɧɨɦ ɧɚɞɨɤɧɚɞɨɦ ɡɚɩɚɨ ɭ ɤɪɢɡɭ ɭɫɥɟɞ ɧɟɦɨɝɭʄɧɨɫɬɢ
ɢɫɩɥɚɬɚ ɭɝɨɜɨɪɨɦ ɞɟɮɢɧɢɫɚɧɢɯ ɩɟɧɡɢʁɫɤɢɯ ɧɚɞɨɤɧɚɞɚ ɫɜɟ ɜɟʄɚ ɩɚɠʃɚ ɫɟ
ɩɨɤɥɚʃɚ ɧɚɞɡɨɪɭ ɡɚɫɧɨɜɚɧɨɦ ɧɚ ɩɪɨɰɟɧɢ ɪɢɡɢɤɚ. ɋɭɲɬɢɧɚ ɧɚɞɡɨɪɚ
ɡɚɫɧɨɜɚɧɨɝ ɧɚ ɩɪɨɰɟɧɢ ɪɢɡɢɤɚ ɛɚɡɢɪɚ ɫɟ ɧɚ ɨɰɟɧɢ ɫɢɧɯɪɨɧɢɡɨɜɚɧɨɝ ɭɩɪɚɜʂɚʃɚ
ɚɤɬɢɜɨɦ ɢ ɩɚɫɢɜɨɦ ɩɟɧɡɢʁɫɤɢɯ ɮɨɧɞɨɜɚ. ɇɚɞɡɨɪ ɡɚɫɧɨɜɚɧ ɧɚ ɩɪɨɰɟɧɢ ɪɢɡɢɤɚ
ɫɚɫɬɨʁɢ ɫɟ ɭ ɨɞɪɟɻɢɜɚʃɭ ɭɬɢɰɚʁɚ ɩɨɬɟɧɰɢʁɚɥɧɢɯ ɪɢɡɢɤɚ ɧɚ ɩɟɧɡɢʁɫɤɢ ɫɢɫɬɟɦ
ɭ ɰɢʂɭ ʃɢɯɨɜɨɝ ɫɦɚʃɟʃɚ, ɲɬɨ ɫɟ ɨɛɟɡɛɟɻɭʁɟ ɨɞɪɟɻɢɜɚʃɟɦ ɜɟɪɨɜɚɬɧɨʄɟ
ɝɭɛɢɬɤɚ ɭɡ ɤɨɪɢɲʄɟʃɟ ɮɢɧɚɫɢʁɫɤɢɯ ɢɧɞɢɤɚɬɨɪɚ ɭ ɜɪɟɞɧɨɜɚʃɭ ɪɚɡɥɢɱɢɬɢɯ
ɪɢɡɢɤɚ.
ɇɚɞɡɨɪ ɡɚɫɧɨɜɚɧ ɧɚ ɩɪɨɰɟɧɢ ɪɢɡɢɤɚ ɩɪɟɞɫɬɚɜʂɚ ɨɫɧɨɜɧɭ ɩɪɟɬɩɨɫɬɚɜɤɭ
ɡɚ ɨɱɭɜɚʃɟ ɩɨɜɟɪɟʃɚ ɭ ɩɪɢɜɚɬɧɨ ɩɟɧɡɢʁɫɤɨ ɨɫɢɝɭɪɚʃɟ, ɡɚ ɡɚɲɬɢɬɭ ɱɥɚɧɨɜɚ
ɩɟɧɡɢʁɫɤɢɯ ɮɨɧɞɨɜɚ ɨɞ ɦɚɬɟɪɢʁɚɥɧɢɯ ɝɭɛɢɬɚɤɚ ɢ ɡɚ ɨɫɬɜɚɪɟʃɟ ɫɜɢɯ ɰɢʂɟɜɚ
ɨɧɢɯ ɡɟɦɚʂɚ ɤɨʁɟ ɫɭ ɫɩɪɨɜɟɥɟ ɩɟɧɡɢʁɫɤɭ ɪɟɮɨɪɦɭ ɢɥɢ ɢɦ ɨɧɚ ɬɟɤ ɩɪɟɞɫɬɨʁɢ.
160

