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МЕЂУНАРОДНИ ЧАСОПИС
ЗА ЕКОНОМСКУ ТЕОРИЈУ И ПРАКСУ И ДРУШТВЕНА ПИТАЊА

Часопис излази четири пута годишње
ИЗДАВАЧ: Друштво економиста “Економика” Ниш
СУИЗДАВАЧИ: Економски факултет у Приштини, Факултет за услужни бизнис - Сремска 
Каменица, Институт за економику пољопривреде - Београд, Факултет за индустријски менаџмент 
- Крушевац, Факултет за образовање дипломираних правника и дипломираних економиста 
за руководеће кадрове - Нови Сад, Факултет за трговину и банкарство, Универзитет Алфа - 
Београд, Савез економиста Србије - Друштво економиста Ниш, Друштво рачуновођа и ревизора 
Ниш, Друштво за маркетинг региона Ниш.

ГЛАВНИ И ОДГОВОРНИ УРЕДНИК:
Проф. др Драгољуб Симоновић

ПОМОЋНИЦИ ГЛАВНОГ И ОДГОВОРНОГ УРЕДНИКА
Мр Зоран Симоновић (економија)                                 Др Александар Ђурић (право)

УРЕДНИШТВО:

РЕДАКЦИЈСКИ КОЛЕГИЈУМ
Академик Зоран Лакић, Подгорица
Др Слободан Видаковић, Сремска Каменица
Др Геза Де Си Тарис, Лугано (Швајцарска)
Др Јован Давидовић (Румунија)
Др Јуриј Књазев, Москва (Русија)
Др Биљана Предић, Ниш
Др Слободан Марковски, Скопје (Р. Македонија)
Др Ана Јовановић, Београд

Академик Станислав Сергијович Јанецко, Кијев (Украјна)
Др Радмило Тодосијевић, Суботица
Др Ливију Думитраску (Румунија)
Др Срећко Милачић, Приштина
Др Бранислав Ђорђевић, Ниш
Др Иван Чарота, Минск (Белорусија)
Др Милица Вујичић, Нови Пазар
Др Драгутин Шипка, Бања Лука (Р. Српска)

ИЗДАВАЧКИ САВЕТ
Др Бобан Стојановић, Ниш
Др Слободан Цветановић, Ниш
Др Душан Здравковић, Ниш
Др Боривоје Прокоповић, Лесковац
Мр Бранислав Јованчић, Ниш
Др Љубиша Митровић, Ниш
Др Христивоје Пејчић, Приштина
Др Живорад Глигоријевић, Ниш

Др Софија Лихова, Кијев (Украјна)
Др Јонел Субић, Београд
Др Александар Грубор, Суботица
Др Петар Веселиновић, Крагујевац
Др Зоран Аранђеловић, Ниш
Мр Драган Илић, Сремска Каменица
Др Бранислав Митровић, Ниш
Др Бранко Михаиловић, Београд

У финансирању “ЕКОНОМИКЕ” учествује
Министарство за науку и технолошки развој Републике Србије

Проф. др Снежана Ђекић
Економски факултет - Ниш
Проф. др Славомир Милетић
Економски факултет - Приштина
Др Александар Андрејевић
Факултет за услужни бизнис - Сремска 
Каменица
Др Милијанка Ратковић
Факултет за трговину и банкарство, 
Универзитет Алфа - Београд

Проф. др Драго Цвијановић
Институт за економику пољопривреде - 
Београд
Проф. др Драган Момировић
Факултет за индустријски менаџмент - 
Крушевац
Проф. др Живота Радосављевић
Факултет за образовање дипломираних 
правника и дипломираних економиста за 
руководеће кадрове - Нови Сад



1. Часопис “Економика” покренут је јула 1954. године и под називом “ Нишки привредни 
гласник” излазио је до јуна 1957. године, а као “Привредни гласник” до краја 1969. године. Назив 
“Наука и пракса” носио је закључно са бројем 1/1973. год. када добија назив “Економика” који и 
данас има.

2. Часопис су покренули Друштво економиста Ниша и Друштво инжињера и техничара 
Ниша (остало као издавач до краја 1964. године). Удружење књиговођа постаје издавач почев 
од броја 6-7/1958. године. Економски факултет у Нишу на основу своје одлуке броја 04-2021 од 
26.12.1991. године постао је суиздавач “Економике”. Такође и Економски факултет у ПриШтини 
постао је суиздавач од 1992. године. Почев од 1992. године суиздавач “Економике” је и Друштво 
за маркетинг региона Ниш. Као суиздавач “Економике” фигурирали су у току 1990-1996. године 
и Фонд за научни рад општине Ниш, Завод за просторно и урбанистичко планирање Ниш и 
Корпорација Винер Брокер Ниш.

3. Републички секретариат за информације СР Србије својим Решењем бр. 651-126/73-02 од 
27. новембра 1974. године усвојио је захтев “Економике” за упис у Регистар новина. Скупштина 
Друштва економиста Ниша на седници од 24. априла 1990. године статутарном одлуком потврдила 
је да “Економика” има статус правног лица. На седници Скупштине Друштва економиста Ниш од 
11. новембра 1999. године донета је одлука да “Економика” отвори посебан жиро-рачун.

4. Према Мишљењу Републичког секретариата за културу СР Србије бр. 413-516/73-02 од 10. 
јула 1973. године и Министарства за науку и технологију Републике Србије бр. 541-03-363/94-02 од 
30. јуна 1994. године “Економика” има статус научног и ранг националног часописа “Економика” 
је поћев од 1995. добила статус међународног економског часописа.

5. УРЕДНИЦИ: др Јован Петровић (1954-1958), Миодраг Филиповић (1958-1962), Благоје 
Матић (1962-1964), др Драгољуб Стојиљковић (1964-1967), др Миодраг Николић (1967-1973), 
др Драгољуб Симоновић (1973-1984), др Миодраг Јовановић (1984-3-4/1988) и др Драгољуб 
Симоновић (1990-до данас).

ТЕХНИЧКО УПУТСТВО ЗА ПИСАЊЕ РАДОВА
1. Радове намењене објављивању у часопису слати у електронској форми: а) на дискети, или
б) електронском поштом на е-маил: zoki@medianis.net. Радове слати писане ЋИРИЛИЦОМ у 
програму MS Word, на страни B-4 формата (17x24 cm). Користити тип слова Times New Roman 
величине 10. У language bar-y за ћирилицубирати тастатуру Serbian (Cyrilic), а за латиницу Ser-
bian (Latin); 2. Текстови радова по правилу не би требало да буду дужи од десет страна; 3. Уз рад 
треба доставити на српском и енглеском језику кратак садржај (резиме) обима око једне стране 
нормалног прореда, кључне речи и наслов рада; 4. Аутори могу доставити текстове и на једном 
од страних језика, с тим што у том случају треба приложити наслов рада, резиме и кључне речи 
на српском језику; 5. На крају рада треба написти списак кориштене литературе; 6. Навести 
назив и место институције у којој аутор ради и е-маил; 7. Рукописи се не враћају.
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1. The journal EKONOMIKA was initiated in July 1954. It was published as “Nis Economic Messen-
ger” till June, 1957 and as “The Economic Messenger” till the end of 1969. The title “Science and Practice” 
it had till the issue 1/1973 when it changed its name into EKONOMIKA as it entitled today.
     2. The Journal was initiated by the Society of Economists of Nis and the Society of Engineers and Techni-
cians of Nis (the latter remaind as the publisher till the end of 1964). The Society of Accountants became its 
publisher starting from the issue no. 6-7/1958. The Faculty of Economics, Nis, on the basis of its Resolution 
No. 04-2021 from December 26, 1991, became the co-publisher of EKONOMIKA. Likewise, the Faculty 
of Economics of Pristina became the co-publisher since in 1992. Starting from 1992, the co-publisher of 
EKONOMIKA has been the Society for Marketing of the Region of Nis. Other co-publishers of EKONO-
MIKA included, in the period 1990-1996, the Foundation for Scientific Work of the Municipality of Nis, the 
Institute for Spatial and Urban Planning of Nis and the Corporation Winner Broker, Nis.

3. The Republic Secretariat for Information of the Socialist Republic of Serbia, by its Resolution No. 
651-126/73-02 from November, 27, 1974, approved of EKONOMIKA’s requirement to be introduced into 
the Press Register. The Assembly of the Society of Economists of Nis, at its session on April 24, 1990, by 
its statutory resolution, confrmed the legal status of EKONOMIKA. At the session of the Assembly of the 
Society of Economists, Nis, on November 11, 1999, the resolution was adopted the EKONOMIKA was to 
open its own bank account.

4. According to the Opinion of the Republic Secretariat for Culture of the Socialist Republic of Serbia 
No. 413-516/73-02 from July 10, 1973 and the Ministry for Science and Technology of the Republic of 
Serbia No. 541-03-363/94-02 from June 30, 1994, EKONOMIKA has the status of a scientific and national 
journal. Starting from 1995, EKONOMIKA has been having the status of international economic journal.

5. EDITORS: dr Jovan Petrovic (1954-1958). Miodrag Filipovic (1958-1962), Blagoje Matic (1962-
1964), dr Dragoljub Stojiljkovic (1964-1967), dr Miodrag Nikolic (1967-1973), dr Dragoljub Simonovic 
(1973-1984), dr Miodrag Jovanovic (1984-3-4/1988) i dr Dragoljub Simonovic (1990-till the present day).

AUTHOR GUIDELINES FOR PAPER SUBMISSION 
1. Papers intended for publication in the magazine need to be sent in electronic format: a) on a CD or 
b) by e-mail to: zoki@medianis.net. Papers should be written in CYRILIC using MS Word, on B4 
paper size (17x24 cm) with Times New Roman font, font size 10 point. In the language bar choose 
Serbian (Cyrilic) for Cyrilic and Serbian (Latin) for Latin; 2. Papers must not be longer than 10 pages; 
3. A short abstract of the paper – 1 page single-spaced – needs to be enclosed. The abstract should be in 
both English and Serbian and should include the title and key words; 4. Authors can send papers in any 
foreign language provided that they send an abstract (including the title and key words) in Serbian; 
5. References should be added at the end of the paper; 6. Author affiliations – position, department, 
name and place of the institution, e-mail address – should also be included; 7. Manuscripts are not 
returned to authors. 
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According to the Opinion of the Ministry for Science, technology and Development of the Republic of Serbia 
No. 413-139/2002/01 from February 21. 2002, EKONOMIKA is a publication of special interest for science.
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МЕЖДУНАРОДНИИ ЖУРНАЛ
ПО ЭКОНОМИЧЕСКОЙ ТЕОРИИ И ПРАКТИКЕИ ОБЩЕСТВЕННЫМ ВОПРОСАМ

Журнал издается четыре раз в году.
ИЗДАТЕЛ: Общество экономистов „Экономика” Ниша.
СУИЗДАТЕЛИ: Экономический факультете в Приштине, Факультет в услужни бизнис, Сремска 
Каменица, Институт экономики сельского хозяйства в Белград, Факультет промышлеиного 
менаджмента, г. Крушевац, Факултет за образовање дипломираних правника и дипломираних 
економиста за руководеће кадрове - Нови Сад , Факультет торговли и банковского дела, Альфа 
Университет Белграда, Союз экономистов Сербии, Общество экономистов г. Ниша, Общество 
бухгалтеров и ревизоров г. Ниша, Общество маркетинга региона г. Ниша.

ГЛАВНЫЙ И ОТВЕТСТВЕННЫЙ РЕДАКТОР
Проф. д.н. Драголюб Симонович

ПОМОЩНИК ГЛАВНОГО И ОТВЕТСТВЕННОГО РЕДАКТОРА
K.н. Зоран Симонович (экономия)                              Д.н. Александр Джурич (право)

РЕДАКТОРЫ

РЕДАКЦИОННАЯ КОЛЛЕГИЯ

Академик Зоран Лакич, Подгорица
д.н. Слободан Видакович, Сремска Каменица
д.н. Гсза Де Си Тарис, Лугано (Швейцария)
д.н. Иоан Давидовици, Бухарест (Румыния)
д.н. Юурий Князев, Москва (Россия)
д.н. Биляна Предич, Ниш
д.н. Слободан Марковски, Скоплье (Р. Македония) 
д.н. Ана Јованович, Белград

Акадс. Сташслав Ссрпйович Яценко, Киев (Украина)
д. н. Радмило Тодосийевич, Суботица
д.н. Ливиу Думитрасцу, (Романия) 
д. н. Сречко Милачич, Приштина 
д.н. Бранислав Джорджевич, Ниш 
д.н. Иван Чарота, Минск, Минск, (Беларусь) 
д. н. Милица Вуйчич, Нови Пазар 
д. н. Драгутин Шипка, Баня Лука (Р. Сербия)

СОВЕТ ИЗДАТЕЛЕЙ
д.н. Бобан Стоянович, Ниш  
д.н. Слободан Цветанович, Ниш 
д.н. Душан Здравкович, Ниш 
д.н. Боривойе Прокопович, Лесковац 
к.н. Бранислав Йованчич, Ниш 
д.н. Люубиша Митрович, Ниш 
д.н. Христивое Пейчич, Приштина 
д.н. Живорад Глигорисвич, Ниш 