ЕКОНОМИКА

Kljuþne reþi: penzijsko osiguranje sponzorisano od strane poslodavaca,
nadzor zasnovan na proceni rizika, upravljanje aktivom i pasivom penzijskih
fondova.
The changed demographic characteristics (prolonged life expectancy of
population, decreased fertility rate etc.), which have various implications to the living
standard, public expenses, financial market, international monetary flows etc., have led
to the intensive retirement insurance system reforms all over the world, by introduction
of capitalized retirement systems.
In the case of systems that are functioning on the basis of capitalization pension
fund assets are being invested and creating surplus value, so the yields from investments
are significantly influencing the amount of pension benefits.
The private pensions, outlined as capital accumulation systems, appear as
extraordinary significant participants in the capital market. According to the data for
year 20061 the assets of pensions, expressed as percentage of total gross domestic
product, show the following values: Iceland-132,7%; Netherlands 130%; Switzerland
122.1%; Australia 94.3%; France 71.3%, United States of America 73.7%; Great Britain
77.1%; Czech Republic 53.4%; Denmark 32.4 etc. The trend of growth of pensions’
asssets at world level in the period from 2004 to 2006 is shown in the Table No. 1.
Table No. 1: Distribution of pensions assets expressed in millions of USD 2004-2006

OECD countries

2004

2005

2006

Average
growth rate
2004-2006

13,670,059

15,008,637

16,243,886

9.01%

Countries, which are not
members of OECD
G10 Group

516,724

535,679

616,388

9.22%

12,700,087

13,801,613

14,831,847

8.07%

Euro Zone
Asia
Latin America
BRIC countries

1,143,070
1,091,358
205,787
160,164

1,324,623
1,270,927
266,342
203,290

1,475,517
1,267,584
331,485
243,490

13.62%
7.77%
26.92%

World in total

14,186,783

15,544,316

16,860,274

Source: OECD database, 2007

23.30%
9.02%

Recently, retirement systems are facing problems, which by its gravity exceed
issues of demographic nature. Instability at the capital market and insufficient
carefulness in management of assets of private pension funds led to loss of value of
many of them. The 2000 year stock exchange collapse caused that major number of
pension plans with defined benefit have shown insufficient level of capitalization and
certain number of funds have been closed. The 2007 year mortgage loans crisis
repeatedly shaken pension funds, which in major number of cases did not succeed to
1

OECD (2007), Pension market in focus, No.4
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recover full level of capitalization from previous crisis and this has significantly shaken
trust in private retirement insurance.
The plans with defined benefit relate to such agreements which are determining
amount of pension benefit in advance. There are various bases for definition of benefit,
for instance, average salary of employee during his entire working period or the basis is
certain period in his employment period.
In case of plans with defined benefit, the employer usually appears in the role of
plan sponsor i.e. he is bearing financial risk in case when accumulated funds are not
sufficient for payment of pension benefit defined by the agreement. Unlike plans with
defined benefit, in case of plans with defined contribution the amount of benefit is not
determined in advance, but it depends on the amount of accumulated funds, while the
financial risk is transferred from employer to the employee.
The plans with defined benefit are significantly present in many countries. The
presence of plans with defined benefit in relation with the plans with defined
contribution is shown on the picture No. 1.

Picture No. 1 Distribution of DB plans and DC plans
Hungary
Sw itzerland
Czech Republic
Poland
Slovak Republic
Spain
Denmark
Italy
Iceland
defined benefit