д.н. София Лиховая, Киев (Украина)
д.н. Йонел Субич, Белград 
д.н. Александар Грубор, Суботица 
д.н. Петар Веселинович, Крагујевац  
д.н. Зоран Аранджслович, Ниш 
к.н. Драган Илич, Сремска Каменица 
д.н. Бранислав Митрович, Ниш  
д.н. Бранко Михаилович, Белград

В финансировании „ЭКОНОМИКИ”участвует Министерство науки
и технологического развития Республики Сербии

Проф. д.н. Снежана Джекич
Экономический факультет г. Ниш
Проф. д.н. Славомир Милетич
Экономический факультет г. Приштина
Проф.д.н. Александар Андреисвич
Факультет в услужни бизнис, Сремска 
Каменица
Проф.д.н. Mилијанка Раткович
Факультет торговли и банковского дела, 
Альфа Университет, Белграда

Проф. д.н. Драго Цвийанович
Институт экономики сельского 
хозяйства - Белград
Проф. д.н. Драган Момирович
Факультет промышленного 
менеджмента, г. Крушевац
Проф. д.н. Живота Радосавляевич
Факултет за образовање дипломираних правника 
и дипломираних економиста за руководеће 
кадрове - Нови Сад



1. Журнал „Экономика” начал издаваться с июля 1954 года и под названием „Нишский 
хозяйственный вестник” выходил до июня 1957 года, а как „Хозяйственный вестник” - до конца 1969 
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REGIONAL COOPERATION IN FUNCTION OF  IMPROVING 
COMPETITIVENESS  IN WEST BALKAN’S COUNTRIES 

 
Abstract 

  
Small predictability of turbulence in the modern environment and the impossibility 

of knowledge of their nature before they happen force economic entities on "forced" 
cooperation. However, cooperation was she "forced" or not has its limitations and 
shortcomings. The root of these deficiencies in the structure of different business 
entities. Well, for some subjects of economic cooperation means only small 
adjustments, and for some business entities whole set of organizational and business 
changes. What is the recommended practice of cooperation at the regional level can be 
very effective if guided by a valid regional regulations. Cooperation at the global, 

                                                            
1 Rad je realizovan u okviru projekta 149052, koji finansira Ministarstvo za nauku i tehnološki 
razvoj Republike Srbije. 
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regional, national and local level has always been guided by the motive to cooperate 
with those who are in a better position than before the co-operation. Achieve better 
business position in the world market today means to be competitive. Therefore 
competitiveness of one of the main motives of co-operation of business entities in 
modern economies. 

 
Keywords: regional cooperation, "forced" cooperation, micro competitiveness, 

macro competitiveness, internal and external turbulence, the political instability. 
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1 Goldsmith E., and Mender J., (1996), The Case Against the Global Economy: And for a Turn 
Toward the Local,  Sierra Club Books, San Francisco, see in Frances Moore Lappe, Joseph Collins 
and Peter Rosset, (1998), World Hunger, The Institute for Food and Development Policy 
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TYRANNY FOREIGN DIRECT INVESTMENT 
 

Abstract 
 

According to theories of direct foreign investment and examples in practice, 
using the instructions normative and historical methods, the paper analyzes the tyranny 
and execution Foreign direct investment for the economies of countries in which we 
invest, especially to accent agriculture.  

Praise of foreign direct investment (FDI) in countries like Serbia, Croatia, 
Albania, Macedonia and the like, there are many, especially where attention is drawn 
praise scientists transparent biography.  

However, the real state of the economy of countries where FDI meet to flourish 
(Poland, Hungary, Mexico, Egypt, Croatia, Serbia, Costa Rica, Brazil, Bolivia, Chile, 
Thailand and others) that have the special joy of their corrupt government, swallow pills 
"structurally adjustment", "macroeconomic stability and competitiveness", "trade 
liberalization", as prescribed by the International Monetary Fund and World Bank, 
reveals the true face of the FDI's.  

Relentless search for the lowest wages, to say the least (preferably criminal) 
rules and cheapest resource to achieve extra profits, many are called "race to the 
bottom", where "government employees and compete for jobs with other employers and 
other countries, and is based competition on the following: Who will work for less 
money? Who will agree to part-time? Who will deny sanitary insurance and regulations 
on safety? Who will let him throw toxic waste into the courtyard? "  

The famous Nobel J. Stiglitz staying in Belgrade, when asked, what he thinks of 
foreign direct investments, publicly, on TV Serbia, he replied "Foreign direct investments 
are welcome to the host country is by no means resembles unless they are in the function 
of transferring knowledge and experience -temporarily, citing the example of oil in 
Indonesia.  
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liberalization", as prescribed by the International Monetary Fund and World Bank, 
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money? Who will agree to part-time? Who will deny sanitary insurance and regulations 
on safety? Who will let him throw toxic waste into the courtyard? "  

The famous Nobel J. Stiglitz staying in Belgrade, when asked, what he thinks of 
foreign direct investments, publicly, on TV Serbia, he replied "Foreign direct investments 
are welcome to the host country is by no means resembles unless they are in the function 
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The works deals with the problems of creating a sustainable competitive advantage of 
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Emphasize the importance of marketing channels that have the future that are based on 
recruiting more and more consumers using those channels that meet their needs and 
requirements better than the competition. 
  It is a moving sale transactions to channels with lower costs to a dramatic decrease 
in sales costs, improving customer satisfaction and customer retention by ensuring 
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  It is a moving sale transactions to channels with lower costs to a dramatic decrease 
in sales costs, improving customer satisfaction and customer retention by ensuring 
flexible way of doing business with them.  

 
Key words: competitive advantage, marketing channels, competition, enterprise. 
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DISTRIBUTION IN ENVIROMENTAL OF INTERNET AND NEW 
TEHNOLOGIES 

 
Abstract 

 
The number of possibilities for enhancement of competitive advantage is decreasing 

as time passes by, thus the companies on global market must make great effort trying to 
sustain present position seeking for alternate sources and supply forms. The 
implementation of new technologies on present market has become common, but finding 
the optimal measure of their involvement is  still challenge for many companies. The 
reason for that is dynamic environment, i.e more frequent changes in customers wishes 
and demands. However it can be stated with certainty that new technologies represent 
exquisite way for improvement of the most business activities, and that is to thank to 
possibilities of more efficient communication with the final actors in the supply chain and 
with all partners which are present on that line as well. 
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BENCHMARKING AS A TOOL FOR EFFECTIVE BUSINESS 
ENTERPRISES IN CRISIS CONDITIONS 

 
Abstract 

 
How to realize effective work in the time of the world economy crisis and how 

to keep ground, it is real challenge. It is possible to tell that crisis is moving us 
back in the period of financial break, in the time around years of the 30, to the 
passed century. How to watch of threats and take the opportunities? How to do the 
business in the successfully way? Trying to compare yourself with somebody who 
is better then you in the time of crisis, to do the Bench mark and use all good 
results, from successful corporations, it is maybe a possible answer to the 
problems in what we are: how to do the effective job!   

 
Keyword: efficiency, benchmarking, the crisis  
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LAW CONCURRENCE 
 

Abstract 
 

Law of concurrence is a branch of  law which is a group of  norms that are 
regulating rights and oblations of market players in a market game. 

Communication and quality are basic instruments for steering and controlling 
and reiterating peoples, individuals and groups in organization. When managers 
are working, they are gathering information’s about organization, current status of 
organization , and announcing new structure to others. Today we cannot imagine 
quality and business success whit out effective communication. Communication is 
a tool whit whom we are persevering, notifying and leading individuals towards 
group goal. 



57  ЕКОНОМИКА

  ,        
 . 

 
 

 
 

1. Bendlell T., Boulter L., Gatford K (1997),The benchmarking workout, Bitman Publishing. 
2. , ., (2009),    ,   , . 37/02, 

. 
3. , .,(2008),  „  “  ,   

, 33/10, . 
4.Watson, G.H., (1993), Strategic Benchmarking: How to rate your Company s 
Performance agains the World s Best, John Njiley and sons Inc.New York. 
5. , ,(2006),       (  

),   ,  . 
6. Harrington H.Y.&Harrington J.S., (1996), High performanse Benchmarking 20 step to 
Success, McGraw-Hill. 
7. , ., (1987),   ,  , . 

 
 
 
 

 

   
    

      
 
 

  
 

 
 

              
         .  

         
   ,     .  

         
     .     

        . 
     ,     

  . 
          

.          
       .   

       .  
    .   .     

 ,       
 . 

        .  
         

  . 
 

  : , , , , 
, , , , . 

 
 

LAW CONCURRENCE 
 

Abstract 
 

Law of concurrence is a branch of  law which is a group of  norms that are 
regulating rights and oblations of market players in a market game. 

Communication and quality are basic instruments for steering and controlling 
and reiterating peoples, individuals and groups in organization. When managers 
are working, they are gathering information’s about organization, current status of 
organization , and announcing new structure to others. Today we cannot imagine 
quality and business success whit out effective communication. Communication is 
a tool whit whom we are persevering, notifying and leading individuals towards 
group goal. 

ПРЕГЛЕДНИ ЧЛАНЦИ



58  ЕКОНОМИКА

 

Control of human resources is today replaced whit quality management. Main 
excellence of control is review and summery of  progress  in comparison of  a goal, 
and main point of control is making a score better. Control is active element for 
ratifying deviations from results that are propound. Control begins by locating 
goals and standards of work. When control is not applying properly, is not 
possible  to make a progress for triggering personnel potential. 

Organization control is a frame of every organization  ambient. She evolves in 
a process  of  socially interaction of  members and  thru maintaining organization  
as whole.  

 
 Key words: communication, quality, organization, information’s, control, goal, 
conditions, personnel, potential. 
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a process  of  socially interaction of  members and  thru maintaining organization  
as whole.  

 
 Key words: communication, quality, organization, information’s, control, goal, 
conditions, personnel, potential. 
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FINANSIAL CHALENGES IN THE SECTION OF INSURANCE  
IN SERBIA 

 
Abstract 

 
Nowadays the business concept imposed by the trade system of doing profitable 

business to all institutional investors, including insurance companies, is based on  the 
analysis of  surroundings, on market research, on gathering  relevant business 
information, that is on making decisions and identification of all potential external 
sources of  risk. Only on the base of gathered information and performed analyses it is 
possible to start creating  strategies of market approaches. Insurance companies are in 

ПРЕГЛЕДНИ ЧЛАНЦИ constant process of adjusting their organizational structures, their financial 
management and management of human resources, as well as  other activities 
supposed to contribute to the  development of  systems of internal controls -  all this 
with the aim to insure the harmonization of doing their business with given  models, 
that is to ensure the fulfilment of their goals and to prevent their  excessive exposure to 
risks of various origins. The task  of a  strong and well developed section of insurance 
is to alleviate the pressure on public finance so much that the private insurance be able 
to reduce the demand for government's programs of social insurance. On the other 
hand, the industry of insurance contributes to the development of  market of capital by 
grouping the means acessible not only to borrowers but also to issuers of  securities, 
with regard to the fact that the insurers have long-term obligations. 

 
Key words: Insurance industry, portfolio structure, life insurance, non-life isurance, 

risks 
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OF CONSULTING WORK VALUING 
 

Abstract 
 

If we start from a theoretical abstraction that company contains only technology, with 
no employees, system non-organization will be minimal, and its predictability will be 
great. However, as soon as we involve a human factor, a company takes a character of 
socio-economic system with likeliness character. Man is the holder of useful work, but he 
is also the factor of entropy increase due to deviation of actual productivity from one that 
is objectively conditioned. Accordingly, consulting performance evaluation is a 
development approach, whose role is to obtain more consulting process controls, unlike 
the exact measurement that could be carried out in natural sciences. Performance is 
influenced by numerous factors, that have interwoven and multiplicaded impact. 
Consequently, accurate measuring of consulting impact is considerably complicated, in 
many situations requires highly spohisticated statistic metodology and its appliance 
requires fullfilment of numerous conditions. 
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To understand the transition process is necessary to understand the whole 

concept of economic and political reforms in the country. Three mutually 
dependent transition programs include: a change of ownership to privatization, 
macroeconomic stabilization with liberalization and deregulation, and 
democratization of political life. None of these tasks cannot be implemented until 
the complete and others, such as the neglect of one of these programs may 
discredit the process of democratization and economic transformation. 
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Research indicators define a level of scientific activity of a society. The World 

Bank has developed adequate KAM indicators which help assess the readiness of 
ECA countries to support commercial innovation. Therefore, counties are ranked 
in three categories: countries that are „ready“ for implementing innovation 
support instruments, countries without proper innovation system, and countries 
that lack one or more of the elements NIS. According to this kind of assessment 
based on the World Bank’s indicators, Serbia has a very low score which indicates 
a need for enhancing R&D. 

 
Key words: indicators, KEI indicators, NIS, ECA region, R&D, innovation 

 
 

1.  
 

    -    
    ,    – 
    XXI .   