New Zealand

defined contribution

Mexico
Turkey
United States
Canada
Portugal
Norw ay
Korea
France
Finland
0.0

20.0

40.0

60.0

80.0

100.0

120.0

Source: OECD database, 2006
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The following factors are influencing capitalization of funds based on plans with
defined benefit (expressed through relation of present value of fund assets and present
value of liabilities):
- Real salaries on which “replacement ratio” is directly depending (relation
between retirement benefit and salary);
- Interest rate on which future liabilities are discounted;
- Life length i.e. mortality, which is inseparably linked with the sum of annuity,
which are going to be paid from the fund;
- Yield on invested funds.
Insufficient capitalization of pension funds, based on plans with defined benefit has
been noticed in the United States of America, Netherlands, Japan, Great Britain and
other countries.
It is estimated that at the end of year 2000, the pension funds based on plans with
defined benefit in Great Britain had deficit in the amount of even up to 3002 billion
pounds. The funds of some companies like for instance «The Grosary Chain Sainsbury»
had capitalization level under 65%. The fund capitalization level of 100 biggest
companies in Great Britain has decreased from 120% in 2001 to only 80% at the end of
year 2002.
In the United States of America 25 funds of biggest companies have shown deficit
in amount of 36 billion dollars during year 2003. The levels of funds capitalization based
on plans with defined benefit in the same year are presented on the picture No. 2.
Picture No. 2 – Level of funds capitalization based on plans with defined benefit in the
United States of America

Source: Wilshire Corporate funding Survey on Pension Funds, 2003.ɝɨɞ.
2

Pensions institute (2004), Discussion Paper PI-0401
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192 pension funds based on plans with defined benefit have been closed from
September 2003 to September 2004 in the United States of America and another 155
plans in the previous twelve months. The members of pension funds, based on plans with
defined benefit, which do not exist any more, have been transferred to the fund “The
Pension Benefit Guaranty Corporation” (State company for pension benefit guaranty).
Since the year 2001 the Swiss pension funds3 capitalization level is constantly
under 100%. The table No. 2 is presenting absolute amounts of total funds assets and
discounted liabilities for the period from 2003 to 2005, expressed in millions of Swiss
francs.
Table No. 2 – Deficit of plans with defined benefit in Switzerland
«Defined benefit»
liabilities at the
end of year
Market value of
assets at the end of
year
Deficit

31.12.2005.

31.12.2004.

31.12.2003.

20,972

20,225

18,216

20,229

18,575

17,619

743

1 650

597

Source:
http://www.ubs.com/1/e/investors/annual_reporting2005/financial_report/0088.html
The value of fund assets depends on the portfolio structure and price
movements at the capital market. Considering that funds assets mainly consisted of
shares, the funds capitalization level mostly depended on its price at the capital market.
The portfolio structure, expressed in percentages in relation to total fund assets in Japan
was: 53,3% - shares, 31,5 - bonds, 15,2 - rest; in Netherlands: 49,5% - shares, 34,7% bonds, 15,8 - rest; in Switzerland: 39% - shares, 35,9% - bonds, 25,1% - rest; in Great
Britain: 63,5% - shares, 14,5% - bonds, 22% - rest; in United States of America: 59,8% shares, 23,1% - bonds, 17,1% - rest.4
The drastic fall of shares after 2000 has led to impoverishment and insufficient
capitalization of pension funds. The picture No. 3 has presented fall of value of shares of
companies, which are within S&P500 index. The shares prices at the capital market were
constantly growing (gradient is especially outstanding for the period from 1994 to 2000)
but they were plunging down in the period from 2000 to 2002.
After 2002, a repeated mild growth of shares has been noticed, so in the middle
of 2004, according to the analysts, the average S&P capitalization level of 500
companies amounted 86%, i.e. 4% more than it was in the year 2002.
3

It is inteeresting to remark that in Switzerland employees are allocating 7-10% of salary,
depending on length of working period, while employer is particating with 150-220% of sum,
allocated by the employee.
4
IMF (2004), Global Financial Stability Report, p. 81-120
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Picture No. 3 – Movement of share prices of 500 biggest companies according to the
«Standard and Poor's» estimate

Source: Hewitt Associates; and Bloomberg L.P.
Further, beside securities price movement, interest rate on which future
liabilities are discounted also has a huge influence on capitalization of pensione funds
based on plans with defined benefit.
The plan liabilities assessment and by this also the fund capitalization level,
depend to a great extent on applied discount rate. The greater discount factor is used
liabilities will be smaller and vice versa.
In Great Britain and United States of America a major number of trusts, which
got used to constant growth of shares prices, have applied discount factor of 8-9%,
which significantly lowered projected liabilities. The funds assets were impoverished by
fall of shares prices and liabilities had disproportional increase.
Some countries have established guarantee funds for the purpose of protection
of members of pension plans with defined benefit, like PBGC (“The Pension Benefit
Guaranty Corporation”) in the United States of America, “Pension Protection Fund” in
Great Britain or “Guarantee Fund” in Switzerland.
Many questions in relation with investment policy have been opened due to the
situation experienced by majority of plans with defined benefit around year 2000. The
amount of applicable discount rates is established by law. Currently valid regulations in