     -  
          



127  ЕКОНОМИКА

 
 

 
1.  Ackerman, L.S. Transition management: an in-depth look at managing complex 

change, Organizational Dynamics 11 (1982) 46–66  
2.  Beckhard R. and Harris R.T. (1987) Organizational Transitions: Managing Complex 

Change, Addison-Wesley.  
3.  Beckhard, R., Pritchard, W., (1992) Changing the essence, Jossey-Bass, San Francisco.  
4. Burke R. (2002) Organizational Transitons, York University, Canada, 
5.  Doppler, K., Lauterburg, C., (2001) Managing corporate change, Springer Verlag, 

Berlin.  
6.  Galbraith, J., Downey, D., Kates, A., (2002) Designing dynamic organizations: A 

hands-on guide for leaders at all levels, Amacom, New York.  
7.  Goetsch, D. L., Richburg, J. R., (2005) Effective change managenment, Pearson 

education, New Jersey.  
8.  Holland, W. E. D., (2000) Change Is the Rule: Practical Actions for Change: On 

Target, on Time, on Budget, Deaborn, Chicago.  
9.  Jani ijevi  N. (2002) Oganizacione promene i razvoj, Ekonomski fakultet Beograd. 
10.  Kilmann, H. R., (1989) A completly integrated program for organizational change, in 

Large-scale organizational change, ed. S. A. Mohrman et al., Jossey-Bass, San 
Francisco.  

11.  Kotter, J. P., (1998) Vo enje promene (prev.), Želnid, Beograd.  
12.  Laske, M., Luxem, R., (2003) Process implementation - Process roll out, in Process 

management, J. Becker, M. Kugeler, M. Rosemann, eds., Springer Verlag, Berlin.  
13. Lee Marks, M. (2003) Charging Back Up the Hill – workplace recovery after mergers, 

acquisitions, and downsizing, Jossey-Bass, San Francisco. 
14.  Lytle, O. W., (1999) Designing a high performance organization, BPW, New Jersey.  
15.  Morris, K.F., Raben C.S. (1995), The fundamentals of change management, in Nadler, 

D.A, Shaw, R.B, Walton, A.E. (Eds), Discontinuous Change: Leading Organizational 
Transformation: 47-65, Jossey Bass, San Francisco, CA.  

16.  Nadler, A. D., (1995) Beyond the heroic leader, “Discontinous change: Leading 
organizational transformation”, D. Nadler, R. B. Shaw, A. E. Walton, Jossey-Bass 
Publishers, San Francisco.  

17.  Nadler, A. D., Tushman, L. M., (1995) The challenge of discontinous change, in 
Discontinous change: Leading organizational transformation, D. Nadler, R. B. Shaw, 
A. E. Walton, Jossey-Bass, San Francisco.  

18.  Napier, N. K., Thomas D.C., (2004) Managing Relationships in Transition Economies 
[20] 

19.  Noer D. (1993) Healing The Wounds - overcoming the trauma of layoffs and 
revitalizing downsized organizations, Jossey-Bass, San Francisco. 

20.  Potts, R., LaMarsh, J., (2004) Master change, maximize success, Chronicle Books, San 
Francisco.  

21.  Verma, K. V., (1997) Managing the project team, Volumen three, Projec management 
Institute, Newtown Square.  

22.  Walton, A.E., (1995) Staging discontinuous change, in: Nadler D.A., Shaw R.B., 
Walton A.E., Discontinuous change: Leading organizational transformation, CA: 
Jossey-Bass Publishers, San Francisco.  

 
 
 
 

 

  , 
  

  ,  
 
 

       
 

 
 

 -      
-   .      

        
         .  
       :    „ “  

    ,    
  ,       

  .       
  ,     , 

      ,      . 
 

 : ,  , ,  , ,  
 

 
 

INDICATOR ANALYSIS FOR EVALUATION OF R&D 
EFFICIENCY 

 
Abstrakt 

 
Research indicators define a level of scientific activity of a society. The World 

Bank has developed adequate KAM indicators which help assess the readiness of 
ECA countries to support commercial innovation. Therefore, counties are ranked 
in three categories: countries that are „ready“ for implementing innovation 
support instruments, countries without proper innovation system, and countries 
that lack one or more of the elements NIS. According to this kind of assessment 
based on the World Bank’s indicators, Serbia has a very low score which indicates 
a need for enhancing R&D. 

 
Key words: indicators, KEI indicators, NIS, ECA region, R&D, innovation 

 
 

1.  
 

    -    
    ,    – 
    XXI .   

     -  
          

ПРЕГЛЕДНИ ЧЛАНЦИ



128  ЕКОНОМИКА

 

  –  .      
    -   

.             
          

          
   „   “.    

             
        .   

             
,           

   .               
      (World Bank Institute’s Knowledge 

for Development – K4D)      . 
       (Europe and Central Asia)  

             
   .       

           
. 

 
 

2.   
 

     -  
  : 

1.   –      -
 , 

2.        
, 

3.  -    
4.    –  (   

)    . 
  –      -

 ;         
      ( )    

   -  .     : 
   (   )    
,   ,       .  

          
  :  ,    .  

     -       2-3% 
  ,       

  ,     .  
     ,    

 –       ,     
  ,  . 

 -  ;    
          

 

   ,       10.000 
   1.000 ,   :  

  ,     
.           

    .         
          40% 

  .  
 -     

,   .     
  -  :  

-        
     ; 

-  -  ,  
          
 ; 

-  ,     (  
            

    );  
-    ,    

       
         
. 

   –  (   
)  -  ;     

     ,        
          ,  

   ,       .   
          –   

,           
          

    .  ,   
   ,         

,               
    ,        

,    .1 
 
 

3.   
 

      (the knowledge assessment 
methodology – KAM)          (World 
Bank Institute’s Knowledge for Development – K4D).      

          
      .    

                                                 
1 , . (2005),    , ,   

, . 58-69 



129  ЕКОНОМИКА

 

  –  .      
    -   

.             
          

          
   „   “.    

             
        .   

             
,           

   .               
      (World Bank Institute’s Knowledge 

for Development – K4D)      . 
       (Europe and Central Asia)  

             
   .       

           
. 

 
 

2.   
 

     -  
  : 

1.   –      -
 , 

2.        
, 

3.  -    
4.    –  (   

)    . 
  –      -

 ;         
      ( )    

   -  .     : 
   (   )    
,   ,       .  

          
  :  ,    .  

     -       2-3% 
  ,       

  ,     .  
     ,    

 –       ,     
  ,  . 

 -  ;    
          

 

   ,       10.000 
   1.000 ,   :  

  ,     
.           

    .         
          40% 

  .  
 -     

,   .     
  -  :  

-        
     ; 

-  -  ,  
          
 ; 

-  ,     (  
            

    );  
-    ,    

       
         
. 

   –  (   
)  -  ;     

     ,        
          ,  

   ,       .   
          –   

,           
          

    .  ,   
   ,         

,               
    ,        

,    .1 
 
 

3.   
 

      (the knowledge assessment 
methodology – KAM)          (World 
Bank Institute’s Knowledge for Development – K4D).      

          
      .    

                                                 
1 , . (2005),    , ,   

, . 58-69 



130  ЕКОНОМИКА
 

      ,       
 .         

 (Europian Innovation Scorebord)       
   . UNDP, UNIDO,   

     (United Nations Conference on Trade and Development – 
UNCTAD)  WEF        

 .    ,         
           

  . ,          
,          .  

,        –     
 15  ( , , )      

         (   
). 

           
(     , ,  

,  ).      
 12  (  3   ).        

  ,   . 
     „  “,     

 ;            
,       .     

            
.         

         ( ).   
      ( )  ,   

 ( )  . ,        
    (   ):    ,  

   ,      ?   
,             ?  

,             
          .  

     ,    . 
      :         
        

  ?  ,       
       : , 

,   .      ,  
          

 . ,      , 
 50     ,     

  50 .       
,     ,    

      . 
        , 

         

 

        
          

    .        
       ,  

        
      .   ,    

       .   
          
,            

            
      .  ,    

           
     ,   ICT,       

  .  ,      
 (    )        
   ,      .2 

 
 

4.   
 

  .1    (  )     
(GDP per capita  2004.     )    

.             
 .          

   (GDP per capita).  , ,     
        ,    

      .  
    .1      ( , 

, , , , ,   )   
 6,5.      6,5    (    1  

10)              
        .   

,    ,       5 
 , ,   .        

         .    1 
                5, 

   .    ,        
    .  

     (  6,5   4)    
  ( , , , , , , , 

,   ).          
       ,      

      .  ,    
   ,          

                                                 
2 http://www.worldbank.org (  : 18/11/2008) 



131  ЕКОНОМИКА
 

      ,       
 .         

 (Europian Innovation Scorebord)       
   . UNDP, UNIDO,   

     (United Nations Conference on Trade and Development – 
UNCTAD)  WEF        

 .    ,         
           

  . ,          
,          .  

,        –     
 15  ( , , )      

         (   
). 

           
(     , ,  

,  ).      
 12  (  3   ).        

  ,   . 
     „  “,     

 ;            
,       .     

            
.         

         ( ).   
      ( )  ,   

 ( )  . ,        
    (   ):    ,  

   ,      ?   
,             ?  

,             
          .  

     ,    . 
      :         
        

  ?  ,       
       : , 

,   .      ,  
          

 . ,      , 
 50     ,     

  50 .       
,     ,    

      . 
        , 

         

 

        
          

    .        
       ,  

        
      .   ,    

       .   
          
,            

            
      .  ,    

           
     ,   ICT,       

  .  ,      
 (    )        
   ,      .2 

 
 

4.   
 

  .1    (  )     
(GDP per capita  2004.     )    

.             
 .          

   (GDP per capita).  , ,     
        ,    

      .  
    .1      ( , 

, , , , ,   )   
 6,5.      6,5    (    1  

10)              
        .   

,    ,       5 
 , ,   .        

         .    1 
                5, 

   .    ,        
    .  

     (  6,5   4)    
  ( , , , , , , , 

,   ).          
       ,      

      .  ,    
   ,          

                                                 
2 http://www.worldbank.org (  : 18/11/2008) 



132  ЕКОНОМИКА

 

 .     1,4    
  (      )     
          
        

 ,        
         

. , ,       
.  ,      ,    

        .   
       -    

    ,          
  . 

,          
.     4,         

        ,  CIS ( 
Commonwealth of Independent States –   )   

       ,     
  .      4    , 

  ,            
        ,    

      .    
        ,    

  .       –  
         

           
 .  (2005)     

        . 
Source: World Development Indicators 

L
N

 
 

 
 

 
(

 2
00

0 
 $

) 

. 1.           

 

  ,         
           

      .    
          ( )    

         
     ,  ,   

  . ,       
         .3 

 
 .1            

   
 

. 
. 

 

 
. 

. 
. 

.  
. . 

 
. 

. 
 

 
. 
. 

 2.99 29 2.66 23 1.65 28 4.81 28 2.82 27 
 5.10 19 4.90 15 5.72 20 6.00 22 3.77 24 
 5.02 20 1.40 29 5.83 18 7.64 11 5.20 19 

 3.02 28 2.62 24 1.02 30 4.00 30 4.45 21 
 6.19 15 6.05 12 5.94 17 6.73 17 6.03 15 
 6.22 14 4.31 18 7.12 7 6.55 19 6.91 12 

 
 

7.00 9 6.01 13 6.92 10 7.10 15 7.96 5 

 8.26 2 8.77 1 7.29 6 8.14 5 8.83 2 
 9.02 1 8.44 2 9.73 1 9.21 1 8.71 3 
 4.39 24 1.75 26 6.07 16 6.43 21 3.30 25 

 6.97 11 6.75 7 6.73 11 7.61 12 6.77 13 
 7.01 8 6.42 10 7.00 9 7.65 10 6.98 11 

 7.72 4 6.70 8 8.37 2 6.93 16 8.90 1 
 3.92 25 1.47 28 4.07 25 7.11 14 3.05 26 
 3.53 26 3.09 20 1.79 27 6.53 20 2.70 28 

 6.98 10 6.65 9 6.12 15 8.11 6 7.02 9 
 7.17 7 6.91 6 6.46 13 8.32 3 7.01 10 
 4.43 23 3.91 19 4.43 24 5.40 26 3.97 23 

 6.86 12 6.36 11 6.15 14 8.32 4 6.60 14 
 7.30 6 7.35 3 7.07 8 7.37 13 7.42 8 
 5.27 17 4.37 17 5.20 21 5.60 25 5.93 16 

 6.05 16 3.01 21 4.47 5 7.85 9 5.88 17 
  

  
4.55 22 2.15 25 5.17 22 5.93 23 4.94 20 

 6.70 13 5.96 14 6.70 12 6.65 18 7.47 7 
 7.68 5 7.30 4 7.65 4 8.10 7 7.68 6 
. 2.18 30 1.71 27 1.22 29 5.36 27 0.43 30 

 4.73 21 4.50 16 4.89 23 4.19 29 5.35 18 
 5.23 18 2.83 22 5.82 19 7.98 8 4.31 22 
 3.26 27 1.40 30 3.77 26 5.64 24 2.23 29 

Source: www.worldbank.org 

                                                 
3http:// www.worldbank.org (  : 18/11/2008) 



133  ЕКОНОМИКА

 

 .     1,4    
  (      )     
          
        

 ,        
         

. , ,       
.  ,      ,    

        .   
       -    

    ,          
  . 

,          
.     4,         

        ,  CIS ( 
Commonwealth of Independent States –   )   

       ,     
  .      4    , 

  ,            
        ,    

      .    
        ,    

  .       –  
         

           
 .  (2005)     

        . 
Source: World Development Indicators 

L
N

 
 

 
 

 
(

 2
00

0 
 $

) 

. 1.           