ЕКОНОМИКА

165

relation with application of discount rates in calculation of projected liabilities for certain
number of countries is shown in the table No. 3.5
Table No. 3 – Discount rate set forth by legal regulations
Country
Belgium
Canada
France
Germany
Italy
Japan
Netherlands
Sweden
Switzerland
Great Britain
U.S.A.

Discount rate
Fixed (6%)
Market determined: long-term state bonds or highly-rated
corporate bonds
Minimum of 3.5% or 60% of average yield on state bonds
Fixed (2.75%)
No special rule; it is determined by assessment
Market determined: long-term state bonds or highly-rated
corporate bonds
Fixed (4%); soon to be replaced by market approach
Different for old and new members (currently 2.75% for new
members), but constantly changing
It is established on the basis of long-term securities with low
risk or on the basis of yield from invested assets of pension
funds decreased by guarantee rate (mostly because of risk of
long life)
Market determined: corporate bonds
Market determined: corporate bonds
Source : Expert group for International Affair, 2005 .

We notice orientation towards market determination of discount rate. According
to the opinion of Swiss experts implementation of discount rate of 4% is not justified
because it is too high.6
There are tendencies that even liabilities are discounted according to the rate,
which is lower than market-determined rate for evaluation of liabilities, for the purpose
of recovery of “defined benefit” plans. Such practice is present in Great Britain where
discount factor lower by 2-3% than market determined one is applied.
In January, 2006, the Organization for Economic Co-operation and
Development has published “OECD Guidelines on Pension Fund Asset Management” as
supplement to the “OECD Recommendation on Core Principles of Occupational Pension
Regulation” of April, 2004. The Guidelines have been issued with the purpose to incite
an efficient management of funds’ means in order to provide expected pension benefits.
The Guidelines7 set forth that personnel in charge of management of pension
fund assets should behave according to the highest ethical and professional standards i.e.
5

Bank for International Settlements (2005), Ageing and pension system reform: Implications for
Financial markets and Economic policies , p. 26
6
Frank J. Fabozzi, Sergio Focardi, Caroline Jonas (2004) Can Modeling Help Deal with the
Pension Fund Crisis?, The Intertek Group, p.17
7
OECD (2007), OECD Guidlines on Pension Fund Asset Management
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to make investment decisions with care, skill, responsibility and diligence and in the best
interest of their members, carefully monitoring and studying investment currents through
the established risk control processes.
Risk control process relates to portfolio risk management for the purpose of
providing appropriate relation of assets and liabilities. In that sense quantitative portfolio
limitations which are disabling an adequate diversification or making obstacles to
implementation of techniques of «asset liability matching» may be undesirable, while
they have full justification in some cases, like for instance when they are limiting
investments in securities, issued by the plan sponsor or related persons.
After major number of plans, sponsored by employers with defined benefit
came into crisis due to impossibility of payment pension benefits defined by agreement,
the increasingly more attention is dedicated to supervision based on risk assessment. The
essence of supervision based on risk assessment is based on assessment of a
synchronized management of assets and liabilities of pension funds. The supervision
based on risk assessment consist of determination of influence of potential risks to
pension system for the purpose of their decrease, which is provided by determination of
loss probability with use of financial indicators in evaluation of various risks. In
accordance with the Guidelines, determination of relation between assets and liabilities
may include modern techniques but in the way which provides their transparency.

Conclusion
The supervision based on risk assessment represents the basic prerequisite for
preserving confidence in pension systems, for protection pension fund members from
material losses and for realization of goals of all countries, which have implemented
pension reform or where it is forthcoming. An effective supervision should be based on
risk assessment for the purpose of timely recognition of possible shortcomings of a
pension system and quantification of its influence on stability of functioning of the
system itself.
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