 

  ,         
           

      .    
          ( )    

         
     ,  ,   

  . ,       
         .3 

 
 .1            

   
 

. 
. 

 

 
. 

. 
. 

.  
. . 

 
. 

. 
 

 
. 
. 

 2.99 29 2.66 23 1.65 28 4.81 28 2.82 27 
 5.10 19 4.90 15 5.72 20 6.00 22 3.77 24 
 5.02 20 1.40 29 5.83 18 7.64 11 5.20 19 

 3.02 28 2.62 24 1.02 30 4.00 30 4.45 21 
 6.19 15 6.05 12 5.94 17 6.73 17 6.03 15 
 6.22 14 4.31 18 7.12 7 6.55 19 6.91 12 

 
 

7.00 9 6.01 13 6.92 10 7.10 15 7.96 5 

 8.26 2 8.77 1 7.29 6 8.14 5 8.83 2 
 9.02 1 8.44 2 9.73 1 9.21 1 8.71 3 
 4.39 24 1.75 26 6.07 16 6.43 21 3.30 25 

 6.97 11 6.75 7 6.73 11 7.61 12 6.77 13 
 7.01 8 6.42 10 7.00 9 7.65 10 6.98 11 

 7.72 4 6.70 8 8.37 2 6.93 16 8.90 1 
 3.92 25 1.47 28 4.07 25 7.11 14 3.05 26 
 3.53 26 3.09 20 1.79 27 6.53 20 2.70 28 

 6.98 10 6.65 9 6.12 15 8.11 6 7.02 9 
 7.17 7 6.91 6 6.46 13 8.32 3 7.01 10 
 4.43 23 3.91 19 4.43 24 5.40 26 3.97 23 

 6.86 12 6.36 11 6.15 14 8.32 4 6.60 14 
 7.30 6 7.35 3 7.07 8 7.37 13 7.42 8 
 5.27 17 4.37 17 5.20 21 5.60 25 5.93 16 

 6.05 16 3.01 21 4.47 5 7.85 9 5.88 17 
  

  
4.55 22 2.15 25 5.17 22 5.93 23 4.94 20 

 6.70 13 5.96 14 6.70 12 6.65 18 7.47 7 
 7.68 5 7.30 4 7.65 4 8.10 7 7.68 6 
. 2.18 30 1.71 27 1.22 29 5.36 27 0.43 30 

 4.73 21 4.50 16 4.89 23 4.19 29 5.35 18 
 5.23 18 2.83 22 5.82 19 7.98 8 4.31 22 
 3.26 27 1.40 30 3.77 26 5.64 24 2.23 29 

Source: www.worldbank.org 

                                                 
3http:// www.worldbank.org (  : 18/11/2008) 



134  ЕКОНОМИКА

 

5.       
  

   ,     ,    
 ,       90-    . 

 90-     ,      , 
       .      

    : - ,    .  
 ,         
        ,   -

      . 
   ,    , 

   .       
 ,          .  

          ,    
 ,          

  . 
     ''  '',    

           
21. .      ,     

          
         .      

         ,    
       . 

         
,              . 

,            
 :  ,      

    -  .    
     .    

   .    (      10-15% 
 )   ,     

,       . 
-        .4 

     ,      
,    ,        

           
   8%    10 .   

        
         

 .5 
 

 

                                                 
4 http://europa.eu.int, (  : 11/12/ 2008) 
5 , . (2002),  -    –  2.3., , 

  ,   , . 2  . 14  

 

 
 

                 
          

.        .   
 : 

1.          
,     ICT,     
. 

2.   .        
        –   

  ,   –     
   . 

3.     ,       
     .    

           
   .        

        , 
  ,         

           
 (           

). 
           , 

        .   
    ,     

,         
   ,    „   
“,        ,  

             
.  

       -  .  
       -     

  .        
 ,        : 

•    - , 
•       

          
 . 

    ,      
   ( ,  , 
 ,     .).     

     - .  , 
       ,  

   ,      
- .          



135  ЕКОНОМИКА

 

5.       
  

   ,     ,    
 ,       90-    . 

 90-     ,      , 
       .      

    : - ,    .  
 ,         
        ,   -

      . 
   ,    , 

   .       
 ,          .  

          ,    
 ,          

  . 
     ''  '',    

           
21. .      ,     

          
         .      

         ,    
       . 

         
,              . 

,            
 :  ,      

    -  .    
     .    

   .    (      10-15% 
 )   ,     

,       . 
-        .4 

     ,      
,    ,        

           
   8%    10 .   

        
         

 .5 
 

 

                                                 
4 http://europa.eu.int, (  : 11/12/ 2008) 
5 , . (2002),  -    –  2.3., , 

  ,   , . 2  . 14  

 

 
 

                 
          

.        .   
 : 

1.          
,     ICT,     
. 

2.   .        
        –   

  ,   –     
   . 

3.     ,       
     .    

           
   .        

        , 
  ,         

           
 (           

). 
           , 

        .   
    ,     

,         
   ,    „   
“,        ,  

             
.  

       -  .  
       -     

  .        
 ,        : 

•    - , 
•       

          
 . 

    ,      
   ( ,  , 
 ,     .).     

     - .  , 
       ,  

   ,      
- .          



136  ЕКОНОМИКА

 

:   ,       
 . 

 -    ,     
  ,        

-      .  
 
 

 
 

1. , . (2002),  -    –  2.3., 
,   ,   , . 2  . 14; 

2. , . (2005),    , ,   
, . 58-69 

3. http://www.worldbank.org (  : 18/11/2008) 
4. http://europa.eu.int (  : 11/12/2008) 

   
    
   

  ,   
 
 

     
  

 
 

 
 

         -
        

 .        
  ,       

.           
 ,    "  "    

      . 
        

     ,    
.          
      . 

 
 :  , ,  

 
 

INVESTMENT ACTIVITIES AND APPLICATION  
PORTFOLIO THEORY 

 
Abstract 

 
We assume that the reader is acquainted with the mathematical – statistical 

instrumentation and terminology referring to Portfolio Theory. We tried, without 
graphic illustration, to explain theory basis of portfolio using original papers of 
authors in this area. If investments within economy bring the most messages for the 
future, it comes out that “failed investments” in the form of wrong decisions 
contributed in the way of making in coming future to be worthless and to be late. 
The individual investor is motivated by expecting the return of investments and 
profit from investments, but there is the restraint in the risk. Portfolio theory helps 
in controlling the risk and return and reaching appropriate decision. 
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FOREIGN DIRECT INVESTMENT IN TRANSITION ECONOMIES 
SOUTH EASTERN EUROPE 

 
Abstract 

 
Foreign direct investment (FDI) are considered to be one of the key instruments in 

the reform process of South-East Europe (SEE). The extent to which these countries 
conducted reforms towards market economy, restructuring and privatization of 
enterprises, achieved macroeconomic stability and positive growth rates, finished the 
volume of inflows of FDI and its structure. Romania, Bulgaria and Croatia have 
received most of the capital in the region, following the Montenegro and Serbia, while 
other countries have much lower income. Also, the structure of FDI in Bulgaria and 
Romania was more favorable than in other countries of this region and is more 
oriented towards the export and production activities. This is more attractive in these 
countries because of their membership in the European Union, reached the level of 
reforms, and favorable investment climate. Political and economic risks in Serbia is 
still very strong, unlike the situation in Bulgaria, Romania and Croatia, as a 

СТРУЧНИ ЧЛАНЦИ consequence of delays in reforms. Advancement in association with the European 
Union and economic and social reforms, Serbia can expect a greater inflow of FDI and 
the change of its structure in favor of greenfield investment, production and export 
activities. 

 
Key words: foreign direct investments, privatization, the level of economic reform, 

investment climate. 
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find themselves in a subordinate position in relation to the decision-making centers on 
the placement of the capital. In this paper, the author analyzes modern forms of 
international planet-circling capital placement, the good and bad sides of debt, 
supporting the idea of good governance towards the cosmopolitan role of international 
capital. Our country, which is going trough a transition, is very interesting for foreign 
investors. According to the autor, our country should establish immediately the Serbian 
Development Bank in order to complete the placement of capital coming from 
international development sources, instead of using the commercial banks assets. 

The author concludes that, as a response to the global crisis, Serbia should follow 
the idea of the EU and the USA which founded EBRD, that is, the American Bank for 
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Abstract 

 
Stabile organizational structures correspond to the terms of stabile evironment, 

while flexible organizational structures represent an adequate answer to the terms 
of frequent environmental changes. Necessity of achieving high level of 
competitiveness in the terms of environmental discontinuity requires that all 
organizations achieve systemic equilibrium between stability and flexibility of 
functioning. In practice, three basic organizational models have shown results in 
balancing between stability and flexibility: inovative, front-back and distributed 
organizational form. A brief analyse of these models is presented in this paper.   
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OBJECTIVES AND PRIORITIES IN DESIGNING  THE 

ECONOMIC DEVELOPMENT STRATEGY 
 

Abstract 
 

The Strategy of economic development in roughly defines development 
directions of the national economy. It is a highly responsible and complex process 
which must be systematic. Systematic approach helps us to achieve harmonious 
connection of parts into a whole and it leads to a balanced development. Well 
defined objectives in the long run will lead to social welfare. Defining the 
objectives, it is necessary to choose the priorities because the resources are 
limited.  
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SERBIAN TEXTILE INDUSTRY IN THE PROCESS OF 
LIBERALIZATION OF TRADE RELATIONS 

 

Abstract 
 

The textile industry of Serbia in the last twenty years continuously records of 
physical decline in production volume, number of employees and participation in 
the creation of gross domestic product, so that her condition is poor in general. 
However, in addition, it has retained recognizable export potential measured by 
the absolute volume of exports and its relative share in total exports of the country. 
Global trade liberalization process relations, in which Serbia actively involved 
entering into multilateral and bilateral agreements with major trading partners, 
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are the new management challenges for textile industry. In these conditions, 
market factors verified the competitiveness of textile industry of Serbia are not in 
themselves sufficient to increase exports, investment and employment growth. 
Creating a favorable institutional environment for the development of this industry, 
through clearly defined and precise instruments of industrial policy, are a 
necessary condition for its increased participation in the economic development of 
the country. 

 
Key words: textile industry, liberalization, competitiveness, industrial policy 
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1997 1910,5 782,7 122,9 6,43 15,71 
1998 1904,2 760,0 112,2 5,89 14,76 
1999 1860,6 732,7 106,5 5,72 14,54 
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ABOUT OUR STATE ADMINISTRATION REFORM 
 

Abstract 
 

Problems with reform of our socio-economic system are delaying  indefinitely , 
because all the democratic government of our country could not succed to 
implement many of the important things  . Namely, companies are inefficient, as 
they were. Privatization of public comapnies is not going on good way, and  reform 
of public administration is not going as we wanted. 

Working group  for assessment of the situation in  public administration in 
countries in transition has organized a study visit in Slovenia, a country that has 
gone farthest concerning the public administration reform . The conclusion is: that 
Serbia still has a lot to do to be ready for entry into the European Union.  

 
Key words: public administration, reform, transition,...  
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they were. Privatization of public comapnies is not going on good way, and  reform 
of public administration is not going as we wanted. 
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gone farthest concerning the public administration reform . The conclusion is: that 
Serbia still has a lot to do to be ready for entry into the European Union.  
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STATE AND CONDITIONS FOR TOURIST DEVELOPMENT  
AT THE SPA VRUJCI 

 

Abstract 
 

Numerous thermal springs which abounds Serbia provided the basis for 
planning the development of spa tourism. One of the potentially very attractive is 
also Spa Vrujci, which is currently not enough and do not adequately properly 
used. Located in the Municipality of Mionica, the spa has been left to chaotic 
development, with no clear policies for tourist development, as well as the absence 
of any marketing and management approaches at the destination. All these facts 
affected the tourism that does not give effect to any objective based on the 
available resources that could be. 

In the paper work was identified the tourist resources of Spas Vrujci on the 
basis which could make appropriate recommendations for possible strategic goals 
in its future tourist development. 

 
Key words: Tourism, resources, destination, spa, investitions 
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1. O     

         
          .    2000-

2008.           5,86%,    
         5,65%,     

   5,49 %.           
        14%     16%.  

           7,11%. 
            

          .  
  1.  2.         

      –   ,  
 2000–2007. .    (  )   

        “ ”  
 .   

 7.1.      2000–2005.     

       
  

        
2000 7.835 7.557 278 54.007 52.825 1.182 7,0 4,3 
2001 7.757 7.388 369 44.580 43.259 1.321 5,9 3,6 
2002 8.408 8.083 325 48.510 47.173 1.337 5,8 4,1 
2003 7.949 7.639 310 40.178 38.798 1.380 5,1 4,5 
2004 9.881 9.536 345 41.327 40.173 1.154 4,2 3,3 
2005 10.331 9.975 356 43.050 41.703 1.347 4,2 3,8 
2006 7.949 7.639 310 40.178 38.798 1.380 5.1 4.5 
2007 12.359 11.726 633 46.961 44.873 2.088 3.8 3.3 
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2004 9.866 9.521 345 41.202 40.048 1.154 4,2 3,3 
2005 10.331 9.975 358 43.050 41.703 1.347 4,2 3,8 
2006 13.011 12.600 411 59.399 57.943 1.456 4.6 3.5 
2007 12.359 11.726 633 46.961 44.873 2.088 3.8 3.8 
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